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[bookmark: _Toc271710819]ABSTRACT

This study was carried out at Ministry of Industry and Trade, aiming at assessing the excessive importation over exportation of garments for the development of Tanzania economy. The study was designed as a case study to cut across Ministry of Industry and Trade, and purposive/judgemental sampling technique was used to select the study units. In this study personal observation, interviews, questionnaire, and documentation in data collection were used.

The study revealed that importations of garments exceed its exportation and this can be threat to the development of Tanzania economy. Moreover, the quality of domestic garments are of low quality compare to those from abroad. By increase in importation while exporting less the level of economy in our country will decline over time which can lead to poor development.

By this case, the study recommends for making further improvements in the investment climate, improve human capital, encourage technology transfer, and imposition of tariffs on imported garments so as to reduce deficiency between importation and exportation of garments.
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[bookmark: _Toc271710824]CHAPTER ONE
[bookmark: _Toc367861994][bookmark: _Toc388866387][bookmark: _Toc271710825]1.0 INTRODUCTION

[bookmark: _Toc367861995][bookmark: _Toc349076525][bookmark: _Toc350587557][bookmark: _Toc355097981][bookmark: _Toc388866388][bookmark: _Toc271710826]1.1 	Background to the Problem
When speaking of imports and exports, one can directly understand that the whole issue is all about international trade. Due to uneven distribution of resources such as clothes, there is no country which is self-sufficient, and so in isolation there is no country which can develop. Uneven location of resources together with the existing different levels of industrialization makes it important for countries to specialize in specific products, thus trade among nations become important so as to fill the gap.

Tanzania being among the Less Developed Countries (LDC’s), exports primary commodities like agricultural products, minerals, forest products and fishing; and imports manufactured goods, chemicals, machinery  and fuel, thus she has been benefiting  very little from international trade. Mabele (2007) states that from 1970s Tanzania has been facing disequilibrium Balance of Payment (BOP) because export value has always been less than import value.

In most growth models, trade is regarded as an "engine" of growth (Balassa, 1964; Helleiner, 1972). These models posit that, international trade has the potential to propel the growth of participating countries enabling them to consume commodities they would not consume in the absence of trade. However, trade can only be beneficial among the trade partners if it is conducted under win-win style, meaning that the sellers should gain and also the buyers should gain as well.
Despite the numerous economic social and political benefits derived from exports and imports, there are nevertheless losers and winners in international trade, and this trend has been creeping in the economy between the developed countries and the LDC’s for decades.

As per Nyangwine (2002), the benefited nations in international trade have been those whose engine of their economy is capital accumulation and technological progress and the losers under which Tanzania falls a victim being those nations whose technology is slightly developed thus leading into inability to process their products and eventually exporting agricultural products, forest products, fishing, and minerals in their raw form thus selling them at the cheapest price with elastic demand. 

[bookmark: _Toc355097984][bookmark: _Toc367861996]He also argues that the international division of labor has placed the LDC’s in a disadvantageous position as they specialize in production of low paying primary products and purchase manufactured goods from advanced countries at exorbitant and unmanageable prices thus spending the big portion of foreign currency we have, causing BOP deficit and imbalance terms of trade. When the total value of export is greater than the total value of import, the concerned country will be having equilibrium BOP, and when the value of total imports is greater than the value of total exports, the country will be having disequilibrium BOP. Tanzania is facing the later situation in her economy.

[bookmark: _Toc388866389][bookmark: _Toc271710827]1.2 	Statement of the Research Problem
[bookmark: _Toc361928821][bookmark: _Toc355097986]Tanzania being among the developing countries, exports primary commodities like cottons which is the input for producing garments; and imports manufactured goods such as garments. Thus she is benefiting very little in importation and exportation activities (Economic and Social Research Foundation 1998). Grenier, et al. (n.d) found that there are many direct and indirect long term and short term impacts emanating from excessive imports over exports that are unfolding in Tanzania economy till today. In this case the study will aim at finding the way to overcome the disequilibrium in importation and exportation of garments.

Apart from that in Tanzania most of the imported garments are second hand also known as Mitumba. According to Kinabo (2004) the used clothes are retarding the growth of the local textile industries. People would not see the necessity of buying clothes from the manufacturers. Hence, our textile industries products have a limited market. 

[bookmark: _Toc367861997]Kinabo (2004), also argue that in Tanzania there are people who make handmade clothes such as Kikoys, Batik, and Tie and Dye. These people are affected by Mitumba because used clothes are very cheap compared to their products. From 1970’s Tanzania has been facing disequilibrium balance of payment because export value has always been less than import value (Mabele, 2007). This research attempts to discuss some key issues pertaining importation against exportation of garments while taking Tanzania as a case study particularly at the Ministry of Industry and Trade. 

[bookmark: _Toc388866390][bookmark: _Toc271710828]1.3 	Objectives of the Study
[bookmark: _Toc367861998]The objective of the study is divided into two parts; that is general objective and specific objectives.	
[bookmark: _Toc388866391][bookmark: _Toc271710829]1.3.1 	General Objective
[bookmark: _Toc367861999][bookmark: _Toc355097987][bookmark: _Toc367862000]Generally the objective of this study is to assess the excessive importation over exportation of garments to the development of Tanzania economy, a case study of Ministry of Industry and Trade.

[bookmark: _Toc388866392][bookmark: _Toc271710830]1.3.2 	Specific Research Objectives
(i) To analyse if garments industries in Tanzania produce the right quality products.
(ii) To examine if local garments industries have the positive contribution to the development of Tanzania economy.
(iii) To find out the effects of excessive importation of garments to the development of Tanzania economy.
(iv) [bookmark: _Toc355097988][bookmark: _Toc367862001]To investigate on the obstacles of excessive exportation of garments to the development of Tanzania economy.
[bookmark: _Toc388866393]
[bookmark: _Toc271710831]1.4 	Research Questions
[bookmark: _Toc385947968][bookmark: _Toc388866394][bookmark: _Toc389832911][bookmark: _Toc389834288][bookmark: _Toc393642663][bookmark: _Toc397264488][bookmark: _Toc367862002][bookmark: _Toc388866395]The research question is divided into two parts; that is main research question and specific research questions. Below are research questions which were used during the study.

[bookmark: _Toc271710832]1.4.1 	General Research Question
The general research question attempted to answer, if there is excessive importation over exportation of garments to the development of Tanzania economy?

[bookmark: _Toc367862003][bookmark: _Toc388866396][bookmark: _Toc271710833]1.4.2 	Specific Research Questions
(i) Do the garments industries in Tanzania produce the right quality products?
(ii) What are the positive contributions of local garments industries to the development of Tanzania economy?
(iii) What are the possible effects of excessive importation of garments to the development of Tanzania economy?
(iv) What are the obstacles of excessive exportation of garments to the development of Tanzania economy?
[bookmark: _Toc355097989][bookmark: _Toc367862004][bookmark: _Toc388866397]
[bookmark: _Toc271710834]1.5 	Significance of the Study
The study is significant to various individuals, private and government owned textiles mills industries which are producing garments and those who are intending to start.  It is also significant to citizens who value the imported garments without consider the local and cultural clothing that can help in promoting our country economy.

Apart from that the government is the prime user of the expected findings. The findings will help the government plan new ways refocus and improve its activities to area of need due to some weakness highlighted basing on importation and exportation of garments so as to collect more revenues. Improving standards of exported garments so as to yield high income in order to reduce disequilibrium BOP, making use export agencies services etc. From here stakeholders will use the findings to plan some ways to improve the quality of garments so as to increase level garments exportation.

[bookmark: _Toc296052179]Moreover, to conduct a research for the future availability of materials and services. In this case, the study may serve as a guideline or reference for other researchers intending to study the similar problem. And also, it is the partial fulfillment for the award of MBA at OUT. 
[bookmark: _Toc361928828][bookmark: _Toc367862005][bookmark: _Toc388866398][bookmark: _Toc311717231][bookmark: _Toc350587559]
[bookmark: _Toc271710835]1.6 	Scope of the Study
[bookmark: _Toc361928829][bookmark: _Toc367862006][bookmark: _Toc388866399]The study focus on, “excessive importation over exportation of garments to the development of Tanzania economy”. The study was conducted at Ministry of Industry and Trade since it deals mostly with local industries.

[bookmark: _Toc271710836]1.7 	Organization of the Study
Furthermore, this study contains five chapters which are briefly described as follows; Chapter one is the introduction part which explains the research problem, chapter two is the literature review which shows different ideas of different scholars and thinkers concerning the research problem, chapter three is the research methodology that shows techniques to be used, chapter four is the data finding regarding the research problem, and chapter five is the conclusion and recommendations of the study on the respective research problem. 
[bookmark: _Toc367862007]
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[bookmark: _Toc271710837]CHAPTER TWO
[bookmark: _Toc367862008][bookmark: _Toc388866401][bookmark: _Toc271710838]2.0 LITERATURE REVIEW

[bookmark: _Toc355097994][bookmark: _Toc367862009][bookmark: _Toc388866402][bookmark: _Toc271710839]2.1 	Introduction
[bookmark: _Toc355097995]This chapter provides the literature review in the study; it reviews both theoretical and empirical facts that being explained by various accredited scholars, authors, researchers and observers. It is another important process of research in identifying/locating, reading, evaluating, summarizing and incorporating in the study documents having materials which are related to the problem under investigation. (Adam, 2007)
[bookmark: _Toc367862010]		
[bookmark: _Toc388866403][bookmark: _Toc271710840][bookmark: _Toc350587348][bookmark: _Toc350587562][bookmark: _Toc350588314][bookmark: _Toc350588721][bookmark: _Toc355097997]2.2 	Conceptual Definitions
These are short and clear definitions of the key terms.
[bookmark: _Toc367862011]	
[bookmark: _Toc388866404][bookmark: _Toc271710841]2.2.1 	International Trade
Joshi (2009) defines international trade as wider term encompassing all commercial transactions that take place between two countries. These transactions, including sales, investment and transportation, may be initiated by government or private companies with an objective to make profit or not.

[bookmark: _Toc367862013]It refers to all those business activities which involve cross border transactions of goods, services, resources between two or more nations. Transaction of economic resources includes capital, skills, people etc. for international production of physical goods and services such as finance, banking, insurance, construction.
[bookmark: _Toc367862014][bookmark: _Toc388866405][bookmark: _Toc271710842]2.2.2 	Import	
[bookmark: _Toc382133854][bookmark: _Toc385936778][bookmark: _Toc385947980][bookmark: _Toc388866406][bookmark: _Toc389832923][bookmark: _Toc389834300][bookmark: _Toc393642675][bookmark: _Toc397264500][bookmark: _Toc271710843][bookmark: _Toc367862015][bookmark: _Toc355097999]An import is a good or service brought into a jurisdiction, especially across a national border, from an external source. That is any good or service brought into one country from another country in a legitimate fashion, typically for use in trade (Joshi R. M. 2009).
[bookmark: _Toc382133855][bookmark: _Toc385936779][bookmark: _Toc385947981][bookmark: _Toc388866407][bookmark: _Toc389832924][bookmark: _Toc389834301][bookmark: _Toc393642676][bookmark: _Toc397264501]
[bookmark: _Toc353789282][bookmark: _Toc367862017]Burda (2005) defines imports as a commodity, article, or service brought in from another country. It consists of transactions in goods and services from non-residents to residents that is, provided to domestic consumers by foreign producers. The overseas based buyer is referred to as an importer.

[bookmark: _Toc388866408][bookmark: _Toc271710844]2.2.3 	Export
According to Joshi R. M (2009), exports refer to selling goods and services produced in the home country to other markets. That is, outside the border of the country. The term export means shipping the goods and services out of the port of a country that is, exports consist of transactions in goods and services from residents to non-residents. The seller of such goods and services is referred to as an exporter (Burda, 2005). 
[bookmark: _Toc388866409]
[bookmark: _Toc271710845]2.2.4 	Product
As per Kazmi (2011) definition, a product is an asset of attributes assembled in a distinct and identifiable form. Some companies reflect the belief that the world is a single market and consumers everywhere have the needs, wants, and product preference. Thus, product standardization can yield important economies of scale.
According to Kotler (2000), a product is anything, tangible or intangible, which can be offered to a market for attention, acquisition, use, or consumption that might satisfy a need or want. In this case, a product can be goods (tangible) or services (intangible).

[bookmark: _Toc388866410][bookmark: _Toc271710846]2.2.5 	Garments
Garments are also known as Clothing; it is fiber and textile material worn on the body. The wearing of clothing is mostly restricted to human beings and is a feature of nearly all human societies. The amount and type of clothing worn is dependent on physical stature, gender, as well as social and geographic considerations (Ralf et al, 2003).
[bookmark: _Toc367862018]
[bookmark: _Toc388866411][bookmark: _Toc271710847]2.2.6 Terms of Trade (T.O.T)
[bookmark: _Toc367862019][bookmark: _Toc355098010][bookmark: _Toc350587563]T.O.T is the rate at which a country’s export product is traded for the other country’s export product. It is the ratio at which different goods and services can be exchanged between two countries (Carbaugh, 2008). 

[bookmark: _Toc388866412][bookmark: _Toc271710848]2.2.7 Balance of Payments (BOP)
[bookmark: _Toc367862025][bookmark: _Toc349076555][bookmark: _Toc350587568]Mabele (2007) defines BOP as the record of a country’s economic transactions between that country and the rest of the world for a given period usually for a given year. While the record as a whole must balance, the individual items in that record need not balance. 

[bookmark: _Toc388866413][bookmark: _Toc271710849]2.3 Theoretical Literature Review
This is a text written by someone to consider the critical points of current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic (Lamb, 2013).
[bookmark: _Toc355098000][bookmark: _Toc367862026][bookmark: _Toc388866414][bookmark: _Toc271710850]2.3.1 	International Trade Theories		
The most important theories of international business are the absolute advantage theory, the comparative cost theory, opportunity cost theory, and the vent for supply theory.
[bookmark: _Toc355098001][bookmark: _Toc367862027]	
[bookmark: _Toc388866415][bookmark: _Toc271710851]2.3.1.1 The Absolute Advantage Theory 
[bookmark: _Toc353789257][bookmark: _Toc367862028]The absolute advantage theory was given by Adam Smith in 1776; according to the absolute advantage theory each country always finds some absolute advantage over another country in the production of a particular good or service. The theory is based on the inter country differences in the factor productivity. That is, which country its resources are more productive than the other. A country which is using fewer resources than the other one, it is said to have absolute advantage than the other one. 

Simply because some countries have natural advantage of cheap labor, skilled labor, mineral resources, fertile land etc. these countries are able to produce some specific type of commodities at cheaper prices as compared to others. So, each country specializes in the production of a particular commodity (Smith, 1776).

However, this theory is not able to justify all aspects of international business. This theory leaves no scope of international business for those countries that are having absolute advantage in all fields or for those countries that are having no absolute advantage in any field. Table 2.1 illustrates how the theory works. 


Table 2.1 Absolute Advantage Theory
	                                                      Manufacturing 
	                   Agriculture

	Country 
	Capital
	Labor
	Capital
	Labor

	Country A
	6
	2
	3
	1

	Country B
	8
	4
	6
	3


Source:  Smith  (1776)

Table 2.1 shows that country A use few resources in producing both commodities than in country B. i.e. the resources for both commodities are more productive in country A than in country B.  Thus country A has absolute advantage in both commodities than country B.

[bookmark: _Toc355098002][bookmark: _Toc367862029][bookmark: _Toc388866416][bookmark: _Toc271710852]2.3.1.2 The Comparative Cost Theory 
After 40 years of absolute advantage theory, in order to provide the full justification of international business, David Ricardo presented the Ricardian model comparative cost theory. According to the comparative cost theory, two countries should do business with each other if one country is having an advantage in the ability of producing one good relative to another good as compared to some other country’s relative ability of producing same goods. 

[bookmark: _Toc353789259]It can be well understood by taking an illustration: If Kenya could produce 25 tons of maize and 50 tons of beans by using all of its production resources and Tanzania could yield 150 tons of maize and 60 tons of beans by using the same resources, then according to absolute advantage theory Tanzania finds clear advantage over Kenya in the production of both maize and beans. So, there should not be any business activity between the two countries. (Ricardo, 1817).
But this is not the case according to the comparative cost theory. Comparative cost theory suggests relative comparing of the beans and maize production. In relative comparing we can find that Tanzania sacrifices 2.5 tons of maize for producing each ton of beans (150/60) and Kenya sacrifices 0.5 tons of maize for producing each ton of beans (25/50). So, we can see that production of beans is more expensive in Tanzania as compared to Kenya. 

Comparative cost theory suggests Kenya to import maize from Tanzania instead of producing it and in similar manner theory suggests Tanzania to import beans from Kenya instead of producing it. In this way, comparative cost theory well explains the driving forces behind international business.
[bookmark: _Toc355098003][bookmark: _Toc367862030][bookmark: _Toc388866417]
[bookmark: _Toc271710853]2.3.1.3 Opportunity Cost Theory 
[bookmark: _Toc381279019][bookmark: _Toc382133866][bookmark: _Toc385936790][bookmark: _Toc385947992][bookmark: _Toc388866418][bookmark: _Toc389832935][bookmark: _Toc389834312][bookmark: _Toc393642687][bookmark: _Toc397264512]As per Henderson (2008), in microeconomic theory, the opportunity cost of a choice is the value of the best alternative forgone, in a situation in which a choice needs to be made between several mutually exclusive alternatives given limited resources. Assuming the best choice is made, it is the "cost" incurred by not enjoying the benefit that would be had by taking the second best choice available.

[bookmark: _Toc381279020][bookmark: _Toc382133867][bookmark: _Toc385936791][bookmark: _Toc385947993][bookmark: _Toc388866419][bookmark: _Toc389832936][bookmark: _Toc389834313][bookmark: _Toc393642688][bookmark: _Toc397264513]Moreover Opportunity Cost can be Explicit or Implicit: Explicit Costs are Opportunity Costs that involve direct monetary payment by producers. The Opportunity Cost of the factors of production not already owned by a producer is the price that the producer has to pay for them. For instance, a firm spends $100 on electrical power consumed, their Opportunity Cost is $100.
Implicit Costs (Also called implied, imputed or notional costs) are the Opportunity Costs implied by the uses to which the firm allocates their existing resources, or factors of production. For example: a manufacturer has previously purchased 1000 tons of steel and the machinery to produce a widget. The Opportunity Costs of selling the steel and renting the machinery (instead of producing the widget) are implicit costs.

[bookmark: _Toc381279021][bookmark: _Toc382133868][bookmark: _Toc385936792][bookmark: _Toc385947994][bookmark: _Toc388866420][bookmark: _Toc389832937][bookmark: _Toc389834314][bookmark: _Toc393642689][bookmark: _Toc397264514][bookmark: _Toc355098006][bookmark: _Toc367862033][bookmark: _Toc388866421]Buchanan (2008), also defines it as "the loss of potential gain from other alternatives when one alternative is chosen". Opportunity Cost is a key concept in economics, and has been described as expressing "the basic relationship between scarcity and choice". The notion of Opportunity Cost plays a crucial part in ensuring that scarce resources are used efficiently. Thus, Opportunity Costs are not restricted to monetary or financial costs: the real cost of output forgone, lost time, pleasure or any other benefit that provides utility should also be considered Opportunity Costs.

[bookmark: _Toc271710854]2.3.1.4 The Vent for Surplus Theory
[bookmark: _Toc367862034]Vent for surplus is a theory that was formulated by Adam Smith and later revised by Hla Myint on his thesis of South East Asia. The theory states that when a country produces more than it can consume it produces a surplus. This underutilization causes an inward movement on the production possibilities frontier. Trade with another country is then used to vent off this surplus and to bring the production possibilities frontier back to full capacity (Anderson 2008). 

International trade absorbs the output of unemployed factors. If the countries produce more than the domestic requirements, they have to export the surplus to other countries. Otherwise, a part of the productive labor of the country must cease and the value of its annual produce diminishes.

Thus, in the absence of foreign trade, they would be surplus productive capacity in the country. The surplus productive capacity is taken by another country and in turn gives the benefit under international trade. According to this theory, the factors of production of developing countries are fully utilized. The unemployed labor of the developing countries is profitably employed when the surplus is exported.

[bookmark: _Toc355098008][bookmark: _Toc367862036][bookmark: _Toc388866422][bookmark: _Toc271710855][bookmark: _Toc355098012][bookmark: _Toc367862038]2.3.2 	Trade Liberalization and the Reorientation of International Trade	
The initial trade policy reforms took the form of informal trade liberalization measures initiated in 1984 based on the liberalization of imports and of exchange controls through partial retention of the proceeds of own exports. The formal introduction of the Economic Reform Programme (ERP) in 1986 facilitated the extension of the liberalization initiative to include wide spread price decontrol, and the removal of import restrictions through the introduction of the Open General License (Ministry of Industry and Trade, 2003).

The ERP introduced a series of measures designed to establish a market economy based on free trade through gradual introduction of policies that complement and facilitate effective functioning of trade policies. The set of complimentary policies which have been put in place since then include:
(i) Establishment and sustaining of a stable macroeconomic environment through a series of monetary and fiscal policy measures and initiatives including the introduction of a floating exchange rate, interest rate liberalization and financial sector institutional reforms;
(ii) Liberalization of agricultural marketing system including the re-introduction of the co-operative movement;
(iii) Restructuring and divestiture of state-owned enterprises in the productive, services and trade sectors.
(iv) Social sector reforms covering the health and education sectors with a view to raising the quality and outreach of these services with emphasis on broad-based accessibility; and
(v) Public sector reforms to facilitate more efficient delivery of private sector support services and the establishment of an enabling business environment through legal and regulatory reforms.
[bookmark: _Toc355098013][bookmark: _Toc367862039][bookmark: _Toc388866423]
[bookmark: _Toc271710856]2.3.3 	The International Environment
The international business environment has been subjected to radical shifts in relationship resulting from technological changes and emphasis on good political and corporate governance. Economies are opening up to trade and small national markets are merging into larger entities through regional integration schemes. Competition is intensifying as firms become more innovative. Developments in Information and Communication Technology have given rise to new communication media with wide and instantaneous outreach at relatively low cost. 

The ultimate result is the transformation of customer expectations that are forcing the business world to strive for higher quality, lower prices and first-rate services. In this situation, export-led growth is a prerequisite for the attainment of poverty eradicating rates of GDP growth in Tanzania. (Ministry of Industry and Trade, 2003).

However, the proficiency underpinning the competitiveness required in export-led growth is built and nurtured through the learning processes and experiences gained in the domestic economy. This calls for a dynamic process of trade development to stimulate the competitiveness of Tanzanian goods and services in the domestic and regional markets as the stepping-stone to more effective entry and participation in the global market. Trade policy must stimulate the adoption of trade development strategies that respond proactively to the emerging opportunities and challenges and address divergences between supply capacity and the demands of a converging global market (Ministry of Industry and Trade, 2003).
[bookmark: _Toc355098014]		
[bookmark: _Toc355098029][bookmark: _Toc367862041][bookmark: _Toc388866425][bookmark: _Toc271710857]2.4 	Empirical Literature Review	
[bookmark: _Toc367862042]Herein the study reviewed on how the importation and exportation of garments can be conducted worldwide. It covered Tanzania perspective of view, and some countries in Africa and Abroad. The researcher reviewed various literatures so as to get the light on the possible answers to the research questions.

[bookmark: _Toc367862044][bookmark: _Toc388866426][bookmark: _Toc271710858]2.4.1 	Empirical Literature Review in the World
The U.S.A Import and Export Price Indexes measure average changes in prices of goods and services that are imported or exported. The indexes are produced monthly by the International Price Program (IPP) of the Bureau of Labor Statistics. The target universe of the import and export price indexes consist of all goods and services sold by U.S.A residents to foreign buyers (exports) and purchased from abroad by U.S.A residents (imports). Items for which it is difficult to obtain consistent with time series core comparable products, however, such as works of art, are excluded. Products that may be purchased on the open market for military use are included, but goods exclusively for military use are excluded. Currently, only selected services for transportation areas are included (Kravis et al. 1971).

Parsons (2002) has provided evidence that, Japanese exports grew rapidly in the 1960s and 1970s, but growth slowed considerably during the 1980s. Because of the success of certain exports, Japan is often viewed as a heavily export-dependent nation. As an example, just under half of all automobiles produced in Japan were exported. The growth in exports can be viewed in terms of both pull and push factors. The pull came from increasing demand for Japanese products as the United States and other foreign markets grew and as trade barriers in major market countries were reduced. Another pull factor was the price competitiveness of Japanese products. During the 1960s and 1970s, imports grew in tandem with exports, because exports generated the foreign exchange to purchase the imports. During the 1980s, however, import growth lagged far behind exports. The long-term growth in imports was facilitated by several major factors. The most important was general growth in the Japanese economy and income levels thus demand for import also increases. Another factor was the price of imports was also a factor in their growth, and trade liberalization was also a factor affecting imports.

During the period of industrialization of the 1950s, women in Puerto Rico took jobs in the needle industry, working as seamstresses in garment factories. Many Puerto Rican families also migrated to the United States in the 1950s, which included women. Currently, women in Puerto Rico have become active in the political and social landscape in the continental United States in addition to their own homeland, with many of them involved in fields that were once limited to the male population, as well as gaining influential roles as leaders in their fields (Ireland, n.d).

The textile and clothing industries provide the single source of economic growth in Bangladesh's rapidly developing economy. Exports of textiles and garments are the principal source of foreign exchange earnings. By 2002 exports of textiles, clothing, and ready-made garments accounted for 77% of Bangladesh’s total merchandise exports. By 2013, about 4 million people, mostly women, worked in Bangladesh's $19 billion-a-year industry, export-oriented ready-made garment industry. Bangladesh is second only to China, the world's second-largest apparel exporter of western brands. Sixty percent of the export contracts of western brands are with European buyers and about forty percent with American buyers. Only 5% of textile factories are owned by foreign investors, with most of the production being controlled by local investors (Shannon 2013).

In China the economy grows rapidly due to exportation of garments, one of the most known textiles industry is Shanghai Chinas Industries Co. Limited which is a manufacturer and exporter that mainly handle textile products, garments and underwear. Shanghai Chinas Industries Co. Limited has dealt in grey cloth weaving, white bleaching, dyeing and printing for many years. They also develop production and transaction in woven & knitted garments, underwear, bras, lingerie, panties, socks and many more for exportation. Since the reform and opening of China's economy, they adapt themselves to market economy (Park, 1997). 
[bookmark: _Toc367862043][bookmark: _Toc388866427][bookmark: _Toc271710859]2.4.2 	Empirical Literature Review in Africa
Importation of second-hand clothing (salaula) import can have positive effects in a country like Zambia (one of the least developed countries in the world). The salaula market reduces the proportion of income that a family has to spend on clothing. It also helps to keep employments like repairs and alterations in business and forces tailors to proceed into more specialize production of styled garments. There is a downside to such imports, however; the massive importation of salaula from the developed world has resulted in a near-total collapse of the Zambian indigenous textile industry. In the face of cheap salaula, tailors' specialized production may be irrelevant - customers will buy the least expensive clothing available, irrespective of style. Those who might otherwise work at textile mills or clothing factories are left jobless, or else make significantly less money in the salaula resale business (Hansen 2004).

Since the end of apartheid, foreign trade in South Africa has increased, following the lifting of several sanctions and boycotts which were imposed as a means of ending apartheid. South Africa is the second largest producer of gold and is the world's largest producer of chrome, manganese, platinum, vanadium and vermiculite, the second largest producer of limonite, palladium, rutile and zirconium. It is also the world's third largest coal exporter. Although, mining only accounts for 3% of the GDP, down from around 14% in the 1980s. South Africa also has a large agricultural sector and is a net exporter of farming products (Freemantle and Jeremy 2012).

Frazer (n.d) argues that many of African societies are using imported closes, he brief that the effect of used-clothing imports on apparel and textile production are measure during the instrumental variables technique. It is found to be significant both statistically and in size in a wide variety of specifications, including controls for country-level fixed effects, and the overall size of the manufacturing sector. In terms of magnitude, the imported used clothing is estimated to be responsible for roughly 40% of the decline in apparel or textile production in an average African country.

As per Hongoke (1993), one of the longer edges of the central part features a strip which contains a message in Swahili, or less commonly in Arabic or Comorian. Other countries which produce their own Kangas write the Kanga messages/names in their main languages: in Madagascar (Malagasy Republic) where they are known as lambas, they feature ohabolana, traditional proverbs written in Malagasy; they are also produced in Zambia and Malawi. This message is called the literally 'name' of the kanga. Messages are often in the form of riddles or proverbs. Some examples: Greed is never useful, Parents are gold; to take care of them is a blessing, We are all passengers and God is the driver, We (women) want equality, peace, and progress, and also I’m afraid of a lion with its strong teeth but not a man with his words.

While South Africa produces many garments products of world-class quality for export, it is also a major importer of same products from most countries. In this case South Africa is an advanced consumer of the latest on offer from international sources. South Africa has a fully open market for importers of garments products. As a member of the World Trade Organization, it follows the Harmonized System of import classification. Find out more about permits, trade agreements and border management (Nzota 2011).
[bookmark: _Toc388866428][bookmark: _Toc271710860]2.4.3 	Empirical Literature Review in Tanzania	
The study conducted by Ministry of Industry and Trade (2012) aimed at identifying market opportunities and constraints in accessing foreign markets  revealed that there are some constrictions which make it difficult for Tanzania to participate fully in International trade particularly when it comes to exporting of goods.  These constraints led into low export performance despite the potentials and opportunities Tanzania has. The study revealed that the value of export earnings in 2010 was USD 3.5 billion which is nearly half of the value of imports of USD 7.4 billion in the same year. This means the value of exports was able to finance only half of the total value of imports in the year 2010 and therefore left a deficit of USD 3.9 billion.

The study conducted by Mabele (2007) revealed that for developing countries has a higher ratio of foreign trade (exports and imports) to GDP is a good sign. More exports mean a bigger ability to import industrial inputs and capital goods with which to industrialize. Industrialization enables a country to change the structure of her exports from reliance on primary exports like minerals, forestry products, and fish to manufactured exports and especially to what have come to be known as high technology exports like computers and other products with a high intensity of research and development.

[bookmark: _Toc367862045]The kanga is a colorful garment similar to kitenge, worn by women and occasionally by men throughout Tanzania regions. It is a piece of printed cotton fabric, about 1.5m by 1m, often with a border along all four sides (called pindo in Swahili), and a central part which differs in design from the borders. Toward the eastern part of the region, phrases in Kiswahili are traditional, while in central areas phrases in both Kiswahili and Lingala are popular. Kangas are also often referred to as lesos (Howden 2009).

Tanzania is one of the countries with a high demand of clothes. But the local textile industries are not able to meet the demand of the market in terms of quality and quantity. Therefore the used clothes fill in the gap. The used clothes are beneficial for the poor as they are affordable by them. Used Clothes are sold at low prices compared to those from the textile industries within the country or outside. Though the clothes from Asia are even cheaper, used clothes are still the cheapest. Due to that, most of the people in rural areas buy used clothes. The used clothes have created employment for many people. Many youth and adults both women and men are on business for selling Mitumba. They earn money to sustain their living. The used clothes bring in income to government as they are charged 25% import tax and 20% VAT (Kinabo 2004). 

Moreover, in the Tanzanian case, in accordance with the study conducted by Economic and Social Research Foundation (1998) technological capability has been single out as the key factor in the competitiveness of garment industry. The industry has suffered because it failed to attract foreign direct investment and thus could not upgrade its technology and improve management practices. This failure to attract foreign investments is attributed to a number of factors: lack of information and foreign contacts, small size of domestic markets, lack of a conducive investment climate, and low level of technological skills. 
[bookmark: _Toc388866429][bookmark: _Toc271710861]2.5 	Research Gap
[bookmark: _Toc355098030][bookmark: _Toc367862046]Most of the researchers, thinkers and scholars such as Adam Smith and David Ricardo described about the importance of international trade and how importations and exportation helps in world’s economic growth but the question is, “why in most LDC’s importation rate exceeds exportation?”

It is on the basis of this gap that this research try to explore it as an instrument for assessing excessive importation over exportation of garments to the development of Tanzania economy. Therefore, this study aim at filling the gap of the research techniques used during the data collection process.  

[bookmark: _Toc388866430][bookmark: _Toc271710862]2.6 Conceptual Framework
This study determines the following dependent and independent variable through which both objectives and questions was achieved.
 (
Independent variable 
Importation and Exportation of Garments
) (
Dependent Variable 
Development of Tanzania economy
)



 (
Trade sanctions
Quality of the product
Industries performance
Personnel expertise
) (
Criteria’s
Per capita income
Living standard
Forex
Employment level
)
	



Figure 2.1 Conceptual Framework Model of the Study
[bookmark: _Toc388866431][bookmark: _Toc271710863]2.7 	Theoretical Framework
It is clearly that in Tanzania the level of importation of garments exceeds the level of exportation of Garments. In this case, low volume of garments export neutralize the volume of imports, thus maintaining high import volume which leads into crisis in the development of Tanzania economy.

In promoting the level of garments exportation compare to its importation rate, Tanzania have to put different Trade sanctions such as tariffs, total ban, subsidies and so many more. Apart from that, Tanzania has to make sure the quality of the garments produced are of high quality so that they can compete in international market. This can be achieved by employing experts who can help the local industries to perform better.

If the exportation of garments will exceed its importation, Tanzania economy will increase and lead to increase in per capita income, favourable living standard, increase in foreign currency, and increase in employment rate. 
[bookmark: _Toc361928842]







[bookmark: _Toc367862047][bookmark: _Toc388866432][bookmark: _Toc271710864]CHAPTER THREE
[bookmark: _Toc367862048][bookmark: _Toc388866433][bookmark: _Toc271710865]3.0 RESEARCH METHODOLOGY

[bookmark: _Toc361928844][bookmark: _Toc367862049][bookmark: _Toc388866434][bookmark: _Toc271710866]3.1 	Introduction	
Research methodology is a way to systematically solve the research problem, it may be understood as a science of studying how research is done scientifically. In it we study various steps that are generally adopted by a researcher in studying his research problem along with the logic behind them (Goddard and Stuart, 2006).

In this chapter, the study articulate the research techniques that were used in data collection period. This chapter explains the methods and ways on which the study was planned and conducted, also the procedures and techniques that were employed to answer the researcher’s question so as to reach the needed recommendations and conclusions towards the problem. It also helps to ensure that quality, reliable and valid data was collected. 
	
[bookmark: _Toc361928845][bookmark: _Toc367862050][bookmark: _Toc388866435][bookmark: _Toc353789303][bookmark: _Toc271710867]3.2 	Research Design
Research design is the arrangement of conditions for collection and analysis of data in a manner that aims to combine relevance to the research purpose with economy in procedure (Goddard and Stuart, 2006). Saunders (2012) also defines research design as the general plan of how to go about answering your research question(s). It contained clear objectives derived from your research question(s). Saunders distinguishes four types of research design:

Exploratory study; is a valuable means to ask open questions to discover what is happening and gain insights about a topic of interest. It is particularly useful if you wish to clarify your understanding of a problem as if you are unsure of the precise nature of the problem (Saunders 2012).

Experimental research design; is a form of research that owes much to the natural sciences, although it features strongly in psychological and social science research. The purpose of an experiment is to study the probability of a change in an independent variable causing a change in another dependent variable (Saunders 2012). 

Survey strategy; is usually associated with deductive research approach. It is a popular and common strategy in business and management research and is most frequently used to answer ‘what’, ‘who’, ‘where’, ‘how much’, and ‘how many’ questions (Saunders 2012).  

Case study; it explores a research topic or phenomenon within its context, or within a number of real life context. Within a case study the boundaries between the phenomena being studied and the context within which it is being studied are not always apparent (Saunders 2012). 

The research approach of this study is a case study design. A case study design is employed for this study since it allows the use of several methods of data collection like interviews, observation, documentary analysis and questionnaire than other studies. It focuses on the specific unit or single social unit and it is a complete study on itself in meaning that the subject was studied and observed thoroughly.
[bookmark: _Toc361928846][bookmark: _Toc367862051][bookmark: _Toc388866436][bookmark: _Toc355098035][bookmark: _Toc271710868]3.3 	Area of the Study
The study was conducted at Ministry of Industry and Trade, located at Waterfront Building Sokoine Drive, Dar-es-Salaam. This study was conducted at Ministry of Industry and Trade because it helps the researcher to get most accurate and reliable data due to the nature of the topic.
	
[bookmark: _Toc367862052][bookmark: _Toc388866437][bookmark: _Toc271710869]3.4 	Population of the Study
Kothari (2004) provided evidence that population can be large or small depending on the size of the group of persons of objects from which the researcher plans to make reference. Population refers to the total number of cases from which a sample is taken.

Also population comprises any set of persons or anything that possesses at least one common characteristic. A population can be finite i.e. with fixed number of items or infinite i.e. without fixed number of items. Thus, population size was around 200 employees.
[bookmark: _Toc361928848][bookmark: _Toc367862053]
[bookmark: _Toc388866438][bookmark: _Toc271710870]3.5 Sampling Design and Sample Size
Sampling is a process of obtaining information about the entire population through examining or investigating only few individuals from the totality.  

Kothari (2004) defines sampling as a technique or procedure to be used in selecting the items for the sample. In fact this technique or procedure stands for the sample itself. There are several sample designs out of which the researcher must choose for his study.
[bookmark: _Toc271710871]3.5.1 Sampling Design
As per Groves (2010), there are probabilistic and non-probabilistic sampling: A probability sampling is one in which every unit in the population has a chance (greater than zero) of being selected in the sample, and this probability can be accurately determined. Probability sampling includes: Simple Random Sampling, Systematic Sampling, Stratified Sampling, Probability Proportional to Size Sampling, and Cluster or Multistage Sampling.

Groves (2010) also defines non-probability sampling as any sampling method where some elements of the population have no chance of selection (these are sometimes referred to as 'out of under covered'), or where the probability of selection can't be accurately determined. Non-probability sampling methods include accidental sampling, quota sampling and purposive sampling.

During data collection of the study Purposive (Judgmental) sampling was chosen based on who would be appropriate for the study. This is because there is a limited number of people that have expertise in the area being researched. A purposive sample, also commonly called a judgmental sample, is one that is selected based on the knowledge of a population and the purpose of the study. The subjects are selected because of some characteristic (Groves 2010).

[bookmark: _Toc271710872]3.5.2 	Sample Size
The sample size of the study was 20% of the total population since Kothari (2004) argues that if the sample size is too high, may incur large huge cost and waste resources.
Thus; 
Sample size = total population × percentage selected
Sample size = 200 × 20%
Sample size = 40

Table 3.1: The Sample Size From the Total Population Interviewed
	Category of respondents
	Sample Size
	Questionnaire Sample Size
	Interview Sample Size

	Industry Development Division 
	8
	6
	2

	Trade Promotion and Market Development Division
	8
	6
	2

	Trade Integration Division
	8
	6
	2

	Small and Medium Enterprises Division
	8
	6
	2

	Policy and Planning Division
	8
	6
	2

	Total
	40
	30
	10


[bookmark: _Toc361928849][bookmark: _Toc367862054]	
[bookmark: _Toc388866439][bookmark: _Toc271710873]3.6 Data Collection Methods
There are only two methods of data collection, and the researcher used both qualitative and quantitative method of data analysis. Quantitative method of data analysis comprises of mathematical models such as percentages and numbering whereas Qualitative method of data analysis are the description of the findings.

When applying quantitative methods, numerical estimation and statistical inference from a generalizable sample are often used in relation to a larger population of interest. In qualitative research, narrative description and constant comparison are usually used in order to understand the specific populations or situations being studied.  As a result, quantitative research is most often seen as a method trying to demonstrate causal relationships under standardized (controlled) conditions. Conversely, qualitative research is usually seen as a method seeking better understanding of some particular, natural (uncontrolled) phenomenon (Nzota 2011).

[bookmark: _Toc367862055][bookmark: _Toc388866440][bookmark: _Toc271710874]3.7 	Sources of Data
[bookmark: _Toc353789324][bookmark: _Toc355098039][bookmark: _Toc367862056]In this juncture, the researcher used primary and secondary data sources as a means to obtain the required information for the study while thinking about the tools of data collection. Primary data are those which are collected afresh and for the first time, and thus happen to be original in character. These data are usually collected through observation, interview and questionnaire (Kothari, 2004).

[bookmark: _Toc361928850][bookmark: _Toc367862057]Secondary data are those which have already been collected by someone else and which have already been passed through the statistical process (Kothari, 2004). These data are usually collected through documentary, like reading literatures that has been already presented by others. 

[bookmark: _Toc388866441][bookmark: _Toc271710875]3.8	 Data Collection Tools
In this study the researcher also collected primary data and secondary data by using the following tools of data collection:

Interview technique; this method of collecting data involves presentation of oral-verbal stimuli and reply in terms of oral-verbal responses. Hence, it can be face-to-face or via telephone. More over the data were collected through normal discussion concerning the related issue during free time like lunch etc. Respondents to such interview includes two managers and eight officers from Industry Development Division, Trade Promotion and Market Development Division, Trade Integration Division, Small and Medium Enterprises Division, and Policy and Planning Division.

Questionnaire technique; in this method a questionnaire which consists of some questions was sent to the persons concerned with a request to answer the questions and return the questionnaire to a researcher. Furthermore the questionnaires was set in such a way that they are simple and easy to understand so that the respondent can fill them within the short period of time. The ones targeted were three managers and twenty seven officers from Industry Development Division, Trade Promotion and Market Development Division, Trade Integration Division, Small and Medium Enterprises Division, and Policy and Planning Division.

Observation technique; further-more, this method of collecting data was used by a researcher involves witness a certain information by a researcher’s own eyes. Also during the data collection period the researcher was available at the ministry everyday so to witness some information’s. 

Documentary technique; this method includes reviewing some documents which have been already written. They can be from newspaper, other literatures or any other written materials. Since there is record keeping in all organization, there was effectively use of website, annual reports, organizational strategically plans and various publications relating to importation and exportation of garments.
[bookmark: _Toc361928851][bookmark: _Toc367862059][bookmark: _Toc388866442][bookmark: _Toc271710876]3.9 	Reliability and Validity of the Data
[bookmark: _Toc388866443][bookmark: _Toc271710877]3.9.1 	Reliability of the Data
Reliability is the extent to which results are consistent over time and an accurate representation of the total population under the study is referred to as reliability and if the result of the study can be reproduced under a similar methodology, then the research instrument is considered to be reliable (Joppe, 2000).

Reliability can be referred as extent to which a scale is free of random error and thus produces consistent results (Shao, 1998). Reliability is normally done by testing the subject with the same measure several times with the same or similar scales results expected to be obtained. 

So as to improve reliability research instruments was pre-tested. Pilot tests was run to some respondents from sample size to gain insights on the topic, but also to ensure that the instruments have the ability to collect the information they purported. This also help in identifying deficiencies, omissions and poorly structured questions all of which help in improving the instruments. Pilot testing was done before conducting a study in which the researcher share idea concerning the study with some employees so as to get different challenges and opinions concerning the study. Pilot testing help the researcer to amend research objectives and add some forgotten issues.

[bookmark: _Toc388866444][bookmark: _Toc271710878]3.9.2 	Validity of the Data
Validity can be defined as the extent to which the instrument actually accomplish what it seeks to measure or is the ability a measuring instrument or research study to measure what it claims to measure (Komba, 2011). That is, the study correctly shows the particular theory that the researcher is trying to measure; it has to do with the reality of our findings. Wainer and Braun (1998), describes the validity in quantitative research as “construct validity”. The construct is the initial concept, opinion, question or hypothesis that determines which data is to be gathered and how is to be gathered.

The researcher conducted formal discussion with some of Ministry of Industry and Trade employees for the purpose of finding further information on objectives of the study. This was done during working hours and after working hours, it help to gather more information in the study due to the fact that, the respondents was free to express their views regarding excessive importation over exportation of garments to the development of Tanzania economy.

Moreover, the validity of the study is ensured because the researcher used appropriate methods that are ethical and coat effective that gave the results intended by the researcher concerning the study. Methods used during data collection identified the issues related to high importation of garments over exportation to the development of Tanzania economy. 
	
[bookmark: _Toc355098041][bookmark: _Toc367862058][bookmark: _Toc388866445][bookmark: _Toc271710879]3.10 	Data Presentation
To summarize the study findings, the data was presented by using statistical methods such as tables and figures/graphs where the interpretation of the obtained results was discussed and given recommendations.  In figures and graph presentation the findings of the study was carefully examined using Microsoft Excel for purposes of making an overall assessment of the findings of the research objectives.
[bookmark: _Toc367704152][bookmark: _Toc271710880]CHAPTER FOUR
[bookmark: _Toc367704153][bookmark: _Toc271710881]4.0 DATA PRESENTATION, ANALYSIS AND DISCUSSION

[bookmark: _Toc307219260][bookmark: _Toc349758428][bookmark: _Toc349758752][bookmark: _Toc349759059][bookmark: _Toc349760464][bookmark: _Toc354493743][bookmark: _Toc354494016][bookmark: _Toc354494246][bookmark: _Toc271710882]4.1 	Introduction
This chapter presents the data and information gathered during the whole study and in a clear manner provides the findings of the research. The information gathered through the field survey was analyzed in the light of the research objectives to provide the main findings of the whole study. 

[bookmark: _Toc307164636][bookmark: _Toc349758429][bookmark: _Toc349758753][bookmark: _Toc349759060][bookmark: _Toc349760465][bookmark: _Toc354493744][bookmark: _Toc354494017][bookmark: _Toc354494247][bookmark: _Toc271710883]4.2 	Profile of the Respondents
With respect of this study, the researcher put into consideration factors such as the age, gender, and years of service of the respondent concerning the study.

[bookmark: _Toc307164638][bookmark: _Toc349758432][bookmark: _Toc349758756][bookmark: _Toc349759063][bookmark: _Toc349760468][bookmark: _Toc354493747][bookmark: _Toc354494020][bookmark: _Toc354494250][bookmark: _Toc271710884]4.2.1 	The Distribution of Respondents by Age
Table 4.1 presents the distribution of respondents by age, different age groups tend to have different dressing styles. Age data were grouped into 4 categories: those who were between 21 to 30 years of age; 31 to 40 years; 41 to 50 years, and 51 to 60. These categories developed by considering only those people whose age fall into the workforces as Tanzania labor Act.

[bookmark: _Toc304373012][bookmark: _Toc307164687][bookmark: _Toc307164716][bookmark: _Toc307165204][bookmark: _Toc349758757][bookmark: _Toc349759064][bookmark: _Toc349760469][bookmark: _Toc354493748][bookmark: _Toc354494021][bookmark: _Toc354494251]Table 4.1: Age Group of the Respondents
	Age groups
	Frequencies
	Percent

	21 – 30
31 – 40
41 – 50
51 - 60
	8
12
12
8
	20%
30%
30%
20%

	Total
	40
	100%


Source: Fieldwork Survey
Concerning the age matter 8 respondents (20%) were from 21 – 30, 12 respondents (30%) were from 31 – 40, 12 respondents (30%) were from 41 – 50, and 8 respondents (20%) were from 51 – 60 as shown in Table 4.1.
[bookmark: _Toc307164637][bookmark: _Toc349758430][bookmark: _Toc349758754][bookmark: _Toc349759061][bookmark: _Toc349760466][bookmark: _Toc354493745][bookmark: _Toc354494018][bookmark: _Toc354494248]
[bookmark: _Toc271710885]4.2.2 	Gender of the Respondents
The researcher try to put in to consideration the issue of gender balance, gender distribution of the respondents of the study was as per Figure 4.1


[bookmark: _Toc304372977][bookmark: _Toc307002531][bookmark: _Toc307161083][bookmark: _Toc307164686][bookmark: _Toc307165203][bookmark: _Toc349758431][bookmark: _Toc349758755][bookmark: _Toc349759062][bookmark: _Toc349760467][bookmark: _Toc354493746][bookmark: _Toc354494019][bookmark: _Toc354494249]Figure 4.1: Gender of the respondents
Source: Fieldwork Data

With regards to these information, 20 respondents were males and 20 respondents were females which was 50% of each gender.

[bookmark: _Toc271710886]4.2.3 	Working Experience of the Respondents
The researcher also categorized the working experience of the researcher in to 5 groups, which were 0 – 5 with 8 (20%) respondents, 6 – 10 with 12 (30%) respondents, 11 – 15 with 12 (30%) respondents, 16 – 20 with 6 (15%) respondents, and above 20 with 2 (5%) respondents as presented in Table 4.2

Table 4.2:  Experience of the Respondents
	Variables
	Frequencies
	Percent

	0 - 5
6 - 10
11 - 15
16 - 20
Above 20
	8
12
12
6
2
	20%
30%
30%
15%
5%

	Total
	40
	100%


Source: Fieldwork Survey

[bookmark: _Toc271710887]4.3 	Excessive Importation Over Exportation
The general aim of the study is to assess the excessive importation over exportation of garments to the development of Tanzania economy. In making sure that the researcher gets accurate data, 30 questionnaires were distributed in 5 divisions in which the selected respondents were asked to state their opinions. All 30 questionnaires were returned to the researcher and the results were as per Table 4.3

Table 4.3: Excessive Importation Over Exportation
	Variables
	Frequencies
	Percent

	Yes
	30
	100%

	No
	0
	0%

	Don’t know
	0
	0%

	Total
	30
	100%


Source: Fieldwork Survey
All 30 (100%) respondents states that importation of garments exceeds exportation in Tanzania. Moreover, the researcher interviewed 10 respondents and all of them argues that in Tanzania importation of garments is in high rate compare to exportation as shown in Figure 4.2.


 Figure 4.2: Excessive Importation Over Exportation
Source: Fieldwork Survey

[bookmark: _Toc271710888]4.4 	Quality of Garments Produced in Tanzania
[bookmark: _Toc389832972][bookmark: _Toc389834349][bookmark: _Toc393642724][bookmark: _Toc397264550][bookmark: _Toc389832973][bookmark: _Toc389834350][bookmark: _Toc393642725]This specific research question aimed at analyzing if domestic garments industries produce the right quality garments compare to the imported garments. When the respondents were given the questionnaires to states their opinions, 9 (30%) respondents said that our local industries also produces the right quality garments, 18 (60%) said we don’t produce the right quality garments, while 3 (10%) have no idea if we produce the right quality compare to other countries as shown in Figure 4.3.


Figure 4.3: Quality of Garments Produced in Tanzania
Source: Fieldwork Survey
Moreover, in the interview with 10 employees, 5 (50%) of the respondents said that Tanzania industries produce the right quality garments, and other 5 (50%) said that they do not produce the right quality garments, whereas no one have no any idea as shown in Table 4.4

Table 4.4: Quality of Garments Produced in Tanzania
	Variables
	Frequencies
	Percent

	Yes
	5
	50%

	No
	5
	50%

	Don’t know
	0
	0%

	Total
	10
	100%


Source: Fieldwork Survey

The data which acquired in the questionnaire and during the interview with the employees highlighted the reasons of not producing the right quality garments are:
[bookmark: _Toc393642726][bookmark: _Toc397264551]Lack of experts; three respondents who filled the questionnaire said in Tanzania we don’t have many experts in garments production sector who can provide technical and operational advice concerning the whole process of production as well as quality measurement. This lead to production of less quality compare to other developed countries. Moreover, during the interview with one of the officer in Small and Medium Enterprises division insist that, “most of the university does not teach about the quality on garments production which leads us to have few specialist”.

[bookmark: _Toc393642727][bookmark: _Toc397264552]Poor technology; “Tanzania being among LDC’s we are facing the major problem concerning technology”, this was argued during the interview with another officer in Industry Development Division. He continued arguing that our technology is not advance enough compare to other developed countries. By having advance technology we can be able to produce high quality garments in bulk at the low cost, and our exportation will also increase. Moreover during the interview with another employee in Trade Integration Division argued that, “in Tanzania we use defective machines in garments production”. Also five respondents who filled the questionnaire said the reason for producing low quality garments is having poor technology.

[bookmark: _Toc393642728][bookmark: _Toc397264553]Insufficient fund; among the respondents who filled the questionnaire three of them mentioned the reason of poor quality garments production is having less fund. Moreover during the interview two of the respondents argued that, “producing high quality garments need high capital for running the operation”. Most of our local garments industries do not have enough money to run their daily operation, which leads to low quality production. There have to be enough budget so as to buy good raw materials, to pay experts, and also to pay different bills such as rent. 

[bookmark: _Toc397264554]Low quality of Raw Material; one respondent from Industry Development Division state in the questionnaire that the raw material used by many garments producers are of substandard that can definitely lead to poor quality production of garments. In order to get good quality, the producers have to use raw material of good standard.

[bookmark: _Toc397264555]Poor quality control; furthermore two of the respondents who filled the questionnaire states that insufficient quality control leads to poor quality products, also during the interview one of the employee recommended that, “there should be quality control departments”. Most of the garments industries fail to monitor quality since they have no specialized quality personnel. In order to get a good quality there should be a good supervision from initial stage of production up to the end result. 

[bookmark: _Toc397264556]Poor production methods; the data obtained in the questionnaire by two respondents revealed that most of the producers in Tanzania uses traditional way of production in which is so hard to control quality. The production methods have to be advanced so as to produce the right quality garments.

[bookmark: _Toc397264557]Lack of knowledge; four respondents who filled the questionnaires state that most of the people have less knowledge in producing high quality garments. Our domestic garments industries does not recruit skilled workers who are more experts, have knowledge, and experience concerning the related matter. Another respondents in the interview said that, “initial stage to the last stages are normally carried out by unqualified personnel who have less understanding of garments”.
[bookmark: _Toc397264558]Low morale of employees; during the interview with employee from Policy and Planning Division said that, “workers have no interest to improve service and also they are not willing to understand about the quality and its benefit”. In this case, if the workers are not dedicated in making follow-ups and monitoring for further improvements, the quality of garments will also be affected.

[bookmark: _Toc397264559]Improper management; during the interview with another employee from Policy and Planning Division she claimed that, “improper management is due to poor leadership”. If employees are not motivated with things like salary increment, promotions, or delegate they cannot perform with one heart to maintain quality. She continued argued that, “there are minimum supervision level by the top management in quality aspect”. This reason was also mentioned in the questionnaire by another respondent from Trade Promotion and Market Development Division.

[bookmark: _Toc397264560]Insufficient training; five respondents who filled the questionnaire stated that insufficient training is the reasons for producing poor quality garments. Something came up during the interview with the employee from Small and Medium Enterprises that, “most of the garments industries they are providing less training to their employees concerning quality and the whole process of production and others they do not provide at all”. 

[bookmark: _Toc397264561]Insufficient maintenance of machines; also during the interview with another respondent from Trade Integration Division argues that, “poor quality garments can be caused by insufficient machines maintenance”. In most of the industries they do not do frequently maintenance of their machines so as to make sure they produce the high quality products.
[bookmark: _Toc271710889]4.5 	Contribution of Local Garments Industries to our Economy
The purpose of this objective was to know if local garments industries contributes anything in the development of Tanzania economy. The response to this objective from those who filled the questionnaires, it revealed that 14 (46.7%) respondents said local garments industries have the positive contribution to the development of Tanzania economy, while 11 (36.7%) said the local garments industries have no any contributions to the development of Tanzania economy, and 5 (16.6%) have no any idea as shown in Figure 4.4.

Figure 4.4: Contributions of Local Garments Industries
Source: Fieldwork Survey

Apart from that, the data was also acquired from the interview with 10 respondents in which 7 (70%) respondents said local garments industries have positive contribution to the development of our economy, 2 (20%) respondent said it have no any positive contribution, and 1 (10%) respondent have no any idea as presented in the Table 4.5. 
Table 4.5: Contributions of Local Garments Industries
	Variables
	Frequencies
	Percent

	Yes
	7
	70%

	No
	2
	20%

	Don’t know
	1
	10%

	Total
	10
	100%


Source: Fieldwork Survey

The respondents who filled the questionnaire and in the interview mentioned the positive contributions of local garments industries to the development of Tanzania economy are:

[bookmark: _Toc397264563][bookmark: _Toc393642730]Help low income earners; during the interview with one of the officer in Policy and Planning Division said that, “the garments produced by our industries are somehow cheap compare to imported ones”. Cheap garments also helps the low income earners who cannot afford to buy the imported garments. This data was also obtained in the questionnaire which was filled by two respondents.

[bookmark: _Toc397264564]Providing incomes; five respondents who filled the questionnaires stated that garments industries help the local people to get income. During the interview, two of the respondents argued that, “small entrepreneurs generates a lot of income by selling garments”. In this case garments industry have to be supported for the development of our country economy.

[bookmark: _Toc397264565]Increase profit; two of the respondents who filled the questionnaire states that garments industries generates more profit. Something came up during the interview with one of the employee from Trade Promotion and Market Development Division that, “garments industries which export their products benefit from the higher profit margins in the foreign markets”. Sometimes strong competition in domestic market limits a firm’s profitability in that market. Price differentials and enhanced profits in international markets are some of fundamental motives for exporting.

[bookmark: _Toc397264566]Government gets revenue; also two respondents among those who filled the questionnaire said that government gets revenue from garments industries. Moreover four of the respondents during the interview argues that, “our government can get its revenue through Tax collection from garments industries which can help in other plans for the development of our country economy”.  

[bookmark: _Toc397264567]Creating employment opportunities; six respondents who filled the questionnaire said that our local garments industries provides employment opportunities.  Moreover during the interview, all seven respondents who said yes on if our local garments industries have positive contribution to the development of our economy said that, “it helps people to get jobs”. Many of the local garments industries acts as employment sector.

[bookmark: _Toc393642732][bookmark: _Toc397264568]Reducing of dependence; also among the respondents who filled the questionnaires, one of the stated that local garments industries reduces dependency on other countries. The local garments industries are reducing dependency of one country to another and spread the market risk. 

[bookmark: _Toc397264569]Tool for advertisement; two of the respondents who filled the questionnaires said that local garments industries are used to advertise our country to other countries. Also during the interview with one respondent from Policy and Planning Division he said that, “when producing our traditional garments we can advertise our country also and enjoy other opportunities for the development of our country economy”. 

Another respondent from Industry Development Division argues that, “when producing garments with unique attributes there is a big chance of competing in overseas markets”. In this case, the uniqueness of the local garments produced can be symbol of advertising our country abroad. This is because our culture is different with the foreign culture so it will attract foreigners which will result to development of our economy.

Foreign currency receipt; four respondents who filled the questionnaire states that local garments industries helps our country to get a lot of foreign currency. Moreover during the interview one respondent from Trade Promotion and Market Development Division said that, “by selling our garments abroad, our country can get forex which helps in the development of our country economy”.

[bookmark: _Toc271710890]4.6 	Effects of Excessive Importation of Garments 
This study also aims at finding the effects of excessive imports of garments to the development of Tanzania economy. In this objective the respondent was asked to tell if there are any effects on excessive importation of garments to the development of Tanzania economy.

15 (50%) of the respondents argues that there are effects of excessive importation of garments for the development of Tanzania economy, 9 (30%) said there are no effects, while 6 (20%) of the respondents have no any idea as shown in Figure 4.5.

Figure 4.5: Response for the Effects of Excessive Importation
Source: Fieldwork Survey

Furthermore, other data were obtained through the interview with 10 employees, where 6 (60%) respondents said that there are effects of excessive importation of garments to the development of our country economy, 4 (40%) respondents said there are no any effects, and no one have no idea as shown in Table 4.6

Table 4.6: Response for the Effects of Excessive Importation
	Variables
	Frequencies
	Percent

	Yes
	6
	60%

	No
	4
	40%

	Don’t know
	0
	0%

	Total
	10
	100%


Source: Fieldwork Survey

From the findings of this study obtained during the interview done with the employees as well as from the questionnaire, the researcher manage to get some effects of excessive importation of garments to the development of Tanzania economy which was grouped into two parts that is positive effects and negative effects. The positive effects of excessive importation of garments to the development of Tanzania economy are:

Quality garments; among the respondents who filled the questionnaire, six of them mentioned that by excessive importation of garments we can get quality garments compare to the ones produced by our local industries. Furthermore, two of the respondents during the interview argues that, “the quality for imported garments is the best compare to local garments”. The development of the country’s economy can also be measured by quality products in a country.

Wide of choice; also four respondents wrote in the questionnaires that excessive importation of garments from other countries is good since it leads to varieties of garments in the market and can help the customer to have a wide range of choice. The customer can choose any specification he/she need depending on quality, color, size, and quantity needed. By this case, it is good to import more than relay our local industries only because if there is wide choice people can buy at low price, and they can save more for other development. 

Business development; three other respondents who filled the questionnaire mentioned the positive effect for excessive importation is business development. Also during the interview with the employee from Trade Promotion and Market Development Division argues that, “most of the people engage themselves in international trade”. She continued argue that, “most of the people are going to countries like China, Thailand, and India to buy garments so that they can come and sell them in Tanzania”.
Apart from that, there were also the negative effects of excessive importation of garments which were: 

[bookmark: _Toc393642736][bookmark: _Toc397264571]Deteriorate of domestic industries; four of the respondents who filled the questionnaires said that excessive importation of garments affects our local industries. Other two employees argues during the interview that, “many garments with high quality are produced and imported in Tanzania and outcompete low quality produced in our country”. Developed countries do produce very high quality garments because of the high technologies they have, they produce in a large scale within a short period of time. It is automatically many garments are sold at reasonable prices to outside markets and kills the local industries. 

[bookmark: _Toc393642737][bookmark: _Toc397264572]Nourishing other country economy; other three respondents who filled the questionnaire said that excessive importation of garment favor the importer country. On the other hand, during the interview with one respondent from Industry Development Division argues that, “when Tanzanians buy imported garments excessively from a respective country, more profits and nourishment are afflicted on the countries which produces those garments”. In this case, the excessive importation of the garments leads to growth of other countries economy from which the Goods are imported while declining of our economy.

[bookmark: _Toc393642738][bookmark: _Toc397264573]Reduces employment opportunities; moreover in among the respondents who filled the questionnaire six of them mentioned that the effect of excessive importation is it reduce employment opportunity. Also during the interview, three of the respondents argues that, “excessive importation of garments to our country affects job opportunity for local producers”. This implies that more imports of garments means our domestic industries will deteriorate and hence shortage of employment in this sector and assorted employment opportunities like transportation of garments abroad.

[bookmark: _Toc393642739][bookmark: _Toc397264574]Deterioration the Country’s Balance of Payments; three respondents who filled the questionnaire mentioned that excessive importation also affects balance of payment. This implies that when a country do more imports than exports it distorts the equilibrium of payment which results to loss in international trade. Moreover during the interview with one respondents from Policy and Planning Division argue that, “the balance of payments of Tanzania with regard to garments sector is not good”. That is Tanzania imported garments that exceeded its exportation.

[bookmark: _Toc271710891]4.7 	Obstacles of Excessive Exportation of Garments
The study thought to know the obstacles of excessive exportation of garments to the development of Tanzania economy. 30 employees were given the questionnaire to state their opinions if there are any obstacles that hinders the exportation, 16 (53.3%) of the respondents said there are some obstacles that hinder excessive exportation of garments, 9 (30%) said there are no any obstacle, while 5 (16.7%) have no any idea. These results are also shown in Figure 4.6

Figure 4.6: Obstacles of Excessive Exportation of Garments
Source: Fieldwork Survey

Moreover, in the interview conducted with 10 employees, 7 (70%) respondents argues that there are obstacles hinder excessive exportation, 3 (30%) said that there are no obstacles and no one said he/she don’t know. Table 4.7 presents the data commented.

Table 4.7: Obstacles of Excessive Exportation of Garments
	Variables
	Frequencies
	Percent

	Yes
	7
	70%

	No
	3
	30%

	Don’t know
	0
	0%

	Total
	10
	100%


Source: Fieldwork Survey

The respondents mentioned the obstacles on excessive exportation of garments to the development of Tanzania economy as:

[bookmark: _Toc393642741][bookmark: _Toc397264576]Low garment production; three respondents who filled the questionnaire mentioned on thing that hinder Tanzania to export garments is low production of garments. Two of the respondents during the interview said that, “when a country produce in a low scale it automatically import in high volume”. In this case, if the production is low we will import more than how we export. 

[bookmark: _Toc393642742][bookmark: _Toc397264577]Insufficient technology; moreover five of the people who filled the questionnaires mentioned poor technology as the obstacle of garments exportation. One employee from Trade Intergradation Division argues that, “Tanzania as a developing country have poor technology that contributes to excessive importation of garments in our country”. This is because, it hinders proper production of domestic garments which will result low quality garments produced which leads to export failure and encourage imports.

[bookmark: _Toc393642743][bookmark: _Toc397264578]Low level of income; during the interview with one of the employee at Policy and Planning Division argues that, “Tanzania being a developing county most of her people obtain low income level, in this case imported garments such as mitumba are very cheap compare to local produced garments”. In this case, domestic industries fail to operate, and it is therefore contributes to excessive importation compare to exportation of garments in Tanzania. 

[bookmark: _Toc393642744][bookmark: _Toc397264579]Competence of the domestic industries; four of the employees who filled the questionnaires mentioned that low competence of the domestic industries also is the obstacle of excessive exportation of garments from Tanzania. Two other respondents argues during the interview that, “poor competence indicate that low quality of domestic industries fail to compete with other countries’ garments with high quality”. This situation hinders the exportation of garments and leads to high importation to our country.
[bookmark: _Toc393642745][bookmark: _Toc397264580]Poor quality product; moreover seven respondents who filled the questionnaire mention poor quality garments as the obstacle that hinders excessive exportation of garments. Three other respondents argues in the interview that, “quality of the garments produced by local industries are of low quality that cannot be able to compete internationally”. Many of the garments produced in Tanzania does not meet the international standard where it will be so hard to sell abroad or other neighbor countries. 

[bookmark: _Toc397264581]Lack of strategic plan for implementation; furthermore during the interview with one of the respondent at Industry Development Division argues that, “marketers in different garments industries have no strategic plan for selling their products abroad”. Strategic plan is the key weapon for all businessmen in sales. He mentioned that our local producers do not advertise overseas so as to make awareness of their garments beyond the borders of Tanzania.

[bookmark: _Toc397264582]Negative attitude of change; also in the questionnaire filled by one respondent’s states that negative attitude of change. This implies that most of the local garments industries fears change and they don’t want to change their methods of production and other activities in garments production process. In this case, the management have to see where to change if local garments industries do not perform well.

[bookmark: _Toc397264583]Improper management; two of the respondents in the interview argues that, “poor management is the obstacle that hinder excessive exportation of garments”. Most of the management have no commitment in making sure that our local garments products are sold in other countries. They do not put much efforts to make sure that we compete internationally.
[bookmark: _Toc397264584]Focus on domestic market; four of the respondents who filled the questionnaires mentioned that, most of the garments industries focus on domestic markets and do not put much efforts in international market. If the local garments industries will focus on international market and produce garments that can suit international standards we can export more compare to how we import.

[bookmark: _Toc271710892]4.8 	Discussion of the Findings
As per the main objective of this study, it is clear that in Tanzania there is unfavorable balance between importation and exportation of garments. That is importation of garments exceed exportation which is the threat to the development of our economy.  

The difference between Tanzania garments industries and other developed countries like China is that we do not produce quality garments that can compete in international market, and this problem hinders the development of our county economy. According to Park (1997), China economy grew because they develop production of garments. It has been discovered during the data collection period that in Tanzania, the local industries are not serious on the issue of producing the best quality garments that can compete in international market. 

Information gathered from selected employees during the interview and those who filled the questionnaire implies that the garments have positive contribution to the development of our economy, so if the garments industries can produce the right quality product we can be able to compete in international market and add value to the development of our country’s economy. 
Moreover as per Shanon (2013) textiles and clothing industries can be a source of economic development of a country like in Bangladesh. Furthermore, according to the findings revealed that garments industry can also help the development of a country through different ways like increase income, it is also a source of employment and many other more.

Parsons (2002) also argues that Japanese export grew because of price competitive in which Tanzania industries are not producing the standard garments at lower price. High technology can be the source of not producing the high quality garments by Tanzania industries which we can incur a lot of cost on technology innovation and maintenance, in return the price of our local garments will be so high that we won’t be able to enjoy foreign currency for the development of our economy.

According to the findings during data collection Tanzania garments industries are the source of employment to many people like in other places of the world. Hansen (2004), argues that in many places of Africa, garments helps to employ people. By having jobs, people can get income to run their necessities in daily life.  

Moreover our country economy is affected due to deficit in TOT; the excessive importation of garments compare to exportation level have the negative impact to the development of our economy. In this case, the government and different stakeholders have to review the obstacles of excessive importation and try to find the solutions immediately on the obstacles of excessive exportation of garments to other countries.
All in all, if Tanzania will export more garments to other countries and import less, our economy will grew rapidly and the living standard will also improve.   
[bookmark: _Toc271710893]CHAPTER FIVE
[bookmark: _Toc367704175][bookmark: _Toc271710894]5.0 SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS

[bookmark: _Toc271710895]5.1 	Introduction
This chapter presents the summary of findings, conclusion and recommendations of the whole study. It reflects the rigorous analysis of the findings from Ministry of Industry and Trade, Tanzania.

[bookmark: _Toc367704177][bookmark: _Toc271710896][bookmark: _Toc333561536]5.2 	Summary of the Main Findings 
This section presents the findings in brief of the four specific research objectives of the study; it is a brief summary of what the respondents suggest for the specific research questions.

In the first specific objective those who filled questionnaire, 9 (30%) respondents said that our local industries also produces the right quality garments, 18 (60%) said we don’t produce the right quality garments, while 3 (10%) have no idea if we produce the right quality compare to other countries. And also in the interview 5 (50%) employees said local garments industries produce the right quality garments, 5 (50%) said they don’t produce the right quality, and no one have no idea. The respondents argues that, the reasons of low quality garments produced by Tanzanian’s garments industries are: lack of experts, poor technology, insufficient fund, low quality of raw materials, poor quality control, poor production method, lack of knowledge, low morale of the employees, improper management, and insufficient maintenance of machines.
The second specific objective which aimed at knowing if there are any positive contributions of garments industries to the development of Tanzania economy, among the respondents who filled the questionnaires 14 (46.7%) of the respondents said yes, 11(36.7%) said no, and 5 (16.6%) they don’t know about the situation. Also during the interview 7 (70%) said yes, 2 (20%) said no, while 1 (10%) have no idea. The findings shows some positive contribution of garments industries like: it helps low income earners, providing income, increase profit, government gets revenue, creating employment opportunity, reduce of dependence on other countries, tool for advertisement, and foreign currency receipt.

[bookmark: _Toc397264590][bookmark: _Toc271710897]Key findings of the third specific objective from the questionnaires revealed that 15 (50%) said yes, 9 (30%) said no, and 6 (20%) have no idea if there are any effects of excessive importation of garments to the development of Tanzania economy. Also from the data acquired during the interview 6 (60%) said yes, 4 (40%) said no, where no one have no idea. The respondents mentioned some effects such as: wide of choice, business development, and quality garments as the positive effects. Also the negative effects were deteriorate of domestic industries, nourishing other country economy, reduces employment opportunities, and deterioration the country’s balance of payments.

In the last specific objective 16 (53.3%) respondents said yes, 9 (30%) said no, and 5 (16.7%) have no idea if there are any obstacle on excessive exportation of garments for those who filled the questionnaire. Also in the interview 7(70%) said yes, 3(30%) said no and no one have no idea about the research question. These obstacles mentioned by respondents were: low production in a country, insufficient technology, low level of Income, competence of the domestic industries, poor quality products, lack of strategic plan for implementation, negative attitude for change, improper management, and focus on domestic market.

[bookmark: _Toc271710898]5.3 	Implications of the Findings
[bookmark: _Toc393642756][bookmark: _Toc397264592][bookmark: _Toc271710899]The main objective is to assess importation over exportation of garments to the development of Tanzania economy. In this case, this study aimed at improving our local garments industries. The study carried out revealed that in Tanzania the level of importation of garments is higher than exportation, and this is a threat to the development of our country economy.

[bookmark: _Toc393642757][bookmark: _Toc397264593][bookmark: _Toc271710900]In this case, it is suggested that Government for the United Republic of Tanzania with different garments stakeholders should find the way of improving quality of the garments produced by our domestic industries so as to increase importation. The government should also provide subsidies to the local industries and try to find the investors who can invest in our country for better results in future.

[bookmark: _Toc393642758][bookmark: _Toc397264594][bookmark: _Toc271710901][bookmark: _Toc393642759][bookmark: _Toc397264595]This study shows that, there is a need for local companies producing garments and the government to review on the strategies used from the initial stage of production of garments until it reaches the final customers and improves things that hinder excessive exportation of garments. Commitment is the key of success, our local garments industries are well commitment they will succeed in international market competition.
[bookmark: _Toc271710902]5.4 	Conclusions of the Study
The study aims at assessing excessive importation over exportation of garments particularly in the development of Tanzania economy. The researcher tried to explain the opinions of some selected staffs in the Ministry of Industry and Trade on the issue of importation and exportation activities for the development of Tanzania’s economy. 

In order to compete international, local garments producers have to pot into much consideration the issue of quality. This can be achieved by employing people with knowledge concerning garments and also improving management operations in different departments in garments industries.  Therefore, if the Government of Tanzania under Ministry of Industry and Trade will support the manufacturing sector for garments so that we can be able to compete internationally for the growth and development of Tanzania economy.

[bookmark: _Toc271710903]5.5 	Recommendations of the Study
In order to reduce the excessive importation of garments in Tanzania, and balance the importation-exportation activities for the development of Tanzania economy a number of improvements are recommended:

[bookmark: _Toc397264598]Make further improvement in the investment climate; In order to promote our exportation of garments, the Government of Tanzania have to improve the investment condition so as to motivate the garments investors to come and invest in our country. The investors can be motivated by:  
(i) Improving taxation system by eliminating multiplicity of taxes in the garments sectors. 
(ii) Review business licensing to eliminate unnecessary licenses for one line of business. 
(iii) Make further efforts to improve access to long-term credit so as to attract local investors. 
(iv) Investment productivity is higher where a country has skilled workforce and well-developed physical infrastructure. 
(v) Improve availability and access to vital utilities which can encourage investment especially water, electricity, harbors, transport and communication and other resources.

[bookmark: _Toc397264599]Improve human capabilities; this will entail making large improvements in all levels of the Tanzanian textiles mills industries. Experts in garments manufacturing and employing of high skilled labours is required, especially those needed to take advantage of globalisation, comprehend complex technical know-how, and foster better attitudes towards work. Employees with high knowledge in different departments such as Quality Control, Procurement, Production, and Marketing can help to produce and sale world class garments. 

Improve management; a good management can motivate other employee to work so hard and breakeven in sales targets, they can provide strategic plan for implementation. Moreover, management have to tell their employees concern the positive attitude of change, and schedule for continuous training on operations. 
Providing funds; our government should also loans and subsidies to support the development of garments production. If the garments industries will have reliable source of income it may help in different operations like machine maintenance and other more.

[bookmark: _Toc397264600]Encourage technology transfer; garments industries are recommended to use advance technologies so as to produce the right quality garments. Most of our local garments are of poor quality that will not compete internationally. By using advance technology, our local industries can be able to produce the quality garments that con compete with the outside market.

[bookmark: _Toc397264601]Imposition of tariffs on imported garments; Tanzania Government should also impose some tariffs on importation and exportation of garments so as to encourage local garments industries. The government can impose high taxation charges on garments importation while providing subsidies on garments manufacturing industries so as to encourage local industries.

Focus on international market; moreover Tanzania local industries have to concentrate on selling abroad rather than in Tanzania only. If Tanzania local industries will focus to sell abroad our country economy will also develop.
 
[bookmark: _Toc333561544][bookmark: _Toc367704185][bookmark: _Toc271710904]5.6 	Limitations of the Study
Below are the major limitations that the researcher have encounter in the research study process:
[bookmark: _Toc397264603]Insufficient Funds; monthly income obtained is limited to let the researcher fully finance the research costs like costs of transportation, meal, and stationeries. The researcher was moving some kilometers to go at Ministry of Industry and Trade to collect data, whereas in some days the researcher failed to go due fund problem.  Also the researcher incurred a lot of cost in printing the research documents. In the whole process of submitting different drafts of research proposal, the researcher submitted hard copy which was very costly.

[bookmark: _Toc397264604]Poor response; the researcher also encountered a lot of problem during data collection from the respondents. Some of the questionnaires distributed were not returned while some were returned very late which made it difficult for the researcher to make interpretation of the data in time. 

[bookmark: _Toc290276480][bookmark: _Toc295172245][bookmark: _Toc295172610][bookmark: _Toc295479336][bookmark: _Toc295998512][bookmark: _Toc296019062]Apart from that also during the interview, some respondents claimed to be very busy because they were in the middle of the business which needed much of their attention. When the researcher asked them to be interviewed they considered it as wastage of time, and that made some of the people a bit resistant to give some important information.

[bookmark: _Toc397264605]Access to top management staffs; it was very difficult for the researcher to get access to some top management staffs, due to the fact that they were very busy with preparation of their annual budget which was to be presented in the parliament by the minister responsible. The researcher had to wait for some days and make appointments to get access to them which as a result delayed the researcher to do the interpretation.
[bookmark: _Toc397264606][bookmark: _Toc295172246][bookmark: _Toc295172611][bookmark: _Toc295479337][bookmark: _Toc295998513][bookmark: _Toc296019063]Confidentiality; most of the materials termed to be very confidential, which makes difficulty for the researcher to access them. Some of materials were denied for the researcher to access for the security purpose. This was so hard for the researcher to acquire accurate information.

[bookmark: _Toc271710905]5.7 	Areas for Further Studies
The study covered a narrow area of assessment of excessive importation over exportation of garments to the development of Tanzania economy. It is suggested that more and further research to be undertaken in the following topics:
(i) Assessment on significance of garments importation and exportation in the national economy of Tanzania.
(ii) Exploration of Tanzanian garments industries on current situation and future prospects for the economy development.
(iii) Examination of challenges for East African exportation of garments into European Union.

[bookmark: _Toc367862064][bookmark: _Toc361928853]The reason for these suggestion is to find the way that our country can improve in garments production so that we can compete internationally.
[bookmark: _Toc388866446]
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[bookmark: _Toc271710750][bookmark: _Toc367862061][bookmark: _Toc388866451]Appendix  1: Research Questionnaire

I Evans Chimwejo, pursuing MBA-Marketing from OUT, intending to conduct a research study basing on the “assessment of excessive importation over exportation of garments to the development of Tanzania economy”.  In order to get accurate academic information, this sample of questionnaire will be prepared where it will be sent to the respective respondents.

The research is for academic purpose only and not otherwise, any information provided will be treated confidential and used for intended objectives only. At your appreciated earliest time, please return the completed questionnaire for better performance of the fieldwork.

Name of the responder……………………………………………………………..
[bookmark: _Toc187741107]The following are the research questions, so you’re kindly requested to answer the questions to this research more successful. Put tick in the questions below where appropriate and write the answer where necessary.
(i) What is your job title?
…………………………....................................................................................
(ii) For how long have you been working at Ministry of Industry and Trade?
............................................................................................................................
(iii) Do you have any idea about international trade and/or importation and exportation?
Yes (  )     No (  )     Don’t know (  )
If yes explain in brief
……………………………………………………………………………………………………………………………………………………………………

(iv) Does importation of garments exceed its exportation in Tanzania?
Yes (  )     No (  )     Don’t know (  )
If yes, please state the possible reason contributes to disequilibrium.
……………………………………………………………………………………………………………………………………………………………………

(v) Does the garments industries in Tanzania produce the right quality garments compare to the imported garments?
Yes (  )     No (  )     Don’t know (  )
If no, please mention a reason for poor quality production of garments.
……………………………………………………………………………………………………………………………………………………………………

(vi) Do local garments industries have any positive contribution for the development of Tanzania economy?
Yes (  )     No (  )     Don’t know (  )
If yes, please mention the contributions of local textile industry for the development of Tanzania economy?
........................................................................................................................................................................................................................................................
(vii) Are there any effects of excessive importation of garments to the development of Tanzania economy?
Yes (  )     No (  )     Don’t know (  )
If yes, please mention
........................................................................................................................................................................................................................................................

(viii) Are there any obstacles on excessive exportation of garments to the development of Tanzania economy?
Yes (  )     No (  )     Don’t know (  )
Mention them if any.
……………………………………………………………………………………………………………………………………………………………………

"Thanks very much for spending your time to fill in this questionnaire”









[bookmark: _Toc271710751]Appendix  2: Guideline for Interview

Dear Respondents,
I am a student at The Open University of Tanzania pursuing Masters of Business Administration, the purpose of these interview questions is to assess on the excessive importation over exportation of garments to the development of Tanzania economy.
I would be very grateful if you could take a few minutes to respond on the following questions. Please note there are no right or wrong answers, it is just what you think and how you perceive concerning importation and exportation of garments in the development of Tanzania economy.
All the information that you provide in this interview will be held in confidentiality. Results of this study will be made available for those interested in seeing them.
(i) Does exportation of garments from Tanzania exceed exportation?
(ii) Does domestic garments industries produce the right quality products? If no, please mention some reasons.
(iii) Does the local garments industries have positive contribution to the development of Tanzania economy? If yes, please mention them.
(iv) Are there any effects of excessive importation of garments to the development of Tanzania economy? Kindly mention if any.
(v) Are there any obstacles that hinder excessive exportation of garments from Tanzania? Please mention if any.


Gender	Male	Female	0	20	20	Gender	Male	Female	0	0.5	0.5	Frequencies	Yes	No	Don’t know	40	0	0	Percent	Yes	No	Don’t know	1	0	0	Frequencies	Yes	No	Don’t know	9	18	3	Percent	Yes	No	Don’t know	0.3000000000000001	0.6000000000000002	0.1	Frequencies	Yes	No	Don’t know	14	11	5	Percent	Yes	No	Don’t know	0.46700000000000008	0.36700000000000016	0.16600000000000001	Frequencies	Yes	No	Don’t know	15	9	6	Percent	Yes	No	Don’t know	0.5	0.3000000000000001	0.2	Frequencies	Yes	No	Don’t know	16	9	5	Percent	Yes	No	Don’t know	0.53300000000000003	0.3000000000000001	0.16700000000000001	

