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ABSTRACT
The main objective of the study was to assess the factors that influence deposit mobilization on commercial banks in Tanzania. The study particularly assessed the importance, applicability and to identify the most effective and applied factors that influence deposit mobilization. The study used purposive sampling to select the respondents for the study. This study employed questionnaire to collect data from the field. The questionnaire distributed randomly to the respondents in six banks include CRDB, NMB, NBC, BoA , PBZ and Barclays banks. The findings indicated that internet banking facilities, banks technology, location of the bank, varieties of the service rendered, interest rate, ATM charges, employee’s competence, quality of the service rendered, and marketing strategies of the bank are important factors and have been applied into the banks to mobilize deposit. Location of the banks, level of bank charges, and quality of services rendered and market strategies of the banks found to be most important factors influence deposit mobilization, while level of bank charges, location of the bank/branch, and market strate3gies of the bank found to be most applied factors to the banks so as to influence deposit mobilization. The study further revealed that there are some found to be most applied and show some effectiveness. These factors includes level of the bank charges, location of the banks, quality of the service rendered and market strategies of the respective banks.
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[bookmark: _Toc370836434]CHAPTER ONE
[bookmark: _Toc370836435]1.0 BACKGROUND INFORMATION

1.1 [bookmark: _Toc370836436]Background to the Study
The vast majority of the world’s poor do not have access to formal financial services. Recent estimates suggest that nearly three quarters of individuals in developing countries are unbanked (Kendall et al. 2010), and in Sub-Saharan Africa, This estimate reaches 80 percent (Chai et al. 2009). This lack of access does not reflect an inability or unwillingness of individuals to save. Indeed, Collins et al. (2009) document that low-income household in developing countries save resources in a wide variety of informal and semi-formal savings devices, even though saving in these devices can be quite costly. Furthermore, evidence from bank expansions in developing countries suggest that increasing access to the formal financial sector increases savings, investment, and income.

The great aim of liberalization in the bank industry is to create competition that attracts deposit mobilization so as to provide credits to private sectors (Laurence and chai, 2003). The bank enters the market and become observable. Then the banks chosen and deposits are collected and the funds invest. If the market is sufficiently attractive, then the second bank will enter and compete for deposit (Thobin, 2004).  

The competition resulted from the emergency of new banks and non-banks financial institutions, which shapes the improved quality, financial products and services. Tanzania banks industry has grown tremendously, and each of these banks established plays their important roles in financial resources mobilization. Currently there are about 33 registered banks and 5 non banks. Deposit mobilization/ saving are very crucial in developing countries as it serves various purposes.  First it helps people to smooth their consumption expenditure and provides cushion against income fluctuations caused by exogenous shocks. Second, could be used to pay for inputs needed and the start of production process, and self finance future investments. Lastly it provides a convenient vehicle for setting aside money for such costly future events as weddings, children’s education, and funerals (Vogel and Burkut, 1986).

Commercial banks in turns can invest the so called deposited fund in a competitive lending market where they earn a return on these funds. This can be thought of as a situation where banks use funds collected in rural areas to support investment in the urban center. Alternatively, banks may have profitable investment opportunities in the rural catchment. For example, some high expected return projects may not be undertaken because they require (relatively) large capital investments and the transaction costs of collecting them through self-intermediation are too great ( Okeahalam et al, 2005).

According to BoT (2006) as cited by Muro (2009), the deposit structure of the banking industry in Tanzania consists of current account deposits (46%), Time deposit (24%), Savings deposits (22%), special deposits (2%) and dormant accounts (1%) and deposits from banks and financial and financial institutions (5%), has increased since 1999. This implies that the commercial banks in Tanzania tried to make some effort to attract customers to open an account and deposit their funds so that they could have the sufficient funds to offer credits.
[image: ]
[bookmark: _Toc370765774]Figure 1: Cumulative Deposit in Million Tanzanian Shillings
Source: Bank of Tanzania (2008)	

Thobi (1999) explained that the commercial banks have incentives to increase their deposit collections effort, although there are several socio economic and political factors said to determine deposit collection. Rose and Fraser (1988) as cited by Muro (2009), gave out specific factors that influencing deposits. These factors include interest rate, market strategies, loans granted, financial regulations or terms, condition of the banks, per capita income, GDP, seasonal influence, level of competitions in the industry, IT, efficiency, inflation, security and safety off the banks, quality of the service rendered, varieties of service offered, location of the bank, banks image and banks deposit composition.
The previous study in Tanzania (Mauki2004, Banamangia 1986, and Maje 198, Muro 2009) had investigate the way interest rate, expected inflation, and cost of advertisement, IT, location of the bank, varieties of the service rendered, and bank images affect the deposit mobilization in commercial banks.  Therefore this study intends to assess the effect of IT, location of the bank, varieties of the service rendered, interest rate, ATM charges, employees competence, Quality of the service rendered, and Marketing strategies of the bank on deposit mobilization in commercial banks in Tanzania.

[bookmark: _Toc370836437]1.2	Statement of the Research Problem
Small enterprises and most of the poor population in sub Saharan Africa have very limited access to deposit facilities and others financial services provided by the formal institutions, for example in Ghana and Tanzania only about 5 – 6% of population has access to banking sector (Basu et al, 2004), This is due to total or functional awareness, or due to overwhelming physical distance that they have to travel to get to their nearest banks. In the case such as these, the possibility of being enrolled in the financial sector at all, with attendant economic and social benefit may be completely excluded (Itrona et al 2006). 

To meet unsatisfied demand for financial services, more commercial banks have been established in Tanzania since then. Some of these commercial banks are locally based and others are foreign based. Each of these commercial banks uses varieties of their strategies to actively mobilize deposits to penetrate and position themselves better in the market. According to BoT (2007), as cited by Muro (2009) showed that local based commercial banks are automating their operations and foreign based banks are coming up with the new automated ways of offering the services. Yet the importance, applicability and effectiveness of the actual factors that influencing the deposit mobilization of commercial banks are unknown.

Since the deposit mobilization has potential to commercial banks and the growth country economy, This study intend to assess the factors of IT, location of the bank, varieties of the service rendered, interest rate, ATM charges, employees competence, quality of the service rendered, and marketing strategies of the bank on deposit mobilization in commercial banks in Tanzania.

[bookmark: _Toc370836438]1.3	Research Objectives
[bookmark: _Toc370836439]1.3.1	General Research Objective
The general objective of this study is to assess factors that influence deposit mobilization in commercial banks in Tanzania. 

[bookmark: _Toc370836440]1.3.2	Specific Research Objectives
Basing on the general objective, the following were the specific research objectives:
a) To assess the perception of bank employees on the importance of selected factors that influence deposit mobilization.
b) To assess the extent at which factors that increase deposit mobilization are applied in commercial banks.
c) To identify the most applied factors but at the same time effective in influencing increased deposit mobilization.
[bookmark: _Toc370836441]1.4	Research Questions
[bookmark: _Toc370836442]1.4.1	General Research Question
To what extent these factors influencing the deposit mobilization on commercial banks in Tanzania.

[bookmark: _Toc370836443]1.4.2	Specific Research Questions
a) What are the perception of the bank employees on the importance of selected factors that influence deposit mobilization on commercial banks are important?
b) To what extent do the factors that influence deposit mobilization on commercial banks are applied?
c) What are most applied factors but at the same time effective in influencing increased deposit mobilization in commercial banks?

[bookmark: _Toc370836444]1.5	Relevance of the Research
This study is of great importance for banking industry in Tanzania. This research will give the insight and contribution to the stakeholders especially banks managers and policy makers to weigh the factors that influencing their own deposit mobilization and to develop the strategies that will help into mobilizing more deposit from the customers.

The findings from this study will also be useful to researchers, practioners, and policy makers who will have an interest on the factors that influencing the deposit mobilization. Furthermore the study will assist both commercial banks and non banks institutions to understand their weak points on deposit mobilization through the factors identified on this study and apply the appropriate strategies to gain the competitive edge within the deposit market.

[bookmark: _Toc370836445]1.6	Organization of the Dissertation
Chapter one does present the background to the study, the research problem, the research objectives and the research questions. Additionally, the significance of the study and highlight on the organization of the study has been presented. Chapter two presents the literature that discuss issues pertaining to the factors that influencing the deposit mobilization in commercial banks with empirical studies discussion and experiences of both developing and developed countries are presented. The methodology to be used for this research is discussed in chapter three, whereas chapter four will cover centre on the research findings, data analysis testing.  The final chapter (chapter five) will present the conclusions and recommendations for the study.










[bookmark: _Toc370836446]CHAPTER TWO
[bookmark: _Toc370836447]2.0 LITERATURE REVIEW

[bookmark: _Toc370836448]2.1	Overview
This chapter reviews various literatures on deposit mobilization in commercial banks. The literature review helped the researcher to understand various concept, theories, and studies. It is further present what other scholars have found out on the subject matter relating to factors that influencing deposit mobilization on commercial banks in Dar –es- salaam, Tanzania. 

[bookmark: _Toc370836449]2.2	Conceptual Definitions
[bookmark: _Toc370836450]2.2.1	Commercial Bank
According BoT (2012) the commercial banks defined as an institution authorized to receive money on current account subject to withdrawal by cheque.  Prof. Sayes (2010) defined commercial bank as an institution whose debts are widely accepted in settlement of other people's debts to each other. Commercial Banks performs various primary functions some of them are accepting deposits, making advances, and credit creation. 

Along with the primary functions each commercial bank has to perform several secondary functions too. It includes many agency functions and general utility functions. Equity provided by the owners, deposits and borrowings/ other liabilities are the source of funds to commercial banks. Deposits are a liability to the banks and are the foundation.
[bookmark: _Toc370836451]2.2.2.	Bank Deposit
Bank deposit is an amount of money held at a financial institution on behalf of an account holder for safekeeping, Most bank deposits are insured by organizations to reduce their risk. Bank deposits are made to deposit accounts at a banking institution, such as savings accounts, checking accounts and money market accounts. The account holder has the right to withdraw any deposited funds, as set forth in the terms and conditions of the account. The deposit itself is a liability owed by the bank to the depositor (the person or entity that made the deposit), and refers to this as liability rather than to the actual funds that are deposited (Adam, 2005). 

[bookmark: _Toc370836452]2.2.3	Deposit Mobilization
Deposit mobilization said to means campaigning and collecting customer deposits. The banks would have special campaigns where they would interact with a lot of people and invite them to make deposits with their bank. Mobilizing savings involves overcoming the transaction costs associated with collecting savings from different individuals and the informational asymmetries associated with making savers feel comfortable in relinquishing control of their savings (Maimbo, 2003). Deposit mobilization has various role on financial system, it can accumulate capital, improves resources allocation and boost technological innovation (Sirri and Tufano, 1995).

[bookmark: _Toc370836453]2.3	Critical Review of Supporting Theories or Theoretical Analysis
Keynes (1936) and Friedman (1957) as cited by Muro (2009) argued that social pressures and ambitions for future consumption are the key drivers encouraging people to save. Yet, the experience of industrialized countries in the early stages of development as stipulated by Vittas(1994); Wysocki and Vogler (1996), showed that people of lower income levels were precluded from depositing their savings at commercial banks.  

Laurenceson (2003) argued that a major difference between England and poorer countries that in England the financial system could mobilize resources for “immense works”. Thus, good projects would not fail for lack of capital. Laurenceson is very explicit in noting that it was not the national savings rate per se, it was the ability to pool society’s resources and allocate those savings toward the most productive ends. 

Sirri and Tufano (1995), argued that mobilization frequently involves the creation of small denomination instruments. These instruments provide opportunities for households to hold diversified portfolios. Acemoglu and Zilibotti (1997) show that with large, indivisible projects, financial arrangements that mobilize savings from many diverse individuals and invest in a diversified portfolio of risky projects facilitate a reallocation of investment toward higher return activities with positive ramifications on economic growth.

Levine (1997) cited by Muro (2009) argued that the accessibility of banking office to the household was relevant to the financial system of the country. The relevance is of at least two reasons, first, more household will have an opportunity to hold financial assets; second, improve convenience and reduces the resources expanded in conducting bank transactions, and the incentives to save with the bank increased. 
Having all the above literatures discussing the theories that support the deposit mobilization, then this study will assess the factors that influence the deposit mobilization on commercial banks with the reference from the above theories.

[bookmark: _Toc370836454]2.4	Empirical Analysis of Relevant Studies
This research work was not the first to research on the matters related to the deposit mobilization in commercial banks. Other researchers or researching organizations have insights of practices, features and functioning of factors that influence deposit mobilizations. Different bankers have applied these factors worldwide in both developing and developed countries. Different experience can be learned and shared among the different countries that have used factors influencing deposit mobilizations.  

[bookmark: _Toc370836455]2.4.1	General Studies
Mayes (1985), Vogel and Burkut (1986), Ross (1996) and Aresti (2002), investigated factors that determined deposit mobilization in commercial banks. It was found that there wes a growing number of successful deposit mobilization programs in developing countries and indicated the safe liquid deposit of reasonable yield can be crucial in raising the income of non wealth households. It was further founded that some factors such as location of the banks, and interest were the major factors that affect the saving/deposit and its campaign (mobilization).

[bookmark: _Toc370836456]2.4.2	Studies in African Countries
Mauki (2004) in eastern and central Africa hypothesized the loans, interest rates and cost of advertising among others as the determinants of deposit mobilizing in commercial banks. The interest rate and cost off advertisement were found to have positive relationship with total deposit although interest rate was found to be statistically insignificant deposit mobilization. The implication of study was that the interest rate should not aimed to increase deposits through raising interest rate on deposit, but rather the amount to be charged should depend on the type of deposits. 

[bookmark: _Toc370836457]2.4.3	Empirical Studies in Tanzania
Muro (2009) examined the factors that influence deposit mobilization in commercial banks in Tanzania. He included factors like IT, varieties of services a bank offers, banks image and location in his study. The study compared these factors on both local based bank such as CRDB and NMB and foreign based bank such as standard chartered and stanbic bank.  The study interviewed 155 respondents including bank staffs and customers.  The study concluded that some factors such as IT, varieties of service, banks image and locations had influence on deposit mobilization in commercial banks. The coefficient of t – test statistics for local and foreign banks respectively suggested the positive significant relationship between bank image and deposit mobilization for both local and foreign banks. 

Magubila, A.W (2006) analyzed factors determining deposit mobilization in commercial banks in Tanzania. The researcher specifically examined the impact of Information technology, location of the banks/branch and varieties of the service offered on deposit mobilization. The research revealed that all factors include Information technology, location of the bank, and varieties of the service offered influenced the deposit mobilization in commercial banks in Tanzania.
[bookmark: _Toc370836458]2.5	Research Gap Identified
Basing on the different studies highlighted in the theoretical, conceptual and empirical evidence have room for this study to be carried.  Many of the works have based on the developed countries whereby the level of education skills, technology advancement is not similar in comparison to the developing countries. Yet the previous studies conducted in Africa particularly Tanzania dealt with some factors such as interest rate, and location of the banks and banks image only and hence gives this study a place under the sum to be carried out in Tanzania especially in Dar es Salaam region.

[bookmark: _Toc370836459]2.6	Summary
The above chapters detail the background of the research problem, research problem statement, objectives, research questions, and a lot more literatures to support the study. The following chapter discusses the research design and methods that were be used to collect what intended for this study.









[bookmark: _Toc370836460]CHAPTER THREE
[bookmark: _Toc370836461]3.0RESEARCH DESIGN AND METHODS

[bookmark: _Toc370836462]3.1 Overview
Research methodology is a systematic attempt or procedure that helps the researcher to avoid self-deception (Saunders et al, 2000). The methodology in this study was geared towards assessing the factors that influencing deposit mobilization in commercial bank in Dar es Salaam Tanzania. It spelled out the technique and methods of sampling, type of data and data collected methods, processing and analysis of data which will employed in the study. 

[bookmark: _Toc370836463]3.2 Research Design and Strategies
The overall research design adopted in this study was purposive sampling (Non probability sampling). The use of research design enabled the user of multiple sources of evidence and thus avoids the bias associated with the use of a single source of evidence in selecting a case, Dar es Salaam city was selected bearing in mind the available time and availability of many commercial banks. 

[bookmark: _Toc370836464]3.3 Sample Size  
The sample size is an important feature of any research. For the purpose of this study the sample size was 72 bank staff from six selected commercial banks, includes NBC, NMB, CRDB, PBZ, Barclays and BoA bank in Dar es Salaam region. It believed that they provide useful information for assessing factors that influence the deposit mobilization.
[bookmark: _Toc370836465]3.4 Research Area 
This study conducted in Dar es Salaam region because of logistics reasons and the fact that this region contains a lot more banks than any other region in Tanzania, since the region found to have more branches of the so banks. Despite PBZ bank, the other selected banks were large, experienced, and believed to have more customers in the region.

[bookmark: _Toc370836466]3.5 Data Collection Techniques
Primary and secondary data sources were used in the study. Primary data were gathered from respondents through questionnaire. Secondary data for this study were collected from books, journals, reports, newspapers, both published and unpublished research, and other documents available resources as well as from online sources. The rationale of employing the above techniques was to collect enough information for the research problem because the study was exploratory in nature.

[bookmark: _Toc370836467]3.6 Purposive Sampling  
The researcher used purposive sampling to get data, which will help in a accomplishing the purpose of a research and enables a researcher to pick those respondents who were useful in data collection for research findings. Also supported by (Babbie, 1992), this technique enabled the researcher to select a sample on the basis of his or her knowledge of the population, its elements and research aims. It is based on the researcher’s judgment and purpose of the study.

Maximum variation sampling, also known as heterogeneous sampling used in this research to capture a wide range of perspectives relating to the thing that the researcher is interested in studying. It helps the researcher to identify common themes that are evident across the sample.

[bookmark: _Toc370836468]3.7 Data Processing and Analysis
After data collection from respondents through questionnaires, a researcher coding data into SPSS and then ran descriptive statistics with frequency tables on the first and second objectives, and ran descriptive statistics with crosstabs on third objectives of the study. A researcher ran descriptive statistics with frequency tables on the first objective so as to assess the perception of bank employees on the important of selected factors that influence deposit mobilization. A researcher ran descriptive statistics with frequency tables on the second objective so as to assess the extent at which factors that increase deposit mobilization are applied in commercial banks. A researcher ran descriptive statistics with crosstabs on the third objective so as to identify the most applied factors but at the same time effective in influencing increased deposit mobilization. 


[bookmark: _Toc370836469]
CHAPTER FOUR
[bookmark: _Toc370836470]4.0 RESEARCH FINDINGS AND ANALYSIS

[bookmark: _Toc370836471]4.1 Overview 
This chapter examines the research findings, analysis and discussion with the view to understand the character of respondents, factors of deposit mobilization and the effects of those factors on deposit mobilization in commercial banks. The information presented in this chapter relied heavily on questionnaire, key informant interviews and various documents on what has been done to curb the situation as well as the field data from commercial banks.

[bookmark: _Toc370836472]4.2 Description of the Study
Characteristics of the 72 staff from different commercial banks (NMB, NBC, CRDB, PBZ, Barclays and BoA bank) were presented and discussed in this part. The characteristics of the respondents include sex, education level and experience at working place. This was important because the structure and the characteristics of the respondents helped the researcher to validate his findings base on sex education level and bank’s experience. 

[bookmark: _Toc370836473]4.2.1 Respondents Sex
The research interviewed 72 bank staffs from six commercial banks include NMB, NBC, BoA, PBZ, CRDB, and Barclays. Among 72 bank staffs, 47 (65.3%) of the respondents were male and 25 (34.7%) were female. Education level was considered as an important attribute to consider when assessing factors that influence deposit mobilization.  This was because, education was assumed to have a crucial role in enabling respondents to understand different questions based on the assessment of the factors that influencing deposit mobilization in commercial banks.
	
[bookmark: _Toc370765597]Table  4.1: Respondents' Sex

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	47
	65.3
	65.3
	65.3

	
	Female
	25
	34.7
	34.7
	100.0

	
	Total
	72
	100.0
	100.0
	


(Source: Field Data)

[bookmark: _Toc370836474]4.2.2 Respondents Education
The results from this study revealed that 58.3% of the respondents were advanced diploma holder, 36.1% were degree and higher education holder, 4.2% of the respondents were secondary education and 1.4% was secondary. 
	[bookmark: _Toc370765598]Table 4.2: Respondent's Education

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Secondary
	1
	1.4
	1.4
	1.4

	
	Diploma	
	3
	4.2
	4.2
	5.6

	
	Advance diploma
	42
	58.3
	58.3
	63.9

	
	Degree and higher education
	26
	36.1
	36.1
	100.0

	
	Total
	72
	100.0
	100.0
	


(Source: Field Data)

[bookmark: _Toc370836475]4.2.3 Respondents Experience
The findings of this research revealed that 65.3% of the respondents have banks experience of more than 1 to 5years, 20.8% of the respondents have more than 5 years, , and only 13.9% of the respondents have less than 1 year. The results of this kind means that the information provided from the banks staff are more accurate, since working experience to bank staff built existing job skills, learn new skills, demonstrate abilities to potential employers and stay connected to the workforce.
	
[bookmark: _Toc370765599]Table 4.3: Respondent's Experience

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Less than 1 year
	10
	13.9
	13.9
	13.9

	
	More than 1 to 3 years
	19
	26.4
	26.4
	40.3

	
	More than 3 to 5 years
	28
	38.9
	38.9
	79.2

	
	More than 5 years
	15
	20.8
	20.8
	100.0

	
	Total
	72
	100.0
	100.0
	


(Source: Field Data)

[bookmark: _Toc370836476]4.3 Perception of the Bank Employees on the Importance of Selected Factors That Influence Deposit Mobilization
[bookmark: _Toc370836477]4.3.1 Interest Rate
The results from table 4 revealed that 73.3% of the respondents perceived that interest rate was an important factor that influencing deposits mobilization on their banks. The results also proved true by R. Deshpande and J G Mezieres (2007), said that offering higher interest rate allows institutions to attracts larger deposits (especially time deposits) and reduce overall administration costs. They further explained that reducing interest rate paid to depositors could reduce the number of savers and hence lower deposits to the financial institution. The results further revealed that 26.7% of the respondents agreed interest rate was not an important factor that influence deposit mobilization. This was probably due to the fact that some depositors (regular savings or current accounts) are not more sensitive to change in interest rate paid by their banks. 

[bookmark: _Toc370836478]4.3.2 Level of Bank Technology and Internet Banking Facilities
The results from this study revealed that 76.1% and 71.8% of the respondents perceived that banks technology and internet banking facilities respectively are important factors that influences deposit mobilizations to their banks/branch. The fact also supported by Muro(2009), who said that bank technology and internet banking facilities proved worldwide that it makes easy to the banking industry to render services to customer in efficient manner and hence customers hopes to get their own deposited funds and other services at a short time.

[bookmark: _Toc370836479]4.3.3 Level of ATM Charges	
ATM networks links together banks in various locations, giving customers of each institutions greater access to their banks. It was intended to improve service quality in branches, shrinks line for tellers, and in some cases, customers were provided access to their accounts 24 hour a day. The results from this research revealed that 59.4% of the respondents perceived that the level of ATM charges is an important while 40.6% agreed that the level of ATM charges was not an important factor that influence deposit mobilization. The percentage agreed and that of disagree are not far from 50 percent, this was due to the fact that it is not obvious that reducing or increasing ATM charges will always result in increasing or decreasing savings (deposits). It was therefore concluded by James, J (2009) that level of ATM charges was not directly important factor to deposits rather was directly important to withdrawing.

[bookmark: _Toc370836480]4.3.4 Level of Bank Charges
The results of this study from table 4 revealed that 97.2% of the respondents perceived that a bank charge was an important factor that influence deposit mobilization on their banks since it was directly involved with the deposits. In the wake of lost revenue amid record foreclosure, banking institutions have found a way to mitigate some of their losses. They are raising basic fees and pulling more money from their customers and account holder than ever before. Bank charges are directly involved with the operational costs (the cost from opening and servicing deposits accounts and handling cash transactions). In most cases operational costs are very small compared to the costs of interest and sustaining activities.  Operational costs for deposits do not need to be high and it depends on the deposit product structure, delivery channels and segment of clients served.

[bookmark: _Toc370836481]4.3.5 Location of the Bank
The results from table 4 revealed that 97.1% of the respondents interviewed perceived that location of the bank/branch is an important factor that influence deposit mobilization on their banks. This was also supported by Marcel (2001), stipulated that, before banks decide to opening up new banks/branch normally tends to do some Benefits cost analysis. 

The income level, the spending level, the number of business, and the size of workforce in the pertinent region are the factors that normally banks consider on benefits cost analysis before locating the branches. It was therefore concluded that banks would prefer to open up new branch at strategic corner with high level of savings and at the place where benefit would outweigh costs.

[bookmark: _Toc370836482]4.3.6 Varieties of the Service Rendered
The result of this study from table 4 revealed that 66.7% of the respondents agreed that the varieties of the service rendered by banks were an important factor that influence deposit mobilization.  This was also supported by Muro (2009), who showed that that varieties of service offered by the banks attracted more customers to join and deposits to the banks. Progressively banks designed and commercialized a well adapted and segmented range of deposit products and services such as “Save As You Earn”, “Deposit Certificates” and “Fixed deposit” to cope with their client’s preference.

[bookmark: _Toc370836483]4.3.7 Level of Employee’s Competence
The results of this study from table 4 showed that 50% of the respondents perceived that level of employee’s competence was important factor that influence deposit mobilization. The competence was always the results of the trainings. Most of the banks conducted a series of training to their employees. Training improves the level of employee’s competence, and thus the increase in competence would be demonstrated consistently whilst at work, furthermore, that the resulting service consistency would improve the level of customer service satisfaction (Hannah, 2004).  

However, 50% of the respondents perceived that level of employee’s competence 
was not important factor that influence deposit mobilization. This was probably due to the facts that the employee’s competence is not the interest of the most banks customers; it was the banker’s interest to ensure level employees competence increased so as to improve the level of customer’s satisfactions.

[bookmark: _Toc370836484]4.3.8 Quality of the Service Rendered
The results from table 4 showed that 88.6% of the respondents perceived that quality of the services rendered by the banks was important factor that influence the deposit mobilization on their banks. This was also supported by Macintosh and lockshin, 2007, as cited by Muro (2009), they said that quality of service is an important element in the business for maintaining and attracting more customers, as it increase value (i.e. may permit higher margins, improve profits, gain competitive advantages, and maintain loyalty to customers). It was therefore less likely for the satisfied customer to shift to other financial institution that providing the same service. 

[bookmark: _Toc370836485]4.3.9 Market Strategies of the Bank
The bank visualizes the risk inherent in continuing to do business as before. So there is a growing awareness that marketing was an essential tool in the hands of the banker, an inevitable necessity without which perhaps survival itself might become difficult in future. The fact proved into this research, as the results from table 4 showed that 91.5% of the research respondents perceived that market strategies of the bank was an important factor that influence deposit mobilization. The facts was further supported by Dr R. K Uppal (2010), who said that bank marketing was an important aggregate function directed at providing survives to satisfy customer’s financial needs and wants, more effectively than the competition keeping in view the organizational objectives.

Table 4.4: Important Factors That Influence Deposit Mobilization
	 
	1. Very important
2. Important 
3. Not important
4. Not important at all

	List of Deposit Mobilization Factors
	Importance in deposit mobilization

	Rank
	1
	2
	3
	4

	1. Level of interest rate
	32(45.1%)
	20(28.2%)
	12(16.9%)
	7(9.9%)

	2. Level of banks technology
	30(42.3%)
	24(33.8%)
	7(9.9%)
	10(14.1%)

	3. Level of ATM charges
	24(34.8%)
	17(24.6%)
	22(31.9%)
	6(8.7%)

	4. Level of bank charges
	34(48.6%)
	34(48.6%)
	2(2.9%)
	-

	5. Level of internet banking facilities
	29(40.8%)
	22(31.0%)
	11(15.5%)
	9(12.7%)

	6. Location of the bank
	54(77.1%)
	14(20.0%)
	2(2.9%)
	-

	7. Varieties of the service rendered
	16(22.2%)
	32(44.4%)
	18(25.0%)
	6(8.3%)

	8. Level of employees competence
	18(25.7%)
	17(24.3%)
	20(28.6%)
	15(21.4%)

	9. Quality of the service rendered
	30(42.9%)
	32(45.7%)
	3(4.3%)
	5(7.1%)

	10. Marketing strategies of the bank
	40(56.3%)
	25(35.2%)
	6(8.5%)
	-


(Source: Field Data)

[bookmark: _Toc370836486]4.4 Extent at Which Factors That Increase Deposit Mobilization are Applied in Commercial Banks
[bookmark: _Toc370836487]4.4.1 Interest
The results of this study from table 5 revealed that 71.0% of the respondents agreed that the interest rate was applied to their banks as factors that used to mobilize their deposits. The result was also proven to be true by R. Deshpande  and J G Mezieres  (2007), who said that offering higher interest rate allows institutions to attracts larger deposits (especially time deposits) and reduce overall administration costs to the commercial banks. These commercial banks can in fact be seen as passing the fruits of their operational efficiency on to clients, in the form of interest.

[bookmark: _Toc370836488]4.4.2 Level of Bank Technology and Internet Banking Facilities
The results from table 5 showed that 74.3% of the respondents agreed that bank technology factor was applied as their strategy to mobilize deposits on their banks; however 57.1% of the respondents agreed that internet banking facilities applied as their strategy to mobilize deposits on their banks.  Both level of bank technology and internet banking facilities makes easy to them to render services to customer in efficient manner and hence customer hopes to get their own deposited funds and other services at a short time.

[bookmark: _Toc370836489]4.4.3 Level of ATM Charges
Although most banks still allow cash to be withdrawn from bank teller, ATMs have been widely recognized as convenient way to obtain cash. With the majority of the ATMs connected to regional or national networks, cardholder can withdraw cash from most institutions in the country. The cost of an ATM transaction (level of ATMs charges) to cardholders increases. The increase in cost of transaction has two sided effect, and the banks operate this effects as the strategy to mobilize deposit and increase saving. 

The results from this study (Table 5) revealed that 62.3% of the respondents agreed that level of the ATM charges was applied as their strategy to mobilize deposit. They believed that lowering charges on ATM networks that links together banks in various locations, would give customers of each institutions/banks greater access to their banks. The links would attract more customers to join and deposit their funds into the banks.

[bookmark: _Toc370836490]4.4.4 Level of Bank Charges
Table 5 revealed that 87% of the respondents agreed that level of the banks charge was applied as their strategy to mobilize deposits on their banks. It was further found that most of the banks tend to balance level of their bank charges to a minimal so that they could attracts more customers to deposits funds into their banks.

[bookmark: _Toc370836491]4.4.5 Location of the Bank
The results (table 5) revealed that 94.3% of the respondents interviewed agreed that location of the bank/branch factor was applied as their bank strategy to mobilize deposits. Banks would prefer to open up new branch at strategic corner that would be convenient for the customer to deposit their funds so that they could earn benefit for the existence of their banks/ branch.

[bookmark: _Toc370836492]4.4.6 Variety of the Service Rendered
The result of this study from table 5 revealed that 49.3% of the respondents agreed that the variety of the service rendered by the bank was applied by the banks as the strategy to mobilize deposit.  This was also supported by Muro (2009), who said that that variety of service offered by the banks attracted more customers to join and deposits to the banks.
[bookmark: _Toc370836493]4.4.7 Level of Employee’s Competence
The results of this study from table 5 showed that 44.3% of the respondents agreed that level of employee’s competence was applied by the banks as strategy to mobilize deposits. Also 55.7% of the respondents agreed that level of employee’s competence was not applied by their banks as the strategy to mobilize deposit. This result was probably due to the facts that the employee’s competence was not the interest of the most banks customers; although level employee’s competence proved to improve the level of customer’s satisfactions.

[bookmark: _Toc370836494]4.4.8 Quality of the Service Rendered
The customer satisfactions are mostly influenced by the service quality. It has been proved by (Al-Hawary et al, 2011) that customer indicated high satisfaction with the five dimensions of service quality, which includes Assurance, Reliability, Tangibility, Empathy and Responsiveness. Alghanim, S.A, (2011) confirmed that bank officers placed an emphasis on the underlying dimensions of service quality, especially assurance and started improving the service quality in order to raise customer satisfaction. 

The facts also proved true into this study (table 5) that, 78.5% of the respondents agreed that quality of the services rendered was applied by their banks as the strategy to mobilize deposits. Quality of service increased value (i.e. may permit higher margins, improve profits, gain competitive advantages, and maintain loyalty to customers). It was therefore less likely for the satisfied customer to shift to other financial institution that providing the same service. 
[bookmark: _Toc370836495]4.4.9 Market Strategies of the Bank
In the fierce competitive market, needs of customer keep changing, hence the banks had to apply dynamic and flexible market strategy to meet the changing scenario. The fact seemed to be true into this research on table 5, as 87% of the research respondents agreed that different market strategies was applied by their banks to mobilize deposits, since market strategies was an important aggregate function directed at providing survives to satisfy customer’s financial needs and wants, more effectively than the competition keeping in view the organizational objectives.

[bookmark: _Toc370765600]Table 4.4: Applied Factors that Influence Deposit Mobilization
	
	1. Highly applicable
1. Applicable
1. Not applicable
1. Not applicable at all

	List of Deposit Mobilization Factors
	Applicability in deposit mobilization

	Rank
	1
	2
	3
	4

	1. Level of interest rate
	23(33.3%)
	26(37.7%)
	14(20.3%)
	6(8.7%)

	1. Level of banks technology
	20(28.6%)
	32(45.7%)
	8(11.4%)
	10(14.3%)

	1. Level of ATM charges
	27(39.1%)
	16(23.2%)
	20(29.0%)
	6(8.7%)

	1. Level of bank charges
	38(55.1%)
	22(31.9%)
	5(7.2%)
	4(5.8%)

	1. Level of internet banking facilities
	15(21.4%)
	25(35.7%)
	17(24.3%)
	13(18.6%)

	1. Location of the bank
	49(70.0%)
	17(24.3%)
	4(5.7%)
	-

	1. Varieties of the service rendered
	7(9.9%)
	28(39.4%)
	25(35.2%)
	11(15.5%)

	1. Level of employees competence
	8(11.4%)
	23(32.9%)
	13(18.6%)
	26(37.1%)

	1. Quality of the service rendered
	29(41.4%)
	26(37.1%)
	7(10.0%)
	8(11.4%)

	1. Marketing strategies of the bank
	30(43.5%)
	30(43.5%)
	4(5.8%)
	5(7.2%)


(Source: Field Data)
[bookmark: _Toc370836496]4.3 The Most Applied Factors But at the Same Time Effective in Influencing Increased Deposit Mobilization
The third objective of this research was to identify the most applied factors but at the same time effective in influencing increased deposit mobilization. In order to arrive into this objective the researcher has set out the benchmark that all factors which have fallen on 70% and above on table 6 will be selected as the most applied but at the same time effective in influencing increased deposit mobilization in commercial bank. There was a need to set the benchmark of 70% because it represented the sufficient number of respondents’ agreement on the research question asked bases on the third objective. 

The table 6 below shows the results of cross tabulation into four quadrants. The first quadrant indicates the factors that are applied at the same time effective, The second quadrant indicates the factors that are applied but not effective, the third quadrant indicates  the  factors  that   are  not   applied   but   effective   and the fourth quadrant  indicates  the  factors that are not applied but at the same time not effective.

The fourth quadrant on table 6 revealed that 44.3% which is level of employee’s competence and 14.7% which is level of bank technology are not applied and not effective in influencing increased deposit mobilization. The employee’s competence is not applied and not effective probably due to the facts that, the employee’s competence was not the interest of the most banks customers, customer needs only the quality service and not the key qualifications of the employee and at the same time not all qualified staffs are competent in performing their duties effectively. According to the researcher opinion, the level of bank technology is not applied and not effective in influencing increased deposit mobilization because before technology there is a human being who made that technology, in that case any technology still depends on knowledge, experience and judgment and therefore technology in wrong hand is useless.

The third quadrant on table 6 revealed that 26.1% which is varieties of service rendered and 20.3% which is level of interest rate are not applied but effective in influencing increased deposit mobilization. If varieties of service rendered such as mobile deposits through sim banking, electronic payments systems were applied by the commercial banks it could influence the increased deposits mobilization as also supported by (Muro 2009) who said that that variety of service offered by the banks attracted more customers to join and deposits to the banks. Where the levels of interest rate were used by commercial banks in a way that a high payout rate on savings is being paid it could increase more number of depositors and hence influence increased deposits mobilization.

 The second quadrant on table 6 revealed that 16.4% which is level of ATM charges and 15.7% which is level of internet banking facilities rate are applied but not effective in increased deposit mobilization. The level of ATM charges is applied but not effective probably due to the fact that, most of the ATM charges in different banks are almost equal thus this factor cannot influence the customer to deposit in that certain bank.
[bookmark: _Toc370765601]Table 4.5: Most Applied and Effective Factors that Influence Deposit Mobilization
	 
	Effectiveness
	 

	
	Effective
	 
	Not Effective

	APPLICABILITY
	 
	Variables 
	%
	 
	Variables 
	%

	
	APPLIED
	level of Interest rate
	60.9
	 
	level of Interest rate
	10.1

	
	
	level of banks technologies
	66.2
	 
	level of banks technologies
	.8.8

	
	
	level of ATM charges
	47.8
	 
	level of ATM charges
	16.4

	
	
	level of bank charges
	73.5
	 
	level of bank charges
	14.7

	
	
	level of internet banking facilities
	41.4
	 
	level of internet banking facilities
	15.7

	
	
	location of the banks
	81.4
	 
	location of the banks
	12.9

	
	
	Variety of the service rendered
	37.7
	 
	Variety of the service rendered
	10.1

	
	
	level of employee's competence
	30
	 
	level of employee's competence
	14.3

	
	
	Quality of the service rendered
	75.4
	 
	Quality of the service rendered
	4.3

	
	
	Market strategies of the bank
	79.7
	 
	Market strategies of the bank
	7.2

	
	 
	 
	 
	 
	 
	 

	
	 
	Variables 
	%
	 
	Variables 
	%

	
	NOT APPLIED
	level of Interest rate
	20.3
	 
	level of Interest rate
	8.7

	
	
	level of banks technologies
	10.3
	 
	level of banks technologies
	14.7

	
	
	level of ATM charges
	10.4
	 
	level of ATM charges
	25.4

	
	
	level of bank charges
	2.9
	 
	level of bank charges
	8.8

	
	
	level of internet banking facilities
	10
	 
	level of internet banking facilities
	32.9

	
	
	location of the banks
	1.4
	 
	location of the banks
	4.3

	
	
	Variety of the service rendered
	26.1
	 
	Variety of the service rendered
	26.1

	
	
	level of employee's competence
	11.4
	 
	level of employee's competence
	44.3

	
	
	Quality of the service rendered
	13
	 
	Quality of the service rendered
	7.2

	
	
	Market startegie of the bank
	2.9
	 
	Market startegie of the bank
	10.1


(Source: Field Data)
The level of internet banking facilities is applied but not effective probably due to the fact that, most of the bank customers in Tanzania tends to deposit their money through front desk (counter) rather than electronic transfer where through ATM deposit it is much riskier even the bank officers do not advice their customers to do so and most of the electronic deposit are done internationally and not locally such as during importation and exportation which is not the key factor for attracting depositors rather than businessmen.

The first quadrant on table 6 revealed that 81.4% which is location of the bank, 79.7% which is market strategies, 75.4% which is quality of service and 73.5% which is level of bank charges are applied and effective in influencing increased deposit mobilization. Location of the bank is applied and effective because it makes easier for the customer to have the convenient place where deposit can take place not only that but also the branches should also be located in a place where there is a larger number of population such as mining industry, city centre, market mall etc. Market strategies are applied and effective because it influences deposits through promotions, lucky draw, mobile banking and extension of counters to reach more customers. Quality of services is applied and effective because all customers are attracted to the quality of services which are standard, consistent, reliable and are available everywhere, anytime and offered by certain bank where a customer can rely on. Level of bank charges is applied and effective because most of the customers are charges sensitive. Most of the customers are attracted to a bank where it has low bank charges where they can reduce the burden of bank charges and save more.

[bookmark: _Toc370836497]CHAPTER FIVE
[bookmark: _Toc370836498]5.0 CONCLUSION AND RECOMMENDATIONS

[bookmark: _Toc370836499]5.1 Overview
This chapter presents the conclusion, recommendation and the area of further study. The conclusion is winding up the findings obtained on chapter four. The recommendations suggesting those measures which are to be applied and not to be applied by the commercial banks to effective influencing increased deposit mobilization based on the results obtained from the study. Furthermore, the chapter presents the areas for further research where a researcher is going to propose what is needed to be done in the next research based on the findings obtained from this study. The main objective of the study was to assess the factors influencing deposit mobilization in commercial banks in Dar es Salaam. 

[bookmark: _Toc370836500]5.2 Conclusion
The factors for deposit mobilization pose great challenges to both commercial banks in Tanzania.  As deposits being more potential to the existence of the financial institutions especially commercial banks and growth of the country economy, more commercial banks started to design and implementing control mechanism that will mobilize more deposits.  Various cases of deposit mobilization have been explored by many researchers. This study conducted in Dar –es- salaam region in which many commercial banks are centered. The study was of great importance on existence of banking industry since it has serious repercussions on the performance and productivity. The following are conclusion of this study.
a) The study revealed that the factors such internet banking facilities, banks technology, location of the bank, varieties of the service rendered, interest rate, ATM charges, employee’s competence, quality of the service rendered, and marketing strategies of the bank are important in mobilizing deposits on commercial banks in Dar es salaam – Tanzania.  

b) The study revealed that the factors such internet banking facilities, banks technology, location of the bank, interest rate, ATM charges, and quality of the service rendered and marketing strategies of the bank are applied in mobilizing deposits on commercial banks in Dar es salaam - Tanzania.  

c) Factors such as location of the banks, quality of the service rendered, level of bank charges and marketing strategies of the respective banks were found most applied and at the same time effective in influencing increased deposit mobilization. Likewise, factors which are level of ATM charges and level of internet banking facilities were found applied but not effective. Not only that, but also level of interest rate and varieties of service rendered were found not applied but at the same time effective.  Furthermore, factors such as level of bank technology and level of employee’s competence were found neither applied nor effective at the same time.

[bookmark: _Toc370836501]5.3 Recommendations
Based on the conclusion as well as analysis made in the previous chapters, the following recommendations are proposed:
a) Commercial banks are advised to use the factors such as level of bank charges, location of the bank/branch, Quality of service rendered and the market strategies in influencing increased deposit mobilization, because the study confirmed that these factors are mostly applied and at the same time show effectiveness in influencing increased deposit mobilization. 

b) Commercial banks are also advice to use factor of level of interest rate and varieties of bank service rendered because the study confirmed that, these factors are extremely effective but not applied by the commercial banks to influence increased deposit mobilization. Therefore if these factors applied then will effectively influencing increased deposit mobilization.

c) Commercial banks are advised not to use factors such as level of ATM charges and level of internet banking facilities, because these factors were found applied but not effective in influencing increased deposit mobilization. In order for the above factors to be effective, the commercial banks should then think to invent the new customer oriented internet banking facilities like depository ATM that would allow customer to deposit their money without queuing.

d) Commercial banks are not advised to use factors such as level of bank technology and level of employees’ competence because these factors found not applied and at the same time not effective in influencing increased deposit mobilization.

e) Level of banks charges should not be high to the extent that may chase the customer from opening and running their accounts into commercial banks. Commercial banks should set their charges to the minimal so that they could attract more customers to deposit into their banks.

f) Commercial banks should think on opening up new banks/branch strategic corner that would have high level of savings and at the place where benefit would outweigh their costs.

g) Commercial banks and other financial institutions should normally train and coach their staffs into Quality service philosophy. Rendering quality service by the banks would maintain, satisfy and attract more depositors, It would therefore less likely for the satisfied customer to shift to other financial institution that providing the same service. 

h) In the fierce competitive market, needs of customer keep changing. It therefore recommended that commercial banks should choose the dynamic and flexible market strategies to meet the changing scenario. The strategies should emphasize deposit, form a saleable product scheme, customer awareness, women’s products, selling products in rural and marginalized areas, informing customer about products, customer convenience and selling products and services through e – delivering channels and web sites.

[bookmark: _Toc370836502]5.4 Areas for Further Studies
The present study assess only 10 factors includes level of bank charges, location of the bank, quality of service rendered, market strategies, level of ATM charges, internet banking facilities, bank technology, employees competence, interest rate and varieties of service rendered) that influence deposit mobilization. The study also focused only on bank staff from NMB, NBC, CRDB, PBZ, BoA, and Barclays bank and all of these banks based in Dar es Salaam. Therefore further studies could asses more factors that influence deposit mobilization; focus on both bank staff and customers. Further studies could assess the factors that influence deposit mobilization in other banks and/or other financial institution, and if possible in other area of studies, as it might have different outcomes when compared to the current study.




[bookmark: _Toc370836503]
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[bookmark: _Toc370765439][bookmark: _Toc370836505]APPENDIX I: Questionnaire 
Introduction 
Dear Sir/ Madam;
This questionnaire is a guide on research of “Assessing factors influencing deposit mobilization in commercial banks in Tanzania”. You are humbly asked to spend a few minutes of your valuable time to respond to questions provided in this questionnaire. You are hereby informed that the information provided will be treated as confidential and will only be used for academic purpose. Please do not write your name and the bank you are from.

1. What is your sex?
Male					[	]
Female					[	]

1. What is your level of education?
1. Primary				[	]
1. Secondary				[	]
1. Diploma				[	]
1. [bookmark: _GoBack]Advance diploma			[	]
1. Degree and higher education		[	]

1. How long have you been with this bank? (please circle the appropriate)
1. Less than 1 year 
1. More than 1 to 3 years
1. More than 3 to 5 years
1. More than 5 years

1. Please fill in the blanks, put a tick for correct answer in a space provided. 
	Factors influencing deposit mobilization
	Important factors influencing DM
	Applicability of the DM factors
	Effectiveness of the DM factors

	
	1
	2
	3
	4
	1
	2
	3
	4
	1
	2
	3
	4

	11. Level of interest rate
	
	
	
	
	
	
	
	
	
	
	
	

	12. Level of banks technology
	
	
	
	
	
	
	
	
	
	
	
	

	13. Level of ATM charges
	
	
	
	
	
	
	
	
	
	
	
	

	14. Level of bank charges
	
	
	
	
	
	
	
	
	
	
	
	

	15. Level of internet banking facilities
	
	
	
	
	
	
	
	
	
	
	
	

	16. Location of the bank
	
	
	
	
	
	
	
	
	
	
	
	

	17. Varieties of the service rendered
	
	
	
	
	
	
	
	
	
	
	
	

	18. Level of employees competence
	
	
	
	
	
	
	
	
	
	
	
	

	19. Quality of the service rendered
	
	
	
	
	
	
	
	
	
	
	
	

	20. Marketing strategies of the bank
	
	
	
	
	
	
	
	
	
	
	
	

	
	1. Very important
2. Important
3. Not important
4. Not important at all
	1. Highly applicable
2. Applicable
3. Not applicable
4. Not applicable at all
	1. Highly effective
2. Effective
3. Not effective
4. Not effective at all


Source: Field Data




APPENDIX II: Frequency Table

	Table 1: Respondents Sex

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	47
	65.3
	65.3
	65.3

	
	Female
	25
	34.7
	34.7
	100.0

	
	Total
	72
	100.0
	100.0
	


Source: Field Data

Table 2: Respondent's Education
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Secondary
	1
	1.4
	1.4
	1.4

	
	Diploma
	3
	4.2
	4.2
	5.6

	
	Advance diploma
	42
	58.3
	58.3
	63.9

	
	Degree and higher education
	26
	36.1
	36.1
	100.0

	
	Total
	72
	100.0
	100.0
	


Source: Field Data

Table 3: Respondent's Experience
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Less than 1 year
	10
	13.9
	13.9
	13.9

	
	More than 1 to 3 years
	19
	26.4
	26.4
	40.3

	
	More than 3 to 5 years
	28
	38.9
	38.9
	79.2

	
	More than 5 years
	15
	20.8
	20.8
	100.0

	
	Total
	72
	100.0
	100.0
	


Source: Field Data
Table 4: The Extent to Which Level of Interest Rate is Essential by the Bank to Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	32
	44.4
	45.1
	45.1

	
	Important
	20
	27.8
	28.2
	73.2

	
	Not important
	12
	16.7
	16.9
	90.1

	
	Not important at all
	7
	9.7
	9.9
	100.0

	
	Total
	71
	98.6
	100.0
	

	Missing
	System
	1
	1.4
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 5: The Extent to Which Level of Bank Technology is Essential By the Bank to Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	30
	41.7
	42.3
	42.3

	
	Important
	24
	33.3
	33.8
	76.1

	
	Not important
	7
	9.7
	9.9
	85.9

	
	Not important at all
	10
	13.9
	14.1
	100.0

	
	Total
	71
	98.6
	100.0
	

	Missing
	System
	1
	1.4
	
	

	Total
	72
	100.0
	
	


Source: Field Data
Table 6: The Extent to Which Level of ATM Charges Is Essential By the Bank to Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	24
	33.3
	34.8
	34.8

	
	Important
	17
	23.6
	24.6
	59.4

	
	Not important
	22
	30.6
	31.9
	91.3

	
	Not important at all
	6
	8.3
	8.7
	100.0

	
	Total
	69
	95.8
	100.0
	

	Missing
	System
	3
	4.2
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 7: The extent to which level of bank charges is essential by the bank to mobilize deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	34
	47.2
	48.6
	48.6

	
	Important
	34
	47.2
	48.6
	97.1

	
	Not important
	2
	2.8
	2.9
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 8: The Extent to Which Level of Internet Banking Facilities Is Essential By the Bank to Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	29
	40.3
	40.8
	40.8

	
	Important
	22
	30.6
	31.0
	71.8

	
	Not important
	11
	15.3
	15.5
	87.3

	
	Not important at all
	9
	12.5
	12.7
	100.0

	
	Total
	71
	98.6
	100.0
	

	Missing
	System
	1
	1.4
	
	

	Total
	72
	100.0
	
	


Source: Field Data

[bookmark: _Toc370765602]Table 6: The Extent to Which Location of the Bank/Branch Is Essential By the Bank To Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	54
	75.0
	77.1
	77.1

	
	Important
	14
	19.4
	20.0
	97.1

	
	Not important
	2
	2.8
	2.9
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 10: The Extent to Which Varieties of the Service Rendered Is Essential By the Bank to Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	16
	22.2
	22.2
	22.2

	
	Important
	32
	44.4
	44.4
	66.7

	
	Not important
	18
	25.0
	25.0
	91.7

	
	Not important at all
	6
	8.3
	8.3
	100.0

	
	Total
	72
	100.0
	100.0
	


Source: Field Data
[bookmark: _Toc370765603]Table 71: The Extent to Which Level of Employees Competence Is Essential By the Bank to Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Vey important
	18
	25.0
	25.7
	25.7

	
	Important
	17
	23.6
	24.3
	50.0

	
	Not important
	20
	27.8
	28.6
	78.6

	
	Not important at all
	15
	20.8
	21.4
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 12: The Extent to Which Quality of the Service Rendered is Essential By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	30
	41.7
	42.9
	42.9

	
	Important
	32
	44.4
	45.7
	88.6

	
	Not important
	3
	4.2
	4.3
	92.9

	
	Not important at all
	5
	6.9
	7.1
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 13: The Extent to Which Market Strategies Is Essential By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very important
	40
	55.6
	56.3
	56.3

	
	Important
	25
	34.7
	35.2
	91.5

	
	Not important
	6
	8.3
	8.5
	100.0

	
	Total
	71
	98.6
	100.0
	

	Missing
	System
	1
	1.4
	
	

	Total
	72
	100.0
	
	


Source: Field Data
[bookmark: _Toc370765440][bookmark: _Toc370765604][bookmark: _Toc370836506]APPENDIX III: Table 8: The Extent to Which Level of Interest Rate is Applied By the Bank to Mobilize Deposit
	

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	23
	31.9
	33.3
	33.3

	
	Applicable
	26
	36.1
	37.7
	71.0

	
	Not applicable
	14
	19.4
	20.3
	91.3

	
	Not applicable at all
	6
	8.3
	8.7
	100.0

	
	Total
	69
	95.8
	100.0
	

	Missing
	System
	3
	4.2
	
	

	Total
	72
	100.0
	
	


Source: Field Data


Table 2: The Extent to Which Level of Bank Technology Is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	20
	27.8
	28.6
	28.6

	
	Applicable
	32
	44.4
	45.7
	74.3

	
	Not applicable
	8
	11.1
	11.4
	85.7

	
	Not applicable at all
	10
	13.9
	14.3
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data
Table 3: The Extent to Which Level of ATM Charges is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	27
	37.5
	39.1
	39.1

	
	Applicable
	16
	22.2
	23.2
	62.3

	
	Not applicable
	20
	27.8
	29.0
	91.3

	
	Not applicable at all
	6
	8.3
	8.7
	100.0

	
	Total
	69
	95.8
	100.0
	

	Missing
	System
	3
	4.2
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 4: The Extent to Which Level of Bank Charges is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	38
	52.8
	55.1
	55.1

	
	Applicable
	22
	30.6
	31.9
	87.0

	
	Not applicable
	5
	6.9
	7.2
	94.2

	
	Not applicable at all
	4
	5.6
	5.8
	100.0

	
	Total
	69
	95.8
	100.0
	

	Missing
	System
	3
	4.2
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 5: The Extent to Which Internet Banking Facilities Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	15
	20.8
	21.4
	21.4

	
	Applicable
	25
	34.7
	35.7
	57.1

	
	Not applicable
	17
	23.6
	24.3
	81.4

	
	Not applicable at all
	13
	18.1
	18.6
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data


Table 6: The Extent to Which Location of the Bank Is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	49
	68.1
	70.0
	70.0

	
	Applicable
	17
	23.6
	24.3
	94.3

	
	Not applicable
	4
	5.6
	5.7
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data
[bookmark: _Toc370765605]Table 9: The Extent to Which Varieties of the Service Rendered Is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	7
	9.7
	9.9
	9.9

	
	Applicable
	28
	38.9
	39.4
	49.3

	
	Not applicable
	25
	34.7
	35.2
	84.5

	
	Not applicable at all
	11
	15.3
	15.5
	100.0

	
	Total
	71
	98.6
	100.0
	

	Missing
	System
	1
	1.4
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 8: The Extent to Which Level of Employees Competence Is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	8
	11.1
	11.4
	11.4

	
	Applicable
	23
	31.9
	32.9
	44.3

	
	Not applicable
	13
	18.1
	18.6
	62.9

	
	Not applicable at all
	26
	36.1
	37.1
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data
Table 9: The Extent to Which Quality of Service Rendered Is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	29
	40.3
	41.4
	41.4

	
	Applicable
	26
	36.1
	37.1
	78.6

	
	Not applicable
	7
	9.7
	10.0
	88.6

	
	Not applicable at all
	8
	11.1
	11.4
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 10: The Extent to Which Market Strategies Is Applied By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly applicable
	30
	41.7
	43.5
	43.5

	
	Applicable
	30
	41.7
	43.5
	87.0

	
	Not applicable
	4
	5.6
	5.8
	92.8

	
	Not applicable at all
	5
	6.9
	7.2
	100.0

	
	Total
	69
	95.8
	100.0
	

	Missing
	System
	3
	4.2
	
	

	Total
	72
	100.0
	
	


Source: Field Data
[bookmark: _Toc370765441][bookmark: _Toc370836507]APPENDIX IV:  Table 11: The Extent to Which Level of Interest Rate Is Effectively Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	28
	38.9
	40.0
	40.0

	
	Effective
	29
	40.3
	41.4
	81.4

	
	Not effective
	6
	8.3
	8.6
	90.0

	
	Not effective at all
	7
	9.7
	10.0
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 12: The Extent to Which Level of Bank Technology Is Effective Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	16
	22.2
	23.5
	23.5

	
	Effective
	36
	50.0
	52.9
	76.5

	
	Not effective
	9
	12.5
	13.2
	89.7

	
	Not effective at all
	7
	9.7
	10.3
	100.0

	
	Total
	68
	94.4
	100.0
	

	Missing
	System
	4
	5.6
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 13: The Extent to Which Level of ATM Charges Is Effective Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Hghly effective
	16
	22.2
	23.9
	23.9

	
	Effective
	23
	31.9
	34.3
	58.2

	
	Not effective
	10
	13.9
	14.9
	73.1

	
	Not effective at all
	18
	25.0
	26.9
	100.0

	
	Total
	67
	93.1
	100.0
	

	Missing
	System
	5
	6.9
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 14: The Extent to Which Level of Bank Charges Is Effective Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	27
	37.5
	39.7
	39.7

	
	Effective
	25
	34.7
	36.8
	76.5

	
	Not effective
	12
	16.7
	17.6
	94.1

	
	Not effective at all
	4
	5.6
	5.9
	100.0

	
	Total
	68
	94.4
	100.0
	

	Missing
	System
	4
	5.6
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 15: The Extent to Which Level of Internet Bank Facilities Is Effective Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	17
	23.6
	24.3
	24.3

	
	Effective
	19
	26.4
	27.1
	51.4

	
	Not effective
	23
	31.9
	32.9
	84.3

	
	Not effective at all
	11
	15.3
	15.7
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data


Table 17: The Extent to Which Location of the Bank/Branch Is Effective Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	43
	59.7
	61.4
	61.4

	
	Effective
	15
	20.8
	21.4
	82.9

	
	Not effective
	12
	16.7
	17.1
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 18: The Extent to Which Varieties of the Service Rendered Is Effectively Used By the Bank To Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	16
	22.2
	23.2
	23.2

	
	Effective
	28
	38.9
	40.6
	63.8

	
	Not effective
	20
	27.8
	29.0
	92.8

	
	Not effective at all
	5
	6.9
	7.2
	100.0

	
	Total
	69
	95.8
	100.0
	

	Missing
	System
	3
	4.2
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 19: The Extent to Which Level of Employees Competence Is Effectively Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	18
	25.0
	25.4
	25.4

	
	Effective
	12
	16.7
	16.9
	42.3

	
	Not effective
	20
	27.8
	28.2
	70.4

	
	Not effective at all
	21
	29.2
	29.6
	100.0

	
	Total
	71
	98.6
	100.0
	

	Missing
	System
	1
	1.4
	
	

	Total
	72
	100.0
	
	


Source: Field Data
Table 20: The Extent to Which Quality of the Service Rendered Is Effectively Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	31
	43.1
	44.3
	44.3

	
	Effective
	31
	43.1
	44.3
	88.6

	
	Not effective
	3
	4.2
	4.3
	92.9

	
	Note effective at all
	5
	6.9
	7.1
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	


Source: Field Data

Table 21: The Extent to Which Market Strategies Is Effectively Used By the Bank to Mobilize Deposit
	

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Highly effective
	35
	48.6
	50.0
	50.0

	
	Effective
	23
	31.9
	32.9
	82.9

	
	Not effective
	5
	6.9
	7.1
	90.0

	
	Not effective at all
	7
	9.7
	10.0
	100.0

	
	Total
	70
	97.2
	100.0
	

	Missing
	System
	2
	2.8
	
	

	Total
	72
	100.0
	
	

	
	
	
	
	


Source: Field Data
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