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ABSTRACT
The purpose of this study was to assess the role of Facebook in promoting the welfare of low-income single mothers in Dodoma city. The objectives were to explore the accessibility to Facebook in promoting the welfare of single mothers, explore the influence of Facebook on promoting the welfare of single mothers, and to identify the challenges single mothers face while using Facebook. The study was guided by Agenda Setting Theory which establishes that people acquire cues to the relative importance of various topics based on the emphasis given to them in media. The study used quantitative approach and cross-sectional survey design where questionnaires were used to collect primary data. The sampling technique used was simple random sampling. In addition, the study targeted single mothers as population from Dodoma city. The sample size was calculated by using Raosoft online calculator and it estimated 174 single mothers however only 171 questionnaires returned. The findings of the study identified key factors affecting their online engagement, including internet access, reliability, affordability, and digital literacy. Only 11% had stable internet connections, with 96% relying on mobile data, highlighting significant connectivity challenges. Despite this, 98% used the internet daily, and 75% felt confident navigating Facebook, though some required assistance, indicating a need for community training. The influence of Facebook on these mothers was notable, as 73% of daily users felt more socially connected, and 70% found job opportunities through the platform, demonstrating its role in enhancing social support and economic welfare. 
Keywords: Facebook, welfare of low-income single mothers, Dodoma City
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CHAPTER ONE
1.0 BACKGROUND TO THE STUDY
1.1 Introduction

Women are an important group in the society not because of their numerical strength but also because of their major contribution to the welfare of the family and their engagement in economic activities. The 1995 Beijing Platform and the Millennium Development Goals for gender equality and women’s empowerment signify the need to promote the economic independence of women, which include decent jobs, the sharing of non-agricultural employment, productive possessions, public services/facilities, and opportunities. Gender inequities are the challenges in society that need to be addressed in order to ensure a social and personal change in mutually interlinked socio-economic (Taylor & Pereznieto, 2014), political, and psychological domains that reinforce freedom for the lives of women (O’Neil et al., 2014).
The focus of this study is on single mothers, a group that experiences social and economic sufferings. Single mother refers to a woman with the title of mother who raises and educates her child alone without the presence of her husband due to divorce, death of a spouse, and so on (DBP, 2016). Besides, the biggest challenges that single mothers face still they are balancing their responsibilities of committing to their 9-to-5 job (Regular work schedule, typically from 9 a.m. to 5 p.m. on weekdays), while taking care of their children at home. That is why entrepreneurship and jobs that provide flexibility are much more suitable for them to generate income (Lim, 2020).
The issue of single mother is a worldwide concern in both developed and developing countries. In the USA, for example, more than one in ten families live in poverty, including 30 of single-mother families and 20 of children (Proctor et al., 2016). Living or growing up in poverty strongly predicts greater barriers and instability across several interrelated life domains, including higher incidence of school dropout, unemployment, out-of-wedlock birth, and harsh parenting strategies. Children living in poverty experience a high incidence of educational, behavioral, and emotional problems, and, similar to their mothers, poor physical and mental health outcomes (Edin & Kissane, 2010).
In Sub-Saharan Africa, a study by Clark & Hamplová (2013) demonstrated that about 50 of women are more likely to become a single mother because of marriage dissolution through divorce or death of a spouse. (Adejoh et al., 2019) argued that in Nigeria, family background and experience of domestic violence in the family could be a reason fuelling single motherhood. Their findings show that, irrespective of whether a woman grew up in a polygamous or monogamous setting, some of them experience conflicts and violence, and this has affected their perception of conventional ideal family of father, mother, and children living together and caring for one another. 

In Tanzania, single-mother parenting predominantly caused by parental divorce or separation, births to unattached women, parental decease, and school pregnancy whereby women are the most affected group (Mwaikwila, 2012). The percentage of children who are living with single mothers is 19 and of children living with only biological father which is 5. Poverty seems to be more prevalent among women, particularly in urban areas. About 20.3 of women-headed households are poor and for men headed ones, it is 14 (National Bureau of Statistic (NBS) & ICF Macro, 2011).
The existing literature indicate the influence of social media on women empowerment in both developed and developing countries for example (Merza, 2019) and (Mishra et al., 2020). Social media refer to digital technologies emphasizing user-generated content or interaction (Kaplan & Haenlein, 2010). Often social media are referred to as by channel characteristics, either identifying directionality of messages (Kent, 2010) or using specific tools like Facebook or Twitter to exemplify modes of interaction (Howard & Parks, 2012).
The need of Facebook for promoting welfare of single mothers noted on both provision of education and the power of network interaction. The 2013 Vision Critical Survey reports that overall, 4 in 10 social media users purchase an item after sharing it or “favoring” it on Twitter, Facebook, or Pinterest. Further, 29 of people who shared an item on Facebook proceeded to purchase the item within 24 hours. Even between 1-3 weeks later, customers were still buying something they had seen and liked on Facebook at a steady 29. Marketing experts suggest that social media is an effective way for small businesses to connect with customers and build a brand for little cost (Saleh, 2024). 
The empirical evidence revealed the influence of social media specifically Facebook on empowering women. In Pakistan, Zulqarnain et al. (2020) noted that, Facebook has an overall positive impact on the lives of women entrepreneurs. Due to the user-friendly nature, customized options and monetary incentives, Facebook is transforming from just social networking site to business platform for women in Pakistan. Due to the unique, innovative and novel characteristics of Facebook, more and more women are getting motivated to run their businesses through Facebook. In developing countries like Nigeria, the study by Omontese (2023) found that, social media are instrumental for women’s economic and social empowerment in Nigeria through entrepreneurial empowerment, philanthropic initiatives, financial inclusion, online communities, psycho-social support, and Facebook therapy. The over-arching themes of empowerment include feminism, economic empowerment opportunities, resilience, self-confidence, self-awareness, and motivation.

Despite the influence of social media on welfare of single mothers, still existed challenges limit women to utilize the technology. For example, Kenya has the highest mobile penetration rate among women. Nevertheless, cell phones remained unaffordable to the many Kenyans living in extreme poverty (Kohnert, 2021). Even in Nigeria with its very low-price internet access, half of the Nigerian women living in extreme poverty were still unable to pay, because they had to prioritize necessary expenses for food, shelter and children’s education (Mulrean, 2020).
Scholarly recognize the influence of mass media on empowering women for promotion of their welfare. For example Ndukwe (2020) in a study conducted in Nigeria found that women use social networking sites such as Facebook and WhatsApp for skill building, information sharing, emotional support and seeking for help for tackling struggles they face every day, which ultimately empower them. UNESCO assisted a research initiative, which extended across nine locations in South Asia including Bangladesh to examine the impact of ICT on poverty reduction. The research found a positive impact for women’s empowerment as it was connecting women to information, knowledge, and resources (Slater & Tacchi, 2004).
The existing literature on the influence of mass media in promoting the welfare of single mothers is either too general or specific to other contexts. For example, Taylor and Pereznieto (2014) focused on gender inequality, and Ndukwe (2020) studied women using mobile phones for empowerment and social capital. However, some studies conducted outside Tanzania, such as Khan et al. (2022), who examined the challenges of single motherhood in the socio-cultural context of Bangladesh, and Slater and Tacchi (2004), who researched ICT innovations for poverty reduction in India. In Tanzania, the focus has been different. For instance, Mwaikwila (2012) studied factors contributing to single parenthood in the Songea district, and Shitindi and Lubawa (2022) examined the challenges facing single mothers in supporting their adolescent children in Dodoma. This leaves a gap for this study to assess the role of Facebook in promoting the welfare of single mothers in the Dodoma district.

1.2 Statement of the Problem
Low-income single mothers face higher levels of adverse health and social outcomes, including depression and psychiatric diseases (Campbell et al., 2016). Social support is essential for these mothers, and platforms like Facebook can play a vital role. Facebook can enhance visibility, facilitate communication with policymakers, and inspire advocacy, ultimately improving their welfare (John & Gal, 2018). Additionally, Facebook helps generate income by reducing costs and enabling a broad reach to buyers (Nasir et al., 2022). However, in Africa, many low-income single mothers do not utilize Facebook effectively for activism, instead using it for non-beneficial activities.

In Tanzania, the impact of Facebook on low-income single mothers in Dodoma city remains unclear. Access to Facebook requires devices and internet connectivity, which may be a barrier for some. Although various studies have explored the relationship between social media and welfare, there is limited research specifically on how Facebook promotes the welfare of low-income single mothers in Dodoma. This study aims to fill that gap by assessing the role of Facebook in enhancing the welfare of these mothers, providing insights into its potential benefits and challenges.

1.3 Research Objectives

1.3.1 General Objective

The general objective of this study was to assess the role of Facebook in promoting the welfare of low-income single mothers in Dodoma city.

1.3.2 Specific Objectives

The specific objectives are the following:

i To examine the factors influencing the accessibility of Facebook among low-income single mothers in Dodoma city,

ii To assess the influence of Facebook on the social and economic welfare of low-income single mothers in Dodoma City, and
iii To explore the challenges facing low-income single mothers in utilizing Facebook to enhance their welfare in Dodoma city 
1.4 Research Questions

The following research questions guided this study:

i. What are the factors influencing the accessibility of Facebook among low-income single mothers in Dodoma city?

ii. How does Facebook influence the social and economic welfare of low-income single mothers in Dodoma City?

iii. What are the challenges facing low-income single mothers in utilizing Facebook to enhance their welfare in Dodoma city?
1.5 Significance of the Study

This study is important as it seeks to investigate the role of Facebook in fostering the well-being of low-income single mothers in Dodoma City, who are usually affected by various socio-economic challenges. The study examined the factors that affect accessibility for a deeper understanding of how these women can utilize digital platforms like Facebook to their benefit in order to improve their social and economic lives. This provide a deeper understanding of the barriers that exist in terms of technology access, digital literacy, connectivity and support the identification of opportunities for policymakers, NGOs, and community organizations to bridge the digital divide through the creation of an enabling infrastructure. The knowledge is of important in developing targeted interventions that can enhance the inclusiveness of digital tools in addressing the challenges faced by low-income single mothers in urban settings like Dodoma.

The study also yields much-needed data on how Facebook, as a source of social support, resource acquisition, and economic empowerment, affects welfare of single mothers in Dodoma City. Moreover, the investigation into how Facebook influences the social networks and economic opportunities of low-income single mothers’ points to the potential of social media to serve as an agent of change. Moreover, the exploration of the challenges these mothers face in using Facebook provide an all-rounded understanding of the practical and contextual barriers to digital engagement. The findings, therefore, be used to drive local and national strategies geared toward empowering single mothers, fostering social inclusion, and promoting economic resilience in marginalized communities.

1.6 Limitation and Delimitation of the Study

Many factors limit the study. Among those is the unwillingness of some respondents to participate in the study, emotion and time factor. To delimit this, the researcher, during the pilot study, made the expected respondents aware of its significance for the researcher and the community as a whole. In addition, some of the respondents approached were reluctant in giving information fearing that the information might be used to disclose their businesses. This situation made the researcher to clarify the study’s aims and assured them with confidentiality. Furthermore, this limit made the researcher to carry an introduction letter from OUT and a letter from the Dodoma City Council as a permission to conduct the study. 

Time constraints were a significant limitation in this study, since the time for data collection was very minimal. To mitigate this challenge, the researcher employed questionnaires as the primary data collection tool, which allowed for efficient and widespread distribution. The study was conducted across 256 low-income single mothers in Dodoma City within the available time period. As much as the time was a challenge, this approach and basis of instruments helped the researcher to collect numerous data in the shortest time possible and ensure generalization of results under such time limitation.

The nature of targeted data was sensitive, considering that most respondents would not easily give out data regarding their age, number of children, economic status, and level of education, as this is linked with personal feelings, emotions, and perceptions. Overcoming this limitation involved the researcher adopting the following strategies. First, assurance of confidentiality and anonymity of data was accorded by the researcher, making it easy for the respondents to give out private information. In the questionnaires, a clear and neutral wording was used while avoiding leading questions, so that the responses are not biased by the respondents. In addition, the researcher reduced the emotional load of questions on subjects, then the purpose and how the data collected was to be used were explained to them. To the greatest extent possible, close-ended questions were used to minimize the amount of emotional burden placed upon respondents.

1.7 Organization of the Work

This work has been organized in various chapters. The first Chapter focuses on the introduction, statement of the problem, research objectives, and research questions. The chapter also covers significance of the study, limitation and delimitation, and organization of the work. Chapter two deals with definition of key terms, theoretical framework, empirical literature review, research gap and conceptual framework.  The third chapter is about the methodology, giving details of how the research was conducted, the tools and the research design used, the sampling procedure, data collection and procedures adopted. Chapter four gives details of the findings, presentation of analysed data and the discussion. Chapter five deals with the summary, conclusion, and recommendations.

CHAPTER TWO
2.0 LITERATURE REVIEW

2.1 Introduction

This chapter reviews relevant concepts and literature by various scholars on the subject. It also presents theoretical frameworks relevant to the study as well as the conceptual framework.

2.2 Definition of key terms

2.2.1 Social Media

Social media was defined by Kent (2010) as any interactive communication channel that allows two-way interaction and feedback, but modern social media would be described as having the potential for real-time interaction, reduced anonymity, a sense of propinquity, short response times and the ability to 'time shift' or engage the social network whenever suits each particular member.

2.2.2 Welfare

Merza (2019) argues that social welfare is closely linked to societal stability, where employment opportunities are abundant and crime rates remain low. Generally, social welfare is all about the quality life, which has many factors like quality of the environment, air water, cleanliness, the un-employment rate, the crime level, the abuse of drugs, education access, and religious freedom for all people in the society.

2.2.3 Single Mother

A single mother is a female parent raising a child (or children) without the other biological parent at home. This refers to the parent who has most of the day-to-day responsibility in raising the child or children, which would categorize her as dominant caregiver who is not living with a spouse or partner, or that who is not married (Mwaikwila, 2012).
2.2.4 Social Welfare
Social welfare is a broad and imprecise term that refers to different things depending on context. Strictly speaking, when used with the definite article, the term refers to the overall well-being of the entire society, which based on such factors as standard of living, access to essential social services, quality of the environment and limited exposure to crime. In most general usage however, used without an article, it refers to a governmental system designed to assist and improve the well-being of those sectors of society most in need. These include those living below the poverty line, the elderly/retired, sick/permanently injured, unemployed, and those with new dependents (e.g., young mothers).

2.2.5 Low Income

Low-Income is the term which describing persons who earn less than, or at least not significantly more than the poverty level (below $1.90 per day). Low-income persons have less disposable income than others have and may sometimes struggle to pay their bills. 

2.3 Theoretical Framework

This current study used a single theory in the analysis of the findings and that is Agenda setting theory. Agenda Setting Theory deals with the ability of the media to influence public discourse and priority issues. It is through this theory that the necessary framework will be provided for an informed understanding of how Facebook has contributed toward low-income single mothers' welfare in Dodoma City: the impact of media as an agent that sets the social agenda and triggers off social and economic progress with the use of digital tools.
2.3.1 Agenda Setting Theory

According to Bhuka (2019), Agenda Setting theory explains that, people acquire cues to the relative importance of various topics based on the emphasis given to them by the Media. It describes a very powerful influence of the media; the ability to tell other people what issues are important and those that are not important. According to Bhuka (2019), the theory discussed in Walter Lippmann's book; Public Opinion traces the influence of media on public perceptions and opinions. Agenda Setting is the creation of public awareness and concern of salient issues by the news media. Two basis assumptions underline most research on agenda setting; one the press and the media do not reflect reality and two media concentration on a few issues and subjects leads the public to perceive those issues as more important than other issues.

2.3.2 The Use of the Theory

According to Agenda Setting Theory, media becomes very instrumental in the development of public perception, indicating those issues that are considered important-thereby setting an agenda for public discussion. Agenda Setting Theory has been applied in this study for the following reasons:

Media Influence on Public Issues: This study investigates the influence that Facebook can have on improving the livelihood of poor single mothers in Dodoma City. As an influential medium, Facebook has the ability to shape the public agenda of social and economic issues pertaining to poor single mothers-for example, providing resources, a support network, or employment-by giving attention or not to these issues. This theory demonstrates how Facebook might place excessive importance on certain issues, say jobs or welfare programs, within the news feed of a user and thereby influence users' views about their own needs and solutions.

Framing of Issues: The study shall, therefore, attempt to see how Facebook communicates or frames the issues of welfare and how such framing will affect the perception of those issues by low-income single mothers. Agenda Setting Theory postulates that the media, through a focus on an issue, bring into the public consciousness said issues to elevate the social problems, to stimulate action or support from the general public and policy makers.

Social and Political Action: Facebook would further potentially create influence on social or political action via the specification of issues affecting the welfare of poor mothers. Groups and posts on Facebook, for example, might mobilize people, create discussions, and even call for changes in policies or community support systems. The application of the theory in this study will explain how social media shapes up the individual behavior and the decisions of the public policy.

2.3.3 Implication of Agenda Setting Theory to the Study

When single mothers effectively use Facebook to post their products and services for business the more, they attract audiences and customers for profit and bring their welfare. The study of McCombs et al. (2004) stretched agenda-setting into an analysis of media effects on audience attitudes. For example, in a study of “Voter Learning in the 1996 US Presidential Election: Did the Media Matter?” they examined specifically how media attention toward certain topics strengthens audience attitudes concerning these issues. The results indicate a correlation between the amount of media coverage and the strength of audience attitudes, finding that any extra attention funneled toward an issue stimulates stronger attitudes toward that topic. Similarly, Weaver (2007) also expanded the theory, pushing beyond analyzing the “amount” of media coverage and began studying the representation and content of the coverage itself. Thus, he suggests that agenda setting has two levels of effect; the first is the “relative salience” of a topic, and the second is the relative salience of the attributes of the issue. Thus, Weaver and other scholars train attention on the content and “framing” of issues and its influence on the attitudes of the audience not just their perception of important issues.

2.4 Empirical Literature Review

This section covered the previous scholarly works related to the role of Facebook in promoting low-income single mothers’ welfare. The review of empirical studies focused on current studies in Africa and outside. The review based on themes which were developed from collected data.

2.4.1 The factors influencing the accessibility of Facebook among low-income single mothers 
Goedhart et al. (2019) conducted a study on ‘Just having a computer doesn’t make sense’: The digital divide from the perspective of mothers with a low socio-economic position in Netherlands. The study employed observations, interviews and focus groups and the results reveals that, in the Netherlands, a relatively large and important group of non-users are mothers with a low socio-economic position (SEP). Little attention has been paid to understanding why mothers with a low SEP scarcely use ICTs. Using reinforcing factors related to poverty, motherhood, the complexity of ICT and being first-generation immigrant influence access, the mothers’ needs are multifaceted and go beyond the simple distribution of ICT devices. ICT education should be tailored and integrated into existing social services and the daily lives of the mothers. Moreover, policymakers should pay attention to adapting the online information services to the mothers’ strengths.

Nayyar (2019), assessing the impact of digital literacy training for empowering urban poor women in India. The findings have brought to light large gender gaps in the use of mobile phones, internet access, and the use of Facebook by men and women. There exists a large gap in mobile phone ownership and internet access. 90 of men had their own mobile phones for personal use, with 59 owning smartphones, and 58 of men had internet connectivity on their phones. In contrast, 58 of women owned a mobile phone; just 22 of the women had a smartphone. And only 18 of them had access to the internet via their phones all of which brought into light great digital access inequalities between men and women. This inequality is further demonstrated in the case of internet applications. For Facebook, the usage rate among women was even lower, with only 3-8 of women actively using the site. These findings show that women have quite a bit less access to both mobile phones and internet connectivity than men. 

Bailur & Masiero (2017) studied women’s income generation through mobile Internet in Ghana, Kenya, and Uganda. The findings from the study highlight the accessibility and utilization of mobile Internet among young women in peri-urban areas of Nairobi (Kenya), Accra (Ghana), and Jinja (Uganda). The study, which involved 30 focus groups with 18 to 25-year-olds earning under $2 a day, analyzed how the affordances of mobile Internet as defined by Donner's six affordances relate to women's empowerment, as discussed by Cornwall. The study found that, the access of mobile internet among women still limited by several factors including: older cultural stereotypes and policies. 

2.4.2 The influence of Facebook on the social and economic welfare of low-income single mothers 

The study conducted by Nasir et al. (2022) on How has Facebook Help B40 Single Mother Entrepreneurs in Malacca Survive during the COVID-19 Pandemic? revealed that, the influence of Facebook in generating income among single mother it is not only cut down the cost of shop rent, employees’ wages and social services bills but also its offer user-friendly, vast number of buyers and two-way communication between seller and buyer. Hossain and Sultana (2014) has observed in their study ‘Clothing business on Facebook: Status of women in e-business’ that women own a lot of fashion pages on Facebook as compared to other social media sites, and that these Facebook pages have become display outlets for clients. In addition, Facebook page owners find it easy to sell things on Facebook as compared to other sites, as there are more users of Facebook than any other social media sites in Pakistan (Hossain and Sultana, 2014).

Abbas et al. (2016) claimed that women entrepreneurs also have a major role in contributing to a country’s economy, and women selling through social media (Facebook) are adding to this impact. According to Zulqarnain et al. (2020) the main factors for women in Pakistan to establish online business were motivation from friends and family and easy access to Facebook as it proved to be as restaurant for some women where people can buy food. 

Sulaiman et al. (2018) conducted a study focusing on the impact of Facebook usage on firm's performances in Malaysia. The results of the study found that, Facebook usage has a statistically significant positive influence on the retailers’ financial performance, business growth, and perceived performance relative to competitors. Mishra et al. (2020) stated that social media (Facebook) make women entrepreneurs powerful in under development society. Moreover, Merza (2019) studied the Role and importance of social media on women entrepreneurship and added that, in Kabul-Afghanistan, an entrepreneur who makes a strong commitment, in all situations no matter what will happen, she must keep going, not just business’s brand grows but personal brand, and all other aspects might grow too.
The study of Anyanwu et al. (2017) in Nigeria employed a survey research design with questionnaire as a tool of collecting data. The study found that, 361 (94.5) women said yes, they have social media account; WhatsApp, Facebook, Twitter, and Instagram. Furthermore, the study revealed 57.1 of women used social media to become entrepreneurs there by empowering themselves economically. Similarly, Omontese (2023) found that, social media are instrumental for women’s economic and social empowerment in Nigeria through entrepreneurial empowerment, philanthropic initiatives, financial inclusion, online communities, psycho-social support, and Facebook therapy. The over-arching themes of empowerment include feminism, economic empowerment opportunities, resilience, self-confidence, self-awareness, and motivation. 

2.4.3 The challenges facing low-income single mothers in utilizing Facebook to enhance their welfare book

The study of Baker & Schuler (2014) focused on the role of Facebook in promoting social support and health among low-income women. This study examines how Facebook can serve as a social support tool for low-income women. The study identifies challenges facing low income women in accessing Facebook. The challenges such as lack of digital literacy, privacy concerns, and limited access to technology that hinder these women from fully utilizing Facebook to improve their health and welfare.

Harris & Alexander (2015), conducted a study focused on online communities and social support for low-income mothers with a case study of Facebook. This case study examines how Facebook groups created for low-income mothers provide a platform for peer support, parenting advice, and emotional relief. However, the study identifies challenges such as digital literacy, privacy issues, and inconsistent internet access that hinder these women from fully utilizing Facebook to enhance their welfare.

Wright & Bell (2011) studied the role of the internet in the lives of single mothers. The study focused on internet usage and online support for low-income women. Specifically the study focused on the internet use of low-income single mothers and examines how social media, including Facebook, provides online support. Despite of online support provided by Facebook the access is hindered by barriers such as technology access, digital literacy, and time constraints. The study emphasizes the need for targeted interventions to help these women overcome these challenges.

2.5 Research Gap

The empirical literature reviewed highlights the role of Facebook in promoting the welfare of low-income single mothers, particularly in the context of accessibility, social and economic empowerment, and the challenges these mothers face in utilizing the platform. Studies such as those by Goedhart et al. (2019) and Nayyar (2019) emphasize the digital divide affecting low-income mothers, where socio-economic factors, cultural stereotypes, and limited access to technology significantly hinder their ability to engage with digital platforms like Facebook. Furthermore, research by Nasir et al. (2022) and Hossain & Sultana (2014) illustrates how Facebook serves as a vital tool for income generation and social networking among single mothers, enabling them to reduce business costs and connect with potential buyers. The literature collectively indicates that while Facebook has the potential to empower low-income single mothers economically and socially, significant barriers remain that prevent them from fully leveraging the platform.

Despite the insights gained from the existing studies, there remains a notable research gap in understanding the specific contextual factors influencing the role of Facebook in the lives of low-income single mothers in Dodoma City. While previous studies have explored various dimensions of digital access and economic empowerment across different geographical contexts, there is limited empirical evidence focused on the unique challenges and opportunities faced by low-income single mothers in this particular setting. Additionally, the intersection of cultural, socio-economic, and technological factors in shaping the Facebook experience for these mothers has not been extensively investigated. This study aims to fill this gap by examining the local context of Dodoma City, considering how cultural norms, economic conditions, and existing social support systems interact with Facebook usage to promote or hinder the welfare of low-income single mothers.

2.6 Conceptual Framework

The conceptual framework is adapted for this study to ascertain how Facebook would go about promoting the well-being of low-income single mothers within Dodoma City. It focuses on establishing the relationship that exists between some key variables: independent variables, dependent variables, and intervening variables. In this study, the following are some of the important independent variables: access to the internet, reliability and affordability of the internet, device availability, and digital literacy, in relation to understanding how low-income single mothers’ access and use Facebook for their welfare. The relationship among study variables presented in Figure 2.1 followed by brief explanation.
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Figure 2. 1: Conceptual framework
Internet access refers to the consistency of the internet access among the low-income single mothers and their reliability for daily use. This variable is important because it has a direct relation to the frequency and quality of the usage of Facebook. Without reliable internet access, it would be hard for participants to utilize Facebook for social support or economic opportunities. Moreover, the understanding of internet access is enriched by the reliability and affordability of the internet. If internet access is unreliable or too expensive, it may obstruct low-income mothers' access to Facebook regularly and reduce their potential to use the platform for welfare improvement. This will be measured through the frequency of disruption in internet access and perceived affordability of internet packages or data plans.

In addition, device availability refers to owning a smartphone or any other devices that can connect to Facebook. These variable measures ownership of a mobile device since smartphones are common means of connecting to Facebook within low-income populations, and it checks whether the device is used only for personal or business purposes. Then, digital literacy is defined as the level of use that participants apply to Facebook and other digital sites for social and economic gain. It refers to a creation of account, navigating on the site, and interaction with other members in a resourceful manner. The factor of digital literacy is crucial as it impacts how single mothers may effectively make use of Facebook for purposes of social support and income generation.

Dependent Variables: The dependent variables will be the outcome or effects, which Facebook usage has on the welfare of low-income single mothers. These are social support and interaction, employment opportunities, and income generation. Social support and interaction refer to the extent to which single mothers use Facebook to connect with others, seek emotional support, and engage in social interaction. This will be measured by the frequency of engagement with friends, family, and online communities, and the perceived emotional and social benefits of Facebook interactions such as feelings of belonging or reduced isolation.

Employment opportunity and income generation refers to the extent of using Facebook by low-income single mothers as a means for economic empowerment, such as promoting a small business, accessing job opportunities, or freelancing. This variable will be measured on the basis of whether Facebook has been used to increase the participant's financial independence or to contribute to the household income.  While, employment opportunities assess whether Facebook acts as a portal to employment. This shall be assessed through the access of job posting, freelancing, and professional networks via Facebook and how it has secured jobs for low-income single mothers through Facebook usage.

Intervening Variables: the intervening variables including cultural norms, perception about privacy, and malfunctioning of device. The way low-income single mothers use Facebook may be importantly influenced by the cultural norms around them. Such cultural beliefs on gender roles and social expectations are also likely to restrict or encourage them to use digital platforms like Facebook. In some contexts, societal pressure might discourage women from participating in online spaces or using Facebook for business purposes. This variable will be explored through participants' narratives about whether social norms either support or restrict their use of Facebook. Other intervening variables could be privacy concerns, which may influence how low-income single mothers use Facebook. 

Privacy involves concerns over personal information, online security, and data privacy might discourage women from fully engaging on the platform, especially in sensitive areas such as business transactions or health discussions. This variable will be measured by the concerns that participants have with regard to privacy issues on Facebook and how this influences their behavior on the site. Moreover, device malfunction will be a barrier to continued use of Facebook. The malfunction or incompatibility of the device with the application of Facebook limits access to the site. In measuring this variable, participants will be asked the frequency with which they have experienced problems with their device in terms of poor performance, inability to access the platform, or not being able to download updates.

CHAPTER THREE
3.0 METHODOLOGY

3.1 Introduction

This chapter presents methods and techniques that the researcher employed to conduct this study. The methodologies comprise research design, area of study, population sample size, sampling procedures, data collection, and data analysis.

3.2 Research Approach

The researcher will use quantitative approach in the process of data collection and analysis. According to Aliaga & Gunderson (2002), Quantitative research refers to an inquiry into a social problem. Explain phenomena by gathering numerical data that are analyzed using mathematically based methods, in particular statistics. This approach is selected since some of the advantages involve finding patterns and averages, making predictions, test causal relationships, and generalization of results to wider populations.

3.3 Research Design

Research design refers to the detailed blue print used to guide a research study toward its objectives. Kothari (2004) defines research design as the conceptual structure in which the research is conducted. This current research employed a cross-sectional research design. The aim of using cross-sectional was to select the participants of the study mostly based on probability sampling technique. The selection of this design was due to the fact that, it allows collection of data from many different individuals at a single point in time. Cross sectional research, allows the researcher to observe variables without influencing them.

3.4 Study Philosophy

According to Saunders (2014) research philosophy refers to system of beliefs and assumptions focusing on development of knowledge. It is all about what the researcher is doing when embarking on research. This study used positivism philosophy in selection of approach, design, and tools for collecting data. Positivism relates to the philosophical stance of the natural scientist and entails working with an observable social reality to produce law-like generalizations with promises of unambiguous and accurate knowledge (Saunders, 2014).
3.5 Area of the Study

The study focuses on Dodoma City in Tanzania because it has unique socio-economic characteristics and urbanization that has been on an upward trend. Situated in central Tanzania, it has lately become a site of demographic change due to rapid growth and migration into the city from rural areas. This makes Dodoma an ideal setting in which to investigate the role of digital platforms like Facebook in the lives of low-income single mothers. The main reason for the selection of Dodoma is its unique socio-economic setup, comprising a large proportion of low-income populations. Most of the residents-especially women-are denied much access to economic opportunities, educational and social facilities, and all this makes their dependence on the digital technologies for information, resource, and support networks even worse. 

With ever-increasing accessibility to mobile phones and then internet connectivity, Facebook has become an increasingly important place of communication, social support, and entrepreneurial opportunities among those with access. As an administrative and political hub, Dodoma City is a suitable context for the study of the role played by Facebook in social and economic welfare. The city is now transitioning with the growth of small businesses and informal economies, which may be facilitated by digital tools like Facebook. In fact, this trend is an avenue to understand better how Facebook could provide a setting for income generation and community building especially among highly marginalized groups of low-income single mothers. 
3.6 Population of the Study
Population can be defined as the aggregate of cases that conform to some designated set of specifications. The selection of the number of populations to be included in the study depends heavily on the researcher’s choice. The population of this current study involves low-income single mothers from Dodoma city. According to the Gender and Children Desk (2023), Dodoma city has a population of 316 low-income single mothers.
3.7 Sampling Procedures

The selection of respondents involved simple random sampling technique to select required single mothers from Dodoma city. This technique enabled an equal representation of respondents by randomly selecting low-income single mothers. 
3.8 Sample size

The study used Raosoft as an online sample calculator to estimate a sample size as shown on the Table 3.1. The Raosoft sample calculator is a software that primarily calculates the sample size of a research. This software takes into account the margin of error, the confidence level and response distribution. The online calculation of the sample resulted in a sample size of 174 single mothers as presented in Table 3.1.

Table 3. 1: Proposed Sample Size

	Item 
	Low-income Single Mothers

	Marginal error 
	5

	Confidence level 
	95

	Population
	316

	Response distribution 
	50

	Estimated sample
	174


3.9 Data Collection Methods

According to (Kothari, 2004) the nature of the problem and the nature of the respondents determine the methods of collecting data. Based on the nature of this current study, the researcher used questionnaire to collect data from respondents.
3.9.1 Questionnaires

Questionnaires can be defined as document designed with the purposes of seeking specific information from the respondents. This method of data collection fit due to the following reasons: The use of this method made the study cheaper and quicker despite the fact that the sample was large and widely scattered in different geographical areas. This method helped the researcher minimize biasness and to be fair regarding the answers given by the respondents. The study used this method to collect data from 174 low-income single mothers and 38 Social Welfare Officers in Dodoma city.
3.10 Data Analysis and Presentation

Descriptive statistics; the data was summarized using descriptive statistics. The calculation of frequencies and percentages for description of accessibility of Facebook, influence on welfare, and challenges facing low-income single mothers was performed. Frequencies helped to determine how many respondents report using Facebook regularly, the types of devices they use, and the frequency of Facebook usage for social and economic purposes. Percentages allowed the researcher to show the proportion of respondents who face challenges such as affordability of internet, digital literacy issues-or report positive impacts like improved social support and income generation. Cross-tabulation used to examine the relationship present between study variables, such as the relationship between accesses to the internet and use of Facebook, and the relationship between digital literacy and social support. 

Moreover, data was presented with the aid of tables to clearly communicate findings. Such visual aids used in summarizing volumes of data in an accessible manner that is easily comprehended. The tables show the descriptive statistics and cross-tabulations in detail then narrative summary were given together with the visual aids to explain the findings in detail, linking them to the specific research objectives. This include interpretations of the statistical results regarding which factors are most strongly associated with either the accessibility of Facebook or its impact on economic welfare. 
3.11 Validity and Reliability

Reliability refers to how consistently a method measures something. Reliability assured when, the same result consistently achieved by using the same methods under the same circumstances. Validity, on the other hand, refers to how accurately a method measures what it is intended to measure. For validity of instruments, the researcher was assured that the method and measurement techniques are of high quality and targeted to measure exactly what supposed to measure. To produce valid generalizable results, the researcher clearly defined the population with enough participants and that they are representative of the population. For reliability, the researcher used the scale test for reliability analysis to generate Cronbach alpha for each measurement scale and assess them against the cut-off of 0.7. A Cronbach’s alpha equal or higher than 0.7 indicate acceptable reliability (Pallant, 2020).
3.12 Ethical Considerations
The researcher strictly considered the ethics during the study to protect the participant from psychological, physical, and social risks. The researcher ensured confidentiality about the information given by respondents. The respondents were assured in advance that the information they provide and kept confidential and used only be used for research purposes. In addition, the researcher was careful in analyzing and reporting the research findings to secure the anonymity of the respondents. The researcher did not use actual name of any respondents. 

CHAPTER FOUR 
DATA PRESENTATION, ANALYSIS AND DISCUSSION OF THE FINDINGS
4.1 Overview

This chapter presents the findings obtained after the analysis of data collected during the fieldwork where low-income single mothers were visited. The chapter covers sample description of respondents with respondent’s rate and analysis based on objectives of the study. The presentation reflects the role of Facebook on welfare of low-income single mothers. The findings of the study discussed in relation to previous studies as reviewed in chapter two and its implication on the role of Facebook on welfare of single mothers. 
4.2 Sample Description

The study targeted 278 single mothers in Dodoma city. The researcher supervised the filling of questionnaire of low-income single mothers, then recorded their responses obtained from interview guide. Unfortunately, only 171 single mothers returned the questionnaire out of 174. The number of respondents both single mothers and SWO as respondent’s rate presented in Table 4.1.
Table 4. 1: Response Rate

	Target Respondent
	Expected Respondent
	Response Rate
	Percentage

	Low Income Single Mothers
	174
	171
	98

	Total
	174
	171
	98


Source: Field Data, 2023
The findings from Table 4.1 indicate that 98 of low-income single mothers from Dodoma city included in the study as a sample. On average 98% of respondents were included in the study and that is enough to proceed with data analysis. According to Sataloff & Vontela (2021), any response rate above 60, can be considered as acceptable.
4.3 Demographic Characteristics of Low-Income Single Mothers
The study involved the low-income single mothers visited in Dodoma City Council. Their age, education level, and number of children taken as demographic characteristics and presented in Table 4.2.

Table 4. 2: Demographic Characteristics of Low-income Single Mothers
	Variable
	Frequency
	Percentage

	Age group
	11 – 20 Years
	13
	8

	
	21 - 30 Years
	106
	62

	
	31 - 40 Years
	44
	26

	
	41 - 50 Years
	8
	5

	
	Total
	171
	100

	Education level
	Class Seven
	32
	19

	
	Secondary Level
	99
	58

	
	Above Secondary Level
	40
	23

	
	Total
	171
	100

	Number of Children
	Only One
	98
	57

	
	Two – Three
	62
	36

	
	More than three
	11
	6

	
	Total
	171
	100


Source: Field Data, 2023
The findings in Table 4.2 reveals some important demographic characteristics of low-income single mothers in Dodoma city that can provide insights into their potential use of Facebook to improve their welfare. A significant proportion of the respondents (62%) are in the 21-30 years age group, which indicates that most of these mothers are relatively young and likely to be more engaged with digital platforms like Facebook. This age group is typically active on social media, which could suggest that they are more likely to use Facebook for social support, economic opportunities, and education. The second-largest group (26%) is within the 31-40 years age range, a demographic that is still within the prime working and caregiving years, likely balancing both family responsibilities and career-building efforts. The fact that a relatively small percentage (5%) of the participants are in the 41-50 years range may imply that older mothers in this sample are less likely to be active on Facebook, possibly due to generational differences in technology usage.

In terms of education level, the majority of the respondents (58%) have completed secondary education, while 23 have education levels above secondary school. This suggests that a significant portion of the participants may have the necessary literacy and digital skills to effectively engage with Facebook, whether for business opportunities, social interaction, or accessing educational content. The 19% of respondents with only Class Seven education may face challenges in utilizing Facebook to its full potential, highlighting the need for targeted digital literacy programs to ensure they can also benefit from the platform. 

Regarding family structure, most mothers (57%) have only one child, and 36 have two to three children. This suggests that these mothers may have fewer caregiving responsibilities compared to those with larger families, which could make them more likely to engage with Facebook for personal growth, economic activities, and community support. The relatively small number of mothers with more than three children (6%) indicates that most participants have manageable family sizes, which could allow for more time to explore online opportunities for income generation or social support.

4.4 Analysis of Data based on Specific Objectives

This study developed three specific objectives to assess the influence of Facebook on welfare of low-income single mothers in Dodoma city. The researcher constructed research questions from the developed objectives then data were collected to answer the specific research questions. The findings of the study are presented based on each specific objective.
4.4.1 The factors influencing the accessibility of Facebook among low-income single mothers
The study used three study variables to find out the factors influencing the accessibility of Facebook among low-income single mothers. The variables including internet access, reliability and affordability of internet, and the level of digital literacy. The study needs to understand these variables and their influence on Facebook accessibility among low-income single mothers.
Table 4. 3: Internet Connection at Home

	
	Count
	Layer N %

	Do you have access to a stable internet connection at home?


	Yes, most of the time
	18
	11

	
	Occasionally, but not reliable
	130
	76

	
	No, I often face connection issues
	23
	13

	
	Total
	171
	100


Source: Field Data, 2023.

The findings from Table 4.3 shows the data collected from low-income single mothers in Dodoma city as presented in Table 4.3 sheds light on the factors influencing their accessibility to Facebook. According to the findings, only 11% of the respondents reported having a stable internet connection most of the time. This is in stark contrast to the 76% who mentioned that they occasionally have internet access, but it is not reliable. Moreover, 13% of the participants frequently face connection issues. The high incidence of unreliable or non-existent internet access among these mothers significantly impacts their ability to access Facebook. This digital divide underscores the need for targeted interventions, such as community internet hubs or subsidized internet programs, to improve connectivity. Reliable internet access is essential not only for daily activities but also for social interactions, information sharing, and accessing support networks on platforms like Facebook. Thus, for policy-makers and support organizations looking to enhance the quality of life for low-income single mothers in Dodoma city, it is crucial to address the connectivity issues that hinder their access to Facebook and other online resources.

Table 4. 4: Type of Internet Connection

	
	Count
	Layer N %

	What type of internet connection do you use most frequently?
	Mobile data (e.g., 3G, 4G)
	165
	96

	
	Wi-Fi (home or public network)
	6
	4

	
	Internet cafes/other public places
	0
	0

	
	I do not have internet access
	0
	0

	
	Total
	171
	100


Source: Field Data, 2023

The findings in Table 4.4 indicated that, out of the 171 respondents, a vast majority (96%) rely on mobile data (e.g., 3G, 4G) as their primary means of internet access. This indicates that mobile data is the most accessible and commonly used internet connection type among this demographic. Only 4% of the respondents reported using Wi-Fi (home or public network) as their primary connection. Notably, none of the respondents rely on internet cafes or other public places, and no any of them report having no internet access at all. The vast reliance on mobile data (96%) suggests that it is the most viable option for internet connectivity among low-income single mothers in Dodoma. This could be due to factors such as the affordability and widespread availability of mobile data plans compared to other types of internet connections.

Moreover, the low percentage (4%) of respondents using Wi-Fi indicates that Wi-Fi access, whether at home or in public places, is not accessible for this group. This could be due to various barriers, such as the cost of Wi-Fi services, lack of infrastructure, or limited availability of public Wi-Fi networks. The data shows that none of the respondents use internet cafes or other public places for their internet needs. This may reflect a preference for the convenience and privacy of mobile data over the need to visit physical locations for internet access. The study established that, the high usage of mobile data is an affordable and accessible option for internet connectivity. Efforts to enhance the affordability and coverage of mobile data services can further support internet accessibility for low-income single mothers.

Table 4. 5: Frequency of Using the Internet

	
	Count
	Layer N %

	How often do you use the internet?


	Daily
	167
	98

	
	Weekly
	4
	2

	
	Occasionally
	0
	0

	
	Never
	0
	0

	
	Total
	171
	100


Source: Field Data, 2023

The data from Table 4.5 focused on internet usage frequency among low-income single mothers in Dodoma city and reveals that an overwhelming 98% of the respondents use the internet daily. This highlights the critical role that internet access plays in their everyday lives, despite the challenges with reliability and connectivity noted earlier. Only a small portion (2%) of respondents use the internet weekly, indicating that while they do have internet access, it is not as integral to their daily routines. Interestingly, none of the respondents use the internet occasionally or never use it, showing that internet usage is quite consistent among this demographic. Given the high daily usage, the previously noted issues with internet reliability could significantly impact their daily activities. 

Considering the objective to examine the factors influencing the accessibility of Facebook among low-income single mothers in Dodoma city, it becomes evident that daily internet usage is crucial for accessing Facebook and other online platforms. The reliance on mobile data and the high daily usage rate indicates that improving internet reliability and affordability would directly impact their ability to access and utilize Facebook for social interactions, information sharing, and accessing support networks. Therefore, addressing the connectivity challenges and enhancing internet infrastructure would play a significant role in improving Facebook accessibility among this demographic.

Table 4. 6: Affordability of Internet Access

	
	Count
	Layer N %

	Is the cost of internet access affordable for you?


	Yes, it is affordable
	13
	8

	
	No, it is expensive
	158
	92

	
	I do not pay for internet access (e.g., using free Wi-Fi)
	0
	0

	
	Total
	171
	100


Source: Field Data, 2023

The findings from the Table 4.6 revealed that, the majority (92%) of respondents find the cost of internet access to be expensive, which suggests that cost is a significant barrier for low-income single mothers in Dodoma City when it comes to accessing Facebook. This high percentage indicates that financial constraints are a major factor influencing the ability of this group to regularly use Facebook and other online platforms. This finding implies that internet affordability is a critical issue that needs to be addressed to improve digital inclusion for low-income mothers. Since 0% of respondents reported using free Wi-Fi or not paying for internet access, it suggests that low-income single mothers in Dodoma city may lack access to public or community Wi-Fi networks, or they may not have the means to access the internet even in public spaces. 

This highlights the need for affordable internet solutions or community-based initiatives that can provide low-cost or free internet access to low-income households. Given that affordability is the primary concern, strategies aimed at improving access to affordable internet could play a significant role in enhancing the digital accessibility of low-income single mothers. These strategies could include initiatives such as subsidized internet plans, community internet access points, or partnerships with telecommunications companies to reduce the cost of mobile data for low-income individuals.

Table 4. 7: Reliability of Internet Connection
	
	Count
	Layer N %

	How would you rate the reliability of your internet connection
	Very reliable
	7
	4

	
	Somewhat reliable
	158
	92

	
	Unreliable
	6
	4

	
	I do not have an internet connection
	0
	0

	
	Total
	171
	100


Source: Field Data, 2023

The findings in Table 4.7 revealed a significant majority of respondents (92%) rated their internet connection as somewhat reliable. While this suggests that most respondents have some form of internet access, it also indicates that many experience inconsistent internet service. This could be due to factors such as unstable mobile data connections, poor network infrastructure, or intermittent service from internet providers. This inconsistency could limit the ability of low-income single mothers to access Facebook regularly, especially for activities that require stable connections like video calls, live streaming, or uploading content for business or social support.

The 4% of respondents who rated their internet connection as unreliable may face more severe barriers in using Facebook effectively. Unreliable internet can lead to difficulties in connecting to Facebook, loading posts, or engaging with others, thus hindering the platform's potential to support income generation, social connections, and access to information. As such, these low-income mothers may miss out on the benefits of using Facebook for empowerment and support. The fact that no respondents indicated they have no internet connection suggests that there is some level of access in Dodoma city. However, the reliability of that access needs to be improved. This could involve efforts to enhance internet infrastructure, provide better mobile data plans, or establish community Wi-Fi hubs in areas where low-income mothers live. 

Table 4. 8: Confident in Using Facebook

	
	Count
	Layer N %

	How confident are you in using Facebook on your digital device?
	Very confident
	47
	27

	
	Somewhat confident
	124
	73

	
	Not confident
	0
	0

	
	I do not use Facebook
	0
	0

	
	Total
	171
	100


Source: Field Data, 2023

The findings from Table 4.8 shows that, majority of respondents (73%) reported being somewhat confident in using Facebook, with an additional 27% being very confident. This suggests that most of the low-income single mothers in Dodoma City are relatively comfortable using Facebook, which could be attributed to their familiarity with digital devices and the platform itself. This is a positive finding, as it indicates that these mothers are likely to engage with Facebook for purposes such as social support, education, and income generation without significant barriers related to digital literacy.

Moreover, no respondents indicated being not confident or that they do not use Facebook and it suggests that Facebook is widely accepted and used by this group. However, the 73% who are only somewhat confident in using Facebook may face occasional challenges in fully utilizing its features, such as creating posts, managing groups, or using Facebook Marketplace for income generation. This group may benefit from further training or support to increase their confidence in navigating all aspects of Facebook, ensuring they can leverage it more effectively for their welfare.
Table 4. 9: Difficulty in Navigating Facebook’s Features

	
	Count
	Layer N %

	Can you easily navigate Facebook’s features, such as posting, liking posts, commenting, and messaging?


	Yes, very easy
	128
	75

	
	Yes, but sometimes I need help
	32
	19

	
	No, I find it difficult
	11
	6

	
	Total
	171
	100

	
	Yes, very easy
	128
	75


Source: Field Data, 2023

The findings n Table 4.9 indicated a significant majority of respondents (75%) reported that they can easily navigate Facebook’s core features, such as posting, liking, commenting, and messaging. This indicates a high level of digital literacy among the low-income single mothers in Dodoma City. The fact that most respondents can confidently use Facebook suggests that the platform is accessible to them for social interaction, community support, and even business activities. This ease of use is a positive finding, as it implies that Facebook can serve as a powerful tool for improving the social and economic welfare of these mothers.

While the majority of respondents find Facebook easy to navigate, 19% of respondents reported that they can navigate the platform but sometimes need help. This suggests that a portion of the respondents may face occasional difficulties in using some of the more advanced features of Facebook or may require occasional guidance on specific actions (such as privacy settings, using Facebook Marketplace, or managing Facebook groups). These users may benefit from digital literacy support, such as tutorials or community-based training programs, to enhance their confidence and proficiency in using all of Facebook's features.

4.4.2
The Influence of Facebook on Promoting the Welfare of Low Income Single Mothers

The purpose of this objective was to assess the influence of Facebook on promoting the welfare of low-income single mothers. The study employed questionnaire and semi-structured interview to understand the influence of Facebook on promoting the welfare of low-income single mothers. To begin with the researcher, find out the Facebook influence of Facebook usage on social support and interaction.

Table 4. 10: The Influence of Facebook Usage on Social Support and Interaction

	How often do you use Facebook for social and economic purposes? * Do you feel more socially connected since you started using Facebook? Cross tabulation

	Count  

	
	Do you feel more socially connected since you started using Facebook?
	Total

	
	Yes, much more connected
	Yes, somewhat more connected
	Yes, less connected
	

	How often do you use Facebook for social and economic purposes?
	Daily
	81
	30
	0
	111

	
	Several times a week
	15
	24
	3
	42

	
	Once a week
	0
	0
	18
	18

	Total
	96
	54
	21
	171


Source: Field Data, 2023

The findings in Table 4.10 indicated that, the majority of respondents use Facebook daily for social and economic purposes (111 out of 171), and among these, 81 (73%) report feeling much more connected since they started using Facebook. This suggests that for daily users, Facebook plays a significant role in enhancing their social connections. Additionally, 30 respondents (27%) reported feeling somewhat more connected, while none of them felt less connected. Among those who use Facebook several times a week (42 respondents), 15 (36%) report feeling much more connected, and 24 (57%) feel somewhat more connected, while 3 respondents (7%) reported feeling less connected. This indicates that even for those who use Facebook less frequently, it still has a positive impact on their social connectedness, though to a lesser degree compared to daily users.

For those who use Facebook once a week (18 respondents), all reported feeling less connected, suggesting that infrequent use of Facebook may not be sufficient to maintain or enhance social connections. This may indicate that more frequent engagement with Facebook is necessary for it to have a noticeable positive effect on social connectedness. The data highlights a strong positive relationship between the frequency of Facebook use and social connectedness. Frequent users (daily or several times a week) are much more likely to report feeling more socially connected, especially those who use Facebook daily. This suggests that regular use of Facebook is associated with increased feelings of social connection, which could be due to ongoing interaction with friends, family, and support groups online. The once-a-week users report a negative impact on their social connectedness, as all of them feel less connected. This could indicate that minimal engagement with Facebook is not enough to provide the social benefits that more frequent user’s experience.

Table 4. 11: The Influence of Facebook Usage on Employment Opportunity
	How often do you use Facebook for social and economic purposes? * Has Facebook helped you connect with potential employers or employment opportunities? Cross tabulation

	Count  

	
	Has Facebook helped you connect with potential employers or employment opportunities?
	Total

	
	Yes, frequently
	Yes, occasionally
	No, never
	

	How often do you use Facebook for social and economic purposes?
	Daily
	78
	33
	0
	111

	
	Several times a week
	13
	26
	3
	42

	
	Once a week
	0
	3
	15
	18

	Total
	91
	62
	18
	171


Source: Field Data, 2023

Among respondents who use Facebook daily for social and economic purposes (111 respondents), the majority 78 (70%) report that Facebook has helped them connect frequently with potential employers or employment opportunities. An additional 33 respondents (30%) reported that Facebook has helped them occasionally connect with employers, while none of the daily users said that Facebook has never helped them. For those who use Facebook several times a week (42 respondents), 13 (31%) reported that Facebook helped them frequently connect with potential employers, while 26 respondents (62%) said that it helped occasionally, and 3 respondents (7%) reported that Facebook has never helped them in this regard. Among those who use Facebook once a week (18 respondents), none reported that Facebook has helped them frequently connect with employers, while 3 respondents (17%) said it helped occasionally, and 15 respondents (83%) reported that Facebook has never helped them connect with employers or employment opportunities. 

The findings show a strong positive relationship between frequent Facebook use and the ability to connect with employers or employment opportunities. Among those who use Facebook daily, 70% report frequent connections with potential employers, suggesting that Facebook is a valuable tool for job seekers who use the platform regularly. These users likely benefit from continuous engagement with professional networks, job postings, and networking groups on Facebook. The 30% of daily users who reported occasional connections with employers further reinforce the idea that Facebook can provide some level of job-related opportunities even for less active users. The data shows that Facebook is an effective tool for connecting low-income single mothers with employment opportunities, but this benefit is strongly linked to the frequency of use. Frequent engagement (daily use) results in more frequent connections with employers and more employment opportunities. For those who use Facebook less frequently, the impact on employment opportunities is less significant, indicating that regular interaction with Facebook is critical for maximizing its potential in job searching and income generation.

Table 4. 12: The Influence of Facebook Usage on Income Generation
	How often do you use Facebook for social and economic purposes? * Has Facebook been useful in connecting you to income-generating opportunities or ways to earn money? Cross tabulation

	Count  

	
	Has Facebook been useful in connecting you to income-generating opportunities or ways to earn money?
	Total

	
	Yes, very useful
	Yes, somewhat useful
	No, not useful
	

	How often do you use Facebook for social and economic purposes?
	Daily
	53
	58
	0
	111

	
	Several times a week
	15
	24
	3
	42

	
	Once a week
	0
	2
	16
	18

	Total
	68
	84
	19
	171


Source: Field Data, 2023

The findings from Table 4. 12 found that, among the 111 respondents who use Facebook daily for social and economic purposes, 53 (48%) report that Facebook has been very useful in connecting them to income-generating opportunities or ways to earn money. 58 (52%) report that Facebook has been somewhat useful, and none of the daily users report that Facebook has been not useful in this regard. This suggests that for daily users, Facebook is a valuable tool for finding or enhancing income-generating opportunities. Among the 42 respondents who use Facebook several times a week, 15 (36%) report that Facebook has been very useful, 24 (57%) say it has been somewhat useful, and 3 (7%) report that Facebook has been not useful in helping them find income-generating opportunities. While the majority of these respondents find Facebook somewhat useful, a smaller proportion than daily users report it as very useful, suggesting that more frequent use has a stronger 

Among the 18 respondents who use Facebook once a week, none report that Facebook has been very useful, 2 (11%) say it has been somewhat useful, and 16 (89%) report that Facebook has been not useful in connecting them to income-generating opportunities. This group experiences minimal benefit from Facebook in terms of income generation, indicating that infrequent use of Facebook may not be sufficient to access or benefit from income-generating opportunities. The findings suggest that Facebook is a very useful tool for those who engage with it frequently (especially daily users). Among daily users, 53 respondents feel that it has been very useful in connecting them to income-generating opportunities, and the rest 58 respondents feel it has been somewhat useful. This indicates that daily engagement with Facebook provides the best opportunities for income generation, such as accessing job opportunities, networking with potential clients, or leveraging Facebook Marketplace for business purposes.

For several times a week user, Facebook is still useful but to a lesser extent. A majority (24) find it somewhat useful, and only 15 find it very useful, suggesting that moderate Facebook usage can still provide some income-generating opportunities, but it may not be as effective as daily use. For those who use Facebook once a week, the platform is largely ineffective in connecting them to income-generating opportunities. 89 of these users report that Facebook is not useful in this regard, which suggests that infrequent engagement with Facebook is unlikely to yield significant benefits in terms of economic welfare. This finding underscores the importance of regular and consistent engagement with Facebook to leverage its potential for income generation. These results suggest that Facebook can be an important tool for improving the economic welfare of low-income single mothers through income-generating opportunities such as job searching, marketing goods and services, or connecting with potential employers or clients. However, the effectiveness of Facebook in this regard is strongly dependent on how frequently it is used.

4.4.3 The Challenges Facing Low Income Single Mothers While Using Facebook

This specific objective intended to understand the challenges facing low-income single mothers while using Facebook.
Table 4. 13: Challenges

	Challenge
	Never
	Rarely
	Sometimes
	Often
	Always
	Total

	
	F
	%
	F
	%
	F
	%
	F
	%
	F
	%
	F
	%

	How often do you experience problems with internet connectivity when trying to use Facebook?
	86
	50
	56
	33
	27
	16
	2
	1
	0
	0
	171
	100

	How often do you face issues with internet speed while using Facebook?
	76
	44
	38
	22
	52
	30
	5
	3
	0
	0
	171
	100

	How often do you have to limit your internet usage due to the cost of data?
	90
	53
	43
	25
	18
	11
	20
	12
	0
	0
	171
	100


Source: Field Data, 2023

The findings from Table 4.13 indicated that, the responses to the challenges faced by low-income single mothers in Dodoma city in utilizing Facebook to enhance their welfare reveal several critical barriers related to internet connectivity, internet speed, and data affordability. These challenges significantly impact their ability to use Facebook for social support, economic opportunities, and other welfare-related activities. Regarding the frequency of experiencing problems with internet connectivity, the majority of respondents (50%) indicated that they never experience connectivity issues when using Facebook. However, 33% reported that they rarely face connectivity problems, while 16 mentioned that they sometimes experience such issues. A smaller proportion, 1%, reported experiencing connectivity issues often, and 0% stated that they experience these problems always.

This suggests that while most respondents do not face significant connectivity challenges, a considerable portion still experiences occasional disruptions. Internet connectivity remains a concern, particularly for the 33% who face it rarely or sometimes. These connectivity issues could be related to unstable mobile networks or limited access to reliable internet services, which can hinder the effective use of Facebook, especially for real-time activities like messaging or live streaming. While the majority of respondents can access Facebook without frequent interruptions, these occasional disruptions could still affect their ability to use the platform consistently for economic empowerment or social support.

The second challenge relates to the speed of the internet while using Facebook. The findings show that 44% of respondents never face issues with internet speed, indicating that a significant portion of the respondents are able to use Facebook at a reasonably good speed. However, 22% of respondents face speed issues rarely, and 30 experience speed problems sometimes. A smaller number, 3, reported that they often face issues with slow internet speed, and 0% indicated that they face these problems always. These findings suggest that internet speed is a prevalent issue for many of the mothers, with 52% experiencing rarely or sometimes slow speeds. Slow internet speeds can significantly impact the user experience on Facebook, particularly when trying to load content, view videos, or engage in real-time communication. 

The challenge of limiting internet usage due to the cost of data is the most pronounced barrier. 53% of respondents reported that they never have to limit their internet usage due to high costs, which suggests that a portion of the respondents may have some form of affordable internet access. However, 25% said they rarely limit their internet usage, and 12% stated they sometimes limit their usage due to the cost of data. A smaller proportion, 11%, reported that they often have to limit their data usage, and 0% said they always limit their internet access due to cost. These findings clearly indicate that the cost of data is a significant concern for many of the mothers, with 38% of respondents experiencing frequent or occasional limitations on their internet usage because of high data costs. This is a crucial barrier, as Facebook requires a stable and often continuous internet connection for effective usage, particularly for social support networks, business purposes, and engagement in online communities. For low-income single mothers, the affordability of data directly impacts their ability to use Facebook for personal empowerment and economic opportunities. 

Table 4. 14: Difficult to Navigate Facebook’s Features
	
	Count
	Layer N %

	Do you find it difficult to navigate Facebook’s features (e.g., posting, liking, commenting, messaging)?


	Yes, very difficult
	0
	0

	
	Yes, but manageable
	16
	9

	
	No, not difficult
	155
	91

	
	Total
	171
	100


Source: Field Data, 2023

The findings from Table 4.14 indicated that, majority of respondents (91%) reported that they do not find Facebook's core features (posting, liking, commenting, and messaging) difficult to navigate. This indicates that most low-income single mothers in Dodoma city are comfortable using Facebook for basic functions. The high confidence level in navigating Facebook’s features suggests that digital literacy is not a major barrier for this group, and they are likely able to engage with the platform for social support, business opportunities, and community interaction. This is a positive finding as it shows that Facebook is accessible and usable for the majority of the respondents.

While 91% of respondents reported no difficulty, 9% of respondents indicated that they find Facebook’s features are difficult but manageable; suggesting that they may occasionally need help or face minor challenges. These users may struggle with certain features of Facebook or may not be fully confident in their ability to navigate all the platform's capabilities. The relatively small proportion of respondents facing these challenges suggests that digital literacy programs or tutorials could further enhance their skills and confidence, enabling them to fully utilize Facebook for income generation and social interaction.

The fact that 0% of respondents found Facebook’s features very difficult to navigate is a noteworthy finding. It suggests that, at least for the majority of the respondents, Facebook is perceived as an intuitive and accessible platform. Even for those who may face occasional difficulty, the issues are likely related to specific features or personal preferences rather than a complete lack of digital skills. This finding implies that digital literacy initiatives may not be as urgent for the broader group, but targeted support for the 9% who report manageable difficulties could further improve their Facebook experience.

Table 4. 15: Concern about the Privacy and Security
	
	Count
	Layer N %

	Are you concerned about the privacy and security of your personal information on Facebook?
	Yes, very concerned
	3
	2

	
	Yes, somewhat concerned
	7
	4

	
	No, not concerned
	161
	94

	
	Total
	171
	100


Source: Field Data, 2023

The overwhelming majority of respondents (94%) reported that they are not concerned about navigating Facebook however; a small portion of respondents (4%) expressed some concern about navigating Facebook’s features. This group may face occasional difficulties in using certain aspects of the platform or may not feel entirely confident in their ability to use all of its features. Moreover, the relatively low percentage (2%) suggests that the concerns are manageable and not widespread. This group could potentially benefit from additional guidance or digital literacy support to address specific issues they face while using Facebook. This group likely experiences more significant challenges in using Facebook’s core functions, which may be related to either technical issues, lack of familiarity with the platform, or low confidence in using digital tools. Despite this small proportion, it is important to provide targeted support for these users to ensure they can confidently use Facebook to improve their social and economic welfare.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1 Overview

Based on the main objective, the study intended to reveal the role of Facebook in promoting the welfare of low-income single mothers in Dodoma city. The summary, conclusion, and recommendations are the three primary sections of this chapter. The summary and conclusion are drawn from the findings of each specific objective of the study. Strategies for moving ahead in light of the study's main conclusion are offered in the recommendations. The recommendations are made in two sections: for action and for further research.

5.2 Summary of the Study

The summary of the study is based on findings from the data of each specific objective.

5.2.1 The factors influencing the accessibility of Facebook among low-income single mothers
The study examining the factors influencing Facebook accessibility among low-income single mothers in Dodoma City identified key variables: internet access, reliability, affordability, and digital literacy. Findings revealed that only 11% of respondents had stable internet connections, with a significant reliance on mobile data (96%) as their primary means of access, highlighting the challenges posed by unreliable connectivity. Despite these challenges, the majority (98%) reported daily internet use, underscoring its importance in their lives. In terms of digital literacy, most respondents expressed confidence in using Facebook, with 75% finding it easy to navigate the platform's features. However, some reported needing assistance, suggesting a potential area for support through community training initiatives. Generally, the findings emphasize the need for targeted interventions to improve internet reliability and affordability, which are crucial for enhancing the digital inclusion of low-income single mothers in accessing Facebook and other online resources.
5.2.2
The influence of Facebook on promoting the welfare of low- income single mothers

This objective investigating the influence of Facebook on promoting the welfare of low-income single mothers revealed significant findings regarding social support, employment opportunities, and income generation. The data indicated that a majority of respondents (111 out of 171) use Facebook daily for social and economic purposes, with 73% of daily users reporting feeling much more socially connected since joining the platform. This suggests that frequent engagement with Facebook fosters a strong sense of social connectedness, while those who use it less often reported diminished connections. Additionally, the findings highlighted a positive correlation between Facebook usage and employment opportunities; 70% of daily users indicated that the platform frequently helped them connect with potential employers. In terms of income generation, 48% of daily users found Facebook very useful for identifying income-generating opportunities, whereas infrequent users reported minimal benefits. The study established the importance of regular Facebook engagement for low-income single mothers, as it serves as a vital tool for enhancing social support, facilitating job connections, and providing avenues for economic welfare. The effectiveness of Facebook in promoting these aspects is closely linked to the frequency of its use, emphasizing the need for consistent interaction to maximize its benefits.

5.2.3 The challenges facing low income single mothers while using Facebook
The study aimed to identify the challenges faced by low-income single mothers in Dodoma city while using Facebook and it revealed several critical barriers related to internet connectivity, speed, data affordability, navigation, and privacy concerns. While 50% of respondents reported never experiencing connectivity issues, a notable portion still faced occasional disruptions, which could hinder effective use of the platform for social support and economic opportunities. Internet speed was also a concern, with 52% of respondents reporting slow speeds at least occasionally, affecting their overall user experience. The most significant challenge identified was the cost of data; 38% of respondents indicated they frequently or occasionally limit their internet usage due to high costs, which directly impacts their ability to engage with Facebook for personal empowerment and income generation. In terms of navigating Facebook's features, a vast majority (91%) reported no difficulty, indicating a level of digital literacy that enables effective engagement with the platform. However, 9% found it somewhat difficult but manageable, suggesting a need for targeted digital literacy support for those who struggle. 

5.3 Conclusion

In conclusion, the study highlights the complex interplay of factors influencing Facebook accessibility and its impact on the welfare of low-income single mothers in Dodoma City. While the majority of respondents demonstrate a strong reliance on daily Facebook usage for social support, employment opportunities, and income generation, significant barriers remain, particularly concerning internet connectivity, speed, and affordability. The findings underscore the importance of targeted interventions to enhance internet reliability and reduce costs, which are critical for fostering greater digital inclusion. Additionally, while most respondents exhibit confidence in navigating Facebook, the need for tailored digital literacy support for a minority indicates that there is still room for improvement. Addressing these challenges is essential for empowering low-income single mothers to fully leverage Facebook as a tool for enhancing their social connections and economic opportunities, ultimately promoting their overall welfare.

5.4 Recommendation

5.4.1 Recommendation for Action

Based on findings of the study it is recommended that, the government has to collaborate with telecommunications companies to enhance internet infrastructure in Dodoma city, focusing on increasing the reliability and coverage of mobile data services. This could involve upgrading existing networks and establishing community internet hubs to provide stable access. Advocate for partnerships between local governments and internet service providers there is a need to create subsidized internet plans specifically designed for low-income households. This would help alleviate the financial burden of data costs, allowing mothers to engage more freely with online platforms like Facebook. In addition, implementing community-based digital literacy programs that provide training on using Facebook and other online resources effectively is also recommended by the study. These programs should focus on helping users navigate the platform's features, ensuring that even those who face challenges can gain confidence in their digital skills. Furthermore, there is a need of creating a community support group that encourages regular interaction among low-income single mothers on Facebook. These groups can serve as platforms for sharing experiences, job opportunities, and resources, fostering a sense of community and support.

5.4.2 Recommendations for Further Studies

The study also recommends that further studies should be carried in both rural and urban areas to determine the plight of single mothers. This study was limited to Dodoma city living other low-income single mothers living in rural areas. There is a need of other studies which will cover both areas rural and urban. The difficulties faced by single mothers in town might be different from those who are living in rural.
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APPENDICES

Appendix I: Questionnaire to Low Income Single Mothers

PART I: Demographic Information

Please put a tick in brackets against the item that best describes you. 
1. What is your age Group 

(a) < 20 years

(   ) 

(b)
20 – 35 years
(   ) 

(c)  36 – 50 years

(   ) 

(d)
> 50 years 
(   ) 

2. What is your highest level of Education qualification? 

(a) Class seven

(   )



(b) Secondary Level
(   )

(b) Graduate

(   )




3. How many children do you have?

a) One
b) Two

c) More than two

4. Are you employed?

a) Yes

b) No 

PART II: Questionnaire Based on Research Objectives
	STATEMENT
	SD
	D
	N
	A
	SA

	I have easy access to the internet.
	
	
	
	
	

	I have a personal computer or smartphone.
	
	
	
	
	

	I have a stable internet connection.
	
	
	
	
	

	I have an active Facebook account.
	
	
	
	
	

	I can log in to my Facebook account without any issues.
	
	
	
	
	

	I can access Facebook from any location.
	
	
	
	
	

	I have sufficient time to use Facebook.
	
	
	
	
	

	I can use Facebook without any restrictions or limitations.
	
	
	
	
	

	I can access all the features and functionalities of Facebook.
	
	
	
	
	

	I have access to a reliable source of information on how to use Facebook effectively in business
	
	
	
	
	


	STATEMENT
	SD
	D
	N
	A
	SA

	Online business through Facebook has increased my customer reach.
	
	
	
	
	

	Facebook has helped generate more sales for my online business.
	
	
	
	
	

	Interacting with customers through Facebook has improved customer satisfaction.
	
	
	
	
	

	Facebook has facilitated customer engagement and interaction.
	
	
	
	
	

	Using Facebook for my online business has improved my overall profitability.
	
	
	
	
	

	Facebook has provided a cost-effective platform for promoting my online business.
	
	
	
	
	


APPENDICE II:
A: Questionnaires for Social Welfare Officers  

I am Catherine S. Sungura, a student undertaking a Master’sdegree in Mass Communication, Faculty of Arts and Social Science Department of Media and Library Studies at the Open University of Tanzania (OUT). I am conducting a research on the Role of Facebook in promoting the welfare of low income Single Mothers in Dodoma city as a partial fulfillment of the requirements of the OUT for the award of the above mentioned degree. Your participation in filling in this questionnaire will help me achieve the requirements of OUT.

Tick (() where the answer is appropriate;
Section A. Respondent profile 

1.
What is your sex?
A. Male 

(  )

B. Female 
(  )

2.
What is your age?
	A. 20-25 

(  ) 
	B. 26-31

 (  ) 

	C. 32-37 

(  ) 
	D. 38-42 

(   ) 

	E. 43-above
 (  )
	


3.
What is your educational level?
A. Certificate 
B. Diploma 
C. Degree 
D. Post Graduate Diploma 
E. Master’s (  )

F. Others; please explain …………….

4.
For how long have you been working for this office?

a.
1 -2 years (  ) b. 3-4 years (   ) c. 5-6 years (   ) d.7-8 years (   ) e. 8-9 years (  ) f. 10 years to above (  ).

Section B. Work experience in working with low-income single mothers

1. Do you have any experience in working with low income single mothers?

A. Yes (  )   

B. No
 (  )

2. If you answer is Yes, do most of them support their children?

A Fruit vending 


(  )

B Mama Ntilie


(  )

C Empty bottle vending 

(  )

D Others; please explain …………......................................................................................………………………………………………………………………………

Section C

Exploration of low-income single mothers’ perception and attitudes towards the use of Facebook as a social media platform in Dodoma city

1. Have you ever received a low-income single mother as a client?

A. Yes 
(   )   

B. No 
(  )

2. If your answer is yes, have you ever asked her about the social media platform she was associated with?
A. Yes
 (   )   

B. No 
(  )

3. If your answer is yes, what was the perception and attitudes of the client towardsuse of Facebook?

A. Positive 
(  ) 

B. Negative (   ) 

C. Moderate (    )

4. If the answer was positive, why do you think she preferred using Facebook? Please explain:

…………………………………………………………………………………

…………………………………………………………………………………If the answer was negative, why do you think her answer was negative? Please explain:

…………………………………………………………………………………

…………………………………………………………………………………

Section D
Examination of the roles of Facebook platform in promoting the welfare of low income single mothers in Tanzania

1. Do you think the Facebook platform might play the role of promoting the welfare of low- income single mothers?

A. Yes 
(    )   

B. No 
(   )

C. I do not know (  )

2. If your answer is yes, what roles do you think Facebook can play in promoting the welfare of low-income single mothers?

A. Advocacy 
(  ) 


B. Lobbying (   )   

C. Catalyst (   )  
D. Enabler 
(    )  


E. Others, please explain (    )

…………………………………………………………………………………

…………………………………………………………………………………
Section E
Exploration of the use of Facebook platform among low income single mothers in Dodoma city

1. Do you think your client low income single mothers use Facebook platform?

A. Yes (  )   
B. No (   )  
C. I do not know (   )

2. If your answer is yes, why do you think low-income single mothers have Facebook groups?

3. If the answer is yes, what do you think is their daily agenda?

A. Work search 




(  )
B. Women’s right activism


(    )
C. Football issues 



(    )
D. Music debates




(    )
E. Advocacy for their rights 


(    )
F. Advocacy for the rights of their children
(    )
Section F
Exploration of the effects of Facebook platform use among low-income single mothers in promoting their welfare

1. Do you think use of Facebook platform among low-income single mothers has any effect on their welfare?

A. Yes (   )  
B. No (   ) 
Not sure (  )

2. If your answer is yes, what do you think are those effects? Please explain: ……………………………………………………………………………………………………………………………………………………………………

3. If your answer is No, why do you think the Facebook platform does not have any effects in promoting the welfare of low-income single mothers? Please explain:

…………………………………………………………………………………

…………………………………………………………………………………
Section G
Identification of challenges facing low-income single mothers when using Facebook

1.
Do you think low-income single mothers face challenges in using Facebook platform?

A. Yes (   ) 

B. No (    )
Not sure (   )

2. If your answer is Yes, what do you think are those challenges?
A. Mobile phone expenses 

(  )

B. Network problems 


(   )
C. Bundle expenses 


(   )

D. Others, please explain:

……………………………………………………………………………
……………………………………………………………………………

Appendices B: 

Dodoso kwa ajili ya akina mama wakipato cha chini waishio na watoto wao bila wenziwao

Naitwa Catherine S. Sungura, mwanafunzi wa Shahada ya Uzamili, Kitivo cha Sanaa na Sayansi za Jamii, kitengo cha Media na Elimu ya Maktaba ya Chuo Kikuu Huria cha Tanzania .Nafanya utafiti katika eneo la kutathmini ufanisi wa jukwaa la Facebook katika kuboresha ustawi wa akina mama wakipato cha chini waishio na watoto wao bila wenzi wao. Kushiriki kwako katika kujaza dodoso hili utanisaidia kutimiza masharti ya chuo na malengo yangu ya kitaaluma.

Weka alama kwenye kisanduku cha jibu lako sahihi.

Sehemu A. Wasifuwamhojiwa

1. Una umri gani? 

A. 20-25 (  ) 


B. 26-31 (  ) 


C. 32-37  (   ) 


D. 38-42 (   ) 


E. 43- nakuendelea (  )

2. Kiwango chako cha elimu

A. Sijasoma
(  ) 
B. Darasa la saba
(   ) 
C. Kidato cha nne
(  ) 
D. Kidato cha sita (   )   E. Cheti
(  ) 
F. Nyingine, toa maelezo  (   )

              …………………………………………………………………………
       3.  Unao watoto wangapi?

A. Mmoja
(   ) 

B. 2 – 4 
(  )  

C. Watano na kuendelea (  )


3. Umekaakwenyehalihiiyakuishimwenyewenawatotowakobilamwenzawakokwamudagani?

C. Chiniyamwaka 1
(  ) 
B. Mwaka 1 - 5 (   )  Miaka 6 – 10 (   ) 
  D. Zaidiyamiaka 10  (   )
Section B.  Mtizamo kuhusu matumizi ya Facebook miongoni mwa akina mama wakipato cha chini waishio na watoto wao bila wenzawao

1. Je unayo simu ya kutumia Facebook?

A. Ndiyo (   )  
B. Hapana (   )

2. Kama jibu lako ni ndiyo kwa swali hili, una mtazamo upi kuhusu jukwaa hili (Facebook).

A. Chanya (  )      B. Hasi (  ) 
     C. Kati (  )

3. Kama majibu yako kwenye swali hapo juu ni chanya, unafikiri kwanini unalipenda jukwaa hilo ( facebook )

A. Naburudika na picha za wasanii



( )

B. Naburudika na taarifa za michezo



(  )

C. Napata taarifa mbalimbali kuhusu afya


(   )

D. Napata taarifa mbalimbali kuhusu uchumi


(  )

E. Napata taarifa mbalimbali za kifedha



(   )

F. Napata taarifa mbalimbali kuhusu ajira


(   )

G. Napata taarifa mbalimbali kuhusu haki za akina mama na watoto (   )

H. Napata taarifa mbalimbali za kibiashara


  (  )

4. Kama jibu lako kwenye swali hapo juu ni hasi, unafikiri mtizamo wako huo unasababishwa na nini?

A. Facebook hainamaanayoyote




(  )

B. Picha za facebook nyingi ziko nje ya maadili ya Kitanzania

(  )

C. Taarifa nyingi za Facebook ni zauzushi na uwongo


(  )

Sehemu C. Majukumu au kaziya Facebook kwakukuza ustawi wa akina mama wakipato cha chini waishio na watoto wao bila wenzawao

1. Unafikiri Facebook inaweza kutumiwa kwa ajili ya kukuza ustawi w aakina mama wakipato cha chini waishio na watoto wao bila wenzawao?

A. Ndiyo (    )   B. Hapana
 (  )

C. Sijui(  )

2. Kama jibu lako ni ndiyo kwenye swali hilo, unafikiri matumizi ya Facebook yanasaidia kwanjia ipi?

A. Utetezi wa haki ya wanawake na watoto wao

(  )  
B. Ushawishi wa maboreshoya sera 



(   )

C. Kichocheo cha mabadilikoya sera 



(   )  
D. Kiwezeshaji cha utekelezwajiwa sera 


(   )  

E. Mengine, tafadhali toa maelezo
…………………………………………………………………………………
…………………………………………………………………………………

Sehemu E. Matumizi ya jukwaa la Facebook miongoni mwa akina mama wenye kipato cha chini waishio na watoto wao bila wenzawao

1. Je, unatumia jukwaa la facebook mara kwamara?

A. Ndiyo (   ) B. Hapana (   )

2. Kama jibu lako ni ndiyo, unafikiri ni watu gani unawasiliananao kwenye jukwaa hilo?

A. Marafiki zangu

(   )

B. Watoto wangu

(  )

C. Mpenzi wangu

(   )

D. Wazazi wenzangu

(  )

E. Mzazi mwenzangu

( )

3. Je umejiunga na kikundi cha jukwaa la Facebook la akina mama wakipato cha chini waishio na watoto wao bila wenzawao?

      A. Ndiyo   (    ) 
    B. Hapana (  )

4. Kama majibu ya koni Ndiyo, unafikiri ni mada zipi mnazojadili sana kwenye jukwaa hilo?

A. Maswala ya ndoa





(  )

B. Maswala ya kupata kipato kupitia VICOBA 

( )

C. Maswala ya biashara




(  )

D. Maswala ya haki za watoto wetu



( )

E. Maswala ya haki zetu




( )

F. Maswala ya kuunda vikundi vya kuweka na kukopa
(    )
G. Maswala ya michezo ya kifedha



(   )

H. Mengine, tafadhali toa maelezo



(    )

………………………………………………………………............................
…………………………………………………………………………………
5.
Kama jibu lako ni hapana, unafikiri ni kwanini hujajiunga na kikundi  chochote ?

A. Naogopa umbea





(  )

B. Sioni faida yoyote




(    )

C. Naogopa kutukanwa na watu



(   )

D. Sina muda wa kutosha wa kupoteza Facebook 

(   )

Sehemu D: Ufanisi wa jukwaa la Facebook katika kuboresha maisha ya akina mama wenye kipato cha chini waishio na watoto wao bila wenzawao

1. Unafikiri matumizi ya jukwaa la Facebook yanawezak uboresha ustawi wa akina mama wakipato cha chini waishio na watoto wao bila wenzawao?

A. Ndiyo  (    ) 
B. Hapana
(    ) 
   C. Sinauhakika
 (    )

2. Kama jibu lako ni ndiyo , unafikiri ni ufanisi upi umesababishwa na jukwaa la Facebook kwa kuboresha ustawi wa akina mama wakipato cha chini waishio na watoto wao bila wenzawao?

A. Kurahisisha mawasiliano na vyombo vya habari


(   )

B. Kuunganisha akina mama na taasisi za kifeddha


(   )

C. Kurahisisha ushirikiano na serikali za mtaa na serikali kuu

(   )

D. Kuunganisha akina mama na jukwaa mbalimbali za kiuchumi na kijamii  (   )

E. Kuwezesha akina mama wakipato cha chini kupata elimu

(  )

3. Kama jibu lako ni hapana kwa swali, unafikiri ni kwanini? Tafadhali toa maelezo ……………………………………………………………………………………………………………………………………………………………………

Sehemu G: Changamoto za matumizi ya jukwaa la facebook miongoni mwa akina mama wakipato cha chini waishio na watoto wao bila wenzawao

1.
Unafikiri kuna changamoto yoyote kwako katika kutumia jukwaa la Facebook?

      A. Ndiyo (   ) 
  B. Hapana (  )

C. Sinauhakika (   )

2. Kama majibu yako ni ndiyo, unafikiri changamoto hizo ni zipi?  

A. Bei za simu ni ghali mno



( )

B. Mtandao unasumbua




(  ) 

C. Upatikanaji wa bando ni mgumu sana

(   )

D. Ukosefu wa muda wa kutosha


(    )

E. Changamoto nyingine, tafadhali toa maelezo
…………………………………………………………………………………
…………………………………………………………………………………
Ahsante sana
Facebook Accessibility


Internet access


Reliability and affordability of internet


Device availability


Digital literacy








Cultural norms


Privacy concern 


Device malfunctions





Single Mothers’ Welfare


Social support and interaction 


Employment opportunity and income generation 








Independent Variable





Dependent Variable








