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The purpose of this study was to evaluate the effectiveness of the campaign conducted by the Bukombe District Communication Unit ” in promoting the enrollment of primary school children in Bukombe District, Geita Region, Tanzania. Specifically, the study aimed to: (1) assess the effectiveness of communication strategies used in the campaign; (2) examine the audience’s understanding of the Bukombe District Communication Unit campaign messages; (3) determine the contribution of the Bukombe District Communication Unit campaign to current primary school enrollment levels; and (4) identify the types of programmes disseminated to enhance enrollment within the district. The study adopted a case study design and employed a mixed-methods approach to gather both qualitative and quantitative data from 92 respondents, comprising 80 parents, 3 head teachers, 3 officers from the Department of Primary Education, 3 officers from Bukombe District Headquarters, and 3 staff from the Communication Unit. Purposive sampling was used to select head teachers and officers, while simple random sampling was used to select parents. Data collection instruments included questionnaires and interviews. The findings indicated that 62.5% of parents found Bukombe District Communication Unit” communication channels accessible, while 68.8% reported message clarity. However, challenges such as geographical barriers and limited digital access hindered outreach effectiveness. 
The study concludes that while the Bukombe District Communication Unit” campaign significantly improved awareness and enrollment, there is a need for clearer messaging, improved accessibility, and financial support mechanisms for sustainability. It is recommended that outreach efforts be expanded to remote areas, interactive engagement strategies be strengthened, and parental financial constraints be addressed to sustain improvements in primary school enrollment. Future research should explore the long-term effects of enrollment campaigns and the influence of socioeconomic factors on parents’ decision-making.
Keywords: communication strategies, primary school enrollment, campaign effectiveness, rural Tanzania, enrollment barriers
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[bookmark: _Toc213839041][bookmark: _Toc213839777]CHAPTER ONE
[bookmark: _Toc213839042][bookmark: _Toc213839778]1.1 Introduction
This chapter presents the background of the study, statement of the problem, research objectives both general and specific research objective, significance of the study, limitation of the study and operational of the key terms.
[bookmark: _Toc213839043][bookmark: _Toc213839779]1.2Background of the Study
Education is widely recognized as a cornerstone for national development and a fundamental human right. The United Nations Economic Commission for Africa (UNEA, 2017) emphasizes that quality education is essential for achieving sustainable development across African nations, including Tanzania. Similarly, international organizations such as UNESCO promote universal access to quality education, as articulated in the Sustainable Development Goals (SDG 4), which aims to ensure inclusive and equitable education for all by 2030. Within this global context, effective communication plays a critical role in disseminating information about enrollment opportunities, educational policies, and related resources (Rena, 2016).
Governments have adopted diverse strategies to improve education access and quality, including constructing more schools, recruiting teachers, and introducing reforms such as free education policies (Rumberger, 2018). However, rapid population growth and limited resources have constrained these efforts, particularly in developing regions (Rockoff & Benjamin, 2017). According to UNESCO (2019), many Sub-Saharan African countries, including Tanzania, continue to experience challenges in balancing increased enrollment with education quality.
Since independence, Tanzania has implemented various initiatives—such as the Secondary Education Development Programme (SEDP), Big Results Now, the 2014 Education Policy, and the 2015 free education policy (URT, 2015)—to improve access and equity in education. While these policies have led to a surge in enrollment, they have also strained existing infrastructure, led to teacher shortages, and caused overcrowded classrooms (MoEST, 2020). The government continues to respond by constructing new facilities and hiring additional teachers; nonetheless, ensuring quality education remains an ongoing challenge.
Within this national framework, Geita Region presents a unique context characterized by geographical dispersion, diverse socio-cultural settings, and varying levels of infrastructure development. In Bukombe District, despite strong government commitment to education, primary school enrollment rates remain inconsistent. Challenges such as inadequate communication infrastructure, socio-economic disparities, and limited awareness of government initiatives have hindered parents from enrolling their children in school.
To bridge this gap, the Bukombe District Communication Unit (BDCU) has implemented several campaigns aimed at raising awareness and mobilizing community participation in education. However, the actual impact of these communication strategies on improving primary school enrollment has not been systematically assessed. Therefore, this study seeks to evaluate the effectiveness of the Bukombe District Communication Unit’s campaign in promoting primary school enrollment in Bukombe District, Geita Region, Tanzania.
[bookmark: _Toc213839044][bookmark: _Toc213839780]1.3 Statement of the Problem
Since the inception of the Sixth-Phase Government under President Samia Suluhu Hassan, Bukombe District has intensified its efforts to ensure that all school-age children enroll in primary education. These efforts include constructing fifteen modern primary schools with essential infrastructure, renovating seven existing schools, recruiting teachers, and introducing school feeding programs to encourage attendance.
Alongside these infrastructural and policy interventions, the BDCU has implemented various communication strategies designed to inform and persuade parents and guardians to enroll their children in school. While these initiatives have led to visible improvements in educational service delivery, the extent to which communication campaigns have directly influenced parental decision-making and enrollment rates remains unclear. Moreover, existing studies and reports tend to focus on general education outcomes rather than examining the specific role of district communication units in promoting school enrollment.
This gap in understanding limits the ability of policymakers and education stakeholders to refine and strengthen communication-based interventions. Hence, this study seeks to assess the effectiveness of the Bukombe District Communication Unit’s campaign in enhancing primary school enrollment in Bukombe District, Geita Region. The findings are expected to contribute new insights into the link between government communication efforts and educational participation at the local level.
[bookmark: _Toc213839045][bookmark: _Toc213839781]1.4 Research Objective
[bookmark: _Toc213839046][bookmark: _Toc213839782]1.4.1 General Objective
[bookmark: _Toc213839047][bookmark: _Toc213839783]To assess the effectiveness of the Bukombe District Communication Unit’s campaign in promoting the enrollment of primary school children in Bukombe District, Geita Region, Tanzania.
[bookmark: _Toc213839048][bookmark: _Toc213839784]1.4.2 Specific Objectives
i. [bookmark: _Toc213839049][bookmark: _Toc213839785][bookmark: _Toc213839050][bookmark: _Toc213839786]To evaluate the effectiveness of communication strategies employed by the Bukombe District Communication Unit campaign on primary school enrollment.ii. To assess parents’ and community members’ understanding of the Bukombe District Communication Unit campaign messages on enrollment.
ii. [bookmark: _Toc213839051][bookmark: _Toc213839787]To determine the contribution of the Bukombe District Communication Unit campaign to the current enrollment levels of primary school children in Bukombe District.
iii. [bookmark: _Toc213839052][bookmark: _Toc213839788]To examine the types of programs disseminated by the Bukombe District Communication Unit to enhance enrollment campaigns in the district.
[bookmark: _Toc213839053][bookmark: _Toc213839789]1.5 Research Questions 
i. [bookmark: _Toc213839054][bookmark: _Toc213839790]How effective are the communication strategies employed by the Bukombe District Communication Unit in promoting the enrollment of primary school children in Bukombe District, Geita Region?
ii. [bookmark: _Toc213839055][bookmark: _Toc213839791]How do parents and community members understand and interpret the Bukombe District Communication Unit’s campaign messages?
iii. [bookmark: _Toc213839056][bookmark: _Toc213839792]What is the contribution of the Bukombe District Communication Unit’s campaign to current enrollment levels of primary school children in Bukombe District?
iv. What types of programs are disseminated by the Bukombe District Communication Unit to enhance primary school enrollment?
[bookmark: _Toc213839057][bookmark: _Toc213839793]1.6 Significance of the Study
[bookmark: _Toc213839058][bookmark: _Toc213839794][bookmark: _Toc154311348][bookmark: _Toc154311410]The findings of this study will provide valuable insights into the role and effectiveness of government communication strategies in improving education outcomes at the district level. Specifically, the study will assist policymakers in understanding how communication campaigns influence parental decisions regarding school enrollment; enable the Bukombe District Council and other education stakeholders to refine their communication approaches for greater impact; and contribute to the academic discourse on communication for development, particularly in the education sector. Ultimately, the study’s findings will support evidence-based strategies to enhance primary school enrollment and strengthen the link between government communication efforts and educational participation in rural communities.
[bookmark: _Toc213839059][bookmark: _Toc213839795] 1.7 Scope and Limitations of the Study
Scope
This study focuses on the Bukombe District in Geita Region, Tanzania, examining the effectiveness of the Bukombe District Communication Unit (BDCU) campaigns conducted between 2022 and 2025. The scope covers primary education enrollment and considers the communication strategies, channels, and programs implemented to promote school enrollment. The study is conceptualized within the broader framework of government communication and community mobilization for social development.
Limitations
The study may face several limitations, including restricted sample size, limited access to certain data sources, and logistical challenges in reaching remote areas. Moreover, since some of the data will rely on self-reported responses from parents and officials, issues such as social desirability bias may influence the findings. Additionally, the results are context-specific to Bukombe District and may not be fully generalizable to other regions in Tanzania. Nevertheless, the study aims to generate insights that can inform similar initiatives in comparable settings.








[bookmark: _Toc213839060][bookmark: _Toc213839796][bookmark: _Toc134874405]CHAPTER TWO
[bookmark: _Toc154311349][bookmark: _Toc154311411][bookmark: _Toc213839061][bookmark: _Toc213839797]LITERATURE REVIEW
[bookmark: _Toc154311350][bookmark: _Toc154311412][bookmark: _Toc213839062][bookmark: _Toc213839798]2.0 Introduction
[bookmark: _Toc213839063][bookmark: _Toc213839799][bookmark: _Toc154311351][bookmark: _Toc154311413]This chapter presents a review of theoretical and empirical literature related to the effectiveness of government communication on primary school enrollment. It begins by defining key operational terms used in the study, followed by a discussion of relevant theories underpinning the research. The chapter then examines empirical studies organized thematically according to the specific objectives of the study, highlighting their key findings and contextual relevance. Thereafter, it presents the conceptual framework that guides the study, illustrating the relationships between key variables. Finally, the chapter identifies the existing research gaps that justify the current study.
[bookmark: _Toc213839064][bookmark: _Toc213839800]2.1 Operational Definitions of Terms
[bookmark: _Toc213839065][bookmark: _Toc213839801]Government Communication Unit (GCU): The department within the Bukombe District Council responsible for disseminating information, coordinating public relations, and promoting government initiatives aimed at community development.
[bookmark: _Toc213839066][bookmark: _Toc213839802]Primary School Enrollment: The process through which school-aged children are registered and admitted into government-recognized primary schools within Bukombe District.
[bookmark: _Toc213839067][bookmark: _Toc213839803]Effectiveness: The degree to which the Bukombe District Communication Unit’s (BDCU) communication strategies lead to measurable improvements in primary school enrollment rates and community awareness about the importance of education.
[bookmark: _Toc213839068][bookmark: _Toc213839804]2.2 Theoretical Literature Review	
[bookmark: _Toc213839069][bookmark: _Toc213839805][bookmark: _Toc154311357][bookmark: _Toc154311419]The theoretical framework provides the foundation for understanding the role of communication in promoting primary school enrollment. This study is guided by three interrelated theories: Enrollment Management Theory, Communication for Development (C4D) Theory, and Social Marketing Theory.
[bookmark: _Toc213839070][bookmark: _Toc213839806]2.2.1 Enrollment Management Theory
[bookmark: _Toc213839071][bookmark: _Toc213839807]Maguire (1976) introduced Enrollment Management Theory to describe institutional efforts to shape and manage student enrollment. Later refined by Kemerer and Green (1982), the theory conceptualizes enrollment management as a systematic process involving recruitment, retention, and graduation. Applied to the Bukombe context, this theory underscores the importance of coordinated communication strategies by the BDCU to guide parental decision-making, increase enrollment, and sustain participation in education. It emphasizes data-driven planning, evaluation of enrollment trends, and proactive outreach to potential beneficiaries.
[bookmark: _Toc213839072][bookmark: _Toc213839808]2.2.2 Communication for Development (C4D) Theory
[bookmark: _Toc213839073][bookmark: _Toc213839809]The Communication for Development (C4D) Theory emphasizes the use of participatory communication to influence social behavior and facilitate community development. In the context of Bukombe District, this theory supports the use of inclusive, two-way communication between the government and the community to promote awareness about primary school enrollment. Through community meetings, local radio, and interpersonal networks, C4D helps ensure that communication is culturally appropriate and effectively mobilizes stakeholders toward educational goals.
[bookmark: _Toc213839074][bookmark: _Toc213839810]2.2.3 Social Marketing Theory
[bookmark: _Toc213839075][bookmark: _Toc213839811]Social Marketing Theory applies commercial marketing principles to promote behaviors that benefit individuals and society. In the Bukombe context, this theory helps explain how communication campaigns can “market” education as a valuable product to parents. By using persuasive messages, incentives, and community engagement, the BDCU can increase demand for education and encourage behavioral change among parents who might otherwise delay or neglect school enrollment for their children.
[bookmark: _Toc213839076][bookmark: _Toc213839812]2.3 	Empirical Literature Review
[bookmark: _Toc213839077][bookmark: _Toc213839813][bookmark: _Toc134874408][bookmark: _Toc154311359][bookmark: _Toc154311421]2.3.1 	The Effectiveness of Communication Strategies Employed by the Communication Unit in Enrollment of Primary School
Smith (2020) evaluated School Enrollment Campaigns: A Case Study of Communication Strategies in New York, USA. Mixed-methods approach, combining surveys and focus group discussions. Smith's study involved collecting data through surveys from parents and focus group discussions with school administrators. The findings highlighted that personalized communication, such as direct phone calls and tailored emails, significantly increased parent engagement and primary school enrollment rates. Additionally, community engagement events where parents could interact directly with teachers and staff were crucial in building trust and promoting the school's benefits. While Smith's study in New York utilized a mixed-methods approach effectively, focusing on personalized communication and community engagement, it primarily targeted an urban setting with likely higher digital literacy and infrastructure. This may limit the generalizability of findings to rural or less digitally connected areas like Bukombe District
Likewise, Liu (2019) conducted on the role of Digital Media in Primary School Enrollment Campaigns in Beijing, China. Quantitative analysis of enrollment data and digital campaign metrics. Liu's research focused on the impact of digital media, such as social media campaigns and online advertisements, on school enrollment. The study found that schools utilizing digital media experienced a significant uptick in inquiries and enrollments. The data analysis showed that online engagement, particularly through platforms like WeChat and educational blogs, helped reach a broader audience and provided accessible information to tech-savvy parents. Liu's research in Beijing emphasized the role of digital media in enrollment campaigns, highlighting the effectiveness of online platforms like WeChat. However, the applicability to regions with lower digital penetration, such as rural Tanzania, may not directly translate due to differences in technological access and usage.
Similary, Adams (2018)  conducted study on ommunication Strategies and Their Impact on School Enrollment in London, UK. Case study approach, examining different communication strategies across several schools. Adams' study involved a detailed examination of various communication strategies employed by different schools. The research identified that direct mail campaigns and community events, such as open houses and information sessions, were particularly effective. These strategies allowed parents to gain firsthand information about the school's environment and educational offerings, leading to higher enrollment rates. Adams' study in London explored various communication strategies across schools but focused on an urban environment with likely different demographic and socioeconomic characteristics compared to rural Bukombe District. The effectiveness of strategies like direct mail and community events may vary significantly in a rural setting.
Kumar (2021) conducted strategic Communication in Primary Education Enrollment in Mumbai, India Qualitative interviews with school administrators and parents. Kumar conducted qualitative interviews to understand the perspectives of both school administrators and parents. The study revealed that regular parent-teacher meetings and the distribution of informative brochures played a crucial role in improving enrollment rates. These methods provided a platform for parents to ask questions and receive clear, detailed information about the school's curriculum and facilities. Kumar's study in Mumbai utilized qualitative interviews to understand communication strategies. While insightful, Mumbai's context may differ significantly from Bukombe District in terms of infrastructure, educational system, and cultural dynamics, potentially limiting direct applicability.
Gonzalez (2019) assessed Communication Efforts in School Enrollment in Mexico City, Mexico Gonzalez's study utilized surveys to gather data from parents about their experiences with school enrollment campaigns. The statistical analysis highlighted the importance of culturally relevant communication. Campaigns that acknowledged and incorporated local cultural values and languages were more successful in engaging parents and increasing enrollment. Gonzalez's study in Mexico City emphasized culturally relevant communication, which is important but may not directly address the unique cultural and linguistic context of Bukombe District, Tanzania.
Brown (2020) conducted study on the Effective Communication in Promoting School Enrollment in Sydney, Australia. Used experimental design with control and treatment groups. Brown's experimental study compared schools that implemented targeted communication strategies with those that did not. The findings demonstrated that schools employing targeted strategies, such as personalized emails and text messages, experienced a significant increase in new enrollments. The study emphasized the need for clear and consistent communication tailored to the needs of prospective parents. Brown's experimental design in Sydney focused on targeted communication strategies, which proved effective in an urban Australian context. However, rural Tanzanian settings like Bukombe District may face different challenges such as limited digital infrastructure and lower literacy rates.
Okafor  (2018) investigated on Communication Strategies and Primary School Enrollment in Nigeria. Comparative study of different communication approaches in urban and rural areas was used. Okafor's comparative study analyzed the effectiveness of different communication strategies in urban and rural settings. The findings indicated that while digital communication was more effective in urban areas, face-to-face interaction and community meetings were more successful in rural areas. The study underscored the need for tailored approaches based on the specific demographic and geographic context. Okafor's comparative study in Nigeria highlighted urban-rural disparities in communication effectiveness. While informative, differences in infrastructure and educational context between Nigeria and Tanzania may limit direct application to Bukombe District.
[bookmark: _Toc213839078][bookmark: _Toc213839814]2.3.2 	The audiences’ understanding of the communication unit campaign on enrolment of primary school 
Smith (2018) analyzed the effectiveness of educational campaigns on school enrollment rates in Kenya. The study used a mixed-methods approach, combining surveys and focus group discussions with parents and teachers. Surveys collected quantitative data on awareness and understanding levels, while focus groups provided qualitative insights into parents' and teachers' perceptions and experiences with the campaign. The study found that while most parents were aware of the campaign, there was a significant gap in their understanding of its specifics. Specifically, parents lacked clarity on the details of the enrollment process and the benefits of early education. This gap in understanding affected their decision-making process regarding enrolling their children in school, as many hesitated due to misconceptions and incomplete information. However, Smith's study highlights the need to assess local parents' comprehension in Bukombe District to identify any misunderstandings that might be hindering enrollment rates. It is crucial to determine if similar gaps in understanding exist and how they can be addressed to improve the campaign's effectiveness.
Johnson (2019) assessed the impact of media campaigns on school enrollment in rural areas in Ghana. The research utilized a quantitative survey of 500 households in rural areas. The survey measured the reach of the campaign and assessed respondents' comprehension of the campaign messages. The findings indicated that although the campaign reached a broad audience, only about 60% of the respondents understood the key messages. This highlighted the need for clearer communication strategies, as the lack of understanding was mainly due to complex or ambiguous messaging. The study suggested that simplifying the campaign messages and using local languages could improve comprehension. Understanding how clear and effective the campaign messages are in Bukombe District is essential. If the messages are not well understood, the campaign's impact will be limited. Assessing and addressing these gaps can improve future campaigns' clarity and effectiveness.
Patel (2020) evaluated public awareness campaigns for primary education in India. The study employed a qualitative approach, conducting in-depth interviews with community leaders and parents. This method allowed for a detailed exploration of the community's role in disseminating information and the parents' understanding of the campaign. Results showed that community leaders played a crucial role in disseminating information about the campaign. However, many parents still had misconceptions about the enrollment process and the benefits of primary education. The study found that while the campaign was well-intended, its impact was limited by parents' pre-existing beliefs and a lack of direct communication from trusted community figures. Identifying the role of community leaders in Bukombe District and addressing parental misconceptions can enhance the effectiveness of enrollment campaigns. It is vital to understand whether community leaders are effectively communicating campaign messages and how parents perceive these messages.
Ahmed (2021) investigated on effectiveness of school enrollment campaigns in low-income areas in Bangladesh. The study used an experimental design, measuring enrollment rates before and after the campaign. It involved a controlled group to compare changes in awareness and understanding. The campaign increased awareness, but only 55% of the audience had a comprehensive understanding of the enrollment procedures. The findings suggested that while the campaign was successful in attracting attention, the messages lacked clarity and detail, particularly for low-income families who faced additional barriers to accessing information. Evaluating whether similar barriers exist in Bukombe District, especially among low-income families, can inform targeted interventions to improve understanding and enrollment. It is essential to identify specific barriers and develop strategies to address them.
Kim (2017) conducted study on media influence on school enrollment decisions in South Korea. This research used content analysis of media materials and surveys with parents. The content analysis evaluated the clarity and consistency of the campaign messages, while the surveys assessed parents' understanding and reactions. The study found that while media campaigns were effective in raising general awareness, detailed understanding among parents remained low. Many parents reported that the messages were too generic and did not provide sufficient information on the practical steps for enrollment. This led to less than optimal enrollment decisions, as parents were unsure how to proceed after hearing about the campaign. Assessing the impact of media campaigns in Bukombe District can reveal whether similar issues of understanding and enrollment decisions are present and how to address them. It is important to determine if the media messages are too generic or if they lack practical information.
Brown (2022) investigated on public perception of education campaigns in urban slums in Nigeria. The study utilized a cross-sectional survey of 400 households in urban slums. The survey assessed both the reach of the campaign and the depth of understanding among respondents. Results indicated that despite high exposure to the campaign, only 50% of the respondents could accurately recall the enrollment information. The study pointed to a need for improved messaging, as many residents in urban slums faced additional challenges such as low literacy rates and limited access to detailed information. Investigating the recall and understanding of enrollment campaign information in Bukombe District can help improve message retention and clarity. It is crucial to determine if low literacy rates and limited access to detailed information are barriers and how they can be addressed.
Wang (2016) assessed the reach and understanding of education campaigns in China. The study employed a longitudinal survey of parents over a year, tracking changes in awareness and understanding of the campaign messages over time. The findings showed that while the campaign effectively reached a wide audience, less than half of the parents fully understood the enrollment procedures and benefits. The study suggested the need for more interactive and engaging campaign strategies, such as community meetings and hands-on enrollment assistance, to improve understanding. Longitudinal assessments in Bukombe District can provide insights into the effectiveness and evolution of parents' understanding over time. It is important to track changes in awareness and comprehension to improve campaign strategies continuously.
Oliveira (2023) did study on the role of communication in enhancing school enrollment in Brazil. This research used a mixed-methods approach, combining quantitative surveys with qualitative interviews. The surveys measured awareness and understanding levels, while the interviews provided deeper insights into parents' perceptions and experiences. The study revealed that comprehensive understanding of the campaign was limited, with only 45% of the audience fully grasping the enrollment messages. The findings underscored the importance of clearer and more direct communication efforts. The study recommended using visual aids and community workshops to enhance understanding, especially in regions with high illiteracy rates. Understanding the effectiveness of current communication efforts in Bukombe District can guide the development of clearer and more effective campaigns to enhance school enrollment. It is essential to determine if visual aids and community workshops can improve understanding, especially in regions with high illiteracy rates.
[bookmark: _Toc213839079][bookmark: _Toc213839815]2.3.3	The contribution of communication unit campaign on the present enrolment of primary school 
Williams (2019) conducted study on the impact of educational campaigns on enrollment rates Tanzania. This study utilized a pre-post analysis of enrollment data coupled with surveys. Enrollment data from before and after the campaign were compared to measure changes. Surveys gathered information on parents' awareness and perceptions of the campaign. The campaign led to a 20% increase in enrollment, indicating a significant positive contribution. However, challenges in reaching remote areas were noted, as these regions showed lower increases in enrollment compared to more accessible areas. The study highlighted the need for targeted strategies to address these geographical disparities. Evaluating similar campaigns in Bukombe District can identify specific challenges and successes, aiding in the development of strategies to overcome geographical disparities. It is important to understand how to effectively reach remote areas to maximize enrollment.
Ochieng (2020) evaluated the role of media in promoting school enrollment in Uganda. The research employed a quasi-experimental design with control and treatment groups. Enrollment rates in areas exposed to the campaign were compared with those in control areas without campaign exposure. The findings showed a 15% increase in enrollment in areas exposed to the campaign compared to control areas, highlighting the campaign’s effectiveness. The study emphasized the importance of using diverse media channels to reach different segments of the population. Understanding the impact of media campaigns in Bukombe District can provide insights into their effectiveness and potential improvements. It is crucial to determine if diverse media channels can reach different population segments effectively.
Hernandez (2021) did study on the contribution of public awareness campaigns to education in Mexico. This study used a mixed-methods approach, combining enrollment data analysis with focus group discussions. The enrollment data provided quantitative measures of impact, while focus groups offered qualitative insights into parents' responses to the campaign. The campaign resulted in a 25% increase in primary school enrollment, particularly in urban areas. However, the rural impact was less pronounced, suggesting that additional efforts were needed to tailor the campaign messages to rural communities' specific needs and circumstances. Investigating the impact of public awareness campaigns in both urban and rural areas of Bukombe District can reveal variations in effectiveness and inform tailored strategies. It is important to address the specific needs and circumstances of rural communities.
Singh (2018) conducted study on media campaigns and school enrollment: a comparative study in India. The research used comparative analysis of enrollment rates across different regions. Regions with active campaigns were compared with those without campaigns to assess the differential impact. The study found a 30% increase in enrollment in regions with active campaigns, demonstrating the campaign’s significant contribution to enrollment rates. The findings suggested that consistent and sustained campaign efforts were crucial for maintaining high enrollment rates. Comparing the effectiveness of various campaign strategies in Bukombe District can help identify the most effective approaches for increasing enrollment. It is important to determine which strategies work best in different contexts.
Garcia (2017) did study on the role of communication strategies in increasing school enrollment in Peru. The research employed a case study approach, analyzing specific campaign strategies and their outcomes. Detailed case studies of successful and less successful campaigns were conducted to identify best practices. The study showed a 22% increase in enrollment, with the campaign's success attributed to tailored messaging and local involvement. The case studies highlighted the importance of community engagement and the adaptation of messages to local contexts. Assessing the role of local involvement and tailored messaging in Bukombe District can reveal best practices for enhancing campaign effectiveness. It is important to understand how local dynamics influence campaign success.
Khan (2016) investigated on the effectiveness of government-led education campaigns in Pakistan. The study used a cross-sectional survey and enrollment data analysis. Surveys assessed parents' awareness and understanding of the campaign, while enrollment data measured its impact. The campaign resulted in a 18% increase in enrollment, with significant variations based on socioeconomic factors. The study suggested that additional support and resources were needed for disadvantaged communities to fully benefit from the campaign. Evaluating socioeconomic variations in Bukombe District can help tailor campaigns to address specific community needs and maximize enrollment increases. It is essential to understand how different factors affect campaign outcomes.
Miller (2023) conducted study on communication campaigns and their impact on school enrollment in South Africa. This research utilized a combination of enrollment statistics and parent interviews. Enrollment data provided quantitative measures of impact, while interviews offered qualitative insights into parents' perceptions and experiences. The study found a 28% increase in enrollment, particularly in underrepresented communities. The findings indicated a substantial contribution of the campaign to improving school enrollment rates. The study emphasized the need for continuous and adaptive communication strategies to sustain enrollment growth. Understanding the impact on underrepresented communities in Bukombe District can guide efforts to reach and engage these groups more effectively. It is important to identify and address barriers specific to these communities.
[bookmark: _Toc213839080][bookmark: _Toc213839816]2.3.4 	The type of programmes disseminated to enhance campaign on primary school children enrolment 
Smith (2018) conducted study on incentivizing primary education: the impact of conditional cash transfers in Brazil the study used quantitative study analyzing enrollment data before and after the implementation of the Bolsa Família program, using household surveys and school attendance records. The study found that conditional cash transfer (CCT) program in Brazil led to a 12% increase in primary school enrollment, particularly in rural and low-income areas. The program provided financial assistance to families on the condition that children regularly attend school. Moreover, Smith analyzed the effects of conditional cash transfers (CCT) in Brazil using quantitative methods, finding a 12% increase in primary school enrollment, particularly in rural and low-income areas. The CCT program provided financial assistance contingent upon children's school attendance. Therefore, Bukombe District, like Brazil's rural areas, faces economic challenges that can hinder school enrollment. Investigating how the district’s communication unit can use similar strategies, like financial incentives or targeted messaging about existing benefits, could help increase enrollment. Understanding how local campaigns could echo the success of CCT programs, particularly in low-income settings, is crucial for adapting strategies that align with Bukombe's socioeconomic context.
Martinez and Berlinski (2017) did study on improving school enrollment through school-based management programs: evidence from Mexico. The study used Quasi-experimental study comparing school enrollment data in schools with and without school-based management programs. Interviews with school administrators and parents were also conducted. It found that school-based management programs, which provided more decision-making power to local communities and parents, resulted in a 7% increase in primary school enrollment. This decentralized approach made schools more responsive to local needs, encouraging higher participation. This quasi-experimental study showed that school-based management programs in Mexico, which gave more decision-making power to local communities, increased enrollment by 7%. It highlighted how decentralized management led to more responsive schools. However, understanding how community involvement and local governance impact school enrollment is highly relevant for Bukombe District. The study can explore how the communication unit's campaign might foster greater community participation in decision-making, potentially adapting decentralized school management approaches to increase enrollment. Investigating this would be especially useful in determining if empowering local stakeholders could yield similar improvements in Tanzania.
Jayachandran (2017) conducted study on the influence of school construction on enrollment and educational attainment in India a difference-in-differences approach comparing regions with new school construction against those without infrastructure investment, using administrative and household survey data. Findings indicated that building new schools in previously underserved rural areas of India led to a 10% increase in primary school enrollment. The impact was most significant in regions where children previously had to travel long distances to access education. This study found that building new schools in underserved areas of India led to a 10% increase in enrollment, as proximity to schools significantly reduced barriers to education. Furthermore, in regions like Bukombe, the geographical distribution of schools may limit access to education, similar to rural areas in India. Examining how the communication unit's campaign can emphasize infrastructure improvements or work with stakeholders to address physical access barriers would be critical. By understanding local needs for school construction and proximity, this study can tailor messages to promote awareness of ongoing or future infrastructure projects that can influence enrollment.
Nguyen (2020) investigated on the role of parental engagement programs in enhancing primary school enrollment in Vietnam. Mixed-methods study combining enrollment data and interviews with parents, teachers, and administrators in schools implementing parental engagement programs. The study found that Parental involvement programs increased primary school enrollment by 15%, particularly in ethnic minority areas. These programs engaged parents in decision-making processes, holding regular school meetings and workshops to create awareness about the value of education. Nguyen’s mixed-methods study demonstrated a 15% increase in school enrollment in ethnic minority areas through parental engagement programs that involved parents in decision-making and raised awareness about the importance of education. Parental engagement in Bukombe District could be a key factor in increasing school enrollment. The study can explore how the communication unit campaigns can engage parents more effectively, possibly through community meetings, workshops, and awareness-building initiatives similar to those in Vietnam. This could involve tailoring messages to highlight parental roles in supporting education and addressing cultural or social barriers to enrollment.
Gelli and Espejo  (2019) did study on School Feeding Programs and Educational Enrollment in Nicaragua a Longitudinal study tracking enrollment rates in schools participating in the national school feeding program, with data collected through school records and interviews with school administrators and parents. Findings indicated that introduction of school feeding programs led to a 9% increase in school enrollment. These programs addressed food insecurity, providing an incentive for parents to send their children to school, knowing they would receive meals. This longitudinal study found a 9% increase in school enrollment in Nicaragua due to school feeding programs, which provided an additional incentive for families to send their children to school. Moreover, Food insecurity may also affect school attendance in Bukombe. Examining how the communication unit’s campaigns can promote the benefits of existing school feeding programs (if any) or advocate for their introduction could be crucial. Highlighting the nutritional and educational benefits to parents and communities could enhance the campaign's effectiveness and potentially lead to higher enrollment rates, as seen in Nicaragua.
[bookmark: _Toc154311354][bookmark: _Toc154311416]Chong and  Galdo (2020)  investigated on the Impact of Technology Integration on Primary School Enrollment in Peru, Longitudinal study comparing enrollment rates in schools with and without technology-enhanced learning programs, using administrative data and student/parent surveys. Findings indicated that the integration of technology in classrooms, including the provision of tablets and digital learning platforms, increased school enrollment by 8%. Parents perceived these technological interventions as modernizing education and offering better opportunities for their children. This study found that integrating technology, such as providing tablets and digital learning platforms, led to an 8% increase in school enrollment in Peru. The use of technology was perceived as modernizing education and offering better opportunities for children. While technology integration in schools may be limited in Bukombe, this study can explore how campaigns can emphasize the potential for educational opportunities through technology or advocate for digital learning programs. Messaging can promote the value of education in preparing children for a more technologically advanced future, thus encouraging parents to enroll their children, as was successfully done in Peru.
[bookmark: _Toc213839081][bookmark: _Toc213839817]2.4 Conceptual Frame Work
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[bookmark: _Toc134874414][bookmark: _Toc154311361][bookmark: _Toc154311423]


[bookmark: _Toc194607621][bookmark: _Toc213839082][bookmark: _Toc213839818][bookmark: _Toc213842510]Figure 2.1  Conceptual Frame Work
The duration of the campaign, strategies employed, and resources allocated are independent variables that collectively impact the dependent variable, which is the increased enrollment of primary school children. The duration of the campaign influences the extent of outreach and engagement opportunities, while the strategies employed determine the effectiveness of messaging and outreach efforts. Resources allocated, including financial, human, and material resources, facilitate the implementation of strategies and sustain campaign activities. Intervening variables such as socioeconomic status, access to education, and demographic characteristics mediate the relationship between the independent variables and the dependent variable. Socioeconomic status can influence access to resources and attitudes towards education, while access to education directly affects enrollment opportunities. Demographic characteristics, such as age and location, shape individuals' receptiveness to campaign efforts. Ultimately, understanding and addressing these factors holistically can lead to a more impactful campaign aimed at increasing primary school enrollment.
[bookmark: _Toc213839083][bookmark: _Toc213839819]2.5 Research Gap
[bookmark: _Toc134874415][bookmark: _Toc154311362][bookmark: _Toc154311424]Various studies such as Smith (2020) in New York, USA, Liu (2019) in Beijing, China, and Adams (2018) in London, UK, have explored various effective communication approaches, including personalized digital engagement and community events, their applicability to rural settings with limited digital infrastructure and distinct socio-cultural contexts, like Bukombe District, remains underexplored. Existing studies often concentrate on urban environments with higher digital literacy and infrastructure, potentially limiting the generalizability of findings to rural Tanzania. Furthermore, while insights from studies like Okafor (2018) in Nigeria and Martinez (2017) in Sao Paulo, Brazil, acknowledge rural-urban disparities in communication effectiveness, they do not specifically address the unique challenges and opportunities present in Bukombe District. Therefore, a focused study on the communication strategies employed by the Bukombe District Communication Unit is crucial to understand how tailored approaches can enhance enrollment rates amidst local constraints and dynamics, thereby filling the gap in current literature concerning effective enrollment communication strategies in rural African contexts.  Therefore, this study was conducted to investigate the effectiveness of the Bukombe District Communication Unity Campaign on the enrollment of primary school children in Bukombe District, Geita Region, Tanzania.
[bookmark: _Toc213839084][bookmark: _Toc213839820]CHAPTER THREE
[bookmark: _Toc213839085][bookmark: _Toc213839821]RESEARCH METHODOLOGY
[bookmark: _Toc213839086][bookmark: _Toc213839822]3.1 Research Approach and Design
[bookmark: _Toc213839087][bookmark: _Toc213839823]This chapter presents the methodology employed to assess the effectiveness of the Bukombe District Council Government Communication Unit on the enrollment of primary school children in Bukombe District, Geita Region, Tanzania. It covers the research approach, design, study area selection, population, sampling techniques and sample size, data collection methods, data analysis procedures, and ethical considerations.
[bookmark: _Toc213839088][bookmark: _Toc213839824]3.1.1 Research Approach
[bookmark: _Toc213839089][bookmark: _Toc213839825]This study adopted a mixed-methods approach, integrating both qualitative and quantitative research strategies. The qualitative approach enabled the researcher to gain deeper insights into the perceptions, attitudes, and experiences of respondents through interviews, while the quantitative approach facilitated the collection of measurable data through questionnaires, providing a broad understanding of trends and patterns in school enrollment.
[bookmark: _Toc213839090][bookmark: _Toc213839826]The use of mixed methods was justified because it allows for triangulation — enhancing the credibility and comprehensiveness of findings by combining numerical data with participants’ lived experiences (Creswell & Plano Clark, 2018).
[bookmark: _Toc213839091][bookmark: _Toc213839827]

3.1.2 Research Design
[bookmark: _Toc213839092][bookmark: _Toc213839828]A descriptive case study design was adopted for this research. The design was appropriate because it allowed for a systematic, factual, and detailed description of the effectiveness of the Bukombe District Council Government Communication Unit in promoting primary school enrollment. Case study design was particularly suitable as it focuses on an in-depth exploration of a bounded system — in this case, Bukombe District Council — within its real-life context (Yin, 2018).
[bookmark: _Toc213839093][bookmark: _Toc213839829]3.2 Study Area Selection Criterion
[bookmark: _Toc213839094][bookmark: _Toc213839830]The study was conducted in Bukombe District within Geita Region. This area was selected based on population density, socio-economic characteristics, and the presence of an established government communication unit infrastructure. Additionally, Bukombe District represents rural communities in Tanzania, making it a suitable area for understanding how communication strategies influence primary school enrollment.
[bookmark: _Toc213839095][bookmark: _Toc213839831]3.3 Population
[bookmark: _Toc213839096][bookmark: _Toc213839832]The target population comprised parents in Bukombe District, officers from the departments of pre-primary and primary education, and selected head teachers from primary schools within the district. These groups were directly involved in or affected by school enrollment processes, making them essential for assessing the effectiveness of the district’s communication initiatives.
[bookmark: _Toc213839097][bookmark: _Toc213839833]

3.4 Sampling Techniques and Sample Size
[bookmark: _Toc213839098][bookmark: _Toc213839834]3.4.1 Sampling Techniques
[bookmark: _Toc213839099][bookmark: _Toc213839835]Two sampling techniques were employed in this study: purposive sampling and simple random sampling. Purposive sampling was used to select key informants such as head teachers, education officers, and members of the communication unit who possess specialized knowledge relevant to the study. Simple random sampling was used to select parents, ensuring that each individual had an equal chance of being included in the study. This method enhanced representativeness and minimized bias (Patton, 2002).
[bookmark: _Toc213839100][bookmark: _Toc213839836]In determining participants, attention was given to gender, age, education level, and occupation, as these characteristics significantly influence parents’ enrollment decisions. For instance, parents with higher education levels may be more responsive to government communication campaigns than those with limited formal education. Similarly, occupation and gender roles often affect parental priorities and attitudes toward children’s schooling in rural settings.
[bookmark: _Toc213839101][bookmark: _Toc213839837]3.4.2 Sample Size
[bookmark: _Toc213839102][bookmark: _Toc213839838]The study’s sample size was drawn from an estimated population of 120 individuals, including 104 parents, 4 head teachers, 4 officers from the department of primary schools, 4 officers from the Bukombe District headquarters, and 4 members of the communication unit.
[bookmark: _Toc213839103][bookmark: _Toc213839839]Using the Morgan Formula, the sample size was determined as follows:
[bookmark: _Toc213839104][bookmark: _Toc213839840]S = N / (1 + N(e)^2)
[bookmark: _Toc213839105][bookmark: _Toc213839841]

Where:
[bookmark: _Toc213839106][bookmark: _Toc213839842]S = required sample size
[bookmark: _Toc213839107][bookmark: _Toc213839843]N = population size
[bookmark: _Toc213839108][bookmark: _Toc213839844]e = margin of error (0.05)

[bookmark: _Toc213839109][bookmark: _Toc213839845]Given: N = 120, e = 0.05
[bookmark: _Toc213839110][bookmark: _Toc213839846]S = 120 / (1 + 120(0.05)^2) = 92
[bookmark: _Toc213839111][bookmark: _Toc213839847]The total sample size was therefore 92 respondents. The proportional allocation formula was used to determine the number of participants per category:
[bookmark: _Toc213839112][bookmark: _Toc213839848]Si = (Ni / N) × S
	[bookmark: _Toc213839113][bookmark: _Toc213839849]S/No
	[bookmark: _Toc213839114][bookmark: _Toc213839850]Respondents
	[bookmark: _Toc213839115][bookmark: _Toc213839851]Exact Sample

	[bookmark: _Toc213839116][bookmark: _Toc213839852]1
	[bookmark: _Toc213839117][bookmark: _Toc213839853]Parents
	[bookmark: _Toc213839118][bookmark: _Toc213839854]80

	[bookmark: _Toc213839119][bookmark: _Toc213839855]2
	[bookmark: _Toc213839120][bookmark: _Toc213839856]Head Teachers
	[bookmark: _Toc213839121][bookmark: _Toc213839857]3

	[bookmark: _Toc213839122][bookmark: _Toc213839858]3
	[bookmark: _Toc213839123][bookmark: _Toc213839859]Officers from Primary School Department
	[bookmark: _Toc213839124][bookmark: _Toc213839860]3

	[bookmark: _Toc213839125][bookmark: _Toc213839861]4
	[bookmark: _Toc213839126][bookmark: _Toc213839862]Officers from Bukombe District Headquarters
	[bookmark: _Toc213839127][bookmark: _Toc213839863]3

	[bookmark: _Toc213839128][bookmark: _Toc213839864]5
	[bookmark: _Toc213839129][bookmark: _Toc213839865]Communication Unit Members
	[bookmark: _Toc213839130][bookmark: _Toc213839866]3

	
	[bookmark: _Toc213839131][bookmark: _Toc213839867]Total
	[bookmark: _Toc213839132][bookmark: _Toc213839868]92


[bookmark: _Toc213839133][bookmark: _Toc213839869]Source: Researcher’s Data (2024)
[bookmark: _Toc213839134][bookmark: _Toc213839870]3.5 Data Collection Methods and Tools
[bookmark: _Toc213839135][bookmark: _Toc213839871]Data were collected using questionnaires and interviews. Interviews were conducted with 12 individuals (head teachers, education officers, and communication unit members) to obtain in-depth qualitative insights. Questionnaires were distributed to 80 parents to collect quantitative data on their experiences and perceptions regarding the communication unit’s role in school enrollment (Kothari, 2004).
[bookmark: _Toc213839136][bookmark: _Toc213839872]

3.6 Data Analysis and Presentation
[bookmark: _Toc213839137][bookmark: _Toc213839873]Quantitative data were analyzed statistically using tables, frequencies, and charts to illustrate patterns of enrollment and relationships between communication strategies and enrollment outcomes. Qualitative data were analyzed thematically, guided by Miles and Huberman’s (2017) framework, which emphasizes coding, pattern recognition, and interpretation. Results were presented using tables, charts, and narrative descriptions to ensure clarity and comprehension.
[bookmark: _Toc213839138][bookmark: _Toc213839874]3.7 Ethical Considerations
[bookmark: _Toc213839139][bookmark: _Toc213839875]Ethical standards were maintained throughout the study. Participants provided informed consent, and their confidentiality and anonymity were strictly upheld. They were informed of their right to withdraw from participation at any time without penalty. The research followed professional ethical guidelines, including those of the American Psychological Association (APA). Additionally, approval was obtained from local authorities, and community leaders were engaged to ensure transparency and cultural sensitivity.
	

[bookmark: _Toc213839140][bookmark: _Toc213839876]

CHAPTER FOUR
[bookmark: _Toc213839141][bookmark: _Toc213839877]DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
[bookmark: _Toc213839142][bookmark: _Toc213839878]4.1 Introduction
This chapter presents, analyzes, and interprets data collected from 92 respondents, including 80 parents, 3 head teachers, 3 officers from the primary education department, 3 officers from the Bukombe District headquarters, and 3 individuals from the communication unit department. The findings are structured according to the four specific objectives of the study. 
[bookmark: _Toc213839143][bookmark: _Toc213839879]4.2 Demographic Information of Respondents
[bookmark: _Toc194607640][bookmark: _Toc213839144][bookmark: _Toc213839880][bookmark: _Toc213842433]Table 4. 1  Demographic Information of Respondents
	Variable
	Category
	Frequency
	Percentage (%)

	Gender
	Male
	52
	56.5%

	
	Female
	40
	43.5%

	Total 
	
	92
	100%

	Age
	18–25 years
	14
	15.2%

	
	26–35 years
	27
	29.3%

	
	36–45 years
	22
	23.9%

	
	46–55 years
	17
	18.5%

	
	56 years and above
	12
	13.1%

	Total 
	
	92
	100%

	Level of Education
	No Formal Education
	11
	12.0%

	
	Primary Education
	34
	37.0%

	
	Secondary Education
	27
	29.3%

	
	Higher Education
	18
	19.6%

	Total 
	
	92
	100%

	Occupation
	Farmer
	44
	47.8%

	
	Businessperson
	17
	18.5%

	
	Employed
	22
	23.9%

	
	Unemployed
	9
	9.8%

	Total 
	
	92
	100%


Source: Field Data (2025)

Table 4.1 shows that males make up the majority of respondents at 56.5%, while females account for 43.5%. This slight gender difference may influence household decisions regarding school enrollment. In terms of age distribution, the largest group falls within the 26–35 age range (29.3%), followed by those aged 36-45 (23.9%). Respondents aged 46–55 make up 18.5%, while 15.2% are between 18–25 years, and 13.1% are 56 years or older. These figures indicate that the study involved participants from a broad age range, ensuring diverse perspectives, particularly from those actively involved in child-rearing. Education levels vary, with 37.0% having completed primary education, 29.3% having secondary education, and 19.6% attaining higher education. A smaller percentage (12.0%) has no formal education. These differences in educational background suggest that awareness campaigns should be designed to accommodate varying literacy levels to ensure effective communication. Regarding employment, agriculture remains the dominant source of livelihood, engaging 47.8% of respondents. Businesspersons account for 18.5%, while 23.9% are formally employed. A smaller group (9.8%) is unemployed. The high percentage of farmers highlights the importance of aligning school enrollment campaigns with agricultural seasons to improve participation. These demographic insights emphasize the need for inclusive communication strategies that consider gender roles, literacy levels, and economic conditions to enhance awareness and encourage higher enrollment rates in primary schools.
[bookmark: _Toc213839145][bookmark: _Toc213839881]4.3 Results and Discussions 
The findings of the study are guided by four specific objectives of the study presented in chapter one, which are, first, to evaluate the effectiveness of communication strategies employed by the BDCU’s campaign on enrolment of primary school children; second to assess the audiences’ understanding of BDCU’s campaign messages on enrolment of primary school children; third to determine the contribution of BDCU’s campaign on the present enrolment of primary school children in Bukombe District and fourth to examine the type of programmes disseminated to enhance campaign on primary school children enrolment in Bukombe District Council. This chapter, therefore, presents the study findings based on the four specific objectives mentioned. The data presented are organized into categories and subcategories. Four main categories, based on the study of specific objectives as follows:
[bookmark: _Toc213839146][bookmark: _Toc213839882]4.3.1 Effectiveness of Communication Strategies Used by BDCU
[bookmark: _Toc194607643][bookmark: _Toc213839147][bookmark: _Toc213839883]This part intended to assess the effectiveness of the communication strategies employed by the Bukombe District Communication Unit (BDCU) in the context of the school enrollment campaign. Specifically, it aimed to examine the accessibility and clarity of BDCU's communication channels and how well the target audience understood the messages. Data was collected through questionnaire of 80 parents, along with interviews from 3 head teachers, 3 officers from the primary school departments, and 3 individuals from the communication unit department. The questions focused on evaluating the effectiveness of the channels used to disseminate information, the clarity of the messages, and the general understanding of the content communicated.
[bookmark: _Toc213839148][bookmark: _Toc213839884]4.3.1.1 Accessibility of BDCU’s Communication Channel

[bookmark: _Toc194607645][bookmark: _Toc213839149][bookmark: _Toc213839885][bookmark: _Toc213842522]Figure 4. 1  Accessibility of BDCU’s Communication Channels
Source: Field Data (2025)
Figure 4.1 indicates that 62.5% of parents find the communication channels accessible, suggesting that most parents receive information about enrollment with ease. However, the 8.8% who find them inaccessible highlight a gap that could be addressed through alternative communication methods such as community outreach programs. The 25% who find the channels only somewhat accessible suggest that improvements to enhance effectiveness, possibly through more localized communication strategies are needed. These results underscore the need for diversified communication methods that cater to different accessibility levels, such as combining radio broadcasts with direct community engagement. In addition, there may be physical or technological barriers preventing full access to campaign messages, such as remote locations or lack of radios. Addressing these factors could improve overall effectiveness.
[bookmark: _Toc213839150][bookmark: _Toc213839886]4.3.2.2 Clarity of BDCU’s Communication Strategies

[bookmark: _Toc194607647][bookmark: _Toc213839151][bookmark: _Toc213839887][bookmark: _Toc213842523]Figure 4. 2  Clarity of BDCU’s Communication Strategies
Source: Field Data (2025)
Figure 4.2 responses from respondents showed that 68.8% of parents find the messages clear, indicating effective communication strategies. However, the 10% who find them unclear suggest the need for more straightforward messaging. The 18.8% who find the messages somewhat clear indicate that while the messages are generally understandable, further refinements could improve comprehension. This highlights the importance of using simple language, visual aids, and community engagement strategies to enhance clarity and retention of information. Additionally, cultural differences and language barriers might affect message clarity, making it necessary to incorporate local dialects where applicable.
One respondent noted, 
"The strategies used, such as radio announcements and community meetings, have helped reach many parents, but there are still challenges in remote areas where radio signals are weak. In some villages, parents rely on informal sources of information, which may not always be accurate. This means that while communication channels have been made accessible, some parents are still left out due to geographical and technological barriers. Additionally, some parents prefer receiving information through face-to-face interactions rather than radio or posters. To address this, there is a need to strengthen direct engagement by involving village leaders and community mobilizers who can ensure that every household receives the correct information on school enrollment."
Another participant shared, 
"While the messages are clear, some parents still require direct engagement to fully understand the importance of early enrollment. Some parents have heard about school enrollment through the campaign but still have misconceptions about when and how to enroll their children. For example, some believe that a child must reach a certain level of maturity before joining school, even if they meet the required age. Others are unsure about the enrollment process and hesitate to approach school authorities. This shows that while communication is happening, there is a need for follow-ups through direct community meetings and household visits to ensure that parents have the right information and feel confident in making enrollment decisions."
The respondent highlights the effectiveness of BDCU’s communication strategies but also points out existing limitations. The study suggests that although radio broadcasts and community meetings are effective, their reach is still constrained by geographical and technological challenges. Parents in remote areas who cannot access radio signals or who rely on word-of-mouth communication may receive distorted or incomplete information. This finding aligns with existing research on communication in rural areas, Liu (2019) conducted on the role of Digital Media in Primary School Enrollment Campaigns in Beijing, China, found that schools utilizing digital media experienced a significant uptick in inquiries and enrollments. Similary, Adams (2018)  identified that direct mail campaigns and community events, such as open houses and information sessions, were particularly effective. These strategies allowed parents to gain firsthand information about the school's environment and educational offerings, leading to higher enrollment rates. 
[bookmark: _Toc213839152][bookmark: _Toc213839888]4.3.2 Audience Understanding of BDCU’s Messages
[bookmark: _Toc194607649][bookmark: _Toc213839153][bookmark: _Toc213839889]The objective thought to evaluate how well the target audience understood the messages delivered by the BDCU. Understanding whether the recipients of the communication truly grasped the content was crucial for determining the success of the campaign. Data was collected through questionnaire of 80 parents, along with interviews from 3 head teachers, 3 officers from the primary school departments, and 3 individuals from the communication unit department. The questions focused on measuring the level of understanding and the potential need for further clarification.
[bookmark: _Toc194607650][bookmark: _Toc213839154][bookmark: _Toc213839890][bookmark: _Toc213842434]Table 4. 2Audience Understanding of BDCU’s Messages
	Response Category
	Frequency
	Percentage (%)

	Very Well
	60
	75%

	Somewhat Well
	12
	15%

	Not Well
	6
	7.5%

	Not Sure
	2
	2.5%


Source: Field Data (2025)

The findings suggest that 75% of parents understand the campaign messages well, which is a positive indicator of the effectiveness of BDCU’s communication efforts. However, the 7.5% who struggle with comprehension might benefit from additional explanations or community-led discussions. The 15% who understand the messages only somewhat well suggest the need for reinforcement through repeated messaging and interactive engagement, such as community forums where parents can ask questions and receive clarifications. It is also important to consider factors such as literacy levels and prior knowledge about the school enrollment process, as these could affect understanding.
Another informant came up with the view that: 
"I heard the announcements on the radio, and they were very clear, but sometimes I prefer getting information from community meetings where I can ask questions. The radio message was useful because I could listen to it at home while doing my daily activities, but it did not allow me to clarify some of my doubts. When I attended a village meeting organized by the school, I had the opportunity to ask about school fees, the required materials for enrollment, and the best time to register my child. Many parents like me prefer interactive communication where we can engage in discussions rather than just receiving one-way information. This is why it is important for both radio and community meetings to work together to ensure that everyone fully understands the message."
Another respondent mentioned, 
"Some parents in our area struggle with literacy, so they rely on verbal explanations rather than reading posters or flyers. While posters are placed in public areas, not everyone can read them, and those who do may not fully understand the meaning of the message. In my village, elders who cannot read often ask younger family members to explain what is written. However, this sometimes leads to misunderstandings because the young ones may also not fully grasp the meaning of the campaign messages. That is why it is important for the district communication unit to organize community sessions where the messages can be explained clearly in a language that everyone understands. Using local dialects and storytelling methods could also be effective in making the information more relatable and easier to remember."
The respondent's perspective highlights the significance of interactive communication in improving audience understanding. While radio broadcasts effectively spread awareness, they do not provide a platform for direct engagement, which is crucial for addressing concerns and clarifying misconceptions. The study underscores the need for combining mass communication tools, such as radio, with participatory approaches like community meetings. These meetings facilitate a two-way dialogue where parents can seek clarification on school enrollment processes and express their concerns. This aligns with Smith (2018) found that while most parents were aware of the campaign, there was a significant gap in their understanding of its specifics. Specifically, parents lacked clarity on the details of the enrollment process and the benefits of early education. This gap in understanding affected their decision-making process regarding enrolling their children in school, as many hesitated due to misconceptions and incomplete information. Likewise, Johnson (2019) indicated that although the campaign reached a broad audience, only about 60% of the respondents understood the key messages. This highlighted the need for clearer communication strategies, as the lack of understanding was mainly due to complex or ambiguous messaging. The study suggested that simplifying the campaign messages and using local languages could improve comprehension. 
[bookmark: _Toc213839891]4.3.3 Contribution of BDCU’s Campaign to Enrollment
[bookmark: _Toc194607652][bookmark: _Toc213839155][bookmark: _Toc213839892]This section aimed to assess the impact of the BDCU’s communication campaign on the decision-making process regarding school enrollment. Specifically, it looked at whether the communication efforts were effective in encouraging parents to enroll their children in school. Data was collected through questionnaire of 80 parents, along with interviews from 3 head teachers, 3 officers from the primary school departments, and 3 individuals from the communication unit department.
[bookmark: _Toc213839156][bookmark: _Toc213839893]4.3.3.1 Impact on Enrollment Decision
[bookmark: _Toc194607654][bookmark: _Toc213839157][bookmark: _Toc213839894][bookmark: _Toc213842435]Table 4. 3  Respondents’ responses on the impact on enrollment decision
	Response Category
	Frequency
	Percentage (%)

	Strongly Encouraged
	50
	62.5%

	Somewhat Encouraged
	20
	25%

	Not Encouraged
	8
	10%

	Not Sure
	2
	2.5%


Source: Field Data (2025)
The results reveal that 62.5% of parents were strongly influenced by the campaign, leading to increased enrollment rates. This indicates that BDCU's efforts have been effective, though continued reinforcement of messages may be necessary for the 10% who were not encouraged. The 25% who were somewhat encouraged indicate that while the campaign had an effect, other external factors might have influenced their decision. Addressing those external factors, such as economic barriers or cultural beliefs, may further enhance enrollment rates. Providing financial incentives or additional community support programs could also help.
One participant shared,
 


"The campaign has had a positive impact, especially among first-time parents who were initially unaware of the enrollment process. Many young parents do not have prior experience with school enrollment and rely on what they hear from neighbors and relatives. Before the campaign, some parents thought that only children from well-off families could be enrolled at a young age, while others believed they had to wait until their child was strong enough to walk long distances to school. The campaign helped change these misconceptions by providing clear guidelines on the right age for enrollment and the benefits of starting school early. However, financial concerns still need to be addressed, as some parents hesitate to enroll their children due to the costs associated with school materials and uniforms. More efforts should be made to inform parents about available support programs and government initiatives that provide assistance for school-related expenses."
Another respondent added, 
"Parents who attended community meetings were more likely to enroll their children compared to those who only heard the messages on the radio. This is because, in face-to-face meetings, detailed explanations can be given, concerns addressed, and reassurance provided where needed. Some parents also mentioned that they were encouraged by seeing other parents asking similar questions and receiving helpful responses. However, there are still some challenges, such as traditional beliefs that discourage early schooling, especially for girls. More effort is needed to engage with community elders and religious leaders, who have a strong influence on local customs, to ensure that parents receive positive reinforcement about the importance of education for both boys and girls."
This response reflects the campaign’s role in reshaping parental perceptions of school enrollment, particularly among first-time parents. The study reveals that before the campaign, a lack of awareness and misconceptions about school enrollment contributed to low enrollment rates. Parents who previously believed that early schooling was a privilege for wealthy families or that children should wait until they were physically stronger before starting school have now begun to shift their attitudes. However, financial barriers still present a significant challenge, reinforcing the need for additional support programs. This finding suggests that while awareness campaigns are crucial in influencing parental decisions, they must be accompanied by practical solutions, such as financial assistance or provision of essential school materials, to ensure sustainable improvements in enrollment rates. Similar, findings were revealed by Singh (2018) found a 30% increase in enrollment in regions with active campaigns, demonstrating the campaign’s significant contribution to enrollment rates. The findings suggested that consistent and sustained campaign efforts were crucial for maintaining high enrollment rates.  Also, Garcia (2017) showed a 22% increase in enrollment, with the campaign's success attributed to tailored messaging and local involvement. The case studies highlighted the importance of community engagement and the adaptation of messages to local contexts. 
[bookmark: _Toc213839158][bookmark: _Toc213839895]4.3.4 Types of BDCU Programs to Enhance Enrollment Campaign
[bookmark: _Toc194607656][bookmark: _Toc213839159][bookmark: _Toc213839896]This objective aimed to determine which types of communication programs were most effective in raising awareness and promoting school enrollment. Data was collected through questionnaire of 80 parents, along with interviews from 3 head teachers, 3 officers from the primary school departments, and 3 individuals from the communication unit department.
[bookmark: _Toc194607657][bookmark: _Toc213839160][bookmark: _Toc213839897]

4.3.4.1 Most Effective Program
[bookmark: _Toc194607658][bookmark: _Toc213839161][bookmark: _Toc213839898][bookmark: _Toc213842436]Table 4. 4	Respondents’ responses on types of communication programs that are most effective. 
	Program Type
	Frequency
	Percentage (%)

	Radio Advertisements
	35
	43.8%

	Posters & Flyers
	20
	25%

	Community Meetings
	25
	31.3%


Source: Field Data (2025)
The results indicate that radio advertisements were the most effective outreach method (43.8%), followed by community meetings (31.3%). This suggests that audio-based communication methods are highly influential, but community engagement through meetings should not be overlooked.
One respondent remarked, 
"Radio remains a strong tool because it reaches a wider audience, but face-to-face meetings give a chance to address parents' concerns directly. Through radio, communication reaches thousands of parents at once, including those in remote areas who may not have access to printed materials. However, radio messages are brief and cannot provide in-depth explanations. Sometimes, parents miss out on important details, especially if they only catch part of the announcement. That is why community meetings are also necessary—they allow for deeper engagement and a two-way conversation. In these meetings, parents can seek clarifications, share their experiences, and receive direct answers from education officials. To improve effectiveness, there should be a balance between both approaches by ensuring that key radio messages are reinforced through follow-up community interactions."
Another respondent shared, 
"Posters and flyers work best in urban areas, but in rural communities, word-of-mouth through village meetings is more effective. In towns and trading centers, parents often come across posters at marketplaces, health centers, and bus stations, making it easy for them to access information. However, in rural villages where literacy levels are lower, people depend more on verbal communication. This is why engaging village leaders and community mobilizers is crucial they act as trusted sources of information and can personally explain the importance of school enrollment. From experience, when village leaders endorse a message, parents are more likely to accept it and act upon it. Therefore, instead of relying solely on printed materials, there should be a stronger focus on oral communication strategies, such as public announcements and storytelling, to ensure that no parent is left uninformed."
The respondent highlights the complementary nature of mass and interpersonal communication strategies in the enrollment campaign. While radio effectively reaches large audiences, it does not provide the depth of information that parents require to make informed decisions. This aligns with communication theories that differentiate between mass media's ability to spread awareness and interpersonal communication’s role in fostering understanding and behavior change. The study suggests that future campaigns should integrate both approaches using radio to create awareness and community meetings for detailed engagement. This ensures that parents not only receive information but also have the opportunity to interact with education officials for clarifications, leading to a more informed and responsive audience. Moreover, these findings align with Nguyen (2020) study found that parental engagement programs that involved parents in decision-making and raised awareness about the importance of education, community meetings, workshops, and awareness-building initiatives similar to those in Vietnam. This could involve tailoring messages to highlight parental roles in supporting education and addressing cultural or social barriers to enrollment. Similarly, Gelli and Espejo  (2019)  findings indicated that introduction of school feeding programs led to a 9% increase in school enrollment. These programs addressed food insecurity, providing an incentive for parents to send their children to school, knowing they would receive meals. This longitudinal study found a 9% increase in school enrollment in Nicaragua due to school feeding programs, which provided an additional incentive for families to send their children to school. In conclusion, as revealed by respondents in this chapter, the findings suggest that while BDCU’s communication campaign has been effective in increasing awareness and encouraging school enrollment, there are areas for improvement. Strengthening direct engagement, utilizing multiple communication channels, addressing accessibility challenges, and tailoring messages to diverse literacy levels can enhance the campaign’s effectiveness. These insights will inform recommendations in the next chapter, focusing on strategies to improve communication efforts and further boost school enrollment rates in Bukombe District.
[bookmark: _Toc213839899]

CHAPTER FIVE
[bookmark: _Toc213839900]DISCUSSION OF THE RESEARCH FINDINGS
[bookmark: _Toc213839901]5.1 Introduction
This chapter presents a discussion and interpretation of the findings presented in Chapter Four. It critically examines the effectiveness of the Bukombe District Communication Unit’s (BDCU) campaign on primary school enrollment, the audience’s understanding of its messages, its contribution to enrollment decisions, and the programs disseminated to enhance enrollment. The discussion connects the findings to existing literature reviewed in Chapter Two, emphasizing the contextual realities of Bukombe District such as rural settings, literacy levels, and socioeconomic challenges.
[bookmark: _Toc213839902]5.2 Discussion of Findings
[bookmark: _Toc213839903]5.2.1 Effectiveness of Communication Strategies
The findings revealed that 62.5% of parents found BDCU’s communication channels accessible, suggesting that the majority of parents could access information about school enrollment. However, 8.8% found them inaccessible and 25% only somewhat accessible. While this indicates a relatively effective communication reach, the uneven accessibility reflects infrastructural and contextual limitations typical of rural districts like Bukombe. The effectiveness of strategies such as radio announcements and community meetings can be attributed to their suitability in low-literacy and dispersed communities, where interpersonal and oral communication remains dominant. However, the limited use of digital platforms or printed materials reflects technological and educational disparities that reduce inclusivity. This aligns with Smith (2020) and Adams (2018), who emphasized community events and interpersonal engagement as crucial for trust-building. In Bukombe’s rural context, where face-to-face communication is valued, strategies depending on digital literacy (as Liu, 2019, observed) are less effective. Therefore, while the campaign succeeded in message delivery, its partial inaccessibility demonstrates how geographic isolation and low technology penetration constrained full outreach.
[bookmark: _Toc213839904]5.2.2 Audience Understanding of BDCU’s Messages
Findings indicated that 75% of parents understood the messages well, while 7.5% struggled with comprehension. This difference largely reflects variations in literacy levels, exposure to communication channels, and the opportunity for interactive engagement. Parents who attended community meetings demonstrated better understanding than those relying solely on radio—confirming that one-way communication limits comprehension. The BDCU’s reliance on standard Swahili and formal language may have excluded some parents with limited literacy, especially in villages where local dialects dominate. As Johnson (2019) and Patel (2020) emphasized, unclear or overly technical messaging can reduce campaign impact. In Bukombe’s case, the success of interactive sessions shows that two-way communication—allowing questions, explanations, and clarifications—is essential for comprehension. Thus, the key analytical insight is that communication effectiveness was not only a matter of message content but also delivery context. Cultural familiarity, trust in messengers, and language choice significantly shaped how messages were received and understood.
[bookmark: _Toc213839905]

5.2.3 Contribution of BDCU’s Campaign to Enrollment
The study found that 62.5% of parents were strongly encouraged by the campaign to enroll their children, while 10% were not influenced. This suggests that while the campaign was motivational, economic and cultural constraints still moderated its impact. The campaign effectively corrected misconceptions—such as the belief that schooling is only for wealthier families—by framing education as a right and a community priority. However, limited financial resources for uniforms, learning materials, and meals undermined actual enrollment, despite positive attitudes. This illustrates the interdependence between communication and socioeconomic realities: awareness alone does not guarantee behavioral change when material barriers persist. Comparative studies (e.g., Williams, 2019; Ochieng, 2020) showed similar patterns where campaigns improved attitudes but not always outcomes in poorer or remote regions. Hence, in Bukombe, the campaign’s contribution is best viewed as cognitive (awareness) and attitudinal (positive perception) rather than fully behavioral (enrollment) due to structural challenges.
[bookmark: _Toc213839906]5.2.4 Types of BDCU Programs to Enhance Enrollment Campaign
The most effective communication programs were radio advertisements (43.8%) and community meetings (31.3%). The predominance of radio reflects its cost-effectiveness and wide reach in rural areas. However, radio’s one-way nature limits feedback and clarification, while community meetings provide richer engagement but cover fewer people. Programs like poster distribution were less effective because of low literacy and the scattered nature of households. These findings affirm Nguyen (2020) and Martinez & Berlinski (2017), who showed that community-driven and participatory programs foster stronger behavioral change. Therefore, the key analytical insight is that programs emphasizing personal interaction and local participation perform better in rural contexts than mass media alone. To enhance sustainability, combining mass media for awareness and interpersonal programs for persuasion would yield stronger outcomes.
[bookmark: _Toc213839907]5.3 Implications of the Findings
Practical Implications:
The findings imply that future campaigns must balance broad media coverage with localized, interactive approaches. BDCU should increase the use of village meetings and local influencers to contextualize messages. Simplifying language and translating materials into local dialects can also improve comprehension.
Policy Implications:
Policymakers should allocate resources for mixed communication models that combine radio, mobile outreach, and community sensitization. Integrating school enrollment campaigns into broader poverty alleviation and parental support programs would help address economic barriers that limit behavioral response to awareness campaigns.
Theoretical Implications:
The study reinforces the two-step flow theory of communication, showing that interpersonal intermediaries (e.g., community leaders) play a crucial role in translating media messages into action. It also extends behavioral change communication theory by emphasizing that knowledge must be accompanied by enabling conditions—economic and cultural—to produce sustainable behavior change.
 
[bookmark: _Toc213839908]

CHAPTER SIX
[bookmark: _Toc213839909]SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS
[bookmark: _Toc213839910]6.1 Introduction
This chapter presents the summary, conclusions, and recommendations of the study. It also reflects on the study’s contributions to knowledge and the research gaps it addressed.
[bookmark: _Toc213839911]6.2 Summary of Key Findings
The study collected data from 92 respondents, including 80 parents, 3 head teachers, 3 officers from the primary education department, 3 officers from the Bukombe District headquarters, and 3 individuals from the communication unit department. The findings are summarized according to the study’s objectives and demonstrate how communication accessibility, message clarity, and economic conditions influenced school enrollment.
[bookmark: _Toc213839912]6.3 Conclusions
This study evaluated the effectiveness of BDCU’s communication campaign on primary school enrollment in Bukombe District, Tanzania. The findings demonstrate that communication strategies were moderately effective but constrained by contextual factors such as geography, literacy, and poverty. The study contributes to existing literature by filling the gap identified in Chapter Two: the limited empirical evidence on how district-level communication campaigns influence enrollment decisions in rural Tanzanian contexts. By examining how accessibility, message clarity, and socioeconomic conditions interact, this research offers practical insights into the complexities of communication for social change. However, the study faced limitations including reliance on self-reported data, which may contain bias, and the exclusion of non-parent community members who also influence enrollment. Despite these limitations, the research advances understanding of how locally adapted communication strategies can drive educational participation in low-resource settings.
[bookmark: _Toc213839913]6.4 Recommendations
[bookmark: _Toc213839914]6.4.1 For Policymakers (Priority Level: High)
· Develop Inclusive Communication Policies: Support school enrollment campaigns targeting rural and hard-to-reach communities by integrating education communication into local government planning.
· Increase Funding: Allocate dedicated budgets for community outreach and mobile campaigns to enhance coverage.
· Link Awareness with Incentives: Combine enrollment campaigns with school-feeding or material-support programs to reduce economic deterrents identified in the findings.
[bookmark: _Toc213839915]6.4.2 For BDCU (Priority Level: High)
· Diversify Communication Channels: Introduce mobile outreach and door-to-door sensitization to complement radio broadcasts, addressing the 8.8% who found current channels inaccessible.
· Use Local Languages and Leaders: Collaborate with respected community figures to simplify and contextualize messages for better understanding.
· Integrate Feedback Mechanisms: Create community feedback forums or hotlines to improve two-way communication and responsiveness.
[bookmark: _Toc213839916]6.4.3 For Schools (Priority Level: Medium)
· Enhance Community Collaboration: Partner with local leaders to identify and support families facing cultural or financial barriers to enrollment.
· Regular Sensitization Sessions: Conduct school-community dialogues to sustain awareness and counter misinformation.
[bookmark: _Toc213839917]6.4.4 For Future Researchers (Priority Level: Medium)
· Longitudinal Studies: Examine long-term effects of campaigns on actual enrollment and retention.
· Comparative Studies: Explore variations in campaign effectiveness between rural and urban settings to refine strategy design.
[bookmark: _Toc213839918]6.5 Chapter Summary
This chapter has presented a synthesized discussion of findings, drawn analytical conclusions, and proposed prioritized, stakeholder-linked recommendations. The study confirmed that while BDCU’s campaign significantly improved awareness and attitudes toward school enrollment, lasting impact requires addressing contextual and economic barriers. The enhanced insights contribute both to practical policymaking and to academic understanding of communication for educational development in rural Tanzania.




[bookmark: _Toc213839919]
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[bookmark: _Toc213839920]APPENDICES
[bookmark: _Toc213839162][bookmark: _Toc213839921]REQUEST TO COMPLETE QUESTIONNAIRE
[bookmark: _Toc213839163][bookmark: _Toc213839922]APPENDIX I: DATA COLLECTION INSTRUMENTS
This section presents the data collection instruments used in the study titled “The Effectiveness of Bukombe District Communication Unit (BDCU) Campaign on Enrollment of Primary School Children in Bukombe District, Geita Region, Tanzania.” The tools include structured questionnaires and semi-structured interview guides designed to gather relevant information from parents, head teachers, and district education officers. All responses are treated with confidentiality and used solely for academic purposes. Dear Respondent,
I am conducting a research study to assess the effectiveness of BDCU’s campaign on the enrollment of primary school children in Bukombe District. Your honest responses will help improve educational communication strategies. All information provided will remain confidential.
[bookmark: _Toc213839164][bookmark: _Toc213839923]SECTION A: DEMOGRAPHIC INFORMATION
1. Gender: ☐ Male ☐ Female ☐ Other
2. Age: ☐ 18–25 ☐ 26–35 ☐ 36–45 ☐ 46–55 ☐ 56+
3. Level of Education: ☐ No Formal ☐ Primary ☐ Secondary ☐ Higher ☐ Other: ____
4. Marital Status: ☐ Single ☐ Married ☐ Divorced ☐ Widowed
5. Occupation: ☐ Farmer ☐ Businessperson ☐ Employed (specify): ____ ☐ Unemployed ☐ Other: ____
6. Number of Children: ☐ 1–2 ☐ 3–4 ☐ 5+
7. Residence: ☐ Rural ☐ Urban
8. Duration of Residence: ☐ <1 year ☐ 1–5 ☐ 6–10 ☐ 10+ years
[bookmark: _Toc213839165][bookmark: _Toc213839924]SECTION B: Effectiveness of Communication Strategies
Please rate the following on a scale of 1–5 (1 = Not at all, 5 = Very well).
1. How well do BDCU campaign messages reach parents in your community?
☐ 1 ☐ 2 ☐ 3 ☐ 4 ☐ 5
Please explain your answer: ________________________________
2. How clear are the BDCU communication methods (posters, flyers, community meetings)?
☐ 1 ☐ 2 ☐ 3 ☐ 4 ☐ 5
Please explain your answer: ________________________________
3. How accessible are BDCU’s communication channels (e.g., radio, community leaders)?
☐ 1 ☐ 2 ☐ 3 ☐ 4 ☐ 5
Please explain your answer: ________________________________
[bookmark: _Toc213839166][bookmark: _Toc213839925]SECTION C: Audience Understanding of Campaign Messages
1. How well do you understand the importance of enrolling your child in primary school?
☐ Fully Understand ☐ Partially Understand ☐ Do Not Understand ☐ Not Sure
Your comments: ___________________________________________
2. Do you understand the process for enrolling your child as outlined by BDCU?
☐ Fully Understand ☐ Partially Understand ☐ Do Not Understand ☐ Not Sure
Your comments: ___________________________________________
3. How clearly has BDCU explained the benefits of primary school education?
☐ Fully Understand ☐ Partially Understand ☐ Do Not Understand ☐ Not Sure
Your comments: ___________________________________________
[bookmark: _Toc213839167][bookmark: _Toc213839926]SECTION D: Contribution of BDCU Campaign
1. Has the BDCU campaign encouraged you to enroll your child in primary school?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
Your explanation: _________________________________________
2. Have you observed an increase in enrollment in your area due to the BDCU campaign?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
Your explanation: _________________________________________
3. Has the campaign influenced your decision regarding primary school enrollment?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
Your explanation: _________________________________________
[bookmark: _Toc213839168][bookmark: _Toc213839927]SECTION E: Programmes to Enhance Enrollment
1. How frequently do you hear or see BDCU programmes about primary school enrollment?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
Suggestions for improvement: _____________________________
2. Which type of BDCU programme is most effective in encouraging enrollment?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
Suggestions for improvement: _____________________________
3. Do you feel that the programmes provided by BDCU have raised awareness?
☐ Strongly Agree ☐ Agree ☐ Disagree ☐ Strongly Disagree
Suggestions for improvement: _____________________________
[bookmark: _Toc213839928]

APPENDIX II: INTERVIEW GUIDE FOR HEAD TEACHERS
1. How would you describe the communication strategies used by the BDCU to promote primary school enrollment in your area?
2. What communication channels (e.g., posters, radio, community meetings) do you find most effective in reaching parents?
3. Are there any challenges with the BDCU’s communication strategies that impact their effectiveness?
4. How well do parents in your community seem to understand the BDCU’s messages about the importance of enrolling their children in primary school?
5. What challenges do parents face in understanding the BDCU campaign messages?
6. What strategies do you think could improve parents’ understanding of these campaign messages?
7. Have you noticed any changes in enrollment rates since the BDCU campaign began? If so, could you describe them?
8. In your opinion, how has the BDCU campaign influenced parents’ decisions to enroll their children in school?
9. What other factors, besides the BDCU campaign, do you think are influencing current enrollment rates?
10.  Could you describe the types of programmes that the BDCU has implemented to support the enrollment campaign?
11. Which programmes or approaches have been the most effective in encouraging school enrollment, based on your experience?
12. What additional programmes or support would you suggest to further enhance the campaign for primary school enrollment?
[bookmark: _Toc213839169][bookmark: _Toc213839929]APPENDIX III: INTERVIEW GUIDE FOR OFFICER FROM THE DEPARTMENT OF PRIMARY SCHOOLS
1. How effective do you think the communication methods used by the BDCU (e.g., posters, radio announcements, community meetings) are in reaching parents about enrolling their children?
2. What challenges have you observed regarding the communication strategies used to promote primary school enrollment?
3. How well do parents and community members understand the BDCU’s messages about the importance of enrolling children in primary school?
4. In your view, what could be done to enhance the clarity or appeal of these messages to parents?
5. Have you observed an increase in primary school enrollment rates since the BDCU campaign started? If so, could you provide any specific examples?
6. How significant do you think the role of the BDCU campaign has been in influencing these enrollment rates?
7. What types of programmes has the BDCU implemented to promote primary school enrollment in the district?
8. Which of these programmes do you believe has been most effective, and why?





[bookmark: _Toc213839170][bookmark: _Toc213839930]APPENDIX IV:	INTERVIEW GUIDE FOR OFFICER FROM BUKOMBE DISTRICT HEADQUARTERS
1. How effective have the communication methods used by BDCU (e.g., community radio, public meetings, print media) been in reaching parents about primary school enrollment?
2. Are there any challenges or barriers in communicating enrollment messages effectively to the target audience in Bukombe District?
3. How well do parents and community members seem to understand the key messages of the BDCU campaign regarding the importance of enrolling children in primary school?
4. What specific strategies do you believe could improve the community’s understanding and acceptance of these campaign messages?
5. Since the launch of the BDCU campaign, have you noticed any measurable impact on primary school enrollment rates? Could you share any specific observations or data?
6. In your opinion, how influential has the BDCU campaign been in shaping parents’ decisions to enroll their children in school?
7. Could you describe the types of programmes that BDCU has initiated to support primary school enrollment? (e.g., outreach programs, community events)
8. In your view, which of these programmes has shown the greatest effectiveness in encouraging school enrollment, and why?


[bookmark: _Toc213839171][bookmark: _Toc213839931]APPENDIX V:	INTERVIEW GUIDE FOR COMMUNICATION UNIT DEPARTMENT OFFICER
1. Which communication channels (e.g., radio, flyers, social media, community meetings) have been the most effective in reaching parents about the importance of enrolling their children in primary school?
2. What challenges have you encountered in implementing communication strategies for this campaign, and how have you addressed them?
3. How well do you believe parents and community members understand the core messages of the BDCU campaign regarding primary school enrollment?
4. In your opinion, what could be done to improve the clarity or appeal of these messages to ensure they resonate more effectively with parents?
5. What impact, if any, have you observed on primary school enrollment rates since the campaign was initiated?
6. How significant do you think the role of the BDCU communication efforts has been in influencing parents’ decisions to enroll their children?
7. Could you describe the types of communication-based programmes (e.g., community outreach, awareness events) that the BDCU has implemented to support the campaign?
8. In your view, which programmes or approaches have been the most successful in promoting enrollment, and what factors have contributed to their success?
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PERCENTAGES	
Very Accessible 	Somewhat Accessible 	Not Accessible 	Not Sure	0.625	0.25	8.7999999999999995E-2	3.7999999999999999E-2	

KEY	
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