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ABSTRACT

This study examined the contribution on Television in promoting COVID-19 vaccination in Tanzania, a case of TBC 1. Specifically, this study aimed at finding out the extent to which TBC 1 airs the content pertaining COVID-19 vaccinations, to determine the efforts which are employed by TBC 1 in educating the citizens about COVID-19 vaccinations as well as to find out the challenges facing the media house namely TBC 1 in communicating the message pertaining to COVID-19 vaccination. Data was collected from TBC 1 media house`s workers using the interview method. Data from the field were presented qualitatively (thematically). Basing on the data collected from the field, it was discovered that, TBC 1 was airing the content pertaining COVID-19 vaccination daily and all the days in a week, however, not every content had chance to be aired via TBC 1, rather the content which was professionally proved and the content which was within the confinement of TBC 1 media policies. Moreover, TBC 1 was investing a lot of efforts to make people to get the education on the vaccinations like preparing the documentaries on the vaccinations, news coverages on the matter, invitation of the experts to give more education on the matter, just to mention few. On the other hand, government interaction, societal diversification, international recommendations on some vaccinations have been challenging the performance of TBC 1 on the COVID-19. The study concluded that, TBC1 was playing the active and vital role in ensuring the citizens were opting for vaccination regardless of the prior information they had on the matter. It was recommended that; TBC 1 personnels had to be free and being assured of its editorial independence while working on the matter. The Government interaction reduces their morale on struggling for making all citizens opt for COVID-19 vaccination.
Keywords: Television, COVID-19 Vaccination Promotion, Tanzania Broadcasting Corporation, Channel One, Tanzania
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CHAPTER ONE

INTRODUCTION AND BACKGROUND TO THE STUDY
1.1
Introduction

This introductory chapter contains the background of the study, statement of the problem, research objectives, research questions, significance of the study, limitation of the study, as well as the conclusion of the chapter. 
1.2
Background Information

1.2.1
Emergence of COVID-19

Coronavirus Disease 2019 (COVID-19), is a contagious disease which threatens the lives of millions globally. Another variant of Corona is also called severe acute respiratory syndrome coronavirus 2 (SARS-CoV-2). Coronaviruses are a group of viruses belonging to the family of Coronaviridae, which infect both animals and humans (WHO, 2020). The disease emerged in China specifically in Wuhan in 2019 and rapidly spread across the globe (Yu, 2020). According to the report by WHO (2021), each and every country has reported the case of the people who have been affected by the disease. Moreover, according to the WHO, COVID-19 has caused more than five million deaths and over 251 million confirmed positive cases. 
The spread of COVID-19 is reported to be between individuals by respiratory droplets and/or physical contact. Due to its way of spreading, it has been very difficult to combat its spread (Yu, 2020). The symptoms of the disease to most of the cases had been being asymptomatic to mild illness with fewer than 20% suffering severe or deadly complications. Basing on the report by WHO (2020) on the spread of the disease; it was reported that, people with some health complications such as; hypertension, diabetes mellitus, cardiovascular and immunodeficiency diseases increase the severity of the illness. People under this category experience very serious impacts of COVID-19. Moreover, people with such situations can severely experience the impact of COVID-19 and can require the very serious treatments including inpatient medical attentions and treatments (Tsatsakis, et al., 2020). 

1.3
Conventional Role of Television

According to Rooij (2015), television refers to a mode of telecommunication which is essentially for the transmission of moving coloured images and potentially sound to audiences. The technology was much available from 1920`s but limited in terms of price and signals, but in the current era, it has been a common household good. It is considered to be the best in this era because it has been playing the vital role of entertaining, educating as well as informing the publics on the variety of issues happening in the society at local, national and international levels (Young, 2011). 
Moreover, apart from being the key note for entertaining, educating as well as informing the publics on the variety of issues happening in the society at local, national and international levels. However, television has also been used in businesses and institutions particularly as a vehicle for advertising, entertainment, and news broadcasting (Young, 2011). Most of the media are used by the businessmen to advertise their products for attracting more customers towards their products. 
Not only that, but also media has been used by the government through its institutions, organizations and ministries to communicate different important messages to its audience (Butsch, 2011). The communicated messages by the government to the audience has been the cornerstone towards the development of the society as it can be alerting about the certain problem or other important information to the citizens for the public interest (Dourish, 2010).
According to Mares and Woodard (2006), Television has been one among the core medium of communicating the very essential message as it has both sound and images. The situation makes audience trust and believe the content discussed therein. This is due to the fact that; audience can also see it directly in comparison to the radio to where they only listen. Television allows people to actually focus on what is discussed; the situation gives the chance for people to make the general evaluation, especially to issues which are disastrous. The situation makes people to believe on what is discussed by the respective television. 
Furthermore, television has been the platform to where the public agendas are discussed for the aim of striving for the public good. Television as other media; have been setting agenda which can create the agenda to be discussed by all society members (Nikata, 2016). Agenda which is set by the television can help the relevant authorities to act upon the issue which is set by the respective television. Not only that, but also television can act at the place to where the government officials can decide to use so as to give out the national agendas to the citizens for the betterment of the whole publics in the given country (Morley &Brunsdon, 1999). It can also be used by the government officials to communicate the very important information in the society.

This imply that, television is among the very crucial medium of communication to the audience. The actualities of what is reported make it to be the good medium of communication. The spread of information from one place to another is made easier through this platform. Most of the audience trusts the content reported by the media through direct seeing of what is reported (Morley & Brunsdon, 1999). Television audiences are always composite and plural, not simple and singular. Not only that, but also are not homozygous rather heterozygous in nature (McQuail, 1997). 
1.4
Statement of the Problem 

Basing on the assert by Poudel and Subedi (2020) that, the public health concern is increasing with rise in the number of COVID-19 cases in different countries; since the outbreak of COVID-19 pandemic, media professionals have been trying their best level to create the better understanding of the virus and the disease in the society. The society members have been using the information provided by the media to make the sounding decisions for their betterment. Television as one among the mass media has many roles to the citizens in the given society. One among its traditional role is provision of education. Moreover, it has the responsibility of providing awareness to citizens on various issues or problems which they face in their daily life. COVID-19 is one among the major problems facing the world recently. 
Basing on the information from WHO, COVID-19 yet has no cure, the current measure or alternative is to vaccinate. Tanzania being one among the countries which have been affected by the disease also takes some measure to combat the problem. Regardless of the firth government regime, ignoring the COVID-19 vaccines in Tanzania with the notion that they are not safe and other reasons like religious believes; the sixth regime allowed such vaccines to be provided to the citizens and assuring them that they are safe. Basing on such situation citizens are put in dilemma of whether they can follow the information from previous government regime or the current regime. 
Media has the duty to clear such dilemma to the society so that citizens can either opt to vaccinate or not. Therefore, this study examined whether Public Service Broadcasting in Tanzania (TBC 1) plays the vital role on communicating the important information about COVID-19 vaccinations to citizens so that they can make the right decisions on the matter. 
1.5
Research Objectives

1.5.1
Main Objective

The main objective of this study was to find out the contribution of TBC 1 in promoting COVID-19 vaccination in Tanzania. 
1.5.2
Specific Objective

Specifically, this research focused: 

(i) To examine the extent to which TBC 1 airs content pertaining COVID-19 vaccines. 

(ii) To determine the efforts which are made by TBC 1 to ensure citizens are getting education about COVID-19 vaccinations and 

(iii) To determine challenges facing TBC1 in communicating issues related to COVID-19 vaccinations.

1.6
Research Questions

(i) What is the extent to which TBC 1 airs content pertaining COVID-19 vaccines? 

(ii) What efforts which are made by TBC 1 to ensure citizens are getting education about COVID-19 vaccinations; and 

(iii) What are challenges facing TBC1 in communicating issues related to COVID-19?
1.7
Significance of the Study

The findings from this study have three main contributions; firstly, it has added the empirical literature in the body of knowledge hence helping the other academicians and researchers who are in need of looking at the televisions` contribution in the promotion of vaccinations for the pandemics in their studies. It has provided the clear understanding on such variables under the study. 
Moreover, the research has become helpful to communication professional as it highlights all the key issues of how media can play a role of educating people to engage in the treatments, if there happens any problem in the society. The knowledge of how televisions promote the vaccinations can help the responsible Ministry to select the best and reliable way to communicate with citizens at the time of crises like that of COVID-19. 

CHAPTER TWO
LITERATURE REVIEW
2.1
Introduction

This chapter define the operational definitions used; it gives the overview of theory, which will guide this study. The chapter discusses the empirical review of the previous researches on the related problem and conceptual framework showing the relationship of the various variables.

2.2
Definition of Operational Definition
2.2.1
Covid-19
Coronavirus Disease 2019 (COVID-19) is a contagious disease, which is another variant of Corona called Severe Acute Respiratory Syndrome Coronavirus 2 (SARS-CoV-2). Coronaviruses are a group of viruses belonging to the family of Coronaviridae, which infect both animals and humans affecting much the respiratory system (WHO, 2020).
2.2.2
Television
According to, television refers to a mode of telecommunication, which is essentially for the transmission of moving coloured images and potentially sound to audiences (Rooij, 2015). The technology was much available from 1920`s but limited in terms of price and signals, but in the current era, it has been a common household good.
2.2.3
Vaccination
It refers to the biological substance that gives active acquired immunity against a specific infectious disease (Skwarczynsik & Toth, 2017). It is aims at giving someone immunity of the certain disease before such respective person come into contact with such disease. 
2.2.4
Mass Media
This refers to the channels of communication, which aid the transfer of meaning from a sender to a large number of people at once (Dhanashree, et al, 2021). It includes the variety of ranges of media in communicating the certain message for reaching the very large group of people in a given area. 
2.3
Empirical Literature Review

Dhanashree et al., (2021) conducted online research with the target of asserting roles of mass media and it is impact on general public during COVID-19 pandemic in North India. In the collection of data, questionnaires were circulated to the known contact in North India for the aim of getting responses, which could have helped in the conclusion basing on the issue under probe. The research was quantitative in nature as it presented the findings in terms of statistical means. After the clear data analysis and presentation, it was found that in North India the use of internet was high followed by television news before and during the lockdown. The study also found that the use of magazines, newspapers and radio was declined during the lockdown. 
However, Alfatease et al., (2021) conducted the study titled the impact of social media on the acceptance of the COVID-19 Vaccine. A Cross-Sectional Study from Saudi Arabia was made. The main objective of this study was to understand the influence of social media on the attitudes and readiness of the general public of the Aseer Region of Saudi Arabia to opt for COVID-19 vaccination. In data collection, cross-sectional self-administrated online survey was conducted in Saudi Arabia specifically in Aseer region. The total number of 613 people willingly took part in the survey from April to May 2021. Residents of Aseer in Saudi Arabia, who are over the age of 18 is eligible for COVID-19 vaccines and willing to participate in the survey, were included in the study.
After the thorough analysis of data, it was discovered that 74.6% of all respondents agreed that the COVID-19 vaccine was misrepresented via social media. People who had been communicating messages in the social median had been misleading one another in one way or another. However, 37% of all respondents strongly agreed that social media had increased their willingness to opt for COVID-19 vaccine. Social media influenced this group to be vaccinated. The information they got in the social media was convincing and rich enough for them to go and get the vaccination. 
Moreover, it was also discovered that 49.8% of all respondents commented that, the quantity and quality of information on social media has a detrimental impact on their psychological well-being. Additionally, participants also agreed that social media had a negative effect on their psychological condition. This gives the implication that; social media has both negative and positive impacts on the lives of the people in Saudi Arabia during COVID-19 specifically on the era of vaccine introduction (Alfatease et al., 2021). This implies that media has the direct impact in the lives of the people. It can escalate or de-escalate fear in the given society. 
Additionally, Piltch-Loeb et al., (2021) conducted the study on examining the effect of information channel on COVID-19 vaccine acceptance. The great aim being to look at whether different communication platforms can be well utilized to convince those who are hesitant to the vaccines. The researchers used quota sampling of vaccine priority groups with the sample size of 2,650 between December 13 and 23, 2020 and conducted bivariate chi-squared tests and multivariable multinomial logistic regression analyses to determine the relative impact of channels of information on vaccine acceptance. 
After the critical analysis of the data obtained from the field; it was discovered that, the traditional media in Israel played very great role in increasing the like hood of the vaccines and made people to opt for vaccination (Piltch-Loeb et al., 2021). Most of the people, who were vaccinated, had the influence from the mainstream media (National TV, National radio and National newspaper). 
However, individuals who received information from traditional media compared to social media or both traditional and social media were most likely to accept the vaccine. This denotes that, not only the mainstream media, which had the great impact on the acceptance of vaccines but also the social media played such great role. On the other hand, Piltch-Loeb et al., (2021) discovered that, although social media had such impact, but had been playing the very critical role in misinforming the publics on the vaccines. 
Piltch-Loeb et al., (2021) recommended two great issues. Firstly; it was recommended that mainstream media have to continue giving out the education on the vaccination process. The media has to continue giving the great coverage and convincing citizens to opt for vaccination. People believe on the information, which is given out by the respective media. Secondly, it was recommended that citizens should not use social media as the platform to mislead people about COVID-19 vaccines rather of providing the relevant information on the pandemic. 
On the other hand, Mtewa et al., (2021), conducted the study looking at the media influence on COVID-19 vaccine hesitancy and uptake in Africa. The authors wanted to find out the extent to which media has been making people opt for vaccination or not. This is because, media has been critically important in disseminating information that impacts decisions by individuals to take the vaccine or not. The study was critically evaluating the content aired by the media in relationship to the rate of people to opt for vaccination. 
2.4
Theoretical Framework

2.4.1
Attitude Change Theory

The theory was founded by Hovland, et al in 1953 with the central argument that, when audience receives new information from the media; they experience the mental discomfort. Such discomfort forces them to behave or act in a way different from how they used to be. Moreover, basing on such discomfort; audience subconsciously or consciously work to limit such discomfort by making the decision by focusing on what is the best between the prior information they had or the new received information (Triandis, 1971). This means that, the audiences have the critical choice basing on the new information, which they are fed. 
Audiences have the chance to opt what to take basing on the content which they have in comparison to the prior they had and the new content are given. Moreover, basing on the description by Chan (2008), when audience or publics are bombarded with new sets of information or any new content, they experience what is he calls Mental Discomfort. Such distress is sometimescalled Dissonance. 
As a result of such dissonance, he/she consciously or subconsciously work to limit this discomfort through three selective processes that are interrelated to one another. The first stage discussed by Chan (2008) includes selective exposure. At this stage, an audience is exposed to the new media content or message. The second stage includes selective retention. This stage is when the audience remembers the prior message(s) they had, and start to compare the previous information with that new message by considering their previous arguments, altitudes and beliefs. 
The last stage includes the selective perception. This stage includes the decision of the audience on what he/she has to take. The decision stage is always technical, as it needs the critical analysis on does and don’ts as well as looking at benefit analysis. Thus, an audience decision to embrace the certain content is the psychological product. 
This study was guided by this theory because, previously people were told to believe that vaccines are not safe as they can cause health problems later. After sometimes, on the sixth leadership regime, the content to disseminate to the identical audiences has changed. The same authorities, the same office declared that the vaccines are good. Therefore, basing on such situation of bombarding the lot of information to the audience accompanied with dilemma, they can opt of what to follow after passing on the aforementioned stages comprising this theory. The theory is relevant tom the study. This is because, basing on the information they are fed, and what they had, the only issue, which will help them to make the certain decision is the psychological product as the central argument of this theory. 
2.4.2
Television and COVID-19 in Tanzania

Tanzania as other countries in the world faced the challenges of COVID-19 pandemic. According to WHO report (2020), Tanzania was classified to be among the four countries in East Africa, which were at a very high risk of importing and spreading the disease. This was because of its close interaction and flow of people between China and Tanzania. The flow of people from and outside Tanzania was very high due to economic, political and social reasons. 
Basing on the nature of the problem, WHO immediately established the measures to cooperate with the partners to support the government for ensuring there is the formation of proper policies on fighting against the problem. Some of the key issues which were reacted by the Tanzania in collaboration with WHO were the reactivation of the national task force (NTF) The formed task force was essential for coordination, provision of relevant trainings in the districts, review of the new isolation policies and treatment facilities (WHO, 2020). 
Tanzania received the first imported case on 16 March 2020 in Arusha region (Tarimo & Wu, 2020). The case was communicated through different media televisions being inclusive. The situation increased fear among the citizens as people had very little or no education on the issue. However, most of the sectors were affected by the pandemic. Trading system with other countries was highly affected. The borders were closed and the banning of some journey and routes with other countries was also a very serious cause of trade drop between Tanzania traders and traders from other nations (Katera, 2021).  
In the process of containing the spread of the disease, Tanzania initiated some local strategies, which was seen to be applicable in relationship to the economic and social factors of Tanzanians. Issues like washing hands, banning religious and public gatherings, wearing masks where needed to, closure of schools and colleges, using local medicines for treatment of its symptoms, investing in physical exercises and other measures just to mention few were insisted by the government officials and were subsequently applied by the citizens (Mwakisisya, 2020). The spread of all the information about COVID-19 to the public on educating people was passed through the media. The media created the agenda to the publics through the programmes with the target of ensuring each citizen is getting the required information about the pandemic; so, as everyone can be in a position to combat the spread of it (WHO, 2020). 
Moreover, the media; TBC being inclusive have been playing the very great role of telling people on the realities and ensuring that is gatekeeping the information to be disseminated to the publics with the great aim of avoiding more fear, something which could have caused more problems in the society (Mwakisisya, 2020). Media moved further by postponing other programs in the media and prepare the special programs on educating and discussing about the pandemic. The great aim was not to promote the disease, rather to make it being the agenda of the society hence making all society members being more cautioned on the problem. 
Furthermore, in the process of fighting the pandemic, the scientists had been trying to do more researches on the way of mitigating the great impacts caused by the pandemic if not to eliminate it totally. A number of researches were made by the medical companies and other medicine professionals and the success for the time being was the discovery of the vaccines. The vaccines were reported by the media to be the alternative to serious complications by the disease. A number of vaccines were discovered. Some of them include Johnson and Johnson, AstraZeneca, Sinopharm, Sinovac, Pfizer, Moderna vaccines and others just to mention few (Alfa tease, et al., 2021). 
In Tanzania, the issues of vaccinations had a number of debates. Formerly, the doubt of the vaccine’s safety was expressed by the Tanzania fifth President Late Dr. John Magufuli in November 2020. The doubt on the matter continued to be expressed by him in early 2021. This was triggered by the ban of AstraZeneca vaccines in South Africa because of its side effects (Mfinanga, et al., 2021). The situation made the citizens believe on such doubt and questioning the qualities and safety of such vaccines. 
Therefore, Government of Tanzania through didn’t directly say that it  could not  opt for the vaccines, but the matter on hand was that they must make sure that they make the through and intricate research on such vaccines in terms of their safety, side effects and long-time impacts. The televisions’ daily reports made people in Tanzania being in great doubt on not only AstraZeneca but to all vaccines pertaining COVID-19 (Makoni et al., 2021). 
Nevertheless, in the mid of 2021, Tanzania opted for vaccines regardless of the prior dilemma citizens had on the safety and liability of such vaccines. The Government of Tanzania received the total of 1,058,450 doses of Johnson & Johnson vaccines, which was the donation form United States (Mozart, 2021). Basing on the availability of few doses in relationship to the number of citizens, the priorities were set for those who had to get the vaccinations at the front line.
The first group was elders, police officers from all commands and health attendants. Others who were prioritized included people who have the health complications like those with serious diseases like HIV/AIDS, heart related diseases, diabetes and other diseases of such kind although it was declared that vaccination is willingly not by force (Mozart, 2021). As the social responsibility of the media; the media in Tanzania and outside Tanzania started to report on the availability of vaccines in Tanzania. The very common argument on the minds of the people was that, when was the research made to ensure the safety of such vaccines. This created the dilemma as most people were in hesitancy to opt for vaccination (Mozart, 2021). This triggered the relevant authorities to make sure that is trying the best level to educate people on the issue so that the bad perception on the vaccines can be omitted. A number of ways are used including the education in public gatherings and using media available in Tanzania. The way the days are moving the campaign on promoting the vaccinations is in progress although people still are highly hesitating to be vaccinated.   

2.5
Conceptual Framework

Kumar (2011) defined conceptual framework as a set of ideas and principles that represents specific direction by which the research would have to be undertaken. In other words, it describes the relationship between variables identified in the study and forms the basis of the research. A conceptual framework was used in this particular study as that explains the relationship of the variables used and their contribution to the shaping topic. It also defines the relevant variables and mapped out how they related each other. The variables in this study include Contribution of Televisions as an independent variable and promoting COVID-19 vaccination as dependent variable while media policy, readiness, acts as moderating/intervening variables. 

2.6
Knowledge Gap

Basing on the review of the literature made by the researcher, it has been discovered that, few researches have been made in the Tanzania localities. Most of them have been done outside Africa. Not only that, but also very few researches done have been focusing on the televisions in general but not being specific to the public service broadcasts as like TBC 1. Therefore, with such a gap, the researcher wants to add the theoretical body of knowledge to whether the public service broadcasts in the respective nation can be helpful during the devastating situations like that of COVID-19 pandemic. 
CHAPTER THREE

RESEARCH METHODOLOGY

3.1
Introduction
This chapter presents the methods, which were employed by the researcher in gathering, analysing and interpretation of data. It covers the area like research approach, research method, sampling and sample size, methods of data collection and data analysis.
3.2
Research Design 

Research design is the conditions arrangement for the collection and analysis of data in a manner that aims to create the relevance of the study purpose (Akhtar 2016). This means that, it is the blueprint of how the research will be done in relationship to the nature of the problem to be investigated. Lelissa (2018) suggests that the research design is what makes the scholar set the tactics on the ways to pose the ways on how to get the required data for the problem under investigation. Moreover, Gray (2014) comments that research design sets the procedure on the required data, the methods to be applied to collect and analyse the data from the field, and how all of this is going to answer the research question. 
This study applied descriptive research design. Descriptive research design refers to the design which focuses at unfolding the certain phenomenon under probe (Gray, 2014). This study is descriptive. This is because, it focused on obtaining information concerning the current status of the phenomena and to describe what exists with respect to variables or conditions in a situation. Therefore, basing on the nature of the study and its objectives, the design is appropriate as it intended to know the existence of the COVID-19 vaccination promotions from TBC 1. 
3.3
Research Approach

It is plan and procedure that consists of the steps of broad assumptions to detailed methods   of   data   collection, analysis, and interpretation. It is, therefore basing   on   the   nature   of the research problem   being addressed (Merriam, 2016). This study adopted qualitative research approach. This is because firstly, qualitative research approach produces the thick (detailed) description of participants’ feelings, opinions, and experiences; and interprets the meanings of their actions (Denzin, 1989). This means that, the respondents had a position to express their in-deep feelings and relevant opinions about the variables in a study. 
Moreover, the qualitative research admits the researchers to discover the participants’ inner experience, and to figure out how meanings are shaped through and in culture (Corbin & Strauss, 2008). The qualitative research also turns individual experiences into usable data. The experience of the given person can be turned to be the very useful data, which can help to solve the certain problem in the given society.
3.4
Target Population

Mugenda & Mugenda (2003) defines population as the entire group of individuals, events or objects having a common observable characteristic. The Population of this study were the workers from TBC 1 from different departments as i demonstrated in Table 3.1. 

3.5
Sampling Procedures

3.5.1
Sampling Technique

Basing on Kabir (2018) argument that sampling is the process of selecting the sample for estimating the population characteristics; the sampling procedure involves looking at the way the samples can be obtained in order to get the data from the so selected population. This study applied non probability sampling technique particularly purposive sampling technique. In carrying out this study specifically in selecting samples, the researcher selected people basing on their job descriptions at TBC 1 media house. Not all people were be in a position to be selected for the study rather only those who have the particular attributes basing on the study as it is propounded by Taherdoost (2016) on the distinctive features of purposive or judgemental sampling. 
Table 3.1: Sampling Frame

	Sample to be used
	Reasons for being selected as sample
	Total

	Program manager 
	(i) He/she is the one who allows the nature of the content to be aired.
(ii) He/she oversees and filters the content, which are in confines of vision and mission of the media house.
	1

	Producer(s)
	(i) They prepare the content to be aired.
(ii) They prepare content basing on the needs of the audience.

(iii) They produce content in abiding to the media policies and house style focusing on the vision and mission.
	2



	Advertising/marketing personnel 
	(i) He/she knows the adverts, which are aired and their sources.

(ii) He/she also knows the nature of adverts, which are aired in terms of content (educating or informing on COVID-19 vaccination).
	1

	Presenter (s)
	(i) They are the ones airing the programs.
(ii) They invite different experts to make an analysis on the number of issues pertaining COVID-19 vaccinations.

(iii) They also get the feedbacks from the audience.
	2


Source: Researcher, 2022
3.5.2
Sample Size

As aforementioned, the population under this study were the workers of TBC 1; and the sample were be a program manager (1), Producers (2), advertising or marketing department personnel (1), presenters (2). The reasons for selection of these samples are hereby stated and summarized in Table 3.1. 
3.6
Data Collection Method 

Data collection is the procedure of aggregating, measuring and analysing accurate insights for research using standard validated techniques (QuestionPro, 2020). It is the way of getting the information from the respective sample in reference to the issue under investigation. Moreover, data collection intends to tell the relationships between the variables in discussion. The data collection enables the researcher to make the due decision and conclusion on the issue which is under study (Ainsworth, 2020). 
This study employed unstructured interviews with the selected interviewees. This is because the candidates feel more comfortable in unstructured interviews unlike structured interviews. Moreover, with this kind of interview the respondents were flexible and can give more and in-deep information about the issue under probe. On the other hand, a candidate can explain concepts in an informal way which shows their clear understanding of the subject rather than the bookish knowledge (Henn et al., 2006). Unstructured interview reduces the communication gap or barrier between the interviewer and the interviewee. Therefore, the application of this method in data collection is very valid. This is because the nature of the study needs the deep explanations and experience from TBC 1 workers. This method made it easier to get the deep feelings of these workers. 

3.7
Data Analysis Plan

A data analysis plan is a detailed file; explaining the procedures for conducting and analyzing the data collected from the field. (Jablonski & Guagliardo, 2016). This gives out the key issues which are to be intricated in the study. Data analysis plan intends to put everything clear for the aim of helping the researcher to be in a position to formulate the proper hypothesis or research questions which are relevant to the issue under investigation. Data analysis process for this research were determined by the description of thematic relationships and patterns of relevance to the research. Thematic analysis is a comprehensive process where investigators are able to identify numerous cross-references between the data the research is processing in relation to themes or objectives and research questions. 
Thematic analysis is a qualitative analysis that focuses on organizations and presents themes or patterns that communicate ideas and illustrates the data in dealing with assorted subjects via interpretations (Goddard, 2017). Thematic analysis offers an opportunity to know the significance of any issue more extensively. The thematic moves beyond counting explicit words or phrases and focuses on identifying and describing both implicit and explicit ideas (Braun & Clarke, 2006).  The process of analysing qualitative data will involve coding of data, information obtained from interviewees, so as to get a clear meaning of the findings. 

3.8
Ethical Considerations 

Before undertaking the study, the researcher ensured that is explaining to the subjects the purpose of the study and to attain their consent for their participation. No one was forced to participate in this study if he or she was not willing. Any information or data which were given out, the condition of anonymity was be treated as such. The end results of this research can be shared with identified respondents and other stakeholders in the community.
3.9
Limitations of the Study

With all the efforts which the researcher put in making sure that the study is done in accordance way. The following limitations were encountered. 

(i) Inconveniences of some respondents; due to their daily schedule and the schedule of the researcher in relationship to the posed target.  For ensuring the research is well conducted and being accomplished, the researcher was flexible to cope with the respondents’ schedule without affecting their own time allocated in the conduction of this study. 

(ii) Getting the right people to be included in the study; those who were willing as well as competent on the study due to some reasons including negative perception on the study. With this limitation, the researcher ensured that is giving out the brief education about the nature of the study as well as its significances and aims, to remove such negative perception among the respondents.

CHAPTER FOUR
PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS
4.1
Introduction

This chapter presents findings of the study. The findings have been presented qualitatively. The findings presented data that was collected after the interview made with the respective respondents from TBC 1. The presentation of the findings had one to one correspondence with research, which was guided by the following specific objectives. 

(i) To examine the extent to which TBC 1 airs content pertaining COVID-19 vaccinations,

(ii) To determine the efforts which are made by TBC 1 to ensure citizens are getting education about COVID-19 vaccinations and 

(iii) To determine challenges facing TBC 1 in communicating issues related to COVID-19 vaccinations.

4.2
Research Objective Number One: Examined the Extent to which TBC 1 Aired Content Pertaining to COVID-19 Vaccination

Under this objective the researcher wanted to know the extent to which the content pertaining to COVID-19 vaccination got the coverage in TBC 1. With this objective, the researcher was guided by the assumption by Mwafisi (2013) that, the public service broadcast had to make sure that was creating the agenda and disseminating it to the publics as much as possible for ensuring that the provided message was well captured by the targeted audience. 

In answering this objective, it was necessary and basically to know how regular TBC 1 personnels aired the content pertaining COVID-19 vaccination? if daily, how many times and why? If weekly why? How many days a week and why? After the data collection the following were observed:

Basing on the data from the field, it was discovered that, TBC 1 personnel(s) aired the content related to COVID-19 vaccination daily. This means that, every day the content had to be aired to the audience for making them understand more about COVID-19 vaccination. In such daily bases, the respondents stipulated that, they aired such content not less than three times. 
This is stipulated in the narration that:

              “We as TBC 1 personnels, we air the content pertaining COVID-19 vaccination daily. The content relating to COVID-19 vaccinations is crucial for making our audience understand more of the issue. It is not only just being daily, but we ensure that we air such content not less than three times a day especially at the time when we want to start airing the very serious programs like news and other potential content to our audience”, (Respondent 1).

When the respondents were asked of how many days per week, the media house aired the content on COVID-19 vaccination; it was found out that, the media ensured that all seven days a week, for 24 hours of the day, the content was aired. Therefore, there was no exceptional for which day the content had to be aired and the other day not. It was noted that it was the matter of being proactive to ensure that the audiences were getting the content every day and all the times regardless of the nature of the program as it is narrated:

“All TBC 1 personnels who have the access to be on air have been trained to be proactive in airing the content relating to COVID-19 vaccination. Therefore, there is no any day, which is exempted from airing such content. This means that, we air such content all seven days a week and any time with in 24 hours of a day. We are all committed to air this content to the audience”, (Respondent 2). 

However, the researcher also wanted to know why, the personnels from TBC 1 aired COVID-19 vaccination content daily and gave it the priority. To answer such puzzle, the three key answers were given out; firstly, it was specified that, they were given such high coverage because; they were educating people on something, which needed immediate action and decisions. 
The respondent analysed that, the decision of opting for COVID-19 vaccinations was very essential and needed immediate response and action. People needed to be told more and more so that they could opt for the vaccination as immediate as they could. 
The respondent narrated that: 

 
“Vaccinating against COVID-19 pandemic must be an immediate action. It needs the citizens to make the decisions as early as possible. Therefore, to make them get such anxiety, we are supposed to be airing this content as much as we can. This is because, if we make this issue to be an agenda in the society, it will be easy to the citizens to opt for the vaccination”, (Respondent 1). 
However, the second reason, which was specified for airing COVID-19 vaccination content several times, was that, it was something very important and an agenda of the country. Therefore, the media house which works on behalf of the country (Public Service Broadcast) has to support the important agenda of the country by airing such content several times as much is possible for making audience adopt such agenda ready for its success. 
The respondent 3 commented that:


“We work on behalf of the citizens; TBC 1 acts a bridge between the citizens and the government. Therefore, if there is a certain campaign of the country beneficial to all citizens, the only media to support its success is TBC 1. Therefore, it is necessary for us as personnels who have been assigned to do so, to air the content about COVID-19 vaccination as much as possible”, (Respondent 1). 

This statement was supported by respondent 2 by specifying that: 


“The passage of the vital information from the government (authorities) to the citizens and from citizens to the people into power is TBC 1. The campaign to vaccinate against COVID-19 pandemic must be passed through TBC 1 to make it successful; that’s why we are striving to make sure that, we are airing such content as much as possible so that we can ensure the success of this campaign as one among our responsibilities as TBC 1 workers”, (Respondent 2).
The third reason specified to be behind airing COVID-19 vaccination content several times was that, it was the current issue that was touching the lives of the majority in the country in health-related arena. Therefore, it needed to be more addressed for people to find the best ways to overcome the disaster. Therefore, they saw that it was better to influence people to look at the best ways to overcome more than looking at the cure sometimes to come. 
The respondent narrated that:

“COVID-19 issue is a current matter disturbing in health-related matters. It is very crucial to look the best ways to overcome rather than focusing at the cure sometimes to come. Therefore, as the way to foster this, we as the TBC 1 personnels we have no option more than influencing the citizens as much as possible to make decisions for prevention. Therefore, we have the due duty to influence them as much as we can hence leading to us to air such content several times” (Respondent 2). 
This notion was also supported by respondent 1 who commented that:

 
“Health related issues are very sensitive as they have great impact. If we won’t strive more and more to make people understand this by airing this content as much as we can, we are preparing a great disaster later on. Because, health related issues, which are current and disturbing need to be addressed many times to people to understand. That’s why you see us (TBC 1 personnels) striving to air this content as much as we can to ensure this” (Respondent 1)
 The researcher was also interested to know what were the key criteria used to air such content. This question was a product on the answers from Al-Qerem et al, (2022) that, regardless of looking at the COVID-19 vaccination acceptance in Iraq, the media had some criteria to air certain content on the vaccination issues. 
When answering this query, the respondents agreed that, not every content, which was brought at the table was aired, but there were some of the criteria to follow or the content had to have some qualifications. The specified factors/criteria are as follows:

Basing on the data collected from the field, the first criteria for airing the content pertaining COVID-19 vaccination are that, such content has featuring professionals from health sector. This means that, the content has to be from the professionals dealing with health-related issues. The professionals in health sectors are the ones who are believed to be with the content, which can be aired in TBC 1. This was because; they were the ones who were trusted to have knowledge on the vaccinations related matters. 
The respondent narrated that:

“The content from health professionals can be allowed to be aired via TBC 1. Not every person, maybe a lay man who has no any knowledge pertaining vaccinations can be given the airtime to speak of the vaccinations or give out ant content on COVID-19 vaccination via TBC 1”, (Respondent 2) 

The respondent added that:

“Being the health professional personnel is not enough, but also the one has to be knowledgeable on the vaccinations related matters. If not, at least the one is aware of the issues relating to pandemics. Therefore, it has to be noted that, being a health professional is not enough, rather the one who is well informed in the confines of either pandemics or vaccinations. Out of that, his or her content cannot be aired via TBC 1”, (Respondent 2). 

However, the issue of getting the content from the health professionals who were well informed in pandemics and vaccinations was seconded by Respondent 1 who argued that, not every health professional is in a position to give out the content pertaining COVID-19 vaccination through TBC 1 channel, rather those who are well equipped with the content and were verified by the relevant bodies if the one is well informed on the so related issues (pandemics and vaccination). 
Respondent 1 specified that:
“It must be adhered that, this pandemic is new. Most of the researches have not been made yet. Therefore, with this people who are experienced or specialized in pandemics and vaccinations are the ones who are at least having the content, which can help the citizens make the reasonable decisions. This denotes that, not every medical/health professional can get the opportunity to air the content via TBC 1, rather the only verified by the relevant bodies”, (Respondent 1). 

Moreover, the second criteria for airing the COVID-19 vaccination content via TBC 1 was that, the content should be from the relevant government authorities. The respondent narrated to the researcher that, TBC 1 personnel got the content from the government relevant authorities for being aired, so that the citizens can be influenced to opt for vaccination. The key specified offices/authorities were the Ministry of Health as well as other government institutions and parastatal bodies dealing with health researches. 

“We are sometimes given the content from the ministry of health or other institutions dealing with health researches. Therefore, if the content is not from those areas/offices have no qualifications for being aired via TBC 1”, (Respondent 2). 
Further, the researcher wanted to know what happens if there was other government office apart from Ministry of Health or those parastatal bodies had the good content pertaining to COVID-19 vaccination and being in need of airing it via TBC 1. The respondent commented that, the given office had to take such content to the Ministry of Health for verification and approval. After the approval from the Ministry of Health, such content would be given fully qualifications for being aired via TBC 1. 
 “If there is any office which has the good content stipulating COVID-19 vaccination and requesting TBC 1 to air it; it first needs the approval from the ministry of health, there after such content will be full qualified for being aired via our television”, (Respondent 2).  
On the other hand, data collected from the field revealed that, the content which confines with the TBC policies was also the other criteria for airing the content related to COVID-19 vaccination via TBC 1. Basing on the explanations given out by respondent 2 that, TBC 1 had their own ways of doing issues hence they had their media policies which guided their performance. Therefore, any content, which was out of their policies could not be aired. 
The respondent analysed that:

“TBC 1 has its own policies which guides what to air and what not to air. Therefore, even if the content pertaining COVID-19 vaccination is good and being brought at our table, it won`t be given the attention if it is not in confines of our media policies”, (Respondent 2) 
The policy related content was supported by respondent 1 who specified that, there is no room for airing the content, which is not in confines of the media policy as well as the content, which is against the campaign and the agenda of the country for the time being. Therefore, if the content which doesn`t qualify in such bases cannot be given any coverage. 
Moreover, it has been discovered that, the other criteria for airing the content pertaining COVID-19 vaccination are the content, which meets the broadcast standards to reach desired customers. In this concern, the respondents stipulated that, there were some content, which cannot fit for being consumed by the relevant audience. 
As it was previously discussed that, TBC 1 is the public service broadcast, therefore, it will be very difficult for the media house of that standards to allow the content, which does not suit the standards of being consumed by the entire society. 
“TBC 1 is the public service broadcast which suits the audience of different types. There are ministers, president(s) and all citizens. Therefore, if the content provided or prepared doesn’t suit such heterozygous mechanism, can`t fit for being aired in our television. The content which is entertained here is the content which can be seen by all people and ensuring them to get the real meaning of what is discussed therein”, (Respondent 1)

However, the criteria for the content to meet the standards doesn’t end in looking at the content, but also looking at the ethical standards like the use of formal language, the use of simple language for people to understand, media house style as well as how it is packaged. 
This was stipulated by one of the respondents who commented that, the matter is not only in content but also other factors like language use and packaging.  

“Language use, packaging and other related issues are considered. The language, which is required here, is that which is suits the whole society without infringing the national and our cultural values. Therefore, the content which doesn’t suit in here cannot be given the chance to be aired via TBC 1 until all those additional factors are considered”, (Respondent 2)

Findings under this objective revealed that, TBC 1 is airing the content pertaining to COVID-19 vaccinations most of the times. Every day and at any time the content pertaining to COVID-19 vaccinations can be aired. This means that, there is no any restriction on any time to air such content ready to be consumed by the publics. The great aim is to influence the citizens to opt for the vaccination as the way of making the protection against the pandemic. 
However, TBC 1 is airing such content by COVID-19 vaccination in a high pace because it is something new and current as well as it touches the lives of the people. With such bases, as the public service broadcast, there is no any option rather airing such content as much as possible. It must also be adhered that, not every content can be aired in TBC 1, rather it must be the content from the relevant authorities, experts and meeting the standards of being aired in the public service broadcast just to mention few. 
4.3
Research Objective two: Efforts Made by TBC 1 to Ensure Citizens are getting Education about COVID-19 Vaccinations

Objective number two wanted to know the due efforts which were made by TBC 1 personnels to ensure that the citizens of Tanzania and outside Tanzania are getting the required education about COVID-19 vaccination. However, the key target being to know on whether the media, which is the public service broadcast in Tanzania is playing the vital role in communicating the vivacious information for the development of the society. It must be adhered that, the Public Service broadcast has the duty of ensuring that the very relevant and crucial information is communicated in the society by playing the traditional roles of the media that is to inform, entertain and educate (Young, 2011).
In answering this objective, it was very crucial for the researcher to ask the respondents whether TBC 1 has been initiating different efforts to make sure that the customers/audience are getting the required information about COVID-19 vaccination. The respondents were very cooperative and analysed different efforts they make to ensure that the education is reaching the targeted audience. The following efforts were stipulated by TBC 1 personnel in the provision of that education:
News Coverage on Stories Related to COVID-19 Vaccination 

Basing on the data collected from the field, it was discovered that, TBC 1 has been covering news on the stories related to COVID-19 vaccinations so as the citizens can be in a position to get more information on the matter and hence making the reasonable decision on the matter on hand. Respondents scrutinised that the media house had committed itself in covering the stories related to the vaccinations wherever they get them. Such effort has been making it possible for people to watch and get more education on the matter.

 
“We as the public media house, we have committed ourselves on covering more stories pertaining COVID-19 vaccination as much as possible so that we can be airing such stories in news bulletins. This increases the knowledge to people on the vaccinations. This obvious has the significance impacts in educating our audience on the matter”, (Respondent 3).
However, the other respondent concurred that, the news coverage has been too positive in educating the citizens on the mater. This is because; news was aired at the prime time where most of the citizens are watching television. Therefore, airing the good content, which was understood and clarification on nature on different assumptions people have, increases the flow of education from the media house to the citizens who were the key target in the COVID-19 education. 
The respondent commented:

 
“The news stories which were covered about COVID-19 pandemic have been very positive towards educating our targeted audience on the matter. This is because, covering the well packaged news with full information and clarifications on the dilemma citizens have, makes them understand the matter in details”, (Respondent 2).
Moreover, the data collected from the field revealed that, the news stories related to COVID-19 vaccination had been given more time in comparison to the other stories which were not related to COVID-19 vaccination. The aim was to ensure that, the matter was given more time for people to understand it in details so as they could make the sound decisions towards it. This is because, the customers/audience have to get more education and decide to go for vaccination. 

 
“We had been giving more time the stories related to the COVID-19 vaccinations in comparison to the other stories. This is because, we want people to be in a position to understand more and more the matter. The increase in education and knowledge will be helpful to people to make the proper decisions on the matter on hand; that is opting to vaccinate”, (Respondent 3).

Not only that, but also the news stories which were covered were well packaged in a way that, the full information which can make a person get the required education on the matter. If it happened that the story brought at the table by the reporter missed some educative information on matter, unclear as well as missing some important sources, it could not be aired in the news session. The reason behind is that, the media house wants to give the chance for people to get enough education on the matter. 

“Not every news story about COVID-19 vaccination can get the chance of being aired via TBC 1, rather we want the news story which is full packaged and with all required information. The news story which misses some key educating issues is not given the airtime until the aforementioned issues are well included. The aim is to give the opportunity to our citizens to get the full information which are educative enough”, (Respondent 4). 

Preparation of documentaries about COVID-19 vaccination 

The collected data from the field revealed that, TBC 1 had been preparing different documentaries which had the content of educating people on the advantages of opting for vaccination, what had to be done before vaccination, what were to be done after vaccination and other related content. The aim was to make sure that, airing the content, which could be educative to people on the matter and remove all the prior info on the validity and invalidity of the vaccinations. 
The respondent commented that:

 
“We are preparing different documentaries giving out the education on different issues related to COVID-19 vaccinations. The documentaries prepared are more educative rather than informative. This is because; we want our audience to get more education on the matter. The documentaries cover all important information on the matter”, (Respondent 4). 

On the other hand, it was discovered that, the documentaries which were prepared intends not only to educate people to vaccinate but also to tell people that the vaccination was not the cure rather than being one among the ways to preventive measure. The documentaries were also informative that, getting the vaccination was not the room for the people to stop taking the precautions on the mater, rather a steer to them to continue taking the measures against the pandemic. 
Respondent 5 stipulated that:

 
“The documentary is not only carrying the content of vaccination but also plays the vital role to educate the citizens on the best ways they can use to continue protecting themselves from the pandemic. Therefore, the education provided in such documentaries is not limited rather too universal on the matter”, (Respondent 5). 
Moreover, some of the documentaries, which were prepared by TBC 1, covered the content which had the testimonies of the people who were already vaccinated. Issues like the way they felt, how were they defensive to the virus, the side effects they got and other related issues. This aims at making sure that even other people were opting for it as far as they were educated that the vaccination was safe and secured. 

 
“Some documentaries which are prepared here at TBC 1, contains some testimonies of the people who got this service already. They comment on the way they feel, the way they are defensive to the virus and other related issues. This is very vital in influencing others to opt for vaccinations”, (Respondent 6). 
The content of the documentaries was also seconded by the other respondents who commented that: 

“The documentaries being with the testimonies of different people has brought the positive impacts. This is because, people who had wrong assumptions on the vaccinations sees it being normal and healthier to them”, (Respondent 4) 

Apart from the documentaries having testimonies of the people who vaccinated already, but it also covered the footages of the prominent people who vaccinated. For instance, the respondent mentioned some of the few people they used in such documentaries. Among the few people who were mentioned includes the President of the United Republic of Tanzania Dr. Samia Suluhu Hassan, the Prime Minister of Tanzania, Hon. Kassim Majaliwa and other ministers just to mention few. The aim was to ensure people that, the vaccination was safe and providing the relevant education on the matter and influencing people to opt for vaccination. 

“Sometimes in our documentaries we prepare for educating people on COVID-19 vaccination, we include the footages of the prominent people in Tanzania and outside Tanzania who were also vaccinated. This aims not only at giving education but also ensuring our audience that the vaccines are safe and the exercise is very vital” (Respondent 5)

Invitation of Experts for Different Discussions on COVID-19 Vaccinations

Data collected from the field revealed that, the other effort which was made by TBC 1 to ensure people were educated on COVID-19 vaccination was inviting different experts to discuss on the matter. This made people to get more clarifications on the issues which seems to be so disturbing in the society. 
Experts were invited either during news anchoring or in the special programs, which were prepared by TBC 1.

“We are welcoming the experts to come and trigger the discussion on the vaccination against COVID-19. In such discussions the citizens (audience) are getting more information hence being more educated on the matter. This is very crucial for the betterment of our society”, (Respondent 6)

However, the other respondent commented that, invitation of the professionals to discuss the matter reduced fear to the citizens who were in fear of the vaccinations. This is because the professionals who were experts clarifies on the most asked questions in the society. This helped the citizens to get more education on the issue. 
This was revealed when the respondent analysed that:

“Invitation of the experts reduces fear to the citizens who have any fear. This is because, it is very easy for the citizens and audience to understand and trust the professionals who are experts rather than trusting the politicians. Therefore, the reputation of the experts is high. The education these experts provide on COVID-19 vaccination has high aptitude of being trusted hence making people to make the sound decisions and opt for vaccination”, (Respondent 4)
The invitation of the experts had been very vital tool in provision of education ready for people to opt for vaccination. This is because, most of the times, the vaccination related issues have been in discussions lead by politicians. But the decision of using professionals acted positive and a master piece towards people opting for vaccinations. 
This can be witnessed when one among the respondents highlighted that:

“In most of the times, the issue of vaccination had been in hand of the politicians. People do trust the politicians on their sides; but on some issues politicians seems not no fit there. This is because, some issues need professionals to give the descriptions and professional clarifications and not for political mileage as some politician fight for”, (Respondent 5). 
Not only that, but also the invitation of the experts to discuss on COVID-19 vaccination has become more useful as it has been providing the room for the citizens, audience to ask the questions direct to the experts and getting the clarification on spot the asked questions. It must be adhered that people, citizen/audience were not totally uninformed but always had some prior information, which they always required the clarification on from the relevant authorities (Poudel and Subedi, 2020). Therefore, the citizens had been using that loop hole to get such clarification where needed be. 
This is stressed by one among the respondents who remarked that: 

“The initiatives of TBC 1 to welcome the experts to discuss on the matter has been too advantageous to our citizens/audience because they get an opportunity to ask questions direct to the experts and getting the necessary clarification on spot rather than waiting. This helps the audience get more education on the vaccination basing on the key issues they want to know”. (Respondent 6)
Nevertheless, data collected revealed that, the experts who were invited to discuss on COVID-19 vaccination had to meet some qualifications. Not every person could get the opportunity to discuss on the matter. The ones who were invited had to be either medical/health personnel(s) specialized in vaccinations or pandemics. This denotes that, not all health personnel had the opportunity there, rather those who qualify for the matter as above mentioned. 

“Not all health personnel have the chance of being welcomed for discussing on the matter. The specialized people in the pandemics and vaccinations are the ones who qualify. This is because, this matter is new, few researches have been made on the matter, therefore, for the aim of mitigating the confusion of the information, people to be invited have to be in a position to provide the very accurate information to the citizens rather than confusing them. The invitation of the health professional who are not experts in such category can lead into confusing people rather than educating them on the matter”, (Respondent 5). 

On the other hand, respondent 4 seconded on the matter by addressing that, in welcoming the experts to discuss on the matter, they focused on the experts from the Ministry of Health or other verified experts to talk on the matter. The reason was the emergency of sub group in the society that was special for spreading the wrong information in the society on the matter. 
Therefore, they were becoming more serious and attention so that the audience/citizens cannot be misled. 

“We are very cautioned in the invitation of the experts to come and discuss on the matters. We are mostly using the experts from the ministry of health or those verified by the relevant authorities. This is because; there are some groups in the society, and their main task in to mislead people on this matter. With this we decided to increase more attention”, (Respondent 4)

Analysing the Performance of COVID-19 Vaccinations 

Data collected had brought into attention the fact that, among the effort issues which are used by TBC 1 to educate more people to opt for the vaccination was by initiating the critical analysis of the performance of the vaccines. This helped people to know how effective they were ready for resecuring the situation. It must be adhered that, media have the duty to play the role of making the critical analysis on issues which seems to be too tangible in the society; and if possible, coming out with the general concern on it (Piltch-Loeb et al., 2021). 
This was witnessed at TBC 1, which makes the joint efforts of analysing the success of the vaccinations. 

“The other effort we employ here at TBC 1 is to make the critical analysis on the performance of the vaccinations. This helps the citizens to be more educated and being influenced to opt for vaccination. This is because, they see on how the vaccines are efficient hence making the sound decisions to opt for it”, (Respondent 5). 

The matter of analysing the performance of the vaccines had become more helpful in influencing people to opt for the vaccinations. This is because, it removed the negative perceptions people had towards the vaccines. But if the audience saw that the vaccines worked better to other people, they directly concluded that, it would be more crucial and beneficial to them. This was highlighted by one mong the respondents who coincided that:

“The analysis makes people to trust that, the vaccines are more efficient and can help them in this era of unknown to most people when the scientists are still looking for the cure and other related issues. Therefore, this has to remain in hand in order to increase people who can opt for vaccination”, (Respondent 5)
Moreover, the analysis was made by focusing at the people who were already vaccinated and how they were currently, but again focusing on the scientific experiments, which had discovered the positive performance of the vaccines. Then, that information was prepared with the certain short video clips. Nevertheless, those video clips were posted and shared in the social media pages for people to see. Further, those short videos were also used and played as adverts in the mainstream media for influencing the citizens to opt for vaccination. 
Those have been with the very high impacts towards people/citizens` participation in vaccination related matters. 

“We post the clips in the social media pages for being disseminated to the publics. However, those short clips we sometimes use them in the mainstream media as adverts or gap fillers. The great aim is to people to see and opt for vaccination”, (Respondent 4). 

However, it was the interest of the researcher to know whether, there was any feedback they had been getting from the audience pertaining to the efforts TBC 1 has made in educating people to opt for vaccination. In answering that query, it was discovered that TBC 1 received the positive response from the audience. The audience were more interested on the way the media, which was public service broadcast, had been informing the citizens on such crucial matter. 
The respondent outline that:

“We are getting the feedback, praising us on what we do to make sure we are informing the citizens on such important issues by investing a lot of efforts in rescuing their lives. They had been also giving us some advice on how we can improve in educating the citizens on the matter”, (Respondent 5).

The respondent added that, it must not be understood that TBC 1 received the feedback only from the government officials; rather they get the variety of the feedback from all societal groups. They get the feedback from the government officials, ministries, NGOs as well as from normal citizens who followed what they did to ensure people were opting for vaccination. 
The respondent highlighted that:

“We get such positive response not only from the government officials, but also from the normal citizens. There are citizens who follows what we do as the media in influencing people to make the sound decision on opting for vaccination. These normal citizens appreciate and give us the positive feedback and sometimes giving us other techniques for influencing people to opt for COVID-19 vaccination”, (Respondent 3). 
Data collected under this objective stipulated that, TBC 1 was doing a lot to ensure that people are opting for COVID-19 vaccination. TBC 1 was investing a lot of efforts to make sure the information and the education about COVID-19 was reaching the large group of people in the society. Some of the invested efforts included welcoming the experts who were knowledgeable on the vaccinations as well as pandemics to initiate the discussions about COVID-19 vaccination. Such discussions had played the vital role of increasing the education to the citizens. Not only education but also allowing the citizens to get the opportunity to ask questions and answered on spot.

However, the other efforts employed by TBC 1 to educate people for opting to vaccinate included news coverage of stories entitled to COVID-19 vaccination. These stories had increased the education to people on the matter. Documentaries giving out education on COVID-19 vaccination were prepared by TBC 1 personnel to make sure that the education had reached the targeted population/audience. 
It has been very vital in the information flow from one person to the other in the society. In seconding this, the media house has been preparing the special content, which gives the critical analyses on the performance of the vaccinations. This has been very helpful to the society because it has been making people start to trust the vaccines and remove the prior bad mentality they had on the effectiveness of the vaccinations. 

4.4 Research Objective 3: To Determine Challenges Facing TBC1 in Communicating Issues Related to COVID-19 Vaccinations

Under this objective the researcher wanted to know whether there were any challenges the TBC 1 personnel and the media as the whole had faced in communicating the information pertaining COVID-19 vaccination. Not only that, but also knowing the issues which had muffled TBC 1 efforts towards influencing people to vaccinate against COVID-19. This notion was based on the ascertain by Katera (2021) that, the public service media faces the latent challenges when communicating the certain information in the society; especially the information which is new in comparison to the prior information they had. 

In answering this objective, it was important for the researcher to get the information from the relevant respondents. After the data collection, it was discovered that, communicating such information to the public is associated with a number of challenges. Facing such challenges was not a baseline for TBC 1 to give up in communicating such important information rather acting as the cornerstone for them to brainstorm the other means for communicating such information. 
One of the respondents argued that:

“It is true that we are facing a number of challenging when communicating this information to the publics. Although the challenges we get, never discourage us to continue in a battle towards communicating the very crucial information on COVID-19 vaccination. This is because, it is our obligations no matter the circumstances”, (Respondent 2). 

However, data collected from the field have exposed the number of challenges the media house face in the whole process of communicating this vital information to the publics. The key challenges, which were discovered included the following:
Societal fissure basing on the prior information it had concerning COVID-19 vaccination

Data collected from the field have disclosed the presence of two groups in the society. This includes the group, which supports COVID-19 vaccination, and the group, which is against the vaccination. These two groups had been in antagonism since then. The presence of these groups had challenged TBC 1 as the public service broadcast to succeed in its agenda of communicating the importance information in the society.  

“There are two groups in the society. The group of those who support the vaccinations and the group, which is against. This has been making it difficult in ensuring the passage of the convincing information to the publics on the issue which require the common say in the society”, (Respondent 4). 

The respondent added that, the group which was against the COVID-19 vaccination which had been acting as the competitors of TBC 1 in communicating about the vaccinations. This group had been using a lot of resources to make sure that the efforts made by TBC 1 sounds useless and unpatriotic. The respondent continued to address that it must be remembered that, the previous Government of Tanzania regime (5th regime) was against the COVID-19 vaccination. 
Not only being against it but also speaking ill of it. Therefore, all citizens had such information, which was the common say of the nation. After the acceptance of the COVID-19 vaccination in the 6th regime, most of the citizens and some activists neglected to change their notion rather remaining on the prior information they had about COVID-19 vaccinations. Therefore, this diversification has become very dangerous and lagging behind the efforts done by TBC 1 on the matter. 

“The group which is against COVID-19 vaccination is using a lot of resources to make sure that their agenda of not letting the citizens vaccinate becomes successful. They are using prominent people to spread the information that the vaccines are not safe hence needs to be ignored. They are also telling people that their grandchildren will be having health related problems because these vaccinations have some bad species inside. Therefore, this makes our efforts being muffled with such fake information which are spread”, (Respondent 4). 

The respondent continued to narrate that:

“This group emerged as the product of the 5th government regime, totally neglect to accept the COVID-19 vaccinations for the reasons that they are not safe. Therefore, after the 6th regime acceptance of such vaccinations, there are some citizens and activists who remained with the prior information that the vaccines are not safe. Therefore, this has made the society to be in diversification. This has the great impact in the matter which needs sound decisions from the citizens. Therefore, this muffles our efforts as the public service broadcast”, (Respondent 4)

Nevertheless, the presence of the two groups in antagonism had challenged the campaign of not only for TBC 1, but also that of the Ministry of Health of passing around all areas in the country vaccinating citizens. 
The respondent stipulates that:

“The group which is against COVID-19 vaccination is very strong. It affects not only TBC 1 but also other government offices like ministry of health. This is because, it is passing in different areas and gatherings condemning such vaccinations and telling the citizens on the negative impacts which will be incurred when they vaccinate. Therefore, the large part of the society directly focuses at the negative impacts rather than being positive on it, hence seriously challenging us in communicating information concerning COVID-19 vaccination”, (Respondent 5). 

Moreover, the respondents stipulated that, the group, which was against COVID-19 vaccination, was not only the mere citizens, but also the government officials. It was discovered that the pioneers of such group were from the government offices. Basing on the assumption that the government officials were more trusted by the citizens, that’s why the group, which was against such vaccinations, is becoming stronger and stronger. 

“It must be adhered that, the group which is against these vaccinations is not only in the mere citizens but also there are some government officials and public figure who are in it also. They are stronger to challenge us because, they are also trusted more by citizens. They are becoming more proactive in condemning these vaccinations in such bases”, (Respondent 3).
The other respondent revealed that, some of the government officials who were in offices in the 5th regime and till to date were in such offices had the prior information and ideology on the vaccines, which were totally against the vaccinations. This makes other citizens to be against vaccinations with the full knowledge that, if the COVID-19 vaccinations could have been good, other government officials would had accepted them; hence believing that if those government officials were against the vaccinations, those vaccines have problems. 
“There were some Government officials who had been working with the ideology of the previous government regime (5th regime). They were still believing that COVID-19 vaccinations were dangerous. The citizens were always influenced by their leaders. If it happened that the leaders are not in trust of something, even the mere citizens won`t trust it anyhow. Therefore, this group was very challenging the efforts, which were made by TBC 1 in influencing citizens to opt for vaccinating against COVID-19 pandemic. 
Government intervention 

The other challenge TBC 1 were facing in communicating the information pertaining to COVID-19 vaccination was the government intervention. Government officials were intervening the content by influencing the workers of TBC 1 to air the content on their interests even if it had some lacunas. 

“The government officials are sometimes intervening on the content we prepare and plan to air to our audience relating to COVID-19 vaccination. Sometimes the government official can be pushing the producers or switchers to air the certain content even if it is incomplete or it has come weaknesses in relation to journalism profession” (Respondent 2).
The respondent also added that, this situation made the media house lose its media freedom in preparing the content in professional way, rather relying at listening from the respective government official. This affects the morale of the TBC 1 personnels in one way or another. The loss of the morale leads into lagging behind in spearheading the efforts towards influencing COVID-19 vaccination to people.

“The interruption from the government makes the workers lose the morale. This is because; the personnels lose their editorial independence. The loss of editorial autonomy leads into losing the full mandate for deciding what has to be aired and what should not be aired in relation to the journalism professionalism. This totally hinders our due efforts in communicating COVID-19 vaccination related matters” (Respondent 2). 
The respondent also added that, most of the government officials especially from the central government, only want to hear what they want and not otherwise. Therefore, in the efforts of pushing the media house to air what they want, it is sometimes found that, the due plan of TBC 1 in communication COVID-19 vaccination messages is interfered. 
This has been too much paining but because they are our leaders, we are obliged to follow what they require and recommend to us.

“Most of the government officials who are direct having mandate here, wants to hear only what they want and not otherwise forgetting that the media house works by following the ethics and regulation guiding the performance of the media. Not only that, but also the media house has its own ways of doing issues for communicating important information to the publics. Therefore, this situation challenges the efforts we invest in this matter”, (Respondent 2).

International Influence and Recommendations 

It had been discovered that, international organizations like WHO were communicating the information to the citizens on the progress and the performance of some vaccinations. Sometimes such organizations had been banning the circulations of those vaccines and recommending for not vaccinating people with such vaccines. Those reports had been also touching the vaccines, which were also applicable in Tanzania. This has been challenging the efforts, which were made by TBC 1 to ensure the vaccines are opted. 
This was narrated by one among the respondents who commented that:

“There are some of the international organizations which are recommending some vaccines not to be used anymore. Some of those vaccines are also applied in Tanzania; at the same time those vaccines are advertised by TBC 1 to be opted for vaccination in Tanzania territories. This makes people/citizens being in dilemma and sometimes stop trusting TBC 1 with the information we provide to people. This challenges the media house as far as the credibility of the media tends to fall down”, (Respondent 1)

The respondent added that, in the COVID-19 pandemic most of the citizens were trusting the international media on what they report. The reported issues in the international media were seen of being more worth in comparison to those in local media like TBC 1. Therefore, when communicating to the citizens on COVID-19 vaccination, the media house faced the challenge of getting the objections from the citizens basing on the recommendations and international influences, which are passed out through the international media. 

“Tanzania citizens are trusting more international media on the agenda they pass. The passed agenda through international media has very minor opportunity of being muffled by the local media. Therefore, any recommendation or influence they make on the COVID-19 vaccines related issues direct challenges the local media in influencing people to opt for vaccination including TBC 1”, (Respondent 1).

The respondent added that:

“Some of international organizations are communicating the ban of some vaccines not because they are not good for the health of the citizens, rather it is because of the business competitions from one another. Therefore, if the organization recommend something (which is sometimes genuine), challenges TBC 1 in continuing to advertise it for people to opt for vaccination”, (Respondent 1). 

Cultural Orientations 

Data composed from the field, discovered that, the presence of cultural values which people were oriented, hinders the communication and the effectiveness of the efforts, which are employed by TBC 1 towards influencing them to opt for COVID-19 vaccination. This happens on the circumstances that, there were some of the tribes which were always believing that vaccinations were the product of European colonialism and is not their culture. Those societies used local means in treating a number of diseases. 
However, these people who were using those local means to treat a number of diseases spread the information to the other societies and condemning the used of scientific means like that of vaccinating. This process makes the efforts of TBC 1 towards influencing all citizens to vaccinate being somehow muffled by the cultural values and orientations from other people. 
This directly hindered the effective success of TBC 1 in influencing them to vaccinate against COVID-19:

“The variation in societal believes in Tanzania has been challenging us in communicating information pertaining COVID-19 vaccination. This is because some societies have been believing on the use of local means and some plants to treat some diseases. Therefore, these societies spread such information to other society members hence muffling the efforts of TBC 1 towards preparing the society which is full vaccinated,” (Respondent 3).

Not only that, but also it was observed that, there were some of the tribes/societies who believed that, COVID-19 pandemic was the product of the gods` sadness. Therefore, the alternative not vaccinating, rather to do some rituals to make the gods happy as it was before. These societies do organize the cultural rituals, which they believed suits the nature. With that, it is found that people stay in believing that way. Its impacts are very huge as the society is found believing different from the reality. 
This made the efforts employed by TBC 1 to remain the wishful want. This was narrated by the respondent who specified that:

“Other societies believe that, the only alternative to curb this problem is by doing some traditional ritual practices. This is wrong. If the society remain in the womb of believing that this problem is the product of gods despondency, the initiatives to communicate the vital information for influencing people to opt for vaccinations becomes very challenging and frustrating”, (Respondent 3)
Regardless of the great efforts done by TBC 1; under this objective it has been revealed that, the media house passed through a variety of challenges. Nevertheless, some of those challenges were beyond their capacity as they were too draconic to such public service broadcast. One among the challenges included the presence of societal fissure and diversification in the society because of the prior information they had in 5th leadership regime in Tanzania. 
This made the society to be divided in two groups. The group of those who were ready for vaccination and the group of those who were not ready. This had been muffling the efforts made by TBC 1. Not only that, but it had leading into the emergence of the underground objections from the citizens. The increased in objections led to the efforts done by TBC 1 not to work. This has been too bad experience to TBC 1. 
However, government interventions in professionalism had been too much challenging TBC 1 in communicating messages pertaining COVID-19 vaccinations. The Government officials had been pushing the airing of the certain content regardless it is complete or not complete. Therefore, this had been infringing the provision of complete information to the publics. 
Not only that, but also the Government wanted to hear what they want regardless it is in professional code of conduct or not. This brings the morale down of the workers. At most, cultural orientation and international influence had been making the communication and education from TBC 1 too difficult and being objected by the citizens basing on what they prior heard from the international organizations and media houses. 

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1
Introduction
This chapter is divided into three parts: summary, conclusion and recommendations. The discussion part dealt with the issues attained from the field, with allies to the specific objectives of this study. The conclusion part has provided the remark of the whole study. Recommendation part contains views, opinions and suggestions of the researcher. 
5.2
Summary
The summary on this chapter bases on the findings, which were analysed and presented in the fourth chapter. This summary part is guided by the specific objectives, which guided this study in correlation to the answers provided by the respondents on the respective specific objectives as aforementioned. 
5.2.1
Examination of the Extent to which TBC 1 Airs Content Pertaining COVID-19 Vaccinations

Under this objective the researcher wanted to know the extent to which the content pertaining COVID-19 vaccination gets the coverage in TBC 1. In answering this objective, it was necessary and basically to the researcher to know how regular have TBC 1 personnel air the content pertaining COVID-19 vaccination? if daily, how many times and why? If weekly why? How many days a week and why?
Data collected from the field directly discovered that, TBC 1 airs the content relating to COVID-19 vaccinations daily and at any time, all the days in a week without being restrictions of the time. However, it was discovered that the content could be in form of advert or other communication means for the aim of delivering the very crucial information to the publics on the vaccinations. On the other hand, it was discovered that, TBC 1 is investing the efforts of airing such content because of how urgent and important it is. 
TBC 1 is playing such crucial role with the due notion that; the public service broadcast has to be very proactive in communicating the very crucial information to the audience for the development of the country. It was also discovered that, not every information or content pertaining COVID-19 vaccination can be aired via TBC 1, rather it is the content which is well packages, meets the broadcast standards, verified by the relevant authorities but also which is factual and detailed just to mention few. 
The obtained data implies a number of issues in the society. Firstly, it implies that TBC 1 as the public service broadcast media is on hand to invest more time in communicating the very serious and urgent content in the society to rescue the ongoing situation. It must be remembered that television as one among the mass media has the traditional duty of educating and informing the society on the certain issue urgently as much as possible, (Piltch-Loeb et al., 2021). 
The due efforts to make sure that the public service broadcast media is working on behalf of the people has been seen basing on the data collected. TBC 1 seconded what Mwafisi (2013) propounded that, TBC 1 had to be on behalf of the people. Therefore, the communication of any important and urgent information is very vital and has to be the key priority basing on the nature of the issue itself. COVID-19 pandemic has been a more urgent matter because it was killing a number of people within a very short period of time. 
Secondly, what data have revealed pertaining communicating the content pertaining COVID-19 vaccination most of time, was the real verification that the media house was ready to create an agenda, which could also be the agenda of the society members. This was because, the more the media house initiated and invested more efforts on the certain agenda, it was more that the audience became ready to discuss about it hence the high spread of the information. Setting the agenda only was not enough rather to continue giving it more opportunity for being discussed (Nikata, 2016). The set agenda made the publics be aware on the ongoing issues, and opting for them where needed be. 
Moreover, the data collected and discoveries imply that, the media house was very selective and professional in one way or another. This is revealed by what they did, not everyone could be in a position to air the content about COVID-19 vaccination through TBC 1. The only authorized organizations and individuals were the ones that had such mandate. The media house personnel had to act as the gatekeepers to filter what had to be aired and not be aired based on the needs and wants of the publics especially on the very sensitive issues like vaccinations and other health related issues (Liu & Xie, 2020).
On the other hand, the data collected and what was discovered seconded what Bautista et al., (2020) researched in national capital regions in Philippines. Bautista et al., (2020) discovered that, most of the citizens were able to get most important information pertaining COVID-19 pandemic as the result of media airing such content many times. This was also revealed by the data presented. TBC 1 was also airing the content more regular for informing people on the key information like these. Being with the same discovery was the total verification that, TBC 1 as other media still had the very high impact in ensuring that citizens were getting the very important information about COVID-19 vaccination; hence being the baseline for people to opt for vaccination. 
However, the discoveries verified what Azlan et al., (2020) discovered in Malaysia. The great aim of their study was to find out whether people got enough information pertaining to the pandemic (COVID-19). The researchers discovered that; the media played the great role of informing the public the number of issues on the matter as the result of airing the content of it many times. 
This is also proved by what was discovered under this study, that TBC 1 is still having the great duty of informing the publics on COVID-19 vaccination. This can be done by airing the content many times so as the publics could get more information as much as possible. The similarity in the information got implied that media houses have the very great impact in the society. They have the duty of not only entertaining and informing the publics but also the duty of educating the publics on the very important issues, which have the direct impacts in their lives. People trust media in the very sensitive matters arising in the society. Therefore, the more media communicates the certain message to the audience, the more citizens get the required information on the matter(s). 
However, the findings under this objective have correlated with attitude change theory. This is because; the theory suggests that when audience receive new information from the media; they experience the mental discomfort. Such discomfort forces them to behave or act in a way different from how they used to be. Moreover, basing on such discomfort; audience subconsciously or consciously work to limit such discomfort by making the decision by focusing on what is the best between the prior information they had or the new received information (Triandis, 1971). 
This means that, audience being given certain information many times as possible makes them uncomfortable. Therefore, they select the best option. TBC 1 has been giving out the information pertaining to COVID-19 vaccination as much as possible to the audience. This has been making the audience uncomfortable. In order to get the relief from such uncomfortable situation, the audience had been selecting the lesser evil option and makes the reasonable decision on the matter. 
Therefore, the efforts of airing such content as much as possible had been making it very easier for the citizens to get the very required information. This has been easing the process of making people opt for vaccination. With such regard, TBC 1 has become the core baseline for people to opt for the vaccination. This is because; it has been making people to get the information on COVID-19 vaccinations as much as possible. Such process has been making people get mind discomfort, as the result they had been looking for the best option to make them feel better. In such process, it had been letting them to opt for vaccination against COVID-19 basing on the information they get. 

5.2.2
Determination of the efforts which are Made by TBC 1 to Ensure Citizens are getting Education about COVID-19 Vaccinations

Under this objective the researcher wanted to know the due efforts, which are employed by TBC 1 personnel to ensure that the citizens of Tanzania and outside Tanzania are getting the required education about COVID-19 vaccination. However, the key target being to know on whether the media, which is the public service, broadcast in Tanzania is playing the vital role in communicating the vivacious information for the development of the society. 
It must be adhered that, the Public Service broadcast has the duty of ensuring that the very relevant and crucial information is communicated in the society by playing the traditional roles of the media that is to inform, entertain and educate (Young, 2011). In answering this objective, it was very crucial for the researcher to ask the respondents whether TBC 1 has been initiating different efforts to make sure that the customers/audience are getting the required information about COVID-19 vaccination. Basing on the collected and analysed data from the field, it was discovered that, TBC 1 is undertaking different efforts to ensure that such required education is reaching the targeted audience.
However, it has been discovered that, TBC 1 was doing a lot to make sure that people were opting for COVID-19 vaccination. TBC 1 invested a lot of efforts to make sure the information and the education about COVID-19 is reaching the large group of people in the society. Some of the invested efforts include welcoming the experts who are knowledgeable on the vaccinations as well as pandemics to initiate the discussions about COVID-19 vaccination. Such discussions played the vital role of increasing the education to the citizens. Not only education but also it has been allowing the citizens to get the opportunity to ask questions and being answered on spot.
Moreover, other efforts employed by TBC 1 to educate people for opting to vaccinate includes news coverage of stories entitled to COVID-19 vaccination. These stories increase the education to people on the matter. Documentaries giving out education on COVID-19 vaccination were prepared by TBC 1 personnel to make sure that the education was reaching the targeted population/audience. 
TBC 1 has been very vital in the information flow from one person to the other in the society. In seconding this, the media house has been preparing the special content, which gives the critical analyses on the performance of the vaccinations. This has been very helpful to the society because it has been making people start to trust the vaccines and remove the prior bad mentality they had on the effectiveness of the vaccinations. 

TBC 1 has been making all the required efforts to make sure people are opting for vaccination. This implies that, it is playing its crucial role of informing, entertaining as well as educating the public on the important issues in the society (Young, 2011). People have been getting the information pertaining COVID-19 vaccination through TBC 1. The information flow from one person to another has been very easy through TBC 1 and the way they craft their information ready for being consumed by the publics. 
Nevertheless, what was done by TBC 1, seconds its role as the public service broadcast. The public service broadcast should not only be there in enjoying the peace and the harmony of the nation rather to work on the best ways to communicate the very vital information where needed be (Mwafisi, 2013). The process of communicating the very important information in the country should not only focus on the needs of the people in leadership but looking at objectivity and for the development of the country (Morley & Brunsdon, 1999). 
Findings showed that TBC 1 has been communicating the very vital information to the citizens objectively by focusing on professionalism. This has been proved in the data collected when the respondents assured that, they are airing the content which is factual. Not only factual information but also credible as well as the content which can reach the standards of being aired in the national/public service media. This denotes the level of professional code of conduct TBC 1 personnel were investing in communicating the content related to COVID-19 vaccinations. 
On the other hand, one among the key principles of the media houses were to act as the gate keepers (Nikata, 2016). The media house had to know what to air when and why. Before airing the certain content, the media personnel have to see the nature of their audience, what they want to know and what they don’t want to hear. Not only that, but also the one has to focus at the nature of the audience who are going to be the beneficiaries of the provided information (Sharma et al., (2021). Knowing all the above-mentioned issues to the targeted audience helps in selecting the right content to the audience. This doesn’t allow only production of the right content but also creating the society, which is full of peace and harmony. This is because the content produced will be in confines of what they want and what they need to hear. 

In this arena, TBC 1 personnel had been acting as the gatekeepers of the information they provide to the audience. They had been filtering what they saw as basic and key information to be presented to the Tanzania society. This was verified when the respondent proclaimed that; not every content they receive can be fit for being aired, rather it was the content which was factual, verified and also from the right person. The content also has to be more packaged in a way, which cannot confuse the audience and it is in confines of TBC 1 policies. This is totally seen to be the cornerstone for airing the content which can make people get enough and right information ready for opting for COVID-19 vaccination. 
Furthermore, the efforts, which are employed by TBC 1 in ensuring people are opting for COVID-19 vaccination gives the implication that TBC 1 values the content pertaining such vaccinations. This can be verified in a number of issues. Firstly, the priming theory they apply in this matter. Priming theory suggests that, the most valued and important issues have to be given more time in comparison to the other issues. It does not only be given more time but also being aired in a prime time when many people can be in a position to get such content (Nikata, 2016; Detrani, 2011). This has been seen to TBC 1 when they decided to give more time to the news which has the content related to COVID-19 vaccination in comparison to the other news stories. This gives the general implication that TBC 1 values the content related to the vaccination for influencing more people to opt for vaccination.
Secondly, valuing the content is observed on the way TBC 1 invites the experts for clarifying a number of issues pertaining COVID-19 vaccinations. Not all medical personnel get the opportunity to initiate the discussion on the matter. It is only those who are experts in vaccinations related matters. This proves the way they value the content and don’t want the Tanzanians to be confused by the lot of information which can lead into not making the right decision to opt for the vaccinations where needed be. 
The experts who got the opportunity were those who are specialized in vaccinations and pandemics. The invited guests had the high level of knowledge on the so mentioned issues. The other medical personnels will remain as other advisers in the society basing on their medical knowledge but not being invited as the core discussants in the media house. Nevertheless, this has been helping the citizens to ask questions and getting the right answers immediately hence being in need of opting for such vaccinations. This is enough to verify the way TBC 1 values such content thereunder.
Thirdly, the value of the content on COVID-19 vaccination done by TBC 1 was seen in the application of public sphere theory developed by Jurgen Habermas (2006), that the social media act as the public sphere where citizens can be meeting and having the discussion on the certain matter regardless of the physical proximity between one another. In this, TBC 1 decided to initiate the platform for communicating the short clips in the online platforms and create the agenda for people to discuss. The increase in discussion created people`s attention hence making people get more education on the issue. 
However, posting the COVID-19 vaccination content in online platforms enables people to ask question thereunder and getting the answers from the relevant authorities. The discussions always made people get more knowledge on something on hand. This proves the real meaning of TBC 1 to make sure that all people were informed enough on the matter and could make the sound decision on the matter. Therefore, this implied that TBC 1 had been very proactive in communicating the content related to COVID-19 vaccinations to the targeted audience. 
The findings from the field on this specific objective have become similar to those got by Huang and Liu (2022) who made the study in Houston (USA) being in need of looking whether the framing of the message can make citizens understand more about COVID-19 vaccinations. The researchers discovered that, framing as well as priming the certain message had the great impact in people`s understanding on the matter. This is what has also been discovered in this study. The way messages which are about the vaccinations are given more time and being aired at the time when all citizens are on hand to watch the television, makes more citizens to be on it and understand more about the issue. 
This gives the implication that, the efforts which are made by TBC 1 in making audience to understand and get more education on the matter are universal. They were very useful in ensuring that the citizens are getting the right information. This is proved by the way other researchers in other countries have proved positively. TBC 1 is playing the vital and joint efforts for making sure citizens are getting the right education on the matter.
Furthermore, the findings under this specific objective have become out of the recommendations made by Al-Qerem et. al., (2022), who made the study on the role of media in COVID-19 acceptance. Basing on what they discovered, they recommended that; the media houses should not end on just communicating the messages to the people rather creating the agenda to the publics on the matter. They added that, creation of the agenda makes people continue talking more and more on the matter. 
The continual in discussing the matter in the society will make people understand the matter more and more hence allowing people to make the sound and the right decision on the matter thereunder. The essence of only communicating the message was not giving more attention to the publics in comparison to when the agenda was set.
This was what TBC 1 did in relation to the findings. The TBC 1 personnel were not only ending at communicating this message. They go extra miles by creating the agenda to the society members so as to make them be in touch with such message. This denotes that, TBC 1 personnel were paying the more attention to the content related to COVID-19 vaccination. This proved the joint effort invested by TBC 1 in influencing the citizens to opt for such vaccination.  
On the other hand, the study by Mtewaet al., (2021), was seconded by the findings obtained under this specific objective. This is because, the study made by Mtewa et al., (2021) in looking at the influence of media in COVID-19 vaccines taking in African countries, discovered that media had the great influence in making people to opt for vaccination. The discoveries revealed that, media through their programs and other related issues had the great impact on influencing the citizens to make the right decisions on the matter.

TBC 1 had been making more efforts to make sure that citizens were opting for vaccination as it was discovered by Mtewa et al., (2021). This verifies that TBC 1 was directly influencing citizens to opt for the vaccination. For instance, as aforementioned, the media house has been setting the agenda, making the evaluation on the efficiency of the vaccines, preparing the documentaries on educating people on the matter and other takes just to mention few. The similarity in the findings cements on the great concept ascertained by Young (2011) that media houses have the great role in communicating the very crucial messages to the audience. This extends more by narrating that media houses have to invest more efforts whether there is a certain issue, which needs high attention. 
In relationship to the attitude theory, which guides this study, the findings have proved it. This is because, according to the central argument of the theory, when audience receive new information from the media; they experience the mental discomfort. Such discomfort forces them to behave or act in a way different from how they used to be. Moreover, basing on such discomfort; audience subconsciously or consciously work to limit such discomfort by making the decision by focusing on what is the best between the prior information they had or the new received information (Triandis, 1971). This means that, the audience had the critical choice basing on the new information, which they are fed.
The new information which citizens are fed from TBC 1 about COVID-19 vaccination made them uncomfortable. This was because; they had the prior information on the matter. Therefore, having the two different information communicating the same matter made them be uncomfortable. As the human nature being uncomfortable made them find the best way to be comfortable. In looking for such comfort, they find the best and the right information on the matter. That’s what was seen to Tanzania citizens. Citizens were looking for the right information from TBC 1 on the matter. 

5.5 Challenges Facing TBC 1 in Communicating Issues Related to COVID-19 Vaccinations

Under this objective the researcher wanted to know whether there were any challenges the TBC 1 personnel and the media as the whole face in communicating the information pertaining COVID-19 vaccination. Not only that, but also knowing the issues which muffle TBC 1 efforts towards influencing people to vaccinate against COVID-19. This notion was based on the ascertain by Katera (2021) that, the public service media faces the latent challenges when communicating the certain information in the society; especially when communicating information which is new in comparison to the prior information they had. 
Regardless of the great efforts done by TBC 1; under this objective it has been revealed that, the media house is passing through a variety of challenges. Nevertheless, some of those challenges are beyond their capacity as they were too draconic to such public service broadcast (TBC 1). 
Government interventions in professionalism had been too much challenging TBC 1 in communicating messages pertaining COVID-19 vaccinations. The Government officials had been pushing the airing of the certain content regardless of whether it was complete or not complete. Therefore, this has been infringing the provision of complete information to the publics. 

Data obtained and analysed under this objective communicates a number of issues in the communication or journalism professionalism. Firstly, there was very low editorial independence in the media houses. This was verified by the practice of some government officials being in need of hearing only what they wanted and pushing the TBC 1 personnel to air the content they are in need of, regardless the infringements on the professionalism. They only needed the content they want to be aired, even if it has some professional lacunas. The great increase in professional muffling led to the publication of incomplete information. 
This was also prior discovered by Mwafisi (2013) who commented that, regardless of TBC 1 being registered as the public service broadcast, but it works as the state media. The Government officials have the direct access to the media house hence can influence any content to be aired regardless of whether it can be ruining the professionalism. This has been too common in most of the media in Tanzania in which the government officials want the media houses to publish only what government want. This is also verified by the report by (MCT, 2013) that TBC 1 has been not the mouthpiece of the citizens rather the mouthpiece of the people in leadership.
However, according to the MCT report of 2021 in media performance; media houses are muffled by the Government on the content they want to present to the audience. Government don’t want to be spoken ill. They want the media houses to work for them and if they do something bad to the citizens, they don’t want the media houses to speak on them. Because of such interaction from the government TBC 1 has again been working for the interest of the ruling party (CCM) and leaving the other opposition political parties (Mwafisi, 2013). 

Moreover, the increase in government interactions leads to the increase of hypocrisy in media operations. The professionalism is muffled hence creating the media operators who works in the interests of the bosses. This is what Demers (1989) called the “good employee model”. Under this model it is argued that, media houses are working by listening the directives from the bosses. The media autonomy is very small or sometimes it is not there at all. This leads into the increase of the problems in the content, which can be aired, to audience. This removes the sense that, media have to be the voice of the voiceless (White, 2010). 
On the other hand, the cultural dimension in the society brings it very difficult in communicating the certain message in the society. This is when, people are given new information, which needs them to change; and it is found that such information is beyond their culture. In the situation like that Omojola (2008) stipulated that, communicating the new message in the society which is out of what they believe, can lead into the great failure in success, as the society will not be providing the maximum cooperation on the matter. 
This situation is what TBC 1 was facing. The success of the media depends on the cooperation from the given society. If the society members will not be cooperating with the media house. All the campaigns initiated by the media house on something will be at void. This is because; the citizens will not be in hand to give the cooperation on the matter hence the great failure. This is verified by Kasoma (1996) who once commented that, media is for the society and the society for the media. 

This situation of cultural differences is reported to be a thorn to the operations in TBC 1. The media is trying its best level to communicate enough information on the matter but meeting the objections from the society. All the efforts are seen useless in such society. The personnels are trying harder and harder to make sure that the citizens are getting the enough information about COVID-19 vaccinations. Therefore, this verifies that, regardless of the efforts the media house can put, if there are other cultural orientations on the given matter, the failure of the given campaign is easier. 
Prior information and perceptions people had on COVID-19 vaccinations had also been challenging TBC 1 towards these campaigns. All the efforts, which were employed, have been seen to be useless. This is because, if the communication of the certain content in the society is facing a number of objections from the society members because of the information they had before, it can take the very long time for such (new) information to be considered (Christians, 2004). This is because, if such information they had before came from the source they would have trusted it more; it can be very difficult to such media house to pass their agenda and succeed.
The 6th phase of Tanzania Government has come out differently by supporting vaccinations. People had the prior information from the trusted sources and they are getting the other information. It was very vigorous for the citizens to put some objection. This situation is what is making TBC 1 efforts towards influencing people to opt for COVID-19 vaccination become too hard. 
The findings of this study were not unique to Tanzania only. There have been researchers who discovered this in the prior researches. For instance, Mtewa et al., (2021), conducted the study looking at the media influence on COVID-19 vaccine hesitancy and uptake in Africa. Among all the issues they discovered; they revealed that, the gap of the media outlets to give the information to the people who had prior information and bad perception on the vaccinations gives the room for the other opponent group in the society to spread the misleading information in the society on the matter. 
This was what happening in Tanzania. Because of the different in believes and trust on the matter, there are some society members who have organized themselves and spreading the negative information pertaining COVID-19 vaccinations. The group has a lot of resources and is using a number of efforts to make sure that, they were speaking ill on the vaccinations. Some of the society members had totally neglected to be vaccinated because of the information they got from this group. This had become more draconic to TBC 1 in passing this agenda. 
Not only that, but also Wilson and Wiysonge (2020) on their study which intended to see the role of social media in passing the information pertaining COVID-19 vaccination; they discovered that, the education on the matter was misled through social media. This means that, in the social media platforms, there is the passage of wrong information on the matter and misleading the citizens on the matter. In the social media sites the citizens are misled. People who are against COVID-19 vaccinations are more proactive in misleading people in the social media.
What was observed by Wilson and Wiysonge (2020) has been seconded by the findings from this study. As aforementioned, the gap which is available in the mainstream media is creating the room for the social media to spread such fake news. Citizens were using the social media and other social gatherings to speak ill of the vaccination. The group become more active as it got more followers. Therefore, the continual spread of such information made the citizens not to trust TBC 1 rather investing more efforts in trusting those in the social media. 
On the other hand, the findings have proved the theory, which guides this study, that’s attitude change theory. The citizens are struggling to get the right information on the matter so as they can become comfortable. They find the right information from different areas. They get info from other mainstream media out of TBC 1, from radios and social media. In doing all those issues the great focus is to make sure they get the right information on the matter so as to become more comfortable as the theory suggests. 
Nevertheless, the findings under this specific objective and the related literature challenges the theory. The theory is challenged in the base that, people tend to find the right information, which can make them comfortable. But, in the process of looking for the right information they sometimes find themselves being misled.  Sometimes, the citizens can be looking for the comfortable on the certain information from the given sources, but finding themselves getting such information from the wrong sources hence being misled. Therefore, instead of getting the right information for being comfortable, they get wrong information which can make them be confused hence being uncomfortable more and more. 
5.6 Conclusion 

This study assessed the role played by TBC 1 as the public service broadcast in promoting the vaccinations against COVID-19. In that regard it is concluded that, TBC 1 has been very crucial and active in promoting COVID-19 vaccinations in Tanzania. The media house, which is the public service broadcast has been playing its role in communicating the vital information to the citizens of Tanzania and the world at large. TBC 1 has been promoting the COVID-19 vaccinations without focusing on the challenges they encounter, rather focusing on their key goal, that`s to ensure all Tanzanians were getting the vaccination against COVID-19. Basing on such conclusion TBC 1 has been very active in promoting the issues which are considered to be of public interest. 
5.7 Recommendations 

In view of ideas emanating from the study, the following can be generally recommended:  

5.7.1 Recommendations to Citizens
Citizens should make sure that are getting the right information from the relevant and reputable sources, so as to avoid the confusion of information or sometimes being misled by the people who don’t have the positive intention on the respective matter in the given society. This is because, it has been found that, most of the citizens had been getting the wrong information pertaining COVID-19 vaccinations from the wrong sources.
5.7.2 Recommendation to Relevant Authorities or Policy Makers including Government
(i) Media houses should be given the full autonomy in communicating the important messages about COVID-19 vaccination in the society. This is because, it has been found that, some government officials impose their content to the media house (TBC 1) even if such content has weaknesses and is out of professional code of conduct. This makes the communication plan and professionalism of the media house to be lowered by the government officials. 

(ii) Government should increase the investigations and taking relevant measures on those who are spreading the fake news pertaining COVID-19 vaccinations. This will help in reduction of misinformation in the society on the matter. Implementation of the available laws in Tanzania on media laws should be emphasized.  
5.7.3 Recommendation to Future Researchers and Academicians 
Since the current study has been focusing in the role played by the televisions on promoting COVID-19 vaccinations, the researcher suggests that; the other study has to be made focusing on the way the societal diversification affects the passage of important information to the society members through media houses. 
5.7.4 Recommendations for Media Houses
Media houses should verify the information about COVID-19 vaccinations they want to present to their audience form the relevant sources before they press them to the publics. Presentation of facts on COVID-19 vaccination should be the priority. This will help in eradication of dilemma in the society. 
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APPENDICES
Appendix I: Questionnaire Guide

Informed Consents 

Dear respondents, I am Christopher Ndyana Philemon from the Open University of Tanzania. Currently I am pursuing Master Degree of Open University and now I am conducting research entitled:  Contribution of Televisions in Promoting Covid-19 Vaccination in Tanzania: A Case of Tanzania Broadcasting Corporation, Channel One.  I would like to ask you some questions about your experience concern the topic. The purpose of these questionnaires is to solicit information that will help the researcher to produce the dissertation as a partial fulfillment of postgraduate degree. Information that will be provided will be treated as confidential and will be used for this study only. Please, answer the following questions as open as you can.

Part A: Respondents Characteristics

Please indicate your sex


 Male [    ], Female [   ]

Please indicate your age group 
18-30 [  ], 31-40 [   ], 41-55[   ], Above 56 [   ]

Please indicate your working occupation__________________

Please indicate years of working experience _______________

Please indicate your highest education level

Primary, [    ] , Secondary level [   ], Certificates [   ], Diploma [   ], Degree [   ], Masters [   ], PHD [  ]
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Appendix III: Publications Articles

Contribution of Televisions in Promoting Covid-19 Vaccination in Tanzania: A Case of Tanzania Broadcasting Corporation, Channel One
Christopher Ndyana Philemon1, and Dr. Henry L. Mambo
*Corresponding author, Christopher Ndyana Philemon, cmpuzu@googlemail.com 
Dr. Henry L. Mambo, The Open University of Tanzania
Abstract: This study examined the contribution on Television in promoting COVID-19 vaccination in Tanzania, a case of TBC 1. Specifically, this study aimed at finding out the extent to which TBC 1 airs the content pertaining COVID-19 vaccinations, to determine the efforts which are employed by TBC 1 in educating the citizens about COVID-19 vaccinations as well as to find out the challenges facing the media house namely TBC 1 in communicating the message pertaining to COVID-19 vaccination. Data was collected from TBC 1 media house`s workers using the interview method. Data from the field were presented qualitatively (thematically). Basing on the data collected from the field, it was discovered that, TBC 1 was airing the content pertaining COVID-19 vaccination daily and all the days in a week, however, not every content had chance to be aired via TBC 1, rather the content which was professionally proved and the content which was within the confinement of TBC 1 media policies. Moreover, TBC 1 was investing a lot of efforts to make people to get the education on the vaccinations like preparing the documentaries on the vaccinations, news coverages on the matter, invitation of the experts to give more education on the matter, just to mention few. On the other hand, government interaction, societal diversification, international recommendations on some vaccinations have been challenging the performance of TBC 1 on the COVID-19. The study concluded that, TBC1 was playing the active and vital role in ensuring the citizens were opting for vaccination regardless of the prior information they had on the matter. It was recommended that; TBC 1 personnels had to be free and being assured of its editorial independence while working on the matter. The Government interaction reduces their morale on struggling for making all citizens opt for COVID-19 vaccination.
Keywords: Television, COVID-19 Vaccination Promotion, Tanzania Broadcasting Corporation, Channel One, Tanzania
Introduction 
This introductory chapter contains the background of the study, statement of the problem, research objectives, research questions, significance of the study, limitation of the study, as well as the conclusion of the chapter. 

Coronavirus Disease 2019 (COVID-19) is a contagious disease, which threatens the lives of millions globally. Another variant of Corona is also called severe acute respiratory syndrome coronavirus 2 (SARS-CoV-2). Coronaviruses are a group of viruses belonging to the family of Coronaviridae, which infect both animals and humans (WHO, 2020). The disease emerged in China specifically in Wuhan in 2019 and rapidly spread across the globe (Yu, 2020). According to the report by WHO (2021), each and every country has reported the case of the people who have been affected by the disease. Moreover, according to the WHO, COVID-19 has caused more than five million deaths and over 251 million confirmed positive cases. 

The spread of COVID-19 is reported to be between individuals by respiratory droplets and/or physical contact. Due to its way of spreading, it has been very difficult to combat its spread (Yu, 2020). The symptoms of the disease to most of the cases had been being asymptomatic to mild illness with fewer than 20% suffering severe or deadly complications. Basing on the report by WHO (2020) on the spread of the disease; it was reported that, people with some health complications such as; hypertension, diabetes mellitus, cardiovascular and immunodeficiency diseases increase the severity of the illness. People under this category experience very serious impacts of COVID-19. Moreover, people with such situations can severely experience the impact of COVID-19 and can require the very serious treatments including inpatient medical attentions and treatments (Tsatsakis, et al., 2020). 

Literature Review

This refers to the channels of communication, which aid the transfer of meaning from a sender to a large number of people at once (Dhanashree, et al, 2021). It includes the variety of ranges of media in communicating the certain message for reaching the very large group of people in a given area. 

Empirical Literature Review

Dhanashree et al., (2021) conducted online research with the target of asserting roles of mass media and it is impact on general public during COVID-19 pandemic in North India. In the collection of data, questionnaires were circulated to the known contact in North India for the aim of getting responses, which could have helped in the conclusion basing on the issue under probe. The research was quantitative in nature as it presented the findings in terms of statistical means. After the clear data analysis and presentation, it was found that in North India the use of internet was high followed by television news before and during the lockdown. The study also found that the use of magazines, newspapers and radio was declined during the lockdown. 

However, Alfatease et al., (2021) conducted the study titled the impact of social media on the acceptance of the COVID-19 Vaccine. A Cross-Sectional Study from Saudi Arabia was made. The main objective of this study was to understand the influence of social media on the attitudes and readiness of the general public of the Aseer Region of Saudi Arabia to opt for COVID-19 vaccination. In data collection, cross-sectional self-administrated online survey was conducted in Saudi Arabia specifically in Aseer region. The total number of 613 people willingly took part in the survey from April to May 2021. Residents of Aseer in Saudi Arabia, who are over the age of 18 is eligible for COVID-19 vaccines and willing to participate in the survey, were included in the study.

After the thorough analysis of data, it was discovered that 74.6% of all respondents agreed that the COVID-19 vaccine was misrepresented via social media. People who had been communicating messages in the social median had been misleading one another in one way or another. However, 37% of all respondents strongly agreed that social media had increased their willingness to opt for COVID-19 vaccine. Social media influenced this group to be vaccinated. The information they got in the social media was convincing and rich enough for them to go and get the vaccination. 

Moreover, it was also discovered that 49.8% of all respondents commented that, the quantity and quality of information on social media has a detrimental impact on their psychological well-being. Additionally, participants also agreed that social media had a negative effect on their psychological condition. This gives the implication that; social media has both negative and positive impacts on the lives of the people in Saudi Arabia during COVID-19 specifically on the era of vaccine introduction (Alfatease et al., 2021). This implies that media has the direct impact in the lives of the people. It can escalate or de-escalate fear in the given society. 

Theoretical Framework

The theory was founded by Hovland, et al in 1953 with the central argument that, when audience receives new information from the media; they experience the mental discomfort. Such discomfort forces them to behave or act in a way different from how they used to be. Moreover, basing on such discomfort; audience subconsciously or consciously work to limit such discomfort by making the decision by focusing on what is the best between the prior information they had or the new received information (Triandis, 1971). This means that, the audiences have the critical choice basing on the new information, which they are fed. 

Audiences have the chance to opt what to take basing on the content which they have in comparison to the prior they had and the new content are given. Moreover, basing on the description by Chan (2008), when audience or publics are bombarded with new sets of information or any new content, they experience what is he calls Mental Discomfort. Such distress is sometimescalled Dissonance. 

As a result of such dissonance, he/she consciously or subconsciously work to limit this discomfort through three selective processes that are interrelated to one another. The first stage discussed by Chan (2008) includes selective exposure. At this stage, an audience is exposed to the new media content or message. The second stage includes selective retention. This stage is when the audience remembers the prior message(s) they had, and start to compare the previous information with that new message by considering their previous arguments, altitudes and beliefs. 

Conceptual Framework

Kumar (2011) defined conceptual framework as a set of ideas and principles that represents specific direction by which the research would have to be undertaken. In other words, it describes the relationship between variables identified in the study and forms the basis of the research. A conceptual framework was used in this particular study as that explains the relationship of the variables used and their contribution to the shaping topic. It also defines the relevant variables and mapped out how they related each other. The variables in this study include Contribution of Televisions as an independent variable and promoting COVID-19 vaccination as dependent variable while media policy, readiness, acts as moderating/ intervening variables. 
Research Methodology

Research design is the conditions arrangement for the collection and analysis of data in a manner that aims to create the relevance of the study purpose (Akhtar 2016). This means that, it is the blueprint of how the research will be done in relationship to the nature of the problem to be investigated. Lelissa (2018) suggests that the research design is what makes the scholar set the tactics on the ways to pose the ways on how to get the required data for the problem under investigation. Moreover, Gray (2014) comments that research design sets the procedure on the required data, the methods to be applied to collect and analyse the data from the field, and how all of this is going to answer the research question. 

It is plan and procedure that consists of the steps of broad assumptions to detailed methods   of   data   collection, analysis, and interpretation. It is, therefore basing   on   the   nature   of the research problem being addressed (Merriam, 2016). This study adopted qualitative research approach. This is because firstly, qualitative research approach produces the thick (detailed) description of participants’ feelings, opinions, and experiences; and interprets the meanings of their actions (Denzin, 1989). This means that, the respondents had a position to express their in-deep feelings and relevant opinions about the variables in a study. 

Moreover, the qualitative research admits the researchers to discover the participants’ inner experience, and to figure out how meanings are shaped through and in culture (Corbin & Strauss, 2008). The qualitative research also turns individual experiences into usable data. The experience of the given person can be turned to be the very useful data, which can help to solve the certain problem in the given society.

Sampling Technique

Basing on Kabir (2018) argument that sampling is the process of selecting the sample for estimating the population characteristics; the sampling procedure involves looking at the way the samples can be obtained in order to get the data from the so selected population. This study applied non-probability sampling technique particularly purposive sampling technique. In carrying out this study specifically in selecting samples, the researcher selected people basing on their job descriptions at TBC 1 media house. Not all people were be in a position to be selected for the study rather only those who have the particular attributes basing on the study as it is propounded by Taherdoost (2016) on the distinctive features of purposive or judgemental sampling. 

Target Population

Mugenda & Mugenda (2003) defines population as the entire group of individuals, events or objects having a common observable characteristic. The Population of this study were the workers from TBC 1 from different departments as i demonstrated in Table 3.1. 

Table 3.2: Sampling Frame

	Sample to be used
	Reasons for being selected as sample
	Total

	Program manager 
	(i) He/she is the one who allows the nature of the content to be aired.
(ii) He/she oversees and filters the content, which are in confines of vision and mission of the media house.
	1

	Producer(s)
	(i) They prepare the content to be aired.
(ii) They prepare content basing on the needs of the audience.
(iii) They produce content in abiding to the media policies and house style focusing on the vision and mission.
	2



	Advertising/marketing personnel 
	(i) He/she knows the adverts, which are aired and their sources.
(ii) He/she also knows the nature of adverts, which are aired in terms of content (educating or informing on COVID-19 vaccination).
	1

	Presenter (s)
	(i) They are the ones airing the programs.
(ii) They invite different experts to make an analysis on the number of issues pertaining COVID-19 vaccinations.
(iii) They also get the feedbacks from the audience.
	2


Source: Researcher, 2022

Data Collection Method 

Data collection is the procedure of aggregating, measuring and analysing accurate insights for research using standard validated techniques (QuestionPro, 2020). It is the way of getting the information from the respective sample in reference to the issue under investigation. Moreover, data collection intends to tell the relationships between the variables in discussion. The data collection enables the researcher to make the due decision and conclusion on the issue which is under study (Ainsworth, 2020). 

This study employed unstructured interviews with the selected interviewees. This is because the candidates feel more comfortable in unstructured interviews unlike structured interviews. Moreover, with this kind of interview the respondents were flexible and can give more and in-deep information about the issue under probe. On the other hand, a candidate can explain concepts in an informal way which shows their clear understanding of the subject rather than the bookish knowledge (Henn et al., 2006). Unstructured interview reduces the communication gap or barrier between the interviewer and the interviewee. Therefore, the application of this method in data collection is very valid. This is because the nature of the study needs the deep explanations and experience from TBC 1 workers. This method made it easier to get the deep feelings of these workers. 

Discussion of the Findings

Research Objective Number One: Examined the Extent to which TBC 1 Aired Content Pertaining to COVID-19 Vaccination

Under this objective the researcher wanted to know the extent to which the content pertaining to COVID-19 vaccination got the coverage in TBC 1. With this objective, the researcher was guided by the assumption by Mwafisi (2013) that, the public service broadcast had to make sure that was creating the agenda and disseminating it to the publics as much as possible for ensuring that the provided message was well captured by the targeted audience. 

In answering this objective, it was necessary and basically to know how regular TBC 1 personnels aired the content pertaining COVID-19 vaccination? if daily, how many times and why? If weekly why? How many days a week and why? After the data collection the following were observed:

Basing on the data from the field, it was discovered that, TBC 1 personnel(s) aired the content related to COVID-19 vaccination daily. This means that, every day the content had to be aired to the audience for making them understand more about COVID-19 vaccination. In such daily bases, the respondents stipulated that, they aired such content not less than three times. 

Research Objective two: Efforts Made by TBC 1 to Ensure Citizens are getting Education about COVID-19 Vaccinations

Objective number two wanted to know the due efforts which were made by TBC 1 personnels to ensure that the citizens of Tanzania and outside Tanzania are getting the required education about COVID-19 vaccination. However, the key target being to know on whether the media, which is the public service broadcast in Tanzania is playing the vital role in communicating the vivacious information for the development of the society. It must be adhered that, the Public Service broadcast has the duty of ensuring that the very relevant and crucial information is communicated in the society by playing the traditional roles of the media that is to inform, entertain and educate (Young, 2011).

In answering this objective, it was very crucial for the researcher to ask the respondents whether TBC 1 has been initiating different efforts to make sure that the customers/audience are getting the required information about COVID-19 vaccination. The respondents were very cooperative and analysed different efforts they make to ensure that the education is reaching the targeted audience. The following efforts were stipulated by TBC 1 personnel in the provision of that education:

Research Objective 3: To Determine Challenges Facing TBC1 in Communicating Issues Related to COVID-19 Vaccinations

Under this objective the researcher wanted to know whether there were any challenges the TBC 1 personnel and the media as the whole had faced in communicating the information pertaining COVID-19 vaccination. Not only that, but also knowing the issues which had muffled TBC 1 efforts towards influencing people to vaccinate against COVID-19. This notion was based on the ascertain by Katera (2021) that, the public service media faces the latent challenges when communicating the certain information in the society; especially the information which is new in comparison to the prior information they had. 

In answering this objective, it was important for the researcher to get the information from the relevant respondents. After the data collection, it was discovered that, communicating such information to the public is associated with a number of challenges. Facing such challenges was not a baseline for TBC 1 to give up in communicating such important information rather acting as the cornerstone for them to brainstorm the other means for communicating such information. 

Conclusion and Recommendations

Examination of the Extent to which TBC 1 Airs Content Pertaining COVID-19 Vaccinations

Under this objective the researcher wanted to know the extent to which the content pertaining COVID-19 vaccination gets the coverage in TBC 1. In answering this objective, it was necessary and basically to the researcher to know how regular have TBC 1 personnel air the content pertaining COVID-19 vaccination? If daily, how many times and why? If weekly why? How many days a week and why?

Data collected from the field directly discovered that, TBC 1 airs the content relating to COVID-19 vaccinations daily and at any time, all the days in a week without being restrictions of the time. However, it was discovered that the content could be in form of advert or other communication means for the aim of delivering the very crucial information to the publics on the vaccinations. On the other hand, it was discovered that, TBC 1 is investing the efforts of airing such content because of how urgent and important it is. 

TBC 1 is playing such crucial role with the due notion that; the public service broadcast has to be very proactive in communicating the very crucial information to the audience for the development of the country. It was also discovered that, not every information or content pertaining COVID-19 vaccination can be aired via TBC 1, rather it is the content which is well packages, meets the broadcast standards, verified by the relevant authorities but also which is factual and detailed just to mention few. 

The obtained data implies a number of issues in the society. Firstly, it implies that TBC 1 as the public service broadcast media is on hand to invest more time in communicating the very serious and urgent content in the society to rescue the ongoing situation. It must be remembered that television as one among the mass media has the traditional duty of educating and informing the society on the certain issue urgently as much as possible, (Piltch-Loeb et al., 2021). 
Determination of the efforts which are Made by TBC 1 to Ensure Citizens are getting Education about COVID-19 Vaccinations

Under this objective the researcher wanted to know the due efforts, which are employed by TBC 1 personnel to ensure that the citizens of Tanzania and outside Tanzania are getting the required education about COVID-19 vaccination. However, the key target being to know on whether the media, which is the public service, broadcast in Tanzania is playing the vital role in communicating the vivacious information for the development of the society. 

It must be adhered that, the Public Service broadcast has the duty of ensuring that the very relevant and crucial information is communicated in the society by playing the traditional roles of the media that is to inform, entertain and educate (Young, 2011). In answering this objective, it was very crucial for the researcher to ask the respondents whether TBC 1 has been initiating different efforts to make sure that the customers/audience are getting the required information about COVID-19 vaccination. Basing on the collected and analysed data from the field, it was discovered that, TBC 1 is undertaking different efforts to ensure that such required education is reaching the targeted audience.

However, it has been discovered that, TBC 1 was doing a lot to make sure that people were opting for COVID-19 vaccination. TBC 1 invested a lot of efforts to make sure the information and the education about COVID-19 is reaching the large group of people in the society. Some of the invested efforts include welcoming the experts who are knowledgeable on the vaccinations as well as pandemics to initiate the discussions about COVID-19 vaccination. Such discussions played the vital role of increasing the education to the citizens. Not only education but also it has been allowing the citizens to get the opportunity to ask questions and being answered on spot.

Moreover, other efforts employed by TBC 1 to educate people for opting to vaccinate includes news coverage of stories entitled to COVID-19 vaccination. These stories increase the education to people on the matter. Documentaries giving out education on COVID-19 vaccination were prepared by TBC 1 personnel to make sure that the education was reaching the targeted population/audience. 

Challenges Facing TBC 1 in Communicating Issues Related to COVID-19 Vaccinations

Under this objective the researcher wanted to know whether there were any challenges the TBC 1 personnel and the media as the whole face in communicating the information pertaining COVID-19 vaccination. Not only that, but also knowing the issues which muffle TBC 1 efforts towards influencing people to vaccinate against COVID-19. This notion was based on the ascertain by Katera (2021) that, the public service media faces the latent challenges when communicating the certain information in the society; especially when communicating information which is new in comparison to the prior information they had. 

Regardless of the great efforts done by TBC 1; under this objective it has been revealed that, the media house is passing through a variety of challenges. Nevertheless, some of those challenges are beyond their capacity as they were too draconic to such public service broadcast (TBC 1). 

Government interventions in professionalism had been too much challenging TBC 1 in communicating messages pertaining COVID-19 vaccinations. The Government officials had been pushing the airing of the certain content regardless of whether it was complete or not complete. Therefore, this has been infringing the provision of complete information to the publics. 
Data obtained and analysed under this objective communicates a number of issues in the communication or journalism professionalism. Firstly, there was very low editorial independence in the media houses. This was verified by the practice of some government officials being in need of hearing only what they wanted and pushing the TBC 1 personnel to air the content they are in need of, regardless the infringements on the professionalism. They only needed the content they want to be aired, even if it has some professional lacunas. The great increase in professional muffling led to the publication of incomplete information. 

Conclusion 

This study assessed the role played by TBC 1 as the public service broadcast in promoting the vaccinations against COVID-19. In that regard it is concluded that, TBC 1 has been very crucial and active in promoting COVID-19 vaccinations in Tanzania. The media house, which is the public service broadcast has been playing its role in communicating the vital information to the citizens of Tanzania and the world at large. TBC 1 has been promoting the COVID-19 vaccinations without focusing on the challenges they encounter, rather focusing on their key goal, that`s to ensure all Tanzanians were getting the vaccination against COVID-19. Basing on such conclusion TBC 1 has been very active in promoting the issues which are considered to be of public interest. 

Recommendations 

In view of ideas emanating from the study, the following can be generally recommended:  

Recommendations to Citizens

Citizens should make sure that are getting the right information from the relevant and reputable sources, so as to avoid the confusion of information or sometimes being misled by the people who don’t have the positive intention on the respective matter in the given society. This is because, it has been found that, most of the citizens had been getting the wrong information pertaining COVID-19 vaccinations from the wrong sources
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