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ABSTRACT
Since the adoption of the 2009 National Mineral Policy, various mining companies have been operating in different places in the country. While the policy emphasises on the importance of the mining companies to show their roles in the development of communities living around mining sites, there have been complaints from mining communities that they do not benefit from mining activities. The study investigated on mining corporate social responsibility (CSR) interventions, a case of Matongo ward in Tarime District, Tanzania. The researcher used both quantitative and qualitative research design. The data collection techniques used includes interviews and questionnaire. The data obtained were analysed using Microsoft excel. The researcher used a sample size of 154 respondents; key informants of the study mining communities who were obtained through purposive and random sampling techniques. The findings show that mining CSR is very important, because enhances the development of the community; though majority, 56% were not aware on CSR. Majorities appreciate the presence of mining companies CSR in their communities because implement development projects. On other hand it was found out that policies, government leadership, attitude and economic situation affects the implementation of CSR. Lastly it was found that unity and cooperation between the government and mining companies is the best way of promoting corporate social responsibility in the mining communities. It was concluded that; the government, mining companies and other stakeholders should look on how to seat together so as to promote more the CSR. The study recommends that to meet the achievement of CSR, the government and the mining companies should cooperate well. 
Keywords: Mining, Mining Local Communities, Corporate Social Responsibility, Matongo.
TABLE OF CONTENTS

iiCERTIFICATION

COPYRIGHT
iii
DECLARATION
iv
DEDICATION
v
ACKNOWLEDGEMENT
vi
ABSTRACT
vii
TABLE OF CONTENTS
viii
LIST OF TABLES
xii
LIST OF FIGURES
xiii
LIST OF ABBREVIATIONS
xiv
CHAPTER ONE
1
INTRODUCTION
1
1.1 
Background of the Study
1
1.2 
Statement of the Problem
3
1.3 
Objectives of the Study
4
1.3.1 
General Objective of the Study
4
1.3.2 
Specific Objective of the Study
4
1.4
 Specific Research Questions
5
1.4.1 
General Research Question
5
1.4.2 
Specific Research Questions of the Study
5
1.5 
Significance of the Study
5
1.6 
Scope of the Study
6
1.6.1 
Content Scope
6
1.6.2 
Theoretical Scope
6
1.6.3 
Geographical Scope
6
1.7 
Organization of the Study
7
CHAPTER TWO
8
LITERATURE REVIEW
8
2.1 
Introduction
8
2.2 
Definitions of Key Terms
8
2.3 
Theoretical Literature Reviews
9
2.3.1 
Social Exchange Theory
10
2.4 
Empirical Literature Review
11
2.4.1 
Empirical Literature Review Globally
11
2.4.2 
Empirical Literature Review in Africa
14
2.4.3 
Empirical Literature Review in Tanzania
17
2.5
Research Gap
21
2.6 
Conceptual Framework
22
2.7 
Theoretical Framework
23
CHAPTER THREE
25
RESEARCH METHODOLOGY
25
3.1
Introduction
25
3.2 
Research Philosophy
25
3.3 
Research Approach
25
3.4 
Research Design
26
3.5
Study Area
26
3.6 
Study Population
26
3.7 
Unity of Analysis
27
3.8 
Sample Size and Sampling Technique
28
3.8.1 
Purposive Sampling
28
3.8.2 
Simple Random Sampling
29
3.9 
Types and Sources of Data Collection Methods
29
3.9.1 
Primary Data
29
3.9.2 
Secondary Data
31
3.9.2.1 Documentary analysis
31
3.10 
Validity and Reliability of Data
32
3.10.1 
Reliability
32
3.10.2 
Validity
32
3.11 
Data Analysis and Presentation Technique
33
CHAPTER FOUR
34
PRESENTATION, INTERPRETATION AND ANALYSIS OF DATA
34
4.1 
Overview
34
4.2 
General Information of the Respondents
34
4.2.1 
Respondents’ Gender
35
4.2.2 
Ages Groups of the Respondents
35
4.2.3 
Respondents’ Education Level
36
4.2.4 
Marital Status of the Respondents
36
4.2.5 
Respondents Experience in mining Sectors and CSRs Practices
37
4.2.6 
Categories of the Respondents
37
4.3 
Findings of the Study
38
4.3.1 
Community Knowledge of Corporate Social Responsibility as Part                        of Mineral Policy in Tanzania
39
4.3.2 
Contribution of Mining Companies in Promoting Corporate Social Responsibility
42
4.3.3 
Factors affecting Mining Companies in Promoting Corporate Social Responsibility
46
4.4 
Discussion of the Findings
49
CHAPTER FIVE
54
SUMMARY, CONCLUSION AND RECOMMENDATIONS
54
5.1 
Introduction
54
5.2 
Summary of the Main Findings
54
5.3 
Implications of the Findings
55
5.4 
Conclusion
56
5.5 
Recommendations
56
5.6 
Limitations of the Study
57
5.7 
Suggested area for Further Study
57
REFERENCES
58
APPPENDICES
60


LIST OF TABLES
Table 3.1: Study Population and Sample Distribution
27
Table 4.1: General Information of the Respondents
34
Table 4.2: Respondent’s Response Rate
38
Table 4.3: Responses on if the Respondents ever Heard about CSR
40
Table 4.4: Respondents’ Sources of Information on CSR
40
Table 4.5: The Presence of Projects Implemented by Mining Companies
42
Table 4.6: Rates on Importance of Mining Company in Community
44
Table 4.7: Effects of Mining Company Activities in Community
45
Table 4.8: Factors affecting Mining Companies in Promoting CSR.
46
Table 4.9: Ways to Promote Corporate Social Responsibility in Mining             Companies
48
LIST OF FIGURES
Figure 2.1: Conceptual Framework
22
LIST OF ABBREVIATIONS

CSR 


Corporate Social Responsibility
NMG               
North Mara Gold Mine

UK 


United Kingdoms

URT 


United Republic of Tanzania.  

USA 


United States of America

WEO


Ward Executive Office

CHAPTER ONE

INTRODUCTION
1.1 Background of the Study

Worldwide, the word Corporate Social Responsibility (CSR) is not a new term; many mining companies in all countries are facing with the challenges of how to implement the Corporate Social Responsibility (CSR) policy (Kilave, 2017). Implementation and provision of Corporate Social Responsibility (CSR) is generally considered to be significant tool for achieving sustainable development to mining local communities along with government as whole (Amos, 2018). 
In western countries regarding the importance of corporate social responsibility in business performance and society’s welfare, various efforts have been taken to make it practical. The United Kingdom (UK) has a Minister responsible for coordinating corporate social responsibility activities to ensure they are well organised and be able to contribute to the national development. In the European Union, corporate social responsibility has been networked to enable companies to share relevant information on how to implement it in a credible manner (Kurowski and Huk, 2021)
While in most of African countries like Ghana to reduce criticism and to protect their reputation, companies have responded by spending on social services (Robertson and Churchill, 2015). At face value, this is a positive initiative because it is the primary duty of the state and companies are only helping to alleviate the poverty of communities. When linked to environmental pollution, however, these initiatives could be viewed as a form of compensation (Robertson and Churchill, 2015). In the same way in East African country like Uganda there are those who see CSR as the fulfilment of the compulsory obligation imposed upon the businesses by the law to ensure that the businesses give back to communities in exchange with their financial gains (Ali, 2017). 
In Tanzania as other parts of the world corporate social responsibility is progressively getting support. However, in mining sector, the concept appears to be new. Large scale mining companies operating in different parts of the country do not understand or either deliberately ignores it. Carelessness to implement credible corporate social responsibility by mining companies poses a great challenge to the social economic development of people living around mining areas in Tanzania (Malinganya, 2016). In view of that in 2009 the government enacted the Mineral Policy, which among other things requires mining companies to contribute to the development of local people through corporate social responsibility programs. It also requires the government to put in place monitoring systems to ensure that mining companies become socially and environmental responsible. This means that monitoring systems needs to be strengthened from national up to the district level (Malinganya, 2016).

The contextualization of the study based on Matongo Ward, Tarime District, Mara, Tanzania (Onyango, 2015). Since 2000s, the mine has spent close to $4 million on development projects. Almost half of this amount, $2million, was spent on a long water pipe which was drawn from Lake Victoria (Malinganya and Paul, 2016).  Since the general objective of this study is to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District.
1.2 Statement of the Problem

Mining local communities around Matongo Ward, Tarime District are facing with the challenge of poor social services, environment factors as well as economic. It is expected that corporate social responsibility by mining companies would solve these challenges. Unfortunately, approaches used to ensure CSRs by mining companies has failed to provide a solution as expected by mining local communities.
A lot of studies have been carried out pointing on this challenge. According to Onyango (2015) found out that environment factors such land degradation, noise pollution, water and air pollution, forest destruction are the major factors that affect the nature of land in mining areas. Provision of a well-organized corporate social responsibility by mining companies would solve this confront. While Malinganya (2016) also found out that in Tanzania, economic factors include unemployment in the mining communities, poor compensations, and alternative livelihood program are among of the challenges obtained in the mining area. By Kilave (2017) the social factors thus include provision of social facilities such as schools, dispensary and roads are the main function of CSRs by mining companies. In mining area where there are better social services, the positive perception is high while those with poor provision of social facilities the negative perception is high.
Since the adoption of the 2009 National Mineral Policy, various mining companies have been operating in different places in the country. While the policy emphasises on the importance of the mining companies to show their roles in the development of communities living around mining sites, there have been complaints from mining communities that they do not benefit from mining activities carried out by those companies. This brings questions to a researcher like what is the community understanding or perception of corporate social responsibility as part of the mineral policy of Tanzania? What is the contribution of mining companies in promoting corporate social responsibility around mining communities? What factors affect mining companies in promoting corporate social responsibility in mining communities? What should be done to promote corporate social responsibility in the mining communities? Answer to the above stated questions remained as the statement of the problem of this study. 

1.3 Objectives of the Study

1.3.1 General Objective of the Study

The general objective of this study is to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District.
1.3.2 Specific Objective of the Study

This study was guided with following specific objectives of the study;

i. To determine community knowledge of corporate social responsibility as part of mineral policy of Tanzania in Matongo Ward.
ii. To determine the contribution of mining companies in promoting corporate social responsibility around Matongo ward.
iii. To find out factors affecting mining companies in promoting corporate social responsibility around Matongo Ward.
iv. To explore ways of promoting corporate social responsibility in the mining communities.
1.4 Specific Research Questions

1.4.1 General Research Question

What are the perceptions of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District?
1.4.2 Specific Research Questions of the Study
i. What is the understanding of corporate social responsibility in Matongo ward as part of the mineral policy of Tanzania?

ii. What is the contribution of mining companies in promoting corporate social responsibility around Matongo community?
iii. What factors affect mining companies in promoting corporate social responsibility in mining communities?
iv. What should be done to promote corporate social responsibility in the mining communities?
1.5 Significance of the Study
This study is significance to the mining companies, researchers/academicians since it can add knowledge to stimulate further studies in the practice of corporate social responsibility, hence add knowledge to the current body of knowledge. Also, the study results can provide government management as well as mining organization with an in-depth understanding regarding the challenges facing mining companies in achieving Corporate Social Responsibilities. This can help government management as well as mining institutions to provide social services by increasing the rate of challenges facing mining companies in achieving Corporate Social Responsibilities 
1.6 Scope of the Study
1.6.1 Content Scope
The main aim of this study was to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District. The study was  guided by four specific objectives thus includes to determine the community knowledge of corporate social responsibility as part of mineral policy of Tanzania, to determine the contribution of mining companies in promoting corporate social responsibility around mining communities, to find out factors affecting mining companies in promoting corporate social responsibility around mining communities and to explore ways of promoting corporate social responsibility in the mining communities.
1.6.2 Theoretical Scope
This study used social exchange theory George Homans (1958) by to support the study objectives. This theory is also known as reward-cost outcomes of interactions theory. It assumes that for affiliation to take place, a minimum positive level (rewards greater than costs) of an outcome should exist in the organization or place. Therefore, this study is attempted to use social exchange theory by George Homans (1958) in order to find out the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District.
1.6.3 Geographical Scope
This study was conducted at Matongo ward in Tarime District. The aim of this study is to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District.
1.7 Organization of the Study
This study is prearranged in the form of chapters, that is: chapter one focuses on the introduction of the study, statement of the problem, research question(s), research objectives of the study, scope of the study, significance of the study and finally organization of the study, chapter two looks at the theoretical part, empirical part, and conceptual framework, chapter three looks at the methods of data collection (methodology). Chapter four look at the data presentation and findings and chapter five cover summaries, conclusion, and recommendation of the findings.
CHAPTER TWO

LITERATURE REVIEW

2.1 Introduction

This chapter contains the definition of key terms, theoretical reviews, empirical reviews, and the conceptual framework.

2.2 Definitions of Key Terms

This section defines key terms in this study together with the terms mining local communities and mining corporate social responsibility (CSR) interventions.

2.2.1 Mining

Mining is the extraction of valuable geological materials from the Earth and other astronomical objects. Mining is required to obtain most materials that cannot be grown through agricultural processes, or feasibly created artificially in a laboratory or factory. Mining According to the Tanzania Mining Act (2010), means a deliberate action to mine minerals, and includes any operations directly or indirectly necessary therefore or incidental there to, including such processing of minerals as may be required to produce a first saleable product, and “mining” shall be construed accordingly.

2.2.2 Mining Local Communities
Mining local communities refers to people living around mining sites. They are people likely to be negatively or positively affected by mining operations (Majer, 2013).
Mining Local Communities normally live around the mine and interact in a daily basis with mining operations. This study defines mining local communities as people whose geographical location put them around large-scale mining activities (Majer, 2013).
2.2.3 Corporate Social Responsibility 
Corporate social responsibility (CSR) is a social contract between organizations and the communities in which they operate (Amos, 2018). Corporate social responsibility is well-known to be one of the crucial means to restore community livelihood in mining areas (Amos, 2018).
2.2.4 Perception

Perception can be defined as the act of perceiving by means of the mind. Perception is central to understanding how people react. Perception is a directly response from the specific absorption or the process of a person to know a few things through her or his senses (Great dictionary of Indonesian Language, 2008). According to Devito (2011), perception is the process by which one becomes aware of against the stimulus that affects the senses someone mentioned. Rakhmat (2007) defines that perception is an experience about objects, events, or contacts gained from concluded information and interpret the message.
2.3 Theoretical Literature Reviews
This study used social exchange theory by George Homans (1958) to support the study objectives. This theory is also known as reward-cost outcomes of interactions theory. It assumes that for affiliation to take place, a minimum positive level (rewards greater than costs) of an outcome should exist in the organization or place.
2.3.1 Social Exchange Theory
The researcher chooses this theory because it explains that individuals minimize their costs and maximizes their rewards within a relationship. It tells one how to sustain and keep relationships. It is a timely and systematic approach. The theory is almost applicable in all situations. Social exchange theory suggests that individual/ company/societies will (or will not) join a group based on outcomes of reward and cost. Reward for joining a group is in the form of gratifying the needs while cost is in the form of anxiety, frustration, embarrassment, and fatigue. Its reward is equal to, or more than cost the individual join the group. In reverse case he/she will not join the group.
Therefore, Social exchange theory is chosen under the current study because it is believed by most researchers that the theory hugely influences positive perception of mining local communities towards mining corporate social responsibility (CSR) interventions. In this case rewards in mining local communities includes things like employment opportunities, business operation around the area, provision of social services like building the dispensary, schools, roads by mining companies to local communities. One of the Social exchange theory assumptions is that individuals are innately selfish, ready to terminate relationships when cost outweighs the benefits. The theory assumes that the goal is familiarity when this is not always true.

On the other hand, cost in mining local communities include a lot of frustration, embarrassment, and fatigue such as luck of employment, poor social services around mining areas, soil degradation, air pollution, lack of healthily water around the mining areas as well as poor transportation and poor health services for mining local communities. Therefore, for mining companies to solve or minimize the cost or anxiety, frustration, embarrassment, and weakness as evaluated in the theory of social exchange, must use CSR formula. Therefore, this study attempted to use social exchange theory by George Homans (1958) to find out the community perception towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District
2.4 Empirical Literature Review
This part explains the practical/pragmatic/experimental and observed reviews of related literatures from different authors/experts/scholars/ and researchers from different parties of the world, starting from global level, developing countries of Africa and finally in Tanzania local point of view.
2.4.1 Empirical Literature Review Globally
Majer (2013) in Poland on the journal of sustainable mining entitled ‘The practice of Mining Companies in building relationships with local communities in the context of CSR Formula’. The aim of the study was to determine the importance of a company to build with local relationships through CSRs. This study used qualitative techniques to analyse data. The study found out that the area of CSR social involvement, including the construction of relationships with local communities is extremely important for mining companies and the impact on the environment posed by mining activities. 
The study recommended that, it should also be pointed out that mining companies go beyond simple understanding of social involvement as a manifestation of philanthropic activities and engage in financial support of small local community initiatives, local governments, and non-governmental organizations. These activities are undoubtedly very desirable from the point of view of building relationships with local communities. Further actions in this area of CSR should address better coordination and inclusion in the overall strategy and mission of mining companies and should improve the communication process to ensure that it fully shows the scale of the involvement of companies in the area and systematize the level of commitment of the companies.
Vintróa and Edob (2012) examines the role and diffusion of corporate social responsibility (CSR) management, especially in relation with the adoption of other management systems, in small and medium sized companies in the surface mining industry in Catalonia (Spain). Specifically, it identifies the most salient CSR practices, procedures and metrics and the profiles of companies more prone to adopt them. To fulfil this aim, a survey has been conducted. Results show that mining companies are familiar with CSR practices, but there is not much formalization of procedures and measurement systems of CSR yet. Results show that most socially responsible practices are related to environmental issues and therefore there is a relation between CSR and the application of environmental management systems. The analysis reveals that the management of CSR activities improves with the diffusion of knowledge on CSR practices. 

The study made by McNamara (2013) ascent ‘Mining Industry: A Call for Legislation’. The study finds that mining communities expect a certain degree of social services to be provided by the existing mining companies. However, since in much of eastern European countries like Spanish and Portugal companies are left at their own device to decides on what CSRs program to run with often disastrous results compare to western European like USA and UK as well as Canada. The study recommended that legislation and better policy must be structured by government sectors and these mining companies must be faithful in following the legislations to improve CSR to local communities.
Kurowski and Huk (2021) on their articles entitled ‘Corporate Social Responsibility and the Mining Industry: Areas of Use and Opportunities to Reduce the Negative Effects of Activity’. The aim of the article is to present the level of CSR in mining industry comparing to various sectors of the economy and to indicate the differences of CSR performance in mining companies resulting from their geographical location and size. The articles are based on the literature review and statistical analysis of data derived from CSR ratings. The findings showed that mining industry represents relatively high level of social responsibility. 
According to regional analysis European entities were awarded with the highest grades in most of indicators while Japanese companies obtained considerably lower results than other regions. Although, there was no significant differentiation in the level of CSR in the mining sector resulting from the size of the company, the smallest entities performed considerably worse than other groups in all environmental and social indicators. The presented research recommended that the degree of use of the CSR concept in the mining industry and the possibilities of improving the company's operations must keep in touch in accordance with sustainable development of local communities. Davis and Franks (2011) examined the costs of conflict with local communities in the extractive industry with the objective of exploring the business case for improved community relations and risk management in the extractive industry. The authors found that among the costs incurred by companies because of mining related conflicts with communities are loss of time spent by staff on managing risk and conflict, cost of disruption to production, loss of value of properties, costs associated with discontinuation of operations, cost of injuries and deaths, among others. The author recommended that proper CSRs should take place to recover that loss or cost occurred. 
2.4.2 Empirical Literature Review in Africa

The study carried out by Brew, Junwu and Boateng (2017) in Ghana in their research examines what Corporate Social Responsibility (CSR) is to people in the local communities affected by mining and their perceptions about some CSR initiatives. Data was collected from 501 respondents from three regions of Ghana. The sample was drawn from the catchment communities of gold mining companies who have commercial membership, level. The results of the survey showed that, more than 80% of the respondents in all the three regions know and understand CSR to mean something more than mining companies obeying only the laws governing mining in Ghana. 
Based on the results of the survey analysis, implications are drawn, and recommendations made for managers of mining companies. It was recommended that mining companies must endeavour to show genuine commitment in helping their communities find alternative livelihood activities, especially farmers who have been affected by the operations of the company. The Ghana Chamber of Mines must effectively monitor closely the CRS activities at the community level and apply the appropriate sanctions or encouragement to their member companies to ensure that their code of ethics is strictly obeyed.

Twerefou and Tutu (2015) on their working paper entitled ‘Attitudes of Local People to Mining Policies and Interventions’. The overall objective of the study is to assess the attitudes of mining communities towards mining sector policies and interventions. Specifically, the study has the following objectives: investigating the attitude of mining communities to mining policies and interventions, ascertaining why mining sector interventions are not providing the required results, investigating why mining communities violate mining regulations, investigating how SSM can be more meaningful for the economy and ascertaining what informs conflicts in mining communities. The study used both qualitative and quantitative data analysis to analyse data.
The study found out that many mining communities have unfavourable attitude toward mining sector policies and interventions because of economic, social and environmental challenges that confront them resulting largely from the mining activity with the most important one being the economic situation that they find themselves. Specifically, economic challenges could be considered as the driver of the unfavourable attitude of mining communities towards mining sector policies and interventions followed by environmental and social challenges. 
These challenges have made it difficult for many mining communities to earn a decent living and majority of them would prefer to be returned to their earlier situation before the mining activity began. It was recommended that, to solve those challenges is to develop guidelines on community mining relations on many issues that tend to affect mining communities. These guidelines will make it easier to assess the efforts by both communities and the mines to ensure that they negotiate in good faith and respect the negotiations that they have agreed upon. Monitoring systems should be strengthened to ensure that mining companies are operating according to the laws and regulations. 
Amos (2018) aimed is to explore how and what drives corporate social responsibility (CSR) in host communities of mining companies in developing countries. This paper used Ghana as a test case and conducted 24 in-depth interviews with participants drawn from mining host communities. The paper discovered that while CSR is broadly understood and encompasses six thematic categories in the mining host communities, there are emphases on philanthropic and environmental responsibilities. It was recommended that the findings of this paper may be applicable not only for CSR advocates, but also for policy makers in developing countries. 

Ansu-Mensah (2021), on their journal entitled ‘corporate social responsibility and stakeholder engagement in Ghana’s mining sector: a case study of Newmont Ahafo mines’. The aim of this study is to examine CSR practices and stakeholder engagement in CSR practices in the Ghanaian mining sector using Newmont Ahafo mines as the case study. The specific objectives are as follows: to explore the CSR practices undertaken by Newmont Ahafo Ltd., and to evaluate the mode of stakeholder engagement in CSR practices of Newmont Ahafo Ltd. Using purposive and snowball sampling in identifying its respondents, data was gathered through interviewing 21 selected respondents from various stakeholder groups and documents such as sustainability annual reports were analysed. It was discovered that Newmont Ahafo Mines has consistently had a prominent CSR drive in Ghana for several years and stakeholder involvement in CSR is important for implementing relevant CSR programs. Findings of this study contribute to the building of empirical reference which will serve as guidelines for management practitioners dealing with stakeholder relations and CSR in Ghana’s mining sector. Therefore, it is recommended that the mining sector put immense effort in engaging various stakeholders in their CSR initiatives.

Robertson and Churchill (2015) on their study entitled ‘The Mining Industry and Corporate Social Responsibility: Evidence from Two Mining Communities in Ghana’. In this study, they consider two major mining companies in Ghana, AngloGold Ashanti and Newmont Ghana Gold Limited, and draw on a sample from communities in which these companies operate to determine the impact of CSR on various dimensions of community development. They find that, in Ghana, the debate is not about whether CSR is developmental or not but rather what strategies and policies can help increase CSR efficiency. Findings recommended that CSR accounts for several visible infrastructure in mining communities. However, there is a major flaw in empowering community members and improving their livelihoods.
2.4.3 Empirical Literature Review in Tanzania

Mushi (2015) studied the ‘contribution of Acacia on the livelihood of local community’. The research used both qualitative and quantitative to analyse the data. The study used a total of 137 respondents as a sample size. The study found out that most of the respondents are aware of the concept of CSR with a few exceptional cases of those who are not aware of it. 60% of respondents believed that CSR of the Acacia has not contributed to their socio-economic wellbeing while 40% believe that Acacia had improved their socio-economic wellbeing. There was contradicting information from what Acacia revealed as its plans for community development and what was revealed by the community as the actual situation. In this regard, it can be noted that the public is alleging that mining companies do not effectively contribute to socio-economic lives of community surrounding the mining area. 
The researcher suggested various recommendations that the County government to carry out strategy in place to empower the local authorities where there is mining sites, to use those opportunities within that area. Ikasu (2018) the study examined the community perceptions regarding the engagement of mining companies in corporate social responsibility activities and motive driving the companies to fulfil their corporate social responsibilities using the Carroll’s Pyramid of corporate social responsibility. The study was conducted in Bugarama ward, Kahama district in Tanzania. 
Data were collected using a structured questionnaire with 100 randomly sampled household level respondents and analysed for descriptive statistics. The findings revealed the engagement of the company in a range of corporate social responsibility activities ranging from the ones that were conveniently beneficial to communities to those that were rationally organized. Economic success was found to be the most important motive. The desire to be identified as ethical and fulfilling philanthropic expectations of the communities had some links with economic profitability and business sustainability. On the other hand, the desire to comply with the laws was found to have the least link with engagement in corporate social responsibility. From these findings, it is concluded that corporate social responsibility is a strategic investment that seek to strengthen social capital. Behind ethical and philanthropic responsibilities appears to be the economic responsibilities that businesses seek to achieve.
Mganda (2016) on the business education journal entitled ‘Challenges on the practices of Corporate Social Responsibility in the Mining Sector in Tanzania: the case study of Bulyanhulu and Geita Gold Mine’. The methodology used in the study is meta-analysis in which various studies on CSR implementation have been reviewed. The findings on the ground indicate that there are serious challenges to comply with CSR in protecting the environment. Conclusions drawn have relevance for the real-life systems and academia, particularly on integrating responsible leadership and ethical thinking in business curricular. The study recommended that, multinational companies dealing with minerals need to re-examine their effectiveness implementation and compliance for corporate social responsibility practices for the benefits of all stakeholders, the well documented corporate charter to sustainability should never be used to camouflage their illegal practices on the ground to find fortune while compromising the ability of the next generations to meet their own needs.

Malinganya and Paul (2016) assessed ‘the contribution of Geita Gold Mine (GGM) to the livelihoods of local communities in Geita District’. Specifically, it assessed the effectiveness of corporate social responsibility implementation, determined the extent to which GGM has contributed to socio-economic development in the study area, and examined the communities’ perceptions of environmental problems associated with mining activities and their impact on community wellbeing. A cross-sectional research design was employed, in which qualitative and quantitative methods of data collection were used. 
The sample size comprised 128 households, and data were collected using checklists, questionnaires, FGDs, personal observations, and documentary reviews. Descriptive and inferential statistical analyses were used to obtain the findings. The findings revealed notable contributions to employment, education, health, and markets from GGM, including the construction of Nyankumbu girls’ secondary school and the supply of desks to seven schools. GGM also established Moyowa Huruma Orphanage Centre, constructed Nyakabale clinic, and supported cleft palate surgery, along with the construction of two outpatient buildings. 
In contrast, the majority reported a ‘strong negative influence of GGM activities on water pollution, air pollution, noise, and land degradation in nearby villages, unlike in villages further away from GGM where there was no impact. It was recommended that a bottom-up approach could be of great importance as it would inform the communities and mitigate negative community perceptions of GGM. It would also be useful as it might allow effective functioning of corporate social responsibility by the company in relation to the communities. 
The study by Kilave (2017) assessed ‘the applicability of mineral policy of Tanzania in promoting corporate social responsibility in mining communities in Msalala District, using experience of Bulyanhulu Gold Mine Company’. Specifically, it assessed community knowledge about corporate social responsibility, contribution of mining companies in promoting it, affecting factors and ways of enhancing it. 
The study adopted descriptive study design and involved 79 respondents who were selected purposively and randomly. The contribution of mining companies in promoting corporate social responsibility was also examined; the findings indicated that the Bulyanhulu Gold Mine Company supported the community by constructing dispensaries, school desks, bus stand and market, school latrines, government office and community wells. Based on the findings, it is recommended that the mining communities be involved in the project’s initiation and implementations; commitment to promoting it and coordination of activities related to corporate social responsibility be improved; and awareness creation be prioritized, if corporate social responsibility must be achieved.
2.5 Research Gap

Even though some studies have been done on the perception of mining local communities towards mining corporate social responsibility (CSR) interventions, no specific study has been done to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District. In the same way, many studies were conducted in 2015, 2018 which appears to be a long time, yet many developments have taken place since then, furthermore, in their studies they used different theories compared to the current study as well as their methodology for analysing data is different with the current study. Furthermore, although social exchange theory offers rich model to study the perception of mining local communities towards mining corporate social responsibility (CSR) interventions, no study in the given area of Matongo Ward in Tarime District used this theoretical framework to guide its investigation. Therefore, this study is an attempt to fill this gap.
2.6 Conceptual Framework

Smyth (2004) said that conceptual framework can be defined as a written or image/ diagram presentation which can explain either in graphs or can be in a way of narration. Reichel (1987) argued that theoretically this can be a set of rules that are used in the field study as well as for been a form of a structure or consequent management..  
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Figure 2.1: Conceptual Framework

Source: Field Data, (2022
).
The term conceptual framework is also known as theoretical framework; it referred as transitional theories which try to link in all aspect of analysis example setbacks description, literature evaluation, attitude, statistics compilation with psychoanalysis. This canister is used as road plan which provides logic experimental query. Since the theoretical structure often has a very secure near experimental analysis, this has a diverse way based on the question concerned.
2.7 Theoretical Framework
The study is comprised of two variables independent variable and the dependent variable. The conceptual framework Figure 2.1 illustrates the Corporate Social Responsibility interventions (CSR). It is conceptualized further that Capacity Building, Community awareness, engagement, Commitment to contribute to Community social economic projects are likely the ways of promoting Effective Community, Trust, Good relationship, Good Knowledge on the ongoing Mining activities, Employment opportunities, Local Business improvement, Local Content, Improved Social Services i.e., Construction of Health facilities, Education facilities Water and Sanitation, and Roads. These variables are related to each other which mean that each variable can influence another variable in one way, or another as shown in Figure 2.1 


CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Introduction
The section provides a clear view on how to handle the research in relation to the given area of concentration. This gives the purpose and ways on how to conduct and find information. The research to be conducted should consider the aims and the purpose of the study this is to say that the methodology involved should consider the area of study within the given region and so the collection of data is more concerned with the data collection and therefore the details should consider the description of the research. This section covers the following methodologies: 
3.2 Research Philosophy
A research philosophy is a belief about the way in which data about a phenomenon should be gathered, analysed, and used. The researcher of this study used two major research philosophies thus includes positivist (sometimes called scientific philosophy) and interpretative (also known as ant positivist philosophy). Thus, means the researcher used both qualitative and quantitative approach to analyse data (Creswell (2013).
3.3 Research Approach
This study used both quantitative approach and qualitative approach. To know the relationship between variables in the research problem, this study used a quantitative research technique within a descriptive research design (Creswell et al., 2013). To know and understand leadership behaviour, pattern, experiences, and intentions towards community development programmes. This approach focused on describing a phenomenon in depth and in details through interviews.
3.4 Research Design
In course of conducting this study a researcher employed descriptive cross sectional survey design. The researcher intended to use a descriptive research cross- sectional survey design because it assisted her in reciting and examining current conditions in on the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District with the aid of respondent’s perception, attitude towards the study variables and in reporting the way thing they are without retaliating or deviating from the study context.
3.5 Study Area
This research was conducted in Matongo ward in Tarime District; this is for the purpose of assessing the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District. On the other hand, the study was decided to be conducted in the above-mentioned area, due to easy of availability of information and cost saving from the researcher who has a lot of experience in mining sectors.
3.6 Study Population
Creswell (2013) in the book entitled “Qualitative inquiry & research design” found out that population is the number of people on the selected area of study that encounter various outcomes both positive and negative. The research study had population of 249 from different villages, mining officers and other local government officers from Mjini Kati Village, Nyangoto village, Nyabichune village, Matongo village and mining officers from North Mara Gold Mine as summarized as follows.

Table 3.1: Study Population and Sample Distribution
	Population distribution by village/ place
	Study population
	Sample size
	Percentages
	Data collection tool
	Sampling Technique

	Mjini Kati village Local community members
	72
	50
	32.5
	Questionnaires 
	Simple random/Purposive

Sampling

	Nyangoto village Local community members
	54
	30
	19.5
	Questionnaires 
	Simple random/Purposive

Sampling

	Nyabichune village Local community members
	41
	20
	13
	Interviews
	Simple random



	Matongo village Local community members
	33
	20
	13
	Questionnaires
	Purposive

Sampling

	Mining officers from North Mara Gold Mine.
	49
	23
	15
	Questionnaires
	Purposive

Sampling

	Total(N)
	249
	154
	100
	
	


Source: WEO, (2022).
3.7 Unity of Analysis

The study was conducted by taking mining local communities and mining officers of different village thus includes respondents from Mjini Kati Village, Nyangoto village, Nyabichune village, Matongo village and mining officers from North Mara Gold Mine and from each village the researcher picked few personnel for each village. The research adopted such analysis to avoid the cost structure during his study and time constraints. Each sample may provide the appropriate and sufficient information for the data collection, because the researcher used appropriate technique for selecting the sample for the purpose of data collection and analysis.
3.8 Sample Size and Sampling Technique

The research work basically selected mining local communities and mining officers from various villages because they are the custodian of CSRs in mining areas. Accordingly, both mining local communities and mining officers from different village were subject for obtaining data to know how CSRs interventions affect local communities (Amin, 2005). Sample sizes larger than 30 and less than 500 are appropriate for most research”. Therefore, in this study, a researcher included the sample size of 154 respondents from the 249 selected accessible populations. The researcher arrived at this sample size with the aid of Slovenes’ formula of:
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 Where n= Sample size, N= Sampled population and e= Level of significance at 0.05.

The sampling techniques based on probability and non-probability involving purposive sampling and random sampling.
3.8.1 Purposive Sampling
This is a technique regarding which item should be included or exclude in the sample rest on the researcher’s judgment and intuition. According to Creswell (2013) in the book entitled “Qualitative inquiry & research design” found out that purposive technique enabled the researcher to choose respondents basing on the fact that they have desirable characteristic and variables related to the issue being studied. These were a key informant of this study.
3.8.2 Simple Random Sampling

This technique has the property that every possible combination of objects in the population studied has an equal chance of being selected as cited by Creswell (2013) in the book entitled “Qualitative inquiry & research design”. In that case the researcher included everyone in the study considering that all respondents have common observable characteristics.
3.9 Types and Sources of Data Collection Methods

To attain adequate, appropriate and reliable information, the research work used both secondary and primary information. The following instruments were applied: Questionnaire, and interview.
3.9.1 Primary Data

This is information were received directly from the respondent based on the researcher needs.
3.9.1.1 Interview

This method employed to find information necessary from the group more quickly just to allow individuals to express more themselves on issues pertaining to this study. About 20 respondents from the mining local communities ‘members at Nyabichune village were interviewed. Interview method was used as means to clarify the information/data provided in questionnaires. Strong views and statements were quoted by the researcher to make the findings more valid. The interview tool provided a room to discussion and elaboration on how Matongo community members perceives CSR interventions, their remark on the contribution that the mining activities has been implementing to their community, as well as from the various sample size the interview tool helped to know factors affecting Mining companies in promoting corporate social responsibility.
3.9.1.2 Observation

Significant data not left behind/ ignored thus observation was put into practice, participatory and non-participatory observation. The aim of this technique is to obtain the primary data that lay the steppingstone for the secondary data which together produce a meaningful version for analysis. The researcher participated in day-to-day activities of the mining activities within two weeks. The researcher observed different development projects developed by the mining companies operates in Mara region. The researcher observed several health centres, water wells and other development projects developed by mining family in Mara. Most contributions that were done by CSR intervention in Matongo ward were seen and observed during the data collection.
3.9.1.3 Questionnaires

Questionnaire is defined as an instrument consisting of a series of questions about the study. It is a highly structured method of data collection tool (Adama 2010). This is the best and efficient way of collecting data from correspondents. This is the first and for most data collection at hand, it represents data given by correspondents either by answering questions face to face or in a written form. The questionnaire method consisted of part A, that reveal how the respondents’ groups is formed, part B this describe the variables of the research.
Both open and closed ended questions were used in this study. Questionnaire involved the asking of questions to the respondents and thus they were asked direct questions to enable the collection of the real data. All objectives feedback were obtained through Questionnaires. The researcher used questionnaire method to 134 respondents. The questionnaires differed from one group to another group (local communities’ members, leaders, and mining officers). The questionnaires comprised of closed and open-ended questions. Questioners were generated to accommodate all findings to the general objective of the study.
3.9.2 Secondary Data

3.9.2.1 Documentary analysis

The collected data through documentation was included a review from earlier studies on the topic, from the books, journals, reports, and some documents. Also, by using organizational charter/structure, report, and plan enabled to know for the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District. The researcher used different mining documents data records from the ward administration and mining officers. The ward documents concerned several projects developed by the mining companies. The documents from the mining officers concerned financial budget used by mining companies in developing such development projects.

3.10 Validity and Reliability of Data
To reduce the possibility of getting the wrong answer, attention needs to be kept to the particulars on the research design, reliability, and validity (Creswell; 2013).
3.10.1 Reliability

The extent to which the instrument is continuous in measuring what it is designed to assess is referred to as instrument reliability (Creswell, 2013). The researcher enhanced reliability by revealing the aim of the study to the respondents and ensuring confidentiality of respondents’ information. This made respondents freer to tell information they have. The study used simple language. This enabled respondents to respond to questions accurately. Concerning the issue of reliability all strategies that were applied in validity was very important to ensure reliability. Thus, mixed methods during data collection were used to crosscheck findings including documentary review, questionnaires, and interview. According to Yin (2003) there is no validity without reliability, so enhancing validity amount to reliability.
3.10.2 Validity

Validity of the instrument of the study was determined by content and face to face validity to produce accurate results and to measure what is supposed to be measured by the researcher (Creswell, 2013). Supervisors, lecturers from Open University of Tanzania helped the researcher to ensure the validity of the questionnaire and the questionnaires respond to the objectives of the study. Content validity was used to establish whether the questionnaire measured and what to measure. The content validity was found by considering the number of items declared relevant divided by total number of items presented.
3.11 Data Analysis and Presentation Technique

After data collection, the researcher sorted out the invalid questionnaires. Data were coded, computed, and analysed using the Statistical Package for Social Sciences. Descriptive Statistics such as frequencies, percentage and correlation analysis were used according to the respective objectives, research question of the study. Frequencies and percentage distributions were used to analyse data on the respondent’s profile. Frequencies and percentage also were used to analyse data to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District.
3.12 Ethical consideration
In this research, issues concerning to the ethical manner of research such as up to date permission, privacy, confidentiality, and secrecy was upheld. By Dellinger (2005) found out that ethics is the norm of behaviour that guide proper choice about our manners and our interaction with others. Participants and respondents were specified full in sequence and order on the aim and specific objectives of the study to organize them to make up to date decisions as to whether to participate in the study or not. Moreover, all information relating to the identity and personality of respondents was treated with utmost privacy. Furthermore, all information will be gathered and will be used for the sole reason of this study.
CHAPTER FOUR

PRESENTATION, INTERPRETATION AND ANALYSIS OF DATA

4.1 Overview

This chapter presents data, analysis, and interpretation. The data analysis and interpretation were based on the main research questions. The presentation was divided into two parts. The first part presents the respondents profile while the second part covers the presentation, interpretation, and analysis of data objective by objective.

4.2 General Information of the Respondents
Table 4.1: General Information of the Respondents
	Gender Category by villages 
	Frequencies
	Percentages (%)

	Gender
	Male
	108
	70%

	
	Female
	46
	30%

	Age groups
	20 up to 29
	22
	14%

	
	30 up to 39
	42
	27%

	
	40 up to 49
	44
	30%

	
	50 up to 59
	30
	19%

	
	60 and above
	16
	10%

	Education level


	Completed Primary Level

	38
	24.6%

	
	Completed   secondary level         
	56
	36.2%

	
	Completed    Certificate Level         
	24
	15.5%

	
	Completed    Diploma
	18
	11.6%

	
	Completed     Degree
	11
	7.1%

	
	Completed Masters
	6
	3.8%

	
	PhDs holders 
	2
	1.2 %


	Marital status
	Married 
	120
	78%

	
	Single 
	20
	12%

	
	Widowed 
	7
	5%

	
	Separated 
	7
	5%


	Respondents Category
	Local mining communities
	80
	52%

	
	Mining officers
	39
	25%

	
	Local leaders
	35
	23%

	Mining Experience
	Less than 1 year
	21
	14%

	
	1 – 2 years
	65
	42%

	
	3 – 7years
	45
	29%

	
	08 to 12 years
	20
	13%

	
	13 and above
	3
	2%

	Total 
	
	154
	100%


Source: Researchers Field Data, (2022).
The study sought to establish the overall respondent’s information including respondent’s gender, age, level of education, marital status, their residence, experience in mining sector and their falling categories. The research study sample comprised of 154, with a total of 154 brought back questionnaires that were distributed citizen at Matongo Ward in Tarime District. The respondents included mining local communities, local leaders, and Mining officers from the villages form the Matongo ward; this included respondents from Mjini Kati Village, Nyangoto village, Nyabichune village, Matongo village and Mining officers from North Mara Gold Mine. Their detailed were as presented in Table 4.1.

4.2.1 Respondents’ Gender
On issues of gender, the data on Table 4.1 show that, majorities, 108 respondents equal to 70% was males, while minorities, 46 respondents equal to 30% were female. This implied that, men participate much in economic activities specifically mining activities than women; this was due to the possibly fact that women were very busy to take care of their families.  But generally, both male and female participated in the research findings. 
4.2.2 Ages Groups of the Respondents
 Considering to the importance of ages group in community matters, the researcher decided to consider the ages of the respondents. On this issue, the researcher noted that majorities, about 44 respondents, representing 30% were respondents aged 40-49; about 42 respondents, equal to 27% were aged between 30 years to 39, followed by respondents aged between 40 years to 49 who were 37 respondents equal to 25%. Minorities, 16 respondents equal to 10% were aged above 60 years. Without considering their numbers depicted in figure above, the study involved the respondents with all age groups (except those aged below 20 years, because the researcher believed that the individuals aged under this age group were busy with education issues and possibly there were not much aware on issues relating to mining activity)
4.2.3 Respondents’ Education Level
The researchers decided to work on respondents' levels of education because education matters much on humans’ life including decisions making in various issues and in economic activities. The field data on table above indicate that majorities (were educated) attended to school. However, majorities, 56 respondents, representing 36.2% had secondary education level. About 38 respondents equal to 25% completed primary education level; minorities (2) citizens equal to 1% were PhDs holders. In general, the researcher used respondents with all levels of education. This helped the researcher to meet the study objectives by collecting ideas from individuals with different understandings on issues pertaining to corporate social responsibility (CSR) interventions at Matongo Ward in Tarime District.
4.2.4 Marital Status of the Respondents

The findings in Table 4.1, demonstrates that the researcher used the respondents from all marital status categories. The researcher used both married, single, widow and those separated from their marriages. However, mostly married respondents (78%), were very many than singles and other categories. These imply that most of majorities of Matongo ward were married. The researcher used all categories of marriages to depict the real image of Perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo Ward in Tarime District in large and Tanzania at large.
4.2.5 Respondents Experience in mining Sectors and CSRs Practices
The respondents' experiences were grouped into five (5) groups. Less than one (1) year experience, 1 year to 2 years’ experience, 3 years to 7 years’ experience, 8years to 12 years’ experience, and 13 years and above experience. Respondents' experiences on mining sectors and CSRs practices helped the researcher to meet the general study objective and specific objectives. Under the concern of respondents’ experience, the researcher noted that, majorities 42% had an experience of 1 to 2 years on mining sectors and CSRs practices; minorities, 2% had an experience of 13 years and above. In short, this study used experienced respondents on mining sectors and CSRs practices at Matongo ward in Tarime district. However, the presence of high number of experienced individuals helped the researcher to meet the study objectives effectively.
4.2.6 Categories of the Respondents
The Table 4.1 indicates the distribution of the respondents in case of their categories in their communities. The figure indicates that, majorities 80 respondents equal to 51.9% were under the category of mining local communities. About 39 respondents equal to 25.3% belonged to the category of local leaders. Minorities, 35 respondents equal to 22.7% belonged to the category of mining officers at Matongo ward in Tarime district. The researcher decided to use all these three groups to balance the story on the topic under the study. 

Addition to that, the study successful obtained sufficient results due to the good response rate provided by the respondents who engaged directly and indirect to the study by providing their opinions on the concept of perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo Ward in Tarime District. Table 4.2 below revealed that response rate was 100% implying that all respondents who were selected to be part of the study participated effectively by providing answers to the questionnaires together with interview conducted by the researcher at Matongo Ward in Tarime District. 
Table 4.2: Respondent’s Response Rate
	Residing Streets
	Sample size
	Réponses’ fréquence
	Responses rate in %

	Mjini Kati Village
	50
	50
	100

	Nyangoto village
	30
	30
	100

	Nyabichune village
	23
	23
	100

	Matongo village
	23
	23
	100

	North Mara Gold Mine
	28
	28
	100

	Total
	154
	154
	100


Source: Researcher’s Field Data, (2022).
All these respondent characteristics and details helped the researcher to meet the objectives of this study. 
4.3 Findings of the Study
The general objective of this study was to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District. To meet the study objectives, the researcher was guided by three (3) research questions; that were asked as follows; what is the community understanding of corporate social responsibility as part of the mineral policy of Tanzania? What is the contribution of mining companies in promoting corporate social responsibility around mining communities? What factors affect mining companies in promoting corporate social responsibility in mining communities? 
And lastly, what should be done to promote corporate social responsibility in the mining communities? These study questions were well answered and analysed using frequencies and percentages in table. Responses with high frequencies and with high percentage illustrated acceptance of the response, while the response with low percentage illustrated unacceptance of the response (Msofe, 2016). In attempting to the questions at this part, the researcher guided the respondents to answer the questions following the instructions; the respondents were required to put a tick (v) mark on the respective answer of choice; narrations from the interview were used as evidence of the study.
4.3.1 Community Knowledge of Corporate Social Responsibility as Part of Mineral Policy in Tanzania
To meet the requirement of the objective number one (to determine the community knowledge of corporate social responsibility as part of mineral policy of Tanzania), the researcher questioned 115 respondents (local mining community members and local leaders) through questionnaires method, if they have ever heard about corporate social responsibility (CSR). Their responses were grouped into frequencies (f) and percentage (%) in response to either YES or NO; their responses were as summarised here (Table 4.3). 

Table 4.3: Responses on if the Respondents ever Heard about CSR
	S/N
	Perception Statement.
	Yes 
	No 

	1. 
	Have you heard about corporate social responsibility
	67 (44%)
	87 (56%)


Source: Field Data, (2022) 
The Table 4.3, from questionnaires, summarized the responses on if the respondents ever heard about corporate social responsibility. Majority, 87 respondents, representing 56% answered NO that, they never ever heard about corporate social responsibility at Tarime District. Minority, 67 respondents, represent 44% answered Yes, they ever heard about corporate social responsibility. This implied that majority are not aware about corporate social responsibility in their communities, because majority answered No; they never heard about it (corporate social responsibility).

Addition to that, those respondents answered Yes, that the ever heard about corporate social responsibility; they added that, they heard from different sources as summarised in table 4.4. 
Table 4.4: Respondents’ Sources of Information on CSR
	Sn. 
	Source of information 
	Frequencies
	Percentages

	a) 
	Village and Ward General Meeting 
	29
	19%

	b) 
	Mass Media 
	31
	20%

	c) 
	WEOs Office 
	25
	16%

	d) 
	Friends 
	22
	14%

	e) 
	Journals and newspapers
	23
	15%

	f) 
	Social medias and online writings 
	24
	16%

	
	Total 
	154
	100


Source: Field Data (2022).
The findings in Table 4.4 give a summary on respondents’ responses on sources of information on CSR; Majority, 31 respondents representing 20%, they answered that they heard that information from mass media. Others they heard that information through mass Medias like radio and television, WEOs office, friends, journal, and newspapers. Minority, 22 respondents, representing 14% answered that; they got such information through friends. This imply that, there was a lot of sources of information where majority could get info about corporate social responsibility; and those who did not got it was due to either their unwilling to know or the irresponsibility’s of some responsible personnel, specifically leaders. 
Furthermore, on the issue pertaining to the meaning of corporate social responsibility; majority explained Corporate social responsibility as a way that an organisation or company can look on how the community (communities) around them can benefit from the organisation economic activity. Example, if the organisation is dealing with mining activity, the organisation has a responsibility to contribute to the development of the social services infrastructures like roads of a place of activity. 
Again, this was witnessed when one of the respondents quoted saying that….
“Corporate social responsibility is the crucial means to restore/thanksgiving to the community livelihood in mining areas. It is like a social contract between organizations and the communities in which they operate their activities; as compensations of the disturbance the community experience as the organisation running its daily activities”.
Addition to that, the second respondent quoted that...

“Corporate social responsibility is an action thanksgiving, given by an organisation to the community after operating their economic activities successful. This can be done through constructing community projects like water wells for community uses, roads, health centres, and schools and so on”. 

Therefore, this implied that, some of communities’ members are aware with corporate social responsibility. 
4.3.2 Contribution of Mining Companies in Promoting Corporate Social Responsibility
In assessing the contribution of mining companies in promoting corporate social responsibility around mining communities; the researcher questioned to the respondents that, was there any corporate social responsibility projects implemented by Mining Company in their ward?  Their responses were as summarised in table 4.5
Table 4.5: The Presence of Projects Implemented by Mining Companies
	
	Perception statement 
	Yes 
	No
	I don’t know

	
	Is there any corporate social responsibility projects implemented by Mining Company in your ward?
	64 (42%)
	51(33%)
	39 (25%)


Source: Field Data (2022).
The findings in Table 4.5 above display the summary of the respondents’ response on the question asked that; Is there any corporate social responsibility projects implemented by Mining Company in your ward. This question was asked to respondents through both interview and questionnaire method; in responding to this question, Majority, 64 respondents, representing 42% answered Yes, there was corporate social responsibility projects implemented by Mining Company in their wards. Minority, 39 respondents, equal to 25% answered that, they don’t know if there is any corporate social responsibility projects implemented by Mining Company in their societies; other51 respondents, represent 33% said No, that there was not any corporate social responsibility projects implemented by Mining Company in their wards. This made a researcher to conclude that, corporate social responsibility plays a great role in some communities toward equipping the communities in implementing some projects. This was witnessed when one of the respondents quoted that…

“A certain Mining Company operating in our village is so good, because through corporate social responsibility it has been implementing several projects in our village. One of the good projects is the construction of football pitch for our football club; this enables our talented youths to employ themselves in soccer.”

The second respondents noted that. 

“Mining Company in our neighboring village, has constructed a health center and they promised to drill a water well at each street for the next year; this attracts much the communities, to allow other investors to come and invest in our country.” 

Vice versa to that, one of the respondents heard blaming that…

“Mining companies has polluted our environment with no benefit to the community; they are exploring our natural resources, with no benefit to our community. I think if I could be a leader at a certain position, I could stop this, to make sure the community is benefiting from the natural resources specifically mineral owing in their communities.
The responsible mining company implement projects through corporate social responsibility that enable the mining company to implement several projects for the community development. Apart from that, the researcher asked the respondents to rate the importance of mining companies in the communities. The responses of choices were Very important, Important, Satisfactory, not important, and not very important. Their responses were as recoded in Table 4.6 
Table 4.6: Rates on Importance of Mining Company in Community
	S/N
	Rating the importance of mining companies in your community. 
	Frequencies 
	Percentage (%)

	1. 
	Very important 
	32
	24%

	2. 
	Important          
	49
	36%

	3. 
	Satisfactory        
	25
	19%

	4. 
	Not important      
	17
	13%

	5. 
	Not very important
	11
	8%

	
	Total 
	134
	100


Source: Field Data (2022).
The findings shown above indicate how the 154 total respondents (local leaders, local members and mining officers) rated on importance of mining company in community. The findings show that, majority, 49 respondents, represent 36% rated that mining company was important; minority, 11 respondents, represent 8% rated mining company as not very important in community. This implied that, majorities appreciate the presence of mining companies in their communities, knowing that apart from few weaknesses like failure to implement some projects as CSR; there was other benefit like employment opportunities. This proved when one of the mining officers quoted saying that...
“Our mining company has been playing a vital role in mining communities; we have employed a lot of people in our company. We have employed youths, drivers so far; we have created a chance for food vendor to conduct their business around our mining sector. Again, our company has been participated in construction of development infrastructures like health centres, and roads”. 
Apart from that, the researcher questioned the respondents on if there is any negative effect because of presence of mining companies in the community. In attempting to this question, the researcher offered the Yes/No responses to respondents to answer the question. The feedbacks collected were as follows.

Table 4.7: Effects of Mining Company Activities in Community
	Are there any negative effects of Mining Company?
	Responses 
	Frequencies 
	Percentages 

	
	YES
	86
	56%

	
	NO
	44
	28%

	
	Not sure
	24
	16%

	
	Total 
	154
	100%


Source: Field Data (2022)
The findings in Table 4.7 show the 154respondents’ responses obtained through questionnaire and interview method, on question asked if there are any negative effects because of presence of mining companies in the community. The recorded data show that, majority, 86 respondents; equal to 56% answered Yes, there was a negative effect because of presence of mining companies in the community. Minorities, 16% were not sure if there was a negative effect because of presence of mining companies in the community. About 44 respondents, equal to 28% said No, there was no any negative effects as a result of presence of mining companies in the community. Majorities, mentioned environment pollution as the key negative effects of mining in the community; this was supported when one of the respondents said that, 

Mining as other economic activities pollutes environment at large extent; trough mining we lose vegetations and some animals. Again, mining process produce a lot of dusts that lead to both air pollution and water pollution.

The second respondents answered that...

“Mining activities lead to land degradation and loose of soil fertility that in turns lead to infertility of the soil. Poor soil discourages agriculture activity that in turns lead to hunger and famine in the community”. 

It was due to this fact the researcher concluded that, mining company has negative effects in the community. 
4.3.3 Factors affecting Mining Companies in Promoting Corporate Social Responsibility
In looking at the factors affect mining companies in promoting corporate social responsibility in communities; the researcher involved all 154 respondents, i.e., mining officers, local leaders, and community members. Again, the researcher allowed the respondents to highlight the factors affect mining companies in promoting corporate social responsibility. The responses were as shown in table 4.8. 
Table 4.8: Factors affecting Mining Companies in Promoting CSR.
	No. 
	Perception statement
	Frequency
	Percentage

	1. 
	Poor leadership
	148
	96%

	2. 
	Economic hardship experienced by the company
	96
	62%

	3. 
	Poor policy on mining and CSR
	114
	74%

	4. 
	Lack of awareness to mining administration.
	129
	84%


Source: Field data (2022).
The findings presented in Table 4.8 is about the respondents’ responses on factors affect mining companies in promoting corporate social responsibility; the findings show that, majority, 148 respondents, represent 96% argued that poor community leadership was the one of the factors that affect mining companies in promoting corporate social responsibility. This evidenced when one of the respondents said that...

“In many areas of our country, leaders are not fulfilling their duties effectively; most of leaders are corrupted; they are not ready to work for the benefit of the whole community. Either these leaders are the ones who are responsible to make sure that, these mining companies promote corporate social responsibility to the community effectively, but they are still sleeping”.
Addition to that, about 96 respondents, equal to 62% argued that economic hardship experienced by the mining companies sometimes affects mining companies in promoting corporate social responsibility to the community. This witnessed when several respondents hard saying that.
“Some of the mining companies are very willing in promoting corporate social responsibility without enforcement from the government, but the economic hardship that these companies sometimes pass through, lead the mining company to fail in promoting corporate social responsibility……….sometimes we must let these company aside for the benefits then promote corporate social responsibility”.
On other hand, it was found out that, majority, 114 respondents; represent 74% argued that poor policy affects mining companies in promoting corporate social responsibility to the community. Some of our policies are not good on how to enforce the mining companies that fails to promote corporate social responsibility to the community; there should be formulated a policy that could punish the mining companies that fail to promote corporate social responsibility to the community. Furthermore, 129 respondents, equal to 84% answered that lack of awareness to mining administrators affects mining companies in promoting corporate social responsibility to the community. This was proved when one of the interviewed respondents quoted saying that....

“Sometimes you may find some issues are not going well, not because of the whole company or institution; it is the issue of the few administrators; when the administrators now aware on what to do and what not to do, it brings difficulties the remaining, so if the administration is not aware on what to do for the community, it is not easy to promote corporate social responsibility”.

Therefore, lack of awareness to mining administrators, poor policy, poor community leadership and economic challenges that the companies face with, affect mining companies in promoting corporate social responsibility to the community. 
4.3.4 Ways to Promote Corporate Social Responsibility In Mining Companies
In order to find the ways that can be used in promoting the corporate responsibility in mining companies, the researcher allowed the respondents to give their views on what are the ways that can be used to promote CSR in Matongo ward. Their responses were as summarised in Table 4.9. 
Table 4.9: Ways to Promote Corporate Social Responsibility in Mining Companies
	
	Response
	Frequencies
	Percentages 

	1.
	Mining companies should be educated on CSR to community. 
	132
	86%

	2.
	Commitment between government and mining company.
	126
	82%

	3.
	Good leadership.
	147
	95

	4.
	Strict laws and enforcement.
	130
	88


Source: Field Data (2022).
The Table 4.9 shows the respondents’ response on ways to promote corporate social responsibility in mining companies to the community. The field findings show that, majority, 132 respondents, and represent 86% answered that Mining companies should be educated on CSR so as to promote corporate social responsibility in mining companies to the community because education is very important in human life. This was proved when one of the interviewed respondents said that...

“Education is very important, the community may blame on mining company without knowing if the one he/she blames to is aware on what you are blaming; so, if the mining administration will be educated on CSR it will be easy for them to promote corporate social responsibility”.

Majority, 126 respondents, equal to 82% answered that, commitment between government and mining company is the way to promote corporate social responsibility in mining companies. If the mining company and the government will enter commitment, it will be for each side to implement its duties. The government can commit itself on how is going to create a supportive environment for the betterment of the community; again, the mining company can commit on how is going to promote corporate social responsibility in mining companies.
Addition to that, about 147 respondents; equal to 95% argued that good leadership is the best way to promote corporate social responsibility in mining companies. Good leaders are the one who creates good environment to attract investors, specifically mining companies; these are responsible in creating friendship and relationship with mining companies that in turns will promote corporate social responsibility in mining companies. 
Furthermore, it was recorded that, majority, 130 respondents, represent 88% argued that strict laws and enforcement is the way to promote corporate social responsibility in mining companies. Strict laws will enable to punish the irresponsible side. The individual who will not be ready to implement the agreement will be punished through this law. In general, strict laws and enforcement, good leadership, commitment between government and mining company and Mining companies should be educated on CSR to promote corporate social responsibility in mining companies to the community. 

4.4 Discussion of the Findings
In responding to the objective one, to determine community knowledge of corporate social responsibility as part of mineral policy of Tanzania it was found out that majority were not aware on issues pertaining to mining corporate social responsibility (CSR) interventions. Majority, 86 respondents, representing 56% answered NO that they never ever heard about corporate social responsibility. Minority, 68 respondents, represent 44% answered Yes, they ever heard about corporate social responsibility.
These findings oppose with the findings of the study conducted by Brew, Junwu and Boateng (2017) in Ghana. In their research they examined what Corporate Social Responsibility (CSR) is to people in the local communities. Data was collected from 501 respondents from three regions of Ghana. The sample was drawn from the catchment communities of gold mining companies who have commercial membership, level. The results of the survey showed that, more than 80% of the respondents in all the three regions know and understand CSR to mean something more than mining companies obeying only the laws governing mining in Ghana. In their study majority were aware on CSR, while in this study majority are not aware on CSR. 
In determining the contribution of mining companies in promoting corporate social responsibility around mining communities., majority, 54 respondents, represent 34% rated that mining company was important; minority, 15 respondents, represent 10% rated mining company as not very important in community. This implied that majorities appreciate the presence of mining companies in their communities, also the communities believed to receive the mercy of employment from these mining companies; these findings differ with the study conducted by Majer (2013) in Poland on the journal of sustainable mining entitled ‘The practice of Mining Companies in building relationships with local communities in the context of CSR Formula’. The aim of the study was to determine the importance of a mining company to build with local relationships through CSRs.
This study used qualitative techniques to analyse data. The study found out that the area of CSR social involvement, including the construction of relationships with local communities is extremely important for mining companies and the impact on the environment posed by mining activities. The study recommended that, it should also be pointed out that mining companies go beyond simple understanding of social involvement as a manifestation of philanthropic activities and engage in financial support of small local community initiatives, local governments, and non-governmental organizations. These activities are undoubtedly very desirable from the point of view of building relationships with local communities. Further actions in this area of CSR should address better coordination and inclusion in the overall strategy and mission of mining companies and should improve the communication process to ensure that it fully shows the scale of the involvement of companies in the area and systematize the level of commitment of the companies.
Similarly, Mushi (2015) who studied the ‘contribution of Acacia on the livelihood of local community’.  The study found out that most of the respondents are aware of the concept of CSR with a few exceptional cases of those who are not aware of it. 60% of respondents believed that CSR of the Acacia has not contributed to their socio-economic wellbeing while 40% believe that Acacia had improved their socio-economic wellbeing. The research used both qualitative and quantitative to analyse the data. The study used a total of 137 respondents as a sample size.
In finding out the factors affecting mining companies in promoting corporate social responsibility around mining communities; the findings show that, majority, 148 respondents, represent 96% argued that poor community leadership was the one of the factors that affect mining companies in promoting corporate social responsibility; again, majority, 114 respondents; represent 74% argued that poor policy affects mining companies in promoting corporate social responsibility to the community. This finding relates with the study conducted by Twerefou and Tutu (2015) on their working paper entitled ‘Attitudes of Local People to Mining Policies and Interventions’. 
The overall objective of the study is to assess the attitudes of mining communities towards mining sector policies and interventions. The study used both qualitative and quantitative data analysis to analyse data. The study found out that many mining communities have unfavourable attitude toward mining sector policies and interventions because of economic, social, and environmental challenges that confront them resulting largely from the mining activity with the most important one being the economic situation that they find themselves. Specifically, economic challenges could be considered as the driver of the unfavourable attitude of mining communities towards mining sector policies and interventions followed by environmental and social challenges.
These challenges have made it difficult for many mining communities to earn a decent living and majority of them would prefer to be returned to their earlier situation before the mining activity began. It was recommended that, to solve those challenges is to develop guidelines on community mining relations on many issues that tend to affect mining communities. The identified factors that affect mining companies in promoting corporate social responsibility around mining communities are similar to this study at large extent. Such factors include economic challenges, unfavourable attitude and poor policies and leadership. 

On top of that, in exploring the ways of promoting corporate social responsibility in the mining communities; the findings show that, majority, 132 respondents, and represent 86% answered that Mining companies should be educated on CSR to promote corporate social responsibility in mining companies to the community. 126 respondents, equal to 82% answered that, commitment between government and mining company is the way to promote corporate social responsibility in mining companies. These findings concur with the study done by Kilave (2017) assessed ‘the applicability of mineral policy of Tanzania in promoting corporate social responsibility in mining communities in Msalala District, using experience of Bulyanhulu Gold Mine Company’. 
Basing on the findings, it is recommended that the mining communities be involved in the project’s initiation and implementations; commitment to promoting it and coordination of activities related to corporate social responsibility be improved; and awareness creation be prioritized, if corporate social responsibility must be achieved. Specifically, it assessed community knowledge about corporate social responsibility, contribution of mining companies in promoting it, affecting factors and ways of enhancing it. 
The study adopted descriptive study design and involved 79 respondents who were selected purposively and randomly. The contribution of mining companies in promoting corporate social responsibility was also examined; the findings indicated that the Bulyanhulu Gold Mine Company supported the community by constructing dispensaries, school desks, bus stand and market, school latrines, government office and community wells.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1 Introduction
This chapter covers a summary of the study findings, conclusion, and recommendation of the study; addition to that the chapter cover the limitations of the study and areas for further research on topic relating to the perception of mining local communities towards mining corporate social responsibility (CSR) interventions.
5.2 Summary of the Main Findings
This research work is based on determining the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District. The study found out that majority was not aware on issues pertaining to mining corporate social responsibility (CSR) interventions. Majority, 86 respondents, representing 56% answered NO that they never ever heard about corporate social responsibility. Minority, 68 respondents, represent 44% answered Yes, they ever heard about corporate social responsibility. 
In attempting the contribution of mining companies in promoting corporate social responsibility around mining communities it was found out that majority, 54 respondents, represent 34% rated that mining company was Important; minority, 15 respondents, represent 10% rated mining company as not very important in community. This implied that majorities appreciate the presence of mining companies in their communities, knowing that apart from few weaknesses like failure to implement some projects as CSR; there was other benefit like employment opportunities. 

Addition to that, the study findings show that, majority, 148 respondents, represent 96% argued that poor community leadership was the one of the factors that affect mining companies in promoting corporate social responsibility; again, majority, 114 respondents; represent 74% argued that poor policy affects mining companies in promoting corporate social responsibility to the community. On top of that, the researcher explored the ways that can be used in promoting corporate social responsibility in the mining communities; The field findings show that, majority, 132 respondents, represent 86% answered that Mining companies should be educated on CSR to promote corporate social responsibility in mining companies to the community. 126 respondents, equal to 82% answered that, commitment between government and mining company is the way to promote corporate social responsibility in mining companies.
5.3 Implications of the Findings
There is need for the policy on local government to state clearly on implementing and promoting the corporate social responsibility (CSR) to the Tanzanian.  The Public and the private sectors in Tanzania are working complementarily. Thus, there is a need for the government (from the local level to the top), the private sectors like mining companies and other related stakeholders to seat together and find out means and methods of promoting the corporate social responsibility (CSR) to the Tanzanian Community. To increase the awareness to the communities, there should be a national wide campaign to promote and sensitize on corporate social responsibility (CSR) in Tanzania. This will increase the understanding to the local mining communities. 
5.4 Conclusion

The study concludes that, strict laws and enforcement, good leadership, commitment between government and mining company and Mining companies should be educated on CSR so as to promote corporate social responsibility in mining companies to the community. Therefore, there is a need of quick response to address this problem; the community should benefit from the Mining companies. The mining companies should commit themselves on CSR.
5.5 Recommendations

Basing on the study findings, the study researcher recommends the following to deal with the factors affecting mining corporate social responsibility (CSR) interventions in Tanzania:

i. Mining companies at all levels and Tanzania at large should develop self-confidence and positive attitude in giving thanks to the communities through corporate social responsibility (CSR).

ii. The government through its policymakers is advised to precede providing education in all economic activity’s fields, specifically in mining activities. If possible, the government should create a more favourable supportive environment to mining sectors to increase their performance. 

iii. Individuals, organizations, and government in general should look on how to support local mining companies. They should be supported according to their needs; financially, ideally, and other supports where need. To have many local mining companies in our country. 
5.6 Limitations of the Study
The following were the limitations of this study.

One of shortcomings of the study was the issue of language, which forced the researcher to use more time in translating to the natives’ language, i.e., from English language to Swahili language.Again, this study ran into difficulties in getting access to publications containing relevant materials when doing a literature evaluation because several websites were password-protected. Subscriptions were purchased for some periodicals to acquire access to the materials required. The study also had difficulty obtaining the data analysis software, specifically SPSS, which took months for the researcher to learn and apply to the work with no effects, causing the project's timeliness to be pushed back.
5.7 Suggested area for Further Study
The finding of this study is based only at Matongo ward in Tarime District. Based on this limitation, there is a need to conduct further research on the same study throughout the country. Again, the study findings show that majorities were not aware on CSR; there is a need to conduct research on why majorities are not aware on CSR. Is government providing enough the education to community on CSR? Furthermore, a study suggests conducting further research on what is the role of government in promoting the implementation of CSR by the mining companies and other companies in the country. 

REFERENCES
Abuya, W. O. (2018): Mining Conflicts and Corporate Social Responsibility in Kenya’s Nascent Mining Industry: A Call for Legislation. e-book.
Amos, G. A. (2018). Corporate Social Responsibility in the Mining Industry: An exploration of host-communities’ perceptions and expectations in a developing-country, a case of Ghana. n: Corporate Governance. The International Journal of Effective Board Performance, 18(6), 1177-1195.
Ansu-Mensah, P., Marfo, E. O. & Amoako, K. O. (2021). Corporate Social Responsibility and Stakeholder Engagement in Ghana’s Mining Sector: a case study of Newmont Ahafo mines. International Journal of Corporate Social Responsibility, 6(1), 1-22.
Ferrell, O., Hirt, G. & Linda, F. (2016). Business: A changing world. Mexico: McGraw-Hill Education.

Ismail, M. (2019). Corporate Social Responsibility and its Role in Community Development: An International Perspective, Journal of International social research, 2(9), 119-229.

John, E. (2013). An Evaluation of Corporate Social Responsibility in Limited Companies. Tanga Cement Company, unpublished master dissertation,  Open University of Tanzania. Dar es Salaam, Tanzania.
Kilave, J. R. (2017).  Applicability of mineral policy of Tanzania in promoting corporate social responsibility in mining communities in Msalala District
Kurowski, M. & Huk, K. (2021). Corporate Social Responsibility and the Mining Industry: Areas of Use and Opportunities to Reduce the Negative Effects of Activity. European Research Studies Journal, 0(3), 1129-1141.
Mader, K. (2013). Corporate Social Responsibility in Tanzania: An over view. Retrieved on 17th June, 2017from; https://csroverviewtanzania.files. wordpress.com/2012/.

Majer, M. (2013). The practice of Mining Companies in building relationships with local communities in the context of CSR Formula. Journal of Sustainable Mining, 12(3), 38-47.

Malinganya, W. & Paul, R. (2016). The impact of Large-Scale Mining on the Livelihoods of adjacent communities: The Case of Geita Gold Mine, Tanzania. Report No. 17/1.
Mensah, V, (2019). Role of Corporate Social Responsibility in Sustainable Development. Obuas: University of Agder. In: International Journal of Energy Economics and Policy, 11 (2), 172 - 186.
Onyango, E. (2015). Tanzanite mining companies ignores CSR activities in Mererani area –Study Monday, March 9, 2015.
Opuku, J. (2015). A Corporate Social Responsibility (CSR) Approach: The Hope for Lost Livelihood in the Mining Community. Paper, D: 143057213.
Robertson, S. & Churchill, D.A.(2015). The Mining Industry and Corporate Social Responsibility: Evidence from Two Mining Communities in Ghana. Paper No. 167633627.
Twerefou, D. K. & Tutu, K. (2015). Attitudes of Local People to Mining Policies and Interventions. Paper Ref. E-33107-GHA-1
Vintróa, C. & Edob, J. (2012). Is Corporate Social Responsibility possible in the mining sector? Evidence from Catalan companies. retrieved on 05th January, 2023.
APPPENDICES

APPENDIX I: QUESTIONNAIRES (For Mining Communities Member and Local Leaders)
Dear sir/Madam,

Greetings

I am a candidate for Master degree in Project Management at Open University of Tanzania with a study on “Perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo Ward in Tarime District”. As I pursue to complete this complete this academic requirement, may I request your assistance by being part of this study? Kindly provide the most appropriate information as indicated in the questionnaires and if possible, please do not leave any item unanswered. Any data from you shall be for academic purposes only and will be kept with utmost confidentiality. 
May I retrieve the questionnaire one week after you received them? Thanks for your co-operation.
Yours faithfully

SOPHIA CHIKIRA
PART I: DEMOGRAPHIC CHARACTERISTICS (Please tick):

Please, put a tick ( (  ) where appropriate.

1. Gender

A. Male



(    )          

B. Female


            (    )

Where do you reside (residence) ?

A. Mjini Kati Village  

                     ( )

B. Nyangoto village
                                  ( )

C. Nyabichune village


           ( )

D. Matongo village



( )
E. Mining officers from North Mara Gold Mine (  )
Which category describes you most?

A. Mining local communities


( )

B. Local leaders




(  )
Marital status

A. Married                    



(    )

B. Single                    



(    )

C. Separated                   


            (    )

D. Widowed


                        (    )  

E. Divorced                



(    )

3. Your Age

A. 20……………29         
            (    )      

B. 30……………39         


(    )

C. 40…………….49                                          (    )

D. 49…………….50                 

          (    )

E. 50 and above          


          (    ) 

4. Academic qualification

A. Primary Level

            (   )

B. Completed   secondary level (    )

C. Completed    certificate   (    )

D. Completed    Diploma         (    )

E. Completed    Degree          (    )

F. Completed     Master         (    )

G. Above master                      (    )

5. Experience in mining sectors and CSRs practices

A. Less than 1year               (    )

B. 1 to 2years                     (    )

C. 3 to 7 years                      (    )

D. 8 to 12 years                   (    )

E. 13 years or more              (    )
PART II: Questionnaire to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District
A) Community Knowledge of Corporate Social Responsibility

This section intends to know community knowledge or perception in relation to corporate social responsibility in Matongo Ward in Tarime District
 6. Have you heard about corporate social responsibility? 

(a) Yes ( )
(b) No   ( )

7. If Yes (in question No. 6) where did you get the information the information? Tick one 

A. WEOs Office 
B. Mass Media 

C. Village and Ward General Meeting 

D. Other (Specify)………………………………………. 
8. What is the corporate social responsibility all about?.................................... 
B)  Contribution of Mining Companies 
This section of questionnaire seeks to know the contribution of mining companies in promoting corporate social responsibility to people living around mining sites in Matongo Ward in Tarime District
11 Are there any corporate social responsibility projects implemented by Mining Company in this ward? (a) Yes ( ) (b) No ( ) 

12 If Yes (in question No. 11) mention those projects. 

a.  ………………………… 

b. ………………………… 

c. ………………………… 

d. ………………………… 

13. Is there any importance of mining companies in your ward? 

14. In your view how could you rate the importance of mining companies in your ward? 

i. Very important ( )

ii. Important          ( )

iii. Satisfactory        ( )

iv. Not important      ( )

v. Not very important ( )
14 Are there any negative effects as a result of presence of mining companies in the community? 
(a) Yes ( )
(b) No  ( )

15 If yes (in question No. 14) mention the negative affects you know. 
a. …………………………… 
b. …………………………… 

c. …………………………… 

d. ……………………………

C)  Influencing Factors 

This section seeks to find out factors affecting mining companies in promoting corporate social responsibility around mining communities in Matongo Ward in Tarime District.
16 What do you think promotes mining companies to implement corporate social responsibility programs in your village?
a. ……………...................... 

b.  …………………………... 

c.  ………………………….. 
17 What do you think hinder mining companies to implement corporate social responsibility your ward? 
(a) ………………………….
 (b) …………………………. 
(c) …………………………. 
(d).....................................
D)  Ways to Promote Corporate Social Responsibility 

This section seeks to find the ways of promoting corporate social responsibility in mining companies in Matongo Ward in Tarime District
18. What do you think can be done to promote corporate social responsibility in mining companies? 
(a) …………………………. 
(b) …………………………..
 (c) …………………………. 
(d) ………………………….
Thank you very much for giving me your maximum cooperation
APPENDIX I
I: QUESTIONNAIRE (For Mining Officers).
Dear sir/Madam,

Greetings

I am a candidate for Master degree in Project Management at Open University of Tanzania with a study on “Perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo Ward in Tarime District”. As I pursue to complete this complete this academic requirement, may I request your assistance by being part of this study? Kindly provide the most appropriate information as indicated in the questionnaires and if possible, please do not leave any item unanswered. Any data from you shall be for academic purposes only and will be kept with utmost confidentiality. 
May I retrieve the questionnaire one week after you received them? Thanks for your co-operation.
Yours faithfully

SOPHIA CHIKIRA

PART I: DEMOGRAPHIC CHARACTERISTICS (Please tick):

Please, put a tick ( (  ) where appropriate.

1. Gender

C. Male



(    )          

D. Female


         (    )

Where do you reside (residence)?
F. Mjini Kati Village  

()

G. Nyangoto village
           ( )

H. Nyabichune village



( )

I. Matongo village



( )
J. Mining officers from North Mara Gold Mine(    )
Which category describes you most?

C. Mining local communities Member


( )

D. Mining officer





(  )

Marital status

F. Married                    



(    )

G. Single                    



(    )

H. Separated                   


         (    )

I. Widowed


                       (    )  

J. Divorced                



(    )

3. Your Age

F. 20……………29         


(    )      

G. 30……………39         


(    )

H. 40…………….49                                          (    )

I. 49…………….50                 

          (    )

J. 50 and above          


         (    ) 

4. Academic qualification

H. Primary Level

 ()

I. Completed   secondary level (    )

J. Completed    certificate          (    )

K. Completed    Diploma         (    )

L. Completed    Degree          (    )

M. Completed     Master         (    )

N. Above master                      (    )

5. Experience in mining sectors and CSRs practices

F. Less than 1year               (    )

G. 1 to 2years                     (    )

H. 3 to 7 years                      (    )

I. 8 to 12 years                   (    )

J. 13 years or more              (    )

PART II: Questionnaire to determine the perception of mining local communities towards mining corporate social responsibility (CSR) interventions at Matongo ward in Tarime District

8. What is the corporate social responsibility all about?.................................... 

E)  Contribution of Mining Companies 

This section of questionnaire seeks to know the contribution of mining companies in promoting corporate social responsibility to people living around mining sites in Matongo Ward in Tarime District

11 Are there any corporate social responsibility projects implemented by your Mining Company in this ward? 

(a) Yes ( )

(b) No ( )

12 If Yes (in question No. 11) mention any project implemented by your mining company. 

e.  ………………………… 

f. ………………………… 

g. ………………………… 

h. ………………………… 

13. Is there any importance of mining companies to the area of your work? 

14. In your view how could you rate the importance of mining companies in your mining area? 

vi. Very important ( )

vii. Important          ( )

viii. Satisfactory        ( )

ix. Not important      ( )

x. Not very important( )

14 Are there any negative effects as a result of presence of mining companies in the community? 

(a) Yes ( )

(b) No ( )

15 If yes (in question No. 14) mention the negative affects you know 

e. …………………………… 

f. …………………………… 

g. …………………………… 

This section seeks to find out factors affecting mining companies in promoting corporate social responsibility around mining communities in Matongo Ward in Tarime District.

16 What do you think promotes mining companies to implement corporate social responsibility programs in your mining area?

d. ……………...................... 

e.  …………………………... 

f.  ………………………….. 

17 What do you think hinder mining companies to implement corporate social responsibility in your mining area? 

(a) ………………………….

 (b) …………………………. 

(c) …………………………. 

(d).....................................

F)  Ways to Promote Corporate Social Responsibility 

This section seeks to find the ways of promoting corporate social responsibility in mining companies in Matongo Ward in Tarime District

18. What do you think can be done to promote corporate social responsibility in mining companies? 

(a) …………………………. 

(b) …………………………..

 (c) …………………………. 

(d) ………………………….
Thank you very much for giving me your maximum cooperation

APPENDIX III: INTERVIEW GUIDELINE
1. Respondent’s gender
2. Where do you reside (residence)?
3. Which category describes you most?
4. Marital status
5. Your Age
6.  What is your academic qualification?
7. Experience in mining sectors.
Community Knowledge of Corporate Social Responsibility

8. Have you heard about corporate social responsibility? 
9. If Yes (in question No. 6) where did you get the information the information? 
10. What is the corporate social responsibility all about? 

G)  Contribution of Mining Companies 

11 Are there any corporate social responsibility projects implemented by Mining Company in this ward? 

12 If Yes (in question No. 11) mention those projects. 

13. Is there any importance of mining companies in your ward? 

14 Are there any negative effects as a result of presence of mining companies in the community? 

15 If yes (in question No. 14) mention the negative affects you know. 

H) Influencing Factors 

16 What do you think promotes mining companies to implement corporate social responsibility programs in your village?

17 What do you think hinder mining companies to implement corporate social responsibility your ward? 

I) Ways to Promote Corporate Social Responsibility 

18. What do you think can be done to promote corporate social responsibility in mining companies? 
Thank you.
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