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ABSTRACT TC "ABSTRACT" \f C \l "1" 
This study examined the role of social networks in promoting library use in academic libraries with reference to the Institute of Accountancy Arusha. The study was guided by the following objectives; assessed services provided by social networks to promote library services; identified the most popular social network tools used in promoting library services; determined the extent to which social network tools are used in promoting library services and explore factors challenging the utilization of social networks to promote library use in academic libraries. The study adopted an exploratory research design and used a mixed method approaches for purposes of improving reliability of study findings. The data was gathered using questionnaires, interviews and observation. The sample size of the study was 188 respondents which consisted of Masters Degree students, Undergraduates students, Lecturers, and Library staff. Quantitative data was analysed using the Statistical Package for Social Sciences (SPSS) version 20 program, Microsoft Excel, frequency distributions tables and bar charts were applied as appropriate based on the objectives. Findings indicated that social networks can be used in various ways to promote library services in academic libraries. The results showed that the respondents realized that Staff unwillingness to change (23.9%) has been an obstacle to promote library use in academic libraries. It was concluded that the majority of respondents believed social networks had been used to promote library services in academic libraries. It was recommended that; Academic libraries should make the most of social networking sites because they are typically free and simple to use. Academic libraries should also employ social network administrators and maintain active social networks accounts so that the students can easily access these libraries adequately. 
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CHAPTER ONE TC "CHAPTER ONE" \f C \l "1" 
BACKGROUND TO THE STUDY TC "BACKGROUND TO THE STUDY" \f C \l "1" 
1.1 Introduction TC "1.1 Introduction" \f C \l "1" 
The problem statement, primary goal, research questions, and significance of the study are all covered in this chapter. It also covers the scope and limitations of the study.
A social network serves as a communication tool. It is a broad term that covers a large range of websites which enable people to interact with other visitors. In addition to social news (Dig, Propeller), social bookmarking (Del.icio.us, Simpy, Blink list), social networking (Facebook, Myspace, LinkedIn), social photo and video sharing (YouTube, Vimeo, Flickr), and wikis (Wikipedia, 2011), these technologies are also used in social networks. In accordance with Googlefan (2011)'s statistics for July, there are 750 million active Facebook users worldwide. 250 million people use Twitter worldwide. According to Googlefan (2011), 115 million people use LinkedIn, 50 million people use MySpace, and 25 million people use Google Plus.
Social networks platforms give you more ways to connect with your community, target particular demographics, and give those people a chance to interact with your library. According to statistics on social network usage, there are over 100 million LinkedIn members, nearly 700 million active Facebook users, 5 billion or more Flickr images, 24 million Wikipedia pages, 300 million Twitter users posting over 7,000 tweets per second, and more than 2.9 billion hours of YouTube viewing each month (Tortorella, 2012). Social networks really serve the same purpose as libraries in terms of facilitating access to information. Social networks assist in connecting with our communities, making the information they require easily accessible to them.

Many libraries post old photographs on Wikis, Flickr, or blogs and ask readers to name the people, places, or events they depict. Wikis are used by various libraries to create content and foster collaborative relationships with their communities. As a result, people answer questions via IM (Instant Messaging), SMS, Twitter, and email (Convertive, 2011).
The use of social networks to promote libraries is a way to use web 2.0 technologies to promote the library, through social networks brand, social networks products and social networks services. Libraries can interact with their patrons and give them the opportunity to be involved in the creation of library products by utilizing social networks. Social networks use networking sites like Facebook and MySpace, microblogging sites like Twitter, and other networks with blogs, podcasts, images, and videos are all examples of social networks. Social network can be used by many locations on the web by posting library material via social networks on the library page (Tuten, 2001).
One can argue for the need of such networks in libraries based on academic perspectives on social networks and their role in promoting the use of library services, as they can help with easy online material searching and more affordable than previous analogies like being dependent on print materials (Nicole, 2010). There is still a need to evaluate the role of such networks in promoting the use of the library because much of the literature is based on the general use of social networks, despite the opinions of various scholars on the use of social networks and strategies to encourage the use of libraries (Guzzo, 2012).
The academic libraries in Tanzania have effectively adopting and utilizing social networks to support the promotion of library resources and services (Ezeani and Igwesi, 2012). At the same time libraries at the University of Dar es Salaam have integrated social networks to support service offerings, including Facebook, Wikis, Delicious, YouTube, and Podcasts (Jeremia, 2017). This has also been observed at the University of Dodoma, whereby academic libraries use Facebook, WhatsApp, YouTube, and Twitter to promote library services and to facilitate the sharing of information resources (Alphonce and Mwantimwa, 2019). Facebook, Twitter, and blogs are used by MUHAS to support library and information services and resources while the Sokoine University of Agriculture (SUA) Library has adopted these social networks platforms (Lwoga, 2014). Therefore, this is the reason for this study to examine how social networks may be used to promote library use in academic libraries, a case of Institute of Accountancy Arusha library in Tanzania.
1.2 Statement of the research Problem TC "1.2 Statement of the research Problem" \f C \l "1" 
Traditionally it has been difficult to promote library services in conventional settings, however, the use of social networks in libraries has gained a lot of popularity recently due to its benefits, including accessibility, interactivity, and the capacity to swiftly and easily reach a large number of people (Bhardwaj & Jain, 2016; Irfan, 2016; Jain, 2013; Nadaraja & Yazdanifard, 2018). In Tanzanian academic libraries are underutilized since the vast majority of patrons are inefficient to promote tactics while the majority of library users are unaware of the resources and services available (Isibika & Kavishe, 2018; Malekani & Benard, 2018; Mawere & Sai, 2018; Msagati, 2014; NKebukwa, 2016). 
Additionally, Isibika and Kavishe (2018), Nkebukwa (2016) and Lwoga (2014) revealed that Tanzanian students enrolled in higher education are proficient social media users, with the majority of them favouring social media for information sharing and staying in touch with friends and family. Despite the fact that the majority of students in institutions of higher education are proficient users of social networks, it is not widely recognized how libraries make use of these social networks technologies to promote their offerings. Therefore, the purpose of this study was to examine how social networks used to promote library use in academic libraries, a case of Institute of Accountancy Arusha in Tanzania.
1.3 Objectives of the Study TC "1.3 Objectives of the Study" \f C \l "1" 
These were the objectives that the current study was designed to accomplish.
1.3.1 General objectives TC "1.3.1 General objectives" \f C \l "1" 
The main objective of this study was to examine how social networks can be used to promote library use in academic libraries, a case of Institute of Accountancy Arusha library in Tanzania.
1.3.2 Specific objectives TC "1.3.2 Specific objectives" \f C \l "1" 
The specific objectives were to:

i. Assess services provided by social networks to promote library use in academic libraries.
ii. Identify the most popular social network tools used in promoting library use in academic libraries.
iii. Determine the extent to which social network tools are used in promoting library use in academic libraries.

iv.  Explore factors challenging the utilization of social networks to promote library use in academic libraries. 
1.4 Research questions TC "1.4 Research questions" \f C \l "1" 
i. What are the social networks used to promote library use in academic libraries?

ii. What are the most social network tools used in promoting library academic libraries?
iii. To what extent social network tools are used in promoting library academic libraries?
iv. What are the factors challenging the utilization of social networks in promoting library use in academic libraries?
1.5 Significance of the Research TC "1.5 Significance of the Research" \f C \l "1" 
The following are the implications of this study:

The purpose of the study was to examine how social networks can be used to promote library use in academic libraries, a case of Institute of Accountancy Arusha in Tanzania. Therefore, it was advantageous for academic libraries to support strategies for library development and contribution to enhance services provided to students. This study contributes to the body of knowledge in this field of study and serves as literature for future researchers in promoting academic libraries. The general population who enjoy utilizing library services, found the study to be of utmost importance to them.
1.6 Scope of the Study TC "1.6 Scope of the Study" \f C \l "1"  

This study was carried at Institute of Accountancy Arusha as the institute has a big population enough to get targeted data. The study participants were students, instructors/lecturers and library personnel at the Institute of Accountancy Arusha (IAA) with their proficient education such as Masters Degree students, Undergraduates students, Lecturers, and Library staff. Therefore, this study focused on promoting library use in academic libraries in Tanzania, a case of Institute of Accountancy Arusha library.
1.7 Limitations of the Research TC "1.7 Limitations of the Research" \f C \l "1" 
This study was confronted with some limitations, such as difficult to meet some participants during work hours, as their roles in offices and teaching/learning activities and students who are guided by the institute timetable to attend different learning sessions. Therefore, the researcher had to meet with respondents during breaks and other curricular hours. Additionally, there were time constraints for the researcher during data collection, particularly from library workers. Due to their hectic schedules with library duties, it was challenging to spend time interviewing them to get information. The researcher was able to get over this restriction, though, by making time to plan information gathering with library administrators.

CHAPTER TWO TC "CHAPTER TWO" \f C \l "1" 
LITERATURE REVIEW TC "LITERATURE REVIEW" \f C \l "1" 
2.1 Introduction TC "2.1 Introduction" \f C \l "1" 
This chapter covers the related literature which appears relevant to a particular topic. It also covers the conceptual framework, the knowledge gap, a review of related literature, and the definition of essential words.
2.2 Definitions of Key Terms TC "2.2 Definitions of Key Terms" \f C \l "1" 
2.2.1 Social Networks TC "2.2.1 Social Networks" \f C \l "1" 
Wolf, Sims, and Yang (2017) define social networks as series of web-based programs which enable the creation and exchange of user-generated content. Internet-based programs that enable users to post, receive, and share discussions and profiles are referred to as social networks.
2.2.2 Library services TC "2.2.2 Library services" \f C \l "1" 
Library services are services provided by the library to the users. This can include instruction on how to access and use library materials.
2.2.3 Promotion of Library Services

Promotion of library services refers to identifying the range of demands for the products or services, deciding how many people are interested in them now and in the future, and granting access to the goods or services, Nadaraja and Yazdanifard (2018).
2.2.4 Academic Library TC "2.2.4 Academic Library" \f C \l "1" 
Academic library is defined as an establishment or system created to offer information services to a particular population (Jung (2003). An academic library is a library that is a part of a higher education facility that supports the institution's research, consulting, and instructional needs.
2.2.5 Marketing TC "2.2.5 Marketing" \f C \l "1" 
Chandratre S.V and Chandratre M.S (2015) define marketing in the context of library as the art and science of finding and keeping readers and users of library and information centres.

2.3 Theoretical Literature Review TC "2.3 Theoretical Literature Review" \f C \l "1" 
A social network is a new kind of network that is shared and participatory in nature. Due to different of social network platforms that exists today, social networks have expanded quickly since its inception and now have taken on significant importance for people (Shawarudin & Baba, 2015).
2.3.1 Technology Acceptance Model TC "2.3.1 Technology Acceptance Model" \f C \l "1"  

Technology Acceptance Model (TAM) served as the theoretical foundation supportive to this study. The technology acceptance model (TAM), which was adapted by Akporhonor and Olise (2015), illustrates how libraries use social networks to advertise their services and resources. It explains the relationships between the study's variables. TAM is an information system that simulates how technology adoption and usage occurs among people. TAM attempts to clarify the user's initial motivations for using technology as well as their subsequent behaviour. According to the hypothesis, consumers' decisions to select and employ new technology are influenced by two aspects, namely perceived usefulness and perceived ease of use. The aforementioned elements are the main determinants of whether a user will accept and use a technology. According to Holmstrom, Ketokivi, and Hameri (2009), users' perceptions affect their attitudes, which in turn influence their intention to use technology. In the context of this study TAM looks at the connections between the use of social networks in promoting information resources and services in academic libraries on the basis of this study. It also provides an answer to the query of how social networks platforms are utilized to advertise library services. This idea operates under the presumption that user acceptability will ultimately determine whether technology will be successfully used or not. Users' attitudes affect how much technology is actually used when they believe it to be useful.
2.4 Empirical Literature Review TC "2.4 Empirical Literature Review" \f C \l "1"  
2.4.1 Social Networking Concept TC "2.4.1 Social Networking Concept" \f C \l "1" 
Different academics have developed different, but related, interpretations of the idea of social networking. A social networking service, according to Steve (2005), is a platform for creating social connections or social networking technologies among individuals who have commonalities in their interests, hobbies, backgrounds, or social networks. According to Steve, (2005) a social network service comprises of a representation of each user, frequently a profile, his or her social connections, and a number of supplemental services.

Yet according to Campbell (2006) and Ellison (2008), social networking technology is a web-based service that enables users to build a public profile, a list of other users with whom to share connections, and the ability to examine and cross relationships inside the system. Campbell (2006) and Ellison (2008) clarified that the majority of social networking services are web-based and offer ways for users to communicate online, like e-mail and instant messaging. This claim demonstrates how social networking sites are diverse and use modern information and communication capabilities like blogging, photo/video sharing, and mobile connectivity. Social network services are occasionally referred to as online community services, although in a larger sense, social network services typically refer to individual-centred services, whereas online services are group-centred. Social networking services enable users to exchange thoughts, images, postings, activities, events, and interests with people in their network in accordance with the theories proposed by Campbell & Ellison (ibid).
2.4.2 The Methods through Which Social Networks Promote Library Use in Academic Libraries TC "2.4.2 The Methods through Which Social Networks Promote Library Use in Academic Libraries" \f C \l "1" 
Ezeani and Igwesi (2012) noted that it is now inevitable for libraries to learn how to use social networks tools in order to be able to retain the constantly expanding and sophisticated clientele. This is due to the exponential rise of social networks like Facebook, MySpace, Twitter, and YouTube. Vucovich et al., (2013) looked into how well social networks platforms reach potential customers. Vucovich et al., (2013) did a case study of Lester Hill Library, a university medical library, along with its Facebook page, YouTube channel, and blog in order to comprehend the effectiveness of these methods for advertising services and resources. Vucovich et al., (2013) discovered that social network profiles are "successful in reaching diverse user groups in the various online places they inhabit" using a combination of data and metrics. Similar to Vucovich et al., (2013), Chu and Du (2012) found that social networks were extremely helpful for promoting library services, interacting with users, and gathering user feedback. According to the authors, the results showed that libraries are generally growing more accepting of social networks and more involved with customers online.
2.4.3 Types Social Networks to Promote Library Use TC "2.4.3 Types Social Networks to Promote Library Use" \f C \l "1" 
Social networks structures such as Blogs, Facebook, YouTube, Twitter, Myspace, Pinterest, Google Plus, Instagram, Mashup, Flickr, LinkedIn and Wikis are some of these used for this reason (Kwanya, 2016; Nkhoma-Wamunza, 2016; Igwesi, 2012). Among these, libraries in the US ordinarily use Facebook to market their collections; for example, South Carolina State Library (SCSL) makes use of these networks, observed by using Twitter in addition to blogging, YouTube, Flickr, Google Docs and Wikis (Landis, 2010).
Furthermore, Khan and Bhatti (2012) assert that on line newsgroups or forums, video sharing (YouTube), social networking (Facebook, MySpace), Wikis, expert networking and running a blog are suitable avenues for advertising library assets and services. These networks are used to disseminate information and provider alerts, supply rapid provider updates to on line customers and post library information and press releases for on line users. In all, these social community systems permit libraries to promote their assets and services.
Irfan, (2016) pointed out that social networks supply extra possibilities such as; interaction, connection, sharing and conversation with library customers in the library. Libraries can use social networks to market their offerings and assets the usage of exceptional platforms. For example, they inform customers about new library services. Irfan, (2016) similarly reviews that libraries can use YouTube movies to teach the customers on how to search for substances in the library, and library conferences and workshops can be marketed through the usage of Facebook and Twitter. Irfan, (2016) ultimately suggested that the photographs of one of a kind of library occasions may want to be shared via Flickr, whereas blogs can be used to grant offerings to far away library users.
2.4.4 Ability of Social Network to Promote Library Services and Resources TC "2.4.4 Ability of Social Network to Promote Library Services and Resources" \f C \l "1" 
According to Luo, Wang, and Han (2013), a significant number of library and information professionals actively use social networks to advertise library services and resources in libraries and information centres. YouTube is one of the social networking sites that are successfully used for this purpose in the US and Singapore. In a similar vein, Facebook has reportedly been used extensively by students from various universities to access library and information services (Zickuhr, 2010). Ezeani and Igwesi (2012) note that social networking sites like Facebook, MySpace, Flickr, YouTube, Library Thing, and Ning are significant and effective in promoting library and information services in Nigeria.

In addition to Deng et al., (2016) show that Facebook is the most widely used platform. In contrast, Nduka (2015) found that social networks were ineffective at promoting library services and resources because the majority of students were not aware of their broader educational uses. Students used social networks primarily for social purposes as opposed to educational ones, according to a study by Alphonce and Mwantimwa (2019), which supports this. In actuality, different libraries around the world use social networks differently to support the delivery of information services. For instance, academic libraries in the US and China successfully use various social network apps for this purpose, including We Chat, Facebook, Twitter, Weibo and blogs (Deng, Zhang, & Xu, 2016).
2.4.5 Factors Hindering Social Networks to Promote Academic Library use TC "2.4.5 Factors Hindering Social Networks to Promote Academic Library use" \f C \l "1" 
In order to keep up with the rapid changes in technology, the majority of libraries today, particularly those in rural areas, have started using ICT and social networking in particular. This change has not, however, been entirely successful because there are still ineffective applications of such technologies, which results in the subpar delivery of library services. According to Michael (2011), it is not unusual for Facebook to be prohibited in academic library because it is perceived by many teachers and educators as a frivolous, time-wasting distraction from academic work when used in a learning environment. According to Michael's hypothesis, social networking services were once thought of as a distraction that had no educational value. Students were shielded from time wasters, bullying, and privacy invasions by having this social networking technology blocked. With the rise of social networking services, cyberbullying has become a serious problem (Michael, 2011).

Many school districts and boards have restricted access to social networking sites like Facebook, MySpace, and Twitter inside of schools to avoid this issue (Lampe, 2007). Many people believe that sharing personal information is a window into privacy theft because social networking services frequently include a lot of publicly posted personal information. For the purpose of defending students, schools have taken action.
Knapp (2005) asserts that the proliferation of personally identifiable information and the accessibility of social networking services as a means of communication have made sexual predators, cyberbullying, and cyber stalking more prevalent. Conversely, 85% of adults believe that people on social networking sites are generally kind to one another, and 70% of teens use social networking sites. Use of social networking services is now being blocked more frequently. The potential of online networking services is increasingly being realized, which often results in the opposite (Knapp, 2005).
2.5 Knowledge Gap TC "2.5 Knowledge Gap" \f C \l "1" 
According to the literature review, library promotion is not a novel idea (Kumbar, 2007). The survival, reputation, visibility, and usage of libraries depend greatly on promoting and promotion efforts (Jung, 2003; Kumbar, 2007). Several studies, including those by Benardand et al., (2018), and Mutani (2016), found that college students are proficient social network users. Various promoting techniques and strategies are used by libraries around the world to promote their offerings (Bhardwaj & Jain, 2016). However, the studies showed that due to subpar promoting strategies, Tanzanian libraries' resources and services are underutilized. Despite the fact that higher education students are proficient social networks users, however, it is not clear how libraries use these social networks platforms to advertise their resources and services.
2.6 The Conceptual Framework TC "2.6 The Conceptual Framework" \f C \l "1" 
A conceptual framework is a written or visual presentation that outlines the key topics to be investigated. The conceptual framework has potential usefulness as a tool to support research and therefore, to support a study to make meaning of succeeding findings (Smyth, 2002). The Conceptual framework is theorized model identifying the classical under study and the relationships between the independent, dependent and the intermediate variables (Mugenda and Mugenda, 2006). According to Kothari, (2003) a variable is a thought, which can take on potentials of quantitative values. This involves important concepts, variables, and the assumed relationships between them (Jabareen, 2009). It is also conceptualized as a theory presented diagrammatically. This suggests that the research variables and their relationships are translated into a visual representation to show the connections between the independent and dependent variables (Oso & Onen, 2009).
Services provided through social networks, Social Networks to promote library use and Challenges to promote library use in academic library services are regarded as the independent variables, whereas promoting library use in academic libraries services as the dependent variable. The independent variables and dependent variables in the study are strongly correlated. The framework typically directs the interactions between independent and dependent variables, where independent variables in the research study have a direct impact on dependent variables. Thus, identifying services provided through social networks have a big impact in attracting promotion of library use in academic likewise knowing different social networks providing library services will also lead to promoting library use. By identifying the challenges facing promotion of library use in academic library will help to make the effectiveness of library use in academic libraries.
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Figure 2.1 Conceptual framework Social Networks to Promote Library Use in Academic Libraries. TC "Figure 2.1 Conceptual framework Social Networks to Promote Library Use in Academic Libraries." \f F \l "1" 
Source: Researcher (2022) 
CHAPTER THREE TC "CHAPTER THREE" \f C \l "1" 
RESEARCH METHODOLOGY TC "RESEARCH METHODOLOGY" \f C \l "1" 
3.1 Introduction TC "3.1 Introduction" \f C \l "1" 
This chapter narrates the area of the study and its justification, research design, study population, sampling procedures, sample size, sample techniques data collection methods, techniques and data processing and analysis, validity and reliability, ethical issues. 
3.2 Research Approach TC "3.2 Research Approach" \f C \l "1" 
This study was conducted using both qualitative and quantitative approaches. The methodology involved examining, interpreting and reflecting on the characteristics of social networks, as well as interpreting the perceptions expressed by the stakeholders (Colin, 2005). In order to understand what social network was about and how the stakeholders thought about social network, a mixed method was considered, using text analysis, questionnaires and interviews. Each type of data was used to support upon the other so that it effectively deepened the research description and analysis (Mackenzie & Knipe, 2006). Also, Creswell (2005) supported this method as one data collection form supplied strengthens to offset the possible weaknesses of the other form. The terms ‘qualitative’ and ‘quantitative’ therefore, referred to the data collection methods, analysis and reporting modes. A mixed methods approach to research was one that involved gathering both numeric from survey instruments as well as text information such as interviews so that the final database represents both quantitative and qualitative information (Creswell cited in Mackenzie & Knipe, 2003).
3.3 Research Design TC "3.3 Research Design" \f C \l "1" 
A research design is the procedure for collecting, analyzing, interpreting and reporting data in research studies’ (Creswell & Plano Clark, 2007). It is the overall plan for connecting the conceptual research problems with the pertinent empirical research. In other words, the research design sets the procedure on the required data, the methods to be applied to collect and analyse the data, and how all of these are going to answer the research questions (Grey, 2014). Research design is an inquiry which provides specific direction for procedures in research (Creswell, 2014). This study therefore adopted an exploratory research design and used a mixed method approaches for purposes of improving reliability of study findings. 
3.4 Area of Study TC "3.4 Area of Study" \f C \l "1" 
The study was conducted at the Institute of Accountancy Arusha, Tanzania. This area was chosen because it has a big community which need to use social network for their daily life specifically in academic. Social networks are used in this community and make it necessary to look the way to promote in academic libraries and encourage other communities to use.
3.5 Population of the Study TC "3.5 Population of the Study" \f C \l "1" 
Study population is the collection of individuals, organizations, or other entities that the researcher must generalize findings through that entire population (Akthar, (2016). The study population comprised students, instructors/lecturers and library personnel at the Institute of Accountancy Arusha (IAA) with their proficient education such as Masters Degree students, Undergraduates students, Lecturers, and Library staff. The study population served as information providers and all included in the study target population. Therefore, a total of 4886 individuals were included in this study population.
3.5 Sampling Procedure and Techniques TC "3.5 Sampling Procedure and Techniques" \f C \l "1" 
McCombes (2015) defines sampling as a technique for choosing specific individuals or a subset of the population in order to draw statistical conclusions from them and estimate the characteristics of the entire population. The sample techniques are based on probability and non-probability sampling methods. This approach takes into account the most pertinent respondents who are deeply engaged and who have encountered difficulties in providing pertinent information regarding the study.
3.5.1 Purposive Sampling TC "3.5.1 Purposive Sampling" \f C \l "1" 
Purposive sampling, also known as judgmental, selective, or subjective sampling, is a form of non-probability sampling in which researchers rely on their own judgment when choosing members of the population to participate in their study (Foley, 2018). The method for performing purposive sampling is fairly straightforward. A researcher must do all these in order to reject the individuals who do not fit a particular profile when creating the sample. However, researcher used various techniques during purposive sampling, depending on the goal of their studies. The researcher believes that some subjects are fit for the research compared to other individuals. In this study the purposive sampling technique was engaged for selection of Lecturers and library staff.

3.5.2 Probability Sampling TC "3.5.2 Probability Sampling" \f C \l "1" 
Probability sampling is a sampling technique wherein the samples are gathered in a process that gives all the individuals in the population equal chances of being selected. In this sampling technique, the researcher must guarantee that every individual has an equal opportunity for selection and this can be achieved if the researcher utilizes randomization. In this study probability sampling was used.

3.5.3 Simple Random Sampling TC "3.5.3 Simple Random Sampling" \f C \l "1" 
A simple random sample is a subset of a statistical population in which each member of the subset has an equal probability of being chosen. A simple random sample is meant to be an unbiased representation of a group. This study employed simple random sampling as it is the easiest form of sampling and because of its practical significance in the study. The selections of the students were through having the list of levels of education. In this study the students were selected through using four strips of paper which mention Undergraduate to masters’ degree, I have to pick two of them. After the selection of levels of education, the selection of individual was by having the list of names of all students in the selected level of education.
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3.6 Sample Size TC "3.6 Sample Size" \f C \l "1" 
The precise number of objects or individuals chosen from a target population to make up a sample is referred to as the sample size (Emmanuel, 2012). A researcher is interested in this subgroup of the population because it represents the population as a whole (Kumar, 2005). Sample size, according to Kothari (2004), is the quantity of objects or subjects chosen at random to make up a sample. Neither an excessively large nor a small sample size, he advised, should be used. The best outcome is desired. An ideal sample is one that satisfies the criteria for effectiveness, representativeness, dependability, and flexibility.
As shown in the formula for calculating sample size from Yamane (1967), the sample size is calculated as follows:

n =     ___N____    whereby;




1+N(e)2



N= population size



n= sample size



e= level of precision (0.071)



Then; n = _____4886____





     1+4886(0.071)
 n =   __4886__




  26

  n = 188
The sample size of study was 188 respondents, of whom 58 respondents were master degree students, 100 undergraduate students, 20 lecturers, and 10 library staff who served as information providers.
3.7 Methods of Data Collection TC "3.7 Methods of Data Collection" \f C \l "1" 
The choice of research methods is based on the objectives and open-endedness of the research questions, claims Aina (2002). Data were gathered for this study using a variety of techniques. The tools that the researcher used to collect data while conducting field research are covered in this section. Interviews and observation were used by the researcher.
3.7.1 Primary Data TC "3.7.1 Primary Data" \f C \l "1" 
Primary data is defined as data collected by researcher himself or herself by the first time Kothari (2009). In this study, primary data was collected on selected students from masters’ degree and undergraduate using questionnaires, interview tools and observation. 
3.7.2 Questionnaires TC "3.7.2 Questionnaires" \f C \l "1" 
Wayne et al, (2001) defined questionnaires as a printed or written list of questions that respondents were asked to answer. The student questionnaire based on objectives, current academic, social network participation and the importance of the use of social network in promoting library in their academics. The student questionnaire intended to gauge students’ views on the importance of social network and attributes, general academic and social network developments. In this study, a questionnaire was used to collect data from respondents within Masters Degree students and undergraduate students. Both open and closed ended questions were designed. Questionnaires were formulated in English because all of them are familiar with English language. 
3.7.3 Interviewing TC "3.7.3 Interviewing" \f C \l "1" 
The interview that was used intended to draw out the lecturers and library staff on social networks being delivered at different levels, at the college. This is to assure whether social networks in promoting academic libraries will meet the needs of students. The method was also very useful to researcher during data collection from lecturers and library staff to get the information on issues concerning promotion of academic libraries through social network. In this study the researcher conducted face to face interviews and generally open-ended questions that intended to produce views and opinions from the participants while taking interview notes (Creswell, 2009). This method was preferred in this study due to its strengths; it help the interviewee understand the question which need clarification, it made possible to review as well as gain deep understanding of interviewee’s views on the topic under the discussion.
3.7.4 Observation TC "3.7.4 Observation" \f C \l "1" 
Observation is the process of gathering information by keeping an eye on behaviour, events, or noting physical traits in their natural environment. Observation method is a study done by a researcher to evaluate the availability and provision of information on reproductive health to students Karig (2004). The researcher observed students at the Institute by walking around the college campus and studying classes. Some students are living within then the campus and other outside the campus live. Students had a lot to do in their studies activities in libraries and outside library. 
3.9 Secondary Data TC "3.9 Secondary Data" \f C \l "1" 
Secondary information was gathered from a variety of sources, including published and unpublished sources like books, journal articles, printed and electronic reports, and surveys. These resources enabled us to learn more accurate details about the investigation.
3.10 Data Quality Control TC "3.10 Data Quality Control" \f C \l "1" 
A researcher used a variety of techniques, including pre-testing and triangulation instruments, to ensure that the data for the study were accurate.
3.11 Data analysis TC "3.11 Data analysis" \f C \l "1" 
Data processing and analysis come next after data collection. In order to extract useful information from data, Mayer (2015) defines data analysis as the process of inspecting, rearranging, modifying, and transforming data. Questionnaires were assessed on daily basis on the quality of data collected from participants. Then data was coded and entered into Microsoft Excel. There was checking for duplication, missing values and old values was done while cross referencing from the original questionnaires is observed. Then the data was analysed by using (SPSS) version 20. Descriptive statistics was performed by generating frequency distribution tables as appropriate based on objectives. The information that was collected through interviews was transcribed using the qualitative data analysis guide provided by Creswell (2005). After going through the transcribed notes, the researcher identified key themes and sub-themes under these. Each official’s interview manuscript was analysed by jotting down key points and then summarised. 
3.12 Ethical Considerations TC "3.12 Ethical Considerations" \f C \l "1" 
Permission to conduct the study was sought from Open University of Tanzania (OUT). As a process of informed consent, all people were advised on the study's purpose. At the same time respondents were explained that non-participation would cause no disadvantage to them, and that participants' privacy and confidentiality would be strictly protected as no personal identifiers was included in the questionnaire. The filled information in the questionnaire was used for research purpose and not otherwise. The ethics clearance approved on the understanding that there was no experimental trial involved in this research. All survey questionnaires and interview schedules for the students, lectures and library staff were given cover letters, informing the various respondents about the purpose of the research and giving the researcher’s assurance that their identity and the views, they expressed would remain confidential.
CHAPTER FOUR TC "CHAPTER FOUR" \f C \l "1" 
DATA ANALYSIS, DISCUSSION AND PRESENTATIONS TC "DATA ANALYSIS, DISCUSSION AND PRESENTATIONS" \f C \l "1" 
4.1 Introduction TC "4.1 Introduction" \f C \l "1" 
The data gathered during the study's fieldwork is examined in this chapter. What was investigated in the field is depicted by the interpretations made. Tables and figures with explanations in terms of frequency and percentage are used to present the information. With reference to the Institute of Accountancy Arusha library in Tanzania, the study looked at how social networks can encourage patronage of academic libraries.
4.2 Distribution of Respondents by Age TC "4.2 Distribution of Respondents by Age" \f C \l "1" 
In order to categorize respondents by age, the study collected personal data from respondents. Understanding service provision and usage requires an understanding of demographic factors. Descriptive statistics, such as frequencies, and percentages were created from the data to compare the different categories of the variables, as summarized in Table 4.1.
Table 4.1 Distribution of Respondents by Age TC "Table 4.1 Distribution of Respondents by Age" \f T \l "1" 
	Age
	Frequency
	Percentage

	15 - 24
	33
	17.5

	25 - 34
	84
	44.7

	35 - 44
	44
	23.4

	45 - 54
	24
	12.8

	55 and above
	3
	1.6

	TOTAL
	188
	100


Source: Researcher (2022)
The results showed that, 33 students (17.6%) were between the ages of 15 and 24 years, 84 students (44.7%) were between the ages of 25 and 34 years, 44 students (23.4%) were between the ages of 35 and 44 years, 24 students (12.8%) were between the ages of 45 and 54 years, and three students (1.6%) were 55 years of age or older (see table 4.1).
4.3 Respondents' Gender TC "4.3 Respondents' Gender" \f C \l "1" 
To classify respondents by gender, the study gathered their personal data. Understanding the use and provision of services depends on demographic factors. Statistics that are descriptive (frequencies and percentages) were derived from the data to compare the various categories of the variables, as summarized in Table 4.2:
Table 4.2: Gender of Respondents (n=188) TC "Table 4.2: Gender of Respondents (n=188)" \f T \l "1" 
	Gender
	Frequency
	Percentage

	Male
	107
	56.9

	Female
	81
	43.1

	TOTAL
	188
	100


Source: Field Data (2022)

The results showed that out of 188 respondents, 107 (56.9%) were male and 81 (43%) were female, therefore, both male and female participated in the study (see table 4.2 above).
4.4 Distribution of Respondents by Educational Level TC "4.4 Distribution of Respondents by Educational Level" \f C \l "1" 
Respondents' personal information was gathered for the study in order to classify them according to their level of education. Understanding the use and provision of services depends on demographic factors. Descriptive statistics (e.g., frequencies, and percentages) were derived from the data to compare different categories of the variables, as Table 4.3 summarizes:
Table 4.3 Distribution of Respondents by Educational Level (n=188) TC "Table 4.3 Distribution of Respondents by Educational Level (n=188)" \f T \l "1" 
	Educational level
	Frequency
	Percentage

	Certificate 
	20
	10.6

	Diploma
	10
	5.3

	Bachelor degree 
	100
	53.2

	Master degree 
	58
	30.9

	TOTAL
	188
	100


Source: Researcher (2022)
The table 4.3 above reveals that 20 (10.6%) of the respondents were certificate level, 10 (5.3%) of the respondents were diploma level, 100 (53.2%) of the respondents were degree level, 58 (30.9%) of the respondents were master degree level. The results show that respondents with various levels of education were engaged in the study, whereby the respondents with diploma level of education 100 (53.2%) have highly responded in the study.
4.5 The promotion of library use in academic libraries using social networks TC "4.5 The promotion of library use in academic libraries using social networks" \f C \l "1" 
Respondents were asked if social networks had been used to promote libraries in academic settings, and the results are summarized in figure 4.1.
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Figure 4.1: The Use of Social Networks to Promote Library Use in Academic Libraries (n=188) TC "Figure 4.1: The Use of Social Networks to Promote Library Use in Academic Libraries (n=188)" \f F \l "1" 
Source: Field Data (2022)
In figure 4.1 above the findings showed that, the majority of respondents (96.8%) realized that the use of social networks had been effective in encouraging patronage of academic libraries, while the rest of the respondents (3.2%) realized that social network had been not used in academic libraries. This was supported by a study by Jeremia (2017) who found that libraries all over the world have long promoted their resources and services using various strategies, like social networks, in an effort to increase access and use.

One of the Lecturers explained that; 

 “In recent years libraries use continued integrating different social networks in promoting library and information services as a result, social networks have been used to academic libraries services.”
In the same way the lecturer added that;

“In order to disseminate information and advertise library services and resources, the library also shares information with its colleagues about recently acquired library resources.”
Through the interview, one of the librarians argued that;
The use of social networks to advertise goods and services is growing in popularity. This comes after the rapid advancements in ICT that led to the creation and acceptance of gadgets like smart phones, tablets, and other electronic devices that encourage the use of social networks in promoting library use.”

The Librarian added that;

‘The use of social networks in promoting library use was viewed to favour a large audience.”
Through observation it was discovered that librarians have a positive attitude and perception toward the use of social networks, which influences the actual utilisation of social networks in promoting library use. The narration supports the claim that academic libraries have promoted their collections using social networks. This is explained by the fact that many students and academic staff members own smartphones.

4.6 Most Popular Social Networking Tools for Promoting Library Use in Academic Libraries TC "4.6 Most Popular Social Networking Tools for Promoting Library Use in Academic Libraries" \f C \l "1" 
Table 4.6 summarizes the responses to the question asking respondents to identify the most prevalent social networking tools used to promote library services.
Table4.4: Most Popular Social Networking Tools for Promoting Library use (n=188) TC "Table4.4: Most Popular Social Networking Tools for Promoting Library use (n=188)" \f T \l "1" 
	Response
	Frequency
	Percentage

	Facebook
	28
	14.9

	Twitter
	25
	13.3

	Blogs
	16
	8.5

	WhatsApp
	33
	17.6

	Zoom
	32
	17

	YouTube
	25
	13.3

	Instagram
	29
	15.4

	TOTAL
	188
	100


Source: Field Data (2022)
Table 4.4 the results show that 29 (15.4%) of the respondents realized to use Instagram, 25 (13.3%) of respondents realized to use Twitter, 16 (8.5%) of the respondents realized to use blogs, 33 (17.6%) of the respondents realized to use WhatsApp, 32 (17%) of the respondents realized to use Zoom, 25 (13.3%) of the respondents realized to use YouTube.
The results in table 4.4 above show that Facebook, Twitter, blogs, WhatsApp, Zoom, YouTube, and Instagram were the most popular social network platforms in terms of the types of social networks that were accessible and used in the libraries. Other popular platforms included YouTube, Instagram, and Blogs. The results of this study supported those of Ezeani and Igwezi (2012) and Collins and Quan-Haase (2014), who found that academic libraries primarily used Facebook, Twitter, blogs, WhatsApp, Zoom, YouTube, and Instagram as their preferred social networks platforms. Facebook, Twitter, blogs, WhatsApp, Zoom, YouTube, and Instagram are primarily used in academic libraries (Ezumah, 2013). In the same way the results in table 4.4 show that students preferred Facebook over other social networking sites. According to Ezeani and Igwezi (2012), who maintained that it is a social network platform suitable for interacting with library users and providing library services, the reasons for the popularity of Facebook, Twitter, blogs, WhatsApp, Zoom, YouTube, and Instagram have been explained.
One of the Lecturers explained that; 

 “It is clear that social networks platforms like Facebook, Twitter, blogs, WhatsApp, Zoom, YouTube, and Instagram are becoming more and more likely for the promotion of library services.”

“Additionally, they mentioned that blogging, social networking (Facebook, Instagram), online news forums, and video sharing (YouTube) are effective in promoting library use in academic libraries.”

During the interview, one of the Library Staff added;
"Social networks such as Facebook, WhatsApp, YouTube, and Twitter have been heavily utilized to facilitate the sharing of information and interaction during teaching and learning, and that can promote library use."

These narratives suggest that the most popular social networks, including Facebook, Twitter, blogs, WhatsApp, YouTube, and Instagram, have been used to promote the use of library resources because these networks are highly effective for promoting library resources and services.
4.7 The ways in which social networking tools are used to promote library use in academic libraries TC "4.7 The ways in which social networking tools are used to promote library use in academic libraries" \f C \l "1" 
Table 4.5 summarizes the responses to the question asking respondents to describe the ways in which social networking tools are used to promote library services.
Table 4.5: The Use of Social Network Tools to Promote Library Use in academic libraries (n=188) TC "Table 4.5: The Use of Social Network Tools to Promote Library Use in academic libraries (n=188)" \f T \l "1" 
	Response
	Frequency
	Percentage

	Referral services
	
	22.9

	Reference services
	43
	21.3

	User education
	38
	20.2

	CAS
	37
	19.7

	SDA
	30
	16

	Total
	188
	100


Source: Field Data (2022)
Table 4.5 reveals that 43 (22 %) respondents indicated referral services, 40 (21 %) respondents indicated reference services, 38 (20.2%) respondents indicated user education, 37 (19.7 %) respondents indicated current awareness services (CAS), and 30 (16 %) respondents indicated selective dissemination of information (SDI).
The results suggested that social networks could be utilized in various ways to promote library services in academic libraries. The results are consistent with those of Amuda and Adeyinka (2017), who claimed that some libraries primarily use social networks to interact with their users and disseminate news and information about library services. It partially supports Sahu, (2013) findings, which stated that social network tools are used to deliver library and information services like library orientation, new resource arrivals, references services, Selective Dissemination of Information (SDI), and customer services. The outcome also demonstrated that academic librarians in Ekiti and Ondo States do not primarily use social networks to advertise library services like Selective Dissemination of Information (SDI), Current Awareness Services (CAS), or to play DVDs, CDs, and projectors for library patrons.
Through the interview one of the lecturers elaborated that;
"Libraries use social networks to facilitate the sharing of information resources, the provision of reference services, professional network information, and promotion of library services."
“Additionally, they said that libraries use social networks to market their services and resources by informing library users about various activities taking place there, sharing images, videos, and links, and using social networks platforms to gather customer feedback on the services they receive.”
Library Staff added that;
"Social networks are used to disseminate news and service alerts, offering quick service updates to online users and publishing library news and press releases for online users. All in all, these social networks platforms let libraries advertise their products and services.”

“Additionally, they suggested that we post all updates, events, and activities related to library services on our page.”

Through observation, it was found that libraries use social networking tools to inform their users about activities and events. Additionally, libraries use social networks to market their services and resources by keeping library users informed about various activities taking place there, sharing images, videos, and links, and using social networks platforms to gather customer feedback on the library services.

The narration supports the idea that social networks are seen as an essential platform for promoting library resources and services because they enable users to comment on anything and share their opinions and suggestions about the services offered by the libraries.
4.8 Social Networking Tools Are Used to Promote Library Use in Academic Libraries TC "4.8 Social Networking Tools Are Used to Promote Library Use in Academic Libraries" \f C \l "1" 
The extent to which social networking tools were used to promote library services was a question that respondents were asked to answer, and the results are shown in figure 4.8.
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Figure 4.2 Social networking tools used in promoting library use (n=188 TC "Figure 4.2 Social networking tools used in promoting library use (n=188" \f F \l "1" )

Source: Field Data (2022)

Figure 4.2 above shows that, the majority of respondents, 123(65.4%) said they used social network tools to some extent to promote library services, followed by those who said they only used them, when necessary, because of various obstacles that prevented social networks from being used effectively in libraries for promotion.

The results of this study support those of Rouse (2011), who found that despite students' frequent use of social networks, those networks don't seem to be effectively used to inform them about library services and resources. This is supported by their complaints about insufficient promotion. Additionally, a study by Leedy and Ormord (2014) contends that the ineffective use of social networks to promote library services and resources is a result of library patrons' low awareness of the social network platforms that are used to market those resources and services.
Through the interview one of the lecturers argued that;
"A significant portion of students are unaware of the types of social networks platforms that are used to advertise library use and services. In addition to their relevance to promoting library endeavours, the information posted on these social networks also work against us.”

Through the interview one of the library staff explained that:

 “Most of students were unaware of social networks' extensive uses for educational purposes; it was found that they were ineffective for promoting library services and resources. Moreover, instructions on how to access information related to library resources and services via social network platforms are not adequately provided.”

As a result, social network promoting and promotion of information services and resources must continue to be ineffective, which inevitably results in underutilization of these resources. Users of the library connected this issue with social networks’ low priority in the promotion of the library's services and resources.

4.9 Challenges on Social Networks in Promoting Library Use in Academic Libraries TC "4.9 Challenges on Social Networks in Promoting Library Use in Academic Libraries" \f C \l "1" 
The factors that respondents identified as obstacles to the use of social networks to promote library use in academic libraries are summarized in Table 4.6.
Table 4.6 Factors Prevent the Use of Social Networks in Promoting Library Use (n=188) TC "Table 4.6 Factors Prevent the Use of Social Networks in Promoting Library Use (n=188)" \f T \l "1" 
	Response
	Frequency
	Percentage

	Lack of skilled personnel
	40
	21.2

	Lack of support from Management
	37
	19.7

	Poor Internet access
	28
	14.9

	Staff unwillingness to change
	45
	23.9

	Restrictive institutional policies
	38
	20.2

	TOTAL
	188
	100


Source: Field Data (2022)

Table 4.6 reveals that 40 (21.2%) of respondents said there was a lack of skilled workers, 37 (19.7%) said there was a lack of management support, 28 (14.9%) said there was poor internet access, 45 (23.9%) said there was a staff resistance to change, and 38 (20.2%) said there were restrictive institutional policies.
The results in Table 4.6 are consistent with research by Onyaoku, Orakpor, and Ezejiofor, (2012) who noted that using social networks in academic libraries was restricted by a slow internet connection. Additionally, the absence of social network policies was considered to be a barrier to libraries using social networks platforms. Similar to this, Kooy and Steiner (2010) argued that users may abuse the platform if social network policies are not present in libraries. Additional findings from this study suggested that libraries' reluctance to adopt social networks may be due to a lack of management and staff support.
Through the interview one of the lecturers explained that;
"Libraries don't have enough time to effectively use social networks. The initiative of library staff and the kind of technology they employ determine the effectiveness of social networks in academic libraries. The staff's resistance to change was mentioned as another potential barrier to using social networks."
Through the interview one of the libraries explained that;

“On social networks, there are a lot of things. The number of users makes it challenging to keep up. There are a ton of requests, messages, and tasks to complete. We simply complete the necessary tasks as we have time."
“Additionally, they mentioned how difficult it is to oversee and manage these social networking sites. It is comparable to managing a different library. We put a lot of effort into crafting the posts, reviewing the grammar and content, responding to newsfeeds and tweets, and checking notifications. Being able to use these websites quickly will be convenient.”
Through observation, it was found that maintaining social networking in promoting library is not a simple task. For the management of the sites, the library use must devote a significant amount of time and funds.

This means that even though social networks are used to market library services, many libraries do not effectively use them to advertise their library and information services because they lack a social networks platform that would allow their librarians to interact with academic library users. 
CHAPTER FIVE TC "CHAPTER FIVE" \f C \l "1" 
SUMMARY, CONCLUSION AND RECOMMENTATIONS TC "SUMMARY, CONCLUSION AND RECOMMENTATIONS" \f C \l "1" 
5.1 Introduction TC "5.1 Introduction" \f C \l "1" 
This chapter provides a concise summary of the topics covered in the data analysis, a conclusion, and recommendations on how to use social networks to promote academic library services.
5.2 Summary of the Main Results TC "5.2 Summary of the Main Results" \f C \l "1" 
5.2.1 Using social networks to promote library use in academic libraries TC "5.2.1 Using social networks to promote library use in academic libraries" \f C \l "1" 
According to the findings, social networks have been employed to promote libraries in academic libraries. The fact that many students and academic staff members own smartphones is to blame for this.
5.2.2 Most popular social networking tools for promoting library use in academic libraries TC "5.2.2 Most popular social networking tools for promoting library use in academic libraries" \f C \l "1" 
The results demonstrated that the most popular social networks, including Facebook, Twitter, blogs, WhatsApp, YouTube, and Instagram, had been used to promote the use of library resources because these networks are highly effective for promoting library resources and services.
5.2.3 The extent to which social networks tools are used to promote library use in academic libraries TC "5.2.3 The extent to which social networks tools are used to promote library use in academic libraries" \f C \l "1" 
The results demonstrated that social network in promotion of library use and promoting of information services and resources because the study is on services, however it is underutilization. Users of the library connected this issue with the low priority given to social networks promoting for library services and resources.
5.2.4 The factors challenging the utilization of social networks to promote library use in academic libraries TC "5.2.4 The factors challenging the utilization of social networks to promote library use in academic libraries" \f C \l "1" 
The results suggest that although social networks were used to market library services, few libraries actually use them to do so, likely because many libraries lack social networks platforms that would allow librarians to interact with academic library users.
5.3 Conclusion TC "5.3 Conclusion" \f C \l "1" 
Social networks are crucial because they improve the delivery of library services and guarantee efficient resource use. This is explained by the fact that it enables users to comment on anything and to express their opinions and suggestions regarding the services offered by the library. The results suggest that social networks have been used to promote libraries in academic libraries. This is explained by the fact that many students and academic staff members own Smartphone. The study identified social networks used in promoting library service; few libraries actually use them to effectively promote their collections and informational offerings because many libraries lack a social networks platform that would allow librarians to interact with academic library users.
5.4 Recommendations TC "5.4 Recommendations" \f C \l "1" 
According to the study findings it is recommended that the following issues should be done in order to promote library use in academic libraries in Tanzania and all over the world;
The government should support promoting library use in academic institutions by allocating enough funds for library activities as a crucial component of library services and resources.
Academic Institutions should support and run trainings to library staff in ICT and other relevant fields in order to improve skills and knowledge needed to adopt social networking tools for effective library services.

The library staff should listen and interact with the local community on the use of posts and tweets sent to the library that should acknowledge, follow up on, managed, and addressed.
The university libraries' offices should all have access to adequate technology and internet services. The management of the library can communicate with charitable organizations, university administration, and even the fund for the purchase of contemporary computers and internet subscriptions in their libraries.
Libraries should develop information and communication technologies policies that not only address the use of social networks by librarians and even non-professional staff, but also include a section on it.
5.5 Area for Further Study TC "5.5 Area for Further Study" \f C \l "1" 
The researcher has suggested that, more research should be done to determine the effects of integrating social networks into the delivery of library services in academic institutions.
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APPENDICES TC "APPENDICES" \f C \l "1" 
Appendix 1: Research Questionnaires

My name is Obedy. I am doing research on “Role of Social Networks for Promoting Library Use in Academic Libraries. Your participation in answering these questionnaires can make my research effective and complete. Your name is not needed in this research. Therefore, I request your attention to read and answer these questionnaires effectively.

Please put (√) mark in the correct answer and fill in the blanks

1. What is your age?

a) 15 – 24 ( )

b) 25 – 34 ( )

c) 35 – 44 ( )

d) 45 – 54 ( )

e) 55- above ( )

2. What is your gender?

a) Male ( )

b) Female ( )

3. What is your level of education?

a) Certificate ( )

b) Diploma ( )

c) First degree ( )

d) Masters ( )

4. Do you use social Networks?

(a) Yes ( )

(B) No ( )

5. Frequency of using social network

(a) Daily ( )

(b) Weekly ( )

(c) Monthly ( )

(d) Once a year ( )

6. How can social networks promote library services?

a) ……………………………………………………..

b) ……………………………………………………..

c) ……………………………………………………..

d) ……………………………………………………..

7. Which social network do you use frequently?

a) Facebook ( )

b) Twitter ( )

c) Badoo ( )

d) WhatsApp ( )

e) My space ( )

f) Instagram ( )

g) BBM ( )

h) Imo ( )

i) Snapchat ( )

j) Afro introduction ( )

8. Which social network do you recommend library staff in disseminating Information about the library?

a) Facebook ( )

b) Twitter ( )

c) WhatsApp ( )

d) My space ( )

e) Instagram ( )

f) Imo ( )

g) Snapchat ( )

h) Afro introduction ( )

) Afro introduction ( )

9. What are the barriers prohibiting students and tutors from using social networking Technology?
a) Poor computer skills ( )

b) Lack of computers 
( )

c) Poor network coverage 
( )

d) Cost 


( )

e) Virus 


( )

f) Lack of megabit 

( )

10. What are strategies to solve those berries?

a) Provide training to staff and students ( )

b) Economic support 

( )

c) Provide network coverage 
( )

d) Install Antivirus 

( )

e) Security system 

( )

f) Employ a qualified IT specialist ( )

Appendix 2: Interview Questions

1. Do you know anything about the social network?

2. Does the library use social networks to promote library services?

3. What are the most common social network tools used for promoting library services?

4. What is the extent to which social network tools are used for promoting library services?

5. Do you receive training and attend seminars about the usefulness of social networks in promoting and improving libraries and information services?

6. Do you get any support from the top management and government in the process of improving library services using different technology?

7. How do you encourage students on the use of social networks?

8. Do you face any problems and challenges during the provision of library and Information services using social network

9. What do you suggest to be the solution to overcome factors that hinder the provision of libraries and Information services, especially in Tanzania academic libraries using social networks?

THANK YOU FOR YOUR COOPERATION
Appendix 3: Observation Guide

1. How social networks can promote library services;

2. The most common social network tools used for promoting library services;

3. [image: image14.png]


The extent to which social network tools are used for promoting library services;

4. Factors hinder the application of social networks for promoting library use in the academic libraries.
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