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ABSTRACT

Using a case study of some selected SMEs in the Kariakoo market in Ilala Municipal Dar es Salaam, this study examines factors that influence the intention to adopt electronic banking in small and medium enterprises in Tanzania.The study's goals were to determine the impact on electronic banking adoption in small and medium businesses, the impact of perceived behavioural control on electronic banking adoption in small and medium businesses, and the impact of subjective norms on electronic banking adoption in small and medium businesses at Kariakoo market.This study adopted a descriptive research design. The sample size was 98 SMEs, with a 95% confidence level.Techniques of random sampling were applied.Data was collected using well-organized questionnaires and SPSS was used to gather, validate, tabulate, and analyze the data obtained.  Based on the findings, the study concluded that Visual Efficacy, Visual Efficacy, and Visual Security Risk have a significant impact on a person's intention to adopt e-banking. And the attitude greatly influenced one's intention to accept e-banking. the study revealed that self-employment and conditions that facilitate the formation of tangible behavior have a significant impact on a person’s intention to use e-banking. The study, therefore, concluded that controlling perceived behavior had a significant impact on a person's intention to accept electronic banking.Furthermore, compliance standards have a significant impact on a person's willingness to accept e-banking.According to the report, financial institutions that provide e-banking services should concentrate on e-banking services and features for users.Users should be able to complete banking chores more quickly and conveniently keeptheir financial records with the help of useful features. Institutions should also consider how current and potential consumers perceive the ease of use of the e-banking system.
Keywords:E-banking,Adoption, innovation, SMEs and System 
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CHAPTER ONE

INTRODUCTION

1.1 
Chapter Overview

This chapter assesses the Factors influencing the adoption of electronic banking in small and medium enterprises in Tanzania, a case study Kariakoo market. This chapter is further divided into sections namely; the background of the study, statement of the problem, research questions, objectives, scope, and limitations of the study and its significance to the relevant stakeholders.

1.2 
Background of the Study

Electronic banking and leading banking applications that supplement electronic banking have eroded the space and commitment of customer time (Tunay, and Akhisar, 2015). Most bank transactions can be completed seven days a week, twenty-four hours a day, from any location with electricity. 
These advantages raise client demand for daily electronic banking services in industrialized countries.Another factor driving up demand for electronic banking services in industrialized nations is the increase of trade-offs over a safe electronic payment system and a secure online shopping environment (Tunay, Tunay, and Akhisar, 2015). 
According to a study by Chang (2018), the use of e-banking as a banking service delivery center has expanded in developed countries in North America, particularly Charlotte, North Carolina, replacing bank-based modeling and manual service services given by workers.In the United States of America, for example, 61% of electronic users used online banking in 2019, up from 51% in 2021. (Fox, 2021).
In developed nations like Finland, where banks have employed electronics to provide financial services, the benefits of electronic banking have been extensively established (Kuisma, Laukkanen, & Hiltunen, 2017). It is critical for banks' long-term success in the e-commerce environment (Carolina, Oliveira, and Popovic, 2019).Banks have already invested substantially in creating electronic banking and pushing its acceptance, particularly in industrialized countries.Electronic banking is more widely used in these nations than the alternative, resulting in exceptionally high service delivery rates (Nabil, 2012). Many banks in developed countries have used electronic banking systems to reduce costs while refining customer delivery (Xue, Hitt, and Chen, 2020).
According to the Sector Deepening United Republic of Tanzania (2018) finance, the latest market data shows that only 19% of Tanzanian adults have access to a properly regulated financial institution. This leaves a staggering 80% out of the bank's most accessible bank brackets for arrested stations such as ATMs but not bank branches as much as possible at closed stations such as ATMs and not bank branches. Therefore, there is attention to the transition from man-made channels to man-made channels (Abbad, 2017). Within the current state of technological change from analogue to digital in the East - South Africa, advances in information and communication technology (ICT) are rapidly changing the way a completed business is directly linked to competition pressure and changing customer preferences. This could be mainly due to the 1/2 Tanzanians sleeping in rural areas where banking services are often non-existent and their income is low. The recent demonstration of income growth in the United Republic of Tanzania has already raised the demand for banking services. Initially, the banking industry in the United Republic of Tanzania was well aware of this growing demand for banking services by separating new bank branches from grass roots near their customers.
However, with the continued growth of the data-driven economy, banks are using mobile technology as a channel for the choice of financial services provision (Andersone et al, 2002). This is due to the widespread adoption of mobile phones even in low-income areas in the United Republic of Tanzania so over the past two years, many banks in the United Republic of Tanzania have used mobile banking technology, enabling customers to access their mobile banking accounts, so from the statistical trends used it shows that, the consumer response to E-banking use has increased steadily with lower prices in the United Republic of Tanzania compared to other countries.
Business services provided by the United Republic of TanzaniaCash telegraphic transfer by mail, standing order payments, exchange transactions services, issue of traveler's cheques, discounting of bills of exchange and commitment notes, providing documentary credit to overseas trade, providing credit standing data to customers, and providing share brokerage services are all services provided by Tanzanian banks i.e. purchasing and merchandising shares and stock on behalf of their customers, operating safe deposits, operating trust departments, dealing with confidential share purchases, providing business consultative services, accepting various deposits such as mounted and regular deposits, and providing loans, as well as advances in the use of electronic banking technologies (E-banking) such as cash dispenser Machines (ATMs), Tel E-banking, home banking, and web banking (Wangalwa,2019), Because financial services are primarily informational (Bradley and Stewart, 2017), they may be easily automated and digitized (Andersonet al, 2002).The implementation of E-banking technology is being considered by most banks as a strategy to increase potency, performance, and quality (Robinson, 2015).
Under these conditions,in Tanzania,  the transition to E-banking has become a necessity for banks because it offers major opportunities in terms of competitive advantage and permits banks on one hand to enhance efficiency and operational effectiveness and on the opposite hand to develop a stronger and additionalsturdy business relationship with its customers (Martin,2019). therefore far transition to online banking has been affected by varied challenges, advantages, and roles. However because of the introduction of E-banking in the United Republic of Tanzania,factors are influencing  SMEs towards the adoption of E-banking in Tanzania Hence, this study was meantto the Factors that influence the intention to adopt electronic banking in small and medium enterprises in Tanzania, a case study Kariakoo market.
1.3
Statement of the Problem

Electronic bank channels have gained a foothold of other delivery methods, electronic transactions are done electronically, without any physical contact with the bank. Different banking is a different choice for banking transactions yet the traditional methods (AbuShanab and Pearson, 2017). In the Tanzanian banking sector, various powerful banking channels adopted by industrial banks adopt web banking, mobile banking, and banking agency. The terms of acceptance of these various banking channels are simple banking methods as customers are not required to go to bank branches, to measure performance and improve competition, customers who are accustomed to paying bills will transfer their money to online banking, and that they will check their online banking and various bank channels collectively existing customers.

Tanzania has a leading role in Africa's power access and connection.It is said to offer the highest per capita bandwidth in Africa, as well as the quickest and cheapest electricity rates (Wangalwa, 2019).Tanzania's banking sector has always been powerful if not the strongest in Eastern Africa (Kimenyi & Kibe, 2014).These two factors of investing in an electronic bank have been assisted by all major banks and financial institutions.
According to a study on understanding the adoption of electronic banking in Portugal, electronic banking has numerous advantages for consumers.Martins, Oliveira, and Popovie (2018) cite Martins, Oliveira, and Popovie (2018).First and foremost, it is simple to use; second, it allows for real-time financial statement analysis and verification; third, it eliminates the need for a trip to the bank; and fourth, transactions are linked to your accounts, allowing for immediate notification of transactions as well as increased security to protect their goods and ensure customer trust.These are just a few of the many advantages of electronic banking around the world.
In Tanzania, e-banking is a new industry and consumer acceptance and use of e-banking is still limited. There is only a vague understanding of factors influencing consumers’ adoption of e-banking. While e-banking has been adopted in most developed countries, little research has been undertaken in Tanzania on determinants of electronic banking adoption in Tanzania(Hernandez, 2019).
Research conducted on the adoption of technology has shown that attitude, understanding, and ethical practices are among the major factors determining the purpose of adoption (Abu Shanab and Pearson, 2017; Ariff, Yeow, and Zakuan, 2019; Puschel, Afonson, and Hernandez, 2019). An electronic banking study has never been conducted before speculation may have been of no interest in the matter so far due to the lack of electronic banking infrastructure in East African cities especially Dar es salaam Tanzania. Small and medium enterprises in Electronic banking is used in Tanzania.Some people have simply used technology, while others have resisted it, and still, others are unsure of their feelings towards it.A variety of reasons can influence folks who opt to employ this technology.
When it comes to technological adoption, concepts and models like TPB (the notion of ordered behavior) say that attitude, comprehension, and subservient practices are the most significant variables to consider (Hsu & Hsu, 2018; Yousafzai, Foxall, & Pallister, 2019). This study, therefore, examines Factors that influence the intention to adopt electronic banking in small and medium enterprises in Tanzania, A case study in the Kariakoo market.
1.4
Objectives of the Study

1.4.1 
The General Objective

The main objectives of this study was to asses the Factors that influence the intention to adopt electronic banking in small and medium enterprises in Tanzania.
1.4.2
Specific Objective

(i) To assess the influence of attitude on adoption electronic banking in small and medium enterprises at Kariakoo market.

(ii) To assess the influence of perceived behaviour control on adoption electronic banking in small and medium enterprises at Kariakoo market.

(iii) To determine the influence of subjective norms on adoption of electronic banking in small and medium enterprises at Kariakoo market.
14.3
The Main Research Question

 What are the Factors influencing the SMEs towards adoption of E-banking system?
1.4.4
Specific Research Questions

(i) In what way does attitude influence the intention to adopt electronic banking in small and medium enterprises at Kariakoo market?

(ii) Just how does Perceived Behavioral Control influence the Intention to adopt electronic banking in small and medium enterprises at Kariakoo market?

(iii) In what way do Subjective Norms influence the intention to adopt electronic banking in small and medium enterprises at Kariakoo market?

1.5 
Significance of the Study

The examiner is good-sizedundertaking in presenting a completeimage of recordseraoverall performancetendencies in industrial banks, in addition toproceeding to gain the following; to financial establishmentscontrol – From the findings of the examinercontrolcan becapable of have beneficial insights into the manner which on-line banking offerings are completed and be capable ofdiscoveringregions of improvement, once more to industrial bank Employees – the personnel as properlymay have a hazard of giving out their clue on how the offerings are being carried out and being capable ofdiscovering as properly the regions of improvement. The net and net-primarily based totallytechnology have revolutionized the manner bank’s function and have interaction with their environment. 
Findings of this studymight be beneficial to coverage makers within side the banking areawith inside theimprovement of country-widecoverage framework for digital banking adoption in Tanzania to facilitate monetary and social growth. This studymightadditionallyhelp all stakeholders inside the banking industry discover and formulate techniquestosell e-banking. This studyadditionally seeks to cope withthe dearth of research on e-banking adoption in developing countries. The findings can beofsuperbsignificance to the destinystudents and academicians because theexaminershapesthe idea for destinystudies and offer literature evaluation for destinystudies. 
Further, the records improve present literature at theelements influencing the adoption of E-banking within the developing countries, making the output a preciousaidcloth for E-banking clients worldwide. However, this examinationcan bebeneficial to the researcher considering thatit is going to be the requirement for the award of the bachelor.
1.6 
Scope of the Study

The study was focused on the assessment of the factors influencing the adoption of e-banking toward small and medium enterprises. the area of this study was Ilala Municipal Council but the researcher selected Kariakoo market which is comprised of many small and medium enterprises doing different activities and they are the most useful of e-banking services.
1.7
Organization of the Study

This study consists of five (5) chapters. Chapter one as discussed above. Chapter two is composed of a literature review of the study in which the introduction, the definition of terms, theoretical review, empirical review, and the conceptual framework were covered.  Chapter three gives research methodology whereby research methods, research design, study area, sampling techniques, and data analysis have been elaborated, Chapter four present data and their analysis anddiscussing the findings and lastly, Chapter five cover the summary, conclusion, recommendations and further areas of study.
CHAPTER TWO

LITERATURE REVIEW

2.1 
Overview
This section presents a review of literature on the factors influencing SMEs towards adoption of E-banking. The review has been carried out across the following topics: The theoretical foundation of adoption of E-banking, the process, factors and challenges of in adoption of E-banking. This chapter was also reviewed how to deal with those challenges through different variables.
2.2
Conceptual Definitions

2.2.1 
Concept of E-banking

Electronic banking is defined differently by different authors since it refers to services provided by a bank to its customers who can seek information and conduct banking transactions using a computer, television, or mobile phone.E-banking, according to Daniel (1999), is the provision of banking services to customers via electronic technology.According to other authors (Daniel 1999; Karjaluoto 2002), banks can offer their financial services using a variety of electronic distribution channels, including electronic technology, video banking technology, telephone banking technology, and WAP technology. 
Electronic technology, according to (Karjaluoto 2002), is the primary electronic distribution route in the banking business.He also describes E-banking as "live banking," which entails the supply of banking services such as account access, fund transfers, and the provision of online financial services.As a result, for a bank to survive in the banking industry, it must implement E-banking.Moreover, some studies have been published that demonstrate the importance of E-banking. (Wang et. Al., 2003) claims that in the 1990s E-banking was underutilized as business Organizations used it only to market their products and services. 
Tan and Teo 2000 noted that the challenge to expand and maintain banking market share has influenced many banks to invest more in making better use of electronics. In competitive marketplaces, the introduction of E-banking caused many banks to reassess their IT (information and technology) strategies.They said that failing to respond to the market's rise of E-banking would result in customers leaving and that the cost of providing E-banking services is cheaper than the cost of maintaining branch banking.
2.2.2 
Small and Medium Enterprises (SME's)

The concept of micro enterprises was pioneered by Muhammad Yunus in1976 in Bangladesh (Barnes; Corbitt., 2003). His idea was to help poor women to become economically self-sufficient and end poverty. He established a bank (Grameen Bank) to offer credit to the poor women and enable them start microenterprises (Barnes; Corbitt., 2003). A business is created through a Single-handed effort of a dynamic, hardworking entrepreneur (s) (Nichter; Goldmark, 2005). In Developing countries like Tanzania, Kenya, Uganda, Rwanda and other developing countries SME'S have come up to complement the formal sector jobs Creation to the poor. The SME’S provide income and growth opportunities for entrepreneurs and employers (UNIDO, 2003).  Are key drivers of economic growth and innovations? SME'S to grow due to profitable market opportunities. 

This growth increases job creation and SME'S Income per capita in countries especially developing countries. (Nichter; Goldmark, 2005). The definition of SME’S differs in countries and among researchers (Donner; Escobari, 2010).  SME’S can be defined as any enterprise, with less than 50 employees and includes sole Entrepreneur, part-time or home-based entities. Sole proprietorship or single businesses constitute the largest share of SME’S in developing world.  Small Enterprises employing one to nine Employees tend to be more than the small entities which employ 11 to 50 employees (Mead; Leidhol, 1998).  Most small enterprises are not registered and are run with small capital Investment from entrepreneur’s savings or family contribution. Similarly small enterprises can be defined as companies, Partnerships or Entrepreneurships that employ between ten and fifty employees. (Labie, 2006).
2.2.3 Adoption and Innovation


According to (Wayne, 2019), adoption means that a person does something different from what they have been doing before (i.e., buying or using a new product, discovering and making a new character, etc.). The key to discovery is that one must see an idea, character, or product as new or new. It is because of the doctrine of distribution. The adoption of a new concept, character, or product (i.e., “invention”) does not occur simultaneously in a social system; rather it is a process in which some people are more willing to accept new things than others. Researchers have found that people who receive new information early in life have different traits than those who experience new things later. When promoting innovation in marginalized communities, it is important to understand the characteristics of the target population that will help or prevent the adoption of this innovation.
There are five established stages of adoption, and while most people tend to fall into intermediate stages, it is still necessary to understand the characteristics of the target audience. When innovation is promoted, there are different strategies used to recruit different areas of adoption. (Bibera and Warungi, 2008) discuss the five stages that consumers go through before accepting or rejecting something new is awareness, interest, testing, trial and acceptance. Many ideas have been developed to explain the acceptance of innovations. And issues affecting awareness and the spread of innovation are described in many well-known theories. And there are different types used to recruit different categories of importers who are creative, early adopters, most early, most late and lags.
2.2.4 System

It is sent to a set of detailed methods, processes and routes designed to perform a task, perform a task, or solve a problem, and is a structure with related objects or objects that retain their presence directly or indirectly to achieve system objectives, and a program is a collection of integrated objects (or programs) too much to achieve a complete purpose. A program has a variety of inputs, which go through specific processes to produce specific results, in combination, which achieve the purpose of the program. (Gurusamy2008). 
The banking system can be defined as a broad range that allows for the exchange of funds to be given, invested or transferred between economic sectors that allow individuals and companies to share associated risks. Knowing the meaning of the system can help to understand and understand how banks operate and how they deliver services to their customers.
2.3
Theoretical Literature Review

According to Kimberly (2015) banking is an industry that handles cash, debt and other financial transactions; it not only provides a secure transaction but also a safe place to keep extra cash and credit. Information technology is one of the major problems in the banking system which is most prominent in terms of size and expenditure at a time when competitive pressure has not been much attention (2009), thus empowering the industry to better open delivery channels and help the banking industry cope with new economic challenges. Therefore, in describing the online banking system, a wide variety of concepts, often present, are the theory of action, the theory of Planned Parenthood and Diffusion of Innovations, and Theory of Behavioral Behavior.
2.3.1 
Theory of Planned Behavior

Ajzen (1991) developed a Theory of Planned Behavior about a single factor that determines the purpose of human behavior in that way. The first two aspects are similar to Theory of Reasonable Action (Fishbein and Ajzen, 1975). A third feature known as virtual control behavior is the control over which users see which can limit their performance (e.g. can I apply for a credit card and what are the requirements?).

Rotten Theory of Organized Behavior (Rotten TPB) was introduced by Taylor and Todd (1995). Rotten TPB has three main factors that influence the purpose of real behavior and behavior which are attitudes, behavioral values ​​and visible behavioral control. Shih and Fang (2004) examined electronic bank acceptance using TPB and TPB rotten.
There has been extensive research in Theory of Reasoned Action (Ajzen & Fishbein, 1980; Sheppard, Hartwick, and Warsaw, 1988) The Theory of Planned Behavior (Ajzen, 1991) and the Degraded Theory of Organized Behavior, (Taylor and Todd, 1995) but widely used in products already marketed incorporates public opinion (General Procedure).
Theory of planned behavior was developed specifically to predict and explain the behavior based on the assumption that it was under a person’s volitional control, the theory was developed soon after the identification of some problems from the theory of reasoned action the theory of planned behavior is  comprised of three predictors of intensions which are behavioral attitudes, subjective norms and perceived behavior control (Ajzen, 1991) whereby  perceived behavioral control was added by Ajzen which it extended the theory of reasoned action (TRA), TPB provides a robust theoretical basis for testing a premise that privacy have been the major concern to customers not to make online purchase, thus the hypotheses shows that the behavior of electronic  banking is directly related to the adoption of online banking.
The focus is on practical controls in decisions, firstly, being the recipient of natural technology, and then, secondly, investing more in technology. The results bring the idea to The Planned Behaeve Theory but also support the Deried Demand Theory, in which real financial control is found to be important. 
Predicting the acceptance of technology, we may need to respond with all visual and actual controls. Unrestricted government control of farmer technology decisions may not be productive, suggesting that technology policy may require the inclusion of a combination of ethical engagement and modest regulatory incentives.
2.4 
Empirical Literature Review

The empirical literature review is concerned with the provision of information from the previous study related to the topic of the study, aiming at finding the research gap or using the collected information to fill in the current study.
According to Devlin (2016), there has been significant progress in the financial services sector until the early 1970s when operational design was more focused on multiple limits, one result of which was limited internal and external competition, as a result of greater reliance on with less pressure to make changes, this gradually changed with the downturn in the sector between the 1980s and 1990s, and during this time, the most important role of information and communication technology brought tough competition and pressure to accelerate change. Electronics is a relatively new channel for banking service delivery, its original form of 'services banking online' that requires a PC, modem and software as long as financial services vendors were introduced for the first time in the early 1980s. However, it has failed to be widely accepted and many programs of this nature have been discontinued. With the rapid growth of other forms of electronic services since the mid-1990's banks have revived their interests in the form of electronic delivery systems Mamood Shah (et.al).
The "dot.com" companies and electronic players struggled for survival during that time due to the bursting of electronic in early 2017, but e-commerce recovered quickly and most of its branches, including E-Banking, have been steadily and, in most cases, dramatically growing in most parts of the world.According to Mamood (2014), in a poll conducted by TechWeb news in 2015 (Techweb news 2015), E-banking is the fastest-growing commercial activity on the internet, with more than 13 million Americans doing some banking online on a normal day. The spread of online banking has coincided with a widespread of high speed-broad band connections and an increasing maturation of the electronic user population, also the banks have discovered the benefits of online banking and have become keener to offer it as an option to customers. Since then, different researchers have been carrying on the study on the adoption of online banking.E-banking has become a part of users' daily lives, according to (Schierz, Schilke, and Wirtz 2015).
Despite this, mobile payment is one of the most underutilized mobile services, since clients have yet to fully accept mobile payment services.Schierz, Schilke, and Wirtz focused their research on the factors that influence users' acceptance of mobile payment services.Compatibility, subjective norm, and individual mobility all had substantial effects on the study's findings.More effort should be put into marketing mobile payment services to attract clients' perceptions of the technology, according to the report.
According to a study conducted in Tanzania by Katembo (2017), the social effect has been highlighted as a potential contributor to the diffusion and usage of innovation in various domains. Katembo (2017) used social influence as a construct based on an integrated idea of acceptance and use of technology in his study across Tanzania.The researchers wanted to see if using electronic banking increases the number of bank customers and if using m-banking boosts the number of transactions. The researcher reported that social influence was the most important factor affecting the individual's goal of obtaining m-banking.
According to (Gupta, 2018), attempted to examine the SME’s behaviors to electronic banking vis-à-vis conventional banking. From major cities, 2000 customers were selected and collected opinions through a questionnaire. Statistical techniques such as percentages, F-ratios, cluster trees, and factor analysis techniques were used. He concluded that electronic banking was found easier to be used and speedier than conventional banking and trust was found as the most important factor followed by accuracy and confidentiality. But on safety level, the rating in the case of the convectional banking system was found to raise with the movement to higher income levels. (Gupta, 2018).
Alsajjan and Dennis (2016) investigated the impact of reliance on the use of sensitive information on online banking and user acceptance of electronic payments. The results of Grabner Kräuter and Faullant (2018) have shown a significant impact on privacy in consumer attitudes regarding electronic banking at risk while using it. Qureshi et al. (2018) found that the high level of online banking security and optimal use has led to significant changes from traditional banking to electronic banking. Good security and privacy standards according to the findings of Geetha and Malarvizhi (2011) have increased the acceptance of electronic banking services by bank customers in India. The acceptance of electronic banking by customers, in this case, has also affected the security regulation on the part of the bank.
According to Bruce et.al (2017), in the empirical study of “factors influencing adoption of e-banking ” with sample data of 222 bank customers,Their findings indicate that the modified TAM model is applicable in the Zambian context and that perceived usefulness, ease of use and trust each significantly positively influences attitude to e-banking .in turn attitude to e-banking influence intention and actual adoption of e-banking services,for scholars practitioners and policymakers the study shows that improving perceptions of trust( safety,security, and credibility), usefulness and ease of use of e-banking systems would result in increased adoption. 
Alsajjan and Dennis (2016) investigated the “influence of trust on sensitive information use in online banking and on user’s acceptance of electronic payments” with a sample size of 800. The results of Grabner Kräuter and Faullant (2008) showed a significant influence of privacy on customer attitudes towards electronic banking on risk perception while using it. Qureshi et al. (2008) ascertained that the high perceived security of online banking together with perceived usefulness led to a significant shift from traditional banking to electronic banking. Good security and privacy levels according to findings of Geetha and Malarvizhi (2011) increased the adoption of electronic banking services by banking customers in India. Acceptance of electronic banking by customers, in this case, was also affected by safety guidance from bank’s.

A study done in Njau by the University of Dar es Salaam  (2016), implied that the stages by which a person adopts new technology, and whereby dissemination of the same is achieved, include familiarity with the requirement for a development, decision to embrace (or reject) the new technology, initial utilization of the technology to test it, and continued utilization of the innovation. There are five principle factors that impact the reception of an advancement or innovation, and each of these factors is at play to a greater or lesser extent
2.5 
Conceptual Framework

This shows that the relationship that exists between the flexibility of research through drawings or drawing or figures. Researchers do not see how certain variables in his study fit together. Therefore, it describes the variables required in research The conceptual work of this research framework was guided by three objective diagnostic objectives; factors influencing the acceptance of e-banking in small and medium enterprises. The model is shown below Figure 2.1.

This study undermines the view of TPB (Theory of Perceived Behavior) that a person's motive for accepting electronic banking is determined by three factors - attitude, control of visual behavior, and subordinate practices. Attitude is defined by construction under practical usability, easy use of visuals and perceived safety hazards, controlled behavioral control is explored through the construction of effort and simplification of conditions and ultimately Subjective Norms is defined by construction under social influence.

[image: image1]
Figure 2.1: Conceptual Framework

2.6 
Research Hypotheses

Ho1:Attitude has no significant effect on intention to adopt electronic banking.
Ho2:Perceived behavioral control has no significant effect on Intention to adopt e-banking.
Ho3:Subjective norms has no significant effect on intention to adopt electronic banking.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1 
Chapter Overview

Research methodology is the systematic, theoretical analysis of the procedures applied to a field of study (Kothari, 2004). It involves procedures of describing, explaining, and predicting phenomena to solve a problem; it also contains techniques and strategies for conducting research. Research methodology encompasses concepts such as research designs, target population, sample size and sampling procedure, data collection instruments, and data analysis procedure. Therefore, this section discusses the methodology of the study on the area surveyed, sampling procedures, data collection methods, and analysis methods.
3.2 
Research Philosophy

Research philosophy is defined as the way a researcher views the world (Saunders, Lewis, & Thornhill, 2006)’ (Thornhill, 2019). Research philosophy assists researchers in designing research processes but their choices are determined by the research questions at hand. Three research philosophies have been identified; ontology, epistemology, and axiology (Saunders et al., 2009)’ (Saunders et al., 2006), but ontology and epistemology are the main ones as well.

According to Gray (2014), purpose and hope have a tight relationship because they both suggest that truth exists without investigation and should be studied.This research is based on a positivist philosophy that stresses SMEs' desire to adopt electronic banking of independent research circumstances for researchers and the use of data in general practice.This study intends to measure the parameters that determine the purpose of electronic banking for small and medium-sized enterprises in Tanzania, thanks to the philosophers chosen. It also uses a questionnaire to ensure consistency in asking the same questions of different respondents and to avoid bias from the researcher.
3.3 
Description of the Study Area

The research was conducted at Kariakoo market particularly in Msimbazi and Kongo streets which are found in Ilala Municipal Dar es Salaam district region. The study area was containing the financial management officer, wholesaler, Retailers, Service Sector administrative officers, banking, and its efficiency. Also, Kariakoo market is the largest market in Tanzania where different SME’S operation takes place. Hence this area was easy to survey data of the research.
3.4 
Research Design

The research design defines the purpose of the research, the research methodology, and the strategy used for the research (Thornhill, 2017). The study sought to identify and investigate factors that impact the purpose of using electronic banking. This study was adopted a descriptive research design. Descriptive design is primarily concerned with the specific characteristics of the majority of subjects, either at a modified time or at different times for comparison (Gill & Johnson, 2010). This study were also adopted a survey design strategy that involves the use of questionnaires to collect data from a variety of sources over a while. A sample of respondents was selected to participate in the study and were asked to provide relevant information regarding issues related to electronic Banking adoption as set out in the questionnaire. This tutorial were also introduce you to how to measure relevant data. The quantitative research approach was involved price representation and data use to identify and investigate factors that influence SMEs' intention to use commercial banks in Tanzania.
3.5 
Target Population

The target population was focused to all SME’S in Kariakoo who small capital in their business. Thus, was involved different forms of business especially sole-proprietors and partnership containing wholesaler, Green Grocers, Hawkers, Retailers, Service Sector administrative officers, and customers (clients) who are useful in operations and the use of E-banking in different transaction.
3.6
Sampling Techniques

The banking industry in Tanzania is very focused on Dar es Salaam, as a result of which and other restrictions such as time and money. This study were used a probability sample, which means that all items have an equal chance of being chosen.The probability sample is most commonly connected with research-based research, in which the researcher is needed to make assumptions based on a sample of the population to answer research questions or satisfy research objectives (Saunders, Lewis, & Thornhill, 2012).Sample units are chosen at random for sampling purposes.It can tolerate a lot of bad weather if it's properly protected.Hair, Anderson, Tatham, and Black (Hair, Anderson, Tatham, and Black, 2003).

3.6.1
Sample Size

The selection of sample size in this study based on the rule given by (Curry and Rick, 2006) that recommended a sample of 10% for a population of 101-1000 respondents for descriptive studies. The sample selected were enabled the researcher to provide answers to the research questions and came up with comprehensive, reliable and accurate data. The study was involve a population of 98 e-banking SMEs registered in Karkoo market (TRA Ilala tax region, 2018) in the study area from which the sample size was 98 respondents.The sample size was determined by applying the formula given by Kothari, 2004.
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Where:

n= Size of sample

N = Size of population targeted 

e = acceptable error (0.05)

Z = confidence level 95%, for statistical value of 1.96

P = sample proportion of the problem to occur

q = sample proportion of the problem to not occur (q=1-p)
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n= 98

3.7 
Methods of Collecting Data

In this way a list of questions were  sent to the respondents concerned with requests to answer the questions and return the list of questions. The questionnaire consists of several questions printed or typed sequentially on a form or set of forms. The questionnaire was sent to the respondents who are expected to assist small and medium enterprises (SME'S) to read and understand the questions and write the answer in the space provided for the purpose in the questionnaire itself. Respondents answered the questions on their own (Schindler 2015). This method was useful to the researcher because it has a low cost even if the space is large and is widely distributed geographically, It is not free of the interviewer's bias; answers are in the name of respondents, Respondents have ample time to give well thought out responses, Respondents, inaccessible, easily accessible, Large samples were used and thus results was made more reliable and reliable. In this method of data collection both open and closed questions are used to obtain information from distant respondents, in addition, it gives respondents an opportunity to reflect and give the correct answer (Kothari, 2004).
3.8
Method of Data Analysis

This study uses multiple line regression. Reversal analysis is a set of statistical methods used to measure the relationship between dependent variables and one or more independent variables. It can be used to test the strength of interpersonal relationships and to model future relationships between them.
This study was used a multidisciplinary approach to data analysis. Data was coded and cleared after field operation. To ensure a simple analysis, questions was coded depending on the individual variation of the study to ensure that the error limit was reduced to ensure accuracy during the analysis. Quantitative analysis was performed using descriptive statistics. 
According to (Denscombe, 1998) descriptive statistics include the process of converting large amounts of raw data into tables, charts, and frequency distributions and percentages that are an integral part of making data sense. Data were analyzed using statistical software on behalf of the Statistical Package for Social Sciences (SPSS) calculations.

3.9 
Variable and Measurement Procedure

Procedure The researcher has ensured that every variable of the research has been measurable at any levels of measurement and that instruments prepared for data collection were valid and reliable. Depending on whether responses have been recorded in numbers or words data have called quantitative or qualitative, respectively. Depending on the source of information, data to be been called primary if they are collected a fresh and for the first time.
3.10 
Reliability of Research Instruments

According to Cant (2011), reliability refers to the degree in which an instrument yields the same results on repeated trials. Nerve, Joyce, and Walter (2004) called attention to that guiding assists with distinguishing misconceptions, ambiguities or insufficient things. In this investigation, information unwavering quality was upgraded through test re-test technique. This test approved the devices for use and helped to improve the instruments where necessary.  
Pilot study was conducted to 10 entrepreneurs before the last overview to be embraced. This pilot study is valuable in determining the unwavering quality of the examination instruments corresponding to the exploration targets. Pilot study offer a fateful opening to the analyst to change the examination instruments to give reactions that were in accordance with the investigation targets and questions.

3.11 
Validity of Research Instrument

Performance refers to the level at which tests measure what should be measured (Jankowicz, 2015). Gall et al. (2016) further pointed out that content experts help to bring about the validity of an object by providing descriptive and precise terms of place for the object in which the test is expected to speak and determine how the object is tested. This investigation was used the guidance and scrutiny of the research manager to verify the validity of the questionnaire to be used. For the purposes of data validity, a variety of questions such as research tools will be developed using guidelines as defined by Sekaran (2000). This means that in order to know whether musical instruments was analyzed and pretended was used to check the legitimacy of instruments in order to reduce the ambiguity of the results produced. 
In order to test the validity of the data collection instruments, the researcher was conducted a pilot study, the aim for the pilot study were to get information from informants that enable the researcher to modify and improve the research instruments.  Before the main survey that to be conducted, the researcher will make a cross check trainings in order to solve inconveniences that might happen. Hence a pretest survey that helped the enumerator to administer valuation survey as well as to check the wording and structuring of the questionnaire conducted. Under this study were adopted a constructive validity on whether you can draw inferences about test scores related to the concept being studied.

3.12 
Ethical Consideration

Before conducting the study, official permission was sought from the Open University Tanzania, in order to meet the official recognition and support for the information included in this study. Respondents was informed on the purpose of the study before the process of data collection start and also, the objectives and potential benefits of this study were communicated to the respondents which make them aware on how the information they provide was taken to use. To ensure maximum confidentiality of the information that was obtained, names or any other indication that may expose the respondents were not appeared on the questionnaire papers with the aim of minimizing risk of harm to participants and the researcher. Also, study participants will be informed in advance on their freedom to provide information or not, which means that they had the mandate and discretionary power to accept willingly or reject. This allow them to be free to participate in the research in answering questions and the information to be acquired from the respondents used only for the purpose of this study.

CHAPTER FOUR

DATA ANALYSIS, PRESENTATION AND INTERPRETATION

4.1
Introduction

This chapter contains data analysis, presentation and discussion of the findings from the data found from the study area in Kariakoo Market. Outcomes and discussion focused on answering research questions identified by justifiable evidence from field respondents, in order to meet specific research objectives. A thorough analysis in response to each question asked by the subject was performed. 
The main objectives of this study are to asses the Factors that influence the intention to adopt electronic banking in small and medium enterprises in Tanzania. The Kariakoo Market contains SME’S of different sectors such as wholesaler, Retailers, Service Sector, and customers (clients) who are useful in operations of the financial services especially E-banking and its efficiency.  The study’s specific objectives were broken down into three specific objectives and hence providing focus to the study.
The study firstly identified influence of attitude on adoption electronic banking in small and medium enterprises, secondly determined the influence of perceived behaviour control on adoption electronic banking in small and medium enterprises, and finally the study enumerated the, influence of subjective norms on adoption of electronic banking in small and medium enterprises at Kariakoo market. The results were from the analyzed data which were found from questionnaires. Results were presented by using tables, charts and graphs. In data analysis, explanations and descriptions have been provided where necessary followed by discussion.

4.2
Questionnaire Response Rate

This is the rate at which selected (respondent) people / respondents responded and disclosed relevant information to the research questions provided by the researcher to meet the general research and specific objectives. A total of 98 questions were given to respondents; of the 98 questionnaires of the 90 completed questionnaires completed representing a response rate of 91.84 percent. The remaining 8 questionnaires could not be completed as some respondents included questions in their work list. According to Mugenda (1999) a response rate of 50% or higher is a good response rate and gives us a satisfactory level of statistical reporting. Therefore, 91.84% is materially important to present to the general public. Table 4.1 shows the response rate of the sampled people in the Kariakoo Market.

Table 4.1: Response Rate at Kariakoo Market

	Response to questionnaires
	Frequency
	Percentage (%)

	Filled in Questionnaires
	90
	91.84 %

	Unfilled/Unreturned Questionnaires
	08
	8.16%

	Total
	98
	100%


Source: Research Findings, (2021)
4.3
Socio-Demographic Characteristics of the Respondents)

The study contains a different character of the respondents. Responses to differences are based on gender and education. The study exceeded the total number of study subjects from the proposed study site to collect data on a total sample size of 90. In a study of Factors that contribute to the goal of electronic banking for small and medium-sized enterprises, all participants received from selected study areas and the answers below were presented in integrated combinations and graphs starting with gender responses, age, E-banking experience and educational backgrounds for all respondents. and in their sight.
4.3.1
Sex of Respondents

The sex of the respondents involved in the study was gathered for the purpose of understanding respondents’ participation in gender basis towards performing their daily transactions by using E-banking in the study area as presented in Figure 4.1. This was important since national policies’ framework identify gender framework as the basic mechanism of operating any intervention for women and men to be given chances to represent their views and equally participate in the implementations.
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Figure 4.1: Sex Characteristics of Surveyed SMEs in Kariakoo Market

Source: Researcher, 2021
From the result of the number of men and women interviewed.The majority of respondents representing 69 percent were male and the few respondents representing 31 percent were female. This is an indication that the distribution of sexuality in the use of E-banking services where it does not reflect well on the findings that men are more likely to use E-banking than women as women are found to be more concerned with privacy and security matters, however, these relationships are considered equally important.
Also, according to Theory of Planned Behavive (TPA), sex is an important leader in the relationship between TPA building (perceived to be useful, easy to use, and accustomed to submissive) and the purpose of using new technologies (Morris, 2015). Decisions to adopt technology by men are mainly determined by the practical benefits of technology use, and women, in contrast, are strongly influenced by their views on the ease of use of the system and social influences.
4.3.2 
Age of Respondents
The ages of respondents were gathered for the purpose of understanding the SME’S ages group from youth to adult basing on their knowledge, skills and ability in performing their daily operation by using E-banking services in the particular operation shown in Figure 4.2, the study considered ages since it is an important instrument towards understanding ability on theinfluence and intention to adopt electronic banking in small and medium enterprises adoption of the SME’S concerning transaction management in business operations.

The distribution age of the respondents given in Table 4.2. Indicate that 16 of the respondents, (18.75%) of the respondents aged 18 - 30, 39 of the respondents, 43.75% of the respondents aged 31 - 40, 22 respondents, represented 25% are between the ages of 41 - 50 and 12.5% ​​of respondents representing 51 years and older.
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Figure 4.2: Age Characteristics of Surveyed SMEs in Kariakoo Market

Source:Researcher, (2021)

Therefore, the majority of SME scores at 31-40, followed by 20-30 years, 41-50 years and minimum SMEs are over 51 years. It shows that mature SMEs are much safer than smaller SMEs and are resistant to new technologies and financial payment methods. It has been noted that most E-banking registrars are of the new generation and the chance of its acceptance into mature people is low.
According to, Guerrero (2015) attitude factors determine the acceptance of technology by young people at a higher level. On the other hand, aspects of social impact are particularly important for older people, young people between the ages of 20 and 35 were the future SMEs of direct distribution channels, as these people are more open to new technologies. Older people, on the other hand, have little interest in E-banking, as they have a strong desire to communicate with people, and are less receptive to the use of new technologies. Also, the findings revealed that there was a relationship between older adults in the adoption of E-banking and use in SMEs because it is difficult to learn and apply new technologies.
2.3.3
Respondents’ Level of Education

Respondents' level of education was collected for the purpose of understanding their knowledge, skills and abilities in the adoption and application of E-banking in SME'S in their practice. Research has focused on education because it is an important tool in understanding the purpose of accepting electronic banking for small and medium-sized businesses. In terms of determining the level of education for those who responded to the study, the survey passed all respondents to find out what level a person had set. The diagram shows the level of educational findings with questions from the respondents.
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Figure 4.3: Education Level of Respondent

Source:Researcher, (2021)

From the table above, the findings of the study revealed that the majority (43.0%) of respondents had a second level of education followed by 16.3% of all respondents who had a basic education. Finally, the results of the study further found that 13.3% of all respondents had a diploma and a degree, 6 (6.7%) of all respondents with basic technical certificates and 6 (6.7%) had a Masters degree. The findings of the study findings indicate a limited level of education among respondents, which is why it means limited knowledge in using E-banking services.
Adoption of electronic financial services has also been studied from the perspective of innovation adoption (Black et al.2014). Burke, (2012) suggests that education is positively related to an individual’s level of electronic literacy because educated respondent have ICT skills of use than those who do not, this meansthat educational level and E-banking adoption have a positive relationship.As the education level increases the likelihood of adopting online services increase.

4.4
Subscription to the Use of E-banking Products

The researcher wanted to know whether the respondents subscribe to any of the electronic banking products available, in order to be assured of responses from practical experiences of respondents on influence and intention to adopt electronic banking in small and medium enterprises concerning transaction management in business operations. The responses are shown in Table 4.2.
Table 4.2: Subscription to the use of E-Banking Products

	Responses
	Respondents
	Percentage (%)

	Yes
	90
	100

	No
	0
	0

	Total
	100
	100


Source:Researcher, (2021)

This is consistent with the study Chong et al (2016), the implications to respondents are that, other to promote more SME to implement E-banking services and products of their firm.Hence should concentrate on the development and advancement of the valuable paybacks that are derived from ‘Intended and Unintended Benefits’, which are by-products of Perceived Usefulness as stated in the literature by (Lee 2018). This was helping customers to enjoy the rewards received from Intended Benefits such as immediate and tangible benefits when using E-banking services these are; lower transaction fees, high deposit rates, opportunities for prizes among others. Not only that, but it also enables customers to reap the benefits of 'Unintended Benefits,' which are tangible and tough measures such as services that allow customers to conduct banking transactions from the comfort of their homes, offices, and other locations due to the ubiquitous nature of the electronic medium.
4.4.1
Banking Services Subscribed

Respondents were asked to indicate the electronic banking services they subscribe to determine the preferences and preferences of available productsFigure 4.4 shows the results obtained.
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Figure 4.4: Banking Services Subscribed

Source:Researcher, 2021
From the above diagram 4.4 it is clear that the use of ATMs and cards is ranked above the electronic products protected by respondents, recording 39 (43.33%) as the majority of respondents. This was followed by Electronic Banking 24 (26.67%), Statement on email recording 6(6.67%), SMS banking services 15 (16.67%) and free notification respectively of 5 (5.67%).
Banks are challenged to maintain customer interest in these services and use their primary resources to increase their use. Issues as to why respondents make the most of these registered services and how to increase their use should be addressed. It should be noted that these registered services are easy to use.
Slightly used services are smooth notification services, and email notification services have been acquired. These channels are not widely used due to computer requirements, internet access, computer literacy, telephone network, for use. It is expected that as infrastructure and resources become available, the use of registered E-banking services will increase. There is also a need for more information on these services, to educate and encourage customers to use them. These findings are consistent with relevant modern literature (E-banking Technology Committee in Nigeria (CBN, 2017) and (Ezeoha 2016).

4.4.2 
Distribution of Respondents by Period of Service

TheresearchsoughttodeterminethelengthoftimetheSME’Shavebeenusingthe service. Responsesbasedon period ofserviceprovision to the respondents in Figure 4.5. The study revealed the time of using E-banking services experiences in which study respondents’ have worked with E-banking services in Kariakoo market. The working experience of the workers was gathered for the purpose of understanding their potential knowledge, skills and ability over time oninfluence and intention to adopt electronic banking in small and medium enterprises concerning transaction management in business operations.
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Figure 4.5: Respondent E-banking Experiences

Source:Researcher, (2021)

According to the survey respondents who have worked for 2 to 3 years represent 36.7% (32) which is the average number as opposed to the minimum service delivery of 16.7% (15) which is less than two years. This means that they have been in business for a long time and that their experience in handling electronic money and cash can be trusted to complete the course based on the information they have provided through the questionnaire. 
This indicates that respondents had good knowledge of the information discussed in this study given that they were in charge of service delivery. Cell phones have become E-banking tools for consumers who use it for banking, payment, budgeting and shopping. With the provision of rapid development action in the E-banking area.
However, the Financial Deepening Trust Report (2018) examined the trends in the acceptance and use of E-banking and payments, and how the emergence of mobile financial services affects the way SMEs interact with financial institutions and financial institutions. The report presents the findings of a 2017 study, which examined SME's use of E-banking technology to access financial services and to make financial decisions. 
Findings from the current study also compare with the findings of Stanley (2015) and the acceptance of E-banking continues to increase. E-banking has become increasingly popular, employed by many financial institutions to reduce the costs associated with having employees work physically with customers, reduce processing times, increase speed, improve flexibility in business transactions at SMEs and provide the best possible service.
4.5
Research Objective Findings

4.5.1 
Influence of Attitude on the Adoption of Electronic Banking to SMEs at Kariakoo Market

The study looked into how SMEs' attitudes influenced their willingness to receive bank payments electronically, and the results are provided in Table 4.3.

The Likert scale was employed in the questionnaire, which was given to respondents on a scale of 1 to 5, with 1 indicating strong agreement and 5 indicating severe disagreement.
The majority of respondents strongly agree (mean = 1.41) that electronic banking allows them to complete banking duties faster.The majority of respondents also highly agreed (mean = 1.49) that they could easily maintain track of their finances via internet banking.The majority of respondents also agreed that all forms of electronic banking were beneficial to them. The majority of respondents agreed (mean = 1.68) that their interactions with the electronic bank were clear and understandable. The majority of students who responded agreed that utilizing electronic banking was a simple activity for them (mean = 1.57).
The majority of respondents (mean = 1.65) agreed that electronic banking facilities and services were simple to use.The majority of respondents (mean = 1.89) agreed that their bank's electronic banking services were trustworthy.The majority of respondents (mean = 1.81) agree that the bank has guaranteed them that their personal information will be secure when they use electronic banking.The majority of respondents (mean = 2.0) felt that utilizing electronic banking was a risky occupation for them.
Table 4.3: Influence of Attitude on the Intention to Adopt Electronic Banking
	
	Item Statistics

	ATTITUDE
	Mean 
	Std. Deviation 

	Using electronic banking enables me to make bank transactions faster
	1.41 
	.945 

	I can easily keep a record of my finances using online banking
	1.49 
	1.083 

	All in all, electronic banking helps me
	1.43 
	.756 

	My interactions with electronic banking are clear and understandable
	1.68 
	.774 

	Using electronic banking is easy for me
	1.57 
	.791 

	All in all it is easy to do electronic banking services
	1.65 
	.780 

	I trust the electronic services of my Bank
	1.89 
	.800 

	The bank assured me of the security of my personal information when using electronic banking
	1.81 
	.984 

	Using electronic banking is a safe job for me
	2.00 
	1.042 


Source:Researcher, (2021)

4.5.1.1 Correlation between Attitude of SMEs and the Intention to Adopt Electronic Banking

The research looked at the relationship between customer status and the desire to use electronic banking.Three structures were used to represent the situation: practical use, easy visualization, and perceived safety issues.The data demonstrated that SMEs' attitudes and their plan to accept banks electronically had a significant, positive link.
The use of electronic banking enabled a person to perform banking tasks more quickly (r1 = 0.264, p1 = 0.000, r2 = 0.157, p2 = 0.014) and there was a positive relationship between the respondent's intention to accept electronic banking and the use of electronic banking (r1 = 0.264, p1 = 0.000, r2 = 0.157, p2 = 0.014).
Furthermore the relationship was stretched out to "I can undoubtedly keep my monetary records utilizing electronic banking (r1 = 0.288, p1 = 0.000, r2 = 0.215, p2 = 0.001), Overall, electronic banking is valuable for me (r1 = 0.598, p1 = 0.000 , r2 = 0.412, p2 = 0.000), My connections with electronic banking are clear and reasonable (r1 = 0.549, p1 = 0.000, r2 = 0.503, p2 = 0.000), Electronic banking is simple for me (r1 = 0.578, p1 = 0.000, r2 = 0.471, p2 = 0.000), It is currently simpler to do electronic financial administrations (r1 = 0.546, p1 = 0.000, r2 = 0.546, p2 = 0.000), I trust the electronic Banking Services of My Bank (r1 = 0.485, p1 = 0.000, r2 = 0.496, p2 = 0.000), Bank guaranteed me of the security of my data when utilizing Electronic banking (r1 = 0.457, p1 = 0.000, r2 = 0.440, p2 = 0.000), Using electronic banking is a protected activity for me ( r1 = 0.618, p1 = 0.000, r2 = 0.604, p2 = 0.000). The discoveries are introduced in Table 4.4 above.
Table 4.4: Correlation between the Attitude of Customers and Intention

	
	Correlations

	Attitude constructs
	
	I am determined to use electronic banking in the near future
	I predict I would use electronic banking services in the near future

	Perceived Usefulness
	Using electronic banking enables me to perform banking transactions faster
	Pearson Correlation
	.264**
	.157*

	
	
	Sig. (2-tailed)
	.000
	.014

	
	
	N
	90
	90

	
	I can easily keep track of my finances using electronic banking
	Pearson Correlation
	.288**
	.215**

	
	
	Sig. (2-tailed)
	.000
	.001

	
	
	N
	90
	90

	
	All in all, electronic banking helps me

	Pearson Correlation
	.598**
	.412**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	My interactions with electronic banking are clear and understandable
	Pearson Correlation
	.549**
	.503**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	Perceived Ease of Use
	Using electronic banking is easy for me

	Pearson Correlation
	.578**
	.471**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	All in all it is easy to do electronic banking services
	Pearson Correlation
	.546**
	.546**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	I trust My Bank's electronic services
	Pearson Correlation
	.485**
	.496**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	Perceived Security Risk
	The bank assured mefor the security of my informationwhen using electronic banking
	Pearson Correlation
	.457**
	.440**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	
	Pearson Correlation
	.618**
	.604**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	**. Correlation is significant at the 0.01 level (2-tailed).
	

	
	*. Correlation is significant at the 0.05 level (2-tailed).
	


Source:Researcher, 2021
According to a study by Liao and Cheung (2015), consumer-oriented use is an important quality attribute in the practical use of an electronic-backed commercial bank. The bank's complete electronic advantage to the client was shown to be extremely crucial in determining respondents' willingness to use this technology.The vast majority of respondents believed that having a basic understanding of how to use electronic banking was beneficial to them.According to research, the bank's full use of electricity and the intention of clients to adopt the technology have a good and significant relationship.

According to a Maldives (2015) study by Zahir and Gharleghi, attitudes influence behavior in terms of goals, which are decisions that a person makes to act in a certain way.Visual Usage, Visual Impairment Risk, and Visual Security Risk were used to describe the issue.Practical recognition, according to the majority of respondents, played a significant influence in determining their decision to adopt banking electronics.The majority of electronic banking customers agree that it will allow them to complete banking tasks more rapidly.

In created social orders, customers are frequently more touchy to the accessibility of record-keeping techniques while dealing with their funds (Liao and Cheung, 2015). Keeping up with individual monetary records while utilizing electronic banking was a significant part of commonsense use. Most respondents have emphatically concurred that they can undoubtedly track their funds utilizing internet banking. The examination has shown that there is a solid relationship between's the objective of tolerating electronic banking and that clients effectively keep monetary records through electronic banks. 
A concentrate by Chaouali, Yahia and Souiden (2016) states that before fostering specific assumptions regarding the handiness or adaptability of utilizing electronic financial administrations, clients should initially depend on an internet-based framework. An increment in client trust will prompt an increment in their evident ease of use and eventually in their securing of electronic banking. The augmented experience use, the psyche configuration, has been found to positively affect the client's expectation to acknowledge electronic banking. Most of the respondents firmly concur that their correspondence with electronic banking is clear and reasonable. Exploration has shown that there is a positive connection between the expectation of the client to acknowledge electronic banking and the thought that client correspondence and electronic banking was clear and reasonable.

According to an Italian study by Arbore, Soscia, and Bagozzi (2014), electronic banking in underdeveloped countries is confusing for the ignorant but simple for educated persons such as university students.The characteristics of clients who find electronic banking simple to use were crucial in influencing the respondent's inclination to use this technology.The majority of respondents said that using electronic banking was simple for them.The majority of respondents also said that financial services on electricity were generally simple to establish. Research has shown that there is a good correlation between the consumer's intention to accept electronic banking and the complete freedom of electronic banking services.
Lee, Lim, and Lim (2013), when it comes to electronic banking, security and how systems are viewed play a critical role. The user's intention to use electronic banking was found to have a positive link with perceived security risk, which is a sub construct of attitude.The vast majority of respondents strongly agreed that they trust their bank's electronic banking services.According to the findings, there was a substantial, positive association between respondents' intention to use electronic banking and their faith in their bank's electronic banking services. 
Agarwal (2019), India found that security was a major obstacle to online banking. In this study, banks assured customers of the security of their personal information when using electronic banking. The majority of respondents strongly agreed that their banks should ensure the security of their information when using electronic banking. Research has shown that there was an important, positive relationship between ensuring the security of customer information and the intention of customers to receive banks electronically.
Liao and Cheung, (2002), anticipated security is a key quality factor in the practical use of an electronic-backed e-retail bank. The idea that performing electronic banking services is a safe bet for customers is crucial in determining the respondent's intention to accept electronic banking. Most respondents strongly agreed that using electronic banking was a safe bet for them. Research has shown that there is a strong, positive link between the purpose of accepting electronic banking and the idea that using electronic banking was a safe operation for respondents.
4.5.2 
The Influence of Perceived Behavior Control on the Adoption of Electronic Banking in SMEs

Furthermore the relationship was stretched out to "I can easily keep my financial records using electronic banking (r1 = 0.288, p1 = 0.000, r2 = 0.215, p2 = 0.001), Overall, electronic banking is useful for me (r1 = 0.598, p1 = 0.000 , r2 = 0.412, p2 = 0.000), My interactions with electronic banking are clear and understandable (r1 = 0.549, p1 = 0.000, r2 = 0.503, p2 = 0.000), Electronic banking is easy for me (r1 = 0.578, p1 = 0.000, r2 = 0.471, p2 = 0.000), It is now easier to do electronic banking services (r1 = 0.546, p1 = 0.000, r2 = 0.546, p2 = 0.000), I trust the electronic Banking Services of My Bank (r1 = 0.485, p1 = 0.000, r2 = 0.496, p2 = 0.000), Bank assured me of the security of my information when using Electronic banking (r1 = 0.457, p1 = 0.000, r2 = 0.440, p2 = 0.000), Using electronic banking is a safe operation for me ( r1 = 0.618, p1 = 0.000, r2 = 0.604, p2 = 0.000). The findings are presented in Table 4.4.
Table 4.5: Influence of Perceived Behavioral Control on Intention

	
	Item Statistics
	

	Perceived Behavioral Control
	
	Mean
	Std. Deviation

	
	I feel free to use Electronic Banking Services
	1.62
	.819

	Self-Efficacy
	I can complete the transaction using electronic Banking without the need for assistance
	1.57
	.681

	
	Whether or not to use electronic banking depends entirely on me
	1.73
	1.858

	Facilitating Conditions
	I have the necessary equipment to use the electronic banking service
	1.62
	.673

	
	I have the necessary knowledge to use electronic banking
	1.68
	.739

	
	I have the time I need to use electronic banking
	1.73
	.685


Source:Researcher, 2021
4.5.2.1 Correlation between Perceived Behavioral Control and the Intention to Adopt Electronic Banking

The study investigated the link between virtual behavior control and the intent to adopt electronic banking. Visual behavior control defined the two constructions that were; Your Performance and Helpful Conditions. The findings revealed that there was an important, positive relationship between Visual Behavior Control and the intention to adopt electronic banking. It was established that there was a positive relationship between Self-Efficacy and the Purpose of Electronic Banking.
Table 4.6: Correlation between Perceived Behavioral Control and Intention

	
	Correlations

	Perceived Behavioral Control
	
	I am determined to use electronic banking in the 

near future
	I predict I would use electronic banking 

services in the near future

	Self-Efficacy
	I feel free to use Electronic Banking Services

	Pearson Correlation
	.631**
	.485**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	88

	
	I can complete the transaction using electronic Banking without the need for assistance

	Pearson Correlation
	.229**
	.206**

	
	
	Sig. (2-tailed)
	.000
	.001

	
	
	N
	90
	90

	
	Whether or not to use electronic banking depends entirely on me

	Pearson Correlation
	.146*
	.047

	
	
	Sig. (2-tailed)
	.019
	.458

	
	
	N
	90
	90

	Facilitating Conditions


	I have the necessary equipment to use the electronic banking service

	Pearson Correlation
	.236**
	.286**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	I have the necessary knowledge to use electronic banking

	Pearson Correlation
	.267**
	.274**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	I have the time I need to use electronic banking
	Pearson Correlation
	.344**
	.416**

	
	
	Sig. (2-tailed)
	.000
	.000

	
	
	N
	90
	90

	
	**. Correlation is significant at the 0.01 level (2-tailed).
	

	
	*. Correlation is significant at the 0.05 level (2-tailed).
	


Source:Researcher, 2021

From Table 4.6 above It was established that there was a significant positive correlation (r1 = 0.631, p1 = 0.000, r2 = 0.485, p2 = 0.000), between respondents' intention to accept electronic banking and to feel comfortable using electronic banking. It was established that there was a positive interaction (r1 = 0.631, p1 = 0.000, r2 = 0.485, p2 = 0.000), between respondents' intention to accept electronic banking and their sense of comfort when using electronic banking. Relationships extended to; I can complete transactions using electronic banking without the need for assistance (r1 = 0.229, p1 = 0.000, r2 = 0.206, p2 = 0.001), whether or not to use electronic banking depends entirely on me (r1 = 0.146, p1 = 0.019,), I have the necessary equipment to use the electronic banking service (r1 = 0.236, p1 = 0.000, r2 = 0.286, p2 = 0.000), I have the necessary equipment to use electronic banking (r1 = 0.267, p1 = 0.000, r2 = 0.274, p2 = 0.000) , I have time required to use electronic banking (r1 = 0.344, p1 = 0.000, r2 = 0.416, p2 = 0.000) ”.
Visual behavioral control was defined in two of the study's effective and useful constructs. The independent operation as well as the terms of support were found to have a significant, positive association with the respondent's willingness to accept electronic banking.
According to Martins, Oliveira, and Popocie's research (2014), as we talk about the proliferation of new strategies and the urgent need for timely, simple, and reliable data, which is not well controlled by the user, electronic banking is very important in organizational context. The respondent's ability to feel at ease when using electronic banking is crucial in determining whether or not they will adopt electronic banking. The majority of respondents said they were comfortable utilizing electronic banking services. Customers who feel comfortable utilizing electronic banking services have a positive relationship with the goal of accepting electronic banking, according to research.The pace of technological change has become an important factor in the banking sector as it has made it more competitive, efficient, and easy to use, to the extent which customers want to be able to easily conduct their banking transactions without benefit (Kannabiran & Narayan, 2015). Most respondents strongly agreed that they could complete the transaction electronically without needing assistance. 
As per findings, there is a tie between the goal of accepting electronic banking and the ability to conduct transactions using electronic banking without assistance. Electronic banking has transformed into a viable tool for banks and consumers, according to a study by Xue, Hitt, and Chen (2011), since it greatly reduces banking costs while developing consumer services and prioritizing access to all essential resources for effective banking. 
Having the necessary resources to use electronic banking services was revealed to be a key factor in determining respondents' readiness to embrace electronic banking. The majority of respondents made it clear that they have the necessary funds to use electronic banking services. As per findings, there was a strong link between the intention to accept electronic banking and the availability of such services.
Because customers in developing nations are at the forefront of electronic banking acceptance, they still perceive electronic banks as a tough chore, and they want relevant and appropriate information from the electronic bank to present it as a complicated technology (Jaruwachirathanakul & Fink, 2017).

The ability to use electronic banking services was shown to be crucial in persuading respondents to accept electronic banking. Most respondents strongly agree that they have the necessary knowledge to use electronic banking. The study found that there was a significant correlation between the intention to accept electronic banking and to have the knowledge required to use electronic banking.
Having the time required to use electronic banking services has also been proven to have an impact on respondents' willingness to accept electronic banking. The majority of respondents thought that they had enough time to make the most of their electronic banking. According to research, there is a strong and positive association between the desire to accept electronic banking and having the time necessary to make the most of it.
4.5.3 
Influence of Subjective Norms on the Intention to Adopt Electronic Banking

The findings of the study, which are provided in Table 4.7, looked at how Subjective Norms influenced the Objective to adopt electronic banking.The formation of a Social Influence is characterized as the formation of Subjective Norms.The majority of respondents (mean = 2.82) believed that electronic banking is used by their most significant persons.When utilizing electronic banking, the majority of respondents (mean = 2.65) agreed that they would appear competent to their friends.The majority of respondents (mean = 2.74) agreed that the people they were influencing thought electronic banking was a good idea.People who value their opinions would prefer to utilize electronic banking, according to the majority of respondents (mean = 2.65).
Table 4.7: Influence of Subjective Norms on SMEs Intention to Adopt Electronic Banking
	SUBJECTIVE 

NORMS 
	
	Mean 
	Std. Deviation 

	
	People who are important to me use electronic banking
	2.82 
	1.016 

	
	I would look knowledgeable in my friend's opinion if I used an electronic banking system
	2.65 
	1.260 

	
	People who influence me think that I should use electronic banking
	2.74 
	1.040 

	
	People I respect and respect would like me to use electronic banking
	2.65 
	.969 

	
	I intend to use electronic banking in the near future
	1.44 
	.776 

	
	I think I will use electronic banking services in the near future
	1.38 
	.644 


Source:Researcher, (2021)

4.5.4 Correlation between Subjective Norms and the Intention to Adopt Electronic Banking

The relationship between the Practice Process and the Goal of Accepting Electronic Banking was investigated in this study.The formation of a Social Influence is characterized as the formation of Subjective Norms.The Practice Process and the Goal of Accepting Electronic Banking were found to have a substantial, positive association, according to the findings.The Likert scale was employed in the questionnaire, which was given to respondents on a scale of 1 to 5, with 1 indicating strong agreement and 5 indicating severe disagreement.
Table 4.8: Correlation between Subjective Norms and Desire to use Electronic Banking

	
	Correlations

	SUBJECTIVE 
NORMS 
	
	
	I am determined to use electronic

banking in the near future 
	I predict I would use electronicbanking services 

in the near future 

	Social Influence


	People who are important to me use electronic banking
	Pearson 

Correlation 

Sig. (2-tailed) 

N 
	.384**
.000 

90 
	.488**
.000 

90 

	
	I would look knowledgeable in my friend's opinion if I used an electronic banking system
	Pearson 

Correlation 

Sig. (2-tailed) 

N 
	.437**
.000 

90 
	.431**
.000 

90 

	
	People who influence me think that I should use electronic banking
	Pearson 

Correlation 
	.493**
	.386**

	
	
	Sig. (2-tailed) 
	.000 
	.000 

	
	
	N 
	90
	90 

	
	People I respect and respect would like me to use electronic banking
	Pearson 

Correlation 

Sig. (2-tailed) 
	.365** .000 
	.437** .000 

	
	
	N 
	90 
	90

	
	**. Correlation is significant at the 0.01 level (2-tailed). 

 *. Correlation is significant at the 0.05 level (2-tailed). 


Source:Researcher, 2021

From Table 4.8 it was discovered that there was a positive connection (r1 = 0.384, p1 = 0.000, r2 = 0.488, p2 = 0.000), between respondents' expectation to acknowledge electronic banking and an explanation that key respondents utilize electronic banking. Connections reached out to; I would look learned as I would see it in the event that I utilized electronic banking (r1 = 0.437, p1 = 0.000, r2 = 0.431, p2 = 0.000), People who impact me figure I should utilize electronic banking (r1 = 0.493, p1 = 0.000, r2 = 0.386, p2 = 0.000), People whose assessment I regard and worth might want me to utilize electronic banking (r1 = 0.365, p1 = 0.000, r2 = 0.437, p2 = 0.000).
Independent standards in the adoption of new technologies, according to Tsai and Bagozzi (2014), describe the societal pressure that a person feels to accept new technologies.The formation of social influence defines the concept of Norm.The intention of the responder to accept electronic banking was found to have a positive association with public influence.The perception that important persons in the respondent's life utilize electronic banking has been found to have a significant impact on their decision to embrace electronic banking. The majority of respondents strongly agreed that electronic banking is used by the people who are most important to them.

The study discovered that the objective of accepting electronic banking and the belief that persons who are important to the respondent utilize electronic banking have a strong and favorable association. 
Commercial banking is undergoing a rapid shift as the global economy expands and institutions and markets become more complete (Liao & Cheung, 2018).Technology, which breaks down local, industrial, and regulatory boundaries, is the driving factor behind these shifts.In the market, technology creates new products, services, and possibilities. It promotes a wide range of information and processes aimed at business and management systems as knowledge of technological processes such as electronic banking is of paramount importance to consumers and their clients (Liao & Cheung, 2008). While using electronic banking, being aware of your friend's point of view has been a factor in influencing the respondent's decision to accept electronic banking.Most respondents strongly agreed that if they used electronic banking, they would appear smart to their friends.The study discovered a strong, favorable, and significant link between the defendant's willingness to adopt electronic banking and his understanding of his friend's point of view.
According to a study by Yiu, Grant, and Edgar (2017) electronic banking is believed to improve customer satisfaction as it can provide faster, easier, and more reliable services on a single platform if they have access to the bank's website. Customers are more likely to not only have good ideas regarding electronic banking but also to share them with their friends and other members of the service.Positive feedback on electronic banking from friends or close associates is a crucial element influencing the respondent's decision to adopt it.The majority of respondents firmly agreed that the people they were influencing thought electronic banking was a good idea.According to research, there is a strong, significant, and favorable relationship between the reason for accepting electronic banking and the attitudes of friends or acquaintances on electronic banking.
CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

5.1 
Introduction

This chapter presents the summary, conclusion and recommendation of the study along with the need for further research. Summary and conclusion have summed up the research whilst recommendations suggest the best ways on how to address the Factors that influence the intention to adopt electronic banking in small and medium enterprises in Tanzania a case of Kariakoo.
5.2 
Summary

The goal of this research was to look into the aspects that contributed to the Kariakoo case's goal of accepting electronic banking for small and medium-sized enterprises in Tanzania.The following research questions led the study: Determining how the Situation of Small and Medium Enterprises Affects the Objective of Electronic Banking, investigating the Code of Conduct, which is perceived as a potential Objective of Electronic Banking, to determine whether Subjective Procedures influence SMEs Banking.

This study adopted a descriptive research design. The number of people conducting the study was 90 comprising all E-banking SMEs registered in the Kariakoo market (TRA Ilala tax district, 2018), using a confidence level of 95%, the recommended minimum sample size was 98 SMEs. That being said, 90 SMEs answered the questions. Techniques of random sampling were applied.As a data collection tool, organized queries were employed.Frequency and percentage are used to tabulate personal data.Individual construction methods were employed to display the data in the study.
The second arrangement of data came from the creators' previous examination and work on a similar subject. To achieve the review's objective, key information was gotten from the concentrate on members through polls. Surveys are given to respondents who took as much time as necessary to finish and bring them back. The review utilized an information estimation technique. To guarantee simple examination the survey was coded by each exploration question to guarantee precision during the investigation interaction. The information gathered was partitioned into intelligent (coded) classes, arranged, and classified. Measurable Package for Social Science (SPSS) Version 22.0 was utilized for starting examination, investigation, and drawing of respondent-based outlines.
Findings from the impact of the situation to accept electronic banking show that SMEs pay more attention to the bank's electronic utility. SMEs that appear to be simplified in electronic banking is also important in determining a person's intention to receive a service. The perceived security risk that electronic banking services to SMEs has also been found to be critical in determining the purpose of electronic banking.
Findings from the influence of visual behavior control to accept electronic banking show that SMEs want to control all aspects of using electronic banking to feel comfortable. The self-employment aspect of SMEs was found to be very sensitive and we decided to influence their intention to accept banks electronically. Circumstances that facilitate the integration of access to resources such as time, information and equipment have been found to play an important role in determining the purpose of electronic banking.

Findings from the influence of independent practices on SMEs' intention to adopt electronic banking indicate that SMEs consider the views of key stakeholders as important in making their decision to adopt this technology. An element of public influence on customers has been found to be critical of influencing their intention to accept electronic banking. A closed friend's comments on issues involving the use of electronic banking have been found to be critical of the SME's intent to adopt it. The fact that a person will appear to be knowledgeable in the eyes of their peers seems to be very important in determining the purpose of SMEs in obtaining electronic banking.
5.3 
Conclusions

The condition was defined by three constructions, namely; Visual Usage, Visual Implementation Risk and Visual Security Risk / Research has shown that SMEs in Kariakoo markets consider the utility, ease of use and security risks as major factors that could affect their goal of electronic banking. Research has shown that SMEs who could easily keep their financial records, who engage in electronic banking are clear and understandable and who rely on the bank's electronic banking services are more likely to use electronic banking. Based on the findings, the study concludes that Visual Use, Visual Usage and Visual Security Risk significantly influence a person's intention to accept electronic banking.
Comprehensive Behavioral Control is defined in two constructions namely, Self-Employment and Assisted Conditions. Research has shown that SMEs in Kariakoo markets are paying close attention to how easy it is to regulate the environment in which they use electronic banking as a major factor that could affect their goal of electronic banking. Research has shown that self-employment and support conditions were critical in achieving the goal of electronic banking. 
Research has shown that SMEs feel more comfortable using electronic banking, can complete transactions without the need for assistance and have the necessary resources to use the online banking service are more likely to use banks online. Based on the findings, the study concludes that self-employment and conditions that facilitate the formation of tangible behavior greatly influence a person's intention to accept electronic banking.
Topic practices are defined by the formation of social influence. Research has shown that SMEs in the Kariakoo markets consider the social impact to be a major starting point for their goal of adopting electronic banking. Research has shown that people who are important to SMEs and their ideas that SMEs respect and value are more likely to use electronic banks and this is closely related to SME's intention to use banks for electricity. Based on the findings, the study concludes that social influences greatly influence a person's intention to accept electronic banking.
5.4 
Recommendations

The study recommends that financial institutions that provide electricity to banks should focus on, the bank's use of electricity and its features for consumers. Useful features should enable users to perform banking tasks more quickly and easily maintain their financial records. Institutions should also pay close attention to how current and potential consumers see the convenience of an electronic banking system. 
The convenience of electronic banking for SMEs should be that their electronic banking connection is clear and understandable and that when one looks at everything, using electronic banking becomes easier for SMEs. Financial institutions that provide electricity to banks should also take into account the concerns and safety of customers when it comes to using electronic banking. SMEs need to be able to trust electronic banking services and see it as a safe haven to do.
The report suggests focusing on SMEs that gain confidence and independence when using electronic banking services.Due to their level of confidence in both themselves and the electronic banking system, SMEs should be able to execute transactions using electronic banking without assistance and should naturally choose electronic banking as their method of completing banking activities.
Financial companies that offer electronic banking services should also make sure that their consumers have all of the information they need to use the service. Where possible, financial institutions that provide electronic banking services should work with electronic service providers to ensure that customers have access to the best available uninterrupted internet access, to facilitate their electronic banking.
The study recommends that, for financial institutions that provide electricity to banks to increase the number of subscribers, they should emphasize the issue of social influence by getting closer to others to attract potential buyers. Electronic bank recipients will tend to tackle this technology if people who respect their ideas and like them would like to use banks electronically. When customers see that they will look more knowledgeable from their friend's point of view when using electronic banking and that their most important people are using electronic banking then there is a good chance they will use and use this technology.
5.5 
Recommendations for Further Studies

In the Kariakoo case, the research examined the elements that led to the goal of embracing electronic banking for small and medium-sized enterprises in Tanzania.Future researchers can perform identical studies on electronic banking systems in other Tanzanian cities such as Mwanza, Arusha, and Mbeya, to mention a few, to evaluate trends and differences in end results.Further research can also be done on the adoption of technology among Tanzanian SMEs. More research will need to be done to identify factors that may affect the use of these services such as: security, trust, culture, ease of use, information, etc. SME'S.
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APPENDICES

Appendix I: Questionnaire For Small And Medium Enterprises In Kariakoo Market
INTRODUCTION

Dear Respondents,

My name is MILDRED ANDREW MLAKI, a student at Open University of Tanzania pursuing Master’s Degree of Businesses Administration (MBA). I am conducting this study as one of the basic requirements for an award of Master’s Degree of Businesses Administration (MBA) of Open University of Tanzania. Below is a list of questions intended to collect information only for academic purposes on the study entitled, “Factors that Influence the Intention to Adopt Electronic Banking in Small and Medium Enterprises in Tanzania. A case of Kariakoo market.” You are kindly requested to take your time to fill this questionnaire according to the level of your experience and skills. I guarantee maximum privacy of the information you provide and I would like to acknowledge and appreciate your involvement on this regard towards the success of this study
Instructions:

(i) Please complete the attached questionnaire and return it accordingly.

(ii) Do not write your name anywhere in this paper.

(iii) For multiple-choice questions tick only the chosen item(s) and for explanations questions, the space to fill in is given below where you are required to write.
(iv) Tick (√) the appropriate answer in the box opposite to the correct answer OR explain briefly as per instruction of the respective question.
PART A: DEMOGRAPHIC INFORMATION 
This section deals with the general information of the respondent. Please answer all the questions by putting a mark on the desired checkbox. 

1. Gender☐ Male                     ☐ Female 

2. Age ☐ less than 20 years 



☐ 20-30 Years 




☐ 31-40 Years 

☐ 41-50 Years 

☐ Above 50 Years 

3. Highest Level of Education
☐ Bachelor’s Degree      ☐ Master’s Degree    ☐ PhD    ☐ Other (please specify) ___________ 

5   Doyou use anyofelectronicbankingproducts?

Yes     [    ]        b. No  [    ]

6 If so, which banking services do you use electronically?

a. ATM / Debit card services [
]
b. SMS Banking Services [ ]
c. SMS Banking Services [ ]
d. Electronic Banking Services [ ]
e. Email Notification Services [ ]
f. Slip free banking services [ ]
7. How long have you worked with E-banking services? ……………………

5. Where did you learn about electronic banking?

☐ Television / Radio ☐ Bank ☐ Papers / Advertising ☐ Newspapers ☐Voice

7. How long have you worked with E-banking services? ……………………

6. Where do you go for electricity banking? (Please select only one)

(i) ☐ Bill Fees (ii) ☐ Tuition Fees (iii) ☐ View account statements and

in rates (iv) ☐ Transfer Funding (v) ☐ Purchase mobile airtime (vi) ☐ All of the above
PART B: INFLUENCE OF ATTITUDE ON THE INTENTION TO ADOPT E-BAKING BANKING
Please read each statement and put a tick in a box which best represents your level of agreement or disagreement with a particular statement. (1=Strongly Agree, 2= Agree, 3=Neutral, 4=Disagree, 5=Strongly Disagree).
	ATTITUDE 
	Strongly agree 
	Agree 
	Neutral 
	Disagree
	Strongly disagree 

	Perceived Usefulness 
	
	
	
	
	

	Using Electronic banking enables me to perform banking tasks more quickly
	1 
	2 
	3 
	4 
	5 

	11. I can easily keep records of my finances using online banking
	1 
	2 
	3 
	4 
	5 

	12. Overall, Electronic banking helps me
	1 
	2 
	3 
	4 
	5 

	
	
	
	
	
	

	Visual Usage
	
	
	
	
	

	My communication with E-banking is clear and understandable
	1 
	2 
	3 
	4 
	5 

	14. Using Electronic banking is easy for me
	1 
	2 
	3 
	4 
	5 

	15. In general it is easier to do banking services electronically
	1 
	2 
	3 
	4 
	5 

	
	
	
	
	
	

	Visible Security Risk
	
	
	
	
	

	16. I Trust My Electronic Banking Services My Bank
	1 
	2 
	3 
	4 
	5 

	17. The bank has assured me of the security of my personal information when using electronic banking.
	1 
	2 
	3 
	4 
	5 

	18. Using electronic banking is a safe occupation for me
	1 
	2 
	3 
	4 
	5 


PART C: INFLUENCE OF PERCEIVED BEHAVIORAL CONTROL ON THE INTENTION TO ADOPT ELECTRONIC BANKING
Please read each statement and put a tick in a box which best represents your level of agreement or disagreement with a particular statement. 
(1=Strongly Agree, 2= Agree, 3=Neutral, 4=Disagree, 5=Strongly Disagree). 
	PERCEIVED BEHAVIORAL CONTROL 
	Strongly agree 
	Agree 
	Neutral 
	Disagree
	Strongly disagree 

	
	
	
	
	
	

	Self-Efficacy 
	
	
	
	
	

	19. I feel free to use Electronic Banking Services
	1 
	2 
	3 
	4 
	5 

	I can complete the transaction using Electronic Banking without the need for assistance.
	1 
	2 
	3 
	4 
	5 

	Whether or not to use electronic banking depends entirely on me
	1 
	2 
	3 
	4 
	5 

	
	
	
	
	
	

	Helpful Conditions
	
	
	
	
	

	I have the necessary resources to run an online banking service
	1 
	2 
	3 
	4 
	5 

	I have the necessary knowledge to use electronic banking
	1 
	2 
	3 
	4 
	5 

	24 I have the time I need to use electronic banking
	1 
	2 
	3 
	4 
	5 


PART D: INFLUENCE OF SUBJECTIVE NORMS ON THE INTENTION TO ADOPT ELECTRONIC BANKING
Please read each statement and put a tick in a box which best represents your level of agreement or disagreement with a particular statement (1=Strongly Agree, 2= Agree, 3=Neutral, 4=Disagree, 5=Strongly Disagree). 
	SUBJECTIVE NORMS
	Strongly agree 
	Agree 
	Neutral 
	Disagree
	Strongly disagree 

	Social Influence 
	
	
	
	
	

	25. People who are important to me use electronic banking
	1 
	2 
	3 
	4 
	5 

	I would look knowledgeable in my friend's opinion if I used an electronic banking system
	1 
	2 
	3 
	4 
	5 

	27. People who influence me think I should use electronic banking
	1 
	2 
	3 
	4 
	5 

	28. People I respect and respect would like me to use electronic banking
	1 
	2 
	3 
	4 
	5 


Appendix II: Research Clarance Letter
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