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ABSTRACT

The study on which this thesis is based focused on the role of street vending in income generation for family livelihood and Well-being in Kinondoni Municipality, Tanzania. Specifically, the study examined the street vendors’ access to markets, contributions of street vendors to their filmily livelihood, the sefficiency of income generated per day and factors that limit street vending activities. Data were collected through questionnaire survey and semi-structured interviews. Qualitative data were coded and transcribed and subsequently analyzed, while quantitative data were quantitative were analyzed through Kobo Toolbox in terms of frequencies and percentages. Findings revealed that street traders were categorized into two categories, those who settled in permanent places/spots and those walked in streets seeking for customers. Street vending contributed to family livelihood in a number of ways: by supporting them in paying water and electricity bills, providing basic needs and paying school fees for their children. Furthermore, street venders were faced with interventions by the authorities, harassment and threat of evict. However, limitation to capital and competitions were challenges that face by both groups of street venders. The study concluded that creativity was important as well as the need to understand the psychology of the customers. Despite the fact that street venders provided basic needs to their families incomes generated were not sufficient. The government should also come with appropriate policies in favor street venders.

Keywords: Street vending, Street Venders, Income Generation, Family Livelihood.
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CHAPTER ONE

INTRODUCTION

1.1 Background Information

Street vending is an informal economic sector practiced by many unemployed citizens of developing countries. The informal sector represents an important part of the economy and the labour market in many countries, especially in developing countries, plays a major role in employment creation, production, and income generation (Adhikari, 2011). As such, street vending falls within the category of economic activities generally referred to as the informal sector (Mesele, 2019).

The informal sector refers to small enterprise operators selling food and goods or offering services and thereby involving the cash economy and market transactions. Street vending is seen as a relatively easy opportunity to raise funds to support with education, medical expenses and to supplement family income (Adhikari, 2017). A street vendor is defined as “someone who offers goods to the public at large without having a permanent built up structure from which to sell” (Bhowmik and Saha, 2012; Gwendoline, 2016:549). They normally exhibit their commodities besides roads and some hold them and walk from one place to other following customers to their residents.

Street vending is one of the key manifestations of urban poverty especially in developing countries (Adhikari, 2011). In this sense many people find the means to earn their daily living through street vending. There is a substantial increase in the number of street vendors in the major cities around the world, especially in the developing countries of Asia, Latin America and Africa (Mesele, 2019). Eventually, has become growing sector of small-scale economic activity due to lack of alternative source of income. Street vending is a simple way of income generation by investing small capital. Thus poor people are interested in such activities. Most of the common goods such as local product, low cost jewelry, crafts, religious items, dolls, watches, socks, caps, toys, CDs, clothes, books, snacks, cooked foods, fruits, vegetables, radios, second hand shoes, second hand clothes etc. are available in the street (Adhikari, 2011). According to Mlang’a, (2019) road merchant might be stationary as in they consume space on the asphalt or other open/private spaces, or they might be flexible as in they move from spot to put via conveying their products (Mlang’a, 2019).

Despite the growing importance of the informal sector, the sector particularly street vendors still face a lot of problems hindering its growth ((Mlang’a, 2019). It has been a practice of many developing countries that, street vending activities are allowed in areas that have been designated for such business, such as the flea markets. However, the so called designated places do not have the most important critical business ingredient, namely the customer (Viriri, 2021). This many street venders find the better places whey they can easily meet customers or follow the customers to their home places rather than being in a chosen place where customers are not attracted with.

One of the ways people earn a living in Afghanistan is through trade in street markets, these are unregulated (Daudzai, 2021). Without any doubt, street trade is rampant and a source of employment and income for many urban dwellers (Mitullah, 2005). It is estimated that more than two thirds of total employment and more than one third of the total Gross Domestic Product (GDP) of the non-agricultural sector in Asia (Adhikari, 2017). However, in most of the countries, it is unaccounted and unrecognized in national economic statistics. Street trade has in the past, been viewed as an underground activity that undermines the healthy function of the formal economy. This perception has resulted in conflicts with urban authorities over licensing, taxation, site of operation, sanitation and working conditions (Mitullah, 2005). In most cases there has been poor relationship between street venders and government. Some authorities do not consider Street vendors as workers but merely as invaders of public space ((Nyirenda and Msoka, 2019).
Street vending is mainly affected by policy and practice of both national and local governments. Majority of street vendors around the world, undertake street vending business with the threat of eviction, jail, harassment, and fines because street vending activities are usually not recognized or protected under legal and regulatory frameworks (Mesele, 2019). It has been argued that policy implementation is the hardest stage of the policy cycle and that one of the major reasons for policy failure is reliance on the pre suppositions and premises of Causal Theories of public policy (Birkland, 2011 as cited by (Nyirenda and Msoka, 2019). 

Policies or laws are tools for setting standards in the provision of public goods and services in order to protect consumers, investors and the general public, while by-laws set controls that ensure that urban areas are safe and clean (Mesele, 2019). As such, in most developing countries, particularly in Africa, local authorities are seen as a major obstacle to the development of informal sector activities including street vending in urban areas. Most of them use out-dated restrictive policies, by-laws and regulations originally intended to control and regulate the growth of indigenous enterprises (Mitullah, 2003). Its failure to address fundamental contradictions between policy on micro-trade and the developmental objectives of broader formalization policies should sound alarm bells in the policymaking arena (Nyirenda and Msoka, 2019).

Substantial studies conducted on migration explain that the informal sector is a source of employment and livelihoods for rural-urban migrants. In fact, the causes behind street trade are varied. According to the claims of the ‘dualist’ school of thought, the poor begin street businesses as they cannot find jobs in the formal economy (Msele, 2019). As such, Manuere, 2021) argured that the increase in street vending in Latin America, Asia and Africa can be explained in terms of economic mismanagement, poverty, disease, hunger and civil wars that displaced people.

Studies show that informal economy is most prevalent in developing countries of which, poverty and illiteracy plays an important role. For the people who have no source of income or education to get a formal job, working in the informal economy can be a source of income as well as keeping them occupied (Fulton, 2021). According to Mitullah (2003) petty trade in Africa is regarded as an economic activity for those with a low level of education. However, some studies revealed that street vending is for all those with limited opportunities to formal employment opportunities for obtaining formal employment and/or prestigious business, and minimizes chances of social exclusion and marginalization; but street vending is increasingly becoming an option for many citizens. People with higher educational levels are not associated with more successful enterprises which are contrary to much of the business literature. The reasoning for this phenomenon is that these individuals may be involved in street food vending as a temporary activity while they search for better employment opportunities and have no incentive to invest and expand their businesses (Dipak, 2017).

In Tanzania just like other developing countries, in urban settlements there have been booming of street vendors. A big number of people purchase commodities sold daily. For example the food venders feed significant number of people daily. In numerous nations, the urban poor like to purchase garments and extras from road merchants in light of the fact that the products that they sell are generally less expensive and reasonable than those found in formal retail shops (Saha, 2014). Street vending forms a very significant segment of the unauthorized sector of the economy and accounting for an estimated 2% of the working population in some cities. This reality can partly explain why sometimes street vending is not adequately included in national social policy (Nyirenda and Msoka, 2019).
It has been observed that Tanzania has no ‘single unified legal framework that addresses street vending.’ It has been noted in the literature that the central government in Tanzania has been coordinating urban eviction campaigns to remove street vendors (Msoka 2007). The environment in which the street vendors work becomes uncertain and subjected to local authorities power and influence of property owners and expressed in terms of surveillance, intervention and intimidation. To this could be added the adverse results of individual politician ambitions and contradicting policy positions of the municipal authorities (Nyirenda and Msoka, 2019). One of the studies revealed that, there are various business activities in which street vendors are engaged in, however, this depends on area or place in which the street vendors did their businesses (Mlang’a, 2019). With this regard therefore, the places for selling commodities are determined by the type of items sold. There are items that venders can follow customers in their offices, in restaurants and in  recreation places, however, similar commodities can be sold in open places just like the rest of commodities which are always sold in the streets.

Street venders are faced with intense competitions among street venders, poor location of business, purchasing power among customers and unreliability of customers (Mitullah, 2003). Not only those, but also they are confronted with intervention and intimidation, harassment, threats of eviction and intense completion. According to Manuere (2021), completion is one of the obstacles to entrepreneurship development among street vendors who lacked both marketing and managerial skills to attract reliable customers to their business. As such, most street venders do not know how to manage the income generated and their business in large in proper manner due to the lack of entrepreneurs skills. Other studies show that street venders are confronted with the obstacle of continuously on the run to constant harassment, assault and seizure of goods by local government authorities or police in and other users of the city space (Mesele, 2019).

Street venders need to have access to markets where they can sell their commodities. The market for street vendors is largely the pedestrians who pass by on their own businesses. In a few cases, especially when street vendors have done business in one spot for a long time, customer relations develop thereby expanding the market beyond the pedestrians. Some street vendors look for customers in offices, restaurants, recreation places, homes and beyond the urban areas where they are based (Mitullah, 2003). The income generated by street venders helps the family members by providing different services such as feeding the families, paying for health services, paying school fees. (Mlang’a, 2019) in his study found that the income generated through street vending helped to take care of family/relatives/parents, it also helped to of the pay for rent, water bills and electricity.

1.2 Statement of the Problem

Tanzania has no ‘single unified legal framework that addresses street vending.’ There is also no legal provision on how street vendors can access justice; neither is there a law giving space rights to street vendors. Municipal laws and policies differ from one municipality to the other, which leads to differences in treatment from one district to another (Nyirenda and Msoka, 2019). Likewise, the extent to which street vending business contributes to poverty reduction among the street vendors was not ascertained, additionally, the reduction of unemployment and poverty of families of street venders seems to be a justification among others of embracing informal sector particularly street vending, the range of activities, the average earnings in each line and the extent to which it alleviates poverty of the street vendors in Tanzania have remained elusive (Mlang’a, 2019).

Street venders have been faced with competition among street venders, poor location of business, purchasing power among customers and unreliability of customers; they are also controlled with intervention and intimidation, harassment, threat of eviction, lack of knowledge on how to manage the income generated, assault and seizure of goods by local authorities. Street venders look for market anywhere in streets, such as following customers in offices and homes.

Studies have been carried out that have focused on street venders in Tanzania (Nyirenda and Msoka, 2019, Mnyone, 2018, Mlang’a, 2019 and Apolo, 2018).  The studies focused on the growth and plight of street venders in Dar es Salaam (Nyirenda and Msoka, 2019). Compliance of food venders to food vending regulations (Mnyone, 2018), contribution of informal sector on poverty reduction (Mlang’a, 2019), contributions of sustainable street vending to municipal solid waste management (Apolo, 2018). However, these studies have hardly shown how street venders contribute to income generation for family livelihood and well-being. To feel this knowledge gap, the present study therefore intends to explore the role of street vending in income generation for family livelihood and well-being in Kinondoni Municipality.

1.3 Objectives of the Study

1.3.1 Objectives of the Study

The general objective of this study is explore the role of street vending in family income generation for livelihood and well-being in Kinondoni Municipality

1.3.2 Specific Objectives

i. To examine the street venders access to market in Kinondoni Municipality

ii. To determine the contribution of street venders to their family livelihood in Kinondoni Municipality

iii. To examine the sufficiency of income generated per day in Kinondoni Municipality
iv. To determine the factors that limit street vending activities in Kinondoni Municipality

1.3.3 Research Questions

i. How do street venders access to the market and how do they relate in Kinondoni Municipality?

ii. What are the contributions of street venders to their family livelihood in Kinondoni Municipality?

iii. How Sufficiency is the income generated per day in vending activities in Kinondoni Municipality?

iv. What are the factors that limit street vending activities in Kinondoni Municipality?

1.4 Significance of the Study

This study makes a significant contribution of knowledge to the existing literature on mechanisms that will be as stepping steeping stone. The findings of the study are expected to provide the inputs for further empirical investigation relating to the sustainability of donor funded agricultural development interventions. Moreover, the findings of this study may be useful in the formulation of evidence-based policies to; policy makers, practitioners, planners and the community in project planning and implementation. The study is in line with Tanzania Five Years Development Plan 2021/22 – 2025/2026 (FYDP III) on priority interventions geared at human capital development and social services. The FYDP III is informed by the aspiration of Tanzania’s Development Vision (TDV) 2025 for high and shared growth, high quality livelihood, good governance and high-quality education (URT, 2016). It is also in line with Sustainable Development Goals (SDGs), goal number 17 that emphasizes on partnership for development in which the government works hand in hand with the citizens in distributing resources for development of communities.

1.5 Scope of the Study

Street vending is vital for family livelihood and well-being. The activity is very important to many families in towns and cities, where most of the poor families and individuals rely on the street trading in order to obtain their daily income.

The study aimed at examining the role of street vending in income generation for family livelihood and well-being in Kinondoni Manicipal, Tanzania. The respondents in this study were the street vendors and some officers at Kinondoni Municipality who are dealing with managing business and informal sectors who were keen knowledgeable enough to provide required information about street vending.

1.6 Limitation of the Study
The limitation the reseacher faced during the study was first majorly reluctance by the respondents to fill the questionnaire due to their being busy with vending, second, due to fear of imposition of tax after the government get information about them. In this second factor, the reseacher overcame by the help of an authorizations letter from the Open University of Tanzania that indicated that the information  was purely for academic purposes.

1.7 Organization of the Study

This thesis is organized in five chapters. The first chapter contains background information of the study, statement of the problem, research objectives, and research questions, significance of the study, scope of the study, limitations of the study and justification of the study. The second chapter presents literature review and the observed research gaps. The same chapter also includes Introduction, Definition of other key terms, Conceptual framework review, Theoretical review, Empirical findings and the knowledge gap on the subject matter. The third chapter presents research methodology used in the study. The fourth chapter is about findings and discussion and the fifth chapter is about Conclusion and Recommendation.
CHAPTER TWO

LITERATURE REVIEW

2.1 Introduction

This chapter deals with literature review related to the study on the role of street vending in family income generation for livelihood and poverty reduction in Kinondoni Municipality, Tanzania. This chapter is well organized into, Introduction, Concept of street venders and other key terms, reviewing of conceptual framework, Theoretical review, Empirical study/findings and knowledge gap on the subject matter.

2.2 Conceptual Definitions of Key Terms

2.2.1 Street Vending

Street vending is a shield which buffers many people in it, who are not formally employed and also disadvantageous in many aspects (Manganga (2007 as cited by Mesele, 2019). Since, street vending is directly related to the urban spaces or illegal access to public places, eviction orders are issued arbitrarily in the causing of congestions, health reasons, and public inconvenience over the street vendors (Kumar and Singh cited in Tamrat and Nega 2015:2 as cited by Mesele, 2019).

2.2.2 Street Vendor

According to Bromley (2000: 1) ‘street vendor is simply the retail or wholesale trading of goods and services in streets and other related public axes such as alleyways, avenues and boulevards’. One theory holds that, historically, the word ‘machinga’ connoted a ‘marching guy’, a hawker, and not all small traders. However, in Tanzania the definition of a street vendor is currently very blurred. When President Magufuli introduced the vendor IDs he stated openly and clearly that they were meant for street vendors who suffered from constant harassment by the police.

2.3 Theoretical Review

2.3.1 Innovation Theory

According to Schumpter (1943) innovation is the key factor in entrepreneurship in addition to risk and organizing function. He defines, Entrepreneurship as a “creative activity” and this creation may be in the form of introduction of new product with which customer is not familiar or introduction of new quality of the existing product. Use of new method of production which is not yet tested, opening of new market in which particular manufacturer of the country has not yet entered, conquest of new source of supply in raw material and new form of organization (Bansal, et al., 2015). 

Entrepreneur is the major mover in economic development with his function, to innovate or bring out new combinations. According to Schumpeter, entrepreneurs are motivated by the will to power and will to conquer (Bansal, et al., 2015). Innovation theory is applicable to this study because its applications result into creativity of street traders to attract the customers who might be interested with new products and products of good quality. Customers always prefer new products and those with good quality.
2.3.2 Relationship Theory

During the 1980s these early dualist frameworks were made more complex through what Rakowski (1994) identifies as four approaches grouped into the structuralist and the legalist perspective. The first perspective emerged from some of the concerns of the International Labour Organization and eventually incorporated neo-Marxist theories and dependency theories. For this group, the informal sector was a product of the structural inequalities inherent in the capitalist mode of production. From this perspective, informality acts as a survival strategy or socioeconomic safety-net for those living in precarious conditions. Individuals who partake in informal activities have no other option as they are squeezed out of the formal economy.

Theories on the relationship between street vending and the state have mostly been framed within the study of informality more broadly. Although there have been a range of studies that have looked specifically at the phenomena of street vending, few have developed as grand theories, but have rather explored the multiple ways and the conditions under which state institutions are associated with so-called informal activities. Hence, it is difficult to detach notions of street vending from broader and more abstract concepts as the informal sector. As Portes and Castells explain, the informal sector should be understood as a direct product of the flexibilization of the labor force in order to achieve higher rates of competitiveness within globalizing national economies. 

In this sense, the production of un- and underemployment were analyzed as core strategies in the development of wealth and capitalist accumulation. Here, the classic ideas of dependency theory played a fundamental role in explaining the emergence and growth of the informal economy and street vending in cities. Relationship theory is relevant to this study because street vending as an informal sector is the source of self-employment to the citizens in the study area. These people are those who have no chance to be employed to the formal sectors mostly are those with low level of education; their option is to enter into informal sector. Such people struggle for the livelihood of their families by generating income to sustain the family needs. However, the sector contributes to the national economy and reduction of poverty of many families in the study area.
2.4 Empirical Review
2.4.1 Street Venders Access to Market and Market Relations

Street vendors as an informal sector used to generate income and provide self-employment need to have access to the market. But sometimes it is adequately included in national social policy. But, it is imperative to make sure that the ‘market places’ they are forced into are actually adequate in both infrastructure and business potential, and that the whole exercise of moving them is administered through coherent policies ((Nyirenda and Msoka, 2019).

In informal sector economic activities, street vendors are one of the most important parts, but street vending is a global phenomenon. In cities, towns, and villages throughout the world, millions of people earn their living wholly or partly by selling a wide range of goods on the streets, sidewalks, and other public spaces (Adhikari, 2021). One of the studies conducted in Dar es Salaam City Council indicated that more than one million individuals are making living out of road distributing business in the city (URT, 2013). Mesele, 2019 in his study disclosed that almost all of the main roads of the main cities and towns in a country are overcrowded with street venders selling various goods and services to consumers (Gamieldien and Niekerk, 2017). 
Street venders do their business in different environment, there are those who hang their goods such as clothes on walls, trees, fences and an advanced group that construct temporary shades with stands for displaying their goods (Mitullah, 2003). In addition to finding all necessary household items, clothing and other tradable goods, street foods are an important component of these markets. Street food vendors in Afghanistan help keep the markets moving throughout the day by providing affordable and convenient meals to participants of the street market (Fulton, 2021).

2.4.2 The Contributions of Street Venders to their Family Livelihood
Street vending has been important as there has been a significant increase in the incomes and assets of those who are involved in the informal sector. As such, the street vending has a significant contribution in the urban and national economy of African countries (Mitullah, 2003). The rise in the urban informal economy plays an important role in employment creation, labor absorption, poverty alleviation and development in developing countries (Adhikari, 2011). The first essential role of street vending is that it is an important form of employment to a substantial number of the urban and migrant population (Mesele, 2019).

Apart from street vending different commodities, food is one among the commodity vended in the street, it is considered as an important element in the urban food production and consumption and employment sectors. Street food vendors can earn a reasonable income, in some countries well above the minimum wage (Adhikari, 2017). Street vending contributes to poverty reduction through self-employment (Mlang’a, 2019).The integral role street vendors play in the daily lives of much of the world’s population stands in sharp contrast to the precariousness of their own lives (Cohen, 2000).  However, Mlang’a (2019) in his study revealed that the income earned by street venders per day is not sufficient because most of these street vendors have extended families that depend on them in running their day to day lives and hence it becomes a burden to them(Mlang’a, 2019).
2.4.3 Sufficiency of Income Generated Per Day
Income generation is the main goal of all street traders, each trade wish to obtain as much income as possible per day and for the future development of an individual and of a family. It is through this informal sector more urban families survive. As such, urban informal sector is more diverse than the rural one and includes a vast and heterogeneous variety of economic activities through which most urban families earn their livelihoods (Adhikari, 2011). Street trade is rampant and a source of employment and income for many urban dwellers. Street vending has a significant contribution in the urban and national economy of African countries (Mesele, 2019). That is to say street vending business has positive impact in reducing poverty among the street vendors because it is through vending they afford to pay for rent, water bills or electricity, but through street vending, it has helped them to sustain their lives (Mlang’a, 2019).
2.4.4 The Factors that Limit Street Vending Activities

Street vendors face a number of difficulties outside of their control. This includes conflict with police, customers and fellow traders, competition for similar goods, negative public attitudes and daily physical obstructions (Mesele, 2019). Tanzania is yet to come up with a formal comprehensive written national policy to manage street vending (nyirenda, 2019). It has been noted in the literature that the central government in Tanzania has been coordinating urban eviction campaigns to remove street vendors (Msoka 2007). Most street vendors in Africa have no authorized sites of operation, which results in incidences of confrontation and brutality between street vendors and urban authorities (Mitullah, 2003). The authorities are reluctant to allocate vending sites. With this apprehension; lack of permanent sites, access to loans, easing of government regulations and lack of business training, make it difficult for street vendors to register the required success in their business activities (Manuere, 2021).

In this respect, vendors are viewed as a problem that has to be controlled rather than to production units that contribute to the urban economy (Mesele, 2019). With this perception, most of microfinance and financial institutions do not open door to the street vendors to provide credit facilities for the purpose of expanding their businesses (Mlang’a, 2019). Consequently, shortage of funds for purchasing storage facilities and transport means hinders effective enforcement of food vending regulations (Mnyone, 2018).
2.9 Research Gap

Contextually, the current study differs from the empirical review (Almeida & Buzady, 2019; Biske & Riemere, 2013; Bustamam, et al., 2015; Kerretal., 2017; Khorrami et al., 2018; Mani, 2017; Paladan, 2015) in the sense that they fail to embrace competencies such as initiative, ambition, focused problem-solving, creative thinking, taking risks, interpersonal abilities, networking and readiness to learn in respect to male street vendors entrepreneurs. Likewise, managerial and technical competencies have given a little bit consideration as well as Integration of competencies. 

Following these the current study will embrace the integration of competencies which will be the combination of competencies that enable an entrepreneur to take advantage of new business opportunities. Theoretically, the study will employ innovation theory by Schumpeter, Methodologically, pragmatism philosophy with a convergent design which is the mixed design that will allow the researcher to collect quantitative and qualitative data concurrently.

2.10 Conceptual Framework

Conceptual framework explained as a assumed model identifying the model under study and the relationships between the dependent variable and the independent variables (Mugenda & Mugenda, 2003). According to Kothari (2003) a variable is a concept, which can take on qualities of quantitative values. A dependent variable is the outcome variable, the one that is being predicted on the study. In this study, street vending is conceptualized in terms of the variables namely, street venders access to market, and contribution of the street venders to family livelihood and factors limits the street vending. 

Street venders’ access to the market is determined by vending beside roads, following customers in office, following customers at home, following customers in restaurants, following customers in recreation places, Types of commodities traded. The Contributions of street venders to family livelihood and well-being focuses on, paying for health services, Feeding families, Paying fees, rent, water and electricity bills, Sufficiency income per day, serving money for family development. 
 Independent Variable 




Dependent Variables


Figure 2.1: Conceptual Framework

Factors limits street vending is determined by Intervention and intimidation, Risks and hardship, Low purchasing power among customers, Poor locality of business, Unreliability of customers, Harassment, Threat of evict, Instance completions, Management of income generated, Limited capital.Street venders access to market, contribution of the street venders to family livelihood and factors limits the street vending are important in assuring that  the income is generated for livelihood and poverty reduction and hence, provision of basic needs and social other services.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Introduction

This chapter is about the research methodology which involves the research philosophy research design, area of study, population of the study, the unit of analysis in the study, sample size and sampling techniques, sources of data, validity and reliability, data analysis and research ethics.

3.2 Research Philosophy

Saunders, et al., (2019) defines a research philosophy as a belief on the ways in which data about a phenomenon must be collected, analyzed and then used. This study employed a pragmatism philosophy. Pragmatism is the type of philosophy which recognize that there are many different ways of interpreting the world and undertaking research, that no single point of view can ever give the entire picture and that there may be multiple realities. Pragmatism philosophy uses different methodological approaches such as mixed method, qualitative and quantitative (Saunders et al., 2019). This philosophy was used because it allows quantitative with the use of questionnaires and qualitative with the use of interviews as well it is more efficient. It allowed the researcher to collect both types of data in one field visit (Light; 2009).

3.3 Research Design

A research design is a procedural plan that is adopted by the researcher to answer questions validly, objectively, accurately and economically (Kumar, 2011). A research design is the arrangement of conditions for collection and analysis of data in a manner that aims to combine relevance to the research purpose with economy in procedure.” It is the conceptual structure within which research is conducted; it constitutes the blue print for the collection, measurement and analysis of data (Kothari, 2004). 

This study employed a convergent design which is the mixed design that allows the researcher to collect quantitative and qualitative data concurrently. This is chosen because allows to analyze the two data sets separately then allowed to mixes the two by merging the results during interpretations and sometimes during data analysis (Light, 2009). This design is chosen because it is expected that some of the respondents are not able to write and or to speak, therefore was flexible to any of the method of data collection.

3.4 Area of the Study

The study was conducted at Kinondoni Municipal in Dar es salaam Tanzania. Kinondoni is one of the Municipal in Dar es Salaam region, Tanzania. Kinondoni Municipal has been chosen by the researcher due to convenient reasons as Kinondoni Municipal is among the areas in Tanzania which have a long history of street vendors. It is in Kinondoni Municipal where in August 2016 the Minister of State in the Prime Minister’s Office-Regional Administration and Local Government ordered Dar es Salaam Regional commissioner to immediately make sure that all the vendors near the Bus Rapid Transit trunk lane in Ubungo are removed (for security reasons). This is to justify that Kinondoni Municipal has its history with regard to street traders (Nyirenda and Msoka, 2019). The researcher believed that the area had all reliable and valid information for enriching this study.

3.5 Population of the Study

According to Fraenkel & Warren (2002) population is defined as the complete set of individuals (subjects or events) with common characteristics where the researcher is interested. In the context of this study the population of the study all street vendors in Kinondoni municipality. The researcher sought to collect information from Street vendors who are selling different products including fruits, drinking water, stationeries, clothes, food, electrical equipment, home utilizations, mobile phone, vouchers, and other goods.

3.6 The Unit of Analysis in the Study

Unit of analysis refers to a basic component of a scientific research project such as individuals and or things (Lewis-Beck et al, 2004). The unit of analysis in this study was male street vendors from Kinondoni municipality. Men and women were involved so as to add value to the existing literature and to be specific to this group. Also type of vending business conducted by men was a unit of analysis.

Include section of data types and sources.
3.7 Sampling Size and Sampling Techniques

3.7.1 Sample Size

Convenience sampling (also known as availability sampling) is a specific type of non-probability sampling method that relies on data collection from population members who are conveniently available to participate in study. Convenience sampling is a type of sampling where the first available primary data sources were used for the research without additional requirements. In other words, this sampling method involves receiving participants everywhere you can find them and typically wherever is convenient. In convenience sampling no inclusion criteria identified prior to the selection of subjects. In business studies this technique can be applied in order to gain preliminary primary data regarding specific issues such as perception of image of a particular brand or collecting opinions of perspective customers in relation to a new design of a product. 

In its basic form, convenience sampling method can be applied by stopping random people on the street and asking questionnaire questions. ‘Pepsi Challenge’ marketing campaign can be referred to as a relevant example for this sampling method. ‘Pepsi Challenge’ is occasionally held in large shopping centers and other crowded locations and all members of population are invited to participate in the contest without any discrimination. A convenient sample of 110 respondents (street vendors) was sufficient to assess the role of street vending in income generation for livelihood and poverty reduction identifies barriers hampering competencies among male street vendors. Also, respondents were asked to suggest strategies in overcoming barriers in integrating competencies.

3.7.2 Sampling Techniques

The purposive sampling technique, also called judgment sampling, is the cautious choice of an informer due to the qualities the informant holds. A non-random technique does not need underlying theories or a set number of informants. Simply put, the researcher chooses what needs to be known and sets out to find people who can and are willing to deliver the information by virtue of knowledge or experience (Bernard 2002, Lewis & Sheppard 2006. The purposive sampling technique were employed to 10 street venders for interview. They were included in this study so as to provide deep information. Convenience sampling was employed to 110 respondents due to the fact that they were readily approachable to be a part of the sample.

3.7.3 Purposive Sampling

This study employed purposive sampling in the sense that it enabled a researcher to use judgment to select cases or best participants who were asked questions so as to meet the study objectives (Saunders et al., 2009). In the current study face to face interview was purposively employed to key informants (experienced street venders). This was chosen because it helped the researcher to gather deep information on the role of street venders’ income generation to family livelihood. Purposing sampling is recommended when sample elements and locations are chosen to fulfill certain criteria or characteristics (Kothari, 2009). 

3.8 Data Collection Techniques

The data collection methods help an investigator to systematically collect information about their objects of the study (people, objects, phenomena) and about the settings in which they occur. The researcher needed to be systematic in collection of data which are easily responding the research questions. The study employed four types of data collection methods which are interview, focused group discussion (FGD), questionnaire, and observation.

3.8.1 Key Informant Interviews

The interview method of collecting data involves conversations between researcher and respondent(s). This method is suitable to be administered to people of different status of education for instance literates and illiterates. It also has high response rate than questionnaires. Other reasons of using interview lied in the potentiality of providing accurate information and fresh data. The researcher asked respondents to clarify unclear answers. Moreover this method allowed greater flexibility since it offers opportunity to restructure questions if need arises. The researcher conducted the interview to some officers at Kinondoni Municipality who are dealing with managing business and informal sectors and leaders of the street venders in their association. The interviews helped the researcher to get information on the spot.
3.8.2 Focused Group Discussion

Focused Group Discussion guide was used to collect information from FGD. The FGD was used for triangulation purposes of the study findings. There were two groups of street venders (those who vending on spots and those who moving along streets) composed of at least 8 to 12 participants. The FGD concentrated on market access by approaching customers to their offices, homes and pubs. It also focused on provision of medication to family members and provision of basic needs to the family and relatives. Not only those but also FGD dealt with management of income generated, venders management to sell in different environment and customers reliability. Finally it focused on hindrance of street venders (intervention, limited capital, harassment, threat of evict and competition when vending similar types of commodities.
3.8.3 Questionnaire

According to Gray, (2004), questionnaires are research  tools  through  which  people  are  asked  to  respond  to  the  same  set  of questions in a predetermined order. Questionnaire is a suitable tool for extracting quantitative data however it can also be used for qualitative data correction (Walliman, 2011). The study used this method because it is the most independent and less expensive method compared to interview.  The method is also free from bias of the interviewers because all answers are in respondents’ own words. The researcher prepared a list of questions thematically in a hard copies and also in a digital platform known as Kobo Toolbox where data were collected through smart phones by respondents while the hardcopy data were moved to a Kobo Tool box.

3.8.4 Observation

An observation guide was used to observe some commodities vended by street traders for example; used shoes, used clothes, insect-sides, food stuffs and so many other products. Not only that but also the researcher observed the venue where the venders were trading and the moving vending traders.

3.9 Data Processing Analysis and Presentation 

According to Sharma, 2005), this is the process of collecting, modeling and transforming data in order to highlight useful information, suggesting conclusions and supporting decision making. In this study all qualitative data were collected through interview and documentary reviews and were analyzed through content analysis. Quantitative approach was used in analyzing numerical data from questionnaires. Therefore, quantitative data from questionnaires were analyzed through Kobo Toolbox in terms of frequencies and percentages. The collected data were presented using tables, figures, graphs, and percentages for statistical data and description for non-statistical data.

3.10 Ethical Considerations

The researcher first obtained data collection authorization from Open University of Tanzania through the research clearance letter. The research clearance letter from the Open University of Tanzania (OUT) helped in getting permission to carry out the study from authorized persons from the area of the study involving, Dar es Salaam Regional/Administrative Secretaries (RAS), and Kinondoni Municipal Executive Director (MED) as well as District Administrative Secretary (DAS) Offices. During data collection, respondents presented with consent forms. The consent form described the type of study being done, its purpose, rights of all participants with special emphasis on participant’s confidentiality and privacy. Respondents were assured that their information would be used only for research purpose not otherwise. The researcher acknowledged all scholarly works that were consulted in order to avoid plagiarism. Data collected were reported in an authentic way without oversight or exaggeration.

3.11 Validity and Reliability of Research Instruments

3.11.1 Validity of the Research Instruments

Validity of the research instruments refers to the quality of data gathering instruments procedures, which measure what is supposed to be measured (Kothari, 2009). Researcher ensured validity by constructing questionnaires and interview schedule by considering relevance and themes were guided by the data collection plan.

3.11.2 Reliability of the Research Instruments
Reliability as the degree of consistency and reliability of the result, this definition is according to Best and James (2003). The use of more than two instruments like questionnaires, interviews and documentary reviews helped a researcher to maintain the reliability of collected data. Hence, a researcher conducted a pre-test on the prepared questionnaires to determine their usefulness and reliability to 10 respondents selected through probability and purposive sampling. Pre-testing of the questionnaires enabled the researcher to identify unclear or sensitive questions, this pave a way to the possible adjustments appropriately.
CHAPTER FOUR

FINDINGS AND DISCUSSION

4.1 Overview

This chapter presents the findings and discussion which are in line with the objectives of the study and research questions. The purpose of this chapter is to provide detailed information on the role of street vending in income generation for family livelihood and well-being in Kinondoni Municipality, Tanzania. The chapter is divided into four sections, namely: the background characteristics of the respondents, street venders’ access to the market, contribution of street venders in family livelihood, Sufficiency of income obtained per day and factors limiting street vending activities.

4.2 The Background Characteristics of the Respondents

4.2.1 Age, Sex and Marital Status of the Respondents

The general characteristics of the respondents were categorized into age, sex, level of education, marital status and years of the experience as street venders. This category aimed at getting the right information from the street venders. About 63% of the respondents surveyed were aged between 20 to 30 years old, while 27.3% of the respondents aged from 31 to 40 years old and 15.5% of the respondents aged from 51 years old and above (Table 4.1). This means, most of the street venders are young men and women who are self-employed. 

They are struggling to have their own source of income for their living and for their future plan. This is in line with the findings of (Apolo, 2018) who found that people aged 26 to 33 years old were the majority of street venders in the cities as this class emerged to be a model of the age groups with higher percentages compared to other groups.

Table 4.1: Age, Sex, Marital status of the Respondents (n=110)

	Characteristics of Respondents
	Frequency
	Percentage

	Age of the respondents

20 – 30 years

31 - 40 years

51 years and above

Total 

Sex of the respondents

Male

Female

Total 

Marital Status

Single 

Married

Separated/Divorced

Total 
	63

30

17

110

77

33

110

63

32

15

110
	57.3

27.3

15.5

100

70

30

100

57.3

29.1

13.5

100


Source: Field Data

With regard to sex of the respondents, more males were involved in street vending who were 70% than females who were 30% (Table 4.1). The study also focused on observing the marital status, it found that 57.3 of the street venders were single, while 29.1% were married and 15% of the respondents were either separated or divorced from their partners (Table 4.1). More male were involved in carrying and holding their different commodities in their hands and following customers to their offices, homes and recreation areas. And the majority of them were single. This implies that single male and females fight for their daily living beginning with little capital of which if it is well managed can grow to a big enterprise. 

However, Mlang’a, (2019) found something contrary, he found that the majority of street vendors were married men, these engaged in the activity as the source of income of their families and other dependents. While Cohen et al, (2000) in their study discovered that poor women in particular had always had to work; in many cities around the world, they work as street vendors and formal traders (Cohen et al, 2000).

4.2.2 Education Levels of the Respondents

The level of education was an important aspect to be focused, the findings revealed that 72.7% had primary education and 27.3% had secondary education (Table, 4.2). This indicates that most of the street venders who fail to continue with secondary education one of their options is to involve with street vending for gain their income while their mates are at school pursuing secondary education. 

Table 4.2: Education of the Respondents (n= 110)

	Level of Education
	Frequency
	Percentage

	Primary school

Secondary school

Total
	80

30

110
	72.7

27.3

100


Source: Field Data
This is in line with what was found by one study that most of the street vendors have basic education and that is why they perceive or consider street vending business as the only source of income Mlang’a, (2019). Adhikari, (2017) found that the supply side of the street foods sector is dominated by females who are mainly primary school certificate holders.
4.3 Street Venders’ Access to the Market

4.3.1 Street Venders Approaching Customers

Table 4.5 shows that 72.7 respondents (street vender) were against the statement which states that; street venders are vending besides roads. The findings also revealed that 86.3% of the respondents agreed that they were approaching customers at their homes; it was further found that 86% of the respondents agreed that they approached customers in their offices, and 70.0% of the respondents agreed that street venders approached customers in bars/recreation areas and restaurants to sell their commodities (Table 4.3). It was further found that some of the street venders were not trading besides roads; they were holding their commodities in their hands or carrying in their bags and started walking along the road and following the customers to where they were. The reason behind this practice is due to the facts that, approaching customers in their homes, offices, recreation areas (bars) were more successful in business than vending in one center waiting for customers to come. This was supported by one of FGD in which they narrated that;

… Vending in the streets is a good option because, the practice does not demand the customer to follow where the commodities are, and instead we send the commodities to their homes. Therefore, we find ourselves selling the commodities to the customers who had no plan to purchase the commodities but they buy them after meeting us along the street, at their homes and offices. In this sense therefore it is better to follow the customers whenever they are rather than waiting them at one place (FGD: June, 2022).

Similar findings were revealed by one of the leaders of street venders who said;

… I hold the commodities in my hands and walk along the streets selling them to the customers. This is determined by the customers themselves, staying in one center vending is a big challenge to obtain customers, therefore it is better to walk around selling commodities because I can meet different people who can be convinced to buy the commodities that I am selling (Key informant, 2: June, 2022).

This implies that some street venders who were walking along street selling different commodities had experienced on both types of vending which are staying in one place vending and walking along the streets vending. Those who walk along the street selling commodities have more chances to sell their items than those staying at one place selling. Likewise, Msele (2019) in his study found that some vendors place themselves at strategic points where there is heavy human traffic. Yet, there are some street venders men and youth women who move from one corner of the city to another depending on the time and location of streets where there are heavy human trafficking trading different products.

All these approaches of vending are aimed at gain more income daily by selling as more items as possible for meeting the daily needs of themselves and of their families and dependents if any. As such, majority of the customers who buy clothes and shoes from street vendors cannot afford to buy the classic and lavish clothes or shoes from boutiques, thus makes most of street vendors to opt selling second hand clothes and shoes as well (Mlang’a, 2019). In some cases the used shoes or clothes or any others item are more durable compared to some classical items mainly found in shops. This makes even those who can afford buying classical clothes, shoes and other commodities to opt to purchase the used ones.

Table 4.3: Access to the Market (n=110)

	Statements
	Agree (%)
	Neutral (%)
	Disagree (%)
	Total

	Street venders are vending besides roads
	13.6
	13.6
	72.7
	100

	Following customers at home
	86.3
	0.0
	13.6
	100

	Follow the customers at their offices
	86.4
	0.0
	13.6
	100

	Following customers to bars/recreation area and restaurant
	70.0
	0.0
	30.0
	100


Source: Field Data
4.3.2 Types of Commodities Sold

Through observation it was disclosed that street venders sold different commodities as per demand of the customers. Most of them were carrying them in bags or holding in hands and walk along the streets seeking for customers. The commodities sold include, used shoes, used clothes, toothpaste, cosmetics (perfumes, soaps, lotion and others alike), also they sold wrist watches, glasses, flash disc, covers of the phones, paste sides, vegetables, fruits, and other household goods. Each street vender had a choice of which commodity to sell, they had their own reasons on why to sell a certain type of commodities and not other type, as one of the leaders described;

… I prefer selling pest sides (for controlling mosquitos, cockroaches, ants etc) because, I get more profit. Not only that but also this type of commodities demands less capital, therefore, less capital is needed in vending these commodities because street vending does not need much capital to start the business (Key informant, 1: June, 2022).

This indicates that, most of the products that are found in the shops are also sold by street venders; customers are used to and there are attracted by the items vended by street venders this is why more new street venders are raising daily. Mesele, 2019  in his study observed that street traders vends a range of commodities which includes foods products/stuffs (fast food, bread, tea, coffee, tomatoes, onions, potatoes, cabbage, bananas, orange,…), new/second hand clothes, shoes, electrical appliances, equipment used for beautification, different household goods, and stationary materials, cigarettes, sweets, belts, umbrellas, soaps, and watches. 

They also vend books, mobile cards, CDs, USBs, mobile safety glasses, posters, and plastic products. Each street trader had a reason of why vending a certain type of product and not the other type. Some products vended were focusing to some special customers and others were for any customer. The activity was conducted mostly by men and women who had limited capital, street trading was the best option and affordable for them. According to Adhikari (2011) due to the lack of opportunities in other sectors, street vending is a good investment opportunity to invest a little amount.

4.4 Contributions of Street Venders in Family Livelihood and Well-being in Kinondoni Municipality
It is provided that 56.4% respondents agreed that income obtained from street vending contributed to the family livelihood. About 56.4 respondents showed that street vending made the venders to provide basic needs to the families. In the other hand it was found that 70.9 were contrary to the statement that state that the income obtained through street vending led to the venders to help their parents. Not only these but also it was found that 56.3% of the respondents agreed that they used their daily income to support paying school fees of their children or of their young brothers and sisters. Moreover, it was found that 68.2% of the respondents showed that the daily income facilitated them to pay water and electricity bills and to pay house rents (Table 4.4). In addition, similar findings from the interview revealed that street vending contribute a lot in family livelihood by providing basic needs, paying electricity and water bills, paying house rent, paying school fees for children and sometimes helping parents and relatives when they need help. This was made clear by one of leaders of street venders that;

… Street vending helps me to pay house rent, water and electricity bill, to feed my family and sometimes to help my parents. However, I do not have enough capital that can make me fulfill all the needs in my family (Key informant, 4: June, 2022).

The implication here is that street trading makes many poor families withstand their daily living. It is the activity that supports the living of many families in cities and towns by assuring the provision of basic needs and other needs for survival in cities and towns. Studies suggest that these street vendors tend to take up street vending as a last resort to obtain a living (Mesele, 2019). This means daily profit is a major concern for a street vendor, as their livelihood depends on their day-to-day income (Daudzai, 2021). 

Relationship theory insists on informality acts as a survival strategy or socioeconomic safety-net for those living in precarious conditions. Individuals who partake in informal activities have no other option as they are squeezed out of the formal economy. The findings disclose that street vending in cities and town save the families well-being, the activity is done by those who cannot easily be employed to formal sectors. This implies that whoever lacks formal employment must engage into informal sector like street vending for their survivals.

The life in cities and towns require individuals and families to incur some costs including paying for house lent, water and electricity bills and buying some households’ needs. According to Mlang’a, (2019) the income generated from street vending helped to access basic needs which include water, clothes and shelters which are necessary for human survival. Not only those but also, the amount they got helped them to get shelters (paying rent houses) so as to continue living in the rented house. That is to say street vending business has positive impact in reducing poverty among the street vendors because if that is not the case, they could not afford to pay for rent, water bills or electricity, but through street vending, it has helped them to sustain their lives.

Table 4.4: The Contribution of Street Venders to Family Livelihood (n=110)

	Statements
	Agree

(%)
	Neutral

(%)
	Disagree

(%)
	Total

	Contributions in family health services
	16.4
	27.3
	56.4
	100

	Providing family needs
	56.4
	27.3
	16.4
	100

	Helping  their parents
	15.5
	13.6
	70.9
	100

	Paying pupils school fees
	56.3
	30.0
	13.6
	100

	Paying water, electricity bills and house rent
	68.2
	0.0
	31.8
	100


Source: Field Data
4.5 Sufficiency of Income obtained Per Day in Kinondoni Municipality
With regard to the sufficiency of the income obtained per day, it was revealed that, about 72. 7 % of the respondents said the income obtained per day was not sufficient, while 27.3% of the respondents said the income obtained per day was sufficient (Table 4.5). This was also supported by one of the interviewed street venders’ leader who said;

… I am satisfied with the income I obtain per day because I feed and provide needs to the family through vending, but it does not satisfy my future goals because I need to have more that feeding and providing needs to my family and get more income than this I am getting now (Key informant, 3: June, 2022).
In the other hand another interview street vender had different experience on the income obtained daily during street vending.

… Always the income obtained is not satisfactory because, the income obtained per day is low while the demand of daily needs to an individual and the family is high. One need to eat, pay bus fare when traveling from home to where one can sell the commodities in places where there is high traffic (FGD: June, 2022).

The findings and the quotations above signify that despite their struggle in street trading, the income generated per day was not enough to fulfill all the needs and to sustain the future plan. It was mostly helping the individuals and families to obtain day to day needs for their survivals. Some few venders were planning for more development but it was hard to reach their goals. Studies revealed that the income earned per day was not sufficient. However, most of the street venders make efforts to expand business so as to increase the income earned per day (Mlang’a, 2019).  Street traders who have the idea of expanding their business do save money obtained from street vending for their future plans. Some do save them in a wooded made box (Kibubu) to make sure that the money earned is safe.

Table4. 5: Sufficiency of Income Obtained Per Day (n=110)

	Income sufficiency
	Frequency
	Percentage

	It is sufficient

It is not sufficient

Total
	30

80

110
	72.7

27.3

100


Source: Field Data

4.4.2 Venders Managing to sell in Difficulty Environment

The findings revealed that, there were difficult environment in doing vending activities, but hardship cannot restrict doing business in the streets. Some hardships are determined by the customers who would like to purchase in a lowest price. Not only that but also in some cases hardship is determined by vending the same type of commodities all the time of which customers are used to. This is how it was revealed by one of the FGDS which concluded that;

.. when one is used to sell the same type of commodities all the time, one may think that the business is hard, while the problem might be most of the customers have already purchased the commodity and they cannot purchase more, unless one brings new commodities which customers can be attracted (FGD: June, 2022).

The other respondent (street vender) had his own view concerning hardships in doing business. Hardship is always there, but as seekers of the income for family livelihood they are not discourage with such situation, as it was clarified by participants in an FGD that;
… these are challenges of life we need to accept the reality, fearing challenges and deciding staying at home is inviting miserable life, one need to work hard for the sake of his family welfare, if not one becomes irresponsible parent (FGD: June, 2022).
The quotations above indicates that street venders require being creative in order to overcome the hardship of vending environment. Learning what customers want can make street vender sell their products all the time. Innovation theory emphasizes on entrepreneurship as a “creative activity” and this creation may be in the form of introduction of new product with which customer is not familiar or introduction of new quality of the existing product. The findings show that street venders face challenges in selling goods which are out of fashion, they need to be creative by bringing new products that are familiar with the customers. This implies that quick discoveries on what can attract customers are vital among the street traders, without innovation one may think that the environment of doing business (especially getting customers) is difficult.
Despite hardship of environment of trading, street traders carry on vending for generating their daily income, because it one of the good options to overcome hardship of vending environment for the sake of well-being of families. Studies argued that some joined street trade because of lack of other means of livelihood opportunities while others entered into street activities voluntarily either to supplement their meager income from other sources or because the street businesses are profitable (Mesele, 2019).

4.4.3 The customers’ Reliability

The response from the street venders was that 59.1% said the customers were reliable and 40.9% said the customers were not reliable (Table 4.6). This was also disclosed by one of the leaders of street venders who put that;

Some customers are not reliable, one I meet them in the street some used offensive words just to undermine my business without any basic reason, some of them once they hear about the price of the commodity the start reacting negatively by referring to the prices of the commodities to the market of the used clothes, without noticing the quality of the clothes I am selling (Key informant, 5: June, 2022).
This signifies that, street venders face some challenges when meeting customers, but they have to overcome by being polite and use polite language to convince the customers despite their difference in behaviors. They require to treat them well because they are the ones to buy their products, retaining them is beneficial to the street traders. Mesele, 2019) argued that whether legitimate or not, street venders practice their trade in hospitable conditions. In this sense therefore, hospitality attracts, maintains and adds more customers. In this study some customers seem to use offensive words to the venders when they fail to purchase the commodity due to failure to meet the price, this was realized by  Mitullah (2003) who found that male customers use abuse language and hence affect the market of the commodities.

Table 4.6: The Customers’ Reliability(n=110)

	The customers ‘reliability
	Frequency
	Percentage

	They are reliable

They are not reliable

Total
	65

45

110
	59.1

40.9

100


Source: Field Data
4.6 Factors Hindering Street Vending in Kinondoni Municipality

4.6.1 Intervention and Intimidation
Table 4.7 shows the findings based on the factors that hinder the street vending, these include, Intervention and intimidated, Limited capital, Harassment in their business, Threat of evict and Competition in business. The findings revealed that 45% disagreed with the statement which stated that, there were intervention and intimidation to the street venders while performing their duties, while 27.3% of the respondents agreed with the statement that there was intervention and intimidation in their business and 27.3% neither agree nor disagreed with the statement as it was supported by one of the leaders of street venders that;

… Personally I am not encountered with intervention and intimidation because, I am not vending to where the municipal authority restrict not to do vending activities. I do walk with in different places to seek for customers (Key informant, 2: June, 2022).
The quotation above signifies that, hindrance in any business is inevitable; the only way is to find the means to overcome them. Intervention and intimidation of street venders is determined by where they are trading their communities. Those trading by moving around streets and along the road looking for customers are victimized to intervention and intimidation. But those who settle in specific area and do their vending are always interacted and intimidated by the authorities that need them to trade in a specific arranged area. In his study about street venders Nyirenda and Msoka, 2019 argued that to be or not to be selling on particular streets depends (or depended) on pronouncements of political authorities both at municipal and national levels, which, at sometimes, were uncoordinated (Nyirenda and Msoka, 2019). 
4.6.2
Limited Capital
About 54.5% agreed that they encountered with limited capital while 45.5% disagreed with the statement, to them capital was not a limit (Table 4.7). This was also disclosed by one respondent (leader of street venders) who said;

I trade through street vending due to limited capital, if I had big capital I would open a shop and start selling commodities in a shop and not vending in the street (Key informant, 4: June, 2022).

It was also disclosed that street vending needed handling the capital carefully, This was made clear by participants in an FGD that;

… the capital require to be protected, street vending needs intellect, some of the street venders do spend more that what they per day, but there who are aware about the importance of the capital, the capital is what makes the families survive (FGD: June, 2022).
The quotations above indicate that handling and maintaining a capital for any business has its own ethics; street venders are eager to see their business is growing. Limited capital is one of the hindrances of street traders; however, they require maintaining it and making it grow, although lack of some skills and experience can make them fail to maintain the capital and sometimes fall. One of the studies indicated that street venders lacked technical skills; hence they needed training in managerial skills and book-keeping (Manuere et al, 2021). This means that educated (with managerial skills) have many ideas about business; they know how to deal with their customers as well as which items is the best for sale to generating income (Adhikari. 2011).
4.6.3 Harassment and Threat of Evict
With regard to harassment 45.5% were contrary to the statement that for them they were not harassed in their business, only 13% of the respondents agree that they were harassed in their business while the rest of the respondents that is 40.9% were neutral on the statement. With regard to the threat of evict, the majority 59.1% of the respondents disagreed with the statement which stated that there were threat of evict in their daily vending activities (Table 4.7). This was also evident from one of the Municipal officers who said;

… the harassment claimed by the street traders, it is not a real harassment. Street traders are restricted not to do vending activities in some of the areas such as along the high traffic areas, there are special areas allocated for them to do their business. When these traders violet the bylaws of the municipal authority use force to remove them from restricted areas and in some cases impose fines to those caught vending in forbidden areas. This is what street trader claim to be the harassment (Key informant, 7: June, 2022).

As per findings, some were harassed while doing their vending activities and other were not. This means, the venders who move to different corners of the city trading different products were not confronted with harassment or threat of evict because they did not have a permanent place where they could trade, their venues were in homes public offices and even recreations area. The victims of harassment or threat of evict were those who traded in specific areas where the authority was not allowing them to exhibit their items. In addition, Mesele (2019) in his study established that street traders are continuously on the run due to constant harassment, assault and seizure of goods by the local government authorities or police in and other users of the city space.

4.6.2 Competition in Vending Similar Types of Commodities
It was also found that 42.7% disagreed with statement which was about competition in doing their business, while 40.9% agreed that there was competition in their business especially when many venders trade the similar commodities (Table 4.7). From the interviewed leader of street vender that;

… Competition is always there, sometimes if I find that we are competing in selling one type of commodity, I do change the type of the commodity which is not sold by many street venders. That makes attract my customers who were used to see me selling a certain type of commodity that was common in their vision (Key informant, 1: June, 2022).
The quotation above signifies that competition in street vending is inevitable; the important thing is to be creative especially when the majority of street venders collide selling the same products, although products vended can be of the different quality but completions is always there. 
Table 4.7: Factors Hindering Street Venders (n=110)

	Statements
	Agree

(%)
	Neutral

(%)
	Disagree

(%)
	Total

	Intervention and intimidated
	27.3
	27.3
	45.5
	100

	Limited capital
	54.5
	0.0
	45.5
	100

	Harassment in their business
	13.6
	40.9
	45.5
	100

	Threat of evict
	27.3
	13.6
	59.1
	100

	Competition in business
	40.9
	16.4
	42.7
	100


Source: Field Data
Studies showed that competition was a major obstacle to entrepreneurship development among street vendors who lacked both marketing and managerial skills to attract reliable customers to their businesses. Street commerce is a business activity that is made to compete with well-established business ventures in towns (Manuere, et al, 2021).

4.6.3 Overcome the low purchasing Power of Customers

It was further disclosed that some customers’ demands low prices of the commodities. However, it is a matter of negotiating; the important issue is to consider the profit of each commodity. This was reported by one of the leader of street venders as follows:

… as a street trader I can lower the price by considering the profit I get to the particular item but this depends on the business environment, for example, if I find that the business in a particular day is not good, I can lower the price to get lower profit.  in some cases the customers demand highest discount but if I realize that there is no profit I do not sell the commodity (Key informant; 6: June, 2022).
In some cases, the street venders sell their commodities either in high or low price depending on the customers themselves. They do determine customers with their status; the approach to the customers also depends on their status and on how much the customer is attracted with the commodity. The quality of the commodities is an important factor for the selling the commodities in high or low prices, commodities of good quality are attracts customers and they are easily sold than those commodities with low quality. Innovation theory highlight on entrepreneurship as a “creative activity” and this creation may be in the form of introduction of new product with which customer is not familiar or introduction of new quality of the existing product. The findings insist on good quality of commodities to overcome the purchasing power of the customers. This means that, street traders must always think of selling products of good qualities to attract more customers. Here is the evidence from one of FGD that disclosed the following;

… the vending is depending on the environment, the nature of the customers and the type of the commodities. This can lead a vender to sell the commodity in high or low price. Although some customers do not know the quality of some commodities such as used shoes or clothes, they do blame saying the prices is higher compared to the price sold to the market (FGD: June, 2022).
It was also found that sometimes it is better the price of the commodity is well bargained when the customers follow the street venders where they display their commodities that when street venders follow the customers in their homes, offices and pubs. Customers followed in their places psychological think of bargaining to the lowest price because they even had no plan to purchase the commodity, but the customers who follow the commodities, they follow with the intention of buying them, therefore, the vender can stand with the high prices with little discount. This was reported in one of the FGD that said;

… the customer who follow the commodities in the shops or where they are displayed cannot spend much time bargaining to the lowest price, while some of the customers who are followed at their places sometimes need to be convinced to purchase the commodities, at that point is when the request for the lowest prices they wish (FGD: June, 2022).
The quotations above signifies that, in one hand customers have their own perception concerning the commodities traded by the street venders, and in the other hand venders have their own perception on different customers. Street traders study customers and trade with them with different approaches what matter is to sell the items with profit. Never the less, it is a challenge when they meet with some customers who need the commodity, yet, do not have enough money to buy the product, this affects the market. One of the scholars argued that low purchasing power among customers and unreliability of customers who take goods on credit also affects the market (Mitullah, 2003). In some cases, low levels of professionalism due to low technical education among vendors and low access to modern information communication technologies on productivity information hinders their performance in business marketing (Mitullah, 2003)

CHAPTER FIVE

CONCLUSIONS AND RECOMMENDATIONS

This chapter consists of conclusions and recommendations. Each of the categories is based on the specific objectives of the study, which focus on access to the market, contribution of street venders in family livelihood and factors hindering street vending. The chapter also focuses on the suggestions of the areas for further studies.

5.1 Conclusions

5.1.1 Street Venders Access to the Market

Doing small business in streets need to be clever and cunning in order to sell commodities. Vending products in specified areas does not men one may generate income frequently, but following customers where they dwell or work is another experience to generate income. Through movement from one Conner of the City to another, the street venders generate income for the livelihood of the families. Creativity is an important aspect in trading along the street (following customers in their homes, offices, pubs and other recreation places). Street venders must lean the psychology of the customers and what do they prefer to purchase from them. By knowing what customers prefer the venders can choose the type of commodities to trade. Street trading is the source of self-employment to many youth males and females, some of them migrate from villages to Cities to seek for self-employment through vending because, street trading need small capital, but through such a small capital can make them sustain the life in Cities and Towns.

5.1.2 Contribution of Street Venders in Family Livelihood

The study farther concluded that, street trading as an informal sector is important to many people as it contributes a lot to family livelihood and well-being. Most of those unemployed in the formal sectors and live in cities and towns depend on street vending to withstand and survive form the hardship of life. These people live different standards of life in comparison to those who are living in village. They generate income to feed families and provide basic needs and other needs including paying water and electricity bill, paying house rent, school fees and helping parents when they need help. Although in some circumstances the income generated was not satisfactory this was taken as a challenge in life, thus, most of the venders struggled their level best to make sure life goes and families survive in the City.

5.1.3 Sufficiency of Income obtained Per Day 
The income that was generated by street traders per day in some circumstances was satisfying the daily needs of the venders, but in some cases to some venders it was not satisfactory, that was determined by the conditions of business in a particular day. Hence, the venders need to have high despline on how to budget and spend the income generated per day.
5.1.4 Factors Hindering Street Vending

Street vending as informal sector is encountered with some drawbacks which are Intervention and intimidation, limited capital, harassment, threat of evict and competitions. Intervention and intimidation, harassment and threat of evict affect those who trade in special location or place, these do not affect those who trade by moving in different parts of the City. To avoid such chaos venders opt to trade by following where customers dwell. Although limitation of capital was one of the reasons of some venders to trade by moving from one Conner of the City to another, those individuals think of settling in one place and trading if they had a big capital. Competition among street venders in vending their commodities is determined by intellect of convincing customers, vending quality goods and changing the time of commodities to vend depending with time, nature of customers and fashion to some commodities traded. Rigid street venders can face more competitions that those who change with time and circumstances.
5.2 Recommendations

Basing on the findings of the study and conclusion made, the study hereby make the following endorsements;

5.2.1 Street Venders Access to the Market

Even if street traders have different means to meet with the customers and sell their products, yet, the government through local authorities should come with good policies to favor street venders; it should recognize the presence of street venders and the role played by them to the economy of the country. By considering this it can be easily for the government to collect revenue to those who are moving from one place to another while trading their products.

5.2.2 Contributions of Street Venders in Family Livelihood

Street trading as informal sector contributes a lot in reduction of poverty and growth of the family livelihood. Good policies set for them would increase the economy of the country. Through street vending many jobless citizens get self-employment that result into reduction of the Barden to the government, if they are not self-employed they remain at homes and streets idol, the effect of being idol without any generation of income results into making thieves, drug abusers and any other sort of bad acts among youths in the communities. The government should recognize this sector and make sure the street traders register their business for the sake of the government to collect revenue and hence contribute to the national economy.

5.2.3 Sufficiency of Income Obtained Per Day 
Good Discipline on the expenditure of the income generated per day is vital. Street traders should learn some skills on how to handle the income earned per day in order to balance on days that they obtain lesser than normal earnings or do not sell any product that is they do not earn anything. 

5.2.4 Factors hindering Street Vending

Street venders are intervened, harassed or threated mostly by municipal authorities. Street traders need conducive and peaceful environment to conduct their business. In this case local authorities (municipal authorities) should come together with street venders and harmonize the differences for the betterment of both street venders and government at large. Street venders should follow the instructions, rules and regulation of the municipal or cities and municipalities authorities should find better places to here there is high populations of  customers to let street venders trade an generate income daily.

5.3 Suggestions for Further Research

The study has been conducted focusing on the role of street vending in income generation for family livelihood and poverty reduction. The researcher recommends to other researchers to conduct further studies on other informal economic sectors such that contribute to the reduction of poverty and growth of family livelihood. As such, the other informal sectors include, house meds, daily labourers, bricks makers and others alike.
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APPENDICES

Appendix i: Questionnaire for Street Venders

My names are Vaileth Emanuel Marwa, a student of The Open University of Tanzania. I am pursuing a Master of Art degree of Monitoring and Evaluation. The purpose of this questionnaire is to request you to give out your answers upon the questions regarding the research titled The role of street vending in income generation for family livelihood and Well-Being in Kinondoni Municipality, Tanzania. Your information is of fundamental help to the completion of this academic work. I request for your outmost cooperation considering that your opinions are highly valued and will be confidential.

A
Socio-demographic factor

· Age ……

· Sex …..

· Marital status ……

· Education level (i). Primary….. (ii) Secondary ….. College/University …..

· How long have you been doing this? -------

B
Street venders access to the market

i. Where do you do sell your commodities?

	Sn
	Statement
	Strongly agree (5)
	Agree (4)
	Neutral (3)
	Disagree (2)
	Strongly disagree (1)

	1
	Selling besides roads
	
	
	
	
	

	2
	Following customers to the offices
	
	
	
	
	

	3
	Following customer at their homes
	
	
	
	
	

	4
	Following customers in restaurants, bars and other recreation centers
	
	
	
	
	


C
Contribution of street venders in families’ livelihood

i. The used of money aimed per day from street vending

	Sn
	Statement
	Strongly agree (5)
	Agree (4)
	Neutral (3)
	Disagree (2)
	Strongly disagree (1)

	1
	Using for health care of the family
	
	
	
	
	

	2
	Used for feeding the family/providing basic needs
	
	
	
	
	

	3
	Supporting parents and relatives
	
	
	
	
	

	4
	Paying school fees of children
	
	
	
	
	

	5 
	Paying house rent, water and electricity
	
	
	
	
	


ii. Is the income earned per day sufficient? Yes …. No ……

If no, why is it not sufficient?

iii. Do you save money for the development of the family? Yes…. No …..

D
Factors limiting/hindering street vending

i. The customers’ liability? Yes ….. No ……

ii. Factor for limiting street vending

	Sn
	Statement
	Strongly agree (5)
	Agree (4)
	Neutral (3)
	Disagree (2)
	Strongly disagree (1)

	1
	Intervention and intimidated
	
	
	
	
	

	2
	Limited capital
	
	
	
	
	

	3
	Harassment
	
	
	
	
	

	4
	Threat of evict
	
	
	
	
	

	5
	Instance competition
	
	
	
	
	


Appendix ii: Interview Guide

i. Where do you do your business?

ii. Why do you trade in the mentioned area?

iii. What type of commodities is your vending?

iv. Why are you vending such type of commodities and not others types?

v. How do you manage the income you generate per day?

vi. What is the contribution of the income generated to your family livelihood?

vii.  How the income does generated help to develop your business?

viii. Who intervenes when you are doing your vending activity?

ix. How do you overcome the low purchasing power of customers?

Appendix iii: Focused Group Discussion Guide
i. Access to market by visiting customers to their offices, homes and pubs

ii. Contribution of street venders in family livelihood and wellbeing

a. Provision of medication to family members/relatives

b. Provision of basic needs to family members/relatives

iii. Sufficiency of income generated per day

a. Income management

b. Venders manage to sell in difficult environment

c. Customers reliabilities

iv. Factors hindering street vending

a
 intervention and intimidation

b
limited capital

c
harassment

d- Threat of evict

c
 competition in vending similar types of commodities

Appendix iv: Observation Guide

	Sn.
	Items observed

	1.
	Types of the commodities vended

i. Food stuffs (fruits, vegetables and cooked food etc.)

ii. Shelter items (use shoes, used clothes, bed sheets, pillows etc.)

iii. Cosmetics (soups, lotion, creams, toothpastes, perfume etc.)

iv. Electronics (USBs, flash disc, electric cables etc.)

	2
	Venue for vending
i. Vending Beside roads

ii. Around bus stops

iii. Approaching customers in pubs, homes and offices


Factors limits street vending


Intervention and intimidation


Risks and hardship


Low purchasing power among customers


Poor locality of business 


Unreliability of customers


Harassment


Threat of evict 


Instance completions


Management of income generated


Limited capital





Street venders Access to Market 


Vending besides roads


Following customers in offices


Following customers at home


Following customers in restaurants


Following customers in recreation places


Types of commodities traded





Contributions of street venders to family livelihood


Paying for health services


Feeding families


Paying fees, rent, water and electricity bills 





Income for family livelihood and well-being


Provision of  basic needs and other services





Income generation 


Sufficiency income per day


Serving money for  family development


Venders managing to sell in difficult environment


The customers’ reliability
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