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ABSTRACT
This study assessed the impact of entrepreneurship training to women entrepreneurs. The study was guided by the three specific objectives. The first specific objective was to examine the contribution of entrepreneurship trainings to rural female entrepreneurs; the second specific objective was to identify the methods used in delivering entrepreneurship training to rural female entrepreneurs; and the third   was to identify barriers that rural female entrepreneurs face in getting entrepreneurship training. The study employed descriptive research design whereby 383 respondents from five (5) Shehias in Mkoani district were involved. Questionnaires and interviews were used to data and analyzed by combining both qualitative and quantitative methods where by qualitative method based on explanations and quantitative method involved the use of calculations percentage and tables. The findings regarding the three specific objectives revealed that the provided training did not help the female entrepreneurs in their entrepreneurship activities. Findings revealed further that most of the trainings to women entrepreneur were theory in nature rather than practical a fact that did not help women living in rural areas. Also, the findings indicated that the entrepreneurship training they received did not enhance the motivation for their participation in those issues, and this is due to the informal and praise mechanisms for the provision of such trainings including the provision of training by wrong persons, through their own personal experiences. Due to findings above, the researcher recommends that the Government and other stakeholders should make sure that entrepreneurship training are provided on practical basis and training programmes in rural areas should be developed.
Keywords: Entrepreneurship, Training, Rural, Female. 
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CHAPTER ONE
INTRODUCTION AND BACKGROUND OF THE STUDY

1.1 Introduction

Female entrepreneurs are a current observable fact of economic and societal life. Entrepreneurial success in broad sense seems to be close up associate to motives, knowledge and attitudes of the entrepreneur (Petridou and Glaveli, 2008). The capability of discerning or creating an economic chance creates visionary goal, improvement, requirement to achieve, initiative, imagination risk taking attitude, coordination and allocation capacity and decision-making. Furthermore, accounting experience, trust, dynamism, cooperativeness, capability to trust and communicate internal focus of management and difficulty in solving problems are among the most cited features of an entrepreneur in the history of entrepreneurial activities. 
According to Nsengimana (2017), females who attempt entrepreneurship face the crisis of start-up capital access to money training and education, be short of technology experience, lack of relatives, and even reason of self-unawareness.  From this explanation, training seemed to be a critical factor when a woman makes a decision to start her own trade and be able to run it effectively, ensuring a constant income expansion. On the other hand,  today, the majority of the female entrepreneurs particularly those  living in rural areas have low professional education, working skills and training, hence their activities  are not well organized (Nsengimana, 2017). 
In addition, for the majority of them, their monetary and administrative crisis are  greatly influenced by their lack of the knowledge necessary for the entrepreneur activities which  have to demonstrate elements of innovative behavior largely existing and determined by the training to female entrepreneurs on  formulation and managing  big businesses;  and this is a vital part. It helps to impart foundation understanding on how to improve, be courageous and risk taker.  In addition, the skills imparted enhance on individual’s attitude and that influences good quality administration practices for earning, spending, saving, borrowing and investing (Badatu, 2015). As a result, training remains a key observable fact to entrepreneur`s prosperity. 
Over the years, developing countries  economy have no doubt passed through serious of transformational stage ranging from agriculture to small and medium enterprises, back to agriculture and now attention is gradually shifting to micro and small enterprises (MSEs).  Again, MSEs play a very crucial role in the development and sustainability of the economy. Entrepreneurship is now viewed as a strategy for reducing poverty and unemployment and has become a major factor for social-economic growth and expansion. MSEs contribute high percentage to inhabitants’ gross domestic product (GDP) as cited in Okafor and Mordi (2010). 
Mayoux (2001), and Ndubusi (2004), agree that micro small and medium enterprises (MESs) from more than 94% of all enterprises, contribute 60% of the nation`s GDP and 94% of the total share employment in business, women are concerned with established and managing  MSEs where they tend to be more successful. Okafor  and Mordi (2010) opine that women are mostly involved in  MSMEs thus, women are the major drivers of a fast growing economy as they make reasonable contributions to business training from home-business to medium enterprises, wealth and job creation. The increase of rate of social economy expansion necessitates increasing amount of female entrepreneurs who view entrepreneurship and self-employment as a career choice, opportunity for work design, sustenance and growth for enterprises and increases access to money (Shah 2012 & Shah, 2015).  
According to Onuorah and Olikagu (2011), females together in urban and rural have taken interest in profit-generating activities, self-employment and entrepreneurship, they however observed that female entrepreneurs have  limited facts concerning factors that influence entrepreneurial activities  behavior and what causes expansion in the MSEs they operate. However, the growth of MSES are characterized by entrepreneurial activities of improvement, risk taking and pro-activeness and these cannot be difficult to attain while one is educated and trained entrepreneurially. Entrepreneurship is a factor for business development and the revolution of the well-being of individuals` communally and economically through poor quality reduction and unemployment (Mbasua, 2014). 
Mulugeta (2010) agrees to the aforementioned opening that entrepreneurship is growing and recognized as an important driver of economic growth, productivity, improvement and employment, and is largely accepted as a key aspect of financial dynamism revolution ideas into social economy opportunity and as the important issues of entrepreneurship. Shane and Venkataranman (200) pin it up with the reality that entrepreneurship is very effective because it manages to increase socio-economic efficiencies, brings improvement to market, creates new jobs and raises employment level.
1.2 Background of the Study

This chapter includes the background of the study statement of the problem the main objective of the study, specific objectives of the study research questions as well as significance of the study. Globally, female entrepreneurial activities have enlarged. Global Entrepreneurship Monitor 2012 female`s report estimated 126 million females were in initial stage or running new big business in 67 economies around the world and  already millions were  running established businesses. 
According to the global entrepreneurship statement monitor of female 2012, females are not only creating works for themselves and their co-founders, but they too employ others. A projected 48 million female entrepreneurs, 64 million female business owners presently employ one or more persons in their business; in addition, females plan to grow up businesses. A predicted seven million female entrepreneurs and five million female established owners plan to raise their business by at least six employees in the next five years. For that reason, entrepreneurial activities produce a huge contribution to the economy of any nation, Global Entrepreneurship Monitor (GEM, 2012; Labour force survey, office of nations statistics, 2013). There is now about 1.5 million female self-employed who  stand for enlargement of approximately 300,000 since before the economic downturn (Women enterprise: A deferent perspective, group 2013).
Mwarari & Ngugi (2013) establish that SMEs are the main source of the economic growth in developed and developing countries, similarly. In the US for example, the SME sector is said to supply 67% employments and 61% in manufacturing area of productivity, in that order. In Korea, there are over 30 million SMEs constituting about 99.9% of the enterprises and employing over 88.1% of the labor force (Mwarari & Ngugi, 2013). Along these contexts to SMEs enterprises, the study on training to female entrepreneurs on formulation and managing small business is a vital aspect. 
Worldwide many studies have been conducted on the impact of entrepreneurship training to female entrepreneurs.  A study survey conducted across Europe and Asia Pacific by Wube (2010) found that, women have limited access to vocational and technical training in South Asia. In fact, women on average have less access to education than men have and technical and vocational skills can only be developed on a strong foundation of basic primary and secondary education. South Asia is characterized by low enrolment among women in education, high dropout rates and poor quality of education. 

In Africa it is reported that a growing population and a general decrease in formal employment no doubt characterize the economies of African countries. Full employment guarantees stability, security and balanced economic development. However, this full employment cannot be fully realized under the public sector-driven economy, hence the need for entrepreneurship education. Lack of skills deteriorates the business prosperity (Stella, et al., 2013). Since informal sector becomes alternative for formal sector, entrepreneurship education is therefore highly needed.

International Labour Organization (ILO) under in focus programme on boosting employment did a study on factors affecting women entrepreneurs on creating sustainable SMEs in Tanzania and other countries including Zambia and Ethiopia. The study found that a number of the women involved in food processing have received technical and business management trainings. However, the study found that, access to business skills training is often limited by lack of awareness of existing training opportunities as well as limited time available for the women to attend the training. There are not many local institutions offering training on beauty care and fashion design, and hence women in these sectors are sometimes forced to go to other countries to acquire the skills or recruit skilled employees (ILO, 2003). Therefore, entrepreneurs on beauty and other activities of such kind have been done through inheritance.

In Tanzania, Msoka (2013) conducted study with different objectives and one of the objectives of the study was to find out how educational training relates to successful running of the business. The findings show that the majority of the respondents 65.8% strongly agreed, 19.2% agreed, 11.0% were undecided, 1.4% disagreed and 2.7% strongly disagreed. As to whether educational training led to successful running of a business enterprise, the larger majority of the respondents 31.5% and 24.7% agreed and strongly agreed respectively though there was a sizeable number of  respondents, 34.2% and 6.8% who disagreed and strongly disagreed. 
Only 2.7% were undecided. Therefore, on this objective the study concluded that educational training leads to successful running of business enterprises. Moreover, Msoka (2013) found that training enhances creativity that eventually leads to quality improvement of products production. The study by Isidore (2010) cited that women entrepreneurs, especially in developing countries lack training and entrepreneurial process. This  is because training is a vital source of developing human capital as well as it plays a crucial role in providing learning opportunity for individuals to improve their skills, attitudes and abilities  Again, the impact of entrepreneurship training to rural female entrepreneurs, especially in developing countries, has not been adequately addressed in the literature. Isidore Ekpe (2010) also cited Porter & Nagarajan, 2005 that, training is a very important micro-finance factor for women entrepreneurs, as it would provide the skills and experience needed for business. Kuzilwa (2005) cited in Mwasalwila (2010) asserts that entrepreneurship education does not have to be limited to producing future self-employed people.
In Zanzibar, entrepreneurial training ideas are believed to have a long history in the education system.   This is to say since after the Zanzibar revolution of 1964 and soon after the declaration of free education on 23 September 1964, where different levels of education systems were expected to produce young people who were ready to venture into productive activities (Khatib, 2017). The  policy was extended to the current education and training policy which gave the roadmap on how education should be conceived as a process which should enable a human being to utilize his or her full potentials using available resources and being able to cope with dynamic needs in the society and contributed to socio economic development (Khatib, 2017). 
Entrepreneurial education has also been emphasized in the Technical Education policy, the Higher Education Policy, The State University of Zanzibar (SUZA) and the Entrepreneurship Development Policy (SUZA, 2016) and the current Education and Training Policy (RGZ, 2018). A part from the national education policy, there have been other sector policies such as the first National small and Medium Enterprises Development policy, the National Youth Development policy, the National Employment Policy and the National Economic Empowerment Policy (RGZ, 2019).
1.3 Statement of the Problem
Women are flattering an important social economy group and therefore more efforts are required to quicken and nurture them in taking up entrepreneurship activities. Despite the increasing significance and figures of female entrepreneurs, a small number of studies have included females in their research samples and data segregation in their entrepreneurial activities are rather scarce and not easy to obtain. One of the factors that assist females become entrepreneurs is training, though it seems different. As a result, entrepreneurship training in developing countries is becoming a base of imparting experience to females in controlling their own business. These businesses are found mostly in the formal sector. Some of the females are becoming entrepreneurs through watching  entrepreneurial activities of others, and others are becoming entrepreneurs post presence of small workshops which are normally provided by knowledgeable entrepreneurs and are done out of the informal and inaccurate systems. 
Several studies have been conducted on the factors that constraint female business` enlargement development (Isidore at al. (2010); Yakubu  (2017); Nsengimana (2017)). However, very few published studies have been conducted on the impact of entrepreneurship training of women entrepreneurs in rural areas. Most of these studies were conducted outside Mkoani District in Zanzibar, in large developed towns and not in emerging towns like Zanzibar. Thus, their data do not reflect the real situation of the Zanzibaris, especially those engaging in entrepreneurship activities living in rural areas. This study has been conducted to assess the real situation of the topic under discussion by finding out the impact of entrepreneurship training of women entrepreneurs in Mkoani district in Zanzibar. The study is particularly on those women who are living in rural areas in order to unlock their hidden potentials, stimulate their entrepreneurial spirit as well as strengthen their participation in entrepreneurial activities in general. 
1.4 Main   Objective of the Study 

The main objective of is to assess the impact of the provision system of entrepreneurship training to women entrepreneurs.

1.5 Specific Objectives
i. To examine the contribution of entrepreneurship training to rural female entrepreneurs
ii. To identify methods used in delivering entrepreneurship training to rural female entrepreneurs. 
iii. To identify barriers that rural female entrepreneurs face in getting entrepreneurship training. 

1.6 Research Questions

i. What are contributions of entrepreneurship training to rural female entrepreneurs’ activities?
ii. What are the methods used in delivering entrepreneurship training to rural female entrepreneurs? 

iii. What are the barriers that rural female entrepreneurs face in acquiring entrepreneurship training?
1.7 Significance of the Study
This study is very important, because it will help the Revolutionary Government of Zanzibar (RGOZ) especially the policy makers to prepare good, workable and sound policies in order to   strengthen female entrepreneurship activities particularly for those who are living in rural areas. In addition, the study findings will be used by Non-governmental organizations (NGOs) to conduct various trainings and workshop sessions for mobilizing women entrepreneurs toward production of better products. This will help to increase the number of entrepreneurs who will produce better quality and enough products for the market.   Furthermore, the study will assist the social workers personnel as their reference to social workers practices in disseminating knowledge to Zanzibaris on how entrepreneurs could improve the ability of their production in their respective areas.
CHAPTER  TWO
LITERATURE REVIEW
2.1 Operational Definitions of the Key Terms

Entrepreneurship: According to Lazier (2005) entrepreneurship is the procedure of assembling necessary factors of social production consisting of human, physical, and information resources and doing so in good at your job manner. He again defines entrepreneurs as those who put people together in special ways and link them with physical capital and ideas to create a new result or to produce an existing one. Hence, the word reflects a willingness to do something, while the person who displays the willingness is known as an entrepreneur.

From the above definitions, one can define an entrepreneur as a person who sees an opportunity and assumes the risk of starting a social enterprise to take benefit of the opportunity. Entrepreneurship: Is the practice of starting new organizations or revitalizing mature organizations in general in response to identified opportunity to create community wealth. 

Entrepreneur: The word “entrepreneur” was invented in France, in the early 18th century. It derives from the French “entreprendre”, which in simple English means “undertake”. The initiative person using the term for trade and industry purpose and actually building some theory about it was Richard Callington. According to him, an entrepreneur is someone, who observes business judgment in the face of uncertainty of the future. In this first definition, we can evidently recognize the word risk. Also, according to Filion (2011), an entrepreneur is an actor who originates by recognizing opportunity; he or she makes moderately risky decision that leads into events requiring the competent use of resources and contributing a benefit.  
Women entrepreneurs: In this research, female entrepreneurs according to ILO (2003) are entrepreneurship groups/activities owned or managed by female. 
Entrepreneurship training: Entrepreneurship training is defined as the purposeful intervention by a trainer in the living of the learner to impart entrepreneurial qualities and skills to allow the learner to survive in the world of business. Albert, Sciascia and Poli (2004) defined entrepreneurship training as the structured official spread of entrepreneurial competencies, which in return refers to the concept, skills and mind awareness used by individuals for the period of the process of starting and increasing their growth-oriented venture.

2.2 Theoretical Reviews
The research was guided of two theories namely human capital theory, and resource-based theory. Because, these are related to this study and enough according to its content.

2.2.1 Human Capital Theory
The human capital theory advocates about education and training that highly influences entrepreneurship that guide and assist an entrepreneur so that can escape from getting losses. This theory states that, an individual needs stock of competences, education, training, experience, skills and intelligence. Becker’s (1993) human capital theory, suggests that education and experience through training   develop skills that enable workers to be productive. Human capital enhanced includes such learning and this manifests itself in varieties of high value opportunity recognition, skills enhancement and resource acquisition (Kwabena (2011) and UNDP (2009). 
Human capital theory gives details adding  that, investment in knowledge, skills and abilities enhances the productive power and competencies to engage in a more enterprising, innovative and flexible manner in a changing environment.  Kwabena (2011) pointed out that there are two factors underlying human capital theory, education and experience. The knowledge gained from education and training, as well as understanding represent a resource that is heterogeneously distributed across individuals and in result is central to recognize differences in chance identification and exploitation. 
Some females are surrounded with varied business opportunities and yet they undergo poor quality life and unemployment for their lack of entrepreneurial knowledge. World Bank Report (2006) supports a point that one of the factors that guide to sudden poverty amongst people is attributed to the lack of entrepreneurial information that can really produce a sense of self-sufficiency. The position of human capital in fostering entrepreneurship for economic expansion and development through successful learning, experience and efficient management skills, depends on its capability to make new configuration of production that is less expensive but successful.
From the above theory, education/training, experience and skills assist to identify business opportunities created in the market and hold up existing ones to a larger height. Female entrepreneurs can develop their knowledge through education. Hence, assist their creative and upgrading ideas that can assist develop big business enterprises through the creation of new knowledge, new products, new services and new ways of production at a lesser price that can meet the requirements of the economy and the citizens.
2.2.2 Resource Based Theory 

The theory advocates training to the entrepreneur mostly on how to get diversity resources so that to be well active in the entire process of entrepreneurship. This theory first stated by Jay Barney, 1991 emphasizes on the way individuals earn different types of funds to get entrepreneurial efforts off the ground. Access to capital improves the chances of getting a new project off the ground, but entrepreneurs often start schemes with little ready capital. 
Other types of resources entrepreneurs might leverage include social systems and the evidence they supply, as well as the human resources, such as education or training. In several cases, the intangible basics of management the entrepreneur adds to the combine operate as resource that a big business cannot return. This theory embraces ventures amongst individuals of what they possess in a form of understanding or households. As we have seen or heard from various national or local authorities officials, they argue women  to form groups where different ideas, background, skills, creativities are brought together in formulation of business activities, supervision, sustain, and be able to hold up monetarily. 

As a result, concisely the human capital theory will assist female entrepreneurs to make bigger their skills, knowledge, and work together and make greatest profits. In addition, the psychological theory helps female entrepreneurs to make the community change for the necessary, provides principles and framework to organizing community knowledge, to work with others to inspire society change and make them more authoritative.  Hence, the resource based theory advocates training to entrepreneurs particularly on how to get diverse  resources such as financial, material as well as human resources so that  to be well active in the whole procedure of entrepreneurship.

2.3 Conceptual Framework 

This framework establishes the relationship between independence and dependent variables.

   Independent variable (IV)
                                      Intermediary variable (IV)



                                    Dependent variable (DV)

Figure 2.1: Conceptual Framework

Source: Researcher, 2019
The framework above highlights the interconnection of independent variable, intermediary and dependent variables whereas in the independent variable there are entrepreneurs, elements under intermediary variables such as (performance, participation, creativity and innovation) available in study, directly affect female entrepreneurial activities. In addition, those factors may result into high or low production qualities to female entrepreneurs in rural areas. In dependent variables, there are good ideas, high profits, expert and successful; these will only be achievable if there is high performance, participation and creativity. Under this circumstance, it is accurate that there is a relationship between independent, intermediary and dependent variables. Moreover, this research will help Mkoani District officials on improving the standard of entrepreneurship training to female entrepreneurs living in rural areas.
2.4 Entrepreneurship 
The concept of entrepreneurship has a wide range of definitions; entrepreneurship is the process of identifying a business opportunity or training into marketable value by using the accessible resource to provide goods or service in order to meet the needs of consumers. Entrepreneurship is defined the process of  using available capital to form a business work in an open and free market  economy  for the purpose of making profit. Aruwa (2006) understands entrepreneurship as the readiness and the ability of an individual to seek for investment opportunities, to establish and run an enterprise successfully. It is a term used for creativity innovation and introduction of current product and service in the marketplace that can yield a profitable business venture. 
Onodugo and Onodugo (2015) express entrepreneurship as the process of increasing the supply of entrepreneurs or adding to the stock of existing small, medium and big enterprise available to a country and promoting many capable entrepreneurs, who can successfully run advanced enterprise, nurture  them to grow and sustain them with a view to archive broad socio-economic development goals. Welsch (2004) & Mbasua (2014) define entrepreneurship as a pursuit of opportunities beyond resource you currently control. This definition takes into account both individuals and the society in which an individual is embedded. Society has cultural that shapes the thinking and behavior and perception of an individual. 
According to Barringer et al (2008) entrepreneurship is about taking a risk; it is the process of starting new organization especially new business; it involves the creation of new wealth through application of new concepts. Barringer, et al. (2008) as in Baba (2013) believe that what entrepreneur has in common are not personality traits but a commitment to innovation. For improvement to occur the entrepreneurs must have not only talent, ingenuity and experience but also the necessity to be hard working focused and purposeful. Entrepreneurship is about self-employment, creating job opportunities for others, bridging the gap of unsatisfied wants in the market position by creating new enterprises and producing new products and services. It is not all about wealth creation but concerning searching for new opportunities that can turn the world around. 
2.5 Women and Entrepreneurship Globally 
Women entrepreneurship has attracted increasing consideration in recent years in the light of concrete evidence of the importance of new business creation for social growth and community development (Acset, et al., 2005 & Langowitz and Minniti. 2007). Females normally start businesses individually   or in association with other females, friends or family members. There are numerous studies and statistical reports presenting women’s entrepreneurship activities. Women’s involvement in entrepreneurship varies around the world. Researchers are increasingly trying to identify the number of women entrepreneurship and their impact on social development. The Global Entrepreneurship Monitor (hereinafter GEM), the World Bank, the European Commission Report and other reports offer complete investigation of female entrepreneurship activity rates and impact indicators. 
These data evidently show the impact of female entrepreneurs in the economy and on the social welfare.  The World Bank (2013) noted  that in the United States, women owned businesses are grown-up at more than double the rate compared to all other businesses, they contribute nearly three trillion dollars to economy, and are directly responsible for 23 million jobs. Moreover, for the developing countries, female entrepreneurship also is increasing. There are about eight to ten million formal SMEs with at least one female owner (World Bank, 2013).   The research of the European Commission statistical data on female entrepreneurs in Europe (2014) had the objective to collect, to analyze systematically in attendance the majority recent data on women entrepreneurs in 37 European countries. The dissertation revealed that in 2012 in these countries, 29% of entrepreneurs were women while in the 28 European countries elements states the share of female entrepreneurs was 31% (The European Commission, 2014).  
According to the World Bank Report on Gender and Development (Web.worldbank.org, 2013) female run enterprises are progressively increasing all over the world, contributing to household incomes and growth of social well being. Additionally, the research shows, where females do not participate uniformly in entrepreneurship, the society looses out the value that can be created by half of its population (Kelly, Brush, Greene & Litovsky, 2010). Female involved in community activities are empowered socially and they are able to contribute extra to the overall community development. 
The finding of Alecchi and Marcovic (2013) revealed that women participating in businesses are imposing a new behavioral style in business and that female durability, persistence and intuition brings community advantage. Furthermore, as data indicate, female are choosing entrepreneurship as their career path. With increasing democratization, genders in equalities are decreasing thus offering an added productive atmosphere for together male and female. Empowered women can change societies. Female entrepreneurs create new products, new jobs and present new resolution to management and social problems. Therefore, trends on women entrepreneurs show that women are becoming an important driving force of community development and social welfare.
2.6 Methods Used to Deliver the Entrepreneurship Training
There are methods that are used for instruction in entrepreneurship training. The entrepreneurship obeys that most business schools today have integrated their entrepreneurship programs into the real world practice of business development, when we talk of a pedagogy of action within the framework of entrepreneurship, we promote real world business development course at beginning, rather than at the of entrepreneurship programme (Isdore, 2012). Gain insight into the value of leadership and yet struggle to find and grow their own style. Practice entrepreneurship and learn about the power of human agency through experience but it is more art than science to effectively manage and use human resources. They underestimate the role of trust and learn that the delegation between managers and employees is not an action. Serious simulations and games implemented during entrepreneurship training. Indeed this subject is increasingly relevant to the educated of any entrepreneurship-training programme.  More and more educators and corporate trainers are looking for applications in both academic and professional environment (Nsengimana, 2017).
2.7 The Contribution of Entrepreneurship Training
Entrepreneurship training has its contribution in creating knowledge-based economy. It contributes towards raising awareness about the state of entrepreneurship. Entrepreneurship training helps diversify the economy and creates knowledge based economy. In fact building a knowledge economy requires more than introduction of entrepreneurship training. In addition, entrepreneurship training requires improvement in the national innovation system, large investment information and commutation technology and good macroeconomic performance. It helps the original work that links entrepreneurship education and training with the knowledge economy (Fellman, 2012). 
2.8 Entrepreneurship Training 

A considerable amount of men and female entrepreneurs fail to initiate and grow a business because of lack of entrepreneur experiences. Women entrepreneurs seem to suffer from this shortage more than men entrepreneurs do. Big quantity of women entrepreneurs have  small knowledge of management function (planning organization leading and controlling) of how to interact with network or of how to negotiate a good quality  deal. Without adequate education, skills and training female entrepreneurs cannot survive the globalization big business, with the emphasis on speed and coping in a constantly changing microenvironment. Education is the foundation of business success, removing felling of inferiority and enhances confidence. Female entrepreneurs with adequate education are capable of handling buying business non-issues and drive entrepreneurs to success (Simon, 2017).
Women entrepreneurs can manage with the business environment if they receive a complete training package, entrepreneurship need be learned from primary school to tertiary education, to authorize prospective entrepreneurs and encourage youth to enter entrepreneurship. Government, non-government organization (NGO) employees and stakeholders who deal with women enterprises development should collaborate to establish a sustainable platform for promoting women participation in trade. Training enhances female ability to manage loans to grow bigger (Simon, 2017).
Kelley et al. 2011, suggest that women entrepreneurs require strong entrepreneurship training to be capable to recognize the kind of business, which will open up the chance for them, instead of focusing only on small-scale enterprises. They should also get involved in permits, for instance, or buying out a trade, or buying shares in reputable companies.  
2.9 Barriers Facing Entrepreneurs
Time management might be the biggest problem facing entrepreneurs who wear many hats. If you only had more time, you could accomplish so much more. Delegating tasks you know you need to delegate or outsource tasks, but it seems every time you do something gets messed up and you have to do it anyway. Strapped budget even though cash flow is fine, it seems you never have enough in your budget to market your company to its full potential.

Energizing organizations play an important role in fueling the economy, and majority of locals set their income from such jobs; with the current rate of globalization, opportunity of business owner faces challenges that are largely exclusive to the continent. The continent also faces a poor communication network. The recent proliferation of mobile devices has greatest help to improve on this aspect. However, the internet is still inaccessible to the majority of the populace, and even those countries where it is accessible like South Africa, the cost is still way about the global average (Odinga 2012).
 2.10 Importance of Entrepreneurship Training
The position of entrepreneurship training on female entrepreneurs’ behavior cannot be overemphasized. Entrepreneurship training is significant to not only entrepreneurs but also the society. Entrepreneurship training increases one’s capacity to think of new dreams. Entrepreneurship training increases the outside opportunities, and drive potentially winning entrepreneurs to use more time in doing research and development activities leading to creative and innovative abilities with the production of original things. Entrepreneurship training encourages business owners to be bold enough to attempt their new ideas, flexible enough to throw aside those that do not work and wise enough to learn about what will work based on their observations of situations around (Mario and Arminda, 2011).  Sánchez (2010) opined that training seems significant for stimulating entrepreneurship because of several reasons. Firstly, trainings give individuals a sense of autonomy, independence and self-confidence.  Secondly, training makes citizens aware of alternative career choices. Thirdly, training broadens the horizons of individuals, thereby making community better equipped to perceive opportunities, and lastly, training provides experience that can be used by individuals to expand new entrepreneurial opportunities.
2. 11 Empirical Literature Review

Yakubu (2017) conducted a study on the impact of entrepreneurship education and training on women entrepreneurs in Gombe State Nigeria. The objective of this study was to examine the impact of training on women entrepreneurs in Gombe, Nigeria. The findings of the study showed that entrepreneurship training increased the number of customers, market expansion, opening of new branches and business expansion of youth groups and performance of small and medium enterprises.

Nsengimana (2017) conducted a study the challenges of women entrepreneurship in Kigali, Rwanda. The objective of this study was to determine negative impact experienced by women entrepreneurship in Kigali. The results show that women entrepreneurs in Kigali experienced impact that is more negative; among others were high shop rentals, lack of start-up capital, lack of collateral to obtain loan, high tax, high interest rate, high transport and lack of technological skills.  Moreover, about 92.7% of women entrepreneurs in Kigali view a lack of entrepreneurial skills as a problem affecting their businesses meaning that they believe entrepreneurial skills can influence business success, and they feel could do more if they had entrepreneurial skills.

Isidore, et al. (2010) conducted a study on the effect of microfinance factors on women entrepreneurs’ performance in Nigeria. The aim of this study was to examine the effect of credit, savings trainings and social capital on women entrepreneurs’ performance in Nigeria. The findings show that women entrepreneurship could be an effective strategy on poverty reduction in the country and source of family income.  Women do not have easy access to microfinance factors for their entrepreneurial activity and as such have low businesses than their men counterpart whereas, the rate of production in the formal sectors of their economy is higher than males and microfinance factor could have positive effect on enterprise performance.

According to Fellman (2012) cited in Nsengimana (2017), there are also a considerable number of females entrepreneurs  having a little knowledge of management functions (planning, organizing, leading, and controlling), of how to interact with networks or of how to negotiate a good deal. Without adequate education, skills and training, females’ enterprises cannot survive the globalization of business, with the emphasis on speed and coping with a constantly changing macro-environment (United States of America, United States Agency for International Development, 2009).

A study conducted in Nairobi showed that after female entrepreneurs received training, their customer service improved and they increased their customer base, income and growth rate (Odinga, 2012). Education is the base of business success, removing feelings of inferiority and enhancing confidence. Female entrepreneurs with adequate education are capable of handling business issues and drive enterprises to success (Odinga, 2012). According to the above empirical literature review, this study has not be done in any academic institution or other related field. Therefore, this study intended to assess the provision system of the impact of entrepreneurship training of female entrepreneurs in rural areas in Zanzibar. 
2.12 Research Gap

Despite of the above literatures, very few studies have been conducted on the impact of entrepreneurship training of women entrepreneurs in rural areas. However, most of these studies have been conducted outside Mkoani district.  For example, Simon Nsengimana (2017) conducted a study on challenges of women entrepreneurship in Kigali, Rwanda. Isidore et al. (2010) conducted a study on the effect of microfinance factor on women entrepreneurs’ performance in Nigeria. In addition to that, Yakubu (2017) conducted a study on the impact on entrepreneurship education and training on women entrepreneurs in Gombe State Nigeria,

 In addition, studies have been conducted in large developed towns and not emerging towns like Mkoani in Pemba, Zanzibar. Therefore, their data do not reflect the real situation especially of those women engaging in entrepreneurship activities living in rural areas. Therefore, this study was conducted to assess the real situation on the topic under discussion, by finding out carefully the impact of entrepreneurship training on women entrepreneurs in rural areas in Mkoani District in Pemba, Zanzibar.

CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Introduction
This research sought to assess the impact of entrepreneurship training to women entrepreneurs living in rural areas in Mkoani district. The chapter describes  the methodology adopted for the study in the following sections which are  area of the study; research design; target population; sampling techniques and sample size; data collection methods; data validity and reliability; data collection procedures; data analysis; ethical considerations and limitations of the study.
3.2 Area of the Study

The study was conducted in Mkoani district in five shehias namely; Mwambe, Michenzani, Makoongwe, Chokocho and Kisiwa Panza. The five shehias were selected  for the  study because first, these are amongst shehias with high rate of entrepreneurship activities; secondly, these are among areas with large number  of female entrepreneurs compared to other rural areas within the district. In addition, these  shehias were the real representative of other rural shehias in Mkoani District. 
3.3 Research Design 
It is a blueprint for conducting research and which mostly controls factors that could interfere with the validity of the findings. Designing a study assists the researcher to plan and conduct a study in a method that helps to obtain outcome, thus increasing the chances of obtaining information that could be associated with the real situation (Burn & Grove 2001).
Under this research, a descriptive research design was adopted to assess the impact of entrepreneurship education to women entrepreneurs in Mkoani district rural areas in Zanzibar. A descriptive research design is generally   used to describe a situation, subject, behavior or observable fact, and used to answer questions of who, what when, where, and how associated with a particular research difficulty. It also attempts to observe and gather quantifiable information used to analyze a target population or a particular subject under discussion. This research design helped the researcher in portraying an accurate profile of persons, happenings and position. 
In addition, it allowed an in-depth analysis of variables and elements of the population studied; the collection of appropriate and adequate data in a highly economical way, and the generation of information about the study. Moreover, this study is descriptive in nature for the reason that it complies with the characteristics of descriptive research as stipulated. Firstly, descriptive design is used to expand truthful data. Therefore, in this study factual data about social impact of entrepreneurship training to female entrepreneurs is identified and worked with.  Secondly, this design assisted the researcher in obtaining demographic information that aided him in describing the population of females living in rural areas in Mkoani District who engage in entrepreneurship   activities; and thirdly, this research is descriptive in nature because it dealt with characteristics of a population, which are un-known.  
3.4 Study Population 
A study population is the totality of any group of units which have one or more characteristics in common that are of interest to the study. The population may be all individuals of a particular type, or more restricted part of that group. The population in the study areas is 9,560 (Housing & Population Census, 2012). 
3.5 Target Population
 Target population is the total group of individuals from which the sample might be drawn. Therefore, the target population of this study included single independent women entrepreneurs, women from entrepreneurship groups and females from saving and credit cooperative societies.

3.6 Sampling Technique 
Sampling technique is the definite plan or procedure for obtaining a sample from a given population (Kothari, 2004). In this study, a stratified random sampling technique was used to select study respondents. A stratified random sampling was chosen because of its flexibility in permitting examination of different personalities of interest for exact sub group. This technique is also significant in the sense that it  allows the  researcher to carefully choose the key  respondents that were relevant for the study and who were capable of providing sufficient information related  to the topic under discussion. A researcher selected 383 respondents for the study and those involved single independent female entrepreneurs, women from entrepreneurship groups, female saving and credit cooperative societies. 
3.7 Sample Size
A sample is a small proportion of population selected for observation and analysis. Sample size refers to the amount of element selected from the population and from where information concerning the study is obtained (Brewer et al., 2013). Ritchie and Lemeshow, (2013) noted that size bigger than 30 and less than 500 is suitable for most of the work of researchers. Thus, the sample size of this study obtained using Slovenes` formula (1978),
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Therefore, the sample size of this study was = 383
3.8 Data Collection Methods and Procedures
Data for the study were collected using two methods namely questionnaire and interview. Questions on the questionnaire and interview guide were based on research objectives and questions to elicit information needed for the study.

3.8.1 Questionnaire 
According to Kothari (2004) a questionnaire is a formalized listing of questions used to solicit information from respondents. For this research, the researcher used both closed and open-ended questions to gather the required data. In this study, closed questions were prepared   to get definite answers from the respondents and open-ended questions were meant to make sure that respondents` feelings will not be disregarded and additional explanations were made. 383 respondents participated in the study whereas 156 questionnaires were given to female entrepreneurs from saving and credit cooperative societies/VICOBA and 227 questionnaires were given to female entrepreneurs from groups of profits generating activities/ entrepreneurship groups. Questionnaires are provided in Appendix 1.  
Each respondent was visited at her business area for the period of the exercise. The exercise finished in twenty days, whereas closed questions questionnaires took eight days and open-ended questions questionnaires took twelve days under the supervision of the researcher himself with his two assistants in collaboration, with a shehia leader (sheha). Whereby all respondents were given in depth explanations, analysis and expansion about questionnaires, hence with the aid of this the exercise went well and all respondents were capable to complete/fill questionnaires, as directed.
3.8.2  Interview

An interview is the discussion between the researcher with his/her respondent. It is especially helpful for gathering the story at the back of participant`s knowledge. The interview can pursue in deep information around the topic. Interview may be applied as follow up to certain responses to questionnaires for additional search of the responses (Bryman, 2012). The face-to-face key informant interview conducted with the help of a checklist as a tool for  the method The interview was conducted to find out the impact of female entrepreneurship training in rural areas in Mkoani District. Interview guide is provided in Appendix 1.
Kothari (2004) argues that, all the way through interview, the spoken communication in a face between researcher and respondents enlarge the flexibility. The researcher can inquire the same question in different ways to give the respondents high quality understanding of the question. The aim for employing this method is to secure correct information straight from the respondents. The benefit of using interview is that it is quite and flexible, adaptable and can use too many respondents. Through the interview the  researcher learns more about respondents through facial expression and body language which in one way or another correspond to the response provided, the researcher employed female researcher assistance so that to assist him in conducting interview to the female key informants. In this research, an interview used to 13 key informants, who were the officers from the Ministry of Labor, Empowerment, Elders, Women, and Children, they were asked to explain the impact of female entrepreneurship training to female entrepreneurs in rural areas.

3.9 Data Validity and Reliability 
The quality of research depends on the design of research instruments as well as use of these instruments in data collection process in the field (Headlam & MacDonald (2005), Easwaran and Singh (2010). There are more than a few tests used in judging the quality of this research, and those are built-in validity and reliability. How each of these tests were achieved, is discussed below. 
Validity:  Validity is defined as evaluation of reality or falsity of the data obtained through by means of the research instrument (Burns & Grove, 2001). In this study, validity refers to the evaluated truth or falsity of the assumed data of the impact of entrepreneurship training to female entrepreneurs. Amongst scenarios that formulate data to be valid. The researcher collected data from April to November 2019. Furthermore, the researcher used qualitative and quantitative methods and questionnaires and interview were tools of data collection which altogether give out unbiased findings and conclusion. Hence, in this research the data were collected and checked well before they were analyzed.  
Reliability: Reliability is  the extent to which the outcome or findings of the study are consistent over time and a pilot study  was conducted by the researcher to evaluate the feasibility of the study tools  and to help to make sure that the questions posed in survey are appropriate  and understandable (Mare, 2007). In this study reliability was achieved  by  pilot testing which was carried out on the instrument using seven (7) independent  entrepreneurs, ten (10) entrepreneurs from entrepreneurship groups and seven (7) entrepreneurs from saving and  credit cooperative societies in the area which, is not the area in which the real research was carried out. 
In addition, the pilot study ware organized to see how the subjects reacted to the questionnaire. On the other hand, to see whether the items included were clear enough and easily understood. Moreover, to see whether it was required to include more items in certain areas; or whether some items would not be similar to respond, as well as to determine the workability of the proposed data collection methods for the study.
3.10 Data Analysis
After data is collected, data analysis presents a method that communicates the information and allows conclusions to be drawn (Jewell, 2001). Therefore, according to this study, data collected from both primary and secondary sources were coded, processed and analyzed using both inductive and deductive analysis techniques. Induction is an approach to the analysis of data in which the universal clarification of phenomena is done by reading the data thoroughly to derive concepts and themes and make interpretations (Bryman and Bell, 2000). 
The researcher used this approach as it does not construct a rigid methodology and rather permitted him to explore alternative explanations and obtain an experience of the situation on the ground and so to understand the nature of the difficulty much better. On the side of deductive approach, according to Bryman and Bell (2000), deductive analysis stands for the commonest of the nature of the association, between theory and research. Therefore, by using Microsoft excel bar charts and pie charts it played a large role on analysis of the data collected.

On the part of data presentation, the researcher pie charts and bar graphs. The  researcher decided to make use of tables and bar graphs since tables are used to present  great quantities of data to make clear labeled rows and columns, so tables guided to  to present data in clear ways because measurement unit showed clearly as well as data was not difficult to be interpreted. Pie charts are used during presenting data for comparison, thus, by using pie charts the researchers` data and information was not difficult to be comprehensible and be faster to interpret in this study. Bar graphs are one type of graphs to make use of bands of standard width and varying length to present magnitude. Graphs are used to present data covering point in time. Therefore, the researcher of this study used bar graphs to present his data because it helped in facilitating comparisons by virtue of their well visual impact; and in addition, this study contained qualitative data, similar to graphs it facilitated the  researcher in presenting quantities data.      
3.11 Ethical Considerations
Ethical consideration is significant factor built-in when doing research. During data collection period, the figure of measures took into consideration as distant as the issue of esthetic in the study area. All necessary permits from the central government and district level were obtained. In addition, the researcher for the period of his data collection period respected the privileges and actions of respondents and obeyed their working schedules by setting up particular times for questionnaire and interview to avoid disturbance with their activities.  
Informed consent were to be considered where by respondents were not forced to participate in the study against their sharing and the participation was much on the foundation of voluntarism. In addition, all participants were informed about this research, it`s objective and how the data was to be handled. Furthermore, the researcher assured the respondents` safety and confidentiality by avoiding mentioning their names in the study.
3.12 Limitation of the Study 
For the duration of implementation of research duties, the researcher faced  various  problems including some of the respondents not  responding successfully because of safety fears; in particular for the period of data collection.  To overcome this difficulty the researcher assured them their confidentiality and anonymity. In addition, there were some difficulties in assessing respondents due to their busy schedules, where as the researcher tried to apply multiple strategies similar to callbacks and rearrange appointments to reduce the difficulty. Additionally, the researcher was faced with financial challenges that affected him to comfortably work on the research.  In order to reduce this difficulty the researcher requested for grants and subsidies   from his closest relatives.
CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND DISCUSSION
4.1 Introduction 
This chapter presents data analysis and discussion on findings with reference to the study objectives indicated in chapter one. It attempts to analyze data generated from the study that include a mixture of both qualitative and quantitative information collected from the study respondents.
4.2 Questionnaire Results and Discussion
In this study, 383 respondents within the study area, including 156 women from saving and credit cooperative societies/VICOBA and 227 women from groups of income generating activities/entrepreneurship groups were given questionnaires with questions concerning the impact of entrepreneurship training to women entrepreneurs living in rural areas. Obtained findings are provided bellow. 
4.2.1 Objective One: Contribution of Entrepreneurship training to Women Entrepreneurs’ Development
Under this objective, the researcher was able to examine the answers from the following questions:   
[image: image3.png]53%

myes

No




Figure 4.1: Attendance on Entrepreneurship Trainings

On this question, the study wanted to know whether respondents had attended any entrepreneurship training. The response from figure 4.1  show that 286 respondents which is equal to 74.7%  attended entrepreneurship training and 97 respondent, which is  equal to 25.3%  did not attend  any entrepreneurship training. This means that most of the women entrepreneurs in rural areas possessed entrepreneurship training. 

[image: image4.emf]0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

70.00%

80.00%

Yes  No


 Figure 4.2: Alignment of Entrepreneurship Training with Entrepreneurs’ Activity

Source: Research Data (2019)
Under this aspect responses from Figure 4.2  show that 295 respondents which is equal to 77.0% of respondents said ‘NO’ and the remaining 88 respondents which is equal to 23.0% of respondents said ‘YES’ this indicates that the entrepreneurial training given to women entrepreneurs did not match with their actual activities.
Figure 4.3 shows 276 respondents which is equal to 72 .1% claimed that the training received contributes to low level in promoting and increasing the creativity of their activities. In addition, 81 respondents equal to 21.1% indicated that the training received contributed to the average level in promoting and increasing the creativity and their activities, and 26 respondents, which equal to 6.8% said that the training they received has contributed to the high level in promoting and increasing the creativity of the activities. This means that for a large number of women entrepreneurs, the training received, does not assist them directly in developing and enhancing their creativities.
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Figure 4.3: The Extent to which Entrepreneurship Training Contributes to the Promoting and Improving the Creativity of Entrepreneurship Activities

Source: Research Data (2019)
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Figure 4.4: The Extent to which Entrepreneurship Training Contributes in promoting the Quality and Strengthening the Development of Entrepreneurial Activities
Under this part, Figure 4.4 shows that 278 respondents that was equal to 72.6% of respondents said that the training they received has contributed to a low level on improving the quality and strengthening the development of their entrepreneurship activities. Hence, 83 respondents equal to 21.7% indicated that training they received has contributed to the average extent in increasing the quality and strengthening the development of their entrepreneurship activities. 
Moreover, 22 respondents which was equal to 5.7%  said that the training they received has  contributed to the high extent in increasing the quality and strengthening the development of their activities. This indicates that large number of women entrepreneurs, especially those living in rural areas, the entrepreneurship training they received does not help them in increasing the quality and strengthening the development of their entrepreneurial activities
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Figure 4.5:  The Extent to which Entrepreneurship Training Contributes in Raising the Income of Women Entrepreneurs

Source: Research Data (2019)
Under this part, 277 respondents equal to 72.3% said that training they received has contributed to a low level in raising their income through entrepreneurial activities. Further,  85 respondents which was equal to 22.2%   said, the training they received has  contributed to the average level in raising their income through entrepreneurial activities and 21 respondents which was equal to 5.5%  indicated the training they received has contributed to the high level in raising their income through entrepreneurial activities. This shows that a large number of women entrepreneurs living in rural areas, the entrepreneurship training they have received; do not help them in raising and improving their incomes.
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Figure 4.6: The Extent to Which Entrepreneurship Training Contributes in Promoting and Increasing the Participation of Women Entrepreneurs in Entrepreneurship Issues

Source: Research Data (2019)
Figure 4.6 shows that 270 respondents equal to 70.5% said that the training they received has helped them to a low extent in promoting and increasing their participation in entrepreneurship issues. Hence, 91 respondents equal to 23.8% claimed that training they received has helped them to the average extent in promoting and promoting their participation in entrepreneurship issues. This shows that to a large number of women entrepreneurs living in rural areas, the entrepreneurial training they have received, does not help them in promoting and increasing their participation in entrepreneurship issues.
Objective Two: Methods used in Acquiring Entrepreneurship trainings
Under this specific objective, the study was able to identify the methods used  through the following questions: With regard to  identifying the places where  women entrepreneurs learned their entrepreneurship activities, responses were as follows; 353 respondents equal to 92.2% revealed that their entrepreneurship activities were obtained through society, i.e. they learned locally, through  experiences of their family member, friends and neighbors. Also 22 respondents equal to 5.7% showed that they learned through internet/social networks, 7 respondents equal to 1.8% learned through other means including magazines and leaflets and 1 respondents which is equal to 0.3% learned her entrepreneurship activities through college.
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Figure 4.7: The Place where Women Entrepreneurs have Learned their Entrepreneurial Activities

Source: Research Data (2019)
Moreover, findings also show that no one had attended college for entrepreneurship activities. This situation implies that the majority of women in the study area run their entrepreneurial activities without having existing, efficient and sufficient knowledge of what they are doing. Findings show that a large number of women entrepreneurs living in rural areas miss an opportunity to access entrepreneurship training through practical means, they just run their activities through society experiences. 
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Figure 4.8: Duration of Time when Women Entrepreneurs Received their Entrepreneurship Training

Source: Research Data (2019)
On the side of understanding duration of time that respondents received their entrepreneurship trainings, the majority of the respondents who were 366, which was equal to 95.6%, show that they received their entrepreneurship trainings for below 2 weeks. In addition to that, 13 respondents equal to 3.3% agreed that they received their entrepreneurship trainings for between 2 weeks up to 3 months. Also, 3 months up to 1 year  1 respondent which  was equal to 0.3% said that she received her entrepreneurship training  between 1 year and 3 years and there were no  respondents who attended entrepreneurship training  for  between 3 years and above. This means that most of the women entrepreneurs in rural areas do not have enough skills and knowledge concerning with entrepreneurship activities.
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Figure 4.9:  Ways of Receiving Entrepreneurship Training 
Source: Research Data (2019)

Under this part, 354 respondents, which is equal to 92.4%, said that they acquired their entrepreneurship training through theoretical means, 18 respondents that was equal to 4.7% indicated  that they acquired their entrepreneurship training through practical means and the remaining 11 respondents, which were equal to 2.9%, said that they acquired their entrepreneurship training through both theoretical and practical means. This shows that a large number of women entrepreneurs living in rural areas miss an opportunity to access entrepreneurship training through practical means.
Objective 3: Barriers that Women Entrepreneurs Living in Rural Areas face while they are seeking Entrepreneurship Training

Under this specific objective, respondents were; 309 respondents that were equal to 80.7% said that the great obstacle they face while they are seeking entrepreneurship training is the poor mode of presentation, whereas most of the training is provided through theoretical means.
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Figure 4.10:  Barriers in getting Entrepreneurship trainings
Source: Research Data (2019)
Further,  56 respondents that were equal to 14.6% said that the great obstacle they face while  seeking entrepreneurship training is the missing of appropriate information of what they are learning, in such a way  that it is difficult for them to put those training into a real situation/practice. 18 respondents which was equal to 4.7% said that the great obstacle they face while they are seeking entrepreneurship training is training costs that is high compared to what is delivered; that is, high training cost while the training qualities are poor. 
The revealed data with respective to objective number two indicated that majority of women in the study were just operating their entrepreneurial activities through society’s  experiences.  In addition, the results from the third specific objective of the study show that shortages of modern experiences with poor and local equipment resulted into missing training opportunities, families responsibilities and mobility restrictions were found to be among the barriers facing the rural women entrepreneurs in getting entrepreneurship training. Therefore, the researcher conducted interview with staff from Ministry of Labour Empowerment, Elders, Women and Children in Zanzibar. The data from interview is detailed  in Section 4.3.
4.3 Interview Results and Discussion
During this study, thirteen (13) key informants who are officers from the Ministry of Labour, Empowerment, Elders, Women and Children in Zanzibar were interviewed about the impact of entrepreneurship training on women entrepreneurs in rural areas. The researcher decided to take only those responses with high frequencies. The respondents’ feedback from interviews with respect to the objectives of this study revealed that large number of women entrepreneurs in rural areas experienced challenges. 
Firstly, they lack   the necessary entrepreneurship knowledge and skills, while the knowledge and skills are found to be essential; the impact of the entrepreneurship training leading to knowledge and skills which results  into increasing  one`s ability to think of new ideas, be  creative and succeed in every form of competition. Knowledge and skills also increase possibilities for attaining the outside opportunities and drive potential successful entrepreneurs to spend more time in research and development activities leading to creative and innovative abilities with the enterprises expansion and production of new things. 
Furthermore, knowledge and skills acquired from training encourages business owner to be courageous enough to tray their new ideas, they become flexible enough to throw aside those that do not work and wise enough to learn about will work based on their observations of situations around. However, most of the women living in rural areas were found to miss essential knowledge and skills on developing and managing their issues and that restrict their abilities development. Secondly, the researcher wanted to confirm the identified methods used in delivering entrepreneurship training to rural women entrepreneurs.
The responses under this objective confirmed that most of rural women entrepreneurs learned their entrepreneurship activities locality through their society. Only one woman attended college for entrepreneurship activities. This confirmation implies that the majority of women in the study area run their entrepreneurial activities without having the exact, efficient and sufficient knowledge of what they are doing, they only run their activities based on society experiences.

Thirdly, shortages of modern experiences, this is a very important impact to pursue growth and developmental opportunities of women business.  However,  on  the side of the  women entrepreneurs in rural areas they start their business with little, poor and local equipment and this is because of missing training opportunities in such a way  that it takes  a number of years at least to see the light.
Fourthly, most of the women are challenged to innovate and organize their enterprises especially for a new business under perspective that their entrepreneurship activities are highly expensive to manage while challenges coming from family and entrepreneurship activities are  issues that deteriorate the success of their entrepreneurship. Under this perspective, the families’ responsibilities go down the success of their entrepreneurship. Under this perspective, the families` responsibilities and mobility restrictions were found to be among the challenges facing the rural women entrepreneurs in getting entrepreneurship training. In general, the findings indicate that women entrepreneur did not play the three discussed theories in this study. 
Besides human capital theory, findings realize that women entrepreneurs do not develop their skills, experiences, and do not work together and create maximum profit. Hence, on the psychology theory, the results of this study imply that the training given to women entrepreneurs do not create  the social change, not provided principles and frame work to organizing society knowledge, and do not emphasize them to work with others so as to promote social change and make them more powerful. 

Moreover, the number of barriers in their communities they live affects the impact of entrepreneurship training in rural areas. Most of the community members are not ready to support the business of women entrepreneurs. Sometimes they take a chance to discourage them, including the action of lending them on improvising that it is for the development, and when it is time to repay back their debt, they deny doing so. This is one of the aspects which puts back the development of female entrepreneurs especially those living in rural areas. This indicates the failure of implementation of the resource based theory.
CHAPTER FIVE
CONCLUSION AND RECOMMENDATION

5.1 Introduction 

This chapter presents conclusions from the study and recommendations based on the findings of this study.
5.2 Conclusion

According to the findings of this study, the Revolution Government of Zanzibar has poor follow-up on the entrepreneurs’ activities and especially to those who live in rural areas; this is in regard to provision of training.  The government seems to forget that entrepreneurs need practical training and workshops that will enable them to perform their businesses better and contribute to  their income generation and well being as well as to the government income either directly or indirect.

In case of the Ministry of Labour, Employment, Youth, Women and Children it has a big  role on provision of training to the female entrepreneurs but is seems that this ministry has forgotten its responsibility and finally leave entrepreneurs losing  hope of gaining any trainings as a result they get numerous loss in their businesses. Nevertheless, the Ministry of Labor, Employment, Youth, Women and Children  provision of such training is based mostly in urban  than rural areas. 

According to data collected, the findings directly support the objectives of the study, i.e. objective one that is concerned about the contribution of the trainings to women entrepreneurs, the findings reveal that the training did not help the female entrepreneurs   in their entrepreneurship activities. On the second objective that was concerned with identifying methods used to acquire trainings, the findings reveal that most training was conducted on theoretical basis rather than practical. This led to misconception to most women in rural areas. Furthermore, the last objective states to identify the barriers facing women entrepreneurs. 
The findings revealed that most of the trainings to women entrepreneurs were theory in nature rather than practical something which never helped women living in rural areas. Due to the information above it is clearly that the findings support all three objectives of the study. On the other hand, the findings of the study will help social workers to get enough skills, knowledge and experience that they will use for further research programmes. In addition, the findings of the study collaborate with all theories that were applied to support the study, such as human capital theory, resource based theory and psychological theory.
Furthermore, data indicated that the entrepreneurial training women received, did not enhance motivation for their participation in those issues. This is due to the informal and praise mechanisms for the provision of such trainings including the provision of training by wrong persons, through their own personal experiences. Furthermore, this research shows that entrepreneurs did not have enough technological skills, business breakdown and breakdown of medium enterprises to female entrepreneur to add to the amount of poverty and growth rate. 
5.3 Recommendations
According to the study findings, the researcher recommends the following issues to be taken into account so as to expand the training and to encourage female participation in entrepreneurship trainings, for them to receive the needed experiences, which in turn will make them to become better in their business.

5.3.1 Recommendations to the Government

i. All entrepreneurship trainings should be delivered on practical basis.

ii. Training participation fee should be waived to let more women from low income to participate.

iii. Training programmes in rural areas to be included in the formal systems.

iv. There should be special certificates to those who attended trainings.

v. All participants should be assisted with transportation money to training venues  and the day meals.

On the large existing gap between rural and urban areas, the government should also extend its wings in order to remove the gap by establishing various trading projects to rural areas so that to enable female entrepreneurs have enough experience on the entrepreneurship activity in order to avoid loss.

5.3.2 Recommendations to the Female Eentrepreneurs 
i. They should be ready (commitment) to be entrepreneurs.

ii. They should consider working together.

iii. They should be ready to be cared for via training.
iv. They should set goals for trainings.

v. It is not important for them to pay for transportation to their training venues and buy day meals. 
5.4 Recommendation for Future Research Topics
This dissertation studied the impact of entrepreneurship training to female entrepreneurs living in rural areas in Mkoani District, so future studies could assess the contribution of entrepreneurship in poverty reduction to low income families in Zanzibar.
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APPENDICES

APPENDIX I: QUESTIONNAIRE FOR FEMALE ENTREPRENEURS LIVING IN RURAL AREAS 
The questions are meant for female entrepreneurs living in rural areas.

 Read the  question and answer according to the instructions given.
Please put a tick (√) on correct answers/ appropriate choices in the boxes provided.
Objective one: The contribution of entrepreneurship training to women entrepreneurs’ development

Have  you ever attended any entrepreneurship training?
Yes                                         No 

Is the entrepreneurial training you received  in line with the actual activities that you engage in?

Yes                                         No 

How has the entrepreneurship training you received contributed in improving the creativity of what you are doing?

Low 



average

high

How has the entrepreneurship training you received contributed in increasing the quality and strengthened  the development of the activity you are doing?

Low 



average

high            

To what extent has the entrepreneurship training helped you in raising income through the  entrepreneurial activity that you are doing?

Low 



average

high            

How is the training you received helping you in promoting and increasing your participation in entrepreneurship issues?

Low 



average

high            

Objective two: Methods used in acquiring entrepreneurship trainings

Where did the entrepreneurship training you received, come from?

College 

society


internet

other means

How long, did you receive your entrepreneurship training?

Below 2 weeks



2 weeks- 3 months



3 months- 1 year



1 yr- 3 years

By which means did you acquire your entrepreneurs training?
Theoretical means

practical means
     both theoretical and practical means
Objective three: Barriers that female entrepreneurs living in rural areas face, while they are seeking entrepreneurship training

 What are the barriers faced in seeking entrepreneurship training?

Cost  

Mode of presentation  

 in appropriate information


INTERVIEW GUIDE
Schedule for Officers from the Ministry of Labour, Youth, Employment, Elderly, Women and Children.

1. What is your position in this ministry?

2. Do you recognize the existence of female entrepreneurs in rural area?
A) Yes
B) No
3. Are there any training and workshops organized and provided for female entrepreneurs?

4. In what ways do you help female entrepreneurs to solve business problems? 5. What are the barriers that rural women entrepreneurs face in acquiring entrepreneurship training?

APPENDIX II: ETHICAL CONSIDERATION CLEARENCE FORM

Name of a student/researcher: 

Department:

Course:

Title of the research:

Expected duration of the research from:                                       to:

Ethical Considerations
These ethical considerations may be used as strategy in determining areas used for ethical concern.
1. All persons should be treated as autonomous individuals, and persons of make not big autonomy are entitled to safety.
2. Participants will not be identified in a straight line or through identifiers connected to the subject in any information produced by the dissertation. 
3. Responses will not place the participants at risk of expert liability or damaging to the participants financial standing, employability or reputation.    

4. No confidential figure will be used for personal benefit or that of a third party.

5. Permission to participate in the research has been given freely and without force. 

6. Subject has handed in information sheets that are comprehensible.

7 .Risks and profit of the research project have been explained to potential subject.

8. Permission of the research subject has not been influenced by financial inducement, improper strength or any form of misrepresentation.

9.  Research subject has been assured he or she may withdraw at any position in time from the research without punishment.
10. Participants will not be subject for process, which is reasonable probable to reason physical or psychological problems.
11. Participants will be informed of the outcome at the conclusion of the dissertation.


To the finest of my knowledge, the ethical difficulty listed above have been addressed in the research
	


Name and signature of the researcher

Date:

Address: 

Telephone:

Email:
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