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ABSTRACT

Information and communication technology (ICT) has been used in several social services projects to improve citizen advocacy and engagement, and to increase government transparency and accountability. The aim of this study was to examine the role of ICT in enhancing entrepreneur’s project performance in the tourism sector in Tanzania, a case study of entrepreneurs in Zanzibar. The study was centered on   assessing the contribution of using computer hardware on enhance data storage of entrepreneur’s projects, identify kind of computer software used by entrepreneurs in designing and implementation of their projects, examine how electronic information sharing support entrepreneurs and ICT beneficiaries on projects performance and to identify government policies of ICT given to support performance of entrepreneurs projects in Zanzibar. This research included the sample size of seventy eight (78) respondents were sampled. Data collection was done in respect of the study specific objectives through data collection methods, which include interviews, and self-administered questionnaire with both open and closed ended questions. Data was analyzed using Microsoft excel and presented by frequency table and description. The study findings indicate that the usage of ICT by entrepreneurs it produce huge impacts on establishing their projects and help entrepreneurs to create new opportunities and enhance their projects performance. However, there are some challenges such as cost of using ICT and highly rapid changing of technology, which hinder successful of their projects. The study concludes that there are various challenges identified such as poor knowledge and skills of the respondents concerning using ICT services. The study recommends that there is a need of government of Zanzibar to introduce training and ICT knowledge in the primary level. 
Keywords: Information Communication Technology, Entrepreneurs and Project Performance
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CHAPTER ONE

INTRODUCTION

1.1 
Background of the Problem
On the specific issue of entrepreneual projects developments is identifiable that (ICT) is a major platform used by entrepreneurs for making their business projects, In fact now days without usage of ICT society will fall behind the path of the developments (Mullira, 2006). According to the ITU (International Telecommunication Union 2021), by the end of 2021 there were estimated 60 percent of World population (4.72 billion people) we using the Internet. 
At the end of 2021, there were estimated 1.2 billion fixed broad band and subscription. It’s been common to work in a geographically dispersed organization, communicating with others with various ICT tools, Developments of ICT provide team members of the organization with possibilities of sharing of information and complex collaboration in distance without physical presence, and it’s becoming the organization to develop their products (tangible and intangible) to sale directly through ICT tools that help to generate profits according to the specific projects they formed Kumar, (2001). 
Currently Revolutionary Government of Zanzibar under Act no 2/2018 established government agency called SMIDA which help to facilitate training and required techniques that help Entrepreneurs to develop their skills in order to achieve their desired goals according to the project they formed in Tourism projects, Agricultural projects, Engineering projects and Food processing projects etc. these projects for further developments need ICT infrastructure. In order to design their projects layout especially during preparation and finishing their projects, they need to meet markets standards especially in the tourism industry. (Buhalis & Leung, 2018) the role of ICT in tourism cannot be underestimated and it is crucial driving force in the current information driven society. However there is a continued deficiency of studies on small entrepreneurs firms in the tourism sector, therefore it is important to do researches concerning entrepreneual projects on tourism.
1.2 
Statement of the Research Problem
Development of ICT sector across the world has been playing a very vital rate enhancing a performance of governments and private institution (Welle, 2010; Mora 2012. In order to survive on the business of tourism in the markets and current economy in the World, the usage of ICT tools is very important. There are different effort has been taken by the Revolutionary Government of Zanzibar and stakeholders to improve ICT services, the stakeholders provide internet service such as Zee communication (zanlink), Comnet, TTCL, Halotel, and some of them has advance their service on fiber Optics also Zanzibar Governments improve E-government that help entrepreneurs to access the information that help to improve their projects for the purpose of winning profits in the tourism sector. The use of ICT services drove the society into a new knowledge–based form where information plays an important role for the entrepreneur’s enlargement as well as customer satisfaction.
However despite the effort taken by the governments to improve   ICT sector, (Dutta et al 2015) usage of ICT has been difficult to achieve by entrepreneur’s project developments toward their products improvements in tourism industry. Also there are few studies about ICT adoption in developing countries, therefore the study was conducted to explore the role of ICT in enhancing entrepreneur’s projects performance in Zanzibar Kumar, P. (2001).
1.3 
Objectives of the Research
 In these research objectives, there are both general and specific objectives. Here below are general objective and specific objectives.

1.3.1 
General Objective
The General objective of this study is to examine the role of ICT service in enhancing entrepreneur’s project performance in the tourism sector in Zanzibar. 

1.3.2 
The Specific Objectives Are
(i) To assess the contribution of using computer hardware on enhance data storage of entrepreneur’s projects.

(ii) To identify kind of computer software used by entrepreneurs in designing and implementation of their projects. 
(iii) To examine how electronic information sharing support entrepreneurs and ICT beneficiaries on projects performance.
(iv) To identify government policies of ICT given to support performance of entrepreneurs projects in Zanzibar. 
1.4 
Research Questions
1.4.1 
General Research Question
Does the ICT service have the major role on entrepreneur’s project performance in the tourism sector?

1.4.2 
Specific Research Questions
(i) Does the use of computer hardware simplify data storage of entrepreneur’s projects?

(ii) What kinds of computer software used by entrepreneurs in designing and implementation of their projects?
(iii) What are the perception of ICT beneficiaries and entrepreneurs on the use of electronic information on the use of ICT projects?

(iv) Does the government policy support performance of the entrepreneur’s projects?

1.5 
Significance Of The Study
This research builds a theoretical background and it help to provide suggestion showing how ICT service can be applied in developments and improvements of entrepreneurs’ projects within tourism industry. The outcomes of this study it provide empirical framework that would further contribute to additional enquiry for other researchers who need the inner concept of the same subject. After evaluating former studies on ICT as a tool for the performance of projects tourism industry, also other researchers can use it as one of their reference materials. Governments and NGO’s can also use the findings of this study and helpful in their planning and finally the study is done to fulfill the MPM degree requirement.

1.6 
Scope of the Study
This study examines the role of ICT and its application in enhancing entrepreneur’s projects performance in Zanzibarhis study conducted in one case study chosen that is Zanzibar. The study was more inclusive as it picked respondents from all shehias within the Urban West Region to get result, which will be real to the actual different circumstances.
1.7 
Organization of the Study
This research is organized in five chapters. Chapter one is used to provide background of the study, statement of the problem, objectives and significance of the study, research questions and significance of the study. 
Chapter two is all about going through present operational definition, empirical literature review, and conceptual framework for the study.  Chapter three discusses detail on research methodology, research design, sample and sample procedures, study areas and data collection tools, validity and reliability and ethical consideration and data analysis approach. Chapter four provides analysis of the research questions and sub questions, through the presentation of findings. Finally, summary of the main findings, conclusion, implication of the study, recommendations and areas for further study.

CHAPTER TWO

LITERATURE REVIEW

2.1 
Introduction
This chapter gives a wide literature review related to this study. This chapter is divided into four parts. First part presents operational definitions; the second part presents theoretical framework and empirical studies of the role of ICT service in tourism sectors as a professional development aspect as mention by different literatures. The last parts give conceptual framework and research gaps in the reviewed literatures to mark the rational for conducting this study.

2.2 
Conceptual Definitions
Conceptual definition in a common language refers to the process of establishing a definition that explicitly stating what a concept means in the context of a particular study (Singleton and Bruce 1999). Cozby (2007) gives the meaning of the term as defining a concept in terms of operations or techniques the researcher uses to measure or manipulate it. He father argues that operational definition help to avoid misconception to the users of a particular study. Based on the above explanation, the key concepts that brought into operation for the present study includes Information communication Technology, Entrepreneurs, project performance, tourism industry.

2.2.1 
Information Communication Technology (ICT)

The literature shows that there is no universally accepted definition of ICT, because the concepts, methods and applications involved in ICT are constantly evolving on an almost daily basis. Blurton (2002) defines ICT as a “diverse set of technological tools and resources used to communicate, and to create, disseminate, store, and manage information”. Thus, ICT refers to forms of technology that are used to transmit, store, create, display, share or exchange information by electronic means. Kumar, (2001) cited that the Information Technology Association of America (ITAA), ICT is the study, design, development, implementation, support, or management of computer-based information systems, particularly software applications and computer hardware. ICT deals with the use of electronic computers and computer software to convert, store, protect, process, transmit, and securely retrieve information. CT devices can be embedded in other machines and appliances to increase their functionality.

2.2.2 
Entrepreneurs
According to Kilby (1971) entrepreneur is a rational decision maker who assumes the risk and provides managements for the firm. Entrepreneurs are derived from the French verb “entrepredre” which means to undertake, to attempt, to try in hand, to contract for or to adventure, to try.
2.2.3 
Project Performance
According to the British Dictionary Performance are the accomplishments of a given task measured against preset known standards of accuracy, completeness, cost and speed. In a contract, performance is deemed to be fulfillments of an obligation in a manner that release the performer from all liabilities under the contract. Although there might be exceptions, high performers get promoted more easily within an organization and generally have better career opportunities than low performers (Borman & Motowidlo, 1997), Entrepreneurs need highly performing in their projects individuals in order to meet their goals, to deliver the products and services they specialized in, and finally to acquire their profit, For the entrepreneurs, projects performance is in important indicator which describe the successful of their work. Accomplishing tasks and performing at high level can be source of satisfaction, with feelings of mastery and pride for their work, and also in low performance and not achieving the goals might be experienced as dissatisfying or even as a personal failure.
Authors agree that when conceptualizing performance one has to differentiate between an action (i.e., behavioral) aspect and outcome aspect of performance (Campbell,1993). The behavioral aspects reefers to what an individual does in the work situation. It encompasses behaviors such as assembling parts of car engine, selling personal computers, teaching basic reading skills to elementary school children, or performing heart surgery. Not every behavior is subsumed under the performance concept, but only behavior, which is relevant for the organizational goals: “Performance is what the organization hires one to do, and do well” (Campbel 1993). Thus, performance is not defined by the action itself but by judgmental and evaluative process. Moreover, only actions, which can be scaled, i.e., measured, are considered to constitute performance (Campell1993).
2.2.4 
Tourism Sector
Holloway (2004) Tourism as the business of providing for different types of visitor; overnight or longer stay and day visitors and includes accommodation, car parking, entertainment and attractions, food and drink, Beech and Chadwick (2006) cited that the mostly widely accepted modern definition of tourism is that given by the World Tourism organization (WTO) That is the tourism is the activities of persons traveling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business or other purposes. In fact, Tourism is a dynamic and competitive industry so that it requires the entrepreneur’s ability to constantly adapt to customers' changing needs and desires in order to meet customer’s satisfaction. 

2.2.5 
Computer Hardware
Computer hardware is the collection of physical parts of a computer system (Shelly Cashman Series); and Peter Norton (2004) this includes the computer case, monitor, keyboard, and mouse. It also includes all the parts inside the computer case, such as the hard disk drive, motherboard, video card, and many others. Computer hardware is what you can physically touch.
2.2.6 
Computer Software
Computer software is a collection of instructions that enable the user to interact with a computer, its hardware (Shelly Cashman Series); and Peter Norton (2004) without an operating system, the browser could not run on your computer. The picture shows a Microsoft Excel box, an example of a spreadsheet software program.
2.2.6 
Electronic Information Sharing System
Electronic information sharing system is a system, which stores information from internal and external sources to facilitate better decision making (Business dictionary.com). The system may include fiscal, social, economic, scientific or technical data geared to support a firm's operations.

2.2.7 
Internet
Douglas E. Comer (2014), define Internet is a global wide area network that connects computer systems across the world. The Internet provides different online services. Some examples include: Web – a collection of billions of webpages that you can view with a web browser. Email – the most common method of sending and receiving messages online.

2.3 
Theoretical Literature Review
This study is guided under the two theories namely Social capital theory (SCT) and Technology Acceptance Model theory (TAM).
2.3.1 
Social Capital Theory
On social capital theory in sociology by (Woolcock and Narayan 2010) , the concept of social capital has been mentioned as to the social structure, in political science referring to collective action, and in economics referring to well-being and economic growth Staveren, (2002).
The social capital concept is not new, as it can be outlined back from the experience scholars in political philosophy, like Aristotle, Thomas von Aquinas they considered understanding and trust is an essential ingredient for good governance to develop in new things. 
The concept in its modern form has been popularized by the sociologists (Coleman and Bourdieu 1980s) and their work on social issues and networks that help generate information and trust on social reciprocity Zinnbauer, (2007) since that time, the concept has had many interpretations which have lead scholars to be analytical while interpreting the concept. (Woolcock and Narayan 2010) says that social capital has “become all things to all people, and hence nothing to anyone”. 
Also Zinnbauer, (2007) Social capital refers to the extent, nature and quality of social ties that individuals or communities can mobilize in conducting their affair encompassing a wide variety of connections and networks and that people maintain with family, friends, colleagues, and it also relates to the strength of social norms, such as trust, sense of commitment and reciprocity or shared understanding that can underpin these ties.

Social capital theory is a significant features that a high level of bonding capital is generally seen as a positive attribute of a neighborhoods, enabling support of individuals and community to undergo several development projects too high levels (Anderson and Gaved 2006) social capital can be used to enhance entrepreneurs development projects especially on the issue of using computer hardware to simplified their work by storage their data for current and future use in the projects, and given this study with a focus on ICT development of entrepreneurs  projects where connections are still strong, there has been an increasing realization that ICT initiatives are part of the existing social interactions by using electronic information sharing by reducing their time and easily finding new customers within the communities Balatti and Falk (2002). 

2.3.2 
Technology Acceptance Model Theory
Davis defined this as "the degree to which a person believes that using a particular system would be free from effort" (Davis 1989). The technology acceptance model (TAM) is an information systems theory that models how users come to accept and use a technology. 

For the year of 1989 Davis presented a theoretical model aiming to predict and explain ICT usage behavior, that is, what causes potential adopters to accept or reject the use of information technology. Theoretically, Technology Acceptance Model is based on the Theory of Reasoned Action (TRA). In TAM, two theoretical constructs, the fundamental determinants of system use, and predict attitudes toward the use of the system, that is, the user’s willingness to use the system. 
In these articles TAM was used in three different ways, namely to compare different adoption models, develop extensions of TAM, or replicate the model. For example, Davis et al. (1989) empirically compared the ability of TRA and TAM to predict and explain the acceptance and rejection by users of the voluntary usage of computer-based technology; Venkatesh and Davis (2000) developed and tested a theoretical extension of TAM, referred to as TAM2, which explains perceived usefulness and usage intentions with the help of social influence and cognitive instrumental processes, and Adams et al. (1992) replicated Davis’ (1989).
2.4 
Empirical Literature Review
Empirical literature review elucidate the different studies concerning the role of ICT tools Computer hardware, computer software and electronic information sharing enhancing entrepreneurs project performance in the tourism sector in general to the World, Africa, and finally in Tanzania.

2.4.1 
Empirical Literature Review in the World
The study conducted by Norwain university of science and Technology (NTNU) (2011), had the objective of observing using ICT on computer hardware, software and electronic sharing that enable and provides the most effective framework for control mechanism of ICT project, the study conducted in-depth interviews with employees and managers in order to collect data, Study found that ICT tools enables the projects team members independence of work location and extend the existence of the Organization, also The ICT enables the real time reaction based on the assessable information which especially computer hardware enhance the flexibility of the organization in ever dynamic environments, also make the process of iteration possible in time and cost effective way, despite the weak causality due to increasing indeterminacy in greater complexity. 

The findings contribute to an improved understanding of organizational conditions for succeeding with use of ICT-based tools in innovation work, and emphasize that perspectives on knowledge management, technology management and human resource management can be promoted by using ICT in the projects performance.

In London police report in (2009) using ICT tools by using short message services, this message help police by include text message send by people in their alerting service system that using electronic information sharing system that help on security threats including bomb alerts. 
ICT accessibility and affordability has increased exponentially as a result, opportunities for utilizing ICT solutions for e-services and for reaching all groups of society, including the poor, users in remote areas, and other disadvantaged groups, have transformed the landscape for development. For example, in Bangladesh, through the national Village Phone Program, more than 270,000 Village Phone Operators, who purchased their phones as borrower members of the Grameen Bank, provide accessible pay-phone services in over 50,000 villages. In rural areas, where isolation and poor infrastructure services are common, access to telecommunications can play an important role in enhancing entrepreneurs successful in social and economic development. At the same time, the program has created significant income-earning opportunities for Village Phone operators, who are mostly women entrepreneurs.
Also in Singapore the ICT play a major role where by citizens receive information regarding the renewal of road tax, medical examination of domestic workers as well as parliament notice and alerts Kailasam,(2012).This show how ICT on computer software like play the important role to play in citizen to the government relations and speed up developments of the countries. 

Jennifer et al (2003) have examined the way ICT and internet have gradually changed the tourism industry in China. They have used the existing theoretical framework on ICT and e- tourism developments in other parts of the world namely Europe and America to examine their impact of ICT applications in the tourism industry cotemporary China. There has been tremendous development at the destinations levels in the recent years. Internet and Intranet have been extensively employed by the (DMO) which has integrated the functioning process and made the system more efficient. (Studies such as: Poon 1993, Sheldon 1997) have revealed that internet and strategic implementation of IT is now critical for companies to survive in the global economy. However, not many efforts are made to study e- tourism developments in India and other developing countries.
2.4.2 
Empirical Literature Review in Africa
In Africa several studies were conducted to elaborate the role of ICT services, in Uganda (Nampijja, 2010) the study of Role of ICT in community rural developments study found that the Uganda government adopted the telecentre model in reaching out to such communities since the Centre had to work like a satellite to extending the ICT services availed to various communities like the case with Buwama Community development project in Mpigi district which focus on provide access and promote application of modern ICTs, learning resources and build capacity for sustainable rural development, Also indicate that there are efforts by the sub county administration and the telecentre project to continue with its mandate of reaching out to all people in the Buwama region  through employing ICTs. 

Also in the study ICT use as a tool of solving Challenges of Young Entrepreneur in Ghana (2012), the study objective was to identify challenges of ICT use on entrepreneurs in developing countries. Questionnaire and interview were conducted to collect data, The study found that there a lot of challenges facing entrepreneurs on using ICT such as insufficient fund by the various stakeholders, so it lead the university curriculum lack enough resources to equip them, for these challenges entrepreneurs in developing countries face challenges of enhance their capacity to be competitive in the area of using ICT. The study recommended that, the use of 3- E-Dimensional approach can give a comprehensive solution to the problem of ICT graduate unemployment and then enhance entrepreneur’s performance in their projects.
Also the study conducted by Division of malarial Control in Kenya (2007) was piloted in five rural districts of Kenya to examine whether SMS reported surveillance data could ensure real-time visibility of accurate data and their use by district managers to impact on malaria case-management. Health workers from 87 public health facilities used their personal mobile phones to send a weekly structured SMS text message reporting the counts of four basic surveillance data elements to a web-based system accessed by district managers. Longitudinal monitoring of SMS reported data through the web-based system and two rounds of cross-sectional health facility surveys were done to validate accuracy of data. Findings revealed that mean response rates were 96% with 87% of facilities reporting on time. Fifty-eight per cent of surveillance data parameters were accurately reported. Overall mean testing rates were 37% with minor weekly variations ranging from 32 to 45%. 
Overall test positivity rate was 24% (weekly range: 17-37%). Ratio of anti-malarial treatments to test positive cases was 1.7:1 (weekly range: 1.3:1–2.2:1). District specific trends showed fluctuating patterns in testing rates without notable improvement over time but the ratio of anti-malarial treatments to test positive cases improved over short periods of time in three out of five districts. The study demonstrated the feasibility of using simple mobile phone text messages to transmit timely surveillance data from peripheral health facilities to higher levels. However, accuracy of data reported was suboptimal. Future work should focus on improving quality of SMS reported surveillance data.
Also in Policies offer general guiding statements such that out of each policy, it is possible to establish many more focused guiding statements known as programs, which are normally more specific unlike policies (Ngailo, 2012). ICT policy and practice at the university was clearly affected by national policies and practices. For example in Zimbabwe, where the recent national turmoil has resulted in significant nonoperation at Zimbabwe university and difficulties in retaining ICT staff. For the successful integration of ICT in Education, it is acknowledged that government should generate the essential guiding frameworks (polices and strategies) both at the national and sector (education) levels. The ICT in Education policy should be linked to the national ICT policy and vice-verse. In turn, national ICT policies should be rooted in the countries overall development plan (Swarts and Wachira, 2010).

Also Fuchs and Horak (2006) conducted a study with the aim of discussing the digital divide in Africa and possible solutions. One of the findings of this study indicated that the costs of Internet use in African countries are tremendously high as compared to Europe and USA. Other finding indicated that structural inequality in modern society is the reason why there are gaps in access, usage/skills, benefit, and contribution concerning ICTs, causing different types of the digital divide such as the global divide, the gender divide, the ethical divide, the age divide, the income divide, the educational divide, and the abilities divide.
People with high income, far-reaching and influential social relationships, good education and high skills are much more likely to have access to ICTs, to be capable of using ICTs, to benefit from this usage, and to be supported in political participation by ICTs than people who are endowed with only a little amount of economic, political, or cultural capital. Further they said that reducing to the digital divide to a technical problem and argue that material access possibilities and the opening of markets will result in a closing of the gap. Also, an alternative network society that is based on alternative principles of production, distribution, and regulation is needed

2.4.3 
Empirical Literature Review in Tanzania
Study investigating the ICT – utilization of small and medium Enterprises (SMEs) in Tanzania conducted by Nielinger (2003). From his study, he found that ICT is under-utilized and most of the SMEs use mobile phone as a newly available and cheapest technology to improve their business situation with respect to basic telecommunication services. However, the ICT applications such as World Wide Web and internet utilization highlights the dominance of email usage in Internet communications and email traffic suggests that computer based communications increasingly play an important role in business, especially to serve the customers, who receive almost 30% of all emails sent. 

Natujwa (2001) examined the impact of Investment in and Utilization of ICTs and market extension in overview of Entrepreneurs in Tanzania. His finding showed that enterprises which utilized ICTs and especially relatively modern and cheap technology like mobile are the one that got access to market information and thereby increased their chance to expand their market regionally. He realized that most commonly types of ICT used by Tanzanian SMEs were mainly telephone mobile phone, fax, and computer. The mostly used computers based ICT were from the tourism sector which relatively low percentage.

Also the Governments of Zanzibar through Ministry of health on the Malaria elimination program, also involved the use of ICT services play the major role that help to lower malaria in the Island from 10% in 2005 to less than 2% by 2010 (Zanzibar Malaria Elimination Program, 2012). This can identified as the reason these Island from Tanzania are the only areas to have succeed in fighting and eliminating malaria in the East and Central Africa.
The study of ICT as a competitive advantage strategy towards tourism’s SME’s operations conducted by Seif (2009) from this study he found ICT is a modern instrumental tool that enables the SMEs entrepreneurs to modify their tourism methods in order to gain customer’s satisfaction through service quality and business improvement. 

2.5 
Research Gap
There are numerous studies have been done in the area on the use of ICT services in different service provision throughout the world Using ICT and control mechanism in Project Management made by Norway university, London police report 2009. The scenario is also done at the regional level and local level in Tanzania, A number of studies on ICT have been conducted such as the use of ICT on Malaria elimination in Zanzibar, 2012 also Msheba (2014). 
However very little spoken about tourism on Entrepreneurs and particularly how these Entrepreneurs engaged in adopting ICTs for more productivity and overall total economic growth of the Zanzibar. As a large number of tourists depend on ‘ Entrepreneurs products and that they are also potential for future development of tourism is a need to carry out studies that might show how small tourism business develop, function, conduct business and how they contribute to local and national economic development.
2.6 
Conceptual Framework
Sustainable performance of the Entrepreneurs projects can be achieved through the effort of ICT services. In normally not brought by single variable but rather an interaction of various networks of different variables and effort. The conceptual framework of these variables it’s a guide to this research on examining the role of ICT service in enhancing entrepreneur’s project performance in the tourism sector.
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Figure 2.1: Conceptual Framework

2.7 
Theoretical Framework
ICT is very important to entrepreneurs and offers many benefits to them, through functions of computer hardware, computer software, electronic information shearing, and also policy regarding entrepreneurs, that help entrepreneurs to enhance their operational efficiency, increase their income, strengthen their marketing aspects and create new opportunities. The potential benefits fully manipulated by the entrepreneurs will be one of the keys to their success in the tourism industry. ICT can explore technologies that enhance entrepreneur’s projects performance and can afford to run their business at a commercial level.

Computer Hardware is a basic infrastructure for simplifying data storage. These are the computer machines which are managed to dedicatedly accessing to a centralized resources or services. This hardware plays important role to the entrepreneurs for simplifying centralized data storage. This means that, when having local area network (LAN) and presence of storage server, entrepreneurs from that LAN will have a very simple mechanism to store their centralized data and access them instantly together. Computers: Desktop or laptops are very common hardware that individual users can easily save and store their vital and private data. They are very convenient because entrepreneurs can store as much data as their computer can comprehend. External Hard disks and Flush drives: These are portable hardware purposely used for temporary store the data. Entrepreneurs can just plug in the device and store their data from their computers. Thus, these hardware has extensively simplified data storage due to its availability to most of computers users, so hardware give potentially support to enhance entrepreneurs projects performance.
Computer Software helps on project Finances and Management; Computer software is the collection of data or computer instructions that tells computer how to work. There is numerous software designs for project management like Monday.com in which project manager can truck and monitor the budget flow. Most of the software helps to monitor the project in which Entrepreneurs can find the easiness to cut some cost and do proper management. Doing so, the software helps entrepreneurs to make sure everything moved as per the plan and wherever there is a need for intervention prompted by the software, so for this functions computer software enhance entrepreneur’s project performance especially in the part of   financial management.
Electronic Information sharing reduces time for finding new customers Electronic information sharing has been used over the decades to attract customer’s business. Entrepreneurs can just put the business information needed to be shared and customers can have passed by that information through website and perhaps customer may find interested and eventually attracted. There are many social media available for electronic sharing like Facebook, twitter, Instagram and others. 
Many sectors have benefited from the superior functions of ICT, especially when it comes to improving responses to customers and increasing productivity (Harindranath et al., 2008; Omar et al., 2014; Ghee-Thean et al., 2012). One of the reasons for this scenario is that ICT can synchronize data between suppliers and customers and also improve decision-making processes. In addition, ICT can improve the exchange of supply and demand information between farmer and entrepreneurs Molony, (2008).

ICT increased income, by using ICT, entrepreneurs can reduce both direct and indirect costs, especially advertising costs and at the same time can improve their business processes. Lower costs mean that entrepreneurs can increase their income. According to Muriithi et al. (2009), ICT also enables entrepreneurs to increase production and sell more products to potential buyers and also to coordinate sales. In this way, entrepreneurs can increase their income, as well as their sales volumes. Also this study can explain how the Government policy helps entrepreneurs to build their good business in order to performing their projects through conducive environment made by Government.
2.7.1 
ICT is Basic Infrastructure for Social and Economic Performance
ICT have actually credited the role in bridging and strengthening social ties in different communities (Balatti and Falk 2002). The case in point can be where ICTs are found to enable individuals to thicken existing ties and generate new ones; for example, the mobile phones or email, are used to stay better in touch with close friends and family members, making it possible to retain close communication while meeting increased demands for mobility, or, through enabling tele-working arrangements, (Zinnbauer 2007). 

Suggests “ICT in the form of interest-oriented online discussion groups or networking spaces come in handy to develop more new ties to like-minded people in what are looser, more fluid, differentiated, interest-based, elective and far-flung networks for a wide variety of purposes, including professional skill and career networks, common hobbies and socializing or self-help groups to cope with specific problems”. ICTs are tools for communication and collaborative information sharing, ranging from simple email to interactive publishing tools such as blogs and to sophisticated collaborative work platforms that allow jointly creating, annotating and sharing information items, such as wikis or social tagging applications.

ICTs have the capacity in creating meeting spaces, where like-minded people can gather and socialize. Usenet or on websites and are by now developing into sophisticated multimedia online social networking sites such as Myspace or Face book populated by well over hundred million users and their networks of friends, as well as increasingly popular virtual words such as Second Life that mimic ambient aspects of real environments and enable participants to develop sophisticated online alter-egos.

Also, ICTs have collaborative projects that serve as attractors to bring together volunteers and seed networks around initiatives to share Internet connectivity, to jointly develop software (e.g. thousands of open source projects), or to build online content resources (e.g. the Wikipedia project to build an online encyclopedia currently with 67,000 active contributors working on over 4,6 million articles in more than 100 languages. So when entrepreneurs use negatively ICT tools its help to attracts more customers especially tourist, The customers are using online to obtain information before they coming to Zanzibar so it help to understand varieties of products such as spices, hand crafts, see weed products etc. where its located and real price per product.

2.7.2 
ICT uses as a Media for Communication to the Societies
ICT allow users to participate in a rapidly changing world in which work and other activities are increasingly transformed by access to varied and developing technologies. By this, you could almost say ICT is technology's version of economic growth, to satisfy the needs and wants of the community over time. Organizations are forced to adjust and take advantage of the opportunities provided by ICT in order to stay competitive. Businesses that do not take advantage of the ICT will run the risk of losing customers Sharma, (2002). Some of the functions that technology has impacted are information search, advertising, consumer buying patterns and behaviors Hanson, (2000). 
The ICT play a major role in the projects developments, the developments of the social media application such as YouTube what’s up, instagrams and others lead to boost developments of several entrepreneurs projects where by take this opportunities to advertise their goods through this media which help to reach large number of customers for short term period, Also other entrepreneurs formulate their own website and blogs in order to boost their sales and attracts more customers.
2.7.3  Government Policies that Support Performance of Entrepreneurs Projects
The president of Zanzibar Dr Ali Mohamed Shein said, tourism is the leading economy wheel for the island, and has many tourist attractions and contributes 25 -27% percentage (GDP) of economy of the country and also the source of Zanzibar’s of foreign currency by earning by 70%, the tourism sector is dominated by Entrepreneurs.
Tourism is the backbone of the Zanzibar economic development and because of it nature of sensitivity to information, the tourism should go hand and hand with the information communication technology. The Government intervention in tourism SMEs as well as ICT sector should be of crucial importance to correct for the market failure in order to make the economic growth of the government be sustainable. Having reviewed the significance of sectors, tourism, and ICT, the government should issue relating to investment strategy and then go on to look at the principal instrument for implementation, namely investment incentives. A rationale of intervention lies in the complex nature of the tourist products, which makes it unlikely that private market, will satisfy a country’s tourism policy objectives to produce a balance of facilities that meet the needs of the customers, benefit the host community and are comparable with the wishes of that same community Wanhill, (2004). From this situation we should all recognize, as government, tourism sector and community, that a policy that places an emphasis on qualified sustainable tourism, has far reaching implications for the development and promotion of tourism.

With the Zanzibar SME policy of the (2006), the Revolutionary Governments of Zanzibar through Ministry of trade and marketing play major role in preparation this policy in order to improve the strategies requirements and more in the Zanzibar Poverty Reduction Plan (ZPRP), it has been recognised that SMEs play a crucial role in employment creation and income generation mainly in private Sector, thus minimising the burden to the public Sector.  The implementation of this policy by any doubt will give a push to other policies in contributing towards Zanzibar developments Strategies The Small and Medium Enterprises can be easily established in both rural and urban areas since their requirements in terms of Capital, Technology, Management and even utilities are limited and also affordable to the local investors.  At the same time SMEs serve as a training ground for emerging Entrepreneurs.
There are many constraints hindering the development of SMEs in Zanzibar, they include unfavourable legal and regulatory framework, undeveloped infrastructure, poor business development services, limited access to finance, ineffective and poorly coordinated institutional framework etc. 
It is for this reason that this SMEs Development Policy was formulated so as to address the constraints and to tap the full potential of the sector. This policy serves as guidelines to all stakeholders and thus stimulate new enterprises to be established and existing ones to grow and become more competitive.  The expected outcome is to have a significantly increased contribution of the SMEs Sector to economic development of Zanzibar.
CHAPTER THREE

RESEARCH METHODOLOGY

3.1 
Introduction
This chapter describes the approach and techniques that used in the data collection. According to Moutton (2001), research methodology indicates how the researcher conducted the fieldwork. This chapter also covers the research design study area, population, sample size and sampling techniques. In addition, the section proceeds with research tools, data collection methods and validity and reliability. Also data analysis and ethical issues presented in this chapter. 

3.2 
Research Design

Research design is an activity that based on plan, based on the research objectives and it guides the selection of source and types of information. Kothari, (2008) suggest that research design is a systematic plan of what is to be done, how it will be done, and how the data will be collected and analyzed. It is a simple framework or plan for a study used as a guide in collecting and analyzing data. The research design ensures that the study is relevant to the problem and used economic procedures. Corlien, (2003) adjoins that research design is not related to any particular method of collecting data or any particular type of data. Any research design can, in principle, use any type of data collection and can use either quantitative or qualitative data.
This research aim to describe the role of using ICT in the Entrepreneurs project sin Zanzibar. Rationale for the selection of survey method is that the survey allows the use of multiple methods, and with it, it is easier to contact respondents. A questionnaire is prepared with questions designed to collect the information on the effectiveness of the ICT on entrepreneur’s projects in tourism in their day-to-day business in Zanzibar. The number of entrepreneur’s in different incubators selected randomly in order to avoid having a biased sample. In order to fulfill the objective of the study, the descriptive survey also used. Descriptive survey is the method of collecting information by interviewing or administering a questionnaire to a sample of individuals and it involves measurement, classification, analysis, comparison, and interpretation of data Kerlinger, (1973). 
3.3 
Research Area

Zanzibar is an archipelago of two Islands, namely Unguja and Pemba, about 40km of the eastern coast of the United Republic of Tanzania (Slade,et al 2012),the field research for study was conducted on the Island of  Unguja because  is the most active in tourism activities been conducted compared to Pemba Island which is considered to be less active in tourist industry. Unguja Island has a surface of 2,577 square kilometer (Slade, et al. 20120. The Island of Zanzibar is situated between latitudes 5 40’ and 6 30’ and longitude 39 east. It is about 85km (53miles) long and its broadest point 39 km (24 miles) wide. Its area is about 1660 km square (640 square miles) (Slade, et al. 2102).
3.4 
Target Population

According to Bryman (2003), Population-basically is the universe of units from which the sample is to be selected. The term ‘units’ is employed because it is not necessarily people who are being sampled-the researcher may want to sample from a universe of nations, cities, regions, firms, etc. Thus, population has much broader meaning than the everyday use of the term, whereby it tends to be associated with a nation’s entire population. The targeted population for this study were entrepreneurs, managers, ICT beneficiaries and Revolutionary Government employees.  
3.5 
Sampling Design and Sample Size

3.5.1 
Sampling Design

Sampling is a means of selecting a subset of units from a target population for the purpose of collecting information (Kombo and Tromp 2006). This information is used to draw inferences about the population as a whole. The subset of units that are selected is called a sample. Each individual is chosen entirely by chance and each member of the population has an equal chance of being included in the sample. In this study where it represent the 2.6% of the managers, 23% of Revolutionary Governments employees and 15.4%of ICT beneficiaries of the entire sampling size. Also Stratified sampling used in this study because in this sampling method where by the researcher divides the population into separate groups, called strata where it help to get information at the specific target group at the same time 59% of Entrepreneurs were used.
3.5.2 
Sample Size

According to Adam and Kamuzora (2008), the selection of the sample size should take into consideration the required accuracy, the sampling procedure the nature and characteristics of the population, the time and financial resources available and tools of data collection. A total sample size consists of 78 respondents. According to Rescoe (1975) “sample size larger than 30 and less than 500 are appropriate for most research”, this minimum selection based on the fact that, sufficient minimum size of samples may lead to proper collection and management of data, which is contrary to selection of huge sample size. Thus, the sample include managers, Zanzibar Revolutionary Government employees and entrepreneurs of the area where located. Stratified random sampling used to pick the 78 respondents.
Table 3.1: Sampling Distribution

	S/N
	Respondents
	Sample
size
	Percentage (%)
	Sampling Design
	Data collection tools

	1.
	Managers
	2
	2.6%
	Random sampling method
	Interview

	2.
	Zanzibar Revolutionary Government employee
	18
	23%
	Random sampling method
	Questionnaire

	3.
	Entrepreneurs
	46
	59%
	Stratified sampling
	Questionnaire

	4.
	ICT beneficiaries
	12
	15.4%
	Random sampling method
	Questionnaire

	
	Total
	78
	100%
	
	


3.6 
Data Collection Methods

Data collection is the gathering or collection of information needed to address a research problem (Denise, et al. 2001). Both qualitative and quantitative methods are used, social survey, and focus group and key informant interviews.
3.6.1 
Secondary Data

Secondary data is collected from various studies according to the subject matter. The findings from secondary data provide an insight to the study on what kind of information should be collected. Secondary data is also assist in the analysis of the primary data.
3.6.2 
Primary Data

This is the data obtained through first-hand investigation includes information collected from interviews, experiments, surveys, questionnaires, focus groups and measurements.
3.8 
Data Collection Tools

Research use questionnaires and interview instruments because of the nature of the study, the number of respondent studied, cost in term of time and financial resources.
3.8.1 
Questionnaire

Questionnaire is a self-perfect instrument used for gathering information about variables of interest to an investigation (Cohen, 1989). In this study 76 respondents filled Questionnaires, where is both open and closed ended type; the questions is very clear and do not need much time to spend in filling or answering them. This is to avoid tiresome. Questionnaire form distributed to the Entrepreneurs, Government employees and ICT beneficiaries the choice of using questionnaire in data collection is given a greater priority because of its advantages over the other methods and its efficiency or reliability to capture more information from the source Kothari, (2004).
3.8.2 
Interviews

The study interview with two (2) Managers from the respective authorities, interview is any person to person interaction between two or more individuals with specific purpose in mind Kumar, (2001). Zanzinetand Zantel are the two biggest communication and information companies in Zanzibar and were the first one deal with provision of internet services and the latter is a telecommunication company. The researcher constructs guiding questions (appendix II) which lead the interview to extract more information relevant to the study.
3.9 
Reliability and Validity of data

3.9.1 
Reliability Data

Reliability refers to the consistency with which repeated measures produce the same result across time and across observers Patton, (2002). Reliability concerns with the question of whether the results of a study are repeatable. So, Reliability implies stability or dependability of an instrument or procedure in order to obtain information Bryman, (2001). In this study, several measures were employed to ensure that the result is free from material errors from the design of the questionnaire to interpretation of results. Such measures included pre-testing the designed questionnaire by conducting pilot study in the field before the actual study and then prior review of questionnaire by the supervisor.
3.9.2 
Validity of data

Validity refers to the extent to which concept one wishes to measure is actually measured by particular scale or index. That is, the extent to which an account accurately represents the social phenomena to which it refers Babbie, (1992). Validity deals with persons, setting and time to which findings can be generalized. This was addressed in this research during the planning stage.
The following strategies was adopted; interview, sorting and pre testing of the questioner for the purpose of measuring theoretical meaningfulness of the concept and concepts and consistency of language used to present concept. Also by asking respondents if question are clear in order to measure the intent of the questions.  
Following the validity checks and reliability, data analyzed using tables to determine the percentage of response to show the relationship or difference as the basis to answer the research questions. Constructs validity is concerned with the validity of relationships between theoretical constructs variables operationalization and conclusion to be drawn (Babbie, 1998, Robson, 1993). In order to achieve it, the scientific research process adopted from designing the research problem, and undertaking the research process.
3.10 
Data Analysis

Data analysis was done by descriptive method using tables, together with description is used to present some data that is collected in the field. It refers to the computation of certain measures along with searching relationship patterns existing among data groups (Kothari, 2004). Data analysis is done to sort and evaluate gathered information in relation to posed question and identified concepts (Veal, 1997).
3.11 
Ethical Issues

Research ethics involved the application of fundamentals ethical principles to variety of issues in conducting scientific research. Among the ethical issues regarded in this research was voluntary participation of respondents, which does not require people to be coerced.
Apart from that, the appointment was made with all respondents and the interviews were conducted as per every interviewee’s convenient time. But before conducting interview, the informed consent was taken. It is argued by Creswell (2003:64) that during research the researcher is compelled to develop an informed consent form for participants to sign before they engage in the research. This form acknowledges that the participants’ rights have been protected during data collection. The informed consent form is found in (Appendix I)
CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 
Introduction

This chapter presents data analysis and research findings. It aims to understand the role of ICT on enhance performance of entrepreneurs at Zanzibar Town. This chapter puts forward data presentation and findings of the study. It commences with the profile of the respondents, followed by the presentation, analyses and discussion of the findings. This was done through using questionnaire and interview.
4.2 
Profile of Respondents

This study involved seventy eight (78) respondents from the study area. Most of the respondents were entrepreneurs, Government officers, ICT beneficiaries and managers. 
Table 4.1: Profile of Respondents

	Age 
	Respondents
	Percentage (%)

	Under 21 year
	12
	15.38

	21-30 year
	32
	41.02

	31-40 year
	25
	32.05

	41-50 year
	6
	7.69

	Over 50 year
	3
	3.84

	Total
	78
	100

	
	
	

	Gender
	Respondents
	Percentage (%)

	Male
	48
	61.53

	Female
	30
	38.46

	Total
	78
	100

	
	
	

	Education
	Respondents
	Percentage (%)

	No education
	1
	1

	Primary
	2
	3

	Secondary
	10
	13

	College/University
	65
	83

	Total
	78
	100

	
	
	

	Cadre
	Respondents
	Percentage (%)

	Self employed
	50
	64.1

	Government employee
	22
	28.2

	Private employee
	6
	7.69

	Total
	78
	100


The entrepreneurs Government officers and ICT beneficiaries were use questioner by random sampling in different areas while Managers were interview in their offices. The profile of the respondents that covers their age, gender, education and employment as in Table 4.1.

4.2.1 
Respondents’ Composition by Age

Age of the respondents ranged from under twenty one to over fifty years. Grouping the respondents based on their age at the interval of ten years, five groups were obtained. The number of respondents whose age ranged between under 21 years was 12 (15.38%), while that of respondents whose age ranged between 21 to 30 years was 32 (41.02%) the respondents ranged between   31to 40 years was 25 (32.05%)  respondents were aged between 41 to 40 years  was 6 (7.69%) and those that were over fifty years were 3(3.84%). This distribution is as presented in Table 4.1 demonstrate the data.

4.2.2 
Respondents’ Composition by Gender

Male respondents who were 48 (61.53%) and female respondents who were 30 (38.46%). This is due to the reason that most of the female populations were the one who fetch clean and safe water from the public water tape, compared to the male population who were mainly very low in proportion. Table 4.1 demonstrates the data.
4.2.3 
Respondents’ Composition by Education

Education of respondents ranges from primary education to college and university education. Out of 78 respondents sixty five (65) respondents (83%) had university and college education. While ten (10) respondents (13%) had secondary education and two (2) respondents (3%) had primary education? The remains one (1) respondent (1%) had no education. The results are as shown in Table 4.1.
4.2.4 
Respondents’ Composition by Cadre

The respondents’ carders comprised of 50 self-employee people which is sixty four percent (64%) out of 78 respondents who are wage–employed were government employees  is  twenty two (22) which is twenty eight percent (28%) and remains six (6) respondents were private employee which is seven percent (7%) of the total respondents. This composition is presented in Table 4.1.

4.2.5 
Respondents’ Composition by Current Position

All seventy eight (78) respondents were attempted on this question. The study results show that over (65%) of the total respondents were owners of their business, Respondents (16.6%) ICT personnel were employed from Government and Private sector, respondents (15.3%)  were supervisors, While two (2) respondents which is (2.56%) were managers employee from private sectors. the study indicate that most of the respondents were self-employed and manage their own business .This composition presented in the Table 4.2.
Table 4.2: Distributions of Respondents by Current Position
	Respondents
	Owner of the business
	Manager
	Supervisor
	ICT Personnel
	TOTAL

	Entrepreneurs
	46
	0
	0
	0
	46

	Managers
	0
	2
	0
	0
	2

	Government officials
	0
	0
	8
	10
	18

	ICT beneficiaries
	5
	0
	4
	3
	12

	Total number
	51
	2
	12
	13
	78

	Percentage
	65.3
	2.56
	15.3
	16.6
	100%


Source: Field Survey

4.3 
Contribution of using Computer Hardware on Enhance Data Storage of Entrepreneur’s Projects
The first objective of this research was to assess the contribution of using computer hardware on enhance data storage of entrepreneurs projects to enable this area there are four important items are observed, namely, ICT facilities help to improve performance of the projects, preferable ICT tools used in the projects, General Office Application used for data storage and using data storage system in the projects. The section responds to the question: Does the use of computer hardware simplify data storage of entrepreneur’s projects?
4.3.1 
ICT Facilities (Internet, Wireless Networks) help to Enhance Performance of the Project

This question was directed to the entrepreneurs, the study findings show that out of the total forty six (46) respondents, 37 respondent which is  (80%) accept that ICT facilities help to improve performance of their projects and 9 which is (20%) using others facilities rather than ICT facilities to improve performance of their projects. 
The result indicates that most the respondents is (80%) accept that ICT facilities which help to enhancing the performance their projects because in ICT facilities there are many ways to spread the word of their company products and also help to set up online meeting, this kind of work help entrepreneur’s and allow them to use their resources more effectively to make their projects well known to the market, so through ICT facilities help entrepreneur’s to improve performance of their projects by minimize cost of running of their projects and acquire more customer’s.
Table 4.3: ICT Facilities (Internet, Wireless Networks) help to Improve Project Performance

	
	Frequency
	Percentage

	Yes
	37
	80%

	No
	9
	20%

	Total
	46
	100%


Source: Study Findings
4.3.2 
General Microsoft Office used for Data Storage
This question was directed to Entrepreneurs and Government employees, the study finding revealed that 30 respondents which is (46.8%) they used Microsoft for data storage, 20 respondents which (31.25%) using Microsoft excel for data storage, 10 respondents which is (15.6%) percent using Microsoft access, 4 respondents which is (6.25%) using Microsoft Power point, and there is no others Microsoft office for data storage used by respondents. general Microsoft office help entrepreneurs to prepare business documents including reports, to prepare their budget plan and allow to save their documents easily so it help entrepreneurs to manipulate their data and help to perform their projects. 
Table 4.4: General Microsoft Office used for Data Storage

	Respondents
	Microsoft Word
	Microsoft Excel
	Microsoft Access
	Microsoft Power Point
	Non of the Others
	TOTAL

	Entrepreneurs
	25
	12
	7
	2
	0
	46

	Government employee
	5
	8
	3
	2
	0
	18

	Total Number
	30
	20
	10
	4
	0
	64

	Percentage
	46.8%
	31.25%
	15.6%
	6.25%
	0
	100%

	


Source: Study Findings

4.3.3 
ICT Program (General Software) used to Enhance Project Performance
The question was directed to the entrepreneurs and Government employees, the study findings revealed that 29 respondents which is (46.9%) using window server for data storage, 14 respondents which is (21.2%) using Microsoft visual studio, 10 respondents which is (15.5%) using SQL server, 7 respondents which is (10.6%) using 
Linux platform while 4 respondents which is (6%) uses another general software.  The data indicating that software help to improve entrepreneurs projects because its help on data storage, application and communication also focus on data security and networking in order to improve file system during their projects so its help to minimize cost and time.

Table 4.5: General Software used for Data Storage

	Respondents
	Microsoft Visual Studio
	Window Sever
	SQL server
	Linux Plattform
	Non of the Others
	Total

	Entrepreneurs
	10
	21
	7
	5
	3
	46

	Government employee
	4
	8
	3
	2
	1
	18

	Total Number
	14
	29
	10
	7
	4
	64

	Percentage
	21.8%
	45.3%
	15.6%
	10.6%
	6.0%
	100%


Source: Study Findings

4.4 
Computer Software used by Entrepreneurs in Designing and Implementation of their Projects
The second objective of this research was to identify which kind of computer software entrepreneur   used in designing and implementation of their projects, in this area there are two important item were observed, namely, application software used to design their projects and Frequents ICT can minimize time and distance to find the business information. Also this objective identifies kinds of computer software’s Entrepreneurs used in designing and implementation of their projects?
4.4.1 
Application Software used to Enhance Entrepreneurs the Projects

This question was directed to the entrepreneurs and Government Officials respondents in order to understand what kind of application software are most used by respondents in their projects, the study findings show that 37 respondents which is (57.8%) using Photoshop, 11 respondents which is (17.15%) using Adobe reader, 8 respondents which is (12.49%) using Dreamweaver, 5 which is (7.8%) using Gimp and 3 respondents which is (4.68%)none use of this system, application software design to help entrepreneurs to perform specific task such as graphic software that help entrepreneurs to make edits easily and make skin tone and create a high resolution copy of photo, adjusting brightness or removing a blur area  so ordinary images of their products can be transformed into professional ones with ease  and attract more customers to purchase online and help to increase entrepreneurs income through sale and enhance their projects performance.
Table 4.6: Application Software used to Enhance Performance of the Projects
	Respondents
	Photoshop
	Adobe Reader
	Dream weaver
	Gimp
	Non of the Others
	Total

	Entrepreneurs
	50%
	10.9%
	4.68%
	3.12%
	3.12%
	71.82%

	Government employee
	7.85%
	6.25%
	7.81%
	4.68%
	1.56%
	28.1%

	Percentage
	57.8%
	17.15%
	12.49%
	   7.8%                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                    
	4.68%
	100%

	Respondents number
	37
	11
	8
	5
	3
	64


Source: Study Findings

4.4.2 
The use of ICTto Minimize Time and Distance to Find Customer
The question was directed to the (46) entrepreneurs, study findings show that (54.34%) respondents accept that ICT help to minimizes time at high level to find information about selling and purchasing products to the online system due to the electronic sharing where by entrepreneurs can just put the business information needed and  attract new customers to buy their products, there are many social media available for electronic sharing like Facebook, Twitter, Instagram and others, all these are extensively used by entrepreneurs to market their products or service, (34.7%) respondents accept that  ICT help to minimizes time and distance at medium level, and (10.86%) respondents accept that ICT help to minimizes time and distance at low level to find information about selling and purchasing products to the online system.
Table 4.7: The use of ICT to Minimize Time and Distance to Find Customer

	Respondents
	 Low level
	Medium level
	High level
	Total

	Entrepreneurs
	5
	16
	25
	46

	Percentage
	10.86
	34.7
	54.34
	100%


Source: Survey Findings
4.4.3 
The use of ICTto Minimize Time and Distance to Find Information to Buy Products

The question was directed to 12 ICT beneficiaries, results indicated that 8respondents which is (66.66%) they accept ICT reduce time and distance in high level because  where  customer relax at home and enter to the online to website or social media which sell products online and pick products they want and pay through mobile money, by using electronic information sharing customer save time and distance to find products, so finding  indicate that there is relation on using ICT   and reducing time and distance to find information.

Table 4.8: The use of ICT to Minimize Time and Distance to Find information to Buy Products

	Respondents
	 Low level
	Medium level
	High level
	TOTAL

	ICT beneficiaries
	1
	3
	8
	12

	Percentage
	8.33
	25
	66.66
	100%


Source: Survey Findings

4.5 
Electronic Information Sharing Support Entrepreneurs and ICT Beneficiaries on Projects Performance
The third objective of this research was to examine how electronic information sharing that support projects performance, there are two important parts observed, namely, preferable ICT social media used in the projects and Social media used by ICT beneficiaries to purchase products online. 
4.5.1 
Kind of Social Media used by Entrepreneurs to Sell Products Online
The total forty six (46) entrepreneurs was attempt on this question with the aim to understand which kind of social media is the most used by entrepreneurs to sell products online. The study findings show that out of the total 46, Face book twenty one 21 respondents which (46%) using Facebook, 16 respondents which is (34%) using Instagram5 respondents which is (11%) using twitter, 2 respondents which is  (4%) using goggle+, 2 respondents which is four percent (4%) using linkeldn for electronic sharing on selling of their products. 
Table 4.9: Social Media using to Sell Products Online

	Social media
	Frequency (N)
	Percentage (%)

	Facebook
	21
	46

	Instagram
	16
	35

	Twitter
	5
	11

	Google+
	2
	4

	Linkedln
	2
	4

	Total
	46
	100%


Source: Study Findings
The result revealed that most of the entrepreneurs use Facebook to sell their products online because this social media is the one of the most cost efficient digital marketing methods used to syndicate content and increase entrepreneurs business visibility, it contain large number of people which connect together for personal communication and business activities also social media help to increase brand awareness and improve search engine ranking, so its help entrepreneurs projects performance by increasing viable more customers through online. 

4.5.2 
Social Media used by ICT Beneficiaries to Purchase Products Online
This question was directed to the respondents to find out which social media is the most used by ICT beneficiaries purchase their product online, the study findings show that out of the total 12 respondents,5 respondents which is (42%) using  Instagram, 3 respondents which is  (25%) using Facebook, 2 respondents which is  (17%) using  twitter, 1 which is (8%) using goggle+,  1 respondents which is (8%) using linkeldn, the study revealed that they use social media because this is the platform for networking and communication and  ICT beneficiaries appreciate knowing that when they post comments on the entrepreneurs page they will receive a personalize response rather than automates messages being able to acknowledge each comments, this  show that you are attentive of your visitors need and aim to provide the best experience so it help entrepreneurs who use effectively social media to improve performance of their projects when  customer like to  purchase online   products. Table 4.10 shows the data.
Table 4.10: Social Media used to Purchase Products Online

	Social media
	Frequency (N)
	Percentage (%)

	Instagram
	5
	42

	Facebook
	3
	25

	Twitter
	2
	17

	Google+
	1
	8

	Linkedln
	1
	8

	Total
	12
	100%


Source: Survey Findings

4.5.3 
ICT Devices used to Find Information on Internet

The question comprised of respondents (12) which is ICT beneficiaries, the aim of this data is to understand what kind of ICT devices is the most used to find information through internet, the questioned on the field data indicate that 7respondents which is (58.3%) they prefer to use smart phone as ICT device to find information on internet, 3 respondents which is (25%) prefer to use lap top as ICT device, 2 respondents which is (16.6%) they prefer to use desk top as ICT devices, there is no respondent which not use ICT device found on this study, This composition is presented in Table 4.11.
Table 4.11: The ICT Devices used to Find Information on Internet
	Respondents
	Frequency (N)
	Percentage (%)

	Smart phone
	7
	58.3

	Laptop Computer
	3
	25 

	Desk top Computer
	2
	16.6

	Don’t use any devices
	0
	0

	Total
	12
	100


Source: Surveyed Findings

In this study it shows that most of respondents used Smartphone device to find information through Internet, this device allows smooth communication even in remote areas. As an entrepreneur, you know that business can happen anywhere. This means that business deals and transactions can be done outside the office. With this, it is crucial to have something that can help you maintain a smooth communication with your employees, business partners and customers even in the meeting without going outside to find internet café, and also this device have advance and powerful features such as Internet connection with wireless connectivity, Bluetooth, and various apps. The Bluetooth feature allows for the effortless sharing of files such photos and videos. For businesses, important business files such as presentations can be easily shared. Users can also send emails directly from apps such as Microsoft Outlook. In this way, less time is spent on performing communication actions. As a result, more time can be allotted on other more important business matters. Another feature that can be of great use for businesses is the video conferencing. In this way, communication with multiple people is possible. It also ensures that you are communicating with the right person, so this device help entrepreneurs to save their time and enhance performance of their projects.
4.6 
Government Policies given to Support Performance of Entrepreneurs Projects in Zanzibar

The fourth objective of this research was to identify, how Government policies support entrepreneurs Projects performance, there are two important items are observed, namely, Government policy support ICT to success toward users and common challenges facing on using ICT. The section responds to the question: Does the Government policy support performance of the entrepreneur’s projects?
4.6.1 
Government Policy Support Performance of the Entrepreneurs Projects
On the question about Government policy support performance of the projects, was directed to entrepreneurs, Government official and ICT beneficiaries were seventy six (76), the study finding revealed that62respondents which is (81.5%) they accept that Government policy support the succeed of entrepreneurs projects while 14 respondents equivalent to (19%) percent they have not accept that Government policy support to succeed in the their project, see Table 4.12.
Table 4.12: Government Policy Support ICT to Success

	
	Frequency (N)
	Percentage (%)

	Yes
	62
	81.5%

	No
	14
	18.4%

	Total
	76
	100%


Source: Study Findings
4.6.2 
Common Challenges Face Entrepreneurs to use ICT Facilities in Zanzibar

This question was directed to the 46 entrepreneurs and with the aim of understanding the challenges affect the performance of entrepreneurs projects, there were 21 respondents which is (45.6%) its high cost to use ICT, this is affect entrepreneurs effort to enhance their project because many entrepreneurs have low income in the area of ICT so they lack to participate in the some conversation which need ICT such as video meeting due to the cost of internet and lose business information the result  hinder their effort on enhance performance of their projects, 8respondent which is (17%) lack of ICT knowledge it affect  their projects because many entrepreneurs they lack expertise on the area of ICT so may lead to hinder their effort of enhance their projects performance, 6 respondents which is (13%) low security, this area affect entrepreneurs  activities on the internet because  have low security some data affected by virus and lose some important information such financially reports, 9 respondents which is (19.5%) Low internet speed this also affect entrepreneur’s project because it take time to send or receive information so it affect the performance of entrepreneurs projects, and 2respondents which is (4.3%) they have none of the others. These challenges affect entrepreneur’s performance.
Table 4.13: Common Challenges Facing Entrepreneurs on using ICT

	Respondents
	High cost
	ICT knowledge
	Low security
	Low internet speed
	Non of the others
	Total

	Entrepreneurs
	21
	8
	6
	9
	2
	46

	Percentage
	45.6%
	17.3%
	13%
	19.5%
	4.3%
	100%


Source: Survey Findings

However, from interviews the researcher was able to find, the kind of software (General Application software) which support performance of entrepreneur’s projects, kind of software (Specific Application software) which support entrepreneur’s projects, how Government policy support performance of the entrepreneur’s projects and common challenges facing entrepreneurs on using ICT on their projects, two (2) managers from internet service Providers Company were interviewed to understand their opinion. 
On the question what kind of software (General Application software) which support entrepreneur’s projects, Zantel manager said that,
“in order to enhance entrepreneurs projects it is better to use windows servers because this window were more powerful versions of their desktop operating system counterparts and are designed to more efficiently handle corporate networking, Internet/intranet hosting, databases, enterprise-scale messaging and similar functions and also its have the function to store, retrieve and send computer files and data to other computers on a network and more processing power this it help entrepreneurs to communicate with customers easily, by selling their products or service so this software enhance projects performance”.
Also in the same question Zanlik Manager said that, 
“SQL database is good to enhance entrepreneur’s projects performance because this is the application which helps entrepreneurs to create and maintain their database of their products and its help to genera rate sales and inventory reports that guide to their performance of their projects”.
On this question, what kind of software (Specific Application software) which support entrepreneur’s projects, Zantel Manager said that,
“the implementation of office 365 and Adobe Reader is more important because this is a free program used to open PDF documents easily, PDFs can be a wide variety of files, such as images, text documents, forms, books, or any combination of these, so for using this program may help entrepreneurs to enhance their projects performance.
Also on the same question Zanlink Manager said that, 
“Photoshop program is good for entrepreneurs to perform specific task such as graphic software that help entrepreneurs to make edits of their photos, also adjusting brightness or removing a blur area so ordinary images of their products can be transformed into professional ones with easy and attract more customer to purchase online and also help entrepreneurs to increase their income through sale and enhance their projects performance”.
On the question of government policy support performance of the entrepreneur’s projects the findings revealed that Zantel Manager said that,
 “Government policy is a key for implementation of any projects within the country, so in order to enhance entrepreneur’s projects it is better to form an effective institutional frame work for implementation of the entrepreneurs projects and current Zanzibar Industrial policy and others give chance entrepreneur to perform their projects smoothly”. 
On the same question Zanlink Manager responded that, 
“Yes government policy is very important tool for development so the policy support performance of the projects because it show the vision and mission of the country on what they want to move in a particular projects”.
On this question, common challenges facing entrepreneurs on using ICT on their projects, Zantel Manager said that, 
 “The common challenges face entrepreneurs is the cost of operating ICT is very high due to the high tariffs and high expenses on electricity for running their servers, despite the landing of submarine optic cables at the shores of the Indian Ocean, Tanzania's Internet access charges have not decreased to levels that end-users initially hoped to enjoy. Today, many Tanzanians are paying as minimum USD15 a month to enjoy high-speed mobile access to the Internet from their cellphones, including the cost voice calls which is higher to afford by entrepreneurs on education and business activities in the country so may lead to hinder effort of entrepreneurs to enhance their projects due to this fact”.
In the same question Zanlink Manager said that
“The most common challenges face entrepreneurs is poor knowledge of using ICT services, so some time it hinder their effort due to little or lack of knowledge during implementation of their project and may delay to reach performance of their projects”.
On above the responses from managers, there are some interpretations of these findings such as on General Application software which support entrepreneur’s both managers accept that general software help to enhance entrepreneurs projects but they differ on the type of general application software which support entrepreneurs project.
On Specific Application software which support entrepreneur’s projects, both managers support that application software help to enhance entrepreneur’s project but also they differ on the type of application used by entrepreneurs according to their explanation.
On the government policy support performance of the entrepreneur’s projects both managers accept that Government policy is the key for implementation of the entrepreneurs projects and also common challenges facing entrepreneurs on using ICT on their projects, both manager’s explain   some challenges concerning with the knowledge and cost of using ICT especially internet services
4.7 
Discussion of the Findings

On the objective of assess using computer hardware on enhance entrepreneurs data storage, the study conducted by Norwain university,(2011) was observing how using ICT on computer hardware and software can enable to provide the most effective frame work for control mechanism on ICT projects, the result found that ICT enable the real time reaction on based on data assessable information which computer hardware enhance entrepreneurs performance  in storage and retrieve data easily  so this related with this study both assess the contribution of computer hardware on enhance data storage of entrepreneur’s, this study conquer with previous study on the importance of ICT on enhance entrepreneurs projects. but this studies differ on the context where the previous study mostly emphasis on how ICT enhance team members independence of work location and extend the existence of the Organization, while this study mostly emphasis on how ICT enhance entrepreneurs projects performance on the area of data storage.
Another objective of this to identify kind of computer software’s entrepreneurs used in designing and implementation of their projects the study. Uganda (Nampijja, 2010) the study of Role of ICT in community rural developments, study found that ICT (computer software) enhance development project on providing access and promote application of modern ICTs, learning resources and build capacity for sustainable rural development, also related with this study focus on the computer software implementation projects performance, but this study focus on entrepreneurs performance on designing and implementation of ICT while the previous study focus on the using ICT on developing rural developments. 
The objective of examine how electronic information sharing support entrepreneurs and ICT beneficiaries on projects performance. The study of Natujwa (2001) examine the impact of investment and utilization of ICTs and market extension in overview of entrepreneurs in Tanzania, the finding showed that enterprises which utilize ICT especially modern technology were the one who got access to market information and increased their chance to expand their market regionally and internationally, in this scenario both study were related on the context using ICT enhance projects performance by getting formation and chance to expand in the market, but also differ in the area were by previous study mostly which observing on use the ICT enhance enterprises performance while this study focus on enhance   entrepreneur and ICT beneficiaries on access information through ICT.
Also on objective of identify Government policies of ICT given to support performance of entrepreneur’s projects the study conducted by (Ngailo,2012) on ICT policy and practice at the university, the result found that there were clearly ICT policy of the University  affected by national policies and practice, this study  were related with previous study on the context were both stress on how ICT policy of Government enhance performance, but it differ on the area were by this study consider ICT policy with the performance of entrepreneurs projects while previous study consider ICT policy enhance University practise performance.
. 
CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1 
Introduction
This chapter presents the summary of the study, conclusion, recommendations and area for further study. Number of items covered by this study intended to respond to the previous study knowledge gap on the area of examining the role of ICT in enhancing entrepreneur’s project performance in the tourism sector and finally provides suggestions for further researches in the problem area. 

5.2 
Summary of the Main Findings

To sum up the study, one can be conscious on the fact that the roles and use of ICT play important role in services performance includes entrepreneur’s project performance.  Much literature in the study tried to analyze different roles of the use of ICT in services provisions in their respective countries. In Tanzania and Zanzibar in particular, ICT tools and their accessories such as computers, mobile phones were used in differently in services provision.  The key findings are summarized as follows:
5.2.1 Contribution of using Computer Hard Ware on Enhance Data Storage and the Implementation of the Projects

The findings reveals that 80% of the respondents support the questions they accept the use of ICT facilities provide contribution on data storage on their projects while 20% not accept the question, on other hand 89.1% the respondents they prefer to use ICT tool as their measure of storage facilities while 10.8% they prefer to use other manual data storage rather than ICT facilities. 

5.2.2 
Identification of Computer Software Entrepreneurs used in Designing and Implementing of their Projects

Respondents said that they use computer software to design their projects and study and help to in their projects also in area of finding the information study results show that over (48%) of the total respondents accept that ICT help to minimizes time at high level to find information about selling and purchasing products to the online system, On the other hand from entrepreneurs and ICT beneficiaries respond that ICT reduce time and distance in high level to find information of the products or services on the internet. 
5.2.3 
Electronic Information Sharing on Supporting Entrepreneurs and ICT Beneficiaries   on Projects Performance
Respondents show that they use information sharing through different social media results shown the social media, which commonly used as Face book, which is forty four (44%) of the total respondents, its help to find information of the products or services on the internet while linkeldn is the least which is two percent (2%). 

Also results shown in the beneficiary which used social media the most used to purchase their product online is Instagram, which is forty two percent (42%) and least respondents used LinkedIn which is (8%). And other hand we look ICT devices is the most used to find information through internet and result shown that respondent which is (58.3%) they prefer to use smart phone as ICT device to find information on internet and the least respondents which is (16.6%) they prefer to use desk top as ICT devices.

5.2.4 
Government Policies of ICT Given Support Performance of Entrepreneur Projects in Zanzibar

Respondents shown that (81%) they accept that Government policy support the succeed of entrepreneurs projects while (19%) percent only they have not accept with the Government policy help to succeed in their project. on the other hand the respondents shown the challenges facing ICT the result shown (46%) high cost to use ICT and the least challenge were lack of Government support which is twelve percent (12%).

5.3 
Implications of the Findings

The finding of this study is supposed to improve ICT facilities in Zanzibar. The research expect the Government of Zanzibar to improve their strategies on learning ICT education, in order to address ICT curriculum within the primary   and secondary school to pursue knowledge of ICT at early stage, and also to meet the needs of ICT recommendation of this study to improve ICT Facilities for the benefit of the citizen of the Zanzibar.

The second implication is that, there are some challenge which has been pointed out by entrepreneurs and ICT beneficiaries the cost of internet service every day grown up for several reason such as increase income tax to the mobile telecommunication company and other cost from Tanzania Communication Regulatory Authority (TCRA) for communication issue. This has suggestion of the customer of the ICT services can be arise by need Government remove some unnecessary cost the communication sector in order to enjoy ICT facilities.

The third implication to Ministry of Trade, to collaborate with other existing sectorial policies such as, ICT policies industrial policies, livestock and fisheries policies, tourism policies, SMEs policies. Technical coordination may be put development of trade in Zanzibar so as help entrepreneurs to perform their projects.

5.4 
Conclusion

The findings shows that respondents were quite aware of the subject matter under discussion as it revealed that there was a greater contribution of ICT, the views of respondents showed that ICT help to enhance entrepreneur’s projects performance and provide better and faster customer service, to stay ahead of competition in the market.
Respondents have realized business benefits of ICT adoption such as better customer relationships; increase in revenue and in reducing costs. Two thirds of the respondents are very positive about increasing their business performance in the future. With regard to barriers to ICT, Entrepreneurs feel that a lack of necessary knowledge and skills is a major barrier, also more than half of the respondents feel that the costs of implementation are too high. There is a need for more focus and concerted efforts on increasing awareness among entrepreneurs on the benefits of ICT adoption in order to be more productive and competitive. The findings of this research will provide a foundation for future research and will help policy makers in understanding the current state of affairs of the usage and impact of ICT on entrepreneurs in Zanzibar.
5.5 
Recommendations

In the light of findings of the study, there are recommendations that can be drawn from this work.
It is recommended that since government aim at improving lives of its citizen as a famous government slogan goes Tanzania ya Viwanda (Tanzania for industry), there for, it has play major role on awareness to the community to engage on entrepreneurs activities so it very important to make sure that setting good and favorable working condition to those who were interest on making industry.

It was revealed that entrepreneurs are much concern about their projects and focus on policy condition of place they work, this help policy makers to set and review the laws, policy whatever concerning ICT services in order to push entrepreneurs to work under favorable condition. recommended that there is the need to the review Zanzibar low level education policy to introduce  ICT and   tax on ICT services providers, project that supervise together with other stockholders such as government and local people so that to make sure this workable in project performance.  

5.6 
Limitation and Delimitation of the Study

There are numbers of limitations that raised regarding to this study include the following; 

Financial problem was also a limiting factor to the researcher due to the fact of living, traveling and stationary costs are increasing.

(i) Lack of cooperation from respondents including employees as they were reluctant to fill the questionnaires thinking that the researcher was spying their business. 

(ii) Time factor, Open University of Tanzania offers a short time of less than one year to prepare research proposal, gather data and write report, researcher had difficulties in meeting the deadline.

(iii) Limited accessibility to confidentially data from the organization will not be given to any unauthorized person/ anybody.

In order to solve the above limitation the following are some measured that:
(i) The encouragement of employee will be my sole responsibility during the data 
Collection process so as to reduce the lack of cooperation from respondents including employee as they were reluctant to fill the questionnaires
(ii) The scarce time could be managed effectively during the preparation of the research proposal, gather data and write report, researcher in order to meet the intended deadline of the University.

(iii) Provision of the introduction letter to the organization that intended the research to take place it help to reduce limited accessibility to confidentially data from the organization as they are not publicly automated or given out for the public to study according to the government policy on accessibility of the data

5.7 
Area of Further Study

The researcher found out the main pros at the field was the involvement and participation of the employees and here the researcher suggest further study to be conducted on examining the role of ICT services. Amongst the areas for further study are: Investigation on the applicability of reducing tax to the ICT service provider so as to reduce cost and improve accessibility of ICT services to the entrepreneurs.
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APPENDICES

Appendix: Participation Consent

You are request to consent for your participation into a study that aims examining of the role of ICT in enhancing entrepreneur’s projects in the tourism sector in Zanzibar with respect to stakeholders’ views. The reason for asking you to participate is the fact that you are among the stakeholders and thus a potential respondent in this study. 

The study will involve questionnaires and in-depth interviews. The questionnaires will involve entrepreneurs some government officials and ICT beneficiaries. The interviews will be involve some managers of ICT providers.
The decision to participate is important and therefore you are requested to respond honestly to a few questions on your knowledge, experience and opinion. 

Confidentiality 
The information gathered will be treated with confidentiality such that only the researcher will access the given information in their raw form. In any way, the given information will not be linked to your individual name during report writing. 
Benefits 
There is no direct benefit for your participation in this study. However, your information will contribute to better understanding of the role of ICT in enhancing entrepreneur’s projects in the tourism sector in Zanzibar 

Participation 
Participation into the study is voluntary. You have the right to decline to participate or to withdraw from the study at any point of the interview without saying the reason for your withdrawal. Your decisions whether to participate or not will not in any way jeopardize your citizenship, your title or your employment status. If you agree to participate into the study, please, give your signature hereunder. 

Signature of the respondent …………………………….. Date ……………………… 

Signature of the interviewer …………………………….. Date ………………….......
Appendix II: Interview guide to the Managers
1.  Age:          

     a) Under 21 years    [  ]            b)   21-30 years       [  ]       c)    31-40year [  ] 

d) 41-50year            [  ]            e)  Over 50 years     [  ]  1.   

2. Gender         

       a) Male                 [  ]
       b) Female                [  ]   

3. Education

     a) No education   [  ]            b)   Primary       [  ]       c)    Secondary [  ] 

     d) College/University            [  ]           

 4. Employment 

      a)  Self             [  ]            b) Private               [  ]      c) Government [  ]     

5.) Your Current position?  

a) Owner of the business        [  ]          b)   Manager     [  ]       c)    Supervisor [  ] 

d) ICT personnel            [  ]           e) Others
6) What kind of software (General Application software) which support performance of entrepreneur’s projects?
7) What kind of software (Specific Application software) which support entrepreneur’s projects?
8) Does the government policy support performance of the entrepreneur’s projects?
9) What are the most common challenges face entrepreneurs to use ICT facilities in Zanzibar? 
 Thank You for Your Cooperation   
Appendix III: Questionnaire Government officials 
Instruction: Kindly fill the empty spaces.  Put a tick (√) in front of the answer you find correct. In places where you have been provided with “Yes” or “No” answers reply accordingly. If requested to explain/comment please do so.

1.  Age:          

     a) Under 21 years    [  ]            b)   21-30 years       [  ]       c)    31-40year [  ] 

d) 41-50year            [  ]            e)  Over 50 years     [  ]  1.   

2. Gender         

       a) Male                 [  ]
       b) Female                [  ]   

3. Education

     a) No education   [  ]            b)   Primary       [  ]       c)    Secondary [  ] 

     d) College/University            [  ]            

4. Employment 

      a)  Self             [  ]            b) Private               [  ]      c) Government [  ]       

5.) Your Current position?  

a) Owner of the business          [  ]          b)   Manager     [  ]       c)    Supervisor [  ] 

d) ICT personnel            [  ]           
6. What kind of software (General Application software) does your institution use to enhance projects performance?
     a) Microsoft Word                [  ]
 b) Microsoft Excel                    [  ]  


    c) Microsoft Access              [  ]      d) Microsoft Power point         [  ]        

  e) Others             [  ]

7. What kind of software (specific Application software) mostly use to enhance projects performance in your institution?  

   a) SQL server [  ]            b)      Window server [  ]    c)    Microsoft Visual Studio [  ] 

d) Linux Platform          e) None of the others    [  ]    

8 Does the Government policy support performance of the entrepreneur’s projects?
     a)    Yes     [  ]            b)      No [  ]       
 Thank You for Your Cooperation   
Appendix IV: Questionnaire guide to the Entrepreneurs 

Instruction: Kindly fill the empty spaces.  Put a tick (√) in front of the answer you find correct. In places where you have been provided with “Yes” or “No” answers reply accordingly. If requested to explain/comment please do so.

1.  Age:          

     a) Under 21 years    [  ]            b)   21-30 years       [  ]       c)    31-40year [  ] 

d) 41-50year            [  ]            e)  Over 50 years     [  ]

2.    Gender         

       a) Male                  [  ]
       b) Female                [  ]   

3. Education

     a) No education [  ]            b)   Primary       [  ]       c)    Secondary [  ] 

     d) College/University            [  ]    

 4. Employment 

      a)  Self             [  ]            b) Private               [  ]      c) Government [  ]     

5.) Your Current position?  

a) Owner of the business         [  ]                   b)   Manager     [  ]       c)    Supervisor [  ] 

d) ICT personnel            [  ]           

6.DoesICT policy facilities help to improve performance of your projects?

            a)  Yes           [  ]            b) No              [  ]

7. What kind of social media you use to sell your products online?

     a) Facebook [  ]            b)     Instagram [  ]    c) Twitter    [  ]   

d) Google+ [  ]    e) LinkedIn [  ]    
8. What kind of ICT software programs (Application software) do you use in enhance your projects?  

     a) Photoshop [  ]            b)   Gimp      [  ]       c)    Dreamweaver [  ] 

     d) Adobe reader          [  ]         e)   None of the others    [  ]

9. What kind of software program (General Application software) does your institution use?  

     a) Microsoft Word                [  ]
 b) Microsoft Excel                    [  ]  


    c) Microsoft Access              [  ]      d) Microsoft Power point         [  ]        

  e) Non of the Others             [  ]

11. What kind of software (specific Application software) do you use in enhance your projects?  

     a) SQL server [  ]            b)      Window server [  ]    c)  Microsoft Visual Studio [  ] 

d) Linux Platform          [  ]           e) None of the others    [  ]    

12. How frequents ICT can minimize time and distance to find customer about your business?

     a)  [  ] Low level     b) Medium level [  ]    c)    High level [  ] 

13Does the government policy support performance of the entrepreneur’s projects?

14. What are the most common challenges on using ICT?   

     a) High cost [  ]            b)     ICT knowledge [  ]    c)    low security [  ]                     d) Low internet speed    [  ]     None of the others    [  ]
 Thank You for Your Cooperation   

Appendix V: Questionnaire for ICT Beneficiaries 

Instruction: Kindly fill the empty spaces.  Put a tick (√) in front of the answer you find correct. In places where you have been provided with “Yes” or “No” answers reply accordingly. If requested to explain/comment please do so..

1.  Age:         

     a) Under 21 years          [  ]     b) 21-30 years           [  ]    c) 31-40year              [  ] 

d) 41-50year                  [  ]     e) Over 50 years       [  ]   

 2.) Gender                      

     a)  Male                          [  ]     b) Female                [  ]

3. Education

     a) No education [  ]            b)   Primary       [  ]       c)    Secondary [  ] 

     d) College/University            [  ]    

 4. Employment 

      a)  Self             [  ]            b) Private               [  ]      c) Government [  ]

5.) Your Current position?  

a) Owner   of the business        [  ]          b)   Manager     [  ]       c)    Supervisor [  ] 

d) ICT personnel            [  ]           
6)  Do you use any of the following ICTs devices to access the internet?

   a) Smart phone [  ]                  b) Laptop computer    [  ] 

   c) Desk top computer [  ]                   e) Don’t use any devices to access internet   [  ]   

7). How frequents ICT can minimize time and distance to find the information to buy goods or services?

     a)  [  ] Low level     b) Medium level [  ]    c)    High level [  ] 

8) What kind of social media used to purchase your products online?

      a) Face book         [  ]       b) Instagram     [  ]   c)   Twitter         [  ]  

      d) Google+                   [  ]       e) Linkedln   [  ]    

9) Do ICT facilities help to improve performance of your projects?

            a)  Yes           [  ]            b) No              [  ]

10) What are the most common challenges on using ICT?   

     a) High cost [  ]                 b)   ICT knowledge [  ]    c)    low security [  ]                     d) Low internet speed    [  ]    e) None of the others    [  ]  
 Thank You for Your Cooperation   
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