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ABSTRACT
The purpose of this study was to assess the role of electronic payment on the growth of individual’s business in Mafinga, Tanzania. Specifically, it aimed at assessing the effectiveness of the service provided by the service providers, assessing on the reliability of the 24/7 (i.e. 24 hours in 7 days a week) and assessing the relevance and reliability of charges associated with the use of electronic payment services. The study used a sample of 137 business owners conducting electronic payment service at Mafinga Iringa. The study used a questionnaire to gather data. SPSS, Multiple Regression Analysis have been used for data analysis. The study findings revealed that the service provided by the service influence positively on the individuals’ business growth. Effective service was found to have a positive influence in the growth of individual businesses to the community. It was concluded that success of any mobile money service depends much in the effectiveness of the service provided by the service providers. A lot of money service providers fails or come to an end before meeting its goals for failure to adhere to effectiveness of such services. It was concluded that the success of any mobile money service depends much in the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions; lot of money service providers fails or come to an end before meeting its goals for failure to adhere to effectiveness of such services. It was recommended that the government should support the use of electronic payment with purposes of generating employments and improve government revenues from the studied community in turn.
Keywords: Electronic payment, Mafinga, mobile phone, government revenues
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CHAPTER ONE
INTRODUCTION
1.1 Back Ground to the Study
Electronic payment has become prominent and useful technology all over the world. This involves the use of electronic cards such as visa cards, master cards just to mention few that are used through Automatic teller Machine (ATM), electronic payments through the use of mobile phones such as M-pesa, Tigo pesa, Hallo pesa in Tanzania and other like financial intermediaries in other countries.
Electronic payments through the use of cards and mobile phones are not just convenient but also play a crucial role in stimulating economic growth in countries around the world. Increased electronic payments resulted in roughly the same percentage increase in GDP between 2011 and 2015 for emerging markets (0.11) as for developed Countries (0.08). However, when card usage increases by 1% across Countries, developed countries experience a larger percentage increase in GDP (0.04%) than do emerging markets (0.02%). This suggest there is a compounding benefit for advanced Countries as electronic payments usage deepens (Moody’s Analysis, 2016).
The rapid increase of e-payments in Tanzania shortens distance and eliminates unnecessary costs to follow financial services, instead they can transfer funds from bank accounts to mobile phones or from phones to bank while being at the same destination or location. Considerably, evidences demonstrate that the use of e-payments prompts development to individuals and the nation as well. This is to say, the costs that might have used to travel to follow financial services into banks, can be used to acquire other goods and services.
This study tries to investigate the dynamics of the role of electronic payments to the growth of individual’s business in Mafinga, Tanzania. 
1.2 Statement of the Research Problem
The innovation of information technology has led to the broadly use of electronic payment system over many institutions or Organization such as Banks, Government and telecommunication companies. The use of these e-payments especially Banks and Telecommunication Companies involve charges and fees whenever transactions are made. However, its role on the growth and improvement of individuals business has not been well addressed.
The studies such as “Moody’s Analysis” (Zendi, 2016), (Zendi, 2013); MEDICI (2016); The World Bank Report (2014) to mention but few, focused on the impact of electronic payments on economic growth and Digital payments vital to economic growth only. Further, these studies were conducted generally over 70 Countries.
A study by Mark Zendi (Chief Economist) (2016) assessed mainly on the impact of card usage on per capita consumption. However, such studies were based mostly in Western and European Countries only. Tanzania was not among the 70 countries. In the sample of 70 countries, which make up 95% of global GDP, card usage added $296 billion cumulative to real GDP from 2011 to 2015, but in reality, it did not reflect for Tanzania in particular as how it accelerates the growth of individuals’ business and how do they benefit on the presence of e-payments. This study, will therefore fill the knowledge gap on whether and to what extent the use of e-payments translates into individual’s business growth particularly in Mafinga urban.
1.3 Research Objectives

1.3.1 General Objectives
To assess the role of electronic payment systems to the growth of individuals’ business in Mafinga Urban. 
1.3.2 Specific Objectives
In order to fulfill the general objective, the following three specific objectives were pursued:

i) To assess the effectiveness of the service provided by the service providers such as mobile phone’s Companies, financial and Microfinance Institutions

ii) To assess on the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments.

iii) To assess the relevance and reliability of charges associated with the use of electronic payment services.
1.4 Research Hypothesis
To address the specific objectives posed above, the study will test the following hypotheses: -
H1: 
Effectiveness of the Service provided (ESP) has positive influence on growth of individual’s business in Mafinga.
H2: 
The reliability of 24/7 services (ROTS) have a positive influence on growth of individuals’ business in Mafinga.
H3: 
The relevance and reliability of charges (RRC) has a positive influence on the growth of individuals’ business in Mafinga.
1.5 Scope of the Study

The scope of the study refers to the parameters under which the study will be operating in terms of contents and geographical aspects. It is the problem you seek to resolve has to fit within these parameters (Marilyn, 2013).
This study was conducted in Iringa Region specifically in Mafinga Urban. Some mobile service providers, financial and microfinance institutions operating within the area interviewed.
1.6 Significance of the Study
The research problem as seen briefly in the background, is important for investigating the dynamics of the role of electronic payments on individual’s business at large. It will be important and useful to various interested parties which believe that challenges are keys to successes as discussed here under: -
1.6.1 To Financial and Micro Finance Institutions

This study will be useful to the financial and microfinance institutions as it will help them to assess on the altitude of their customers towards their services. The study will reveal the areas of success for the service providers and the areas of weakness and various challenges facing the industry of their services.
1.6.2 To the Mobile Phones Service Providers
The study will be potential to the mobile phones service providers due to the fact that most of the citizen uses mobile services for their financial transactions rather than financial institutions such as banks. This is due to fact that mobile phones services are scattered all over the rural areas than financial institutions which are mostly found in urban areas. Thus, the service providers through this study will be able to identify their areas of successes and weaknesses, various challenges and how to combat them for further improvements.
1.6.3 To Other Researchers 
This study is expected to benefit other researchers in adding empirical literature available in this area of study. The findings of the study will provide reference for the e-payment in Tanzania. This is simply because there are few studies that have been conducted relating to this field of study.
1.6.4 To the Researcher
This study has been conducted for the partial fulfilment of the completion of the Master`s degree in Business Administration in Finance offered by The Open University of Tanzania; therefore, upon its successful completion the researcher is awarded such a degree. 

However, conducting this study strongly increases adequate knowledge to the researcher in the area of e-payment since the researcher explored a lot of information from books, articles, journals, magazines which are in one way or another relating to electronic payment.
1.7 Organization of the Study
This part provides a summary of each chapter of the research study. Chapter one introduces the topic to the reader. The chapter explains the background of the study and statement of the problem giving a focus of the study. The objectives of the study and research questions are identified. Scope of the study, its significance and organization of the study is also identified. 
Chapter two provides a literature review, where all the concepts that are important to the study have been presented. Conceptual definitions presented, thus all terms related to the roles of e-payment to the individuals’ business growth have been ascertained. Theoretical and empirical analysis has also been presented. Upon intensively analysing various related research studies conducted so far, a research gap has been identified and conceptual framework developed to show the relationship between variables.  
Chapter three describes how the study was carried out, showing the measurement of the constructs, the way data will be collected and coded. The purpose of this chapter is to present, discuss and argue for the choices made in designing the research framework of this study. 
Chapter four presents, analyse and discuss the findings of the study. The analysis and presentation were done in accordance to the specific objectives of the study. The discussion was conducted by comparing the findings with the results of other related studies carried elsewhere as discussed in the empirical literature review in chapter two.

Chapter five summarizes the findings of the study; give the conclusion and recommendation in relation to the findings. It finally suggested some other areas to be considered for further research.
CHAPTER TWO
LITERATURE REVIEW
2.1 Introduction
This chapter is composed of conceptualization of terms, theoretical and empirical literature review, research gap and the conceptual and hypothesis development. 
2.2 Conceptualization of Terms
2.2.1 Electronic Payments
This involves the use of electronic cards such as visa cards, master cards just to mention few that are used through Automatic teller Machine (ATM), electronic payments through the use of mobile phones such as M-pesa, Tigo pesa, hallo pesa in Tanzania and other like financial intermediaries in other countries. It is a mode of payment over an electronic network such as the internet. In other words, I can say that e- payment is a method in which an individual makes online payments for his purchases of goods and services without physical transfer of cash and cheques, irrespective of time and location. On the other hand, an individual use e payment system to receive money from the second part. All these methods of transactions are mediated through the use of internet or other networks. For instance, the use of mobile money is essentially mediated by the networks of the service providers. (IMTFI, 2016). 
2.2.2 Internet Based Payment System (IBPS)
This refers to the various methods by which individuals and companies doing business online collect money from their customers in exchange for the goods and services they provide. It allows a vendor to accept payments over the web or over other internet connections, such as direct database connections between retail stores and their suppliers (Chadwick et al, 2000). There are four models of IBPS such that: - E - cash, Credit card, Debit card and Smart card

E-cash is purely software based, anonymous, untraceable, online token payment, available on UNIX, as well as Macintosh platform. When the token purchased by customers, the e cash software stores the digital money on the customer’s personal computer which is under signed by the bank. The users can easily spend digital money at any shop accepting e-cash without giving credit card details to the shopkeeper.
Credit card: A credit card is a thin rectangular piece of plastic or metal issued by a bank or financial services company, that allows cardholders to borrow funds with which to pay for goods and services with merchants that accept cards for payment. Credit cards impose the condition that cardholders pay back the borrowed money, plus any applicable interest, as well as any additional agreed-upon charges, either in full by the billing date or over time. Users can swipe the credit card to make a payment or use it for online transactions, (encyclopedia.com, 2019). 
Debit card: A debit card is banking card enhanced with Automatic Teller Machine and point of Sale (POS) features so that it can be used at merchant locations. A debit card is linked to an individual’s bank account, allowing funds to be withdrawn at ATM and POS without writing a check. A debit card holder pays directly through bank for his purchases. It replaces physical cash and cheque. In debit card system, customers deposit in advance into the bank and withdraw at the time of purchase.
Smart Card: A smart card was first produced in 1977 by Motorola. It is a thin, credit card sized piece of plastic which contains a half-inch square area that serves as the card’s input –output system. A smart card contains a programmable chip, a combination of RAM and ROM storage and can be refilled by connecting to the bank. It is known as smart card because of its ability of chip to store the information in its memory makes the card smart.

2.2.3 Mobile Payments
These are payments that include payments made or enabled through digital mobility technologies, via handheld devices with or without the use of mobile telecommunications networks. These payments are digital financial transactions, although not necessarily linked to financial institutions or banks. It is the most famous and practised method of e-payments that requires the user to have an access to the network and the hand set only. This is the most prominent and practiced. This is because lack of financial institution such as banks into rural areas. Hence, for this case, most of the villagers use mobile services to have access to e- transactions for acquisition of goods and services on time.
2.2.4 Mobile Banking
This refers to the set of mobile banking services, involving the use of portable devices connected to telecommunications networks that provide users with access to mobile payments, transactions and other banking and financial services linked to customer accounts, with or without the direct participation of traditional banking institutions. This is also referred as the banking channel through which the digital mobile services are provided by the institutions to their clients, i.e by integrating the concept of services and channel.
2.3 Theoretical Literature Review

This part selects appropriate theories/models that inform the researcher on variables to be included in assessing the role of electronic payment to individuals’ economy.
The theoretical literature review help to establish what theories already exist, the relationship between them, to what degree the existing theories have been investigated, and to develop new hypotheses to be tested.
There are studies that have been conducted other researchers regarding electronic payment system such as adoption of e payment systems by Muhammad Auwal Kabir (University Utara Malaysia), Audi Alimi (University Utara Malaysia) and Siti Zabadal Saidin (University Utara Malaysia; A review on the electronic payment system information technology Essay (December, 2016).
The study of electronic payment system by Mamta(2016), and Mobile money payment by Diniz(2011). All these studies have well addressed the advent and usage of electronic payment system. The studies have detailed explained about how the transactions are done electronically and the historical background prior to the advent of the technology.

In this study, I want to establish exact on what are the roles of electronic payment to the growth of individuals’ economy and the nation as whole. The theories which no any study amongst mentioned above has been conducted in regard of the topic under review.
Hence, I need to develop this hypothesis to be tested exactly on the normal living standard especially on rural areas to establish whether the advert of e-payment has benefited the lives of people living in rural and even those living in Urban areas economically and whether it reflect to the country’s economy. The theories under review are User acceptance and Use of Technology (UAUT).
2.3.1 User Acceptance and Use of Technology (UAUT)

  End user acceptance of such sensitive technology as money-circulating payment systems is the critical key aspect of the whole path of payment systems’ establishment. Without such acceptance no technology can successfully exist on the market, and payment systems are not an exception. According to Dillon & Morris (1996) user acceptance is “the demonstrable willingness within a user group to employ information technology for the tasks it is designed to support”.
This definition can be enhanced with the understanding that the user perception of information technology (IT) can be influenced by objective characteristics of technology, as well as by human factors and interaction with other users and related parties. For example, the social information processing model (SIPM), (Salancik & Pfeffer, 1978), suggests that attitudes towards technology are influenced by opinions, information, and behaviour of others. User acceptance is a pivotal factor determining the success or failure of any information system project, (Davis, 1993). Many studies on information technology report that user attitudes and human factors are important aspects affecting the success of an information system, (Davis, 1989, Burkhardt, 1994, Rice & Adyn, 1991). The arguments in section 1.1 and in the following paragraphs suggest that this is the case also with EPSs.
Besides SIPM, a well-known approach to explaining and modelling user acceptance is the Technology Acceptance Model (TAM), (Davis, 1989). TAM suggests that users formulate attitudes toward the technology that depends on whether they perceive the IT to be useful and easy to use.
However, TAM does not take into account other factors that may be critical to user acceptance or rejection of such specific technology as EPSs, such as security, trust, privacy and involved risks. Extending the SIPM assumption, user acceptance of online EPSs could be affected by a number of factors and parties, creating a broader sense of the social context of EPSs in the Internet environment. User experience with an EPS can be influenced or manipulated by various aspects, such as marketing, publicity, the reputation of the bank behind the system, trust towards the company operating the system and technology behind the system, and convenience of the user interface, see also Guttmann (2003), Kalakota & Whinston (1997), Egger (2003).
2.3.2 Research Model
The Technological Acceptance Model (TAM): This model was introduced by Fred Davis (1986). Over the years TAM has been tested and applied in the prediction of future consumer behaviour (Legris et al., 2003). The main constructs of TAM include actual use (U), behavioural intention (BI), attitude towards using (AT), perceived use (PU), and perceived ease of use (PEOU). BI is the most important factor that predicts one’s actual behaviour (Davis, 1986; Zhang et al., 2012). BI is determined by attitude. PU and PEOU are the two most important factors that measure users’ internal perception of accepting a particular behaviour in the technology acceptance model, and both influence attitude (Davis, 1986). Most studies used TAM with additional constructs adapted for the study of m-payment such as, system characteristics (compatibility), individual differences (personal innovativeness and subject norms), security (perceived risk and trust) and other factors: perceived behavioural control, and perceived enjoyment (Zhang et al., 2012). Other studies have used the following constructs: system characteristics (mobility, reachability, and convenience), and individual differences (m-payment knowledge) (Kim et al., 2010).
Perceived Usefulness (PU) is said to be the degree to which a person thinks that using a particular system was to enhance his or her performance whereas Perceived Ease of Use (PEOU) is “the degree to which a person believes that using a particular system was to free of effort” (Davis, 1989).  
TAM has been receiving compliments from various researchers on its important contribution on our understanding into users` acceptance on newly introduced technology. In such premise, Lu et al., (2003) states that: “Throughout the years, TAM has received extensive empirical support through validations, applications and replications for its power to predict use of information systems. Additionally, Legris et al., (2003) contended that TAM has proven to be a useful theoretical model in helping to understand and explain user behaviour in information system implementation. This model has been adopted in this study to test the user altitude and flexibility towards the use of electronic payment systems.
2.4 Empirical Literature Review

E-payment system is increasingly becoming a daring means of payments in today’s business due to its efficiency, convenience and timeliness. It is a payment system that is continuously being embraced and    adopted in the financial system of both developed and developing countries with a view to simplify and ease payments in business transactions. As a result, many studies were conducted around the globe by scholar on e- payment adoption. It is based on this that this research paper looks at the available past literature on e- payment adoption across the world, with a view to highlight the scope, methodology and Information System by previous researchers so as to identify research gaps and recommend such for future studies.    In the last two decades, electronic payment systems (EPS) have attracted much attention from researchers and information system designers due to their vital role in Morden electronic commerce.
A study by IMF and World Bank (2005), sought to assess the Indicators of Financial Structure, Development, and Soundness. The primary data were collected using intensive and in depth interviews from the National Payment system Directorate at the bank of Tanzania, and mobile financial service providers; while the secondary data were obtained from past records and reports trend from 2008 – 2013 on mobile subscribers market share, mobile money customers’ opinion on the service, mobile phone access, sim card ownership and mobile money adoption rates by households’ demographic characteristic and what methods Tanzanian households use to send and receive cash remittances. The study also focused on the effectiveness of the services provided to enhance business growth through five key services: (a) savings facilities, (b) credit allocation and monitoring of borrowers, (c) payments, (d) risk mitigation, and (e) liquidity.
Savings mobilization can be assessed by examining the effectiveness with which the financial system provides saving facilities and mobilizes financial resources from households and firms. The extent of financial savings could be ascertained by examining the level and trends in the ratio of broad money to GDP. As mentioned earlier, this indicator may overstate the true picture if currency constitutes a high proportion of broad money.
Other more specific indicators of access to savings facilities include the ratio of bank deposits to GDP and the proportion of the population with bank accounts. Hence, the study established that, having effective financial structures, developments and soundness promotes high business growth in the region as well as good Gross Domestic Product (GDP).

An article written by Money Matters on the importance of financial services, reflects also on the reliability of financial services and how it promotes to the growth of business. The article reveals that, the benefit of business growth is reflected on the people in the form of economic prosperity wherein the individual enjoys higher standard of living. It is here the reliability of financial services enable an individual to acquire or obtain various consumer products through hire purchase. In the process, there are a number of financial institutions which also earn profits. The presence of these financial institutions promote investment, production, saving etc.
Nevertheless, the presence of reliable financial services enables businessmen to maximize their returns. This is possible due to the availability of credit at a reasonable rate. Producers can avail various types of credit facilities for acquiring assets. In certain cases, they can even go for leasing of certain assets of very high value.
The study by John D. Brondolo (A senior Officer at International Monetary Fund –IMF) sought to assess the administrative feasibility of levying/charging a financial transaction tax (FTT) on a broad range of financial instruments. The topic received a considerable attention from policymakers, civil society organizations, and academics with much of the debate centred on the policy and administration merits of different taxing options for the financial sector.  In this context, some supporters of an FTT view such a tax as useful tool for raising revenue for various purposes (including global development) and for reducing the risk of financial market failures.  
Hence the study established that, from a tax policy perspective, recent IMF research has argued that tax instruments other than an FTT are better suited for revenue-raising and mitigating the risk of financial market failures. 

Additionally, the study concluded that charging financial transactions according to the laid down policy, regulations and laws promotes business growth and mitigates financial market failures.

In this study, I want to establish on the roles of electronic payment to the growth of individuals’ business in Mafinga Town. The theory which no any study amongst mentioned above and other studies on electronic payments have been conducted in regard of the topic under review.
Hence, researcher develop hypothesis to be tested exactly on the normal business environment to individual’s business growth upon using electronic payments services.
2.5 Conceptual Framework
Miles &Huberman (1994) define a conceptual framework as either graphically or in narrative form the main things to be studied such as key factors, constructs or variables and the presumed relationships among them. A conceptual framework explains either graphically, or in narrative form, the major things to be studied, the key factors, concepts or variables and the presumed relationship among them. Vaughan (2008) argues that a conceptual framework provides the structure or content for the whole study based on literature and personal experience. Same definitions are adopted in this study. A conceptual framework presented explains the interrelationships between variables.
Variable: The word variable is derived from the word “vary”, meaning, changing in amount, volume, number, form, nature or type. These variables should be measurable, that is, they can be counted or subjected to a scale. A variable is: liable or apt to vary or change; (readily) susceptible or capable of variation; mutable, changeable, fluctuating, uncertain (Oxford English Dictionary 2007). This study has two types of variables which are dependent and independent variables.
Dependent Variable: A dependent variable refers to the status of the 'effect' (or outcome) in which the researcher is interested; the independent variable refers to the status of the presumed 'cause,' changes in which lead to changes in the status of the dependent variable, any event or condition can be conceptualized as either an independent or a dependent variable (Rosenthal &Rosnow, 1991). As far as this study is concerned, the growth of individuals’ economy and the Nation is considered to be a dependent variable.
Independent Variable: McLeod (2008) defines an independent variable as a variable the experimenter manipulates assumed to have a direct effect on the dependent variable. This study has three independent variables which are effectiveness of the Service provided, the reliability of 24/7 services, the relevance and reliability of charges. 
Independent Variables
Dependent Variable

H1

H2




H3
Figure 2.1: Conceptual framework
Source: Author’s Own Construction
CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Overview

Research methodology is a systematic way to solve a problem. It is a science of studying how research is to be carried out. Essentially the procedures by which researchers go about their work of describing, explaining and predicting phenomenon. Therefore, in this paper the researcher explores the modality of conducting the research problem that will essentially reflect the comprehensive research outcomes. The modality is among other means, include interviews, surveys and other research techniques.
3.2 Research Design
Research design is defined as an arrangement of procedures and methods that describe exactly what is going to occur in the study (Mwiria & Wamahiu, 1995). According to McMillan & Schumaker (2001) a research design is a plan for selecting subjects, research sites and data collection procedures to answer the research questions. This study used descriptive design which is concerned with describing the characteristics of a particular individual or group (Kothari, 2004). As far as this study is concerned, descriptive research design through case study was used to collect information through questionnaire and interviews. Mufindi district was a case study.
3.3 Research Approach

The approach to this research problem is expected were of different techniques such 
as interrogations and interviews with different people both those residing in rural and urban areas, financial institutions such as banks and SACCOS.
However, an interview was conducted to financial service providers such as M-pesa, Tigo pesa, Airtel money and Halopesa. The aim was to have a comprehensive literature review on the contribution of growth of the economy of individuals and the nation at large. Further, the main objective was to map out the current state of knowledge on mobile means of payment and the bearing they have on social development, as reflected in relevant research publications. Generally, quantitative and qualitative methods of research were applied in this research paper.
3.4 Area of the Research
This study was conducted at Mufindi District, Iringa region. The rationality of choosing Mufindi District council is due to the fact that the researcher can easily access information needed by the study. However, it is less expensive to collect the information required than if he could travel to collect information somewhere else. 

Apart from that, the case study was selected based based on its sensitivity and important contribution on the research interest. 
3.5 Survey Population
The term “survey” can be referred as many different types or techniques of observation. It involves questionnaire that are used to measure the characteristics of people. In this paper, the survey population were traders in Mafinga main market and financial intermediaries found in Mafinga town. The study was conducted bearing in mind that, all traders found in Mafinga main market own mobile phones. Mobile phones play a great role in mediating e –payments system. This is to say, not all traders who own mobile phones have access to bank accounts.
Others do not own bank accounts, but still have an access to e-payment using mobile money payments. But those who have also bank accounts have a wide means of making various transactions using debit cards, credit cards, smart cards and mobile money transaction. The population distribution has been indicated in table 3.1 below.
Table 3.1: Sample distribution
	No
	Category
	Population
	Sample

	1
	Traders in Mafinga main market
	600
	115

	3
	Financial Institutions (Banks)
	4
	2

	4
	Financial intermediaries 
	300
	20

	
	Total
	904
	137


3.6 Sampling Design and Procedures

Sampling is a fundamental part of statistics. Samples are collected to achieve an understanding of population because it is not typically not feasible to observe all members of the population. The goal is to collect samples that provide an accurate representation of the population. This study employed two sampling designs which are convenient and purposive sampling.
3.6.1 Random Sampling
Random sampling is a part of the sampling technique in which each sample has an equal probability of being chosen. A sample chosen randomly is meant to be an unbiased representation of the total population. If for some reasons, the sample does not represent the population, the variation is called a sampling error. In this sampling 137 respondents were selected among many traders at Mafinga main market of about 600 traders, 2 financial institutions (banks) were selected among 4 banks found in Mafinga and 20 financial intermediaries service providers such as M-pesa, Tigo pesa, Halopesa and Airtel money amongst 300.
3.6.2 Purposive Sampling Design
Purposive sampling method involves purposive or deliberate selection of particular of the universe for constituting a sample which represents the universe (Kothari, 2004). In purposive sampling the researcher chooses respondents based on the study judgement that they have desirable characteristics and can provide the required information about the study. In this case, purposive sampling was used to select one respondent from each destination as indicated in the table above. These provided key and relevant qualitative information for the study under concern.
3.7 Types of Data and Data Collection Techniques

This section explains the types of data that was collected for the purpose of serving the general and specific objectives of the study and to answer the research questions.
3.7.1 Types of Data

The study made use of both, primary and secondary data in arriving at the conclusion of the study. Kothari (2007) defines primary data as those which are collected afresh and for the first time, and thus happen to be original in character. This is the type of data to be collected afresh from the field. It is the first-hand data which has never been manipulated. This study needs quantitative data to answer the research questions. As far as this study is concerned, quantitative primary data were collected through a structured questionnaire. Secondary data are those that were collected from secondary sources such as internet, various reports and other sources. They were obtained from literature sources or data collected by other people for some other purposes (Adam & Kamuzora, 2008). The study collected secondary data using documentary review technique. 
3.7.2 Data Collection Techniques

Both primary and secondary data were collected through various research methods. Questionnaire was employed in collecting primary data while Documentary Review was used to collect secondary data from the documents easily accessible, the documents are such as various reports, books, journals and internet.

Questionnaire: Kothari (2007) defines a questionnaire as a technique of data collection where there is a direct contact between the researcher and the respondents. It is a list of questions which the respondent’s answer. It is a method of gathering self-reported information from respondents through self-administration of questions (Simba, 2011). This method was employed to gather quantitative information from the identified respondents.
As far as this study is concerned, 137 questionnaires were distributed to 137 respondents with a quite good number of questions which have been prepared in accordance to research specific objectives. The researcher administered the filling of questionnaires and collects them after they have been properly filled for data presentation and analysis procedures. This ensured that all the required quantitative information is obtained from the respondents.
Documentary Review: This method was used to collect secondary data. Secondary data are important as they can be related with the gathered information to providing addition information to the primary data enhance reliability and validity. 
Documentary review refers to the review of various materials from sources such as Internet, Performance reports, and Policies. For the purpose of this study, easily accessible reports from the internet and library were used to collect secondary data. Moreover, the published articles and researches conducted by other researchers have and was reviewed in order to gain insights about the research topic. 
3.8 Validity and Reliability of the Instruments
3.8.1 Validity of the Instruments
Validity is the magnitude to which the questions really measure the presence of the variable one aims to measure (Saunders, Philip, & Andrian, 2012). The validity of data in the proposed research study was assured by assessing questions for their clarity through various professionals in this field. Also, questionnaires undergone pilot test in order to test understandability of the questions and correct misconceptions that may appear.

The study tested the validity by testing a scale in terms of theoretically developed hypothesis of underlying construct as explained by Dunn (2013). In addition, Chi-square test and cross-tabulation was applied to test the validity of constructs.
3.8.2 Reliability of the Instruments
Reliability refers to the magnitude to which measurement of data in the questionnaires is free from errors, consistent and produces the stable results despite the test taker, administrator or condition under which the test is administered (Saunders, Philip, & Andrian 2012). The proposed study measured the internal consistency by correlating the response to each question in the questionnaire with others. Cronbach’s alpha coefficient was calculated to realize the reliability of questions and internal consistency. The Cronbach alpha test provided the average correlation among all items that make up a scale. Since the Cronbach alpha coefficient range from 0 to 1; the more the value is closer to 1 the greater the reliability.
3.9 Data Analysis and Presentation
Quantitative data was presented and analyzed by various methods as explained below:

Quantitative data was analyzed by creating a data base; questionnaires will be checked for completeness. The analysis involved coding, data entry, data cleaning, and the generation of descriptive statistics. The descriptive statistics includes frequency tallies, and their corresponding percentage scores. Statistical Package for Social Science (SPSS) program version 20 was used to analyze data.  The program was used to produce various frequency tables and figures to reflect the data collected. The program also was used to establish the relationship between variables by using inferential statistics which are multiple regressions.
3.10 Ethical Considerations

As far as data collection is concerned, the researcher did not involve the identity of the respondents in the data collection instruments. Meaning respondents were anonymous. Moreover, confidentiality was observed by the researcher as data and all information collected from the respondents was not to be shared anywhere. Data from this study is to be used for academic purposes only.
The researcher exercised high degree of freedom to respondents, meaning that respondents were free to share what they want to share as well as being free to refuse on what they don’t want to share. Furthermore, respondents were free to withdraw themselves from the research study if they wish to do so. In ensuring that feedback is not ignored, the researcher makes sure that the findings are shared to financial institutions that are to be involved in the study.

CHAPTER FOUR

FINDINGS AND DISCUSSION

4.1 Introduction

This chapter presents data analysis findings and discussions. The results and discussions presented in this chapter are based on objectives of the study. Mainly the study aimed at assessing the role of electronic payments systems to individuals’ business in Mafinga Urban. Specifically, it aimed at assessing the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions, assessing on the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments and assessing the relevance and reliability of charges associated with the use of electronic payment services. The results presented in form of texts and tables for ease of the reader to understand. The descriptive statistics and multiple regressions have been used in data analysis with the use of computer program known as the SPSS technological analyzing tool.
A total of 137 questionnaires were distributed to 137 respondents and all of them completed due to personal face to face dealing survey by providing instructions to them for ease of the respondents to respond. 

4.2 Description of Biographic Information Applied
4.2.1 Gender of the Respondents

The study was conducted to both males and females at different ratios according to ease of being found, willingness and readiness in responding to the questionnaire statements. The respondents were 137 among them males were 77 which are equal to 56% and females were 60 which are equal to 44 %. These have been illustrated in table 4.1 below. It is therefore that the findings show that there was gender balanced basing on all males and females of the study community. Thus, there was no bias in gender consideration since the opinions from both were taken regardless of the gender.

Table 4.1: Demographic characteristics of the respondents
	Variable
	Category
	Frequency
	Percentage %

	Gender
	Male
	77
	56.2

	
	Female
	60
	43.8

	
	Total
	137
	100

	Age
	18 – 27 Years
	38
	27.7

	
	28 – 37 Years
	43
	31.4

	
	38– 47 Years
	24
	17.5

	
	48– 57 Years 
	20
	14.6

	
	58 – Above Years
	12
	8.8

	
	Total
	137
	100

	Education Level
	Secondary School
	46
	33.6

	
	Certificate
	15
	10.9

	
	Diploma
	31
	22.6

	
	Bachelor Degree
	40
	29.2

	
	Above
	5
	3.6

	
	Total
	137
	100

	Marital Status of Respondents
	Single
	44
	32.1

	
	Married
	82
	59.9

	
	Divorced
	6
	4.4

	
	Widow
	5
	3.6

	
	Total
	137
	100.0

	Business Experience of Respondents
	Less than One year
	19
	13.9

	
	1 – 3 years
	34
	24.8

	
	4 – 6 years
	33
	24.1

	
	7 – 9 years
	29
	21.2

	
	10 years and above
	22
	16.1

	
	Total
	137
	100


Source: Research Data (2020)
4.2.2 Age of Respondents

The study dealt with respondents aged from 18 and above in categories of 18 – 27 years, 28– 37 years, 38 – 47 years, 48 -57 years and 58 years and above. Table 4.1 reveals that 27.7% of the community respondents aged from 18 – 27 years, 31.4% aged 28 – 37 years, 17.5% aged 38 -47 years, 14.6% aged 48 – 57 years and 8.8% of the community respondents aged 58 years and above which are the older people. According to the findings it was revealed that the community have 59% youth compared to 41% of the aged people of the community. This proves that the community can assess the effectiveness of the service provided by the service providers such as mobile phone’s Companies, financial and Microfinance Institutions due to having high percentage of the people aged below 35 years who are energetic and can get involved in  service providing such as mobile      phone’s Companies, financial and Microfinance Institutions for the benefit of the society in the surrounding community and the region at large at a rate of  100% - 41% (age go) = 59% (youth). This has been illustrated above in table 4.1. 
4.2.3 Education Levels of Respondents

Table 4.1 displays that, the survey community had 33.6% of people with secondary education level, 10.9 % with certificate education level, 22.6% of people with diploma, 22.9% of people with bachelor degree and on the other hand, only few respondents 3.6% had above bachelor degree level. From the findings, 67% of the community holds secondary education, certificate and diploma levels. This logically shows that the community people hold low levels of education to be employed in public sectors but there is a need of instituting the service provided by the service providers such as mobile phone’s Companies, financial and Microfinance Institutions for the activities at large need low level education to fit the activities in the industry.
4.2.4 Respondents Experience 
Table 4.1 shows that 66% of the community populations were able to render service such as mobile phone’s Companies, financial and Microfinance Institutions and only 34% are employed. The findings of this study vividly evidence that the institution of the money service providing is of necessity for serving the majority of the community people who are the unemployed to have employments. 
4.3 Findings According to Specific Research Objectives

The study had three specific objectives as developed in chapter one. The results were presented specifically according to particular objective mentioned. The dimensions were service provided by the service providers such as mobile phone’s Companies, financial and Microfinance Institutions.
4.3.1 Research Objective 1:  To Assess the Effectiveness of the Service Providers 
In this objective the aim was to assess the effectiveness of the service provided by the service providers such as mobile phone’s Companies, financial and Microfinance Institutions. The researcher formulated a questionnaire with statements coded EPRQ6, EPRQ7, EPRQ8, EPRQ9, EPRQ10, EPRQ11, EPRQ23, E EPRQ24, and EPRQ25 illustrated in appendix I purporting to find responses from the respondents as to assess the effectiveness of the service provided by the service providers such as mobile phone’s Companies, financial and Microfinance Institutions. The researcher presented the findings in summarized form by combining strongly agreed and agreed to as agreed and disagreed and strongly disagreed were combined to as disagreed whereas neutral remained the same.
According to the findings in table 4.2 below, it shows that, 48% of the respondents agreed whereas 28% disagreed and 24% of the respondents were neutral on the statement with code EPRQ6 that I am comfortable and satisfied with the electronic mobile payment services from mobile services Operators. On the statement with code EPRQ7 that stated I use electronic payment services in making various purchases in my business, the respondents were of the view that 38% agreed, 43% disagreed and only 19% were neutral. On the statement coded EPRQ8 that stated that mobile phone companies do assist immediately for any wrong transaction made after reporting the findings were 21% agreed, 55% disagreed and 24% were neutral on the statement. The findings on the statement with code EPRQ9 was 26% agreed, 51% disagreed and 23% were neutral on the statement EPRQ10 which states that mobile money services is very convenient as I use anywhere to make various payments on purchases. For the statement coded EPRQ11 that states that the presence of e-payment has promoted earnings in my business the findings were like this 39% agreed, 45% disagreed and 16% were neutral on the statement. The statement with code EPRQ23 stated that I use mobile money payments for purchases of shop stocks the findings were 19% agreed, 58% disagreed and 23% were neutral. The statement coded EPRQ24 which states that my business accepts payments through mobile money services from my customers the findings were 19% agreed, 58% disagreed and 23% were neutral and lastly the statement with a code EPRQ24 which states that financial institutions such as banks provide sufficient mobile payments services by mediating inter account transfer services.
Taking in consideration of the results on this objective it was evidenced that the majority of the respondents agreed that mobile      phone’s Companies, financial and Microfinance Institutions.
Table 4.2:
Displaying responses on objective one with frequency and percentages
	Factor/Statement
	SA
	A
	N
	D
	SD
	Total

	 
	f
	%
	f
	%
	f
	%
	F
	%
	f
	%
	f
	%

	EPRQ6.I am comfortable and satisfied with the electronic mobile payment services from mobile services Operators.   
	58
	42.3
	59
	43
	11
	8
	7
	18
	2
	1.5
	137
	100

	EPRQ7.I use electronic payment services in making various purchases in my business
	27
	19.7
	76
	55
	28
	20
	5
	3.6
	1
	0.7
	137
	100

	EPRQQ8.Mobile phone companies do assist immediately for any wrong transaction made after reporting
	45
	32.8
	56
	41
	27
	20
	8
	5.8
	1
	0.7
	137
	100

	EPRQ9.The advent of e-payment system has simplified my day-to-day business activities
	50
	36.5
	47
	34
	25
	18
	11
	8
	 5
	2.9
	137
	100

	EPRQ10.Mobile money services is very convenient as I use anywhere to make various payments on purchases
	40
	29.2
	68
	50
	23
	17
	6
	4.4
	0
	0
	100
	100

	EPRQ11.The presence of e-payment has promoted earnings in my business
	4
	4
	15
	15
	23
	23
	32
	32
	26
	26
	100
	100

	EPRQ23. I use mobile money payments for purchases of shop stocks
	38
	27.7
	53
	39
	20
	15
	22
	16
	4
	2.9
	137
	100

	EPRQ 24. My business accepts payments through mobile money services from my customers
	40
	29.2
	59
	43
	20
	15
	14
	10
	4
	2.9
	137
	100

	EPRQ25. Financial institutions such as banks provides sufficient mobile payments services by mediating inter account transfer services
	23
	16.8
	79
	58
	33
	24
	1
	0.7
	1
	0.7
	137
	100


 Source: Field Data 2020

4.3.2 Research Objective 2: To Assess on the Reliability of the 24/7 Ideology in Electronic Payments
The current objective two was to to assess on the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments. The questionnaire for the respondents wanted them to give their opinions on whether they are significant towards reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments.

. 

4.3.2.1 Reliability of the 24/7 Ideology in Electronic Payments
The study examined the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments. In compliance to the objective two of this study, the researcher formulated a questionnaire with statements coded EPRQ 12, EPRQ13, EPRQ14 and EPRQ15 as shown in appendix I purporting to find responses from the respondents as to whether there is a reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments.
Table 4.3 below clearly indicates the responses vividly. The researcher presented the findings in summarized form by combining fully agreed and agreed to as agreed and disagreed and fully disagreed were combined to as disagreed.
In table 4.3 below reveals that 56% of the respondents agreed whereas 32% of the respondents disagreed and 12% were neutral on the statement coded EPRQ12  that stated the service for mobile payments is adequately available for 24 hours a day The findings of the second statement with code EPRQ13 were 69% agreed whereas 14% disagreed and 17% were neutral on the statement that the service through Automated Teller Machines (ATM) is adequately available at any time 24 hours a day for seven days a week. The responses were 41% agreed, 44% disagreed and 15% were neutral on the statement with code EPRQ14 that stated there are adequate ATM’s machines and satisfactory from the banks I use for financial transactions. On the other hand, 70% agreed, 14% disagreed and 16% were neutral on the statement coded EPRQ15 stated that there are alternative ATM’s machines when other machines are out of service. These findings imply automatically that, the community needs the money services offered by the service providers. 
	Factor/Statement
	SA
	A
	N
	D
	SD
	Total

	 
	f
	%
	f
	%
	f
	%
	F
	%
	f
	%
	f
	%

	EPRQ12. The service for mobile payments is adequately available for 24 hours a day
	40
	29.2
	68
	49.6
	23
	17
	6
	4.4
	0
	0
	137
	100

	EPRQ13.The service through Automated Teller Machines (ATM) is adequately available at any time 24 hours a day for seven days a week.
	37
	27
	58
	42.3
	34
	25
	7
	5.1
	1
	0.7
	137
	100

	EPRQ14.There are adequate ATM’s machines and satisfactory from the banks I use for financial transactions
	22
	16.1
	59
	43.1
	31
	23
	17
	12
	8
	5.8
	137
	100

	EPRQ15. There are alternative ATM’s machines when other machines are out of service
	21
	15.3
	25
	18.2
	30
	22
	41
	30
	20
	14.6
	137
	100


 Table 4.3: Indicates opinions of respondents on reliability of the 24/7 ideology in electronic payments
Source: Research Data (2020)
4.3.3 Objective 3: Assessing the Relevance And Reliability of Charges Associated With the Use of Electronic Payment Services
The study aimed at assessing the relevance and reliability of charges associated with the use of electronic payment services. In compliance to the objective three of this study, the researcher formulated a questionnaire with statements with codes EPRQ16, EPRQ17, EPRQ18, EPRQ19, EPRQ20, EPRQ21 and EPRQ22 as found in appendix I purporting to solicit responses from the respondents as to whether there is a relevance and reliability of charges associated with the use of electronic payment services. The researcher presented the findings in summarized form by combining fully agreed and agreed to as agreed and disagreed and fully disagreed were combined to as disagreed.
The findings in table 4.4 below shows that 92% of the respondents agreed while 2% disagreed and 6% were neutral on the questionnaire statement coded EPRQ16 that stated that the charges associated with e-payments are affordable. Table 4.4 also reveals that, 89% of the respondents agreed, 8% disagreed and 3% were neutral on the statement coded EPRQ17 which states that there are transaction charges at any point of transaction. It was found also that, 92% of the respondents agreed while 4% disagreed and 4% were neutral on the questionnaire statement with code EPRQ18 which stated that there are service charges when seeking account balance. In the same way of response, 83% agreed whereas 8% disagreed and 9% were neutral on the statement with code EPRQ19 which states that there are charges imposed to the notification message for account balance. Moreover, 93% of the respondents agreed 5% disagreed and 2% were neutral on the statement with code EPRQ20 which states that there are another charges when inquiring a receipt on the electronic transactions made particularly in the ATM.Moreover, 93% of the respondents agreed on the statement, 6% of the respondents disagreed on the statement and 11% of the respondents were neutral on the statement with code EPRQ21 which states that Transferring money through electronic mobile payment is less cost than transferring through bank electronic fund transfer (BEFT) and lastly the statement with code EPRQ 22 states that funds withdrawal through mobile phone services is less expensive than drawing funds from banks. According to this statement, 93% of the respondents agreed on the statement, 6% of the respondents disagreed on the statement and 11% of the respondents were neutral. According to the findings, it showed that the majority of the respondents were aware funds withdrawal through mobile phone services is less expensive than drawing funds from banks.
Table 4.4:
Respondents’ opinions on the relevance and reliability of charges associated with the use of electronic payment services
	Factor/Statement
	FA
	A
	N
	D
	FD
	Total

	 
	f
	%
	f
	%
	f
	%
	f
	%
	f
	f
	%

	EPRQ16.The charges associated with e-payments are affordable
	24
	17.5
	51
	37.2
	25
	18
	28
	20
	9
	137
	100

	EPRQ17.There are transaction charges at any point of transaction
	60
	43.8
	50
	36.5
	25
	18
	2
	1.5
	0
	137
	100

	ERPQ18.There are service charges when seeking account balance
	71
	51.8
	54
	39.4
	10
	7.3
	1
	0.7
	1
	137
	100

	ERPQ19.There are charges imposed to the notification message for account balance
	33
	24.1
	31
	22.6
	35
	26
	21
	15
	17
	137
	100

	ERPQ20.There are other charges when inquiring a receipt on the electronic transactions made particularly in the ATM
	32
	23.4
	59
	43.1
	30
	 
	8
	5.8
	8
	137
	100

	ERPQ21.Transferring money through electronic mobile payment is less cost than transferring through bank electronic fund transfer (BEFT)
	18
	13.1
	35
	25.5
	22
	16
	39
	29
	23
	137
	100

	ERPQ22.Funds withdrawal through mobile phone services is less expensive than drawing funds from banks
	11
	8.1
	33
	24.1
	21
	15
	47
	34
	25
	137
	100


Source: Research Data (2020)
4.3.4 Growth Rate: Assessing the Growth Rate of Individuals’ Business in Mafinga
The study also gathered responses to respondents’ views about the growth rate of individuals’ business in Mafinga. It was found as per table 4.5 that 85% of the respondents agreed whereas 8% disagreed and 18% were neutral on the statement coded ERPQ26 which states that my business growth has much influenced due to the presence of mobile payment services. Table 4.5 indicates that 73% of the respondents agreed whereas 4% disagreed and 6% were neutral on the statement coded ERPQ27 that stated that the expansions of businesses in Mafinga have been mostly influenced by the presence of Mobile money payment services. Table 4.5 also reveals that 70% of the respondents agreed whereas 5.8% disagreed and 20.4% were neutral on the statement coded ERPQ28 which states that electronic payments have a great role for business growth. According to the findings, it showed that the majority of the respondents agreed that electronic payments have influenced to the great much the individual’s business growth. 

Table 4.5: Respondents’ opinions on individual’s growth rate
	Factor/Statement
	SA
	A
	N
	D
	SD
	Total

	 
	f
	%
	f
	%
	F
	%
	F
	%
	f
	f
	%

	ERPQ26. My business growth has much influenced due to the presence of Mobile payment services
	53
	38.7
	47
	34.3
	25
	18
	12
	8.8
	0
	137
	100

	ERPQ27. The expansion of businesses in Mafinga has been mostly influenced by the presence of Mobile money payment services.
	38
	27.7
	63
	46
	28
	20
	7
	5.1
	1
	137
	100

	ERPQ28. Electronic payments has a great role for my business growth
	51
	37.2
	50
	36.5
	25
	18
	10
	7.3
	1
	137
	100


Source: Research Data (2020)
4.4 The Summary of the Study Findings

In this study, the findings were presented in accordance to their particular study objectives and questions one to the three. In summary the study findings to an objective and question one concerning the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and microfinance institutions it was statistically revealed that the majority of the respondents 46.67% disagreed and the rest 31.83% agreed that there is an effectiveness of the service provided by the service providers. However, in the multiple regressions analysis it was found that, the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and microfinance institutions had a negative influence on the Individual’s business growth rate. For the second objective and question respectively, that was concerning with whether there is a reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments the study statistically found that the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments was agreed at a rate of 59.67% of the respondents whereas others 24.33% disagreed. In multiple regression analysis, the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and microfinance institutions was found to positively influence the Individual’s business growth rate. For the relevance and reliability of charges associated with the use of electronic payment services as displayed in table 4.9 it was revealed that the majority of the respondents 88.67% agreed and the rest 5.50% disagreed on the relevance and reliability of charges associated with the use of electronic payment services to influence Individual’s business growth rate. However, in the multiple regressions analysis it was found relevance and reliability of charges associated with the use of electronic payment services had a negative influence on the individual’s business growth rate For the third objective and third question of the study concerning the relevance and reliability of charges associated with the use of electronic payment services it was revealed that the majority of the respondents 58.67% agreed and the rest 24.83% disagreed. However, in the multiple regressions analysis it was found that relevance and reliability of charges associated with the use of electronic payment services had a positive influence on the growth of individual businesses. 
Conclusively considering descriptive statistics and the multiple regressions analysis done, the study found that relevance and reliability of charges associated with the use of electronic payment services had negative influence, had positive influence to the DV, while reliability of 24/7 had negative influence, normative had positive influence to the DV, the growth of individual business. 
4.5 Inferential Analysis of Data

4.5.1 Validity

Validity is the indication of accuracy on how well ideas fit the reality (Cronk, 2016 and Neuman, 2014). Validity is synonymous to credibility in quantitative research (Kumar, 2011). Validity is the ability of a research instrument to measure what is desired to be measured and the findings are based to the aim for worthiness of the research work (Kumar, 2011). Validity is divided into two according to its dealing these are internal validity and external validity. When dealing with cause and effect relationship in validity sense is termed as internal validity and when dealing with environmental that is generalizing the results in wide situation, cases and or population is external validity (Sekaran, 2003 and Cohen, et al 2007). 
4.5.2 Reliability
Reliability is an indication of consistency and stability for ensuring error free that assist in assessing the goodness of a measure (Cronk, 2016, and Sekaran, 2003). According to Burns and Burns (2008) reliability is the degree of free measurement error. The coefficient of reliability is a measure of scale between 0 and 1, if the measures are nearly to 1 is considered as perfect reliable and when it is 0 there is no reliability (Mohajan, 2017). Reliability is looked for just two concepts which are how reliable an instrument is and how unreliable is an instrument (Kumar, 2011).
In testing internal consistency for the reliability in this study the reliability analysis was done by using an SPSS program technique, the Cronbach’s coefficient Alpha (α). According to Madan and Kensinger (2017) and Hair et al (2016) a reliable research instrument should have a Cronbach’s coefficient Alpha (α) values of 0.7 and above. The results in table 4.7 below indicates that, it worth mentioning that all the variables had Cronbach’s coefficient which ranges from 0.7 – 9. This confirms that the research instrument had internal consistency enough to capture the information required by this study. 
In the reliability analysis 23 items were used. The results were like this, the first variable was relevance and reliability of charges associated with the use of electronic payment services which had 9 items with codes EPRQ6, EPRQ7, EPRQ8, EPRQ9, EPRQ10, EPRQ11, EPRQ23, EPRQ24, and EPRQ25 as in the questionnaire (appendix I) provided the Cronbach’s Alpha(α) of 0.760 (76%). The Cronbach’s Alpha (α) for attitude scale ranging 0.7 and above is acceptable (Burns and Burns, 2008). The second variables to be analyzed for reliability were coded EPRQ 12, EPRQ13, EPRQ14 and EPRQ15. For this these variables, Cronbach’s Alpha (α) of 0.678 which is acceptable under the thumb rule. The third variable was the relevance and reliability of charges had 7 items with codes EPRQ16, EPRQ17, EPRQ18, EPRQ19, EPRQ20, EPRQ21 and EPRQ22, all were used and the Cronbach’s Alpha (α) of 0.800 were obtained which is acceptable. The fourth variable was dependent variable growth rate which had 3 items coded ERPQ26, ERPQ27 and ERPQ28 all were used and the Cronbach Alpha 0.718 which is acceptable. These all are verified in table 4.6 below and appendix I.
Table 4.6: Cronbach’s Alpha (α) reliability analysis results
	S/N
	Variables
	Number of Items
	Cronbach’s Alpha(α)
	Percentage (%)

	1
	The effectiveness of the service provided by the service providers 
	9
	0.76
	76.00%

	2
	The reliability of the 24/7 
	4
	0.678
	67.80%

	3
	The relevance and reliability of charges 
	7
	0.8
	80.00%

	4
	The Growth rate of Individual Business
	3
	0.718
	71.80%


Source: Field data (2020)
4.6 Multiple Regression Analysis

Regression is a conceptually simple method for investigating the functional relationships among research independent or predictor variables and dependent or criterion variable (Chatterjee and Hadi, 2012). Regression is categorized according to the number of variables to deal with, (Cronk, 2016 and Chatterjee and Hadi, 2012) when dealing with just a single predictor variable versus a single criterion variable the regression is simple regression whereas when dealing with two or more predictor variables against a single criterion variable is known as multiple regressions. 
In this study the independent or predictor variables used for regression were the effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charges to predict the relationship against the growth rate of individual business which is a dependent or criterion variable. Following having more than two IVs, therefore, multiple linear regressions were applied in finding the relationship. 
The results from the multiple regressions analysis shown in table 4.7 indicates that R2 value = 0.629 which is 63% of the variations in the DV were explained by the variation in the effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charges. The remaining variation of 37% was explained by other factors not included in the model. In other words, if the influences of the effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charges are properly utilized in the studied area can contribute largely to the growth rate of individual business. Also, table 4.8 shows the relationship of the variables used as represented by the value of R = 0.793 which is equal to 79.3%. This shows that the study variables have a significant positive relationship of 79.3% which is significant to the study. 
Table 4.7: The model summary relationship of variables
	Model
	R
	R Square
	Adjusted R Square
	Standard Error of the Estimate

	1
	0.793
	0.629
	0.605
	0.06961


Source: Researcher data 2020

Table 4.8 indicates the coefficients of the IVs. It reveals that the effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charges positively and significantly influences the growth rate of Individual Business. For example, when you increase the unit value of IVs by 10, the potentiality of the growth rate of Individual Business would significantly increase by 16.5%, 10.7%, and 31.7%, for effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charges respectively.
Table 4.8 below indicates significant statistical relationship of effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charges. It indicates that effectiveness of the service provided by the service providers with code ES had beta value (β = -0.046), the reliability of the 24/7 with code RE had beta value (β = 0.159), and the relevance and reliability of charges with code RR had beta value (β = 0.103.
Table 4.8: Coefficients
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T (t-test)
	Sig.or (P-Value)

	
	Beta(B)
	Std. Error
	Beta(β)
	
	

	1 (Constant)
	0.025
	0.039
	
	0.649
	0.518

	    ES
	-0.037
	0.055
	-0.046
	-0.679
	0.499

	    RE
	0.165
	0.08
	0.159
	2.056
	0.043

	    RR
	0.107
	0.093
	0.103
	1.145
	0.255


Source: Field data (2020)
The multiple regression results are also been explained in the following model;

  Y = a + B1X1 + B2X2 + B3X3 + €
The Growth rate of Individual Business = 0.025 - 0.037ES + 0.165RE+

   0.107RR + €
4.7 Discussion of the Findings According to Objectives 

 The study had three specific objectives discussed. The results of each objective were   discussed and presented specifically as follows.
4.7.1 The Effectiveness of the Service Provided By the Service Providers 
The effectiveness of the service provided by the service providers (ES) after been subjected in multiple regression in finding its relationship with the DV was found to have a positive relationship and statistically significant to the criterion variable the Growth rate of Individual Business. Its significant value was ρ = 0.499 which is insignificantly related because its probability value ρ > 0.05 was contrary to the thumb rule. The Growth rate of Individual Business have been evidenced that there were efforts done in electronic money transfer  activities aimed at employments through electronic money transfer.There is a need of the government to support service providers to these communities for training them on how to conduct electronic money service.However, because the government has a lot of tasks and focus in alternative the community people who are interested and ready with electronic money transfer are to find trainings on this service providing on their own in various colleges such as Vocational Education Training Authority (VETA).
4.7.2 The Reliability of 24/7 Charges Associated With the Use of Electronic Payment Services 
The reliability of 24/7 charges associated with the use of electronic payment services 

 is divided in specific mechanisms which are ES, RE and RR which were used as IVs. The multiple regression analysis conducted found that among these IVs, RE and RR had a positive and statistically significant relationship with the potentiality of increasing the rate of growth of individual businesses, the DV of the study. RE had ρ = 0.043 and RR had ρ = 0.001 fitting the thumb rule that suggests probability value be less than 0.05, that is (ρ = 0.05). These two IVs have influenced the DV which is increased in rate of growth of individual businesses. Unlike ES and RE variables, the opposite is found on RR which is an IV that had the positive but statistically insignificant increasing the rate of growth of individual businesses as it had ρ = 0.255 contrary to the thumb rule requirement of probability value to be less than 0.05, ρ < 0.05.

4.7.3 The Relevance and Reliability of Charges Associated with the Use of Electronic Payment Services
Relevance and Reliability was found to be positively and statistically significant related to the rate of growth of individual businesses which is the DV of the study by virtue of probability value of ρ = 0.002 which conforms to the thumb rule requirement that ρ < 0.05. For this evidence it is clear relevance and reliability of charges influence the DV.

4.7.4 The Growth Rate of Individual Business 

The study examined the influence of the IVs namely effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charges on the growth of individual, the DV. The researcher conducted linear regression for determining the significance relationships either positive or negative. It was found that, the linear regression analysis results for effectiveness of the service provided by the service providers were β = -0.046 and ρ = 0.499 this shows that the increase in effectiveness of the service provided by the service providers variable reduces the growth of individual. However, the decrease is not significant because ρ = 0.499 exceeds the thumb rule requirement of ρ-Value should not exceed 0.05, the ρ-Value should be less than 0.05 (ρ < 0.05).

For the reliability of the 24/7 the linear regression results were β = 0.159 and ρ = 0.043 this finding shows that there is a positive significant relationship with the DV, the individual businesses growth rate. This implies that the increase in reliability of the 24/7 increases the individual businesses growth rate. This IV met the acceptance condition measured with ρ – Value that ρ-value is less than 0.05 (ρ < 0.05).
Linear regression analysis results for the relevance and reliability of charges were β = 0.103 and ρ = 0.255, this shows that the ρ-value is greater than 0.05 and hence exceeds the requirement of the thumb rule for acceptance ρ-value need be less than 0.05 that is ρ < 0.05. These findings suggest that the increase in the relevance and reliability of charges also increases the growth rate of individual businesses.
In conclusion among the three IVs studied namely effectiveness of the service provided by the service providers, the reliability of the 24/7 and the relevance and reliability of charge. Among them the reliability of the 24/7 and the relevance and reliability of charge were positively and significant related to the growth rate of individual businesses. In other words, all of these two variables have the potential to the growth rate of individual businesses in Mafinga in Iringa region particularly in the community studied. 
Table 4.8 above shows only two IVs measured in linear regression analysis found to exceed the thumb rule that is having the ρ-value greater than 0.05. the reliability of the 24/7 and the relevance and reliability of charge had ρ-values greater than 0.05, ρ = 0.499 and ρ = 0.255 respectively. 
CHAPTER FIVE

CONCLUSION AND RECOMMENDATIONS
5.1 Introduction

This chapter presents the summary, conclusion, and recommendations for further studies or research based on the study findings. This study was aimed at assessing the role of electronic payments systems to individuals’ business growth in Mafinga Urban. Specifically, it aimed at assessing the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions, assessing on the reliability of the 24/7 (i.e. 24 hours in 7 days a week) ideology in electronic payments and assessing the relevance and reliability of charges associated with the use of electronic payment services.
5.1.1 Objective 1: To Assess the Role of Electronic Payments Systems to Individuals’ Business Growth in Mafinga Urban 
Specifically, it aimed at assessing the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions. Basing on the first specific objective of the study, it was found that there was negative influence of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions on the individuals’ business growth. Service provided by the service providers such as mobile phone’s companies, financial and mmicrofinance iinstitutions are important in the rate of growth of individual business. Knowing the sservice provided by the service providers helps in the establishment of which service provide to use though the majority of the respondents disagreed on this fact. 
5.1.2 Objective 2: To Assess the Reliability of the 24/7 (I.E. 24 Hours In 7 Days A Week) Ideology in Electronic Payments
The study examined the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments. The reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments was measured using its three ES, RE and RR. Starting with ES was found to have a positive influence in the growth of individual businesses to the community of the study. The next mechanism found to have a positive influence on the growth of individual businesses was RE. The ES had a negative influence on the growth of individual businesses. These three mechanisms are important in their application. 
5.1.3 Objective 3: To Assess the Relevance and Reliability of Charges Associated with the Use of Electronic Payment Services
Relevance and reliability of charges associated with the use of electronic payment services was found to have positive significance to the rate of growth of individual businesses. In the study, it was found that the respondents, the majority of them know that relevance and reliability of charges are associated to their business growth. For this then, the service providers have projects aimed at providing services to the community and are accepted and authorized to be instituted in the community.
5.2 Conclusion

The study had three specific objectives and three specific questions which were answered using the study dimensions namely effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions, the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments and the relevance and reliability of charges associated with the use of electronic payment services.
The first objective aimed to examine the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions, the reliability of the 24/7 (i.e. 24 hours in 7 days a week) ideology in electronic payments and the relevance and reliability of charges associated with the use of electronic payment services.
Success of any mobile money service depends much in the effectiveness of the service provided by the service providers such as mobile phone’s companies, financial and Microfinance Institutions lot of money service providers fail or come to an end before meeting its goals for failure to adhere to effectiveness of such servicesThe second objective was to assess the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments. Service providers are possible in Mafinga due to the reliability of the 24/7 (i.e 24 hours in 7 days a week) ideology in electronic payments. The third objective was to examine the relevance and reliability of charges associated with the use of electronic payment services.
5.3 Recommendation

Based on the specific objectives and the major findings of this study the researcher, therefore, recommends the following:
Firstly, following the nature and history of the study area, it has been shown that catfish are suitable for being farmed within the wet lands of low grounds. Therefore, it is recommended that the government, district and municipal council should provide support to communities for electronic payment with purposes of generating employments and improve government revenues from the studied community in turn. Secondly, the government and district councils should send experts for surveying the Mafinga area and advice the councils and the government on the proper use of the area by innovating mobile money services which will help community by not going very far looking for services hence raising the Gross Domestic Product (GDP). 
5.4 Suggestion for Future Research

This study examined the on the role of electronic payment to the growth of   individual’s business in Mafinga, Tanzania. Future researchers are advised to conduct the same study in other localities.
The study based on the role of electronic payment to the growth of   individual’s business this study applied quantitative techniques for collecting data, future research needs to be conducted with the same purpose of the role of electronic payment to the growth of   individual’s business to the community in serving idles and vagrants in Tanzania using the qualitative method.
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APPENDIX
Questionnaire

Dear Respondent,

I, NGOMBE Joshua. A, MBA (Fin.) a student at Open University of Tanzania (OUT) currently engaged in a study Titled; The role of electronic payment to the growth of   individual’s business in Mafinga, Tanzania

Thank You for agreeing to participate in this research study. The major purpose of this study is to assess the Role of electronic payments to the growth of individuals’ business in Mafinga, case study being in Mafinga main market.  Your response will be treated only for the purpose of this study. Please be free to respond to this questionnaire, in case of any questions, feel free to contact the researcher through mobile phone +255717624548/0756431349.
Section A: Respondents Demographics

Please tick the appropriate answer

	Age in Years
	Gender
	Education level
	Business Experience

	
	18 - 27
	
	Male
	
	Secondary Education
	
	Less than a year

	
	28 - 37
	
	Female
	
	Certificate
	
	1 – 3 Years

	
	38 - 47
	
	
	
	Diploma
	
	4 – 6 Years

	
	48 - 57
	
	
	
	Bachelor’s Degree and Above
	
	7 – 9 Years

	
	58 and above
	
	
	
	Other (Specify)
	
	10 Years and Above


Marital status

Single 
Married 
Divorced 
Widow 


The following table has statements about the Role of electronic payments to the growth of individuals’ business. Rate your agreement by putting √ symbol in the appropriate column according to your opinion. The ratings stand as: - 

SA – Strongly Agree       5 

A -    Agree                     4

N –    Neutral                  3

DA – Disagree                2

SD – Strongly Disagree 1
**Indicate √ in the appropriate column according to your opinion.

Section B: Electronic Payment related questions

	S/N
	STATEMENT
	SA
	A
	N
	DA
	SD

	1
	I am comfortable and satisfied with the electronic mobile payment services from mobile services Operators.   
	
	
	
	
	

	2
	I use electronic payment services in making various purchases in my business
	
	
	
	
	

	3
	Mobile phone companies do assist immediately for any wrong transaction made after reporting
	
	
	
	
	

	4
	The advent of e-payment system has simplified my day-to-day business activities
	
	
	
	
	

	5
	Mobile money services is very convenient as I use anywhere to make various payments on purchases
	
	
	
	
	

	6
	The presence of e-payment has promoted earnings in my business
	
	
	
	
	

	7
	The service for mobile payments is adequately available for 24 hours a day
	
	
	
	
	

	8
	The service through Automated Teller Machines (ATM) is adequately available at any time 24 hours a day for seven days a week.
	
	
	
	
	

	9
	There are adequate ATM’s machines and satisfactory from the banks I use for financial transactions
	
	
	
	
	

	10
	There are alternative ATM’s machines when other machines are out of service
	
	
	
	
	

	11
	The charges associated with e-payments are affordable
	
	
	
	
	

	12
	There are transaction charges at any point of transaction
	
	
	
	
	

	13
	There are service charges when seeking account balance
	
	
	
	
	

	14
	There are charges imposed to the notification message for account balance
	
	
	
	
	

	15
	There are other charges when inquiring a receipt on the electronic transactions made particularly in the ATM
	
	
	
	
	

	16
	Transferring money through electronic mobile payment is less cost than transferring through bank electronic fund transfer (BEFT)
	
	
	
	
	

	17
	Funds withdrawal through mobile phone services is less expensive than drawing funds from banks
	
	
	
	
	

	18
	I use mobile money payments for purchases of shop stocks
	
	
	
	
	

	19
	My business accepts payments through mobile money 
	
	
	
	
	

	
	services from my customers
	
	
	
	
	

	20
	Financial institutions such as banks provides sufficient mobile payments services by mediating inter account transfer services
	
	
	
	
	

	21
	My business growth has much influenced due to the presence of Mobile payment services
	
	
	
	
	

	22
	The expansions of businesses in Mafinga have been mostly influenced by the presence of Mobile money payment services.
	
	
	
	
	

	23
	Electronic payments have a great role for my business growth
	
	
	
	
	


THANK YOU FOR YOUR PARTICIPATION
Effectiveness of the Service provided (ESP)





The reliability of 24/7 services (ROTS)





Growth of individuals’ business in Mafinga





The relevance and reliability of charges (RRC)









