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ABSTRACT

The objective of the study was to find out whether there is a correlation between the corporate social responsibility activities which a company is engaged in and the improvement of financial performance of a firm. The data were collected from Dar es Salaam TOL Gases warehouse in Tanzania. Purposive sampling was used to identify a total of 40 TOL Gas company staff who were interviewed using structured questionnaire. Also, a five-year financial performance and expenditure on CSR activities were obtained from company’s annual reports. The analysis was carried out using the Statistical Package for Social Sciences computer software where, frequencies and percentages were established. The cross-tab computer sub programme was also applied to determine relationships between and among variables. Simple and multiple linear regressions were also run to compare relationship existing between CSR activities and improvement of financial performance indicators. The results show that there is little relationship existing between CSR activities and improvement of financial performance indicators. The study revealed that the implementation of CSR activities by companies is very important as it has positive impact to both the community and the company itself though there are a few challenges which has to be addressed if the CSR activities has to bring greater impact to the society. It was recommended that; TOL Gases Ltd to extend its CSR activities to touch other areas like environment, customer service and the like rather than concentrating on provision of education improvement activities only. The government to establish as regulations for provision of CSR activities by various companies due to the benefits it brings to both parties.
Keywords: Corporate social responsibility, corporate financial performance, Disclosure, Activities.
TABLE OF CONTENTS

iiCERTIFICATION


iiiCOPYRIGHT


ivDECLARATION


vDEDICATION


viAKNOWLEDGEMENTS


viiABSTRACT


viiiTABLE OF CONTENTS


xivLIST OF TABLES


xviLIST OF FIGURES


xviiABBREVIATIONS AND ACRONYMS


1CHAPTER ONE


1INTRODUCTION


11.1 
Background to the Study


41.2 
Statement of the Research Problem


51.3 
The Objective of the Study


51.3.1 
Main Objective


51.3.2 
Specific Objectives


51.4
Research Questions


61.5 
Justification of the Study


7CHAPTER TWO


7LITERATURE REVIEW


72.1 
Overview


72.2
Conceptual Definitions


72.2.1 
Corporate Social Responsibility


82.2.2 
Corporate Financial Performance


102.3 
Critical Review of Supporting Theories or Theoretical Analysis


102.3.1 
Stakeholders Theory


122.3.2 
Pyramid of Corporate Social Responsibility


132.3.3 
Philanthropic Responsibilities


142.3.4 
Ethical Responsibilities


152.3.5
Legal Responsibilities


162.3.6 
Economic Responsibilities


172.3.7
Approaches to Social Responsibility


182.4 
Empirical Analysis of Relevant Studies


182.4.1
A General study on CSR


222.4.2
Study of CSR in African Countries


232.4.3
Study of CSR in Tanzania Perspective


262.5 
Research Gap


262.6
A Conceptual Framework


262.6.1 
Conceptual Framework


272.6.2 
Dependent Variables


272.6.3 
Independent Variables


282.7 
Theoretical Framework


282.7 
Statement of Hypotheses


302.8
Summary


31CHAPTER THREE


31RESEARCH METHODOLOGY


313.1
Overview


313.2 
Research Designs


313.2.1 
Survey Population


323.2.2 
Area of the Research


323.3 
Sampling Design


333.3.2 
Sampling Techniques


343.4 
Variables and Measurement Procedures


353.5 
Data Collection Procedures


353.6
Validity and Reliability of the Study


353.6.1 
Validity


363.6.2 
Reliability


363.7
Data Analysis Techniques


373.8.1 
Independent Variables


383.8.2 
Dependent Variables


383.9 
Ethical Consideration


39CHAPTER FOUR


39FINDINGS AND ANALYSIS


394.1 
Overview


394.2 
Demographic and Socio-Economic Characteristics of Respondents


414.3
Identification of CSR Activities performed by the Company


414.3.1 
Whether TOL Participate in CSR Activities in the Community


414.4 
Corporate Social Responsibility Observed by the Respondent the                 Company Participated in


434.4.1 
Other Activities that the Company Provides to the Society


444.4.2 
Respondents Participation in TOL Gas Ltd CSR Activities


454.4.3 Trend of Number of TOL Gas Ltd CSR activities to the Community as Compared to the Previous Period


464.4.4 
Whether CSR Expenses Increases with Increasing Number of TOL                        Gas Ltd CSR Activities


474.4.5 
Whether CSR Activities Provided by the Company benefit Stakeholders                and Improve the Company’s CFP


474.5 
The Relation between CSR activities and Financial Performance of the Company


474.5.1 
Whether there is a Relationship between CSR Spending and the          Company’s CFP


544.6 
Testing of Multiple Regression Assumptions


544.6.1 
Autocorrelation Assumption


554.6.2
Normality Assumption Test


554.6.3 
Test of Multicollinearity Assumption on Independent Variables


564.6.4 
Multiple Linear Regression Analysis


574.6.5 
TOL Gases Ltd Corporate Social Responsibility Impression to                   Customers


574.6.6 
Respondents Thoughts as to whether it is Important for the                        Company’s Management to constantly engage in CSR Activities to the Community as it helps to improve the Company’s Performance


584.6.7
Respondent thoughts on whether the Company’s Financial                      Performance would have been difference without CSR Activities


594.6.8 
Respondents rating of the Relationship between CSR spending                            and the Company’s Financial Performance


604.6.9 
Respondents Rating of the CSR to the Community and the                    Environment


604.7 
Challenges in CRS Activities


604.7.1 
Challenges associated with the CSR Activities


614.7.2 
Respondent thoughts on whether all Community Members are                          Aware of the CSR Activities that TOL Gas Ltd is Providing to the                    Society


614.7.3 
Respondents Recommendations on what TOL Gas Ltd has to do to               Improve Community Awareness on CSR Activities


63CHAPTER FIVE


63DISCUSSION OF FINDINGS


635.1 
Overview


635.2 
Discussion


665.3 
Challenges


675.4
Limitation to Access Information


68CHAPTER SIX


68SUMMARY, CONCLUSION AND RECOMMENDATION


686.1 
Summary


686.2 
Conclusion


706.3 
Recommendations


72REFERENCES


81APPENDICES




LIST OF TABLES
32Table 3.1: Showing Category of Respondents and Sample Size


33Table 3.2: Stat Trek's Random Number Generator


39Table 4.1: Characteristics of Respondents


42Table 4.2: Whether TOL Participate in CSR Activities in the Community                      CSR Activities observed Cross Tabulation


43Table 4.3: CSR Activities TOL Participated in the Community


44Table 4.4: Other Activities that the Company Provides to the Society


46Table 4.5: Associated CSR Expenses incurred by the Company


47Table 4.6: Whether CSR Activities Provided by the Company Benefit                 Stakeholders and Improve the Company’s CFP


48Table 4.7: Whether there is a relationship between CSR spending and                            the CFP


48Table 4.8: Trends and Percentages on Relationship between Expenditure on                     CSR activities and variables of CFPas per Company’s Records


51Table 4.9: Correlation between Expenditure on CSR activities and                        Company’s Revenue


52Table 4.10: Correlation between Expenditure on CSR activities and                       Company’s Profit before Tax


53Table 4.11: Correlation between Expenditure on CSR Activities and                 Company’s Profit after Tax


55Table 4.13: Skewness and Kurtosis Tests of Normality Statistics


56Table 4.14: The Results of the Test of Multicollinearity Assumption                  (Coefficients)


56Table 4.15: The Regression Model Summary


57Table 4.16: The Regression Coefficients


57Table 4.17: TOL Gases Ltd Corporate Social Responsibilities Impression                          to customers


59Table 4.18: Respondent thoughts on whether the Company Financial                Performance would have been difference without CSR                       Activities


60Table 4.19: Respondent’s rating of the CSR to the Community


60Table 4.20: Challenges associated with the CSR Activities


61Table 4.21: Respondent thoughts on whether all Community Members are Awareness of the CSR Activities that TOL Gas Ltd is                           Providing to the Society


62Table 4.22: If Yes/No what the Company has to do




LIST OF FIGURES

13Figure 2.1: Caroll’s Pyramid of Corporate Social Responsibility


41Figure 4.1: TOL Participation in CSR Activities in the Community


44Figure 4.2: Respondents Participation in TOL Gases Ltd CSR Activities


45Figure 4.3: Trend of Number of TOL Gas CSR Activities to the Community


58Figure 4.4: Respondent thoughts on Importance for the Company                       Management to Constantly engage in CSR Activities to the  Community


59Figure 4.5:  Respondent’s rating of the relationship between CSR Spending                       and the Company’s CFP


ABBREVIATIONS AND ACRONYMS

BP

British Petroleum

CFP 

Corporate financial performance

CSR 

Corporate social responsibility

DV 

Dependent variable

EPS

Earnings per share

GRI

Global Reporting Initiative

IAS

International Accounting Standards

PAT

Profit after tax

PBT

Profit before tax

PDVSA
Petróleos de Venezuela, S. A

ROA

Return on Assets

ROCE

Return on capital employed

ROE

Return on Equity

SIC

Stakeholders influence capacity

UK

United Kingdom


UNDP

United Nations Development Programme

USAID
United States Aid

CHAPTER ONE

INTRODUCTIONtc "1.0 INTRODUCTION" \f C \l 01
This chapter covers background to the problem, statement of the research problem, research objectives, and research questions, relevance of the research and organization of the proposal. 

1.1 Background to the Studytc "Background to the study." \f C \l 01


Corporate Social Responsibility (CSR) over the decades is becoming an important activity domestically, regionally, and internationally (Leka, (2016). Many studies have proved that Corporate Social Responsibility (CSR) has a great relationship with financial performance of a firm (CFP).  The impact of the relationship between the two has been debatable. 
Hossein, et al, (2013) study on the relationship between CRS and CFP document that there have been many variations in the results of researchers’ findings on the relationship between Corporate Social Responsibility and Corporate Financial Performance variables either positive or negative. There are few studies also pointed out that this relationship is the mix or neutral.  Oh & Park (2015) concluded that CSR has a positive effect on CFP in Korea while at the same time revealing that the effect of CSR on CFP did not increase after the global financial crisis. 

Despite a few numbers of studies conducted in Sub-saharan Africa on the impact of CSR activities on CFP still there evidence which indicate that voluntary report on CSR commitment could help the financial sector to improve its FP. Siueia, et al, (2019) indicate that the Republic of South Africa banks are slightly over performing Mozambican banks because the Republic of South Africa banks are disclosing more information regarding CSR than Mozambican banks and the influence of the positive CSR disclosure index is much stronger than that of the negative CSR disclosure index on improving FP. 

In the research in the banking industry, findings concluded that there is a positive correlation between CSR activities and bank deposits, loans and advances, before tax profit and after-tax profit a case of CRDB Bank – Mbeya Branch (Ketocho, 2015, p.67). A study conducted for the correlation of CSR and CFP to Safaricom of Kenya revealed that there is an insignificant positive impact between the CSR and company's financial performance evidenced by indicators such as revenue, net income, and earnings per share (Nyongesa (2017). Findings also concluded that there is a positive correlation between CSR and financial profitability indicators i.e Revenue, profit before tax, profit after tax, and earnings per share (A case of Dangote Cement Company Ltd)(Zakari, 2017).  The difference in the results of these studies is due to different CSR metrics, methodology, and statistical tools and the mediating variables (R&D and company size).

Although In Tanzania, Companies have been implementing CSR voluntarily as in many other countries, the trends are now changing especially for CSR in the mining subsector from a traditional voluntary approach to a publicly regulated one (Melyoki, (2020).  In recent years companies registered with the Dar es Salaam Stock Exchange have immensely engaged in corporate social responsibility activities on which plows back part of their proceeds to society each year.  TOL Gases Limited produces and distributes gases for the industrial and medical segment in Tanzania. The company provides oxygen, compressed air, carbon dioxide, inert, hydrogen, nitrogen, ammonia, argon, nitrous oxide, helium, and acetylene gases. It also provides medical consumables and pipe installation services. 

The company was founded in 1950 as a branch of the African Oxygen and Acetylene Company, and then became a branch of East African Oxygen Limited of Kenya which was part of the BOC Gases Group. It was wholly-owned by the government of Tanzania between 1986 and 1994, and thereafter privatized and listed on the Dar es Salaam Stock Exchange. It is incorporated in Tanzania under Tanzanian companies Act 2002 as a public company limited by shares. Its vision is to be the pride of Tanzania In Eastern, Central and African markets for complementing accessories and services. And its mission is to be the leading, safest, and reliable supplier of high-quality gases, complementing access and services in Eastern, Central, and Southern Africa.  https://africanfinancials.com/company/tz-tol/.  

TOL Gas Limited is among companies that have and implements the corporate social responsibility component in its organization. It is committed itself to active participation in environmental protection and promotion of socio-economic development of the society through extension of financial supports towards the implementation of community development projects. TOL Gases Limited uses share price, earnings, and shareholders' wealth as indicators for their financial performance. TOL has wide and modern warehouses in Dar es Salaam as well as in Mbeya (Chami, 2019). 
There several studies indicating factors contributing to the growth of financial performance indicators in TOL Gas Co. Limited, However, little is known on the role of corporate social responsibility activities on the growth of TOL Gas LTD Financial performance. It is alongside this observation that the researcher seeks to empirically investigate the relationship which exists between Corporate Social responsibility activities and financial performance of a firm about TOL Gas Limited in Dar es Salaam and Mbeya.

1.2 Statement of the Research Problem

The impact of the relationship between firms engaged in the provision of CSR on CFP is still debatable. While on one side CSR seems to lower firms' costs: enabling firms to charge premium prices, attracting applicants, investors, customers, increasing profitability, and creating competitive barriers, on the other side it does the opposite, especially at times of crisis. Several researchers found that firms gain reputational capital that improves their ability to attract resources when they score high in CSR, thereby enhancing their financial performance.(Gallardo-Vázquez et al., 2019), (Maldonado-Guzman et al. (2017). Other researchers have proclaimed that a high CSR will enhance a firm’s competitive advantage (Zhao et al, 2019, Lee et al 2016). Fewer researchers found no significant relationship either positive or a negative between CSR and CFP (Liou & Sharma, 2012).  

The government of Tanzania has done some efforts to administer company’s role of giving back to the community as social responsibility. Some legislations like The Extractive Industries Act of 2015, The Mining Act of 2010, The Petroleum Act of 2015, and The Environmental Management Act of 2004 have provisions that require companies to establish and implement CSR. However, the knowledge and practice of implementing Corporate Social Responsibility among companies in Tanzania is quite limited. Either, awareness about CSR by companies is questionable. 

Many studies acknowledge financial performance increase in various companies but the role of CSR activities in increasing CFP is not established. It is alongside this gap that the researcher examined the impact of corporate social responsibility activities on the financial performance indicators of a firm. The study focused on examining whether practicing CSR has an impact on revenue and profitability indicators of a firm with a case study of TOL Gas Limited.

1.3 The Objective of the Studytc "Objective of the study" \f C \l 01
1.3.1 Main Objectivetc "1.3.1 Main Objective" \f C \l 2
The main objective of this study is to find whether there is a positive correlation between the increase in spending on Corporate Social Responsibility activities a company is engaged in and the improvement of financial performance indicators.

1.3.2 Specific Objectivestc "1.3.2 Specific Objectives" \f C \l 02
The research objectives of this study include the following:

i. To Identify the CSR activities performed by the TOL Gas Limited in Dar es Salaam.

ii. To assess whether the increase in CSR spending leads to improvement of financial performance indicators.

iii. To examine the challenges ToL Gas Ltd in the implementation of CSR activities.

1.4 Research Questionstc "1.4 Research Questions" \f C \l 01
i. What are the CSR activities conducted by TOL Gas Ltd?

ii. What is the relationship existing between increase in expenditure on CSR activities and financial performance indicators in Dar es Salaam warehouses?

iii. What are the Challenges facing TOL Gas Ltd in the implementation of CSR activities?

1.5 Justification of the Study

The study aims at establishing knowledge about the relationship between CSR activities and CFP indicators. The findings of this study are influential to various companies in Tanzania. It will help them see the importance of engaging themselves in the provision of CSR. The study is of great value to the Tanzanian community and the world at large because it will result in improved livelihoods due to the support from companies through CSR. Companies engagement in CSR contribute to relief of the government’s burden of provision of social services.  

The study is a foundation for awareness creation to many companies on CSR and its advantages. Also, it is an evidence for policymakers and regulatory authorities to enforce laws and regulations to implement CSR activities in Companies. It is a relevant resource to other researchers who want to conduct similar studies. The study has a great link with the 17 sustainable development goals. It is the center of several goals in the SDGs framework. Also, the study is directly linked with the National Strategic Plan for Economic Growth and Poverty Reduction in Tanzania. 
CHAPTER TWO

LITERATURE REVIEW

2.1 Overview

This chapter deals with conceptual definitions, critical review of supporting theories or theoretical analysis, empirical analysis of relevant studies, research gap identified, conceptual framework, theoretical framework, and statement of hypotheses. 

2.2 Conceptual Definitions

2.2.1 Corporate Social Responsibility

Corporate social responsibility (CSR) is the way businesses involve shareholders, employees, customers, suppliers, governments, non-government organizations, international organizations, and other stakeholders. CSR is a "corporate initiative to assess and take responsibility for the company's effects on the environment and impact on social welfare"(Investopedia, 2013, (online). Also, CSR is defined as, "How companies manage the business processes to produce an overall positive impact on society," (Baker, 2004). 
Also, "continuing commitment by business to behave ethically and contribute to economic development while improving the quality of life of the workforce and their families, as well as of the local community and society at large” (WBCSD, 2007). CSR is an additional responsibility of businesses to local and wider communities apart from its core responsibility of profit maximization (Simpson & Taylor, 2013). Virtually all definitions of CSR include the notion that business firms (i.e. corporations) have an obligation towards society beyond their economic obligations to shareholders.

2.2.2 Corporate Financial Performance

Financial performance is a measure of a firm's economic or profitability position at any given time. The word finance is commonly associated with economics and profits (investopedia, 2014). To date, there is no consensual definition of CFP (Bahhouth et al., 2014). In a research context, the measure and definition of CFP are subjected to the individual researcher's interpretation. 

Financial performance can be tracked and measured through various financial indicators or metrics in the accounting-based framework. For example, the debt ratio is a measure of the percentage of a company’s assets that are provided via debt. Bahhouth found that higher debt ratios posed aggravated credit risk and led to a financially challenging situation for the firm. As debt increased, cash flow problems arise, investments in R&D, other business projects, and CSR related activities will likely decrease, because the firm management would be required to channel monetary resources to meet their debt obligations. If the debt is not reduced consequentially, the probability to default by firm increases, a vicious cycle in the industry might become evident, (Bahhouth et al. (2014).  

The aftermath of a debt crisis might cause an economic crisis suffered by initially a few firms that could eventually escalate to infect the entire industry. Firm management and investors can thus evaluate a firm’s business position using such financial indicators. The measures for CFP for firms are not based on a single metric but a variety of financial metrics. These metrics are divided into two main categories: (a) accounting (or fundamental) based, and (b) market-based. Relative to the accounting-based metrics, most researchers utilize the following metrics: (a) ROA (Berman, Wicks, Kotha, & Jones, 1999; Choi & Wang, 2009), (b) Return on Equity (ROE), or (c) Return on Sales (ROS) (Callan & Thomas, 2009; Graves & Waddock, 1999). 

Accounting based metrics are commonly associated with the current and short-term financial performance of the firm. Past researchers found that accounting-based measures are better predictors of CFP than market-based measures (Wu, 2006). Accounting based measures are based on an evaluation of a firm's unique characteristics and provide firm management and investors a good source of data about the firm’s past performance (Bahhouth et al., 2014). ROA was the most commonly used metric to measure financial performance (Berman et al., 1999; Gama Boaventura et al., 2012; Tang et al.2012). Earnings Per Share (EPS), stock prices, Tobin Q’s ratio are examples of market-based financial metrics utilized in the CFP construct. Other CFP variables found in previous CSP-CFP studies were: operating margin (Hammann, Habisch & Pechlaner, 2009; Ogden & Watson, 1999), and Tobin’s Q. Tobin’s Q ratio is a common CFP variable adopted due to its ability to capture the value of long-term investments that are intangible (Surroca et al., 2010). 

Researchers have also used stock price as a CFP and asserted that such a metric would capture the long-run impact of social performance on stakeholder relationships (Baird, Geylani, & Roberts, 2012). ROA by nature is the most commonly used metric to measure financial performance as found in previous CSP-CFP studies (Barnett & Salomon, 2006, Berman et al., 1999; Gama Boaventura et al., 2012; Tang et al.2012) The weakness of ROA is that it represents only short-term performance. Though past studies have utilized market-based financial metrics such as EPS and Tobin’s Q to measure CFP, it has been cited to be a weakness as compared with accounting-based financial indicators, such as ROA (Barnett & Salomon, 2006). For this research financial performance will be quantified in terms of Revenue and Return on Sales.
2.3 Critical Review of Supporting Theories or Theoretical Analysis

2.3.1 Stakeholders Theory

A stakeholder is any group or individual who can affect or is affected by the achievement of the organization’s objectives” or are “those groups who are vital to the survival and success of the organization”. Those groups include customers, employees, local communities, suppliers and distributors, shareholders, the media, business partners, financiers, investors, government, regulators policymakers, and the public in general. Stakeholders’ theory suggests that if we adopt as a unit of analysis the relationships between a business and the groups and individuals who can affect or are affected by it then we have a better chance to deal effectively with these three problems (Freeman 1984).

First, from a stakeholder perspective, the business can be understood as a set of relationships among groups that have a stake in the activities that make up the business.  It is about how customers, suppliers, employees, financiers (stockholders, bondholders, banks, etc.), communities, and managers interact to jointly create and trade value.     To understand a business is to know how these relationships work and change over time. It is the executive's job to manage and shape these relationships to create as much value as possible for stakeholders and to manage the distribution of that value. Where stakeholder interests conflict, the executive must find a way to re-think problems so that the needs of a broad group of stakeholders are addressed, and to the extent, this is done even more value may be created for each.  If tradeoffs have to be made, as sometimes happens, then executives must figure out how to make the tradeoffs, and then work on improving the tradeoffs for all sides (Freeman, Harrison, & Wicks, 2008)

Second, although effective management of stakeholder relationships helps businesses survive and thrive in capitalist systems, it is also a moral endeavor because it concerns questions of values, choice, and potential harms and benefits for a large group of groups and individuals (Philips, 2003).Finally, a description of management that focuses attention on the creation, maintenance, and alignment of stakeholder relationships better equips practitioners to create value and avoid moral failures (Post, Preston, & Sachs, 2002; Sisodia, Wolfe, & Sheth, 2007)

The stakeholder's theory greatly relates to the aim of this study because it elaborates on the potential aspects or responsibility of the firm (investor) to align its objectives with stakeholder's demands. The theory sets out mitigation measures in case of conflict of interest or case of misunderstanding and also adds knowledge to managers or those charged with governance of the firm on how the firm can nourish its business by increasing its profitability and firm value in the future. Not only that the firm will benefit from increasing turnover, but also easy access to low-cost financing, the possibility of integration, acquisitions and mergers, negotiation, and less government interaction. 

According to stakeholder theory, firms possess an explicit and implicit contract with various constituents and are responsible for honoring all contracts (Freeman 1984). Explicit contracts are contracts that legally define the relationship between a firm and its stakeholders while implicit contracts have no legal standing and are referred to as self-enforcing relational contracts. Since implicit contracts can be breached at any time, Telser (1980) argues that they become self-enforcing when the present value of the firm's gain from maintaining its reputation and therefore future terms of trade are greater than the loss if the firm reneges on its implied contracts. 

The theory, predicts the positive relationship between CSR and corporate financial performance (CFP). However, Greenwood, argue that the principle of stakeholder theory undermines the property right of the owners of the company, compromising the mechanism of the free market, destabilize the operations of the government and thus subvert the very nature of capitalism. Therefore, the matter of the relationship between CSR and CFP is prominent in the relationship of business owners or managers and the stakeholders (Greenwood, et all. (2005). 

2.3.2 Pyramid of Corporate Social Responsibility

Carroll (1991) itemized four categories of corporate social responsibilities namely; economic responsibility which implies that the responsibility of a business is to produce goods and services that the society wants at a price that perpetuates the business and satisfies its obligations to investors, legal responsibility entails the obedience to and observance of the law and policies of the government, ethical responsibility involves the responsibility of an organization to societal expectations, not written as laws and philanthropic responsibility refers to additional behaviors and activities that the society finds desirable and that the value of business support.

[image: image1.emf]
Figure 2.1: Caroll’s Pyramid of Corporate Social Responsibility

Source: Carroll, 1991.

2.3.3 Philanthropic Responsibilities

Corporate philanthropy includes all forms of business giving. Corporate philanthropy embraces a business's voluntary or discretionary activities. Philanthropy or business giving may not be a responsibility in a literal sense, but it is normally expected by businesses today and is a part of the everyday expectations of the public. Certainly, the quantity and nature of these activities are voluntary or discretionary. They are guided by a business's desire to participate in social activities that are not mandated, not required by law, and not generally expected of business in an ethical sense. Having said that, some businesses do give partially out of ethical motivation. That is, they want to do what is right for society. 

The public does have a sense that businesses will “give back,” and this constitutes the “expectation” aspect of the responsibility. When one examines the social contract between business and society today, it typically is found that the citizenry expects businesses to be good corporate citizens just as individuals are. To fulfill its perceived philanthropic responsibilities, companies engage in a variety of giving forms – gifts of monetary resources, product and service donations, volunteerism by employees and management, community development, and any other discretionary contribution to the community or stakeholder groups that make up the community (Caroll 2016)

2.3.4 
Ethical Responsibilities

The normative expectations of most societies hold that laws are essential but not sufficient. In addition to what is required by laws and regulations, society expects businesses to operate and ethically conduct their affairs. Taking on ethical responsibilities implies that organizations will embrace those activities, norms, standards, and practices that even though they are not codified into law, are expected nonetheless. Part of the ethical expectation is that businesses will be responsive to the “spirit” of the law, not just the letter of the law. Another aspect of the ethical expectation is that businesses will conduct their affairs fairly and objectively even in those cases when laws do not provide guidance or dictate courses of action. Thus, ethical responsibilities embrace those activities, standards, policies, and practices that are expected or prohibited by society even though they are not codified into law (Caroll 2016). 

The goal of these expectations is that businesses will be responsible for and responsive to the full range of norms, standards, values, principles, and expectations that reflect and honour what consumers, employees, owners, and the community regard as consistent concerning the protection of stakeholders' moral rights. The distinction between legal and ethical expectations can often be tricky. Legal expectations certainly are based on ethical premises. But, ethical expectations carry these further. In essence, then, both contain a strong ethical dimension or character, and the difference hinges upon the mandate society have given business through legal codification, (Caroll 2016).
While meeting these ethical responsibilities, important expectations of business include them. Performing in a manner consistent with expectations of societal mores and ethical norms. Recognizing and respecting new or evolving ethical/moral norms adopted by society. Preventing ethical norms from being compromised to achieve business goals. Being good corporate citizens by doing what is expected morally or ethically, Recognizing that business integrity and ethical behaviour go beyond mere compliance with laws and regulations, (Carroll 1991). As an overlay to all that has been said about ethical responsibilities, it also should be clearly stated that in addition to society’s expectations regarding ethical performance, there are also the great, universal principles of moral philosophy such as rights, justice, and utilitarianism that also should inform and guide company decisions and practices.

2.3.5 Legal Responsibilities

Society has not only sanctioned businesses as economic entities, but it has also established the minimal ground rules under which businesses are expected to operate and function. These ground rules include laws and regulations and in effect reflect society’s view of “codified ethics” in that they articulate fundamental notions of fair business practices as established by lawmakers at federal, state, and local levels. Businesses are expected and required to comply with these laws and regulations as a condition of operating. It is not an accident that compliance officers now occupy an important and high-level position in company organization charts. While meeting these legal responsibilities, important expectations of business include; Performing in a manner consistent with expectations of government and law, complying with various federal, state, and local regulations, conducting themselves as law-abiding corporate citizens, fulfilling all their legal obligations to societal stakeholders and providing goods and services that at least meet minimal legal requirements, (Caroll, 2016).
2.3.6 
Economic Responsibilities

As a fundamental condition or requirement of existence, businesses have an economic responsibility to the society that permitted them to be created and sustained. At first, it may seem unusual to think about an economic expectation as a social responsibility, but this is what it is because society expects, indeed requires, business organizations to be able to sustain themselves and the only way this is possible is by being profitable and able to incentivize owners or shareholders to invest and have enough resources to continue in operation. In its origins, society views business organizations as institutions that will produce and sell the goods and services it needs and desires. As an inducement, society allows businesses to take profits. Businesses create profits when they add value, and in doing this they benefit all the stakeholders of the business, (Caroll, 2016).

Profits are necessary both to reward investors/owners and also for business growth when profits are reinvested back into the business. CEOs, managers, and entrepreneurs will attest to the vital foundational importance of profitability and return on investment as motivators for business success. Virtually all economic systems of the world recognize the vital importance of the societies of businesses making profits, (Caroll, 2016). 

While thinking about its’ economic responsibilities, businesses employ many business concepts that are directed towards financial effectiveness – attention to revenues, cost-effectiveness, investments, marketing, strategies, operations, and a host of professional concepts focused on augmenting the long-term financial success of the organization. In today’s hypercompetitive global business environment, economic performance and sustainability have become urgent topics. Those firms that are not successful in their economic or financial sphere go out of business and any other responsibilities that may be incumbent upon them become moot considerations. Therefore, economic responsibility is a baseline requirement that must be met in a competitive business world, (Caroll, 2016).
2.3.7
Approaches to Social Responsibility

According to Gatewood & Carroll (1981) the strength of an organizations' commitment to social responsibility may be in three approaches;

First, an obstructionist approach which obstructionist managers choose not to behave in a socially responsible way rather they behave in an unethical and illegal way and do all they can to prevent knowledge of their behaviour from meeting other organizational stakeholders and society at large. Second, a defensive approach which saw the manager to at least show a commitment to ethical behaviour, the manager in this scenario observed the law as regards social responsibility and does not go beyond the provisions of the law as regard it. Third, the accommodative approach is adopted by managers who agree that organizational members, ought to behave legally and ethically and balance the interest of stakeholders and proactive approach which embrace the need to behave in a socially responsible way.

2.4 Empirical Analysis of Relevant Studies

2.4.1
A General study on CSR

The oil and gas sector has been among the leading industries in championing CSR. This is demonstrated, amongst others, by the remarkable growth of corporate codes of conduct and social reporting, not only among European or American firms but also the likes of Petrobras Indian Oil and Kuwait Petroleum. Oil companies have also embraced major international CSR initiatives such as the United Nations Global Compact and the UK Government’s Extractive Industries Transparency Initiative. A small number of multinational oil companies have invested in renewable energy, as an alternative source of income once the world’s oil and gas resources run out.  

Furthermore, oil companies have initiated, funded and implemented significant community development schemes. Oil companies now help to build schools and hospitals, launch micro-credit schemes for local people and assist youth employment programs, particularly in developing countries. They participate in partnerships with established development agencies such as the USAID and the UNDP, while using non-governmental organizations and specialist consultancies to implement development programs on the ground. Given the importance of CSR activities, the oil and gas sector are an instructive example for analyzing to what extent the CSR movement can transform practices in an industry. However, the most important observation is that CSR has been adopted in the industry very unevenly.  Royal Dutch/Shell and BP have specifically been recognized as leaders in corporate citizenship world-wide. They spearheaded major international CSR initiatives such as the Global Compact and the Global Reporting Initiative (GRI). They have become significant players in renewable energy and have professed to combat carbon dioxide emissions in order to minimize their contribution to global warming. But other companies appear to have done less. 

The improvements by Shell and BP have often been contrasted with the relative lack of social and environmental engagement by Exxon – a company of a similar size to Shell and BP.18, However, Exxon has also quietly made voluntary improvements to its social and environmental performance. Oil companies from developing countries such as Brazil’s Petrobras are also initiating social and environmental programmes, and have spent large sums on local community development. This suggests that the CSR movement is global in nature and that there are increased expectations of what companies are responsible for. 

The researcher’s findings suggest that the companies most engaged in CSR are companies that expand internationally and are dependent on international financial markets and international reputations. This can help to explain, for instance, the growing engagement in CSR initiatives by companies such as Brazil’s Petrobras and Indian Oil, which are increasingly operating at an international level. In contrast, CSR has not been fully embraced by companies from a number of developing countries such as China and Malaysia.  For instance, PetroChina continues to invest in the most repressive regimes such as Burma and Sudan, where the major international oil companies have long withdrawn.  

One needs to remember that the majority of the world’s oil and gas is owned by state-owned companies from non-Western countries such as Russia, Saudi Arabia and Iran – not corporations such as Exxon and Shell. Indeed, about half of the world's known oil and gas reserves are controlled by just five national oil companies in the Middle East - Saudi Aramco, Kuwait Petroleum, the National Iranian Oil Company, Sonatrach of Algeria and the Abu Dhabi National Oil and six out of the world’s ten largest oil and gas producing companies are state owned. 

The oil and gas production of the state-owned companies is largely domestic; for instance, the national companies of Saudi Arabia, Iran and Mexico have no foreign production. The most impressive evidence on environmental improvements by a single company was BP’s efforts to reduce gas emissions.  In 1997, BP set itself the target of reducing greenhouse gas emissions from its own facilities by 10% from 1990 levels by 2010. The company was able to attain this goal nine years early at the end of 2001. The company then set itself a new target of ensuring that net emissions do not increase between 2001 and 2012. Since 2001, BP has made further progress. According to the company’s 2006 Sustainability Report, BP’s greenhouse gas emissions declined by a further 22% between 2002 and 2006, while the company’s oil production increased in the same period by over 30% and its natural gas production almost doubled.  

The Norwegian company Norsk Hydro was the only other company, which was able to achieve significant reductions in emissions despite an increase in oil and gas production.  Both companies and the environment can benefit from a reduction in gas flaring and energy efficiency, as the sale of previously flared natural gas or energy savings can lead to better financial performance, (Frynas, 2009). 

CSR and Development: Government agencies such as U.S.  Agency for International Development and inter-governmental organizations such as the World Bank have in recent years made claims about the positive role that CSR could play in contributing to international development goals such as poverty alleviation and health improvements., Oil companies are now making significant contributions towards community development schemes such as hospitals, schools and micro-credit schemes.  

Global spending by oil, gas and mining companies on community development programmes was estimated at over US$ 500 million per year in 2001, but the figure is certainly much higher today. The four oil majors – Shell, Exxon, BP and Chevron – spent almost US$ 500 million between themselves in 2006 alone. The biggest spender was Venezuela’s state-owned company PDVSA, which reportedly spent US$13.3 billion on “social development” in 2006 (up from US$ 6.9 billion in 2005). Other state-owned companies such as Saudi Aramco and Russia’s Gazprom have also spent billions of dollars on social investments, although exact figures are frequently not available for many of these companies.  

Among the commercially operating multinational oil companies, the biggest spender was probably the Brazilian oil company Petrobras, which reportedly spent 545 million Brazilian Reais (about US$ 255 million) on “social investments” in 2006, compared with US$ 156 million by France’s Total, US$ 140 million by Shell and US$ 138 million by Exxon. Most of the funding was targeted at developing economies, where most oil production takes place and where the development needs are greatest. But a number of Western companies have also made considerable investments in their home country, notably Exxon spent US$ 79 million on local communities in the United States in 2006 (57% of the company’s social investment budget for that year). An overview of community investments by 20 companies to ascertain to what extent oil companies fund community development schemes and what specific focus areas they target. All 20 companies support education initiatives and 18 out of 20 companies support health initiatives aimed at local communities (Frynas, 2009).

Hypothesis 1: Increase in csr expenditure have a positive impact on firm’s before and after-tax profit.

2.4.2
Study of CSR in African Countries

Empirically it was examined that there is a link between CSR and ﬁrm ﬁnancial performance in South Africa by using a PCSE estimator on 56 listed ﬁrms for three years spanning from 2011 to 2013. Findings from the study indicated that CSR impacts positively on ﬁnancial performance of ﬁrms in South Africa. The study on the impact of CSR on financial performance conducted to seven selected oil and gas companies from Nigeria, testifies that there is a significant impact of corporate social responsibility on financial performance of those firms (Nyeadi et al., 2018, Madichie, et all.,2018). 

The effect of CSR on the profitability of multinational companies a case of Nestle-Ghana showed that as CSR spending was increasing, there was a corresponding increase in profit, potential gaining in customer base, good corporate image and improves customer loyalty (Ocran, 2011). Evidence from Nigeria and Sierra Leone, on the study carried out on CSR and firm' profitability (profitability and leverage) for 10 firms; five from each country selected by taking one company in one sector, it appears that increasing trend of CSR expenditure over the study period both directly or indirectly propelled the volume of business, branch expansion, and account mobilization. These leveraging CSR activities are tremendously helping the local people through direct intervention and also through indirect routes such as training programme, free schooling, health care centre, etc. (Azeez et al.2015).

2.4.3
Study of CSR in Tanzania Perspective

Corporate Social Responsibility development was triggered by the industrial revolution that led to the emergence of powerful large organizations that had great power. In Tanzania, social responsibility came about with increasing competition as many companies flooded the country from various countries it gained momentum because now consumers have many options to choose from (Mushi, 2011). Consumers became more aware and there is a lot of information available nowadays on companies with regards to their business practices and values. CSR is becoming more popular in Tanzania, as consumers are becoming more aware of issues relating to their favourite companies, how the goods and services are produced and delivered, and the contribution that the companies can make in their communities, (Isanzu 2013).
Nowadays CSR is used as a marketing tool for creating a competitive advantage, ever since the number of firms doing CSR in the country has been on the rise. Recently a CSR award has been introduced which seeks to reward firms that make a greater contribution in the community through their CSR practices and also encourage other firms that are yet to incorporate CSR in their strategies to do so.  

In Tanzania, we have seen companies doing sponsorship of social events like sports such as football and training for youth on entrepreneurial skills that can promote self-employment, supporting orphanages by providing them with school amenities and food, provision of health services like free medical checkups and ambulances, planting of trees and recently contributing to projects to fight the HIV pandemic. Even though few contributions have been put in the areas of agriculture like the provision of pesticides, seeds, and farming tools that can revamp the country's economy since agriculture is the backbone of the country, CSR has become more popular nevertheless, (Isanzu 2013).

Nevertheless, very few studies exist in Tanzania with regards to corporate social responsibility which has motivated the researcher to carry out the study to be able to contribute to the body of knowledge existing in this area. The study in the banking sector, for CRDB bank, Mbeya branch have been engaging CSR activities where it spent a total of Tshs. 86.9 million for six consecutive years from embracing a total of 139 CSR activities. The study conducted using both primary and secondary data, interviewing 120 respondents shows that CSR activities have an impact on the bank branch's financial performance, (Ketocho, 2015). 

To determines the relationship between corporate social responsibility and corporate financial performance in Tanzania Wildlife Conservation Ltd in Arusha. The study revealed that there is a positive relationship between CSR and CFP as it can be seen that all the mean read above 2.5. The total number of all the respondents, mean and std. deviation of the relationship between Cooperate social responsibility (CSR) and corporate financial performance (CFP), the smaller the standard deviation to the mean proves how close the relationship is between the two variables. 

The data was obtained from the general overview of all the variables presented in this objective. According to the frequency and percentage presented in this section as well as the percentages, this shows vividly that the organization has a positive relation between CSR and CFP. The sample of 100 audited financial statements of companies registered with Dar es Salam Stock Exchange (DSE) in Tanzania, the results showed that there is a significant difference in performance and to add on that CSR firms are performing better than the non-CSR firms. These results support the existing body of knowledge supporting the positive impact of CSR on financial performance. Genuinely speaking is not the measures of CSR that impact financial performance but rather, the leadership, vision, and values that drive firms to choose investment policies, manage risk and stakeholder relationships in a way that enables the firm to realize its economic and social objectives (Aunga et al. (2018), Isanzu, 2013).  

Mushi stated that the Tanzanian community is characterized by problems of unemployment, diseases, poor infrastructure and the businesses depend on these people to support their operations by buying their products and services. This means the prosperity of the firm solely depends on the community then whatever can be done to alleviate the community problems will be rewarded by the loyalty and reciprocity of the community, (Mushi, 2011).

2.5 Research Gap

Several studies have been conducted in the global context involving large oil and gas corporations and how they engage in CSR covering the number and type of activities, covered areas, and amount spent so far for CSR as well as its impact on financial performance. Few studies in the oil and gas sector also were conducted involving African companies practicing CSR. Studies aimed at examining the relationship between CSR provision and financial performance. Very few studies have been conducted on the impact of CSR on a firm's financial performance in the oil and gas sector in Tanzania. Few researches made which also show the different results render researchers to call for more studies on the impact of CSR activities on firms’ financial performance in the oil and gas sector.  Example Mosha, (2018) in his study, results shows that Statoil (T) Ltd provides CSR for legitimacy. 
The researcher is interested on the impact of provision of corporate social responsibility on financial performance of the firm.

2.6 A Conceptual Framework

2.6.1 Conceptual Framework

Conceptual frameworks are structured from a set of broad ideas and theories that help a researcher to properly identify the problem they are looking at, frame their questions, and find suitable literature (Smyth, 2004). Based on theoretical and empirical review taking limitation of the research in view, the following conceptual framework is chosen on the relationship between corporate social responsibility and financial performance.
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Figure 2.1: Conceptual Framework on the Relationship between CSR and CFP.
Source: Researcher

2.6.2 Dependent Variables

The dependent variable is the variable of primary interest to the researcher. In other words, it is the main variable that lends itself to the investigation as a viable factor (Sekaran, 2003). As regards this study the company's financial performance as the dependent variable (DV) will be assessed by Revenue, Pre-tax profits, and the after-tax profits.

2.6.3 Independent Variables

The Independent variable is the one that influences the dependent variable in either a positive or negative way, (Sekaran, 2003). It is also called the explanatory variable or predictor variable. In this study, an independent variable (IV) is the Corporate Social Responsibility expenditures incurred by TOL Gases Ltd in favour of its stakeholders (e.g employees, customers, community, and Environment). Thus, the independent variable is assessed by CSR spending or costs incurred in rendering CSR activities.

2.7 Theoretical Framework

There are various theories that are relevant to the variables of the study and which are; Agency theory which is based on resolving agency problems that arise as a result of conflicts goal between the principal (owners) and agent (Managing directors) in their relationship. Legitimacy Theory which was propounded by Prabhu and based on the presumption that entities are bound by the social contract in which the firms agree to perform various socially desired actions in return for approval of its objective and other rewards, and this can ultimately guarantee its continued existence (Chaklader & Gulati 2015). 

Stakeholders Theory which was developed by Freeman is based on the fact that corporation does not only exists for the benefits of its investors, but also for other stakeholders that made up of customers, suppliers, governmental bodies, political groups, trade associations, corporations, trade unions, communities, prospective employees, prospective customers and the public at large. Based on the above explanation, the stakeholder's theory developed by Freeman is the underpinning theory.

2.7 Statement of Hypotheses

Hypothesis testing was used to examine the relationship between independent variables (CSR spending) and dependent variables (financial performance i.e revenue, pre-tax profits, and after-tax profits). The Independent variable was tested for its impact on each of the dependent variables that assess financial performance. In this study, it is proposed that: 

1. Increase in spending on CSR activities towards stakeholders has positive impact on the revenue of TOL Gases Ltd. (H1 ≠0)

The involvement of the company with the surrounding community, employees, customers, and environment in form of providing CSR activities was mostly seen in areas of education, health, and income generation. CSR towards the community is seen in terms of philanthropic giving, public-private partnerships, community relationships, and participation in social and economic development issues. When firms focus their social actions on communities in and around their area of operation, they obtain the benefits of a socially responsible image among employees, existing & potential customers, and the local community (Jogita & Jamal. (2015). Though past evidence suggests a negative relation between CSR towards the community and firm performance (Berman et al, 1999). 
2. Increase in spending for CSR activities towards stakeholders have positive impact on the profit before tax of TOL Gases Ltd. (H1 ≠ 0)

Companies are taking proactive initiatives for emission reduction in anticipation of future policy, and society and competitive developments with respect to employees, customers, community, and environment. With the increasing importance of environmentally friendly products, processes, and services, firms are realizing the importance of adopting environmental standards for their sustainability in the long run. This has facilitated the development of green resources and capabilities and compliance with international standards and environmental legislations. Studies link environmental commitment with enhanced profitability, particularly in high growth industries, (Mishra & Suar, 2010). 

Evidence suggests proactive environment management enhances a firm's market value (Klassen &Mc Laughlin, 1996), reputation, and FP (Mishra & Suar, 2010), which in turn positively favours the organization and increases its after-tax profit. The impact of firms'‟ proactive environmental practices on market share, profitability, and return on investment is better in environmentally conscious companies compared to not-so conscious companies (Mishra & Suar, 2010). It is also observed that investments in community development activities help a firm to obtain competitive advantages through tax savings, decreased regulatory burden, and improvements in the quality of local labour (Waddock, 1997), all these do in turn increases the pre-tax profit, (Ketocho 2015). Hence

3. Increase in spending on CSR activities towards stakeholders has positive impact on the profit after tax of TOL Gases Ltd. (H1 ≠0)

2.8
Summary

The relationship between variables in this study was expected to be that of the cause and the effect which meant that the independent variable positively influences the dependent variable.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1Overview

This chapter describes the area where the study is going to be conducted, research design, study population, sample size, sampling methods and techniques; Data processing, and data analysis.  The subjective interpretation of and intervention in reality can that reality be fully understood. The study of phenomena in their natural environment is key to the interpretivisim philosophy, together with the acknowledgement that scientists cannot avoid affecting those phenomena they study.

3.2 Research Designs

The researcher employed a descriptive research design. This is because the study is descriptive in nature. The descriptive research design helped provide answers to the questions of who, what, when, where, and how associated with this research problem (Appendix one). This research design has been selected by a researcher because it combines both qualitative and quantitative approaches (Kothari, 2001).

3.2.1 Survey Population

A study population is a group of individuals or items that share one or more characteristics from which data can be gathered and analyzed, (Ndunguru, 2007). In this study, the researcher was focused to gather information from TOL Gases Ltd employees who were involved in the implementation of CSR and those who benefited from TOL Gas Ltd CSR activities from Head office in Dar es Salaam. The study population therefore included eighty (80) individuals involved in the implementation and beneficiaries of CSR under TOL Gas Ltd.

3.2.2 Area of the Research

The research was conducted in Dar-Es-Salaam, where TOL Gases Ltd has its major production plants and Headquarters. The sample obtained served as a good representation of the entire population. The researcher expected the results to be generalized to the whole firm since TOL prepares comprehensive financial statements including performance of all of its branches, and based on GAAP and IFRS, ensuring consistency of the data obtained compatibility and comparison.

3.3 Sampling Design

3.3.1 Sample size

The sample size is the exact number of items selected from a population to constitute a sample, (Adam & Kamuzora, 2008). The study used a sample size of 40 respondents, who are TOL Gas Ltd staff (6 Key informants and 34 individuals).  The respondents were picked at random to make up a total sample size of 40, which is considered adequate since the nature of the data required is sensitive and not all individuals were willing to give out the required data because either of office procedures or unwillingness. For any study that tests the significance difference between independent variables a sample size of 32 or more is necessary for reliability and ease of observing trends (Kothari, 2004).

Table 3.1: Showing Category of Respondents and Sample Size

	Category of respondents
	TOL GAS LTD EMPLOYEES

	
	Sample size

	Human Resource
	13

	Finance
	5

	Sales & Marketing
	18

	Production
	4

	TOTAL
	40


Source: Researcher, 2021

The researcher understands that it is always recommended to use a large sample size to be able to generalize the research findings. However, there were some limitations including some respondents being reluctant to be interviewed and to give out information; failure to get permission to reach more staff; limitation of time and resources. Therefore, the Researcher ended up deciding to use a sample of only 40 respondents. But, considering the nature of the study, the Researcher believed that the findings would be valid and reliable. Purposive sampling was used to identify respondents for this study both organizational staff and individuals who were involved with CRS implemented by TOL Gas Ltd.

3.3.2 Sampling Techniques

The random Sampling method was employed to identify TOL Gas Ltd among many other Companies implementing CSR in Tanzania. Purposive sampling was employed to identify Dar es Salaam TOL Gas Ltd Plants to be included in the study among the three plants of the company. The two were selected because they are easily accessible to the Researcher. Purposive sampling was used to identify respondents for this study both organizational staff and individuals who were involved with CRS implemented by TOL Gas Ltd. First, the researcher selected respondents based on the likelihood of involvement in one way or another in provision of CSR by TOL Gas Co Ltd. Regardless of their titles, staff were selected from Finance, Human Resources, Sales and Marketing as well as Production departments. 

Table 3.2: Stat Trek's Random Number Generator  
	40 Random Numbers

	44 38 56 02 03 36 39 53 10 60 26 50 2030 59 72 55 2417 18 15 2380 69 47 086516 07 46 58 33 27 09 41 12 49 22 61 57

Specs: This table of 40 random numbers was produced according to the following specifications: Numbers were randomly selected from within the range of 1 to 80. Duplicate numbers were not allowed. This table was generated on 12/17/2020.


Purposive sampling technique was employed because it is suitable in confining to company’s staff who can provide the desired information. This is because they are the only ones who have it, or conform to some criteria set by the researcher (Sekaran, 2003).Human Resources staff assigned no. 1 to 22 (red), Finance staff were assigned no 23 to 30 (blue), Production staff were assigned no.31 to 65 (black) as well as Sales and Marketing were assigned no. 66 to 80 (green), then respondents were selected using Random Number Generator.

3.4 Variables and Measurement Procedures

Measuring CSR has always been a difficult task as there is little consensus about which measurement instrument to apply. In this study CSR data was obtained through content analysis and the presence or absence of information on key words such as donations, contributions, CSR expenditures and CSR sustainability reports (Karaibrahimoglu, 2010), Ntoi, 2010).The researcher used Revenue, representing the total amount collected from sales made by TOL Company which is a good indicator of the customer response to TOL’s products. Profit before Tax (PBT), measuring how well a company uses reinvested earnings to generate additional earnings for two years average (Tsoutsoura, 2004). 

Return on Sales, which is a measure of the profitability of a venture, it shows how efficient the firm is as it responds to increase in expenditures, sales downturn and falling prices. This method has been supported by most researchers as the measures of firm’s financial performance because not only do they measure profit but also relate the assets employed to generate profit.(Brine, et al.,2006, Satiawan & Darmawan, 2011, Uadiale & Fagbemi, 2011).

3.5 Data Collection Procedures

The study employed both qualitative and quantitative research methods in data collection from respondents. Employing qualitative research method, the researcher held the individual interviews with three staff, one from Human Resource Department and two from sales and marketing department in TOL Gas Ltd Dar es Salaam offices. In this study, quantitative research method was used by administering questionnaires. Hence, questionnaires and interviews were the research tools that were used to collect primary data from respondents. Primary data are collected afresh and for the first time and thus happen to be original in character (Kothari, 2004).

Secondary data that was used in this study were obtained from TOL Gases Ltd annual financial reports. The annual reports and accounts for five consecutive years (2014 – 2018) are available on the company's website. The variables that were extracted in these reports are revenue, basic earnings per share, profit before tax, profit after tax, and total amount spent on Corporate Social Responsibility for the 2014-2018 financial years.

3.6 Validity and Reliability of the Study

3.6.1 
Validity

The data to be used were collected from both primary and secondary source of data. To increase validity the financial statements downloaded from company’s website was used. These are those audited by authorised auditors and signed by respective company managers. Other information were obtained from company’s key informants and potential stakeholders by using interview guide and structured questionnaires respectively.

3.6.2 
Reliability

Reliability refers to the extent to which the same answers can be obtained using the same instruments more than one time. (Dudovskiy, 2018). Reliability is a means to examine the observations degree of consistency or repeatability of the study results. Interrater reliability (interobserver) were administered to assess the degree of agreement on the same thing from different respondents. 

3.7 Data Analysis Techniques

Data analysis refers to the computation of certain measures along with searching for patterns of relationship that exist among data groups. Data analysis requires a number of closely related operations such as estimation of categories, application of these categories to raw data through coding, tabulation, and then drawing statistical inferences (Kothari, 2004). The process of analysis aims at determining whether the observations support the hypotheses formulated before going into the field to collect the information, or reject them (Adam & Kamuzora, 2008). 

By applying Statistical Package for Social Science (SPSS), the collected data were analyzed by using simple linear regression, multiple regression, percentages, and trends. Correlation analysis was used to describe the strength and direction of the linear relationship between company’s CSR activities (i.e. CSR expenditures) and company’s financial performance measured by revenue, profit before tax and profit after tax. 

Statistical analysis was conducted to determine whether there was a significance difference between revenue, profit before tax and profit after tax and the increase in CSR expenditure. The specific test used was Pearson correlation assuming equal variance to test the hypothesis. The analysis was carried out at significance level of 5% and the alternatives hypotheses were rejected. The relationship between independent variable (CSR activities) and dependent variable (financial performance of TOL Gas Ltd) The study also used percentages and trends of variables of this study for the period of five consecutive years from 2014 to 2018 to determine the relationship between independent variable and dependent variables. 

3.8.1 Independent Variables

The independent variables can be defined as all factors that can be controlled, subjected to change or test. In probability theory, two events are independent, if the occurrence of one does not affect the probability of occurrence of the other (equivalently, does not affect the odds) (Illness, 2015). Similarly, two random variables are independent if the realization of one does not affect the probability distribution of the other. Independent variables affect dependent variable either positively or negatively (Illness, 2015). In this study CSR expenditure (Table 3.2) was used as independent variable. CSR expenditure is a total cost in Tanzania shillings incurred to implement the social responsibility programme in a given reporting period. Increase or decrease in CSR expenditure was tested as wether do have any impact on revenue and profits of the company for a period of five years (2014 – 2018). 
3.8.2 Dependent Variables

The dependent variables can be defined as factors that are measured learn the effect of one or more independent variables (Illness, 2015). In this study, returns, ie revenue, profit before Tax and Profit after tax are dependent variable. The test on whether the provision of CSR has made any increase in revenue of the firm for a given period of time since CSR seems to create public awareness for the availability of the company’s activities/products. In accounting revenue refers to total income in monetary form from sale of products and services whether in cash or on credit. Profit before tax measures to what extent the company controls its expenses and whether an increase/decrease in CSR expenditure has any impact. Profit before tax is net income (revenue minus total expenses). The profit after tax is residual of net income after deducting corporation tax. Provision of CSR sometimes attracts tax relief from the Government thus, the test on whether profit after tax attained has any relationship with the CSR activities provided.

3.9 Ethical Consideration

The researcher is aware of important principles related to ethical considerations in writing a dissertation. The researcher ensured that; respondents participate voluntarily, the sufficient information is provided to respondents, avoid discrimination, and ensure privacy and highest level of objectivity in discussion (Fleming, 2018). Also, acknowledgement of authors’ works and adherence to appropriate laws was considered in this research document.

CHAPTER FOUR

FINDINGS AND ANALYSIS

4.1 Overview

This chapter presents and discusses the major findings obtained from the field. It gives the implication of the different findings from the study. The chapter is divided into the following sub sections; Overview, demographic and socio-economic characteristics of respondents, CSR Activities performed by TOL GAS Company Ltd; The relationship between CSR activities and financial performance of a company; and the challenges facing firms in provision of CSR activities.
4.2 Demographic and Socio-Economic Characteristics of Respondents
Table 4.1: Characteristics of Respondents

	Variable
	
	Frequency
	Percent

	Age
	30 Years
	10
	25.0

	
	31-40 Years
	26
	65.0

	
	51 Years and above
	4
	10.0

	
	Total
	40
	100.0

	Sex
	Male
	20
	50.0

	
	Female
	20
	50.0

	
	Total
	40
	100.0

	Duration of Employment
	1-3 Years
	6
	15.0

	
	4-6 Years
	26
	65.0

	
	7-10 Years
	6
	15.0

	
	         11 Years and above
	1
	5.0

	
	Total
	40
	100.0

	Title of Respondents
	TOL Employee
	40
	100.0

	
	TOL Customer
	-
	-

	
	Community
	-
	-

	
	Total
	40
	100.0

	Education Level
	Primary education
	-
	-

	
	Secondary education
	4
	10.0

	
	Tertiary
	36
	90.0

	
	Total
	40
	100.0

	Marital Status
	Married
	16
	40.0

	
	Single
	18
	45.0

	
	Widowed
	6
	15.0

	
	Total
	40
	100.0

	Occupation of Respondents
	Employed
	40
	100.0

	
	Business
	-
	-

	
	Agriculture
	-
	-

	
	Not employed‎‎/student
	-
	-

	
	Total
	40
	100.0


Source: Field Data, 2020

The findings in Table 4.1 indicates that Age of respondents was distributed between 30 years and 40 years (the majority 80%). This means that the study engaged more of Active generation of men and women than old people. There were equal percentages of male and female respondents who were involved in the study. This finding implies that men and women were equally involved in the study. Another finding showed that 15% of respondents who were involved in the study were those who worked with TOL GAS Ltd for 1 to 3 years, 65% worked with the organization for 4 to 6 years and 15% worked with the organization for 7 to 10 years and 5% worked with the organization for more than 11 years.

The findings reveal that all (100%) of respondents who were involved in the study were those who worked with TOL Gas Ltd between 1 to more than 11 years. This implies that the respondents had enough experience with the organization to give the required information for the study. Another finding about the tittle of respondents showed that all respondents were TOL Gas Ltd Employees. These were people closely related to the organization, therefore, the information obtained is clearly reliable. The findings about the education level of respondents indicated that 10% attained Secondary Education Level and 90% attained Tertiary level of Education. The findings reveal that all respondents were literate that they were able to read and write. Majority attained higher level of education which assured the researcher that the respondents understood clearly the need of the study and that the answers given were out of knowledgeable people of the organization.
In another situation the results indicated that among the respondents 40% were married, 45% were Single and 15% were widowed. The results imply that the study almost included all groups of people over marital status.  The study indicated that 100% of respondents were employed. The Results reveal that Majority of the respondents had something to make an earning.

4.3 Identification of CSR Activities performed by the Company

4.3.1 Whether TOL Participate in CSR Activities in the Community

Among the questions asked in this study therefore, one question was to confirm whether TOL Gas Ltd participates in CSR activities from community perspective. The findings in figure 3 indicate that all respondents confirmed that TOL Gas Ltd participate in CSR activities in the community. This implies that CSR activities provided by TOL Gas were well known to all respondents.

[image: image3.png]Yes




Figure 4.1: TOL Participation in CSR Activities in the Community

Source: Field Data
4.4 Corporate Social Responsibility Observed by the Respondent the Company Participated in
In this variable the researcher wanted to verify CSR activities, provided by TOL Gases Ltd. A total of 38 respondents filled in the questionnaire in this variable. The findings in Table 4.2 below indicate that 85% of respondents observed TOL Gas Ltd participating in Provision of Education improvement activities and the rest 10% of respondents observed TOL Gas Ltd engaging itself in health services improvement activities. The findings reveal that TOL Gas mainly engages in two main activities, namely education and health improvement, but support more in education components than other activities. This is similar to other findings ie. five selected Oil companies in India while doing their CSR activities they were giving more attention towards Education, Healthcare, and Community Development. (Muttneja, 2014).
Table 4.2: Whether TOL Participate in CSR Activities in the Community CSR Activities observed Cross Tabulation
	
	Corporate social responsibilities activities observed
	

	Whether TOL Gas Ltd Participates in CSR Activities 
	Education improvement activities
	Health services improvement activities
	Total

	
	34
	4
	38

	
	85%
	10%
	95%


Source: research data, 2020.

The Table 4.3 shows the disclosures of CSR activities extracted from the financial statements of TOL Gases Ltd for five years. According to these records the company dealt with construction of classrooms in two districts of Rungwe and Busokelo for four consecutive years. Only in the year 2014, the company supported the rehabilitation of Katumba Bridge in Rungwe district. The financial statement did not disclose the costs of constructing one classroom and rehabilitation of a bridge. Therefore, the researcher estimated the costs for rehabilitation of the bridge. The cost of building classrooms were estimated basing on the proposal from the research conducted in Coastal regions of Tanzania, where US$ 11,763.55 were proposed as the estimate of construction costs of one standard classroom for primary schools (Kishengere, 2007). The researcher converted US$ into Tanzania Shillings using the average exchange rates at the reporting date of the financial statements for each year(IAS, 21.21-22).
Table 4.3: CSR Activities TOL Participated in the Community 

	CSR

	Year
	TZS. (estimated)
	Activities

	2014
	    70,602,692.75 
	Participate in the rehabilitation of Katumba bridge in Rungwe district

	2015
	  101,096,927.43 
	Building 2 Clasrooms at Isebe P/S in Rungwe district and 2 classrooms at Kanyelele P/S in Busokelo district

	2016
	  102,361,104.39 
	Building 2 Clasrooms at Isebe P/S in Rungwe district and 2 classrooms at Kanyelele P/S in Busokelo district

	2017
	  104,937,679.45 
	Building 2 Clasrooms at Isebe P/S in Rungwe district and 2 classrooms at Kanyelele P/S in Busokelo district

	2018
	    80,506,110.67 
	2 Clasrooms at Itagata P/S in Rungwe district and 1 classroom at Mpata P/S in Busokelo district

	 
	459,504,514.69
	 


Source: Tol Gases Ltd Annual Financial Statements

4.4.1 Other Activities that the Company Provides to the Society

The respondents were asked to state other activities the company provides to the society apart from the two mentioned in table 4.3 below. A total of 90% of respondents stated that TOL Gas was also engaging itself in making donations to dances festivals, others are 5% stated that TOL gas Ltd participate in Donating to children with hardship life and 5% stated that TOL Gas Ltd participates in attracting and retaining employees. 

The finding reveals that Not only that TOL Gas participates in Education activities and health activities, but also it supports cultural issues like supporting staff to participate in concerts, sports and supporting the orphans. The findings imply that TOL Gas Ltd is a community friendly company. This calls for more companies to spend on CSR activities as it gives them social security. The company become a community property.

Table 4.4: Other Activities that the Company Provides to the Society

	
	Frequency
	Percent

	Donate to dances festival,
	36
	90.0

	Donate to children with hardship life
	2
	5.0

	Attracting and retaining employees, Donation to orphanage
	2
	5.0

	Total
	40
	100.0


Source: Researcher, 2020

4.4.2 Respondents Participation in TOL Gas Ltd CSR Activities

In this variable, the respondentswere asked to state how they participate in TOL Gas Ltd CSR activities. The results in figure 4, indicate that respondents participated in these activities as Recipients 30%, as facilitators 15%, as Observers 45%, and some did not Participate at all (10%). The findings reveal that majority of respondents participated in TOL Gas Ltd activities as Observers and no participation (55%). The findings inform TOL Gas Ltd that they need to increase their activities to reach more people. 

[image: image4.png]a5%
30%
15%

Recipient Facilitator Observer No participation





Figure 4.2: Respondents Participation in TOL Gases Ltd CSR Activities

Source: Field Data,2020

4.4.3 Trend of Number of TOL Gas Ltd CSR activities to the Community as Compared to the Previous Period

In this variable the respondents were asked to compare the number of TOL Gas Ltd CSR activities now as compare to the previous period. The findings in figure 5 indicate that 20% of respondents said that the number is increasing, 70% said that the number is constant and 10% of respondents said that the number is decreasing. The findings reveal that Majority of respondents said that the number of CSR activities provided by TOL Gas Ltd remained constant now as compared to the previous period. This implies that TOL Gas Ltd motive to implement CSR activities is not well known. This call for further research be conducted to examine the motive for companies to implement CSR activities.
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Figure 4.3: Trend of Number of TOL Gas CSR Activities to the Community 
Source: Field Data, 2020

4.4.4 Whether CSR Expenses Increases with Increasing Number of TOL Gas Ltd CSR Activities

In this variable the researcher assumed that the number of CSR activities provided by TOL Gas Ltd increases annually as compared to previous period. The respondents in consideration of the assumption above were asked to state whether the associated CSR expenses incurred by the company also increases. The findings in table 4.3 indicate that 30% of respondents agreed that the associated CSR expenses incurred by the company is also increasing, 65% of respondents were neutral and 5% of respondents Disagreed. 
The findings show that the Majority (70%) of respondents were either neutral (65%) or Disagreed (5%) with the statement that the associated CSR expenses incurred by the company increases with increasing number of CSR activities. The results show that 70% respondents had no financial information pertaining CSR activities provided by TOL Gas Company. This finding calls for the companies to publicize their information to stakeholders so as to make public stay informed on CSR activities provided by the company and build its reputation.
Table 4.5: Associated CSR Expenses incurred by the Company
	
	Frequency
	Percent

	
	Agree
	12
	30.0

	
	Neutral
	26
	65.0

	
	Disagree
	2
	5.0

	
	Total
	40
	100.0


Source: researcher, 2021
4.4.5 Whether CSR Activities Provided by the Company benefit Stakeholders and Improve the Company’s CFP

Respondents were asked to state whether TOL Gas Ltd CSR activities favorably benefits stakeholders and improves the CFP.  The   findings in table 5 indicate that 5% of respondents strongly agreed with the statement, 40% agreed, and 55% of respondents were Neutral. The results reveal that majority of respondents (55%) were neutral and the rest 45% of respondents agreed with the statement above. This implies that respondents agree that CSR activities to some extent benefit the key stakeholders and improve company’s financial performance.

Table 4.6: Whether CSR Activities Provided by the Company Benefit Stakeholders and Improve the Company’s CFP

	
	Frequency
	
	Percent

	
	Strongly agree
	2
	
	5.0

	
	Agree
	16
	
	40.0

	
	Neutral
	22
	
	55.0

	
	Total
	40
	
	100.0


Source: Field Data, 2020

4.5 The Relation between CSR activities and Financial Performance of the Company

4.5.1 Whether there is a Relationship between CSR Spending and the Company’s CFP

In this variable the respondents were asked to state whether there is relationship between CSR spending and the company’s financial performance. 65% of respondents accepted that there is relationship between the CSR and the CFP and 35% rejected. The findings reveal that majority of respondents accept that there is relationship between the two. These findings recommend more companies to engage themselves into CSR activities for their gains to the company on implementation. The responses of 40 respondents are ascertained and presented in the Table 4.7.
Table 4.7: Whether there is a relationship between CSR spending and the CFP
	
	Frequency
	Percent

	
	Agree
	26
	65.0

	
	Disagree
	14
	35.0

	
	Total
	40
	100.0


4.5.2 Trends in Relationship between Expenditure on CSR Activities and

Variables of CFP as per Company’s Records
In order to ascertain trends in relationship between expenditure on CSR activities and financial performance (revenue, pre-tax profit and after-tax profit) of TOL Gases Ltd for a period of five years starting from 2014 up to 2018, the following were revealed and presented in the Table 4.8.

Table 4.8: Trends and Percentages on Relationship between Expenditure on CSR activities and variables of CFPas per Company’s Records

	 
	 
	2014
	2015
	2016
	2017
	2018

	
	Amount in billions

	CSR
	No. of Activities
	1
	4
	4
	4
	3

	
	CSR expenditure
	                       0.0706 
	                   0.1011 
	                  0.1024 
	         0.1049 
	                                                       0.0805 

	
	% increase/(decrease)
	                             -   
	0.43
	                    0.01 
	            0.03 
	-0.23

	FINANCIAL PERFOMANCE
	REVENUE
	                     14.6110 
	                 14.9009 
	                16.1159 
	       15.0279 
	                                                     18.4337 

	
	
	                              -   
	                       0.02 
	                      0.08 
	           (0.07)
	                                                           0.18 

	
	PROFIT BEFORE TAX
	                       2.2907 
	                   2.2001 
	                  3.1080 
	         2.1690 
	                                                       3.6241 

	
	
	0.00
	                     (0.04)
	                      0.29 
	           (0.43)
	                                                           0.40 

	
	PROFIT AFTER TAX
	                       2.0212 
	                   2.2511 
	                  2.7611 
	         2.1706 
	                                                       2.6167 

	
	
	0
	 0.10 
	 0.18 
	 (0.27)
	0.17 


Source: TOL Financial Statements 2014-2018

From analysis of table 4.8 as presented above the records indicates that; expenditure in CSR activities of TOL increased from Tzs. 0.0706 billion in 2014 to Tzs. 0.1011 billion in 2015, and Tshs. 0.1024 billion in 2016, 2016, Tzs. 0.1049 billion in 2017, and decreased to Tzs. 0.0805 billion in 2018, where the variable of the financial performance of the company was as follows hereunder;

i. Revenue was increased to Tzs. 14.6110 billion in 2014, Tzs. 14.9009 billion in 2015, Tzs. 16.1159 billion in 2016, decreased to Tzs. 15.0279 billion in 2017, then increased to Tzs.18.4337 billion in 2018. This formed percentage increase/decrease of 2%, 8%, -7%, and 18% for the years 2015, 2016, 2017, and 2018 respectively.

ii. Profit before Tax (PBT) was oscillating as the records shows Tzs. 2.2907 billion in 2014, Tzs.2.2001 billion in 2015, Tzs.3.1080 billion in 2016, Tzs. 2.1690 billion in 2017 and Tzs. 3.6241 billion in 2018. This formed percentage increase and decrease of -4%, 29%, -43%, and 40% for years 2015, 2016, 2017, and 2018 respectively.

iii. Profit After Tax (PAT) increased to Tzs. 2.0212 in 2014, Tzs. 2.2511 billion in 2015, Tzs. 2.7611 billion in 2016, decreased to Tzs. 2.1706 billion in 2017, then increased to Tzs.2.6167 billion in 2018, This resulted into percentage increase of 10%, 18%, -27%, and 17% for the years 2015, 2016, 2017 and 2018 respectively.

As summarized above, when the CSR expenditure was increased by 116% in 2015, the revenue increased by 2%, profit before tax decreased by 4% and profit after tax increased by 10%. When the CRS expenditure kept constant for three consecutive years i.e 2015,2016 and 2017, the revenue increased by 8%, profit before tax increased by 29% and profit after Tax increased by 18% in 2016, while the revenue dropped by 7%, profit before tax dropped by 43% and profit after tax decreased by 27% in 2017. Although the CSR expenditure was reduced by 25% in 2018, the financial performance of the Company shows an increase in revenue by18%, profit before tax increased by 40% and profit after tax was increased by 17%. 
Generally, these trends indicate that there is no significant relationship between expenditure on CSR activities and variables of financial performance namely revenue, profit before tax and profit after tax. This is because as the increase or decrease in numbers of CSR activities and its associated CSR expenditures does not move with the increase or decrease in revenue, profit before tax and profit after tax. 

The results also can be shown using the graph as hereunder.
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Figure 4.1 Csr Vs CFP

Source: Researcher 2020

4.5.3 Correlation between Expenditure on CSR and Variables of Financial Performance

In order to ascertain the relationship between CSR spending and company’s revenue, pre-tax profit and after-tax profit, the following alternate hypothesis (H1) was tested;

H1: CSR expenditure is related to revenue therefore, H1: r1 ≠ 0

H1: CSR expenditure is related to pre-tax profit, therefore, H1: r2 ≠ 0

H1: CSR expenditure is related to after-tax profit, therefore, H1: r3 ≠ 0

H1: r1 = r2 = r3 ≠ 0

Using data obtained from TOL Gas Ltd records for a period of five years from 2014 to 2018, relationship between dependent variables (i.e revenue, pre-tax profit and after-tax profit) were individually assessed by independent variable (i.e expenditure on CSR activities) by performing Pearson correlation analysis. The relationship between CSR expenditures and revenue, pre-tax profit and after-tax profit for TOL Gas Ltd are represented by the value of r (Pearson correlation coefficient). 

Table 4.9: Correlation between Expenditure on CSR activities and Company’s Revenue

	
	Revenue
	CSR Expenditure

	REVENUE
	Pearson Correlation
	1
	.265

	
	Sig. (2-tailed)
	
	.666

	
	N
	5
	5

	CSR EXPENDITURE
	Pearson Correlation
	.265
	1

	
	Sig. (2-tailed)
	.666
	

	
	N
	5
	5


*. Correlation is significant at the 0.05 level (2-tailed).

The level of significance is presented by the value of P (Sig. (2-tailed). Where when the results show that r = 0 this means that variables have no relationship, when r = 1, variables are perfect positively related and where r = -1 this means variables are negatively related. The P value less than 0.05 shows significant relationship. After the study tested alternate hypothesis (H1) which claimed that expenditure on CSR activities have no significant relationship with revenue, pre-tax profit and after-tax profit. The results of Pearson correlation test are presented in the tables 4.9

From table 4.9, the results indicate that, the value of r1 = 0.265, and P = 0.666 at 0.05 significant level. Since r is positive this implies that there is a weak positive relationship between expenditure on CSR activities and revenue of the Company. This means an increase in one unit of CSR expenditure cause an increase of profit by 0.265 and vice versa. This is not enough to accept the alternative hypothesis. The p-value tests whether there’s enough evidence to reject the null hypothesis. But p-value > 0.05 which implies that there is no enough evidence to reject the null hypothesis. Hence, we reject the alternative hypothesis as the results shows that there is no significant correlation between CSR and revenue. 

Table 4.10: Correlation between Expenditure on CSR activities and Company’s Profit before Tax
	Correlations

	
	PBT
	CSR Expenditure

	PBT
	Pearson Correlation
	1
	-.500

	
	Sig. (2-tailed)
	
	.391

	
	N
	5
	5

	CSR EXPENDITURE
	Pearson Correlation
	-.500
	1

	
	Sig. (2-tailed)
	.391
	

	
	N
	5
	5


*. Correlation is significant at the 0.05 level (2-tailed).
From the Table 4.10, the results indicate that, the value of r2 = -0.500, and P = 0.391 at 0.05 significant level. The results of r2 shows the weak negative relationship of the two variables, i.e as CSR increases by one unit, revenue decreases by 0.500 units and vice versa. But P is greater than 0.05, this implies that there is no enough evidence to reject the null hypothesis. Therefore, there’s no significant relationship between expenditure on CSR activities and profit before Tax of the Company.

Table 4.11: Correlation between Expenditure on CSR Activities and Company’s Profit after Tax
	Correlations

	
	PAT
	CSR Expenditure

	PAT
	Pearson Correlation
	1
	.300

	
	Sig. (2-tailed)
	
	.624

	
	N
	5
	5

	CSR EXPENDITURE
	Pearson Correlation
	.300
	1

	
	Sig. (2-tailed)
	.624
	

	
	N
	5
	5


*. Correlation is significant at the 0.05 level (2-tailed).

Table 4.11 as presented above, the results indicates that there is positive relationship between CSR expenditure and profit after tax. The results show that r3 = 0.300, and P = 0.624 at 0.05 significant level. This implies that as CSR expenditure increases by one unit, profit after tax increases by 0.300. But since p-value > 0.05, this implies that there is no enough evidence to reject the null hypothesis. 

Generally, basing on the results above;

i. There was no significant positive relationship between CSR expenditures and company’s revenue as the value of r1 = 0.265, and P = 0.666
ii. There was no significant negative relationship between CSR expenditures and profit before tax as the value of r2 = -0.500, and P = 0.391
iii. There was no significant positive relationship between CSR expenditures and profit after tax as the value of r3 = 0.300, and P = 0.624

It is observed that there is no significant relationship between CSR expenditure and performance variables (revenue, pre-tax profit and after-tax profit) for TOL Gases Ltd.
4.6 Testing of Multiple Regression Assumptions

In analysing the relationship between CSR expenditure and financial performance, the researcher employed multiple linear regression. This type of analysis requires testing of assumptions before its experimentation in order to affirm the results of the regression. The researcher has tested three assumptions of multiple regression namely; autocorrelations, normality, and multicollinearity.
4.6.1 Autocorrelation Assumption
Autocorrelations means that errors between independent variables remain independent (Osborne and Waters, 2002). The researcher used Durbin-Watson method to check this assumption which guarantees low autocorrelations when its coefficient lies between 1.5 and 2.5. Durbin–Watson tests whether adjacent residuals are correlated. Furthermore, test statistic can vary between 0 and 4 with a value of 2 meaning that the residuals are uncorrelated. The value greater than 2 indicates a negative correlation between adjacent residuals, whereas a value below 2 indicates a positive correlation (Field, 2009).The result of Durbin Watson test in table 4.12 indicates the value of 2.605 which means that variables have a negative correlations. 

Table 4.12:   Measure of Autocorrelation assumption

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate
	Durbin-Watson

	
	
	
	
	
	

	
	.983a
	.965
	.862
	.588
	2.605

	a. Predictors: (Constant), PAT, PBT, REVENUE

	b. Dependent Variable: CSR EXPENDITURE


4.6.2
Normality Assumption Test

This assumption demands the independent variables errors to be normally distributed. In testing of normality the Skewness and Kurtosis were employed. It was revealed that, all variables errors were normally distributed as per rule of thumb. The rule of thumb for Skewness-Kurtosis is ± 2.58. The test results are depicted on Table 4.13. 

Table 4.13: Skewness and Kurtosis Tests of Normality Statistics

	Descriptive

	
	Statistic
	Std. Error

	REVENUE

PBT

PAT

CSR EXPENDITURE


	
	
	

	
	Skewness 
	.052
	.913

	
	Kurtosis
	-2.324
	2.000

	
	Skewness 
	.000
	.913

	
	Kurtosis
	-1.200
	2.000

	
	Skewness
	.000
	.913

	
	Kurtosis
	-1.200
	2.000

	
	Skewness 
	.000
	.913

	
	Kurtosis
	-1.200
	2.000


Source: Research data, (2020).
4.6.3 Test of Multicollinearity Assumption on Independent Variables

Multicollinearity refers to the extent to which a variable can be explained by the other variables in the analysis (Hair Jr , Black & Babin,2010). To test this assumption, requires the determination of the Variance Inflation Factor (VIF) and Tolerance Rate. The results on Table 4.14 VIF and tolerance conform to the thumb rule which implies extremely low collinearity between independent variables. Low VIF and large tolerance implies presence of low multicollinearity (Stevens; 2009). VIF ranges between 1 and 10 whereas tolerance rate coefficient ranges between 0 and 1.
Table 4.14: The Results of the Test of Multicollinearity Assumption (Coefficients)

	Model
	Collinearity Statistics

	
	Tolerance
	VIF

	
	
	
	

	
	REVENUE
	.441
	2.268

	
	PBT
	.564
	1.772

	
	PAT
	.457
	2.187

	a. Dependent Variable: CSR EXPENDITURE


4.6.4 Multiple Linear Regression Analysis

Findings of the regression analysis indicate that, R Square =.965, this implies that, independent variables explain 96.5% of the model variations. Results also indicate that, the model was statistically insignificant (p>0.05) as depicted on Table 4.15.

Table 4.15: The Regression Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	
	
	
	
	
	Sig. 

	1
	.983a
	.965
	.862
	.588
	.235

	a. Predictors: (Constant), PAT, PBT, REVENUE


The regression coefficients on Table 4.16 suggest that, all variables were insignificant predictors (p>0.05) of the model. One unit increase of CSR expenditure explains a 0.52 unit increase in company’s revenue, a 1.241 units decrease in company’s profit before Tax and a 0.628 unit increase in Company’s profit after Tax. 

Table 4.16: The Regression Coefficients
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	3.382
	.677
	
	4.994
	.126

	
	REVENUE
	.520
	.248
	.589
	2.102
	.283

	
	PBT
	-1.241
	.248
	-1.241
	-5.013
	.125

	
	PAT
	.628
	.275
	.628
	2.284
	.263

	a. Dependent Variable: CSR EXPENDITURE


4.6.5 TOL Gases Ltd Corporate Social Responsibility Impression to Customers

On the other hand, respondents were asked to state TOL Gases Ltd corporate social responsibilities impression to customers. The findings showed that all respondents stated that the service was impressive to customers (Table 4.17). This implies that the corporate social Responsibility is highly required in the community and it is a good thing to customers of the company and other community members.
Table 4.17: TOL Gases Ltd Corporate Social Responsibilities Impression to customers
	
	Frequency
	Percent

	Impressive
	40
	100.0


Source; Researcher’s Work 2020

4.6.6 Respondents Thoughts as to whether it is Important for the Company’s Management to constantly engage in CSR Activities to the Community as it helps to improve the Company’s Performance

The respondents were asked to give their thoughts as to whether it is important for the company’s management to constantly engage in CSR activities to the community as it helps to improve the company’s performance. The findings in figure 4.4 indicate that 100% of respondents said “Yes” it is important for the company’s management to constantly engage in CSR activities to the community as it helps to improve the company’s performance. 
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Figure 4.4: Respondent thoughts on Importance for the Company Management to Constantly engage in CSR Activities to the Community

Source: Field Data,2020

4.6.7 Respondent thoughts on whether the Company’s Financial Performance would have been difference without CSR Activities

The respondents were asked to state whether the company’s financial performance would be different without CSR activities. The findings on table 8 show that, 60% of respondents agreed, while 40% disagreed. The findings reveal that majority (60%) emphasize the importance of CSR activities in improving CFP. Therefore, the study suggest that companies constantly engage in CSR activities as it helps improve financial performance of a firm.

Table 4.18: Respondent thoughts on whether the Company Financial Performance would have been difference without CSR Activities

	
	Frequency
	Percent

	
	Agree
	24
	60.0

	
	Disagree
	16
	40.0

	
	Total
	40
	100.0


Source: Field Data,2020

4.6.8 Respondents rating of the Relationship between CSR spending and the Company’s Financial Performance

In this variable respondent were asked to rate the relationship between CSR spending and the CFP. The findings in figure 4.5, indicate that 90% of respondents rated that there is positive relationship between the two and 10% rated that there is negative relationship between the two. The findings reveal that majority of respondents rated positive relationship between the two variables. This implies that there is positive relationship between CSR spending and the company’s financial performance. 
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Figure 4.5:  Respondent’s rating of the relationship between CSR spending and the Company’s CFP

Source: Field Data, 2020

4.6.9 Respondents Rating of the CSR to the Community and the Environment

The respondents were asked to rate CRS to the community and the environment. Majority of respondents rated “satisfactory”. The findings imply that there is satisfactory relationship between the two.
Table 4.19: Respondent’s rating of the CSR to the Community

	
	Frequency
	Percent

	Satisfactory
	38
	95.0

	Unsatisfactory
	2
	5.0

	Total
	40
	100.0


Source: Field Data, 2020

4.7 Challenges in CRS Activities

4.7.1 Challenges associated with the CSR Activities

The respondents were asked to identify challenges associated with the CSR activities provision. The finding indicates that majority of respondents did not respond to the question for unknown reasons (Table 4.15). This implies that because many respondents participate as observers in the implementation of the CSR activities might be that they did not have enough information to share with the researcher about the challenges (figure 4.2).

Table 4.20: Challenges associated with the CSR Activities

	
	Frequency
	Percent

	None
	10
	25.0

	Delay in decision making from government agents like NEMC, TFDA, TBC
	2
	5.0

	Conflict with profit motive, lack of response from community, lack of transparency
	4
	10.0

	Total
	16
	40.0

	Missing System
	24
	60.0

	Total
	40
	100.0


Source: Field Data, 2020

4.7.2 Respondent thoughts on whether all Community Members are Aware of the CSR Activities that TOL Gas Ltd is Providing to the Society

In this variable respondent were asked to provide their thinking on whether the community is aware of the CSR activities that TOL Gas Ltd is providing to the community. The findings in table 4.15 indicate that 85% of respondents said “Yes” and 15% said “No”. The findings reveal that majority (85%) of respondents thought that the community is aware of CSR activities that TOL Gas Ltd is providing to the community. This implies that TOL Gas Ltd overall its activities it has been close to the community for support. The findings more or less sound like TOL Gas Ltd is a property of the community.

Table 4.21: Respondent thoughts on whether all Community Members are Awareness of the CSR Activities that TOL Gas Ltd is providing to the Society

	
	Frequency
	Percent

	Yes
	34
	85.0

	No
	6
	15.0

	Total
	40
	100.0


4.7.3 Respondents Recommendations on what TOL Gas Ltd has to do to improve Community Awareness on CSR Activities

The respondents were asked to suggest what the company has to do to increase community awareness about the CSR activities provided by TOL Gas Ltd to the community. The findings in table 13 below indicate that 35% of respondents recommended publicizing in media, 50% recommended on involving in issues that capture the community, 10% recommended on improving customer care service and 5% recommended assisting in environmental conservation as ways to improve community awareness about CSR activities provided by TOL Gas Ltd.

Table 4.22: If Yes/No what the Company has to do
	
	Frequency
	Percent

	
	Publicized in the media
	14
	35.0

	
	involve in issues that capture community need More CSR
	20
	50.0

	
	Improve customer care service
	4
	10.0

	
	Assist in environment conservation
	2
	5.0

	
	Total
	40
	100.0


Source: Field Data, 2020

CHAPTER FIVE

DISCUSSION OF FINDINGS

5.1 Overview

This chapter discusses the findings and implications and compared to the previous research studies done with possible explanations. The researcher managed to collect field data from different sources in the regions of Dar es Salaam and Mbeya. The researcher employed the methods of interview and questionnaires to collect primary data. Again, the researcher did a documentary review including company’s website to get secondary data which altogether helped in writing this dissertation. The significance of the findings offers a basis for the researcher to write the recommendations that may be adopted by companies that are struggling to meet their desired objectives.

5.2 Discussion

Hypothesis 1(H1=r1≠0)

The findings revealed that there is no significant positivecorrelation between CSR expenditure and revenue which led to the rejection of alternative hypothesis.

The findings conform with other researchers i.ea study on Islamic banks in Bangladesh concluded that there is no significant relationship between the CSP and CFP (Tuhin, 2014). The research conducted with a sample of largest Polish companies from period of first quarter of calendar year 2010 to the third quarter of calendar year 2012also found no significance relationship on the CSP and CFP (Lech, 2013). Researchers (Aras, et al. 2010) found no significant relationship and (Liou & Sharma, 2012) found negative relationship between CSR and CFP.  According Crisóstomo there are three-dimensional arguments; positive, negative and neutral relationship between CSR and corporate financial performance (Crisóstomo et al. 2011, pp. 295–309). The analysis based on 62 samples, found that nine of them revealed no definitive results between CRS and corporate financial performance, twenty were in favour of a negative correlation, and thirty three supported a positive correlation (Griffin & Mahon 1997, pp. 126–133).

Hypothesis 1(H1=r2≠0)

In this hypothesis the findings revealed that there is no significant negative correlation between CSR expenditure and profit before tax which led to the rejection of alternative hypothesis.
This hypothesis conforms to previous studies, i.e Brammer et al. (2006) have employed reputational indices of UK companies and found a negative impact of CSP on companies’ stock returns. In addition, using reputation rating measurement, a study revealed a negative correlation between corporate social performance and corporate financial outcomes (Surroca&Tribó, 2008). 

Furthermore, individual measures of CSP demonstrated a significantly adverse impact of the environmental dimension of CSP on three indicators of CFP, namely return on assets, return on equity, and market returns (Makni et al., 2009). Chinese companies initially feared taking on CSR since their resources are involved, but through the study it was assured that it contributes to a better CFP of now and the next year, creates a good image for the company and improve relationship with its stake holders (Isanzu, 2013).
Hypothesis 1(H1=r3≠0)

In this hypothesis the findings revealed that there is no significant positive correlation between CSR expenditure and profit after tax (PAT) which led to the rejection of alternative hypothesis.

An investigation on the causal relationship among corporate social responsibility, profit after tax and return on assets of selected quoted multinational companies in Nigeria, discovered that a positive but weak correlation existed between the profit after tax and corporate social responsibility (Akinleye et al., 2018). Findings to some selected deposit money banks in Nigeria revealed a weak positive correlation between CSR and PAT (Shehu, 2013). 

The Education Fund Act, 2001 in Tanzania, has provision for tax relief (as a benefit) for the person who is a tax payer, contributing to this fund in the form of money, goods and/or services or a Fund Assisted Project as well as availing sponsorship or grants to students other than his own or his own family members or his employer, for purposes of enabling them to pursue education at secondary or tertiary levels. TOL Gases Ltd may take this plausible chance to rise the after-tax profit.

CSR has to make an impact to the community in question, try to solve community problems and not simple individual problems of some members in the community (Mbirigenda & Msoka, 2015). According to findings, TOL Gases Ltd built fifteen (15) classrooms to four primary schools in two districts (Rungwe and Busokelo) for the period of five consecutive years. It is obvious that more students were provided with convenient study places. According to respondents this assistance was satisfactory and solved the problems faced by the community in those villages. Otherwise, CSR administered by TOL Gases Ltd was merely a legal satisfaction rather than the company being responsible to the community.

5.3 Challenges

The results show that there is no significant correlation between CSR and CFP financial variables. This may have resulted due to non-disclosures of complete CSR information in TOL Ltd annual reports. Evidence from respondents have shown that the company performs several CSR activities other than education infrastructure. Non disclosures lead to doubt on the motive the company embarks in doing CSR and commitment on implementation of company’s CSR programme and CSR policy (Kikwiye, 2019; Siueia, et al, 2019). Also, as report says the company has provided CSR in villages where the users or customers of the company’s products are very few or no customers. This poses challenge to managers on enhancing brand image and reputation in order to increase ability to attract and retain customers, business partners and attract capital. Adoption of CSR should challenge TOL Gases Ltd managers to think of efficient practices of doing business that attains satisfactory profits as the basic business responsibility (Carroll, 1991)

In another stance, respondents argued on delay in response by some government bodies/agencies i.e NEMC, TFDA etc. The delay by these bodies may lead to community to untimely receipt of assistance hence delay their development. Also lack of response from the community poses doubts as whether the company should proceed with provision of CSR as per program and policy. The company is required to set mechanism to collect information from CSR beneficiaries who will help in the better decision on implementation of CSR programs.

5.4 Limitation to Access Information

The researcher has encountered barriers on obtaining information pertaining CSR especially from the company side. The questions on how the company finances CSR activities was not answered. Also, the important information that help in measuring CSR were not disclosed in the company’s annual reports.
CHAPTER SIX

SUMMARY, CONCLUSION AND RECOMMENDATION

6.1 Summary

From the results and discussions, the following summary can be drawn: 

Among the CSR activities performed by the TOL Gas Limited, Provision of Education improvement activities were the leading activities. Generally the study found that there is no significant relationship between increase in expenditure on CSR activities and improvement of financial performance indicators at a significant value of 5%, although findings from respondents through questionnaires show that there is positive relationship between company’s financial performance and corporate social responsibility activities provided by TOL Gases Ltd. 

6.2 Conclusion

It is an assumption of some respondents that the company cannot provide assistance unless has a better cash flows and has assessed and attained the required profits. TOL Gases Ltd has met the philanthropic social responsibility requirements. Accordingly, this research joins the large body of research within this research area which also failed to observe a significant relationship between the variables CSR and financial performance. It can therefore be inferred that there are other factors which influences financial performance to a larger extent than CSR.
All the same, many companies have been blamed for contributing less than expected to the communities surrounding their operations (Isanzu, 2013). Stakeholders in developing countries have been unhappy with this tendency and this has normally ended up with conflicts between governments, communities, and oil and gas companies. Some of these conflicts have resulted to loss of life and property (Holterman, 2014; Bebbington & Bury, 2009; Hilson, 2012).Although there are a few challenges facing companies in provision of CSR activities, the activity is highly important to be implemented by companies and highly needed to the community. As it was observed, TOL Company within five years has built fifteen (15) classrooms which will last longer. This have increased morale of teachers, increase pupil’s enrolment and improved the schools’ infrastructures. The outcome expected in future is elimination of ignorance, increased labour force, raise the standard of living and contribute to macro-economic growth.

The information disclosed in annual reports on CSR provision by TOL Gases Ltd, is not sufficient and it is mostly in narrative form without accompanying monetary values. The company’s reports were missing building cost per classroom, the dimensions per class and composition of building costs. As a result, community members who are the beneficiaries end up receiving meagre contributions instead of the expected high impact and far-reaching project outcomes. However, the oil and gas sector in the country is still developing and so TOL Gases Ltd have not yet taken steps to venture into extensive and effective social and environmental reporting.

There are diversified reasons for companies to disclose their CSR information. Kim identified some of them i.e responding to external requests by informing company’s key stakeholders, institutional investors, enabling to be perceived as responsible, ensuring CSR reporting are transparent and avoiding exaggeration or underrating on what the company is doing (Kim, 2011).Despite the many efforts of the government to address CSR through legislations, still practically the efforts have led the corporations to massive CSR malpractices in line with law. The research has found that there is a serious loophole in the legal framework that was expected to address CSR (Leka, 2016). 

Overall, there are a number of reasons why the empirical results of the relationship between ﬁnancial performance and CSR are not positive. CSR is still a very broad and active research topic, not only in emerging market countries, and the strength and usefulness of many results are still hotly debated. Thus, it is no easy task to consistently evaluate their significance. Nevertheless, it remains clear that the management of performance must take into account the CSR activities of an organization, as the sustainability of that performance is dependent upon such activity (Aras, et al. 2010).This study gave me an opportunity to know that there are only few researches made and published for companies operating in Tanzania in the oil and gas sector regarding relationship between CSR and CFP. .

6.3 Recommendations

The study had the following recommendations to make: -

1. TOL Gas Ltd should continue with provision of CSR and is advised to extend its CSR activities to touch other areas like environment, customer service and the like rather than concentrating in provision of education improvement activities only. The purpose of firms is long-term survival and growth. To achieve this objective, firms must pursue not only profitability (short-term) and growth potential (mid- and long-term), but also social relationships (super-long term) (Okamoto, 2007).

2. The company should strive its level best to make disclosure of its complete CSR activities information which will include respective cost. This will help in building social relationship with stakeholders, attract capital, increase market share and a base for further studies in determining relationship between CSR and CFP.

3. Also, as annual report says the company has provided CSR in villages where the users or customers of the company’s products are very few or no customers. In order to enhance brand image and reputation of the company, increase ability to attract and retain customers, business partners and attract capital, CSR activities should be extended to potential and esteemed customers. 
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APPENDICES

APPENDIX I: QUESTIONNAIRES FOR TOL GASES LTD CUSTOMERS & EMPLOYEES

Dear sir/madam,

I, Jesse Bachuba a student of The Open University Pursuing Masters of Business Administration in Finance hereby conducting research with the title “Impact of Corporate Social Responsibility Activities on Financial Performance of a Firm in Oil and Gas sector in Tanzania”. I kindly present to you questions for you to respond as honestly as possible so that I gatherthe information that will assist me in this study. The information you will give will be treated confidently and used solely for this study. There is no need to disclose your name unless otherwise you specifically wish to do so.

Thank you very much for your time and cooperation. I am greatly appreciating your contribution in this research.

Do you agree to participate in this research 1. Yes           1. No

Part I; Personal information.

1. In which category is your age falls.

a) ≤30 years 


□

b) 31-40 years 

□

c) 41-50 years 

□


d) 51 years and above 
□

2. Gender/sex.

a) Male 


□

b) Female


□

3. How long have you been the customer/employee of TOL Gases Ltd?

a) Less than 1 Year 

□

b) 1-3 Years 


□

c) 4-6 years 


□

d) 7-10 


□

e) 11 years and above

□

4. Which category best describe your position to the TOL Gases Ltd?

a) TOL Management 

□

b) TOL employee 

□

c) TOL Customer 

□

d) Community 

□

5. Level of education.

a) Primary education 

□

b) Secondary education 
□

c) Tertiary


□

6. Marital status.

a) Married 


□

b) Single 


□

c) Widowed 


□

d) Divorced 


□

7. Your occupation.

a) Employed


□

b) Business 


□

c) Agriculture 


□

d) Not employed/student 
□

Part II: Identification of CSR activities performed by the Company.

1. Does the TOL company participate in CSR activities in the community?

a) Yes 



□

b) No 



□

2. What corporate social responsibilities (CSR) activities have you ever observed

the company to participate?

a) Education improvement activities □

b) Health services improvement activities □

c) Providing soft loan in helping SME‟s flourish □

d) Poverty eradicating activities □

3. Apart from the above-mentioned CSR activities, what other activities do you think the company provides to the society? Mention (if any)

a) -----------------------------------

b) ………………………………

c) ……………………………….

d) ……………………………….

4. As an employee/customer of TOL Gases Ltd, how do you participate in these activities?

a) Recipient


□

b) Facilitator 


□

c) Observer 


□

d) No participation 

□

5. Do you think that the number of CSR activities TOL is providing to the community is increasing as compared to previous period?

a) Trend increasing 

□

b) Constant number 

□

c) Trend decreasing 

□

6. It is possible that the number of CSR activities TOL company is providing to the

community increases annually as compared to previous period; do you agree that

the associated CSR expenses incurred by the company is also increasing?

a) Strongly agree 

□

b) Agree 


□

c) Neutral 


□

d) Disagree 


□

e) Strongly disagree

□

7. Do you agree that CSR activities provided by the company favorably benefit the key stakeholders (employees, customers, community, and environment) and they improve the company's financial performance? 

a) Strongly agree 

□

b) Agree


□

c) Neutral 


□

d) Disagree 


□

e) Strongly disagree 

□

Part III; The relation between CSR activities and financial performance of the company.

1. Do you think that there is a relationship between CSR spending and the company’s financial performance in terms of revenue, return on assets, return on equity, pre-tax, and after-tax profits? 

a) Yes 



□

b) No



□

2. How do you consider the TOL Gases Ltd corporate social responsibilities impression to customers?

a) Impressive


□

b) Not impressive 

□

3. Do you think that it is important for the company's Management to constantly engage in CSR activities to the community as this helps to improve the company's performance? 

a) Yes 



□

b) No 



□

4. Do you think the company’s financial performance (revenue, return on assets, return on equity, pretax, and after-tax profits) would have been different without these activities?

a) Yes 



□

b) No 



□

5. How do you rate the relationship between CSR spending and the company's financial performance (performance measured in by revenue, return on assets, return on equity, pretax, and after-tax profits)? 

a) Positive relationship 
□

b) No relationship 

□

c) Negative relationship 
□

6. How do you rate the corporate social responsibility of the company to the community and the environment? 

i. Company CSR to the Community.

a) Satisfactory


□

b) Unsatisfactory 

□

ii. Company CSR to the environment.

a) Satisfactory 

□

b) Unsatisfactory

□

Part IV; Challenges in CSR activities.

1. What are the challenges associated with the CSR activities?

i. …………………………

ii. …………………………

iii. ……………………........

iv. ………………………….

v. …………………………..

2. a) Do you think that all members of the community are aware of the CSR activities that TOL Gases Ltd is providing to the society? 

a) Yes 





□

b) No 





□

b) If yes/no, what the company has to do?

a) Publicized in the media 


□

b) To increase more branches 

□

c) Involve in issues that capture community need (More CSR) □

d) Improve customer care service 

□

e) Assist in environment conservation
□

Thanks for your cooperation.

APPENDIX II: DOCUMENTARY REVIEW GUIDE

The researcher will review the TOL GAS  CO. LTD financial performance reports five years consecutively to determine the following:

1. If TOL GAS LTD sets aside funds for Corporate Responsibility  

2. How much percent of the overall budget is allocated for CSR? 

3. What have been the trends of financial performance indicators in five consecutive years during the implementation of CSR.

APPENDIX III: KEY INFORMANTS INTERVIEW GUIDE

1. How Long have you been in this organization and at which capacity?  

2. Does the TOL company participate in CSR activities in the community?

3. What corporate social responsibilities (CSR) activities have you ever observed

the company to participate?

4. Apart from the above-mentioned CSR activities, what other activities do you think the company provides to society? Mention (if any)

5. As an employee of TOL Gases Ltd, how do you participate in these activities?

6. Do you think that the number of CSR activities TOL is providing to the community is increasing as compared to the previous period? If yes How”

7. Do you think that there is a relationship between CSR spending and a company's financial performance in terms of revenue, return on assets, return on equity, pre-tax, and after-tax profits? 

8. How do you consider the TOL Gases Ltd corporate social responsibilities impression to customers?

9. Do you think that it is important for the company's Management to constantly engage in CSR activities? Why?

10. Do you think the company’s financial performance would have been different without these activities?  


