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ABSRACT

Entrepreneurship orientation in Tanzania haves been seen as a center in generating income for the popular of urban dwellers for paid employment. In Tanzania, entry into small business private enterprise is usually not seen as a problem. One can start small business at any time and in any place. The inadequate supply of microloans is a major issue, particularly where business creators are unemployed persons. Study findings show that entrepreneurs face challenges to access international marketing unaware of regulations and standards, lack of monetary support from the Government, poor understanding of consumer’s needs and services, lack of essential entrepreneurial skills and weak networking structures to break through into worldwide market. The study therefore recommends the improvement of information that is available to entrepreneurs owners; to the government and other partners reward ease of understanding to monetary facilities with reasonable interest rate of return, encourage more advertisements and use of up to date technology for business and international marketing standards through seminars and trainings on entrepreneurship, and networking structures for export and import of goods and services. The study also recommends that the government supports entrepreneurs to ensure that they play their role in helping recover the economy of Tanzania and improve the country’s Gross Domestic Product (GDP).
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CHAPTER ONE

INTRODUCTION

1.1
Overview of the Study 
Firms are focusing on entrepreneurship to advance consistent development, rapid growth, and creation of values as a means to safeguard their competitive advantage in the market (Ferreira and Azevedo 2008). Entrepreneurship not only strengthens business enviroment, job creation and economic growth (Brush et al. 2012), yet additionally is a major driver of the organization development (Erken et al. 2008).  It essentially adds to the development of various organizations too (Setiawan et al. 2014). 

Throughout the world, governments have acknowledged the impact of small and micro enterprises (SMEs) on job creation, improvement of people’s standards of living and hence an overall impact on the economy. The definition of SMEs is complex with authors using the SME’s gross asset value, the number of employees and total revenue as indicators to help define the term SME (Nieman, 2006). SMEs all over the world are known to play a major role in socio-economic development.
URT (2003) estimates that about 1/3 of the GDP originates from SME sector; they tend to be labor intensive thus creating jobs: the International Finance Company (IFC) of the World Bank estimates that there are approximately 2.7 million enterprises in the country. A large majority of these (98%) are micro enterprises (employing less than 5 people), effective in the utilization of local resources using simple and affordable technology; and complementing large industrial requirements through business linkages, partnerships and subcontracting relationships Olomi, (2001); URT (2003).

Indeed, SMEs often form the backbone of national economies and moreover, SMEs have increased in importance recently (McCartan- Quinn and Carson, 2003). SMEs and the development of SME sectors in national economies is an important element of political and public policy life. However, in Africa, there are major problems affecting the development and growth of SMEs, which have been attributed to the environment according to UNECA, focus on African Industries (Dec, 1991).

In many African countries, very little attention is paid to the SMEs and no special facilities are offered to them. Moreover, political environment hardly motivates individuals to enter into SMEs business. A number of initiatives have been taken to increase start-up rates and orientation levels of SMES in Tanzania. Among the initiatives is a formulation of SMEs policy in 2003.

The initiatives have been taken by government, international donors and non-government organizations (NGOs), both local and international. However, SMEs are still found predominantly in low growth areas, earning lower revenues. (Rutashobya,

1998). This raises questions on whether the SME owner/managers have the adequate and requisite skills, competences and capacity to manage the SMEs in a manner that enhances growth and survival or not. There is therefore a need for a study that provides a rigorous and systematic analysis concerning the factors affecting SMEs orientation and the whole process of management of SMEs.
1.2 
Background to the Study
The importance of entrepreneurship sector in the economy has increased tremendously since economic crisis that occurred in the mid-1980s (Olomi 2009). 
Ndunguru (2006) argued that, “the crisis forced the government to implement a radical transformation program under the support of the World Bank (WB) and the International Monetary Fund (IMF) in 1986. The Economic Restructuring Programme (ERP) was motivated by the need to fill the entrepreneurial space created by divestment of state owned enterprises and the liberalized economy in 1986”. In executing the ERP, the government had a role to support firms through setting conducive policies that ensured business growth as private sector centred on reviving the economy (Olomi, 2009). 
Indeed, the entrepreneurship has now become the main source of employment and income for the majority of people in developing countries, including Tanzania. Entrepreneurship as a sector is widely seen by policymakers and donors as a means of economically empowering marginalized groups such as the disadvantaged women especially single parents or heads of household and women in rural areas (Hannan-Andersson, 1995).

The development of entrepreneurship has resulted into structuring of the economy agenda in Tanzania. Entrepreneurship is considered to have great potential for making the highest contribution to employment growth (ILO, 1993) and (Kitine, 2000). Entrepreneurship contribution is to increase income, saving and encouragement to business ownership and management at enterprise level. About 70% of people in sub Saharan Africa rely on the small enterprises for their livelihood (Rutashobya, 1995), (Masawe, 2000). Entrepreneurship sector contributes substantially to the country’s GNP and employment in the country (Olomi, 2001), (URT, 2001). It is estimated that there are over one million enterprises in the sector, employing between 3 and 4 million people or 20-30 per cent of the total labor force (Massawe, 2000).

The entrepreneurship sector is considered to have the brightest potential for making the highest contributions to employment growth and increased incomes. Employment in the sector is growing at 10% p.a. Operators are able to generate between 2.5 and 10 times the minimum earnings of civil servants. The entrepreneurs have also shown great potential for creating wealth. Their aggregate contribution to national income is estimated at between 35 per cent and 40 per cent of GDP (Finseth, 1998). The entrepreneurship sector is an arena where the poor may not only make out a living, but also get most of their goods and services at prices they can afford. Over 90 per cent of operators get credit, training, information, water and sanitation from the sector. In Dar es Salaam, the capital city, over 90 per cent of poor communities get water and sanitation services from the entrepreneurship sector.

In both developed and developing countries, thousands of entrepreneurship enterprises are set up every year although they are facing many problems. In fact, several thousand of these enterprises collapse every year. The problems of such enterprises range from lack of managerial knowledge, registration of entrepreneurship, marketing of their products and service and scarcity of financial resources. In the advanced countries, lack of capital for entrepreneurship has been considered as the most basic problem hampering the growth of the sector.
However, in Africa, there are major problems affecting the development and growth of entrepreneurship, which have been attributed to the environment according to UNECA, focus on African industries (Dec, 1991). In many African countries, very little attention is paid to the entrepreneurship and no special facilities are offered to them. Moreover, political environment hardly motivates individuals to enter into entrepreneurship business.
A number of initiatives have been taken to increase start-up rates and orientation levels of entrepreneurship in Tanzania.  Among the initiatives is a formulation of entrepreneurship policy in 2003. The initiatives have been taken by government, international donors and non-government organizations (NGOs), both local and international. However, Entrepreneurship is still found predominantly in low growth areas, earning lower revenues (Rutashobya, 1995). 
In particular, the limited orientation entrepreneurship impedes them from creating decent work, or meaningful and sustainable jobs or enterprises that are able to withstand the challenges posed by globalization and other significant trends. Therefore, the aim of this study is to examine the effect of entrepreneurial orientation on business growth in find out factors determining orientation of entrepreneurship in Tanzania taking a case study of Kinondoni municipal.
1.3
Statement of the Research Problem

The research on the determinants of the entrepreneurship success is extensive. However the results are far from being conclusive. This is partially due to the lack of theoretical grounding as well as differences in the unit of analyses, growth indicators and research time frame. Consequently, Davidson and Wiklund (1999) correctly point out that the knowledge about what facilitates and hinders entrepreneurship is still scattered and limited despite an extensive research. In addition, a large number of empirical studies have not given a very high yield of generalizable knowledge, (Davidsson et al., 2006). 
Although the environmental factors play an important role in the small business growth and development, other factors should not be neglected either. Surely, a significant potential for entrepreneurship growth is located internally within the firm. Previous studies have explored the characteristics of the entrepreneur as important factors influencing the growth of the firm. Human capital and intentions for growth are among most frequently mentioned entrepreneur related factors, influencing firm growth. However most of the empirical evidence comes from western developed economies whereas little research is conducted in developing countries like Tanzania. Consequently the need for additional research departing particularly from human capital theory in transitional environment is still apparent.
It is well recognized that most of the new firms die young. However, various studies uphold that those new firms that survive and achieve a fast growing stage have significant effects in the economy (Birch, 1979; Storey, 1994; Delmar, 1997) and that fast growth is an indicator of the firm’s overall success (Ficsher and Reuber, 2003). Hence there has been an interest in understanding the determinants of growth within small and medium-sized enterprises (SMEs), especially with regards to the fast growing firms (for recent reviews see Davidsson et al, 2005; Dai et al, 2014). 
So far it is almost an established fact that in western economies fast growing firms account for a disproportionately large amount of jobs created. Generally, the study will examine the contribution of government policies on entrepreneurship orientation in Tanzania. Kinondoni municipal located in Dar es Salaam region. Specifically, the study will aim at finding out the government policies that enhances entrepreneurship orientation in Kinondoni municipal, identifying the challenges facing entrepreneurship orientation in Kinondoni municipal, and lastly, the study was examining the government policies that must be adopted to improve entrepreneurship orientation in Kinondoni municipal.
1.4 
Objective of the Study
General objective of this study is to examine the effects of entrepreneurial orientation on business growth taking a case study of Kinondoni municipal in Dar es Salaam region.
1.4.1 
Specific Research Objectives
Specifically, the study aimed at,

(i) Finding out the factors influencing the entrepreneurship orientation in Kinondoni municipal. 

(ii) Identifying the challenges that face entrepreneurship orientation in Kinondoni municipal.
(iii) Examining ways to improve entrepreneurship orientation in Kinondoni municipal.
1.5
Research Questions

Specifically, the study aimed at answering,

(i) What are the factors that influence the entrepreneurship orientation in Kinondoni municipal? 

(ii) What are the challenges facing entrepreneurship orientation in Kinondoni municipal?

(iii) What should be done to improve entrepreneurship orientation in Kinondoni municipal?
1.6
Scope of the Study
This study focus on examinining the effect of entrepreneurial orientation on business growth in the country. The study employed cross sectional research design to answer specified objectives whereby primary data was collected at a single point in time. The study was conducted in Kinondoni municipal and the information was collected from businesses covering a range from small shops, agro-processing, saloons, cafeteria, guesthouses, stationary services and bars. Structured questionnaire was used during data collection exercise. The study used convenient sampling and purposive sampling approach to withdraw the required sample size for the study.
1.7
Organization of the Study
The research report is arranged according to the college guideline, thus; chapter one covers the introduction of the study. Chapter two covers the overview of the study, conceptual definitions, and critical review of supporting theories. Chapter three presents research methodology applied in examine the effect of entrepreneurial orientation on business growth in the country. Chapter four presents in-depth research findings, analysis and feasible discussions while chapter five offers summary of the findings, conclusion and recommendation.
CHAPTER TWO

LITERATURE REVIEW

2.1 
Overview
This chapter covers the overview of the study, conceptual definitions, critical review of supporting theories or theoretical analysis, empirical analysis of relevant studies, research gap identified, analytical/conceptual framework (for studying the problem and analysing the data, theoretical framework, statement of hypotheses, and summary of the study.
2.2 
Conceptual Definitions of Key Terms 
2.2.1 
Entrepreneurship 

Entrepreneurship the process of the discovery, evaluation, and exploitation of opportunities; and the set of individuals, who discover, evaluate and exploit them (Shane and Venkataraman 2000: 218). Hisrich (2002) states that entrepreneurship as the process of creating something new that has value. Kartashov and Gavrilova (2009) added that entrepreneurship is presented as activity of people, carried out at their own risk with a view to profit. Joseph Schumpeter (1934) argued that the entrepreneur is the economic entity whose function is just the implementation of new combinations. 

2.2.2 
Entrepreneurial Orientation

Lumpking and Dess, (2001) defined entrepreneurial orientation as the strategy-making processes that provide organizations with a basis for entrepreneurial decisions and actions. Entrepreneurial orientation is termed as a vital conception for grabbing prospects that rivals cannot pursue (Short and Ketchen 2017).
2.2.3 
Business Growth

Growth of business firm can be measured in terms of growth of sales as suggested by (Wiklund and shepherd, 2003). While bel, (2000) suggest that business growth can be seen from the ability of profit gain.

2.2.4
Firm Entrepreneurial Orientation and Performance 

Business development alludes to an expansion in the size and output of a firm and is firmly identified inrelation to its endurance (Davidsson et al. 2005). Entrepreneurial orientation (EO) is one of the key variables that decides the development of firms (Pratono et al. 2015; Mahmood and Hanafi 2013; Yoon 2012). Business with entrepreneurial orientation has the capacity to explore and endeavor various market opportunities (Wiklund and Sheperd, 2003). 

2.3 
Theoretical Analysis
2.3.1
New Growth Theory

This theory was developed by Romer 1986, this theory explains about human desire and unlimited wants which prompt for ever-growing productivity and economic growth. It further cement on people desire for profit as a drive for an increasement in gross domestic product per capita. The theory highlights the significancy of entrepreneurship knowledge and how it positively affects economic growth. Romer valued knowledge as a prerequisite for growth since it is not subject to diminishing return as how capital is. Ever growing competition in the market reduce businesses profit shares which then force them to look for a better way which could enhance their productivity.
Usually, when discussing entrepreneurship in both research and societal context, there is a lack of agreement on many key issues regarding what actually constitutes entrepreneurship (Shane & Venkataraman, 2000). Many researchers tend to fail within the field of entrepreneurship since they fail with building upon each other's results and because the key variables used in the research are too weak (Davidsson & Wiklund, 2001; Rauch, et al., 2009). However, the development has been more promising in areas such as in EO and it has become a central concept in the field of entrepreneurship with more than 100 studies conducted (Rauch, et al., 2009). 

According to Mintzberg (1973), entrepreneurial orientation is imbedded within strategy making processes. Strategy making incorporates planning, decision making, analysis, and many other aspects of an organizations value system, mission, and culture. It refers to as Lumpkin & Dess (1996) explain as a strategic organizational attitude that captures different aspects such as processes and practices that enables firms to create value when engaging in entrepreneurial activities (Lumpkin and Dess, 1996). In order for a firm to think entrepreneurially, they have to have a basis for entrepreneurial decisions and actions (Lumpkin and Dess, 1996; Shepherd, 2003). 

As such, EO represents the processes and practices that provide this basis of decision-making and action taking for firms (Rauch, et al., 2009). Scholars within EO suggest that EO leads to higher performance since firms need to innovate frequently while taking risks, anticipating demand, aggressively position themselves, their products, and their services (Rauch, et al., 2009; Hughes and Morgan, 2007; Churchill and Lewis, 1983; Mintzberg, 1973; Wales, et al., 2013).
2.4 
Empirical Analysis of Relevant Studies
The empirical studies are presented in this context of world related and Tanzania related studies. A number of studies have been conducted in globally and Tanzania in particular as follows.

2.4.1 
General Studies

Basco, (2020) assessed the effect of entrepreneurship orientation on performance of the firm using a multigroup analysis comparing three countries; Mexico, China and Spain.  Data were collected from SMEs of each three countries. Findings revealed an overall positive relationship between entrepreneurship orientation and business performance regardless of the business context, the linkage is strongly supported by the power of innovation and proactiveness that prevail in all countries included in the study.
Donbesuur, (2020) reviewed the effect of entrepreneurship orientation towards SMEs performance by drawing hypothesis from the intention-behavior model. The study employed structured equation model over 229 data on new business in Sub-Saharan Africa. Findings revealed that the discovery of entrepreneurship opportunity mediates the impact that entrepreneurship orientation has on new business performance. The study asserts that this indirect relationship further increase in proportional to the increase in institution support.
Al Mamun, (2018) in Malaysia studied the effect of creativity, innovativeness, autonomy and proactiveness on entrepreneurial competence and performance. The study collected quantitative data from 403 SMEs through structured interview. Findings established a positive relationship between creativity, innovativeness, proactiveness and autonomy on entrepreneurial competence and performance.
Hoque, (2018) explored the effect of organizational culture in the relationship between entrepreneurial orientation and firm performance in Bangladesh. The study employed quantitative research design in which 384 data from SMEs in Bangladesh were collected. Findings indicated entrepreneurial orientation and organizational culture were statistically linked to the SMEs performance.

Lee and Chu, (2017) assessed the relationship between entrepreneurial orientation and firm performance basing on the influence of family governance. The study was built basing classic theories, agency and stewardship theory and findings revealed that, entrepreneurship orientation is positively linked with firm performance and the effect is much greater family ownership is mixed active management and control. Study suggests that entrepreneurship orientation potentiality can be fully utilized in family firm as family management alleviate agency problems.
Mahmood and Hanafi (2013) in Malyasia examined the effect of entrepreneurial orientation and performance of women-owned SME. The study employed a quantitative design approach in which data were collected from women-owner of SME via email. The study found, there is significant linkage that exist entrepreneurial orientation and performance in Malyasia.
Zhang, (2012) examined the effect of entrepreneurship orientation on business performance, with a focus on corporate entrepreneurship in China. The study applied quantitative research design. Findings revealed that, entrepreneurship orientation affect the business performance positively suggesting that network capabilities can, to a large extent moderate the effect between entrepreneurship orientation and performance of the business.
2.4.3 
Empirical Studies in Tanzania

Eijdenberg, (2019) explored the sustainability orientation of SMEs owner in Tanzania. The study applied explorative research design in examines performance and sustainability of SMEs owner in the country covering a total of about 168 SMEs owners in Morogoro. The study establishes positive relationship between SMEs owner’s orientation and their performance as well as set a basis of how performance and sustainability are developed.

Kapaya, (2018) examined the role of entrepreneurship orientation on business performance in Tanzania. The study used structural equation modeling employing a sample of about 143. Findings indicated that, entrepreneurship orientation has a positive effect and plays a significant role towards performance of the business in the coutry while autonomy had a negative effect towards SMEs performance implying that workers tends to underperform once they are given too much freedom.
2.5 
Research Gap
Above empirical literatures valued entrepreneurship as a vital tool in the process of enlightening firm performance and growth. However the linkage between entrepreneurship orientation and business performance has led to the emergence of long debate in relation to the area in which the study has been undertaken. Difference in culture has led to the occurrence of different result over the same components. As it can be noted from the various empirical literature sources, little has been specifically over the effect of SMEs orientation on business performance in sector-wise. Hence, this has motivated the need to research the effect entrepreneurship orientation on sector-wise business performance with businesses found in Kinondoni mucipal council as a case study.
2.6
Conceptual Framework
The concept of entrepreneurial orientation was developed by Churchill & Lewis (1983) firm life cycles model developed.  The model was based on five dimensions risk taking, innovativeness, competitive aggressiveness, proactiveness, and autonomy. Figure 2.1 shows the conceptual framework between entrepreneurial orientation and business growth. 
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Figure 2.1: Conceptual Framework
Source: Churchill and Lewis (1983) Firm Life Cycle Model
CHAPTER THREE

RESEARCH METHODOLOGY

3.1
Introduction
This chapter presents the research methodology used to address the study objectives. The chapter covers research design, study area, study population, sampling design and sample size, research instruments, variables and measurement procedures, methods of data collection, data processing and analysis. 

3.2
Research Paradigm

Research paradigm refers to a way of investigating social phenomena based on which specific understanding of the phenomena may be obtained and descriptions tested (Saunders et al., 2009). The study used positivist paradigm that based on quantitative research. The relationship between entrepreneurial orientation and business growth was tested quantitatively. To measure the relationship between entrepreneurial orientation and business growth the study used descriptive analysis and multiple regression approaches.
3.3
Research Design
The study employed cross sectional mixed research design whereby qualitative and quantitative research approaches for data collection and analysis were used. Primary data was collected for the single period of time. The study was carried put in Kinondoni municipal council. Structured questionnaire and interviews constituted the research instruments for data collection. To ensure validity, pilot study was carried out before the main study.
3.4 
Area of the Research

This study was conducted in Kinondoni municipal council. Kinondoni municipal council is one of the five municipals in Dar es Salaam region. The municipal is located in north west of Dar es Salaam's central business district, Tanzania, others being Temeke (to the far Southeast) and Ilala (downtown Dar es Salaam). To the east is the Indian Ocean, to the north and west the Pwani Region of Tanzania. The area of Kinondoni is 531 km².

The 2002 Tanzanian National Census showed that the population of Kinondoni was 1,083,913. The census of 2012 showed that the population of Kinondoni was 1,775,049: 914,247 female and 860,802 male. There are 446,504 households in Kinondoni with an average of 4 people per household. The original inhabitants of Kinondoni were the Zaramo and Ndengereko, but due to urbanization the district has become multi-ethnic. 
The reason for conducting the study in Kinondoni municipal council is that it is one of the highest populated municipals in Tanzania. Also the area has high number os SMEs that approximately are around 760,563 SMEs (SIDO, 2017).
3.5 
Survey Population
Study population is the totality of objects under investigation (Kamuzora and Adam, 2008). The targeted population for the current study comprised of all entrepreneurship in Kinondoni municipality and microfinance institutions employees. According to SIDO, there are around 760,563 SMEs in Kinondoni municipal (SIDO, 2017).
3.6 
Sampling Design and Procedures
Sampling frame was utilized as a list of elements that has closely approximated all the elements in the population (Kamuzora and Adam, 2008). Sekaran (2003), recommends a sample size of more than 30 and less than 500 is appropriate for any social science research. For this study a sample size, which is 173 respondents, was selected by using convenience sampling and the remaining 10 respondents were selected using purposive sampling to sample loan officers and municipal officers. This made a total sample size of 183 respondents was selected and utilized to gather data from the field. The specified sample size was met by only including entrepreneurship in Kinondoni municipality, microfinance institutions employees (loan officers) and Community development officer Unit.
3.6.1 
Convinience Sampling 
Convenience sampling (sometimes known as grab, accidental sampling or opportunity sampling) is a type of non-probability sampling that involves the sample being drawn from that part of the population that is close to hand. That is, a sample population was selected because it is readily available and convenient. Convenient sampling was used for selecting the business entepreneurs.
3.6.2 
Purposive Sampling

Under this sampling technique, the researcher chose the sample based on who they think was appropriate for the study. This was used primarily when there are a limited number of people that have expertise in the area being researched. In this research, purposive sampling was used for Kinondoni municipal Trade officer, loan officers from microfinance instructions and leaders of associations was selected purposively because they had specific information on entrepreneurship orientation. Their responses were expected to reflect the responses from much entrepreneurship because of their experience or expertise.

3.7 
The Sample Size 

During the study the researcher selected the sample based on the population that was taken from the sample and the margin of error that was willing to be accepted by the researcher (Fisher et al., 2010). 
Yamane (1967) equation as shown below was used to measure the necessary sample size.
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Where;  
n 
= 
sample size

N 
= 
size of the population and 

e    
= 
is the margin of error 
Therefore, in this study, 
n 
= 
Sample Size
N 
= 
50,871 

e    
= 
±5% 
Therefore, total sample size of the study was 183 as it was shown on table 3.1.
Table 3.1: Sample Size Distribution
	Title of Respondents
	Sample Size
	Percentage

	Entrepreneurs
	173
	94.54

	Trade Officers
	6
	3.28

	Community Development Officer
	4
	2.18

	Total 
	183
	100


Source: Researcher (2019)

3.8 
Methods of Data Collection

In this study, the researcher employed multiple methods in data collection known as triangulation. They were including questionnaire, interview and documentary review. Cohen and colleagues (2000) pointed out that no single method can act in isolation avoiding bias or distort in reality the researcher is investigating. Therefore, triangulation was used to cross check accuracy of data collected. Keya et al. (1989) believe that the use of different techniques helps to cross-check authenticity of data gathered.

3.8.1 
Primary Data

This is the type of data, which was collected in the field of study for answering research questions. They are collected by research assistants from the field for the purpose of answering a research question/issue (Adam and Kamuzora, 2008). The primary data was collected through observation, direct communication with respondents or through personal interviews. They were also gathered through, among others, interviews or questionnaires (Kothari 2009). However observation, questionnaire and interview are common research tools used to collect primary data. In this study, the primary data was collected through questionnaire and interview.

(a) 
Questionnaires

Questionnaires were employed to gather information on the contribution of entrepreneurship orientation on business growth in Tanzania using case study of Kinondoni Municipal Council. The researcher administers questionnaires from Kinondoni municipal. The questionnaires were comprised of two main sections, with demographic information and with entrepreneurship experience. Five point Likert scale was used in measuring some of the questions. One advantage of using the questionnaire approach is that it generally costs less than interviews because questionnaires can be administered in groups or mailed to people. Further, questionnaires allowed anonymity of the respondents (Nederhof, 1985). 

(b)  
Interview

Interview on the other side is a common and important method in qualitative research. It refers to an exchange of views in order to get views, feelings, believes and opinions between two or more people on topics of mutual interest, see the centrality of human interaction for knowledge production and emphasize on social situation of researching data (Sidman, 1991). The purpose of interview is to find out what is in their mind and what they think or how they feel about something. 
The study employs a semi-structured interview in gathering information from respondents. For this reason, the semi-structured interview was used as the main method for data gathering in this study. The researcher obtained the respondents feelings experiences and perspectives concerning the contribution of government policies on entrepreneurship orientation in Tanzania.
3.8.2 
Secondary Data

Secondary data refer to the data, which have already been collected and analyzed by someone else (Kothari, 2009). They are obtained from literature sources or data collected by other people for some other purposes (Adam and Kamuzora, 2008). Secondary data that were used in this study they were either published or unpublished. 
Thus, secondary data provides second hand information and which includes both raw data and published ones (Sounders et al 2000). Secondary data sources, which were used in this study, will include books, journal articles, newspapers, report and publications of various associations and organization as well as other documentary reviews from internet. Thus, apart from the primary data, this study included also secondary as shown above.

(a) 
Documentary Review
The secondary data was collected through documentary review. A number of documents including annual and quarterly reports, addendum, previous research reports, financial statements and reports in relation with the problem matter were reviewed to supplement the primary data collected by the researcher. 
The purpose of this technique is for triangulation, which means the data collected through interviews and questionnaires was compared with documents. But also the data, which was impossible to be collected by interviews and questionnaires, was complemented by this technique. Triangulation refers to the use of more than one approach to the investigation of a research question in order to enhance confidence in the ensuing findings. Since much social research is founded on the use of a single research method and as such may suffer from limitations associated with that method or from the specific application of it, triangulation offers the prospect of enhanced confidence.
3.9
Multiple Regression

To examine the effect of entrepreneurship orientation on the business growth in Tanzania the study employed a multiple regression. Regression estimates or predicts a value on some dependent variable in relation to the values of one or more independent variables. In multiple regressions any number of independent variables can be applied to predict the dependent variable. In this study, the dependent variable is business growth while the independent variables include risk taking, innovativeness, competitive aggressiveness, proactiveness and autonomy.
Mathematically, the general regression equation was presented as; 

Y = ß0 + ß1 X1 + ß2 X2 + ß3X3 + ß4 X4 + ß5X5 + ß6 X6 +e. 
Whereby; 

Y 
= 
Business growth
X1 
= 
Risk Taking
X2 
= 
Innovativeness
X3
 = 
Competitive Aggressiveness
X4
 = 
Proactiveness
X5
 = 
Agressive
X6
 = 
Autonomy

3.10 
Validity and Reliability

This section presents the validity and reliability test of this study. It aims at checking the internal consistency of data and the accuracy of the instrument or approach used during collection.
3.10.1 
Reliability

The reliability of measuring instrument is defined as the ability of the instrument to measure what is supposed to be measured. According to Kothari (1990) a measuring instrument is reliable if it provides consistent results. Cronbach’s Alpha Coefficient was employed to check for the reliability of the results obtained. The statisitic ranging between 0.6 and 0.7 indicate acceptable level, while 0.7. Furthermore an indix of o.8 and above indicate a higher level of reliability
3.10.2 
Validity

Validity refers to the quality that a procedure or an instrument used in the research is accurate, true, and meaningful and right (Enon, 1998). A measurement is valid when it measures what is supposed to measure; so if whatever we use in the study enables us to get what we want to get, there is validity. In this study the researcher conducted pilot study to ensure validity of the instruments used. A pilot testing was done at Kariakoo market entrepreneurs. After the pilot all the necessary adjustments were accommodated to the instruments before actual survey.
CHAPTER FOUR
DATA ANALYSIS AND FINDINGS
4.1
Introduction

This chapter presents data analysis, findings and interpretation of the findings and it is divided into five sections. Section 4.2 presents the descriptive statistics followed by section 4.3 that offers the diagnostic tests. Section 4.4 presents the multiple regression results followed by section 4.5 that discusses the challenges facing the entrepreneurship orientation. Section 4.6 provides the recommendations on how to overcome the challenges.
4.2
Descriptive statistics
This section presents the descriptive statistics of the business owners. To start with the study examine the demographic information of the business owners that include gender, age and education level. 
4.2.1 
Demographic information

This section presents the description of the demographic information of the business owners surveyed. Description presented includes the mean, standard deviation, minimum and maximum values. Table 4.1 presents the demographic information of the respondents.
Table 4.1: Demographic Information
	Variable
	 
	Frequency
	Percent

	Sex
	Male
	96
	55.49

	
	Female
	77
	44.51

	
	Total
	173
	100

	Age
	18-35 years
	27
	15.61

	
	36-50 years
	70
	40.46

	
	51-60 years
	55
	31.79

	
	Above 60 years
	21
	12.14

	
	Total
	173
	100

	Education level
	Primary education
	84
	48.55

	
	Secondary education
	51
	29.48

	
	Tertiary education
	38
	21.96

	
	Total
	173
	100

	Marital status
	Single
	49
	28.32

	
	Married
	108
	62.43

	
	Divorced
	12
	6.94

	
	Widow
	4
	2.31

	
	Total
	173
	100


Source: Field data (2019)
Findings from Table 4.1 reveal that around 55 percent of the respondents who are business onwers are males and the remaining 45 percent are females. This indicates that businesses are being run by both males and females. Findings further show that most of the business owners surveyed are aged 36 to 50 years (41%), followed by 51 to 60 years (32%), 18 to 35 years (16%) and above 60 years (12%). This indicates that businesses are operated by owners in all age ranges but majority are aged 36 to 50 years.
It is further revealed that around 49 percent of the business owners surveyed have attained primary school education as their highest education level while 29 percent have attained secondary education level. However, the findings indicate that around 22 percent of the business owners surveyed have attained tertiary education level. This findings provides an implication that most of the micro, small and medium owned businesses are managed by the primary level.
Findings further reveal that around 62 percent of the business owners surveyed are married followed by around 28 percent who are single. However, it is observed that around 7 percent are divorced and around 2 percent are widow. The findings provides an implication that most of the business are being run by married couples signaling that risk taking is a collective decision among the couples.
4.2.2 
Business Experience

The study also analyzed the business experience from the business owners surveyed. Figure 4.1 depicts the business experience.
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Figure 4.1: Business Experience
Findings from Figure 4.1 depicts that around 50 percent of the business owners have working/business experience of 1 to 3 years followed by around 23 percent with business experience of 6 to 10 years. It is further observed that around 18 percent of the respondents have a business experience of above 10 years while around 9 percent of the business owners have the business experience of less than a year. This provides an indication that most of the businesses operated are still young as they are aged around between 1 to 5 years.
4.3 
Diagnostic Tests
This section presents the diagnostic tests that were conducted to ensure the robustness of the multiple regression carried out. The tests conducted include the reliability test, multicollinearity test and heteroscedasticity test.
4.3.1 
Reliability Test

Reliability test checks for the internal consistency of the data. Cronbach Alpha was used to check foor the internal consistency. Table 4.2 presents the Cronbach Alpha Test results for reliability.

Table 4.2: Cronbach Alpha Test Results
	Variables
	Number of items
	Test statistic

	Risk Taking
	3
	0.76

	Innovativeness
	3
	0.82

	Proactiveness
	3
	0.7

	Competitiveness
	4
	0.68

	Aggressive
	3
	0.72

	Autonomy
	3
	0.77

	Mean
	3
	0.74


Findings from the Table 4.2 reveal an average test statistic of 0.74, which is greater than the threshould of 0.7 alpha. Hence, the finding indicates that the data has acceptable reliable level that signals acceptable internal consistency.
4.3.2 
Multicollinearity Test
Variance Inflation Factor (VIF) test was employed to check for the presence of multicollinearity problem among the data. Table 4.3 presents the multicollinearity test results.

Table 4.3: Multicollinearity Test Results
	Variables
	1/VIF
	VIF

	Risk Taking
	3
	1.76

	Innovativeness
	3
	1.82

	Proactiveness
	3
	2.27

	Competitiveness
	4
	1.80

	Aggressive
	3
	3.32

	Autonomy
	3
	2.86

	Mean VIF
	3
	2.31


Source: Field data (2020)
The findings from Table 4.3 show that the obtained average VIF statistic is 2.31, which is small than threshold of 10 indicating that there is no multicollinearity problem in this data. Hence, the variables can be used foe estimation without biasness.
4.3.3 
Heteroscedasticity Test

Another requirement is that variables are required to have a constant variances. Breusch Pagan test was employed to check for the presence of heteroscedasticity. The null hypothesis states that there is constant variance. Below are the results for the heteroscedasticity.
Breusch-Pagan / Cook-Weisberg test for heteroskedasticity 
         Ho: Constant variance
         Variables: fitted values of D.businessgrowth
         chi2 (1)      =     0.62
         Prob > chi2 =   0.317
Findings from Breusch Pagan test reveal a p-value of 0.317 that is greater than the threshold of 0.05 significance level. Hence, the study fails to reject the null hypothesis of constant variance and concludes that there is no heteroscedasticity problem.

4.3.4 
Normality

Shapiro Wilk test was employed to check for the normality of the data. This test presents the normality results based on the kurtosis and skewness test and calculates the overall. The null hypothesis states that the data is not normally distributed. Table 4.4 presents the normality tests results based on the Shapiro Wilk.
Table 4.4: Shapiro Wilk Normality Test Results

	Variable
	Obs
	Pr(Skewness)
	Pr(Kurtosis)
	Adj chi2(2)
	Prob>chi2

	Risk taking
	74
	0.6385
	0.0654
	3.76
	0.1526

	Innovativeness
	74
	0.3137
	0.2048
	5.81
	0.5147

	Proactiveness
	74
	0.4086
	0.0741
	6.26
	0.4348

	Aggressive
	69
	0.8334
	0.7472
	0.15
	0.9286

	Competitiveness
	74
	0.9115
	0.0445
	4.19
	0.1228

	Autonomy
	74
	0.5747
	0.0179
	5.66
	0.059


Findings reveal that the p-values obtained for all variables are greater than the usual threshold of 0.05 significance. Therefore, the study fails to reject the null hypothesis that the data is not normally distributed and concludes that the data is distributed normally. 
4.3.5 
Linearity
Another assumption for the multiple regression is the linearity. It assumes that there is a linear relationship between the dependent variable and independent variables. Figure 4.2 presents the linearity assumption test results.
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Figure 4.2: Linearity Assumption Results
Findings from Figure 4.2 reveal that linearity assumption has been met as the distribution of the scatter plot is along the regression line. Hence, the linearity assumption has been met.

4.4 
Multiple Regression

To examine the effect of entrepreneurial orientation on business growth the study employed multiple regression analysis. The dependent variable is business growth. The independent variables include risk taking, proactiveness, innovativeness, competitiveness, aggressive and autonomy. Table 4.5 presents the multiple regression results.
	R Square
	Adjusted R Square
	Std. Error
	Sig.

	0.722
	0.694
	2.155
	0.000


Table 4.5: Multiple Regression Results

	Variables
	Coefficient
	Std. error
	t
	P>|t|

	Risk taking
	0.284
	-0.324
	7.582
	0.045

	Innovativeness
	0.036
	-0.387
	4.171
	0.001

	Competitiveness
	0.318
	-0.302
	5.566
	0.000

	Proactiveness
	0.421
	-0.333
	2.520
	0.014

	Aggressive
	0.545
	-0.106
	-1.160
	0.251

	Autonomy
	-0.212
	-0.117
	0.290
	0.771

	Constant
	0.135
	-0.159
	0.113
	0.912


Source: Field data (2020)

Findings reveal that r-square is 0.722 indicating that the estimated model of examining the effect of entrepreneurship orientation on business growth explain the model by around 72 percent. Findings further reveal that risk taking, proactiveness, inoovativeness and competitiveness have positive significant effect on the business growth in Tanzania. However, aggressive is revealed to have a positive effect but not significant while autonomy is revealed to have a negative effect and not statistically significant. The findings are presented as follows to fit the equation;
Y = 0.135 + 0.284 X1 + 0.036 X2 + 0.318 X3 + 0.421 X4 + 0.545 X5 – 0.212 ß6  

Findings show that an increase in risk taking by 1 percent by small business owners it results into increase in the business growth by around 28 percent. This means that keeping other factors constant, risk taking boosts business growth. It is further observed that an increase in innovativeness by 1 percent results into increase in business growth by around 4 percent. This provides an implication that among other things business growth is being dictated by the level of innovation at the firm.
An increase in proactiveness by 1 percent is observed to result into increase in business growth by around 42 percent. This implies that businesses to hain more growth need to have high level of seeking opportunity and should have forward looking perception.
Findings further show that an increase in the competitiveness by 1 percent results into increase in business growth by around 32 percent. This indicates that the higher the competition among the business the more likelihood for business growth.
4.5 Challenges that Face Entrepreneurship Orientation in Kinondoni Municipal
Entrepreneurship and entrepreneurship orientation is subjected to different challenges worldwide. The study examined the challenges facing the entrepreneurship orientation in Kinondoni Municipal council. Table 4.6 presents the challenges facing entrepreneurship orientation in Kinondoni municipal;

Table 4.6: Challenges Facing Enterpreneurship Orientation in Kinondoni
	Challenges
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree
	Total

	Lack of Business education
	12
	17
	7
	46
	19
	100

	Lack of financial support 
	6.3
	10
	15
	28.7
	40
	100

	Poor Government support
	8
	15
	12
	55
	10
	100

	Stiff Competition 
	1
	17
	5
	23
	54
	100

	High Interest Rates
	14
	2
	6
	69
	9
	100

	Corruption    
	33
	8
	0
	19
	40
	100

	Power cut – off
	5
	14
	0
	67
	14
	100

	High rental charges
	3
	6
	0
	78
	13
	100

	Low purchasing power of buyers
	11
	4
	24
	9
	52
	100


4.5.1 
Lack of Business Education
The data from the field shows that, about 65 percent of the respondents agreed that entrepreneurs faces the problem of limited know how in terms of business knowledge. Business knowledge limitation hinders their development and hence makes the trading environment uncomfortable. 
Lack of business education hinders most of entrepreneurs to make proper business analysis. Because of the nature of the people being necessity based they are normally rush to business without proper analysis, which eventually makes their undertakings not well performing. Some of them (55.8%) claim that they are not able to analyze business prior to start. It’s very likely that they are not able to prepare comprehensive business plans for their business.

4.5.2 
Lack of financial support 

Findings reveal that around 69 percent of the respondents reported that lack of financial support is a challenge to the entrepreneurship orientation in Kinondoni municipall council. The difficulty in securing the initial capital outlay affects the entrepreneurs’ motives as they are compelled to start up business out of their desired status.  

Most of these entrepreneurs (92.3%) noted to complain about poor support from the government. They claimed that they do not get the expected support from the government. They believe that if the government would support them they would have uplifted their business. The study shows that for a few of these entrepreneurs (32.7%) who wish to secure loans from the financial institutions do not have the required collaterals, which will as securities before the financial institutions.
4.5.3 
 Lack of Government Support to Entrepreneurs  
It is further observed that around 65 percent of the respondents agreed that lack of government support to enterpreneurs is a challenge to the entrepreneurship orientation in Kinondoni municipal. Entrepreneurship growth needs government support in one-way or the other. 

There is support from the government to promote their businesses, and only 6% (3) agreed to have support from the government. The result is supported by the findings of Mambula (2002) study stating that despite existing policies on financial support for small businesses; very few entrepreneurs receive financial help when they need it. And Wallace (1999) confirms that small business assistance from governments of African countries is weak and inadequate.  Honohan and Beck, (2007) agreed that African firms finance their investment with internal funds.  

4.5.4 
Stiff Competition from International Market  
Findings report that around 77 percent of the respondents agreed that stiff competition from the international market is a challenge to the entrepreneurship orientation in Kinondoni municipal. The reasons given for the unfavorable internationalization of small firms in Africa includes: unsaturated domestic markets, reputation for small quantity although quality products, low technological requirement for success in markets, and difficulties in joining international supply-chain networks (Rankin et al., 2006).
4.5.5 
High Interest Rates

Around 78 percent of the respondents report that high interest rate is another challenge facing entrepreneurship orientation in Kinondoni municipal. Evidence from the existing literature suggests that high interest rate from commercial banks hinders the progress of entrepreneurs to prosper as majority of entrepreneurs that run their business through loans claimed strongly that the commercial banks charge high interest rates which at the end reduce the expected profit margin of the borrowers. They claim that interest rates of 15% to 20 per cent charged by commercial banks in Tanzania currently are very high and unaffordable to mortgage seekers and other borrowers.
4.5.6 
Corruption    

Around 59 percent of the respondents report corruption as another challenge facing the entrepreneurship orientation in Kinondoni municipal. Corruption has been named as one of the very disturbing challenges of the opportunity driven entrepreneurs. Corrupt practices were termed mostly to appear in the obtaining of business licenses from relevant authorities, tax assessment and in the procurement processes especially for government funded procurements. The corruption kinds named; bribery, nepotism (technical know who) and abuse of powers have been mentioned by 68.3% of the respondents in this category as poison to their business.
4.5.7 
Power cut – off

Certain businesses for the sake of their perpetual success need availability of regular supply of electricity than anything else. Around 81 percent of the respondents report that power cut-off is a serious challenge to entrepreneurship orientation in Kinondoni municipal. It is reported that serious problem of power cut off unexpectedly causes damages to the side of products for producers and delays services delivery for service providers.

4.5.8 
High Rental Charges
High rates of rents charged by landlords have noted to be one of the challenges faced by all kinds of entrepreneurs. A substantial percent (91%) of the surveyed entrepreneurs have been affected by this challenge. The investigative results confirmed that rents range from Tsh. 50,000/ to Tsh. 400,000/ per month per trading room (popularly known as a  frame) depending on location, the size, authenticity and type of business for bungalows  and two- storied buildings, where as the rent charges range from US$ 8 to US$ 16 per square meter per month for multi - storeyed blocks. The charges for rents are payable in annually and semi annually basis.

4.5.9 
Low Purchasing Power of Buyers

Findongs show that around 61 percent of the respondents reported that low purchasing power of buyers is also a challenge to the entrepreneurship orientation. Accordingly all kinds of surveyed entrepreneurs claim that the decreased purchasing power of their customers has created problems in slow moving of their stocks. This situation compels them to sell the products on credit basis for expectation of repayment in installments in future. However sometimes they do encounter difficulties in being paid on time and the number of bad debts has been increasing overtime.
4.6 
Ways of Improving Entrepreneurship Sector in Kinondoni Municipal
In examining the ways of improving the entrepreneurship orientation in Kinondoni, the study conducted interviews with trade officers and community development officers. This study indicates that, in order to promote entrepreneurship in Tanzania especially for Kinondoni municipal, the following approaches were proposed. 
4.6.1 
Formulation of an Independent Entrepreneurship Policy 

Findings from the interviews with trade officers and community development officers revealed that it is high time now to formulate the entrepreneurship policy in Tanzania. Entrepreneurship as a whole in Tanzania is being dealt in by Small and Medium Enterprise Development Policy of 2002. The SMEs Policy does not stress much on entrepreneurship orientation as such this may jeopardize the promotion of the entrepreneurs. It is hereby emphasized that the formulation of such entrepreneurship policy will enhance the promotion of entrepreneurs because it would go in the fundamentals of entrepreneurship orientation and tackle the concept in a wider perspective. 

4.6.2 
Establishment of One Stop Centre for Local Entrepreneurs

Another way of improving the entrepreneurship orientation is through establishment of one stop center for local enterpreneurs. The government is hereby recommended to establish a one stop centre for local entrepreneurs. The main objective of this centre should be to deal directly with the introduction of businesses and promotion of entrepreneurs. It would be perceived that Tanzania Investment Centre (TIC) and   Export Processing Zones (EPZ) were established to cater for this objective. 
However, it should be clearly known to the public that both of the two were established for their specific objectives concerning investors but not promotion of entrepreneurs. Tanzania Investment Centre aims at acting as a one-stop centre for investors and be the agency of Government to coordinate, encourage, promote and facilitate investment in Tanzania where a local investor with investment, if locally owned, the minimum investment capital is not less than Tanzania shillings equivalent of US dollars one hundred thousand shall not be considered for incentives. This objective excludes the entrepreneurs with lesser capital than required and especially those starting new businesses. 
In other words Economic Processing Zones have weakness of not dealing with individuals. As per EPZ law an investor is defined as a company incorporated in the United Republic for such specified objectives. With these observations it is very important for the sake of really promotion of entrepreneurship to establish a one stop centre for local entrepreneurs which will derive mechanisms for such promotion.

4.6.3 Introduction of Entrepreneurship Subject Primary and Secondary Education

It has been observed that majority of people starting their own businesses are from Primary school level (49%) and secondary level (29%) and tertiary level (22%) whereby most of them have never attended business education or entrepreneurship. The results of the observed trends convince an immediate introduction of entrepreneurship as a core subject in the   curriculum of various levels of education. 
The contents of the subject should include entrepreneurship orientation sensitization programs through workshops and debates. By so doing the many among challenges facing entrepreneurs will undoubtedly minimized and firms’ performance will automatically be raised because the number of opportunists will surpass those of necessity based entrepreneurs. It is hereby recommended to the relevant authorities to take necessary measures to put this recommendation into practice.
4.6.4 
The Government to Mitigate Challenges

The Government of Tanzania is hereby advised to take necessary and sustainable mitigative measures for the challenges (whom it is within its power) rose by entrepreneurs. The problems such as high interest rates, problems in tax payments, problem of lack of exposure and others, just to mention few, are within government capability. It was previously identified that entrepreneurship sector is very importance for economic achievement of the country, so, in order to achieve this fact the government need to look carefully into factors that affect entrepreneurs in terms of their motives.
CHAPTER FIVE

DISCUSSION OF THE FINDINGS

5.1
Introduction

This chapter presents the discussion of the main study findings and it is divided into three sections. The first section presents the contribution of entrepreneurship orientation on business growth, the second section presents the challenges facing the business orientation and the thirs section presents the ways of improving the entrepreneurship orientation.
5.2
Contribution of Enterpreneurship Orientation on Business Growth

The first objective of the study is to examine the contribution of the entrepreneurship orientation on the business growth. The dependent variable is business growth that was captured using profits. The independent variable sinclude risk taking, proactiveness, innovativeness, competitiveness, agresive and autonomy. The study employed the multiple regression approach to analyze this objective. 

Findings show that an increase in risk taking by 1 percent by small business owners it results into increase in the business growth by around 28 percent. This means that keeping other factors constant, risk taking boosts business growth. Similar findings were obtained in the previous studies conducted elsewhere (Okangi, 2019; Cuevas-Vargas et al., 2019; Kosa et al., 2018).
It is further observed that an increase in innovativeness by 1 percent results into increase in business growth by around 4 percent. This provides an implication that among other things business growth is being dictated by the level of innovation at the firm. Hence a necessity of having an innovation unit for the firm so as to bost business growth. Similar findings were obtained in the previous studies (Farja et al., 2016, Kosa et al., 2018, Okangi, 2019).
An increase in proactiveness by 1 percent is observed to result into increase in business growth by around 42 percent. This implies that businesses to hain more growth need to have high level of seeking opportunity and should have forward looking perception. This findings are consistent with the findings from the previous studies conducted elsewhere (Arshad et al., 2014; Okangi, 2019; Fadda, 2018). Findings further show that an increase in the competitiveness by 1 percent results into increase in business growth by around 32 percent. This indicates that the higher the competition among the business the more likelihood for business growth.

5.2 
Challenges Facing the Enterpreneurship Orientation
Entrepreneurship orientation is faced with a number of challenges. The second objective was to examine the challenges affecting the entrepreneurship orientation. The study findings revealed the following challenges;

5.2.1
Lack of Business Education

The data from the field shows that, about 65 percent of the respondents agreed that entrepreneurs faces the problem of limited know how in terms of business knowledge. Business knowledge limitation hinders their development and hence makes the trading environment uncomfortable. Lack of business education hinders most of entrepreneurs to make proper business analysis.
5.2.2
Stiff Competition from International Market  

Findings report that around 77 percent of the respondents agreed that stiff competition from the international market is a challenge to the entrepreneurship orientation in Kinondoni municipal. The reasons given for the unfavorable internationalization of small firms in Africa includes: unsaturated domestic markets, reputation for small quantity although quality products, low technological requirement for success in markets, and difficulties in joining international supply-chain networks (Rankin et al., 2006).

5.2.3
High Interest Rates

Around 78 percent of the respondents report that high interest rate is another challenge facing entrepreneurship orientation in Kinondoni municipal. Evidence from the existing literature suggests that high interest rate from commercial banks hinders the progress of entrepreneurs to prosper as majority of entrepreneurs that run their business through loans claimed strongly that the commercial banks charge high interest rates which at the end reduce the expected profit margin of the borrowers. They claim that interest rates of 15% to 20 per cent charged by commercial banks in Tanzania currently are very high and unaffordable to mortgage seekers and other borrowers.

5.2.4
Power cut – off

Certain businesses for the sake of their perpetual success need availability of regular supply of electricity than anything else. Around 81 percent of the respondents report that power cut-off is a serious challenge to entrepreneurship orientation in Kinondoni municipal. It is reported that serious problem of power cut off unexpectedly causes damages to the side of products for producers and delays services delivery for service providers.

5.2.5
High Rental Charges
High rates of rents charged by landlords have noted to be one of the challenges faced by all kinds of entrepreneurs. A substantial percent (91%) of the surveyed entrepreneurs have been affected by this challenge. The investigative results confirmed that rents range from Tsh.50,000/ to Tsh.400,000/ per month per trading room (popularly known as a  frame) depending on location, the size, authenticity and type of business for bungalows  and two- storied buildings, where as the rent charges range from US$ 8 to US$ 16 per square meter per month for multi - storeyed blocks. The charges for rents are payable in annually and semi annually basis.

5.3 
Ways for Improving Enterpreneurship Orientation

The third objective is to establish ways to improve entrepreneurship orientation. The study identified the number of ways to improve the entrepreneurship orientation in Kinondoni municipal. These include the following;

5.3.1
Formulation of an Independent Entrepreneurship Policy 

Findings from the interviews with trade officers and community development officers revealed that it is high time now to formulate the entrepreneurship policy in Tanzania. Entrepreneurship as a whole in Tanzania is being dealt in by Small and Medium Enterprise Development Policy of 2002. The SMEs Policy does not stress much on entrepreneurship orientation as such this may jeopardize the promotion of the entrepreneurs. 

5.3.2
Establishment of One Stop Centre for Local Entrepreneurs

Another way of improving the entrepreneurship orientation is through establishment of one stop center for local enterpreneurs. The government is hereby recommended to establish a one stop centre for local entrepreneurs. The main objective of this centre should be to deal directly with the introduction of businesses and promotion of entrepreneurs. One stop center for entepreneurs could serve them in their 
5.3.3
Introduction of Entrepreneurship Subjects Primary and Secondary Education

It has been observed that majority of people starting their own businesses are from Primary school level (49%) and secondary level (29%) and tertiary level (22%) whereby most of them have never attended business education or entrepreneurship. This signal the importance of introducing the entrepreneurship subjects from the primary education level so as to start orienting the enterpreneurs from their young age. It is hereby recommended to the relevant authorities to take necessary measures to put this recommendation into practice.

CHAPTER SIX
SUMMARY, CONCLUSION AND RECOMMENDATIONS

6.1
Introduction 

This chapter presents the conclusion of the study from the analysis conducted. The chapter offers the summary of the study, conclusion of the study based on the analysis, recommendation of the study based from the findings and the areas for further research in the future. 
6.2 
Summary of the Study
The SMEs sector makes a significant contribution to the country in terms of economic growth and employment opportunities just to mention a few. Business growth depends on the entrepreneurship orientation on one hand. Yet the entrepreneurship success is extensive and the results are inconclusive. This provides room for more studies. Thus, this study sought to examine the contribution of entrepreneurship orientation on the business growth in Tanzania using a case study of Kinondoni municipal council. 
Specifically, the study focused on examine the effect of entrepreneurship orientation on business growth, examining the challenges facing entrepreneurship orientation; and establishing ways for improving enterprenurship orientation. The study used case study of Kinondoni municipal council since it is one of the district with great number of SMEs. New growth theory was used in anchoring the study on the theoretical literature. A number of empirical studies were also reviewed and provided great insights on the methodological approach and variables to be used. The study employed a cross sectional research design with qualitative and quantitative methods for data collection and analysis. Purposive and convenience sampling techniques were employed to withdraw the required sample size. The study employed structured questionnaire and interviews during data collection. Data analysis was conducted using descriptive statistics approach and multiple regression.
6.3
Conclusion of the Study 

The first objective of the study is to examine the contribution of the entrepreneurship orientation on business growth. The study employed the multiple regression approach. The findings revealed that risk taking, innovativeness, proactiveness and competitiveness have positive significant effect on the business growth in Tanzania. However, agresive was found to have positive effect that is not statistically significant and autonomy was found to have a negative effect that is not statistically significant.
The second objective of the study was to identify challenges facing the entrepreneurship orientation in Kinondoni municipal. The stufy revealed that among other things the entrepreneurship orientation is subjected to stiff competition from international market, power cut-off, high interast rates and high rental charges as the critical challenges to the business orientation.
The third objective of the study is to establish the ways of improving the entrepreneurship orientation in Kinondoni municipal. The study revealed that in order to improve the entrepreneurship orientation following needs to be done; formulate entrepreneurship policy, establish a one stop centre for local entrepreneurs, introduction of entrepreneurship studies in primary and secondary schools.
6.4
Findings Implications and Recommendations
Findings revealed that risk taking has positive significant effect on the business growth. This implies that businesses with risk taking likelihood stand better chances to grow more than the risk aversers. This study recommends that businesses should have a risk taking.

Findings also revealed that innovativeness has positive significant effect on the business growth. This implies that businesses with high level of innovativeness has high chances of business growth. Therefore, this study recommends that enterpreneurships to have innovation units that will help to boost the business growth.
It is also revealed from the findings that competitiveness has positive significant effect on the business growth. This implies that the as competition from other enterpreneurs increases, it results into increase in business growth. This study call for more competition among the enterpreneurships so at to boost business growth.
The study therefore recommends the improvement of information that is available to entrepreneurs owners; to the government and other partners avail accessibility to financial facilities with reasonable interest rate of return, encourage more advertisements and use of up to date technology for business and international marketing standards through seminars and trainings on entrepreneurship, and networking structures for export and import of goods and services. The study also recommends that the government supports entrepreneurs to ensure that they play their role in helping improve the economy of Tanzania and improve the country’s Gross Domestic Product (GDP). 

6.5
Areas for Further Research
The general objective of this study was to examine the effect of entrepreneurial orientation on business growth in Tanzania using the case study of Kinondoni Municipal Council. Future studies may be conducted on other areas of the country such as big cities like Arusha, Mwanza, Tanga and Mbeya but covering the same scope.

Futher studies should be conducted to examine the effect of entrepreneurship orientation on small and medium enterprises (SMEs) internationalization in Tanzania. This wil assist in knowing the contribution of entrepreneurship on the SMEs decision to export.
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APPENDICES
Appendix 1: Questionnaires 

Introduction
Dear respondent, I Gift Mpuya, a second year student pursuing Masters of business administration (MBA) at The Open University of Tanzania. As a requirement for partial fulfilment of the programme the researcher is required to do a research and write a report on any issue of interest that merits investigation. Therefore, I am requesting your participation in this study entitled “The Effects of Entrepreneurial Orientation on Business Growth; A Case of Kinondoni Municipal – Dar es Salaam”
General Instruction 

Do NOT write your name on this questionnaire. Your response will be anonymous and will NEVER be linked to you personally. Sincerely, the information will be used for academic purposes and not otherwise. Your participation is entirely voluntary. If there are items you do not feel comfortable answering, please skip them. Thank you in advance for your hearty cooperation.

Section A: Background Information  
Instruction: Please put a tick in one box only and fill in where necessary 

1. Sex:                  

[image: image4.wmf]Female  

[image: image5.wmf]Male


2. Age of the respondents: 

[image: image6.wmf]Below 18

[image: image7.wmf]18-27

[image: image8.wmf]28-37


[image: image9.wmf]38-47

[image: image10.wmf]48-57

[image: image11.wmf]Above 57


3. Education Level

[image: image12.wmf]Primary Education

[image: image13.wmf]Ordinary Level

[image: image14.wmf]Advance Level


[image: image15.wmf]College Education

[image: image16.wmf]Higher Education

[image: image17.wmf]Not Educated


4. Marital Status

[image: image18.wmf]Single

[image: image19.wmf]Married

[image: image20.wmf]Divorced


[image: image21.wmf]Widow


5. Working Experience

a) Less than a year

b) 1-5 years 

c) 6-10 years 

  d) Above 10 years
SECTION B: STATEMENT

1: The following statement shows the entrepreneurship orientation at Kinondoni Municipal Council. Please tick the number of your opinion based on likert scale that 1= strongly disagree 2= Disagree 3= Neutral 4=Agree and 5=Strongly Agree.
	S/N
	Statements
	Responses

	1
	Creating visionary business activities      
	1
	2
	3
	4
	5

	2
	Inspiring business activities      
	
	
	
	
	

	3
	Daring in business       
	
	
	
	
	

	4
	Risk taking business activities      
	
	
	
	
	

	5
	Skills impact in business activities      
	
	
	
	
	

	6
	Management business activities      
	
	
	
	
	

	7
	Problem solving business activities      
	
	
	
	
	


Others (mention) 

	S/N


	Statements
	Responses

	
	
	1
	2
	3
	4
	5

	1
	
	
	
	
	
	

	2
	
	
	
	
	
	

	3
	
	
	
	
	
	

	4
	
	
	
	
	
	


2: The following statement shows challenges affecting the leaders in entrepreneurship enterprises at Kinondoni Municipal Council. Please tick the number of your opinion based on likert scale that 1= strongly disagree 2= Disagree 3= neutral 4=Agree and 5=Strongly agree 

	S/N


	Statements
	Responses

	
	
	1
	2
	3
	4
	5

	2
	Lack of financial support 
	
	
	
	
	

	3
	Insufficient communication between enterprenuers and leaders in business activities 
	
	
	
	
	

	4
	Insufficient support from government in inspiring leadership among enterprenuers
	
	
	
	
	

	5
	Lack of leadership transformation among enterprenuers at Kinondoni Municipal Council 
	
	
	
	
	

	6
	Lack of sufficient policy of promoting enterprenuers development in a country 
	
	
	
	
	

	7
	Lack of training and development among enterprenuers at Kinondoni Municipal Council 
	
	
	
	
	


Others (mention) 

	S/N


	Statements
	Responses

	
	
	1
	2
	3
	4
	5

	1
	
	
	
	
	
	

	2
	
	
	
	
	
	

	3
	
	
	
	
	
	


3: The following statement shows Ways to improve entrepreneurship orientation in Kinondoni municipal. Please tick the number of your opinion based on likert scale that 1= Strongly disagree 2= Disagree 3= neutral 4=Agree and  5=Strongly agree 

	S/N


	Statements
	Responses

	
	
	1
	2
	3
	4
	5

	1
	The capital investment in business activities      
	
	
	
	
	

	2
	Sales growth rate among entrepreneurship enterprises       
	
	
	
	
	

	3
	Profit growth among entrepreneurship enterprises      
	
	
	
	
	

	4
	Employment growth among entrepreneurship enterprises       
	
	
	
	
	


Others (mention) 
	S/N


	Statements
	Responses

	
	
	1
	2
	3
	4
	5

	1
	
	
	
	
	
	

	2
	
	
	
	
	
	

	3
	
	
	
	
	
	

	4
	
	
	
	
	
	


I will appreciate for your effort to answer the questionnaire
Appendix 2: Estimated Research Budget
A research budget is financial plan expressed in financial statement. The funding sources of this study were income from my employment and my parents. This study used Tshs 1,000,000/ as it was indicated under table appendix 1
Estimated Research Budget

	Item                                 Descriptions                 Estimated Cost          Total 

	A: Stationery cost 


Ream paper A4
2@10,000


20,000



Typing cost 

140pages @ 500

70,000


Printing 

140 pgs @500


70,000

Photocopying 

4 pgs @ 100 by 100

40,000

Spiral binding 
- proposal 3copies @10,000

30,000

Hard binding – report 4 copies @ 50,000

200,000

Sub-total        








430,000

B: Data collections tools 


Tape recoders 

100,000


Note books

10,000


Pens


20,000

Flip chart 

20,000

Sub-total  








150,000

C: Data collections costs


Transport 

70,000


Meals

100,000

Sub-total  








170,000

D: Emergency 







250,000

Grand total 








1,000,000


Sorce: Researchers (2019)

Appendix 3: Project Time Table 
This research work was estimated to start at September and end up at February as it was indicated at appendix 2.

Project Time Table

	Activities
	Months at the Year 2019
	2020

	
	Sept
	Oct
	Nov
	Dec
	Jan
	Feb

	Proposal Writing
	
	
	
	
	
	

	Data Collections 
	
	
	
	
	
	

	Data Analysis 
	
	
	
	
	
	

	Final Submission 
	
	
	
	
	
	


Sorce: Researchers (2019) 

 Appendix 4: Research Clearance Letter 
THE OPEN UNIVERSITY OF TANZANIA

DIRECTORATE OF POSTGRADUATE STUDIES

P.O. Box 23409                                                               Tel: 255-22-2668992/2668445

Dar es Salaam, Tanzania                                                  ext.2101

http://www.openuniversity.ac.tz                                   Fax: 255-22-2668759
                                                                                          E-mail: dpgs@out.ac.tz

Our Ref: PG2017992273
Director,

Centre for Community Innitiatives




15th May 2020
DAR ES SALAAM
                                                                                                                                                                                                                                                                                                                                                                                                 RE: RESEARCH CLEARANCE
The Open University of Tanzania was established by an Act of Parliament No. 17 of 1992, which became operational on the 1st March 1993 by public notice No.55 in the Official Gazette. The Act was however replaced by the Open University y of Tanzania Charter of 2005, which became operational on 1st January 2007. In line with the Charter, the Open University of Tanzania's mission is to generate and apply knowledge through research.

To facilitate and to simplify the research process, therefore, the act empowers the Vice- Chancellor of the Open University of Tanzania to issue research clearance, on behalf of the Government of Tanzania and Tanzania Commission for Science and Technology, to both its staff and students who are researching in Tanzania. With this brief background, the purpose of this letter is to introduce to you Ms. Gift Mpuya, Reg No: PG2017992273 pursuing a Master of Business Administration (MBA). We hereby grant this clearance to conduct a research titled: “The Effect of Entrepreneurial Orientation on Business Growth: A Case of Kinondoni Municipal – Dar es Salaam)”. She will collect her data in your area from 18th May 2020 to 30th August 2020.
In case you need any further information, kindly do not hesitate to contact the Deputy Vice- Chancellor (Academic) of the Open University of Tanzania, P.O.Box 23409, Dar es Salaam.Tel: 022-2-2668820.We lastly thank you in advance for your assumed cooperation and facilitation of this research academic activity.
Yours Sincerely,
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Prof. Hossea Rwegoshora

FOR VICE-CHANCELLOR

THE OPEN UNIVERSITY OF TANZANIA
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