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ABSTRACT

A dissertation on promoting shopping baskets production in Kivule is for Sustainable Economic Development, which resulted from the Community Needs Assessments (CNA) conducted in Kivule Majohe in Ilala Municipal. It was done after identifying assets of the community and defining potential concerns that face a particular community, which aimed at income poverty reduction to the community members. The CNA exposed that the use of shopping baskets is very low to majority at Kivule-Majohe; and that there was a need to come up with the project. This situation resulted to Kondeni Women Group to engage in making shopping baskets to tackle the challenges and increase income in their community. There were some other activities which community members engaged rather than making shopping baskets like: Poultry Keeping, Farming/Gardening, tailoring and petty Business which contributes to their household income for income poverty reduction. On the other hand, there are reliable markets for the products of shopping baskets; hence many people engage in producing baskets. The project had four objectives that have been achieved, one of which was to ensure reliable market for shopping baskets. However, group members and stakeholders continue to find out more new markets to achieve the targeted goal for sustainability of the project. In the development context, participatory monitoring and evaluation to strengthens and deepens contribution of primary stakeholders by honoring their perspectives, voices, preferences and decisions. The successful implementation of the project encourages many people, who are not yet engaged in basket production to engage into basket production as they see it as a very profitable; and thus, reduce the poverty level in the households.  Keywords: Household, Income, Shopping Baskets, Production. 
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CHAPTER ONE

PARTICIPATORY NEEDS ASSESSMENT
1.1 Background Information 

In Tanzania, struggling for poverty reduction is a multi- disciplinary task which needs multi-dimensional approaches. Experiences has revealed that most community development projects have been done frequently on social services with the attention of the Government/Non-Governmental Organizations but community allied income generating activities have less been assigned with. This being the case, the researcher was attracted to team up with the targeted community to establish the activity that will bring economic development in Kivule Mtaa, especially Kondeni Women Group.
In a historic conservation move, the government of the United Republic of Tanzania announced the ban on plastic bag use from the first of June, 2019. In his speech during a budget session in the National Parliament of Tanzania, the Prime Minister His Excellency Kassim Majaliwa announced that the last day to use plastic bags in Tanzania would be 31st May 2019 and from the 1st June 2019, no one would be allowed to produce, import, sell or use plastic bags. He called on the plastic producing industries in the country to diverse some other technology for carrying bags instead of plastics. He directed the Minister for Environment and Union from the Vice President’s Office to include the ban in the existing environment law and make it a legal ban.
Following the Government banning of plastic bags, producers of shopping basket apart from using it as means of replacement of plastic bag for environmental conservation, it is also used as a means of income earning. It helps them to get some money which in turn can contribute in household income and poverty reduction. In Tanzania production of shopping basket products have been contributing at large in the people’s income from different areas. In order to fight the issue of poverty to Kondeni Women Group, the researcher took an initiative to cooperate with each other. These will be a participatory mode from the initial stage of identifying problems, causes, ways to solve and plans for implementation. 
The Participatory Needs Assessment Model was adapted because it allows experts and the community themselves to come up with projects that aims to intervene highlighted community difficulties; hence, people know their area more than outsiders. Under the needs’ assessment exercise, the researcher applied various methods to collect data and information from the community. These are: Questionnaire, Interview, Focus Group Discussions (FGD), Individual key- informers, abstraction of different reports, previous research reports, and observations on the particular phenomena.
1.2 Community Profile 

Kondeni Women Group, in which the project is carried out, is found at Kivule Mtaa in Majohe Ward. It is among the five Mitaas in Majohe Ward, which are: Viwege, Kichangani, Rada and Mji Mpya.  
1.2.1 Population and Climate 
Kivule Mtaa has population of 6,238. It is found at Latitude: 6.93 South, Longitude: 39.15 East and Altitude: 73.00m/239.50ft. (Source: Ilala Municipal Council, 2018). Due to this population, the researcher found it is better to carry her project because it suffices her title. 
1.2.2 Ethnicity
The main native’s ethnic groups in Kivule Mtaa are the Zaramo and Ndengereko. However, due to urbanization, many people of different ethnic backgrounds have immigrated into the Kivule Mtaa making it heterogonous in terms of tribal composition. 
1.2.3 Agricultural and Economic Activities
The major crops grown in Kivule Mtaa are cassava, sweet potatoes, paddy, maize and cowpeas, amaranthus (mchicha), Chinese, cabbages, egg plants and leek (matembele). Others are citrus, passions, pawpaw (papaya), pineapples, mangoes and cucumbers.  In case of livestock keeping, Kivule Mtaa keeps dairy cattle, poultry, sheep and goats and pigs. Main economic activities taking place at Kivule Mtaa include small and medium shops, hotels, bars and restaurants, transportation services, Agro businesses, medical businesses, handcraft businesses and banking businesses. From these activities the researcher found that there is no any shopping basket activity which takes place in the area. Thus, the researcher together with the group came up with the project of shopping basket production for Income Generating Activities. 
1.3 Community Needs Assessment
Community Needs Assessment (CNA) is a process of identifying assets of the community and defining potential concerns that face a particular community.  A community needs assessment in deepness is a way of gathering information about a Community opinion, needs, challenges, and assets used to determine which project(s) will run into the real needs of the community (Lecture Notes, 2020). 
Kivule –Majohe Community Needs Assessment (CNA) was conducted adhering on this principle and its spirit of leading it at any community. The assessment was prepared based on the appropriate use of research design, research methods in order to obtain relevant data. The assessment supports in planning strategies and interventions which would bring a desirable change. The research findings were expected to be beneficial not only to the community, but also to the researcher and those who are interested with. 
1.3.1 Objectives CNA
The purpose of CNA exercise is to release the needs of the community as well as their challenges and thereafter discover the clarifications for some serious recognized challenges. Also, the study intended at supporting the community members to attain skills and knowledge in order to make use of the available assets and improve their life, and hence, poverty reduction. Expectations on any component look like to delay the implementation of the activity to fight the recognized challenges were employed. 
1.3.1.1 General Objective

Increase household income through shopping baskets production for Kondeni Women Group at Kivule – Majohe Mtaa in Ilala Municipal Council, Dar es Salaam. 
1.3.1.2 Specific Objectives

i. To describe the Demography of the respondents in the CNA  

ii. To examine income poverty status in Kivule Mtaa

iii. To identify appropriate income generating activities and their priority in Kivule community

iv. To investigate awareness of the community on advantages and disadvantages of basket production
1.3.2 Research/CNA Questions  

The community Needs Assessment intends to respond the following research questions:

i. What is the Demography of the respondents in CNA?

ii. What is income poverty status of people in Kivule Mtaa? 

iii. What are the incomes generating activities undertaken by Kivule community? 

iv. What are the advantages and disadvantages of basket production? 
1.3.3 CNA/Research Methodology 

The CNA was based at Kivule - Majohe Mtaa in Ilala Municipal Council. The area was selected because it is one among the areas which have responded positively to the project. The campaign on banning of plastic bags in June 2019 helped to design the project of shopping basket production in Kivule - Majohe Mtaa Community. In so doing, the project helped to increase their income; hence help to reduce household poverty to the majority in Kivule –Majohe Mtaa. Some of the community members have been producing shopping basket for more than 2 years since their inaugural to the time of the CNA.
1.3.3.1 Research Design 
A research design is an actual plan or road-map which the researcher uses during the field study. It is an overall plan and strategy for conducting research. It is a master plan specifying the nature and pattern the research intends to follow while carrying out the research study (Oso and Onen, 2008). This study used a cross-sectional survey design in order to investigate, explain and describe the phenomenon of interest through obtaining different viewpoints relating to objectives. The design allowed and helped the researcher to collect various data at single point in time and data collected at once from various respondents. 
1.3.3.2 Sampling Technique 
Sample size was chosen by using probability and non-probability sampling methods. Probability sampling (simple random sampling and systematic sampling) was used to get potential respondents. This method facilitated the researcher not to be biased when selecting the respondents at household level. A total of 40 respondents were sampled randomly from the community. This was reached by using both purposive and random sampling techniques. While purposive sampling technique was used because it guides the researcher to reach respondents with rich information. Random sampling techniques were used because they helped to reach individuals whose voices were not heard.
1.3.3.3 Data Collection Methods 
This study is a quantitative and qualitative. Both quantitative and qualitative methods were used in data collection because some questions needed statistics and some needed description or explanations. Also, the primary and secondary data collection from relevant sources of research was used. The use of the two types of data collection methods aimed to complement one another during the research. 
1.3.3.3.1 Primary Source of Data Collection

This involves the extraction of information from the field investigation in order to get first-hand information. The researcher ensured to get permission from relevant Local Authorities to administer the questionnaires to the chosen population. In this study, Questionnaires were used in soliciting and collecting primary data. The questionnaires enabled a mixture of qualitative and quantitative information to be gathered using closed and open-ended questions. This tool helped in collecting general information about the interviewee. 
1.3.3.4 Data Analysis Methods 
The researcher administered questionnaires, processed to check completeness, accuracy and consistency of responses in order to check out and remove errors. Word-Excel and Statistical Package for Social Sciences (SPSS) were used to process the quantitative data. Qualitative data were analyzed through thematic meaning and descriptive means. The data were processed into statistical tables and charts for interpretation and comparison. Under analysis, descriptive statistics, percentages and frequencies were computed. Observation methods in this study were used as a triangulation to verify or check the preciseness of the data collected from questionnaires.
1.4 Community Needs Assessment Findings

This part of the report is about the CNA findings. The findings discussed under this chapter have based on the respondents interviewed. The CNA at Majohe Mtaa involved 40 respondents. CNA provides community leaders with a snapshot of policy, systems, and environmental changes and helps to identify areas for improvement. Through the questionnaire the researcher was able to get information on personal particulars and general views on various issues regarding economic development. Forty questionnaires were prepared and 40 respondents were able to reply them. The results from the questionnaires are as discussed below: -
1.4.1 Sex

Since the respondents were 40, Table 1 shows the respondents by sex. In order to get the information from both male and female the researcher succeeded to get good response from the community whereas out of forty respondents, 36 (90%) were female and 4 (10%) were male. This implies that most of the females in the families at Majohe Mtaa are the most accountable people to feed their members.
Table 1.1: Sex of Respondents
	Sex
	No. of Respondents
	Percent

	Male
	4
	10.0

	Female
	36
	90.0

	Total
	40
	100.0


Source: Field Data, 2020

1.4.2 Marital Status

Out of 40 respondents, 20 (50%) were married, 16 (40%) were single and 4 (10%) were widow. This implies that the majorities of the respondents were married and are busy in taking care of the family. This would ensure the sustainability of the basket production project because married women are settled compared to single who can move anywhere anytime; and hence affect the project. Refer to the  Table 1.2.
Table 1.2: Marital Status of Respondents
	 Marital Status
	Frequency
	Percent

	 Married
	20
	50.0

	 Single
	16
	40.0

	 Widow
	4
	10.0

	 Total
	40
	100.0


Source: Field Data, 2020

1.4.3 Age of the Respondents
As shown in Table 1.3, 5 (12.5%) had ages between 18 and 30; 6 (15%) had ages between 31and 40; 24 (60%) had ages between 41 and 50; and 5 (12.5%) had ages of 51+. This indicates that the age of production at Majohe Mtaa is between 41 and 50. This implies that majority of the respondents who would be engaged in basket production would be of ages between 41 and 50; hence guaranteed of working power for a long time.
Table 1.3: Age of the Respondents
	 Age
	Frequency
	Percent

	 18-30
	5
	12.5

	 31-40
	6
	15.0

	41-50
	24
	60.0

	51+
	5
	12.5

	Total
	40
	100.0


Source: Field Data, 2020
1.4.4 Level of Education of Respondents
From the data collected, out of 40 respondents, 12 (30%) have not gone to school at all; 28 (70%) have primary education and nobody had college. There is a close link between poverty and education, majority say, “the higher the level of education, the higher the income” when other factors are considered to remain constant. This implies that 70 percent of the respondents are able to at least read and write and understand basic instructions and those they can be trained to any skills, such as handcraft.
Table 1.4: Education Level of Respondents

	 Educational Level
	Frequency
	Percent

	None
	12
	30.0

	Primary
	28
	70.0

	Total
	40
	100.0


Source: Field Data, 2020

1.4.5 Income Generating Activities/Occupation
From the research, it was found that about 5 (12.5) of respondents were keeping poultry, 2 (5%) were tailoring clothes and 10 (25%) of the respondents were farming or gardening. While 8 (20%) of the respondents were business people selling simple clothes, snacks, food stuff and the soft drinks; and 15 (37.5%) engaged in basket production. This implies that basket production is one of the best incomes generating activities at Majohe Mtaa, as shown in Table 1.5.
Table 1.5: Income Generating Activities/Occupation
	Income Generating Activities
	Frequency
	Percent

	 Poultry Keeping
	5
	12.5

	 Farming/Gardening
	10
	25.0

	 Petty Business
	8
	20.0

	Basket Production
	15
	37.5

	Tailoring
	2
	5.0

	Total
	40
	100.0


Source: Field Data, 2020
1.4.6 Size of the Household/Number of People at the Household
As shown in the Table 1.6, out of 40 respondents, 5 (12.5%) has 1-2 members in their family, 7 (17.5%) has about 3-4; while 8 (20%) are living with members between5-6 and 20 (50%) respondents are living with more than 7 members in their families. From the above statistics, it is clearly shown that the majority of the households have more than 7 members; and thus, they need a lot of stuffs to feed the families. There is a close relationship between number of family members and income generating activities in the family. Hence, the engaging in basket production helps to serve the family needs. Also, the intention of knowing the average number of the persons in one household is to recognize the burden the family has in caring the members of the household; and therefore, helps in planning for poverty alleviation at family and community levels. 
Table 1.6: Size of the Household/Number of People at the Household
	 Number of Family Members 
	Frequency
	Percent

	1-2
	5
	12.5

	3-4
	7
	17.5

	5-6
	8
	20.0

	7+
	20
	50.0

	Total
	40
	100.0


Source: Field Data, 2020
1.4.7 Challenges Facing the Community
According to the Table 1.7, majority of the households are facing some challenges. The big challenges facing them are: inadequate education 4 (10%), health related problems 4 (10%) and insufficient markets 32 (80%). These data imply that a market for their products is still a very challenging problem. Therefore, this project reveals that the stakeholders have to assist on alleviating the problem and increase income to the households.
Table 1.7: Challenges Facing the Community
	 Challenges Facing the Community
	Frequency
	Percent

	Inadequate Education
	4
	10.0

	Health Related Problems
	4
	10.0

	Insufficient Markets
	32
	80.0

	Total
	40
	100.0


Source: Field Data, 2020

1.4.8 Attendance of Skills Training

From the data in Table 1.8, it was found that about 12 (30%) of respondents have not attended any type of training on skills, 28 (70%) of the respondents have attended different training skills. This indicates that attending in skills’ training of whatever income generating activities help to improve production and markets.
Table 1.8: Attendance of Skills Training
	 Attended any skills training?
	Frequency
	Percent

	Yes
	28
	70.0

	No
	12
	30.0

	Total
	40
	100.0


Source: Field Data, 2020
1.4.9 Types of Training Attended
From the data collected and shown in Table 1.9, out of 40 respondents, 12 (30%) attended business training and 28 (70%) attended handcrafts training. This implies that 70 percent of the respondents are trained; and thus, they have basic skills on handcrafts including basket production. Since a good number of respondents are trained, they are likely to do better in any project chosen, including the basket production project. 
Table 1.9: Types of Training Attended
	Types of Training Attended
	Frequency
	Percent

	Handcraft Training
	28
	70.0

	Business Training
	12
	30.0

	Total
	40
	100.0


Source: Field Data, 2020
1.5 Community Needs Prioritization/Leveling of Needs 
In the community needs assessment (CNA) exercise of pair-wise ranking/leveling facilitates comparison between specific needs. It is one of the community participatory tools for incorporating specific needs in community planning. In order to undertake this project, the community has to work on prioritization exercise so as to come up with a reasonable decision on what to implement first. This important step was done through questionnaire. The types of income generating activities were classified in the Table 1.10, where the projects involved in the CNA included: Establishing Shopping Basket production, Poultry Keeping, Petty business, Farming/Gardening and Tailoring activities.
Table: 1.10: Pair wise Matrix Ranking on Community Needs Prioritization/leveling of Needs
	NEEDS
	Establishing Shopping basket product for improving income level
	Poultry Keeping
	Petty business
	Farming /Gardening
	Tailoring activities
	POINTS
	Raking/
Position

	Establishing Shopping basket product for improving income level
	
	Establishing Shopping basket product for improving income level
	Establishing Shopping basket product for improving income level
	Establishing shopping basket product for improving income level


	Establishing Shopping basket product for improving income level
	4
	1

	Poultry Keeping
	
	
	Petty business


	Poultry Keeping
	Poultry Keeping
	2
	3

	Petty business
	
	
	
	Farming /Gardening


	Farming /Gardening
	1
	4

	Farming /Gardening
	
	
	
	
	Farming /Gardening


	3
	2

	Tailoring activities
	
	
	
	
	
	0


	5


Source: Field Data, 2020 shows the leveling of the needs facilitated by the Pair wise Matrix.
1.6 Chapter Conclusion
In Tanzania, the struggle for poverty reduction needs multidisciplinary methods due to the fact that poverty has multidimensional approaches. Different approaches have been used to narrow the problem of poverty within the communities. It was through CNA that the researcher was able to identify community needs; and hence answer the research questions and corresponding questions. The conducted CNA visualized increasing income generating activities opportunities. Among the major income generating activities in Majohe Mtaa includes shopping basket production. So, this activity helps the respective households to earn much income from the production and contribute in household poverty reduction.

Finally, the CNA came up with a number of needs to be addressed by formulating different projects; though, the needs leveling process have simplified the sequential and logical order on how to address those needs. Therefore, end of this CNA calls for further steps to be undertaken so that the exercise could not be useless.
CHAPTER TWO

PROBLEM IDENTIFICATION

2.1 Background of Research Problem 

Over the past decade, Tanzania has recorded remarkable economic growth and a persistent decline in poverty. The country’s strategic location, its rich and diverse resources, its socio-political stability, and its economic reforms over the past four decades contributed to its economic success and serve as a foundation for further building up the economy. Continued government efforts to improve living conditions have resulted in a sustained increase in access to basic services and improvement in human capital outcomes (though from a low base), which helped to reduce poverty. After plateauing between 2001 and 2007, in 2018 the poverty rate fell from 34.4 to 26.4 percent.

It seems a comprehensive analysis of poverty and inequality in Tanzania and identifies some priority actions if poverty is to be reduced. The first part is based on the results of the Household Budget Surveys (HBSs) for 2007, 2012, and 2018; several rounds of National Panel Surveys (NPSs); and Demographic Health Survey (DHS) data. It also combines spatial information from the population census and other sources with HBS data to (1) provide a rigorous analysis of the evolution, profile, and determinants of poverty and inequality; (2) explore movements in and out of poverty and their drivers; and (3) examine the distribution of poverty and living conditions across the country at a detailed geographic level. 
The second part examines the pattern of structural transformation, firm profiles, job creation, and financial inclusion using the rebased GDP figures released in February 2019, plus data from the Statistical Business Register (SBR), Census of Industrial Production (CIP), national accounts, NPS, Integrated Labor Force Surveys (ILFS), and other sources, (URT, 2012).
The researcher found during our research that some baskets were referred to by different names in different museums and archives, or depending on who we were talking to. At the same time a particular name could sometimes be used to refer to a range of completely different baskets. This was probably partly due regional variation in names, and partly due to the confusion caused by different languages like Old Scots and English used in Scotland. The titles connected with how the basket is labeled in museums or archives and these have not been changed for example shopping basket which originates from variety of shapes and sizes. Since the Government of Tanzania expelled plastic bags, the basket product has been getting popularity around the Country as days goes on. It has seen to be among the productive production which can contribute the people to get free from poverty once majority will engage in the production, (https://wovencommunities.org/basket-type).

The Government of the United Republic of Tanzania has been implementing various poverty reduction programs so that the most vulnerable people can take benefit from economic growth (World Bank, 2016). These includes: Productive Social Safety Net (PSSN) which was implemented by Tanzania Social Action Fund (TASAF), National Strategy for Growth and Reduction of Poverty (NSGRP) and The Millennium Development Goals (MDGs). The researcher acknowledged that it is vital to toil together with Government to support those strategies for reducing poverty by using participatory CNA which assist to identify their problems and propose ways to intervene it.

2.2 Problem Statement 

There is a close relationship among level of income, education, size of family and economic status for development. This relationship states that, “The higher the level of income and the higher the ability to social services, the better the life standards and the ability to invest and generate more income”. Income poverty has been a great problem for Majohe community members for a long time. Majority of communities including Majohe (Kondeni Women Group) have been greatly affected by low household income. There are many efforts done to alleviate the hard situation of income poverty to the community, still the problem exists. Thus, this study tends to reduce the challenges of income poverty to the community. Hence it leads to engage on shopping basket product for increasing income for Kondeni Women Group. 

2.3 Project Description

The project is on the “Increase household income through shopping baskets production at Majohe Mtaa in Ilala Municipal”. The project is implemented by Kondeni Women Group. The targeted community of the project is Majohe Community which is one among 159 Mitaa in Ilala Municipal Council. It has the total population of 6,238 people.  Majority of the people in the community are poor due to the small businesses which are mostly practiced in their area. The group was formed with a purpose of supporting each other and their families in case of any necessary needs. It also anticipates transforming it into the savings and credit society.  The project activities started on September, 2020 by collecting capital for production. In order to ensure competence and efficiently of the production, the group have internal leadership. 

2.3.1 Target Community 

The target community is the baskets producers in Kivule - Majohe Mtaa. Under this study, it has been shown that the baskets production is to be promoted. Also, producers are to be assisted to access reasonable market and enabled to acquire skills on producing various sizes of products. At Kivule Mtaa, the productions of shopping basket products have been contributing at large in the people’s income from different families. It helps them to get some money which in turn can contribute in household income and poverty reduction.
Following the campaign of banning plastic bags, the production of shopping baskets products will expand baskets market and influence majority to engage in basket production hence production promoted. The group of baskets producers works under the supervision of Community Development Officer and Mtaa Executive Officer. This project is run by chosen group of people from the selected community. The achievement of product will help the community around to engage in basket production. Immediate customers of project products include: individuals, communities around the workshop and customers from Kariakoo Market, (https://tz.usembassy.gov/prohibition-of-plastic-bags-effective-june-1-2019/).

2.3.2 Stakeholders

There are some different stakeholders that contribute in the implementation of the project. The main stakeholders in this project are Kondeni Women Group, Productive Social Safety Net Coordinator (PSSNC), Community Development Officer (CDO), Mtaa Executive Officer (MEO) and Chairperson of Majohe Mtaa, and those from the Local Government Authority (LGA).  Other stakeholders include: Kivule community, neighbors from Kivule and buyers who are the consumer of the project products. This team contributes in one way or another to the success of the project as analyzed on the Table 2.1.
Table 2.1: Roles and Responsibilities of Project Stakeholders

	Na
	Name of the stakeholders 
	Role of the stakeholders 
	Expectations 

	1.
	Kondeni Women Group
	1.1 Establishment of supportive production Centre.

1.2 Improve basket production for customers 

1.3 Produce quality baskets

1.4 Supplying basket production 


	Improved standard of living from production

Increased sales 

Ensure sustainability of production

Achieved reliable market for reasonable price

	2.
	Community Development Officer
	2.1 Capacity building and training in entrepreneurial skills and financial management

2.2 Provide technical advice to community


	Improved savings behaviour 

Knowledge on business operations

Increased community participation

	3.
	Kivule stakeholders (LGA) 


	3.1 Provide technical support to promote production 

3.2 Provide venue for meetings

3.3 Conduct training to the

community on the best way

to undergo on project  

3.4 Assist to search market for products


	Ensured Project sustainability 

Increased income for the Kondeni Women Group

Improved community income

Increased skills on quality

production 

Ensure reliable market for production

	4.
	Kivule community together with neighbors
	4.1 Buyers of products

4.2 Ensure quality of baskets for market competition

4.3 Benefit from money circulation
	Improved standard of living 

Increased customers 

Increased production.

	5.
	Productive Social Safety Net Coordinator (PSSNC)
	Provide technical assistance to Mtaa stakeholders on project activity
	Ensured project sustainability

Enhanced community living standard.


Source: Study Findings 2020
2.3.3 Project Goals in CED Terms
The project goal is to increase economic status of the community members. At large, the project has impact on poverty reduction to the target community and other beneficiaries. Promotion on the uses of shopping baskets creates awareness on the importance of environment conservation. Formation of basket products help to release a certain number of baskets to the community needs and cover the gap of banned plastic bags. Consistent market and good price of baskets produced in turn inspires majority of the community members to participate into baskets production; hence increased production to meet the market demand. The establishment of the project creates a reliable source of income; hence, increase sustainable economic development in the respective households. The project is implemented by only one identified group by the researcher in the Majohe Mtaa.
2.3.3 Project Objectives 

The main objective of the intervention is to increase household income through income generating activities of shopping baskets products by November 2020.
2.3.3.1 Specific Objectives
Specifically, the project is seeking to:
i. Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020
ii. Establish Kondeni Women Group for Income Generating Activities (IGA) by July, 2020.

iii. Provide Training on how to manage the shopping basket project by November, 2020.

iv. Ensure availability of reliable market for shopping basket product by November, 2020
2.4 Host Organization/CBO Profile 

The organization host is Mtaa Executive Officer of Kivule. The Kivule Mtaa is at Majohe Ward in Ilala Municipal Council. The Mtaa is led by Chairperson and Mtaa Executive Officer. In order to run the project smoothly, the group of 40 women were formed to implement the project. The group is working under the leadership of Mtaa Council. The Mtaa leadership coordinates activities of other stakeholders towards achievement of project objectives and implementation to be successful. However, the group has its own leaders, which are: Chairperson, Secretary, the Treasury and members for effectiveness and efficiency of the project. The group is in process of being registered. 
2.4.1 Host Organization Leadership

The leaders of the host organization are: Mtaa Chairperson, Mtaa Executive Officer, and Community Development Officer. Under the Mtaa leaders, there are group leaders who are working in collaboration with Mtaa leaders, specifically for the marketing process. The group is comprised of three leaders: Chairperson, Secretary and the Treasurer. 
2.4.2 Vision of the Host Organization

The vision of the host organization is to facilitate the community members in fluctuating their mentality and enhance socio-economic development in their daily life. 
2.4.3 Mission of the Host Organization

In this context, the mission of the host organization is to empower the informal sector in Tanzania, especially women, to increase household incomes and reduce household poverty through provision of socio-economic services to the community members to guarantee life to the people.
2.4.4 Kivule Group Organization Structure

The organizational structure for Kivule Mtaa and Kondeni group is shown on figure 2.1


Figure 2.1: Kivule Group Organization Structure

Source: Study Findings 2020
2.4.4.1 The Roles and Functions of Each in the Chart
PSSNC has regular supervision to provide technical assistance to Mtaa leaders; includes MEO, CDO, Chairperson and other stakeholders on project activity to ensure project sustainability.  Increase skills on quality production in order to improved community income and achieve reliable market for productions.  The role of group members is to improve basket production for customers by producing quality baskets and supplying it. 
2.4.5 Kivule Women Group SWOC Analysis

SWOC analysis is one of the methods people often use to decide which the most suitable business idea is. It helps to focus on possible problematic areas and potential advantages of each idea. SWOC is an acronym of four words, which are: Strengths, Weaknesses, Opportunities and Challenges. Strengths and Weaknesses are used to analyze the business inside. It is all about what will be the good things in the business and what will be the weaknesses? 
Table 2.1: SWOC Analysis of Kivule Women Group
	No
	Strengths
	Weaknesses
	Opportunities
	Challenges

	1
	Solidarity of group members
	Sometimes members are facing community issues to attend on project
	Members are able to be Trained on the issue concerned about the project


	Close team sprit to implement the project 

	2
	Committed and active group leaders
	Not all of leaders attended entrepreneurs’ skills training
	Group members to know how to run the project
	Sometimes they are

busy being engaged in individual’s economic activities

	3
	Group members are able to access financial institutions 
	Group has not opened bank account for savings
	Availability of means of transport to send their products to the market
	Inadequate markets for selling their products

	4
	CDO, MEO are government employee 
	Sometimes they are

busy with LGA

activities
	Most of the time their available around the project area
	Close participatory

supervision of the

project

	5
	Availability of premises for project activities
	One of community members rented the place for project
	The premise is easy to be reached by customers
	There are no specific premises from Mtaa Office for such project


Source: Study Findings
Strengths are the specific positive aspects, which will give the proposed business an advantage over similar business ventures and competitors. On the other hand, Weaknesses are specific aspects that the business will not be good at. Besides, Opportunities and Challenges are used to analyze the proposed business by looking outside the business i.e. the external environment. What aspects of the external environment will benefit the business and what aspects will negatively affect the business. Opportunities are on-going potential developments around the project that will be good for the respective business. Challenges are probable events that may affect your business negatively.
2.4.6 The Roles of CED Student in the Project

The main role of CED student’s is to make sure that the planned interventions are positively applied as per plan. In order to achieve this, the following activities were carried out: -
i. To make sure Kivule community members are aware on the importance of basket project

ii. To consult different stakeholders to access resources needed for the project implementation 

iii. To facilitate the purchasing of equipment’s for project implementation 

iv. To facilitate the entrepreneurships training on shopping baskets

v. To facilitate and coordinate the promotion of using shopping baskets

vi. To facilitate networking and market reliability in collaboration with stakeholders

vii. To facilitate and ensure participatory monitoring and evaluation process of the project
2.4.7 Roles of Kondeni Women Group 

The roles of Kondeni Women Group are to make sure that plans and activities are implemented as they are planned. These activities include: -
i. To establish Kondeni Women Group

ii. To produce products as agreed by the group

iii. To do advertisements for marketing and sales promotion of shopping baskets  

iv. To supply shopping baskets to customers 

v. To keep records of sales and reports
2.4.8 The Roles of the Host Organization

The roles of host organization are to make sure that plans and activities are implemented as they are planned. These activities include: -

i. To attend all required training and participate in the project product marketing 

ii. To participate in the community sensitization on the project matters 

iii. In collaboration with the MCED students, to consult different stakeholders in running the project 

iv. To participate in the process of the project equipment procurement 

v. To ensure sustainability of the project 

CHAPTER THREE

LITERATURE REVIEW

3.1 Overview
This chapter studies different writers who have written on issues related to baskets production, findings from various projects related to this report, and on poverty reduction endeavours. It is divided into four parts: theoretical literature, empirical literature, policy reviews and the literature review summary. In theoretical reviews, the emphasis is to analyze the theory behind basket production, including shopping baskets. The objective of the empirical review is to narrate on work done by others, with the special interest on the approach used, outcomes, experiences and lessons learnt and their similarity. Lastly, it ends by analyzing policy issues and their impact of the project to the community. The textbooks, journals, internet and reports were used in gathering information.

3.2 Theoretical Literature 
There are  many types of Baskets used in many countries with  different types, shapes and uses. Those baskets are made with different types of materials like traditional and those manufactured in industries. Tanzania is among the countries which uses such baskets including shopping basket. A shopping basket is a basket provided by stores for shoppers to carry around items before purchasing. They are smaller equivalent of shopping carts. Some sources also use the term shopping basket as a synonym for shopping bag, referring to bags owned by customers used to carry purchased items home, https://www.worldbank.org/en/country/tanzania/ overview). 

We have found during our research that some baskets were referred to by different names in different museums and archives, or depending on who we talked to. At the same time a particular name could sometimes be used to refer to a range of completely different baskets. For example, Angling Baskets: These baskets were used by anglers carry the fish that they caught. The fish would be dropped through the gap in the lid of the basket, and a leather shoulder strap was attached through gaps in the sides for easing carrying it. 
The Creel (Gaelic cliabh) Baskets: a general term covering several forms of Scottish baskets used at Scotland people. In this segment we are talking about back creels and pony creels, which are sometimes just referred to as 'creels'. These types of baskets are commonly used in picnics or ceremonies. The Creel (Gaelic cliabh) Baskets are of various designs, as shown in the following pictures: -
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Figure 3.1: Various Designs of the Creel (Gaelic cliabh) Baskets

Source: Study Findings
Also, Egg baskets: they are used for collecting eggs. These baskets are generally round and have sides that are curved outwards from the base before coming straight up. Like Creel Baskets, Egg baskets are of various designs, as shown in the following pictures: -
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Figure 3.2: Egg Baskets from various Designs
Source: Study Findings

3.2.2 Income Generating Activity (IGA)

The word income refers to money (or some equivalent value) that an individual or business receives, usually in exchange for providing a good or service or through investing capital. Income is used to fund daily expenditures. Investments, pensions, and social securities are primary sources of income for retirees. For individuals, income is most often received in the form of wages or salaries. In this case, income is referred to as "earnings”. (https://www.investopedia.com/terms/i/income.asp). 

The definition of an IGA varies from one organisation and project to another. Here, we have used IGA as economic activity pursued with the aim of improving the living conditions of poor households. This may be the production of goods or services including commerce or a combination of both, in rural as well as urban areas. Activities will often be group-based, though this is far from always the case. Women are the target group of a great deal of IGAs. Poverty often hits women worse than men in most families. Consequently, many projects have the key goal of creating economic opportunities for women in particular. Moreover, it usually strengthens a woman’s position within the household to be generating her own income, since she is the most caring person in the most families, (T & B Consult, 1998).
Also, IGA can be defined as an action carried out in order to generate revenues used to ensure the financial sustainability of the organization. It aims to produce for the market and furthermore, it can be called micro or small-scale enterprise whether it’s managed at individual or group level. The main objective of income generating activities is to support the crisis-affected people and their host communities to have access to additional revenues in order to strengthen their food securities and livelihoods, (Mouhammad, 2018).
The main push of the women's development activities is to assist women in the sustainable establishment of income generating activities to be undertaken near their home-based. This could be also one of the main objectives of the self-help women group formed with the support of the Project through its reinforcement of group promotion activities. IGAs tend to give women a higher status within the family and some studies generally indicates that the greater the amount of income under women's control, the greater amount devoted to their children's education, health and nutrition. Usually incomes of women are used for the increase of the wellbeing of the family. However, it is essential to guarantee that women will have the control of the funds (saving funds loans etc.) and the free disposal of them to implement IGAs (Mouhammad, 2018). Thus, the researcher aims to support these explanations by creating income generating activity project (basket making project) to women at Majohe Mtaa so as to boost their family incomes. 

3.2.3 Poverty Reduction
Despite the many definitions of poverty, one thing is certain: Poverty is a complex societal issue. No matter how poverty is defined, it can be agreed that it is an issue that requires everyone’s attention.  It is important that all members of our society work together to provide the opportunities for all our members to reach their full potential. It helps all of us to help one another. Poverty has been the worldwide distress for enormous years. Every nation in the world is struggling to get free from poverty to her people. Poverty can be defined as a state of deprivation and prohibitive of decent life by failure to meet basic needs (URT, 2003). 

Poverty is about not having enough money to meet basic needs including food, clothing and shelter.  However, poverty is much more than just not having enough money. The World Bank Organization describes poverty as:

“Poverty is hunger. Poverty is lack of shelter. Poverty is being sick and not being able to see a doctor. Poverty is not having access to school and not knowing how to read. Poverty is not having a job, is fear for the future, living one day at a time. Poverty has many faces, changing from place to place and across time, and has been described in many ways.  Most often, poverty is a situation people want to escape. So poverty is a call to action -- for the poor and the wealthy alike --`` a call to change the world so that many more may have enough to eat, adequate shelter, access to education and health, protection from violence, and a voice in what happens in their communities”. (https://www.worldbank.org/en/topic/poverty).
According to URT (2008), the population that is below the basic needs poverty is experiencing low reduction poverty since 2000/2001 to 2008 (39% to 33.64%). Such situation hinders most of Tanzanians to live decent life by being prohibited to access basic necessities, such as food, shelter, clothing and other services like access to health, education, water, roads and telecommunication. In 2019, World Bank made Poverty Assessment in Tanzania Mainland. The report noted that poverty decreased by eight percentage points in 10 years, down from 34.4% in 2007 to 26.4% in 2018. Country poverty assessments provided information on the causes and impact of poverty in a country, and examine how public policies, expenditures and institutions affect poor citizens.
“Continued government efforts to improve living conditions have resulted in a sustained increase in access to basic services and improvements in human capital outcomes, which in turn have helped to reduce poverty,” said Bella Bird, World Bank Country Director for Tanzania, Malawi, Zambia and Zimbabwe. “The sustained reduction in poverty is welcome news but it is important for Tanzania to accelerate the pace of poverty reduction as the number of poor people remains high”, (http://documents.worldbank.org/curated/en/docsearch?query=147025).

The report suggested that the more productive industry and service sectors favour the more educated and the better off, perpetuating inequities in access to productive employment opportunities. This, coupled with the frighteningly low level of educational attainment in the overall population, keeps a majority of the population stuck in informal sector wage and self-employment. Most businesses remain small and unregistered, or stop operating when they are still young, and operate without fixed business location. They also lack access to formal sources of finance, limiting their growth potential.
Going forward, the report recommends that Tanzania needs to invest in human capital and skills development of its current and future workforce while increasing the job generation by key sectors that drive growth. This needs to be coupled with a better enabling environment that fosters small firms’ growth and survival chances, furthers agricultural transformation, and reduces vulnerability to negative domestic and international economic and weather shocks. Thus, basket production supports this report since it creates income to communities of Tanzania. In line with this quotation, the researcher assessed how basket production contributes to the poverty reduction in Tanzania.
Since early 2000s, the United Republic of Tanzania signed and therefore committed itself to implement the eight Millennium Development Goals (MDGs). Implementation of these MDGs has been made at different levels by formulating and adopting initiatives and strategies aimed at reducing poverty and improving living standards. These initiatives include the adoption of the National Strategy for Growth and Reduction of Poverty (NSGRP), popularly known as “Mpango wa Kukuza Uchumi na Kupunguza Umasikini Tanzania (‘MKUKUTA’)”, for Mainland Tanzania and Poverty Reduction Strategy for Zanzibar popularly known as “Mpango wa Kupunguza Umaskini Zanzibar (‘MKUZA’), (Magombeyi & Odhiambo, 2016). Other initiatives for poverty reduction in Tanzania include: Development Vision 2025 (Mainland Tanzania) and Vision 2020 (Zanzibar), the Five Years Development Plan (FYDP), 2011/2012-2015/2016. The Productive Social Safety Net (PSSN) program also plays an important role in reducing vulnerability to poverty. The PSSN, which is popularly known as Tanzania Social Action Fund (TASAF), suggest that without TASAF there would be an additional one million poor people in 2018. These strategies were mainly adopted to promote growth and reduce income poverty among Tanzanians; also, to enhance social wellbeing, the quality of life, governance and accountability, (https://www.worldbank.org/en/country/tanzania).

3.3 Empirical Literature 

In a historic conservation move, the government of the United Republic of Tanzania has announced the ban of plastic bags use from the first of June, 20190. In his speech during a budget session in the National Parliament of Tanzania the Prime Minister, His Excellency Kassim Majaliwa announced that the last day to use plastic bags in Tanzania would be 31st May 2019 and from the 1st June no one will be allowed to produce, import, sell or use plastic bags. He called on the plastic producing industries in the country to diverse some other technology for carrying bags instead of plastics. He said he has directed the minister for environment and union from the Vice President’s office to include the ban in the existing environment law and make it a legal ban, 
After the banning of plastic bags, most Tanzanians engaged in making baskets for shopping as an alternative of plastic bags. Baskets production for shopping and other issues have been taking place since many years ago in the World but for Tanzania are of recent years. The producers of shopping basket apart from using it as means of replacement of plastic bags for environmental conservation, it is also used as one of the incomes generating activities. It helps them to get some money for household income and poverty reduction. In Tanzania, production of shopping baskets has been contributing at large in the people’s income from different areas. Various social groups including Mothers and Youth have expressed their sincere gratitude to the World Wildlife Fund (WWF) and the Vodacom Foundation for the training they have provided to these groups on the manufacturing of alternative bags, and enable them to become self-employed, self-reliant and supplement their income. (https://vodacomfoundationsa.co.za/mobile-education-elements/).

For his part, Hamis (2020) who is the leader of the Ax Group in Chang'ombe Street in Dodoma said that initially they were making alternative bags. It was earning them an income but after seeing that there has been a challenge of the bags to be dissatisfied. This was after the tension of carrying things like, meat and so on they decided to add themselves and start making baskets which have become very popular due to the size and ability to carry different items at the same time as they are not easily broken, but have also grown movable and you can use them for more than five years.
Hamis (2019) added that despite the durability of the baskets, they have also increased their income as they are sold at a better price compared to the banned bags. From the lesson learned in differences areas, experience shows that several government institutions and NGOs were much engaged in promoting small scale industries. The outcome became positive to the groups and individuals; hence increase their income. The involvement of NGOs and CBOs to engage their efforts is the best idea and a step forward for groups’ development. 

The project is also in hand to hand with Millennium Development Goals (MDGs) 2015, the MKUKUTA II under the section of poverty reduction. MKUKUTA II oriented more towards growth and enhancement of productivity, with greater alignment of the interventions towards wealth creation as way out of poverty (URT, 2010). It is also in line with the Tanzania Five Years’ Development Plan (2011/12-2015/16), as well as the Nation Development Vision 2025, focusing on poverty reduction through agriculture reduction and through those strategies concerned with poverty reduction goals.   
3.4 Policy Reviews 

Historically, shopping of products was quite different from the present-day shopping. Market places and fairs used to be formed to facilitate exchange of products and services. There was no practice of paying money for purchasing goods and services. Instead, they used to be exchanged through a barter system. Over a period of time, purchasing pattern of customers has changed. Currently, people are keen to shop due to changes in their buying behaviour and high availability of various products. In modern times, when shopping from supermarkets and supermarkets is increasing, use of shopping baskets has induced comfort for customers. Shopping baskets are useful in carrying products easily and safety. The implementation of income development policy has been developing faster in recent years whereby majority of the peoples engaged in production as states to the following policies:
3.4.1 Tanzania Development Vision 2025
This policy seeks to transform from a low productivity agricultural economy to semi-industrialized one led by modernized and highly productive agricultural activities. It was strengthened by supportive industrial and service activities through actively mobilization of people and other resources towards the achievement of goals. In the Poverty Reduction Strategy, the Government decided to promote private sector participation including Small and Medium Enterprises (http://www.mof.go.tz/mofdocs/overarch/vision2025.htm.)
3.4.2 The Sustainable Industrial Development Policy - SIDP (1996 - 2020)
Specific emphasis of this policy is on the promotion of small and medium industries through the following measures - supporting existing and new promotion institutions, simplification of taxation, licensing and registration of SMEs and improves access to financial services. In addition, SIDP encourages informal sector businesses to grow and be formalized. Furthermore, the policy identifies measures to enable indigenous entrepreneurs, women, youth and people with disabilities to take part in economic activities. United Republic of Tanzania, Ministry of Industries and Trade, Sustainable Industries Development Policy SIDP (1996-2020) Dar es Salaam, October, 1996
3.4.3 The National Micro Finance Policy (2000)
This covers the provision of financial services to small and micro enterprises in rural areas as well as in the urban sector that are engaged in all types of legal economic activities. Furthermore, the Agricultural and Livestock Policy aimed at the development of agricultural and livestock activities that are performed by both small farmers and livestock keepers. The priority was given to resources-based enterprises particularly activities that add value to agricultural products. Nevertheless, agriculture is still the backbone of our economy. It contributes more than 50% of the country’s GDP and accounts for about 60% of the country’s foreign earnings. The researcher’s project contributes to this policy as it contributes to income generating activities; hence, adds growth of GDP. (National Microfinance Policy, October, 2017 and the United Republic of Tanzania Ministry of Finance National Micro-Finance Policy May, 2000). 
There are also a number of government policies already in place aimed at facilitating growth of economy, which have a bearing on the development of the SME sector. These include: Gender and Women Development Policy, Ministry of Community Development, Women's Affairs and Children, 2000, Cooperative Development Policy and Rural Development Strategy United Republic of Tanzania - Prime Minister’s Office, Rural Development Strategy 19th December, 2001. Central to all these policies, is the creation of an enabling environment, building of a robust private sector and articulation of strategies that will create a sustainable growth. A number of institutions, both public and private were established to implement and coordinate various programmes arising from these policies. 
Furthermore, the government has undertaken various measures aimed at creating an enabling environment to enhance enterprise development. These include: maintaining macro-economic stability; implementing a programme on ‘Business Environment Strengthening for Tanzania- BEST’ and implementation of a ‘Competition Policy’. The production of handicrafts is an important source of employment and income in several developing countries, as well as an essential means for maintaining and promoting cultural and artistic traditions (United States Agency for International Development (USAID), 2006; Richard, 2007; Grobar, 2017). Handicrafts are a major form of cultural expression and play a key role in promoting human development through income generation and employment (United States Agency for International Development (USAID), 2006; Richard, 2007; Grobar, 2017). The handicraft sector can create jobs at a minimal cost because it is a home-based industry that requires minimum expenditure and infrastructure to establish (Richard, 2007). 
The support to develop handicrafts at Mtaa and village level is the priority request of many women in all visited areas. These activities are traditional and integrated in the cultural context. Knitting and sewing development is firstly wanted to satisfy the household consumption. Consequently, these activities are within competencies of social services (welfare societies, women's union, etc.). However, some project could support the setting up of micro and small-scale enterprises. There is a gap between domestic handicrafts and those aiming at marketing, which needs business skills and of course, entrepreneurship development will not be appropriate for all women. This aspect should be emphasized by the Project in order to avoid the frustration of women who imagine that handicrafts are IGAs which are the easiest to come out of poverty, (https://www.economicsdiscussion.net/solows-model/solows-model-of-growth-with-diagram/13067).

3.5 Literature Review Summary
Many efforts have been made by the Government of Tanzania and stakeholders to increase employment opportunities and promote livelihoods for Tanzanian for poverty reduction. These determinations include forming positive policy and administrative environment for interesting domestic as well as remote investments to increase employment opportunities, promoting of skills training and accessing micro financial. The policies revised includes: The National Strategy for Growth and Reduction of Poverty (MKUKUTA), The National Employment Policy and Millennium Development Goals.

The involvement of community contribution into several solutions to the problems concerning at their areas has not been fully applied. Therefore, the gap that is recognized as an outcome of research is the little implementation of the IGAs to the community members. This triggered the researcher to come up with the intervention on creation of employment by Increase Household Income through Shopping Baskets Production for poverty reduction at household level.

CHAPTER FOUR

PROJECT IMPLEMENTATION

4.1 Overview 

This chapter describes the Products and Outputs, Project Planning (Implementation Plan, Inputs, Staffing Pattern and Project Budget) and Project Implementation (Project Implementation Report and Project Implementation Gantt chart) of the project; as discussed below.
4.2 Products and Outputs
The project intervention expects accomplishing the outcomes which are required and essential in an attempt to complete the specific objectives of the project. This shows what the project would deliver within the life span of it. The outputs were clearly identified through SMART as: Specific, Measurable, Achievable, Realistic and Time bound to enable achievement of the objectives. 
The expected output of the increased households’ income from sales of shopping baskets production for Kondeni Women Group was the reduction of poverty and hence, improved life standards in the household. The project has improved livelihood of Kondeni Women Group members through shopping baskets production; increased income from selling of baskets product; raised awareness; capabilities and entrepreneurial skills enabled effectiveness in shopping basket production as per market demand. The consequence is anticipated to be reached after recognition of income from the selling of the products. The goals were achieved due to the planned activities and accomplished as per plan. 
The planned activities and achievement/outputs are planned for the sensitization meeting which results to introduction of community promotions and increase of basket production for Kondeni Women Group. 70 community members attended the meeting as results of outsourcing experts and conducting sensitization meetings. Selling baskets to available market was achieved by supplying orders to the customers to their sites and purchasing baskets from whole sellers through networking with suppliers from the market. Registration of Kondeni Women Group with LGA as results of group established is another achievement of the project. The project impact is poverty reduction among baskets vendors in Kondeni market through selling their products.
4.3 Project Planning 
Project planning is a vital component of any project growth process. It shows plans of activities step by step based on project goals which should always be SMART - Specific, Measurable, Achievable, Realistic and Timed. The project planning involved the following main stages: 

i. Identification of project objectives

ii. Identification of accountability person for carrying out the activities

iii. Identification of facilities, equipment and service required and 

iv. Budget Preparation 
For more details, see Table 4.1.
Table 4.1: Project Implementation Plan
	Objectives
	Outputs
	Activities
	Project Implementation Month
	Resources Needed
	Responsible Person

	
	
	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	
	

	1 Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020
	i)  Introduction of project activities to the community 
	i. Introduction of community project promotions 

ii. Planning for the sensitization meeting 
	
	
	
	
	
	
	
	
	
	
	Human, Funds,

Time, Stationary and

Transport 
	CED Student and 

Stakeholders 

	
	ii) About 70 HHs participated to the meeting of 

sensitization on the importance and opportunities of using shopping basket  
	i.     Conduct one day meeting about the project 

ii.     Increase of IGA for Kondeni Women       Group/community 
	
	
	
	
	
	
	
	
	
	
	Human, 

Time and

Stationary 


	Community members

CED Student, CDO, PSSNC, MEO and Stakeholders

	2. Establish Kondeni Women Group for Income Generating Activities (IGA) 
by July, 2020.
	i) Kondeni women group of 10 people established for IGAs 

 
	i.  Register Kondeni Women   Group with LGAs 

ii.  Community of Kondeni women group established 
	
	
	
	
	
	
	
	
	
	
	Human, Time and stationary
	Kondeni Women Group, CDO and LGA

	
	ii) The exercise conducted and map out 10 households for group establishment 
	i. Improve production of shopping baskets 

ii.   Apply sustainable solidarity
	
	
	
	
	
	
	
	
	
	
	Funds, 

Human and Time
	Kondeni Women Group

CED Student and stakeholders

	3 Provide Training on how to manage the shopping basket project by November, 2020.
	i) Quantity of shopping basket purchased     by a customer 
	i.  Prepare Project budget 
	
	
	
	
	
	
	
	
	
	
	Human, Stationary and Time 
	Stakeholders,

Group Members

	
	
	ii. Collect fund 
	
	
	
	
	
	
	
	
	
	
	
	Stakeholders, 

Group Members

	
	ii) Door to door/ site    supplied
	i. Selling products to available market 
	
	
	
	
	
	
	
	
	
	
	Time and Human
	

	
	
	ii. Supplying orders to customers to      their sites 
	
	
	
	
	
	
	
	
	
	
	Time and Human
	

	4.  Ensure availability of reliable market for shopping basket products  by November, 2020
	i)   Presence of the availability of reliable market for their products
	i. Identify large scale basket buyers

ii.  Negotiate with

products’ buyers 
	
	
	
	
	
	
	
	
	
	
	Funds and Transport
	Stakeholders, Group Members and Customers

	
	ii)  Introduction 

of market

 networking
	i. Networking with customers and suppliers
ii. Networking among group members 
	
	
	
	
	
	
	
	
	
	
	Personnel, Fund and Transport
	Stakeholders

	
	iii) Monitoring was done regularly during the

Implementation of each activity.


	i. Appoint M&E Team 
	
	
	
	
	
	
	
	
	
	
	
	Stakeholders, Group embers 

	
	
	ii. Prepare M&E plan 
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	iii. Conduct Monitoring, mid and annual evaluation of project implementation 
	
	
	
	
	
	
	
	
	
	
	Human, Funds and Stationery


	


Source: researcher, (2021)
4.3.1  Project Logical Framework 
The logical framework is planning and managing tools used for systematic and logical thinking for the plans, monitoring and evaluation of the project. It connects a project’s means with its end by: communicating project’s objectives clearly and simply, having ability to incorporate the views of all the stakeholders of a project, using required tools to summarize the key features of a project design and it is an up-front planner that provides essential information. A logical Framework used is that of Matrix because it has a standard form in its representation. It is identified as four by four matrixes which includes four rows and four columns. 
Logical framework consists of a vertical logic which shows the hierarchy of objectives. It describes arrangement of objectives logically. It starts with Goals followed by objectives, then followed by Outputs and activities. The matrix also allows the planner to arrange objectives in logical order by asking simple questions as much as possible. The Logical Framework should be: brief, easy to understand for those sighting it for the first time. It includes beneficiaries, no acronyms and a basis for monitoring and evaluation. 
Also, in planning for the expectations, killers have been avoided and encouraged positive assumptions to show that the objective can be achieved. It is suitable that once there is a killer assumption reverses or changes the project before requiring resources. The table 4.2 shows project Goal, Objectives, Output, Activities and Assumptions as follows: 
Table 4.2: Project Logical Framework

	Hierarchy of Objectives
	Objectively Verifiable Indicators (OVIs)
	Means of verification (MOV)
	Assumptions

	Goal (Impact): Household Income

Shortage Condensed and Standard of

living upgraded to shopping baskets producers 
	Increased income & improved standard of living of shopping baskets producers
	Quarterly sales report at the beginning and Survey and observation reports

end of each year of production
	Willingness of the people to disclose their economic status during inquiries

	 Objective 1:  Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020

	Output 1.1: Introduction of the project activities to the community 
	Sensitized of project activities to the community 
	Gathering report
	Awareness of community members about the project be done

	Output 1.2: About 70 HHs participated to the meeting of sensitization on the importance of producing shopping baskets
	About 70 HHs sensitized and participated to the meeting of the importance of using shopping baskets
	Project progressive report
	Community members became aware about the project

	Activities

	1.1 Introduction of community project promotions 
	One day used for Introduction of community project promotions
	Project progressive report
	Community members Redness to support the project

	1.2 Conduct one day meeting about the project 
	One day meeting conducted to sensitize about the project
	Project progressive report
	Community members Redness to support the project

	Objective 2: Establish Kondeni Women Group for Income Generating Activities (IGA) by July, 2020

	Output 2.1:  Kondeni women group of 10 people established for IGAs   
	10 people of Kondeni women group established for IGAs
	List of participants established group
	Awareness of participants group

	Output 2.2: The exercise conducted and map out 10 households for group establishment
	Mapping out 10 households conducted for establishment of group
	List of participants
	Awareness of community members about the project.

	Activities

	2.1 Community of Kondeni women group established 
	10 people joined to form Kondeni Women   Group 
	Training report
	Willingness of members to establish group

	 2.2 Improve production of shopping baskets 
	Production of shopping baskets improved 
	Quantity and quality of baskets produced
	Community members Redness to support the project

	Objective 3: Provide Training on how to manage the shopping basket project by November, 2020.

	Output 3.1 Quantity of shopping basket purchased     by customers
	Number of shopping baskets purchased     by customers 
	Progressive report of the project
	Community members Redness to support the project

	Output 3.2 Door to door/site    supplied
	Number of shopping baskets supplied door to door/markets
	Progressive report of the project
	Community members Redness to support the project 

	Activities

	3.1 Prepare Project budget 
	A simple budget of Tshs 902,000/= was prepared 
	Project budget report  
	Project budget Positively prepared



	3.2 Collect fund 
	To collect funds of Tshs. 200,000/= for baskets production per month 
	Project Funds report 


	Required fund will be collected successfully 

	3.3 Selling production to available market  
	Available market used to sell production  
	Progressive report of the project
	Readiness of Community members to buy the product  

	Objective 4:  Ensure availability of reliable market for shopping basket product  by November, 2020

	Output 4.1 Presence of the availability of reliable market for their product
	Number of markets sold their products 
	Progressive report of the project
	Positive response from reliable markets

	Output 4.2 Introduction of market networking
	Number of market networking introduced
	Progress report
	Positive networking response

	Output 4.3 Monitoring was done regularly during the Implementation of each activity 
	Number of monitoring trips conducted during the Implementation
	Monitoring report
	Positive Response from M&E members

	Activities

	4.1 Identify large scale basket buyers
	One large scale of buyers has been recognized and identified 
	Product market report 
	Large scale buyer recognized effectively  

	4.2 Negotiate with products buyers
	Negotiation with one product buyer was done 
	Products market reports
	Negotiation was successfully done

	4.3 Networking with customers and suppliers 
	 Networking with customers and suppliers was done accordingly
	Progress report of project
	Positive networking response

	4. 4 Prepare M&E plans


	A Monitoring and Evaluation plan prepared 
	M&E Report
	Selected members participate at

the M&E plan preparation

	4.5 Appoint M&E Team 
	Two M&E members appointed 


	Number of members appointed
	Active involvement from M&E Members 

	4.6 Conduct Monitoring: Mid and annual evaluation of project implementation
	Two People to participate in mid and annual evaluation of the project implementation
	Evaluation report 


	Readiness of members of evaluation team


4.3.2 Inputs 

For the purpose of project implementation, various kinds of resources were equipped and used in implementing the project. These included: human, material, time and financial. Human resources include PSSNC from Ilala Municipal Council, Mtaa Executive Officer, Mtaa Chairperson and Community Development Officer who provided assistance in the implementation of the project. In case of material resources, they were found from their own group members and stakeholders. Funds were used in building capacity for group members, purchasing and transportation of baskets materials to the workshop already for implementation.
4.3.3 Staffing Pattern 

In the course of project implementation, the project is managed by Kondeni Women Group from Majohe Mtaa at Ilala Municipal Council. It is supervised by group leaders with the assistance of CDO under Mtaa leadership. The group leaders include elected chairperson and her assistant, secretary and her assistant and a treasurer with her assistant. Management and coordination of the project activities is and will be done by the PSSNC who is the host organization.  However, the implementation to a great extent is assisted by committee members. The places of activities are located within Majohe Mtaa to the selected areas. The roles of each leader were specified in the constitution and are summarized in the Table 4.3.
Table 4.3: Project Staffing Pattern

	Position 
	Roles 

	PSSNC 
	Overall management and coordination of activities and communication 

	Community Development Officer and Mtaa Leaders 
	Provider of technical directions and recommendations

	Group Chairperson
	Overall overseer of all project intervention: Supervisor of group members, planer and call for meetings and ensure all activities are implemented by considering the guidelines provided by higher leaders 

	Group secretary


	Supervise accomplishment of all the planned activities:  Keep group records and project documents, writing meeting minutes, etc.

	Group treasurer 


	Safe custody of funds and project equipment: Keep records on income and expenditure; collect and bank money from members contributions and other sources

	Group members
	Participate in all project activities for their own and group benefits


Source: Field Findings, 2020

4.3.4 Project Budget 
The estimated project in the beginning was Tshs 902,000/=, which equipped from different sources including the Ilala PSSNC Office Tshs 220,000/=. While Tshs 220,000 was contributed by other stakeholders, and the rest Tshs 462,000/= contributed by Kondeni Women Group who are the owner of the project. The costing of items for project was done in a very involved way with Group leaders and stakeholders. The involved budgeting team was CED student, Ilala PSSNC Officers, leaders of the project and Community Development Officer. The following Table 4.4 shows detailed project budget. 

Table 4.4: Project Budget

	Objectives
	Outputs 
	Activities 
	Resources
	Quantity
	Unit cost
	Total

	Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020

	Introduction of project activities to the community 


	Introduction of community project promotions
	Facilitators Allowance 
	2
	20,000
	40,000

	
	
	
	Stationary
	Lump sum
	30,000
	30,000

	
	
	
	Transport
	Lump sum
	20,000
	20,000

	
	
	Planning for the sensitization meeting
	 Communication costs
	Lump sum
	10,000
	10,000

	
	About 70 HHs participated to the meeting of sensitization on the importance of using shopping basket
	Conduct one day meeting about the project 
	Personnel 
	2
	20,000
	40,000

	
	
	
	Soft drinks and snakes
	70
	1000
	70,000

	
	
	
	Mark pen
	10
	700
	7,000

	
	
	Increase of IGA for Kondeni Women       Group/community 
	Funds
	Lump sum
	200,000
	200,000

	Establish Kondeni Women Group for Income Generating Activities (IGA) 
by July, 2020.
	Kondeni women group of 10 people established for IGAs
	Register Kondeni Women   Group with LGAs 
	Personnel 
	2
	10,000
	20,000

	
	
	
	stationary
	Lump sum
	20,000
	20,000

	
	
	
	Transport 
	Lump sum
	30,000
	30,000

	
	The exercise conducted and map out 10 households for group establishment 
	Improve production of shopping baskets 
	Per diem of trainers
	3
	30,000
	90,000

	
	
	
	Increase materials 
	Lump sum
	50,000
	50,000 

	
	
	Apply sustainable solidarity
	Human
	-
	-
	-

	Provide Training on how to manage the shopping basket project by November, 2020.
	Quantity of shopping basket purchased     by customers 
	Prepare Project budget
	Lunch
	5 participants
	5,000
	25,000

	
	
	
	Stationary
	Lamp sum
	5,000
	5,000

	
	
	Collect fund
	Fare
	2 persons
	10,000
	20,000

	
	Door to door/ site    supplied
	Selling production to available market
	Fare & transportation
	4 persons
	10,000
	40,000

	
	
	Supplying orders by customers to their sites 
	Fare & transportation
	2 persons
	10,000
	20,000

	Ensure availability of reliable market for shopping basket products  by November, 2020
	Presence of the availability of reliable market for their product
	Identify large scale basket buyers
	Time
	-
	-
	-

	
	
	Negotiate with

products buyers
	Participant allowance
	3
	5,000
	15,000

	
	Introduction of market   networking
	Networking with customers and suppliers  
	Funds
	Lump sum
	20,000
	20,000 

	
	
	Networking among group m members
	Time
	-
	-
	-

	
	Monitoring was done regularly during the Implementation of each activity
	Appoint M&E Team  
	Time
	-
	-
	-

	
	
	Prepare M&E plan  
	Time 
	-
	-
	-

	
	
	Conduct Monitoring and Mid and annual evaluation of project   implementation
	Participant Allowance
	4
	20,000
	80,000

	
	
	
	Fuel
	20 Liters
	2,500
	50,000

	GRAND TOTAL
	902,000


Source: researcher, (2021)
4.4 Project Actual Implementation 

The project, in order to make sure smooth implementation is reached, a work plan was prepared and presented, including different actions to be carried out. The activities include: necessary resources, schedule and the responsible people for each project objective. The engagement of the project started in May, 2020 as described in the project plan. The project implementation involved different stakeholders who participated in achievement materially and none materially, including professionals for practical issues like embroidery baskets. The Organization Host of Kondeni Women Group, PSSNC, CED student, MEO and CDO were completely involved in the project from the beginning to the implementation since they are the keys performers of the project. Table 4.5 shows Actual Implementation of Project
Table 4.5: Actual Implementation of the Project 

	Objectives
	Outputs
	Activities
	Project Implementation Status
	Reasons for not implementing/ deletion

	Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020


	Introduction of project activities to the community 


	Introduction of community project promotions
	Promotion of project done well
	

	
	
	Planning for the sensitization meeting  
	The meeting done 
	

	
	About 70 HHs participated to the meeting of sensitization on the importance of using shopping basket
	Conduct one day meeting about the project 
	Conducted as per plan
	

	
	
	Increase of IGA for Kondeni Women       Group/community
	The total of 10 women joined to the group
	

	Establish Kondeni Women Group for Income Generating Activities (IGA) by July, 2020
	Kondeni women group of 10 people established for IGAs
	Register Kondeni Women   Group with LGAs 
	Registration of group done
	

	
	
	Community of Kondeni women group established
	Group of 10 members established as per plan
	

	
	The exercise conducted and map out 10 households for group establishment
	Improve production of shopping baskets  
	Continuing to improve production 
	

	
	
	Apply sustainable solidarity
	Applied solidarity to the group members
	

	Provide Training on how to manage the shopping basket project by November, 2020.
	Quantity of shopping basket purchased     by customers 
	Prepare Project budget 
	A budget of Tshs. 832,000/= prepared 
	

	
	
	Collect fund 


	A sum of Tshs. 200,000/= collected @ month
	

	
	Door to door/ site    supplied
	Selling production to available market
	The product sold to the available market
	

	
	
	Supplying orders by customers to their sites
	Orders supplied to customers sites
	

	Ensure availability of reliable market for shopping basket product by November, 2020
	Presence of the availability of reliable market for their product
	Identify large scale basket buyers
	Buyers of baskets identified
	

	
	
	Negotiate with

products buyers
	Negotiation done
	

	
	Introduction of market   networking
	Networking with customers and suppliers 
	Networking done with suppliers
	

	
	
	Networking among group members
	Networking done among group members
	

	
	Monitoring was done regularly during the Implementation of each activity 
	Appoint M&E Team  
	3 M&E team appointed 
	

	
	
	Prepare M&E plan 

 
	The M& E plan has been prepared
	

	
	
	Conduct Monitoring and Mid and annual evaluation of project   implementation
	Mid Monitoring is on progress
	Annual M&E will be

conducted after the project

take off


4.4.1 Project Implementation Report 

The implementation of the project was performed in a participatory way, which is involving dissimilar stakeholders in order to successfully implement the project. Also, the CED student in relationship with stakeholders participated fully in all stages of the project in order to take off. This methodology was valuable for it and that it provided the way for the members to get knowledge from others on how to undertake successful project execution. 
Furthermore, the participatory approach whereby local people are fully involved at every stage of implementation to ensure the project sustainability on the side of management and creativity. The implementation stage included awareness arising to Majohe Community on the project, Capacity building to implementers who are Kondeni Women Group and funds collections for project implementation. In order to ensure reliable markets for productions, the accessibility of it was very important. 
On the other hand, it should be understood that, not only earning from baskets production can effectively diminish household income poverty, but it will actually contribute to decrease it in combining with other incomes from other sources. In order for the project implementation to be implemented as it was planned, close monitoring was conducted by the baskets’ producers. This monitoring was done in collaboration with CED student and other stakeholders. The monitoring started from the starting day by familiarizing group members on the monitoring tasks for the day to day involvements. In order to ensure smooth implementation, the CED student and other stakeholders conducted monitoring on monthly bases for the first three months. Thereafter, evaluation of the progress of the project implementation was done at the end of each year of production. The following are some pictorial information to explain some issues related to the project implementation by MCED Student: - 
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Figure 4.1: The Materials used to Prepare Baskets 
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Figure 4.2: CED Student participating on the Making (embroidery) Baskets
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Figure 4.3: Pictures of Baskets which are already Completed for Sending to the Market
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Figure 4.4: Group Members Holding Baskets Already For Sending to the Market
[image: image14.jpg]



Figure 4.5: Project Production: On the left side CED Student together with group members holding their baskets for selling
The following Table 4.6 shows detailed Project Implementation 
4.4.2 Project Implementation Ghantt Chart 

Table 4.6: Project Implementation 

	Objectives
	Outputs 
	Activities 
	Project Implementation Month

	
	
	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020
	Introduction of project activities to the community 


	Introduction of community project promotions
	
	
	
	
	
	
	
	
	
	

	
	
	Planning for the sensitization meeting 
	
	
	
	
	
	
	
	
	
	

	
	About 70 HHs participated to the meeting of sensitization on the importance of using shopping basket
	Conduct one day meeting about the project 


	
	
	
	
	
	
	
	
	
	

	
	
	Increase of IGA for Kondeni Women       Group/community
	
	
	
	
	
	
	
	
	
	

	Establish Kondeni Women Group for Income Generating Activities (IGA) by July, 2020
	Kondeni women group of 10 people established for IGAs
	Register Kondeni Women   Group with LGAs 
	
	
	
	
	
	
	
	
	
	

	
	
	Community of Kondeni women group established
	
	
	
	
	
	
	
	
	
	

	
	The exercise conducted and map out 10 households for group establishment
	Improve production of shopping baskets  
	
	
	
	
	
	
	
	
	
	

	
	
	Apply sustainable solidarity
	
	
	
	
	
	
	
	
	
	

	Provide Training on how to manage the shopping basket project by November, 2020.
	Quantity of shopping basket purchased     by customers 
	Prepare Project budget 
	
	
	
	
	
	
	
	
	
	

	
	
	Collect fund 


	
	
	
	
	
	
	
	
	
	

	
	Door to door/ site    supplied
	Selling production to available market
	
	
	
	
	
	
	
	
	
	

	
	
	Supplying orders by customers to their sites
	
	
	
	
	
	
	
	
	
	

	Ensure availability of reliable market for shopping basket product by November, 2020
	Presence of the availability of reliable market for their product
	Identify large scale basket buyers
	
	
	
	
	
	
	
	
	
	

	
	
	Negotiate with

products buyers
	
	
	
	
	
	
	
	
	
	

	
	Introduction of market   networking
	Networking with customers and suppliers 
	
	
	
	
	
	
	
	
	
	

	
	
	Networking among group members
	
	
	
	
	
	
	
	
	
	

	
	Monitoring was done regularly during the Implementation of each activity 
	Appoint M&E Team  
	
	
	
	
	
	
	
	
	
	

	
	
	Prepare M&E plan 
	
	
	
	
	
	
	
	
	
	

	
	
	Conduct Monitoring: mid and annual evaluation of project   implementation
	
	
	
	
	
	
	
	
	
	


Source: researcher, (2021)
CHAPTER FIVE

PROJECT PARTICIPATORY MONITORING, EVALUATION AND SUSTAINABILITY

5.1 Overview 
In this chapter, the researcher discusses the project participatory monitoring, evaluation and sustainability of it. It is in this chapter where the project goals, objectives, outputs and outcomes are evaluated. It looks whether they are attained or not, and the resource used if monitored and its effectiveness and efficiency. Just in a nut shell, monitoring is the systematic and routine collecting of information from a projects and project activities. Or it is the process of looking the implementation of day to day activities and facilitates to make improvements so as to achieve the desired goal. In most cases, monitoring and evaluation refer to all the indicators, tools and processes that you will use to measure if a program has been implemented according to the plan and is having the desired results. 
Monitoring and Evaluation play a major role in international development by helping organizations like nonprofits and NGOs to ensure that their programs are effective. It can be used to weigh donations and funding against various factors to assess their success; so funding can be adjusted as necessary and the strategies can be improved upon. The results of continuous monitoring and evaluation can help to prove to donors and funders that their money is being used and allocated correctly, 

5.2 Participatory Monitoring

The concepts of participatory monitoring and evaluation (PM&E) stem from an acknowledgement of the limitations of conventional M&E (Guijt & Gaventa, 1998) and specifically, the need to strengthen and deepen contribution of primary stakeholders (those who are directly affected by the intervention being examined) as active participants in interventions by them taking the lead in tracking and analyzing progress towards jointly agreed results and deciding on corrective action, (Hilhorst & Guijt, 2006). 
According to Jackson and Kassam (2005), PM&E is “a process of self-assessment, collective knowledge generation, and cooperative action in which stakeholders in a program or intervention substantively and collaboratively identify the evaluation issues, collect and analyze data, and take-action as a result of what they learn through this process”. However, despite growing interest in this subject, note that, there is no single definition or methodology of PM&E and ascribes this to the diverse range of experiences in this field (Estrella, et al., 2000). Some scholars define Monitoring as the process of routinely gathering information on all aspects of the project. Participatory monitoring (PM) is the process in which the monitoring task is done by involving the respective persons. 
Participatory monitoring is involving all stakeholders of the project from the beginning to the end of the project activities. In order for the shopping baskets project to be achieved as per plan, group of members participated fully in the monitoring of their daily activities. The monitoring was undertaken on all agreed activities to be done in the project. There were some activities that were monitored. These included: Introduction of community project promotions and sensitization meeting, increase of IGA for Kondeni Women Group and community, registering of Kondeni Women Group with LGAs, preparation of project budget, selling and supplying products to the available market, collection of funds for project, appointment of M&E team and preparation of M&E plan and conducting monitoring and evaluation of project. The PM is subdivided into parts such as monitoring information system, participatory monitoring methods and participatory monitoring plan. 
5.2.1 Monitoring Information System

Monitoring and information systems play is a crucial role in the management of project.  Even though, some project employees tend to underestimate its significance in the whole process; yet it provides useful information that helps direct the project manager in performing the project when embraced. Therefore, the project manager must guarantee that a robust monitoring plan is developed going forward with the project. Such plan should command the monitoring process by identifying key project targets that should be carefully observed to ensure project management agreement and accomplishment. The project management Information System is one that has enabled project managers to overcome the several challenges faced with the physical system of implementing projects.

Every project is originated to solve a specific problem. In doing this, there are several stages involved in accomplishing the goal of the project. Monitoring is one of these strategies employed to ensure that project is implemented as planned. International Federation of Red Cross and Red Crescent Societies, (2010) refers monitoring as the art of gathering, analyzing and reporting project information for management decision. Monitoring helps project participants to keep track of project development and compliance in order to evaluate the project. There are different data which were vital by the project. Under this system, a day-to-day record book was prepared to allow all information to be entered for the use of different stakeholders including the group members themselves. The group leaders were responsible for recording daily project records for project development including record by monthly, quarterly, and annual as per their plan.
5.2.2 Participatory Monitoring Methods Used to Engage Community in the Monitoring 

Several methods and techniques were engaged to ensure maximum involvement of group members in the monitoring process of project activities. Interviews, observations and documentation method were applied in participatory monitoring. These Participatory Monitoring methods involved a number of steps in which made it simple for members to understand the reasons and rationale of performing monitoring. Under this approach, the group members became chance to inspire one to another and community members on important of using shopping baskets.

5.2.2.1 Key Informants’ Interview

The purpose of key informant interviews was to collect information from a wide range of people including a selected group of individuals who were likely to provide needed information, community leaders, professionals, or residents who have knowledge about the project. These community experts, with their particular knowledge and understanding, provided awareness on the nature of difficulties and gave recommendations for solutions. Through these interviews, it was agreed that the supervisors of shopping baskets producers should be the LGAs leaders and some of stakeholders. Various producers are to be encouraged to engage in producing shopping baskets to increase households’ income.

5.2.2.2 Documentation

Documentation is the process of recording and keeping records for the evidence and for information and ideas borrowed from others. The evidence normally includes both primary sources and secondary sources. Documentation is any communicable material that is used to describe, explain or instruct. The documentation involves minutes of monthly meetings whereby CBO members will get feedback on project progress. The group secretary was required to take note on each agenda during the meeting, especially on discussion about achievements, challenges, solutions and the way forward. 
Generally, all transactions done were to be documented and well-maintained by the corresponding persons. The group chairperson had to ensure that the group secretary and the treasurer keep all necessary documents for the use of the project members and other project stakeholders. The CED student supported the group members on the good way of writing and keeping different documents and reports in good manner.

5.2.3 Participatory Monitoring Plan 

In order to ensure smoothly participatory monitoring plan, the stakeholders took time to prepare and plan for it. Through monitoring, everyone had to know why they are monitoring and how it will be done. They guaranteed a meeting to plan for monitoring. The plan included all those directly involved in the activities as well as other interested stakeholders. The highly attention was on those involved straight in the business or those selected by the groups who are responsible for marketing. The Table 5.1 shows how monitoring was planned based on objectives, outputs, activities, indicators, data source, tools responsible person and time frame.

Table 5.1:  Participatory Monitoring Plan 

	Objective
	Output
	Activities
	Indicators
	Data Source
	Methods/ Tools
	Person Responsible
	Time Frame 

	Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020


	Introduction of project activities to the community.
	Introduction of community project promotions
	Members to the project promotion
	Project progressive report
	Meetings,

Visiting on promotion
	MEO, PSSNC
	 May, 2020

	
	
	Planning for the sensitization meetings 
	Attendants to the meetings
	Sensitization report
	Meeting
	CDO, MEO and CED Student
	May, 2020

	
	About 70 HHs participated to the meetings of sensitization on the importance of using shopping basket
	Conduct one day meeting about the project
	List of participants
	Progressive project report 
	Meetings


	CDO, MEO and CED Student
	June, 2020

	
	
	Increase of IGA for Kondeni Women       Group/community
	List of women groups
	Progressive project report
	Sensitization meetings
	CDO and MEO
	June, 2020

	Establish Kondeni Women Group for Income Generating Activities (IGA) by July, 2020
	Kondeni women group of 10 people established for IGAs
	Register Kondeni Women   Group with LGAs 
	LGAs registration certificate
	Project report
	Seminar
	PSSNC, MEO, CDO and CED Student
	July, 2020

	
	
	Community of Kondeni women group established
	List of attendants 
	Progressive project report
	Meeting
	MEO, CDO and CED Student
	July, 2020

	
	The exercise conducted and map out 10 households for group establishment
	Improve production of shopping baskets  
	Quality of products
	Progressive project report
	Get-together 
	CDO and CED Student
	July, 2020

	
	
	Apply sustainable solidarity
	Unit of group members
	Progressive project report
	Seminar


	Stakeholders and group members
	July, 2020

	Provide training on how to manage the shopping basket project by November, 2020.
	Quantity of shopping basket purchased     by customers 
	Prepare Project budget 
	Availability of project budget
	Budget project report
	Assembly
	Group leaders and stakeholders
	October & November, 2020

	Ensure availability of reliable market for shopping basket products by November, 2020
	Door to door/ site    supplied
	Collect fund
	Fund received
	Progressive project report
	Door to door
	Assigned people
	November, 2020 

to date

	
	
	Selling products to available market
	List of products sold
	Project report
	Market 
	Group members
	June, 2020 

to date

	
	
	Supplying orders to customers to their sites
	List of products supplied
	Progressive Project Report
	Available market
	Stakeholders and group members
	June, 2020 

to date

	
	Presence of the availability of reliable market for their product
	Identify large scale basket buyers
	List of buyers
	Progressive Report
	Meeting
	Stakeholders and group members
	June, 2020 

	
	
	Negotiate with

products buyers
	List of buyers
	Progressive Project Report
	Meeting
	Stakeholders and group members
	June, 2020 



	
	Introduction of market networking
	Networking with customers and suppliers 
	List of attendants
	Progressive Project Report
	Meeting
	Stakeholders and group members
	June, 2020 

to date

	
	
	Networking among group members
	List of attendants
	Progressive Project Report
	Meeting
	Stakeholders and group members
	June, 2020 

to date

	
	Monitoring was done regularly during the Implementation of each activity
	Appoint M&E Team  
	List of M&E team
	Progressive Project Report
	Meeting
	Stakeholders and group members
	June, 2020 

to date

	
	
	Prepare M&E plan 

 
	List of M&E plan team
	Progressive Project Report
	Meeting
	Stakeholders and group members
	June, 2020 

to date

	
	
	Conduct monitoring mid and annual evaluation of project   implementation
	List of M&E plan team
	Progressive Project Report


	Meeting
	Stakeholders and group members
	May, 2020 

to date


5.3 Participatory Evaluation

Participatory evaluation is an approach that involves the stakeholders of a programme or policy in the evaluation process. This involvement can occur at any stage of the evaluation process, from the evaluation design to the data collection and analysis and the reporting of the project. A participatory approach can be taken with any impact evaluation design, and with quantitative and qualitative data. However, the type and level of stakeholder involvement will necessarily vary between different types, for example between a local level impact evaluation and an evaluation of policy changes, (Gujit, 2014). 
It is important to consider the purpose of involving stakeholders and which stakeholders should be involved, in order to maximize the effectiveness of the approach. It looks why the evaluation is being done, how evaluation is done, who is doing the evaluation, what is being evaluated and for whom evaluation is being done. In order to make sure that the implementation of shopping baskets is done well, all stakeholders and group members were involved. This was from the community needs assessment exercise to the production of baskets. The predictable results were related by the tangible outcomes to see the level of involvement of the particular activity assisted by the determined indicators. Many of the scheduled activities have been implemented as well as recognizing some goals. The MCED student helped to prepare action plan for the project as agreed by the team members. 
5.3.1 Performance Indicators 

A performance indicator refers to an industry jargon term for a type of performance measure. The performance indicators are, generally, used by an organization for evaluating its achievements or the achievements of a specific activity it is engaged in. Many times, success is defined in terms of progressing towards strategic goals, but very often, success is simply referred as the repeated achievement of some level of operational goals. According to Enochson (2017), Performance indicators of baskets products fall in two categories of qualitative and quantitative based on project objectives and goals.
In case of the measurement of the input indicator, members were to look at resources that were exploited in project implementation that includes number of hours, the amount of money spent and number of people involved in production as output indicators to be measured on the baskets production. The production of shopping baskets projected to improve their standard of living. This is through satisfying their basic needs such as capacity of having three meals, quality housing and better-quality of achieving healthy issues. By so doing, it is possible to reduce poverty and increase income of the targeted community. The Table 5.2 shows performance indicators of the project at hand.
     Table 5.2: Performance Indicators 

	Objective
	Output
	Activities
	Performance Indicators

	Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020


	Introduction of project activities to the community. 


	Introduction of community project promotions.
	List of participants


	
	
	Planning for the sensitization meetings
	

	
	About 70 HHs participated to the meetings of sensitization on the importance of using shopping basket.
	Conduct one day meeting about the project 
	

	
	
	Increase of IGA for Kondeni Women       Group/community
	

	Establish Kondeni Women Group for Income Generating Activities (IGA) by July, 2020
	Kondeni women group of 10 people established for IGAs
	Register Kondeni Women   Group with LGAs 
	Copy of registration certificate 



	
	
	Community of Kondeni women group established
	List of attendants 

	
	The exercise conducted and map out 10 households for group establishment
	Improve production of shopping baskets
	List of quality product

	Provide training on how to manage the shopping basket project by November, 2020.
	Quantity of shopping basket purchased     by customers 
	Prepare Project budget 
	Number of budget team

	
	Door to door/ site    supplied
	Collect fund 
	Amount of fund received

	
	
	Selling products to available markets
	Number of products sold

	
	
	Supplying orders to customers to their sites
	Number of products supplied 

	Ensure availability of reliable market for shopping basket products by November, 2020
	Presence of the availability of reliable market for their products
	Identify large scale basket buyers
	Number of buyers

	
	
	Negotiate with product buyers
	

	
	Introduction of market   networking
	Networking with customers and suppliers 
	List of attendants



	
	
	Networking among group members
	

	
	Monitoring was done regularly during the implementation of each activity 
	Appoint M&E Team  
	List of M&E team

	
	
	Prepare M&E plan  
	List of M&E plan team

	
	
	Conduct Monitoring: mid and annual evaluation of project   implementation
	List of M&E plan team



Source: researcher, (2021)
5.3.2 Participatory Evaluation Methods 

There are two methods used in Participatory Evaluation methods, which are Participatory Rural Appraisal (PRA) and Participatory Learning Action (PLA). These methods and techniques were used by involving members in the evaluation process of project goal to see if there would be any impact in doing the business. The aim of project is improving the standard of living while reducing poverty by increasing income to the targeted community.  The selection of evaluation methods was subjected to available resources, environment, and needed information. The Participatory Rural Appraisal techniques used are Key informant Interview, Direct Observation and documentation. The Key issues to be evaluated were established during meetings.  
The participatory evaluation was engaged and assessed the evolvement in work plan, implementation of planned activities, achievement of objectives, effectiveness of project, impact of project, efficiency and effectiveness costs of project as well as sustainability. In order to have a clear understanding and flow of information, a check list was prepared to guide the conversation during the Workshop, Key Informant Interview and direct observation were used. 
Observation was used to examine the information collected during the workshop; it was used to verify collected data and information related to project if the planned objectives and activities were met. Key informants were used by stakeholders and group members. For the case of documentation, it involved in investigating project performance in line with participatory evaluation objectives.

Based on participatory evaluation exercise, the following results were noticed: Capacity building to group and community members has being crucial element in project intervention in order to get good results. Also, Capacity building on entrepreneurship skills, financial management, leadership and governance, as well as revolving scheme were done as intended. Objective of Collaborating with other stakeholders for quality implementation of the project started to show the outcome in project intervention.  The following Table 5.3 shows Project Evaluation Summary.
Table 5.3: Project Evaluation Summary 

	Objective
	Output
	Activities
	Performance Indicators
	Expected outcome
	Actual outcome

	Sensitization to Kondeni Women Group the importance of using shopping basket products through Meetings by June, 2020


	Introduction of project activities to the community 


	Introduction of community project promotions
	List of participants participated to the meetings

	Improved knowledge of importance of using shopping baskets


	Community members gained knowledge on importance of shopping baskets

	
	
	Planning for the sensitization meeting 
	
	
	

	
	About 70 HHs participated to the meeting of sensitization on the importance of using shopping basket 
	Conduct one day meeting about the project 
	
	
	

	
	
	Increase of IGA for Kondeni Women       Group/community
	
	
	

	Establish Kondeni Women Group for Income Generating Activities (IGA) by July, 2020
	Kondeni women group of 10 people established for IGAs
	Register Kondeni Women   Group with LGAs 
	Copy of registration certificate 


	Positive response
	Certificate of Registration

	
	
	Community of Kondeni women group established
	List of attendants 
	Positive response
	10 group of people established

	
	The exercise conducted and map out 10 households for group establishment
	Improve production of shopping baskets  
	List of quality of product
	Quality product
	Produced quality products

	Provide training on how to manage the shopping basket project by November, 2020.
	Quantity of shopping basket purchased     by customers 
	Prepare Project budget 
	Number of budget team
	Relevant budget
	Applicable budget

	
	
	Collect fund 
	Amount of fund received
	Profit of business
	Not yet achieved

	
	Door to door/ site    supplied
	Selling products to available markets
	Number of products sold
	At least 90% to be supplied to the customers
	70% supplied

	
	
	Supplying orders to customers to their sites
	Number of products supplied
	
	

	Ensure availability of reliable markets for shopping basket products by November, 2020
	Presence of the availability of reliable market for their products
	Identify large scale basket buyers
	Number of buyers
	 Large/whole buyers
	Wholes and Retails buyers

	
	
	Negotiate with

products buyers
	
	
	

	
	Introduction of market   networking
	Networking with customers and suppliers 
	List of attendants


	High Networking 
	Average networking

	
	
	Networking among group members
	
	
	

	
	Monitoring was done regularly during the Implementation of each activity 
	Appoint M&E Team  
	List of M&E team
	Efficient M&E team
	Decent M&E team /

Implementation

follow working

plan

	
	
	Prepare M&E plan  
	List of M&E plan team
	
	

	
	
	Conduct Monitoring: mid and annual evaluation of project   implementation
	Number of monitoring and evaluation conducted
	Positive response
	Implementation

follow working

plan


5.4 Project Sustainability

Sustainable development is the singular balance that exists between the environment, society and the economy (Clift, 2007). According to Gimenez et al, sustainability integrates social, environmental, and economic responsibility in order to create a rational use of present resources without compromising the ability of future generations to satisfy their needs. It is an act of developing projects in such a way that the unborn generation will not have to suffer any lack or want as a result of the impacts of past projects. 
The link between project and sustainability is obvious. Projects are established on temporary activities that consuming resources and bring positive objectives. Sustainability defines criteria for proper use of resources and for the evaluation of outputs in terms of economic, social and environmental impacts. For the interests of sustainability of the shopping baskets project, the essentials above considered to make it sustainability. 
5.4.1 Economic Sustainability

In case of spirit to economic effects, financial capability reduced household liability and increased capacity to cope with risk/shocks. Kondeni Women Group was established for the reason of overcome the challenges to the community. The project started with a capital of Tshs. 902,000/= which was a contribution from group members and some of stakeholders. The group after starting implementation and sales the products, decided to save some money as group and individuals. This behaviour of savings enabled to savers to overcome some challenges whenever happening. In so doing, it is enough to support the project activities whereby later the project will be self-sustained.
5.4.2 Social Sustainability and Ownership 

Social Sustainability is about social support and suitability, community involvement, social unity, sense of ownership whether or not communities, local government and households accept and own the outcomes of the project in ways that are sustainable. Community involvement including the community to have long term impacts from any projects. The project should involve the community/group members at various stages. By doing so, it will give them ownership of the project and there are high chances that they may continue with some project aspects even after the project duration. As the entire process will be participatory, the skills and knowledge gained by the present group of people will be transferable and also replicable.

Also, the involvement of local agencies and government will ensure improved access to the government initiatives in positive direction. As these agencies are permanent, they will help in sustaining the project activities beyond the project duration. Looking at sustainability from the NGO point of view, it means continuing to perform and deliver project benefits to the primary target group after the funding from stakeholders ends. In other words, sustainability is to maintain and continue your efforts after the funding is over. Sustainability requires long term planning to facilitate different contributor engagement and for improving institutional capacity of the target population. Sustainability planning is an important step for nonprofits as it prepares an organization to deliver positive outcome in the absence of primary funding.

5.4.3 Environmental Sustainability

Environment sustainability is a way of saving cost that extends to different dimensions such as the environment, the society and the economy. When the committee handling a project in an environment takes the element of environmental pollution into consideration; it is a clear practice of environmental sustainability. In other words, the project team will not only prioritize project accomplishment; but also ensure that they accomplish the project function devoid of pollution which is harmful to the project environment.  
However, where the project team makes safety a part of their priority; it is clear that the project is operating from the social sustainability point of view. For instance, building structures that are put in place should be able to conform to safety rules. In other words, the structural engineers must have built it bearing in mind that the lives of the users will be at stake if safety is not considered. Sustainability is a renovated kind of management system where the value derived from the outcome remains unchanged or even gains better credits than the former (Brown, 2011). 

CHAPTER SIX

CONCLUSION AND RECOMMENDATIONS

6.1 Overview 
This chapter summarizes the process of increasing household income through shopping baskets production for Kondeni Women Group at Kivule - Majohe Mtaa in Ilala Municipal Council, Dar es Salaam. Briefly it scrutinizes the processes that were used from project identification up to the project result. The processes include Community Needs Assessments, Problem Identification, Literature Review, Project Implementation, Participatory Monitoring, Evaluation and Sustainability of the project. Nevertheless, this chapter carries a conclusion which will enable researchers, decision makers, policy makers and other developments partners to get the necessary information about the project for use and possibly, come up with concrete suggestions and improvement.
6.2 Conclusion

The government has been struggling to pull most of households out of poverty using several strategies in the country. It has been a considerable long time since Tanzania started straggling to combat poverty among her people. Kivule-Majohe Mtaa is one of the affected Mitaa by poverty in Ilala Municipal. So many different strategies have been applied to facilitate Municipal members to pull out of poverty, but the majorities are still trapped in poverty. 
The introduction of making shopping baskets project for Kondeni Women Group at Kivule-Majohe Mtaa in Ilala Municipal Council, Dar es Salaam is one among the Income Generating Activities (IGA) that aims at reducing poverty in the targeted area. The project was an ideal strategy by MCED student which complies with the National Strategy to alleviate absolute poverty in Tanzania as described in MKUKUTA II. The CNA conducted by Kivule-Majohe Mtaa, community members in collaboration with the MCED student revealed the frequency need of baskets following the banning use of plastic bags by the government, which was the opportunity for income earning to the community members through basket production project; hence increase income in the households in the respective Mtaa and thus, economic development.
The participatory assessment conducted at Majohe Mtaa came up with the information which suggests that the population were still in poverty status although they have been producing different crops including fruits production. Under food poverty it was revealed that 50% of the populations get only two meals per day while 43.3% got three meals per day which is a standard meal. At the moment, basket production is one of the Income Generating Activities for some of the Majohe Mtaa community. However, basket producers have been facing different problems including; unreliable market for their production, lack of capital and inadequate knowledge on how to make modern and marketable baskets. Nevertheless, MCED student has tried her best to provide education in entrepreneurial skills that helps the concerned people to solve the problems and challenges in their respective businesses.
For quiet sometimes, poverty has been the biggest problem of many people in most countries in the world. Studies have classified poverty into income poverty and none income poverty. It is further classified as absolute poverty and relative poverty. Income poverty has said to be aggravating other kinds of poverty to majority people (URT, 2006). Several countries have been struggling to pull their people out of poverty; but much has not been done. The Millennium Development Goals’ Report, Mid-Way Evaluation from 2000 to 2008 has revealed that the poverty status in Tanzania was still high (about 33.4%). 
Tanzania has taken different efforts to combat the problem. Some of the efforts include: MKUKUTA I & II, Millennium Development Goals, the current KILIMO KWANZA slogan, and the National Strategy for Growth and Reduction of Poverty (NSGRP). The government has adopted the Millennium Development Goals and established the Nation Development Vision 2025 intending to alleviate absolute poverty by 2025 (URT, 2003, URT, 2005, URT, 2006). On top of that, Tanzania has invested in human capital by providing equitable access to education, health and social services, formulated policies that focuses on investment in productive sectors, promotion of efficient economic opportunities for the poor and agriculture diversification and the current slogan “Kilimo kwanza”, all aiming at poverty reduction.
From the study, the CNA exercise released the needs of the community as well as their challenges and thereafter discovers the clarifications for some serious recognized challenges. On the other hand, the study supported the community members to attain skills and knowledge in order to make use of the available assets and improve their life, and hence, poverty reduction. This study supports the nation that the struggle for poverty reduction needs multidisciplinary methods due to the fact that poverty has multidimensional approaches. Different approaches have been used to narrow the problem of poverty within the communities. It was through CNA that the researcher was able to identify community needs; and hence answer the research questions and corresponding questions. The conducted CNA visualized increased income generating activities opportunities. Among the major of them in Kivule-Majohe Mtaa includes Shopping Basket Production. So, this activity helps much the respective households to earn much income from the production and contribute to the household poverty reduction.
Finally, the CNA came up with a number of needs to be addressed by formulating different projects; though, the needs leveling process have simplified the sequential and logical order on how to address those needs. However, the end of this CNA calls for further steps to be undertaken so that the exercise could not be useless. This study supports Mouhammad (2018), who said that in most households, women have the control of the funds (saving funds loans etc.) and the free disposal of them to implement IGAs. The main push of the women's development activities is to assist women in the sustainable establishment of income generating activities to be undertaken near their home-based. This could be also one of the main objectives of the self-help women group formed with the support of the project through its reinforcement of group promotion activities. 
IGAs tend to give women a higher status within the family and some studies generally indicates that the greater the amount of income under women's control, the greater amount devoted to their children's education, health and nutrition. Usually incomes of women are used for the increase of the wellbeing of the family compared to men. Thus, the researcher supported these explanations by creating income generating activity project (basket making project) to women at Majohe Mtaa so as to boost their family incomes. 
In order to ensure that the project implementation ultimately bring about sustainable economic development, the MCED student planned and managed to involved the community members (local people) in this case Basket Production group members and different stakeholders in the whole process of the project from the preliminary stage of project identification, project planning, project implementation and project monitoring and evaluation of planned activities. A project cycle technique which shows all procedure in project planning and implementation is abided in participatory monitoring and evaluation.
The MCED student learned the importance of participation of local people because they showed great ability in monitoring and evaluation throughout the implementation of the project. On the other hand, participatory monitoring and evaluation was very useful for successful project implementation and for its sustainability because it allowed local people to participate in all process of the project intervention and created a sense of ownership to the project; hence, project sustainability.
It is consequently expected that the Kivule-Majohe Mtaa community through the project of basket production have benefited a lot from process after the project has taken off. It is expected that the products are sold in high price than before which will lead to increased income of majority basket manufacturers. The successful implementation of the project encourages many people, who are not yet engaged in basket production together with other neighboring Mitaas to engage into basket production as they see it as very profitable; and thus, reduce the poverty level in the households.
6.3 Recommendations

The MCED student had a project on Market Basket Production. The project design and implementation are the crucial and very sensitive activities which need self-commitment of the particular person(s). In order to reach the successful achievement of the project implementation, it needs one to abide in all principles of the project design and management. At the project level, it was where resources were committed, therefore, it needed effective and efficiency utilization of required and respective resources. Participatory approach at each level was well applied from the identification of the project to evaluation stage.
According to the experiences drawn from the implementation of said project, it came to be understood that local people (community members) are eagerly engaging themselves in the implementation of the project since things was run in transparent manner. When they are fully involved in the project from the preliminary stage, they are ready to contribute their material, human resource, and time to make the project successful. Therefore, effective participation is of profound importance because it creates a sense of ownership of the project to all stakeholders. For this case, the researcher would like to recommend that Participatory Rural Appraisal is sound and useful method in ensuring effective participation of the community in any project. Another method used is Participatory Learning and Action (PLA) which has been broadly used in Uganda but all uses the PRA tools. When using PRA, a research should be very careful not to create a dependent status especially at the preliminary stages of the project design.
An Effective Participatory Assessment was very important in order to come up with real problems which affect the majority of the concerned community. In conducting the assessment exercise: accuracy, validity, and genuinely of data are very important. Thus results to sound CNA exercise which lead to unveil a real core problem of the community at hand. With this regard, the researcher recommends Participatory Assessment to be commonly used in research because it gives chance to the community members to know various problems pertaining in their community and find possible solutions altogether. Participatory Assessment should be representative of the community under study in order to capture all important areas.
During the project design and implementation, it is very important to think of time rendering to the nature of the project so as to schedule adequate time for the completion of the project, because some projects need many key players to commence. Government officials who are vested the task to ensure quality of products should be involved so as to execute their tasks timely. On top of that, monitoring, evaluation and sustainability of any business are very important aspects in any project intervention. 
Different stakeholders should be involved in participatory monitoring and evaluation to create a clear opportunity to various participants to air out their views and contribution on the issue at hand. It is obvious that when a person is fully involved in the whole process of project design and implementation, he/she becomes familiar of all the activities in the project and devotes his/her efforts to ensure the project implementation and ownership. This will then simply bring about project sustainability because they become part and parcel of the project. Therefore, the researcher recommends that participatory monitoring and evaluation should be encouraged for any project sustainability.
Finally, the researcher, in collecting data, used interview method in which questionnaire tool was used to depict in-depth primary information from the community and came up with useful information. The information obtained through this method was simply entered into SPSS and analyzed as was planned and accordingly. In general, the researcher recommends this method to others as it simplifies the task of collecting and analyzing data. On my opinion, interview method according to the nature of the project I undergone was the best method, though other methods are also useful such as focus discussion and observation but cannot be applied solely and explores enough information to fulfil the need of the study. Generally, according to the findings of this research, companies should focus on the actual needs of the community and try to come up with respective logical approaches to combat them.
6.4 Future Research

In this changing environment where the communities are changing rapidly, findings of the current research can help other researchers to get deeper information about Basket Production in Tanzania. It will be very interesting to investigate more deeply to know about the Basket Production in other parts of the country and can be more improved. Again, the results of the research can be improved by taking large sample from different areas and individuals with different background because every individual have different needs and their own pattern of fighting poverty. 
6.5 Reflections on the Thesis 


Communities have become more important since it has become easier to get much information. Now they are much aware about the different available opportunities and they are free to choose whatever they want to satisfy their needs in order to get rid of poverty. More research and information could have been gathered if more time would be available and that could have helped to make a broad research. Time limitation influenced the researcher from getting more details. The researcher could conduct more interviews if time would be available. However, the researcher believes that the qualitative approach was the better choice over a quantitative approach and personnel interviews with open ended questions were essential to get desired information.
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APPENDICES
Kiambatisho 1: DODOSO LA MLENGWA
Wilaya / Manispaa: …………………………………………

Kata: ………………………………………………………...                               

Kijiji / Mtaa: ……………………………………………...                             

Weka Alama ya V ndani ya mabano  katika maswali yafuatayo:
 
1. Jinsia:
Mwanamke (   ) Mwanaume (   )

2. Hali ya ndoa:
Nime-olewa /oa (   ) Sija-olewa /oa  (  ) Mjane/Mgane (   ) Tumetalikiana (   )

3. Umri wa mdodoswaji (miaka):
18-30 (  ) 31-40 (  ) 41-50 (  ) 51-60+ (  )

4. Kiwango cha elimu cha mdodoswaji:


Sijasoma  (  ) Elimu ya msingi (  ) Elimu ya sekondari (  ) Elimu ya Juu (  ) Elimu nyingine (  )

5. Kazi yako ni ipi kati ya zifuatazo: 

Uvuvi (  ) Kilimo (  ) Biashara ndogo ndogo (  ) Uzalishaji wa vikapu ( ) Nyinginezo………….

6. Je, ni shughuli zipi za kiuchumi zinazotegemewa zaidi na wakazi wa Majohe? (Taja 4)
i) ……………… ii) ……………… iii) ……………… iv) ……………………….

7. Ikiwa ni Biashara, je ni Biashara gani wanazofanya? (Taja 4)
i) ……………… ii) ……………… iii) ……………… iv) ……………………….

8. Je, ni mradi gani unafikiri ni mzuri kwako kuutekeleza ili kuongeza kipato?

…………………………………………………………………………………
9. Je! Unadhani ni kwanini mradi huo unafaa kwako? (Taja sababu 3)

i) ……….…………… ii) ……………..………… iii) …………………………

10. Ni kiasi gani cha fedha unachopata kwa mwezi katika mapato yako? (weka V ndani ya mabano)

i) 0  -  20,000 (   ) ii) 21,000 - 40,000 (  ) iii) 41,000 - 60,000 (   ) iv) 61,000 - 80,000   (   )

vi) Zaidi ya 80,000 (   )

11. Familia yako ina watu wangapi? …………

12. Ni changamoto zipi za Kijamii zinazowakabili? (Taja 3)

i) ……….…………… ii) ……………..………… iii) …………………………

13. Je, umewahi kuhudhuria mafunzo yeyote ya ujuzi? Ndiyo / Hapana……………….

14. Kama jibu namba 12 ni Ndiyo, taja mafunzo hayo……………………………………………

15. Je, ni njia zipi zinaweza kuboresha kipato chako? (weka V ndani ya mabano ya njia zinazokufaa)
i. Upatikanaji wa masoko kwa bidhaa zinazozalishwa (   )

ii. Uboreshaji wa utoaji wa huduma za Ugani (   )

iii. Utoaji elimu juu ya utengenezaji wa vikapu (   )

iv. Kuongezeka kwa uzalishaji   (   )

v. Njia nyinginezo, zitaje ……………………..

Appendix 1:  English Version : Questionnaire

QUESTIONNAIRE TO BE ADMINISTERED TO RESPONDESNTS

Region: ……………………..                           District/Municipality: …………

Ward:  ……………………                              Village/Mtaa:………………….

Distance in km to district HQ: …………………Date of Interview:  ………….           

Name of Interviewer:
   ………………….. ……Tel No: ………………

Name of Interviewee:
 …………………………..Tel No: ……………….

SECTION A: Demographic Characteristics of the respondent 

(Tick to the gaps provided)

i. Sex:   Female (  )   Male (  )

ii. Marital Status:  Married (  ) Single (  ) Widower (  ) Divorced (  ) 

iii. Age of respondents: 20-30  (  ) 31-40  (  ) 41-50 (  ) 51-60 (  ) 

iv. Education Level of Respondents: 

Primary education (  )

 Secondary education (  )

Completed secondary level ( )

Higher education (  )

Others (  )

v. Which Economic activities do you engaged:  Fishing (  )  Agriculture (  ) 

Petty business (  ) Nothing (  ) Basket production (  )

SECTION B: Perception of Majohe people on basket production within the community

	Hypothesis
	Strongly

disagree


	Disagree
	Un decided
	Agree Strongly


	Agree

	Majority of Majohe community engaged in basket production


	
	
	
	
	

	Lack of reliable market reduces basket production


	
	
	
	
	


 SECTION C: GENERAL QUESTIONS 

1.  Which is the most dependable activity? 

a. Beekeeping production …

b.  Livelihood keeping….

c.  Business ….

d. Fishing…. 

2. Which is the most dependable livelihood keeping do you keep?

a. Goat

b. Cattle

c. Fish

d. Sheep

e. Rabbit

f. Beekeeping

3. If businessmen which type of business do you practice?

a. Wholesale shop

b. Kiosk

c. Salon

d. Retail shop

e. Food vendor

f. Employed

g. Market vendor

h. Hotel

i. Self employed

4.  What is your monthly Income in your family?

a. 0 – 20,000

b. 21,000 – 40,000

c.  41,000 – 60,000

d. 61,000 – 80,000

e. Above 80,000

5. What challenges do you think are facing your community?

a. Lack of sustainable income

b. Lack of safe and clean water

d. Increases of diseases rate in the community

e. Environmental destruction

6. Have you attended any of these trainings?

a. Business skills

b. Running a business

c. Best agriculture practices

d. Environmental conservation

e. Health matters

7. What are possible interventions which can impact your economic?

a. Availability of improved basket product 

b. Frequent provision of making basket training

c. Improved produce market accessibility

d. Improved provision of Extension services

g. Increased income to the family level

h. Increased land ownership

i. Increased production

APPENDIX 2: REGISTRATION CERTIFICATE 
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