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ABSTRACT
This study was carried out to assess the emerging socio-economic opportunities of the mineral markets in Geita Region Tanzania. Through the administration of structured questionnaires, interviews and field observations, information was gathered on respondents’ views about emerging socio-economic opportunities brought by mineral markets by using qualitative approach. The results from this study found a direct relationship between education level, occupation status and awareness of respondents on the influence of mineral markets to the emergence of socio-economic opportunities in Geita Region. Findings revealed the increase of people’s sources of income generation; Employment opportunities increased; Also, various kinds of business emerged after mineral market was launched. The study recommends to have collective measures among key mineral markets stakeholders such as Mineral dealers, brokers, miners and government agencies in order to improve the efficiency of these markets; Measures suggested in this study include: Provision of education to public on the significant of mineral market, Transparent in selling and buying minerals, Community participation and involvements, Developing policies which will enable monitoring of the market, Improving security services, Service infrastructures should be improved, Improvement of customer care in mineral market, Employment of the  competent and skilled workers and Developing a performance measures. The study concludes that the socio-economic opportunities in Geita has been increasingly since the establishment of mineral markets.
Keywords: Socio-Economic, Opportunities, Mineral Markets, 
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CHAPTER ONE

1.0 INTRODUCTION
1.1 Background to the Research Problem
The government of Tanzania has been taking several interventions in mining sector to ensure there is good management and control of mineral resources. These efforts can be traced back when the government adopted several reforms and restricting programs in mining sector from the early1980 to the late 2000’s. According to (McMahon, The World Bank’s Evolutionary Approach to Mining Sector Reform, 2010) shows that the reforms programs adopted by the Tanzania government in mining sector, where by these reform programs began in 1986 with aim of moving the country economy to be led private sector. The first stapes was to formulate the National Investment Promotion Policy, this policy pave the way to the formulation of Mining Sector Policy Framework of 1994. 
The key areas were; - Reforming mining laws, Overhauling the regulatory framework, Instituting of fiscal regime that would encourage exploration and exploitation of minerals, Formulating Environmental Policies, Standards and monitoring arrangement for large scale and artisanal mining, Divesting the state-owned mining companies and Strengthening the institutional and human capacity of mineral Resources Department. These reforms led to the formulation of some legislations and policies such as mineral Act of 1998, The mineral Policy of Tanzania of 1997. The mining Act of 2010, New investment policy and Tanzania investment acts of 1997, The mining (Environmental Management and Protections) Regulations of 1999. After adopting these reforms it helps in a greater extend to strengthen the mining sector, for example (McMahon,2010) said that by the year 2004 Tanzania gold production was 1.4 million ounces and total mining export revenues were 674 million dollar. Apart from that he said; in the year 2009 mining sector contribute 3.5% in Gross Domestic Product (GDP) compared to 1.5% in 2000, these shows the efforts undertaken by the government to improve mining sector. Despite of these efforts still there is a lot complaints and concerns from different scholars and normal citizens pertaining on the issues of minerals controls and benefits to the communities. According to (Magai & Márquez-Velázquez , 2011) observed that Tanzania remains a mineral rich country that is nevertheless depend on the foreign to fill the gap in its budgets.
Also, the fifth president of united republic of Tanzania during the meeting with the minerals stakeholder held in Dar es Salaam on 22 January, 2019 state that, “Mining sector is one of the leading sectors in Tanzania where by contributes approximately 3.0% to annual GDP. Tanzania has the ambition to make the mining industry account for 10% or more of GDP by 2025. However, nearly all major developments have been seen in the gold sector. According to  (Magai & Márquez-Velázquez , 2011)  minerals make up over 52% of the country’s exports, of which, a large part results from gold, and it continues to see the majority of developments within the sector while other minerals also play a key role in the continued development of the mining industry in Tanzania, Its contributions to the country’s economy and development not satisfying the needs of government and people engaging directly in mining sectors then the Tanzanian Government should decide to establish mineral markets across the country in a bid to eliminate illegal exporting and crack down on tax evasion as well as  provide greater transparency to the country’s mining sector and help to curb mineral smuggling.  One of the prominent mineral markets established in the gold-rich region of Geita in 17th, March, 2019.
1.2 Statement of the Research Problem 
Despite the fact that Tanzania is the fourth gold producer in Africa and one among the world’s largest gold export especially to Asian especially United Arab Emirates, European countries and United States of America (Ericsson & Löf , 2019) yet there has not been a conducive environment and definite legal local market for selling and buying minerals produced within the country, as well as lacked suitable mechanism for monitoring and management of minerals production processes including gold that give a country huge amount of revenue collected from gold producer where by 7 percent of total gold value is charged as royalty fee (6%) and inspection fee (1%).
Due to the absences of legal local mineral market, artisanal miners and medium miners involved themselves in smuggling and illegal exportation of mineral outside the countries to search for suitable market then the Tanzania government loss revenues from such smuggled and illegal exported gold. In 2018, (Schoneveld, et al., 2018) indicates that Central bank data showing it exported gold worth 1.549b billion in 2018, up from $1.541billion of the previous year. In the country, artisanal miners currently produce around 20 tons of gold each year, though a parliamentary report estimated that 90% of the output is illegally exported (Schoneveld, et al., 2018). As that the case the Tanzanian government through ministry of minerals reached the decision of establishing legal mineral markets in every region including Geita Gold Market in Geita District. These markets intended to provide a means of formalizing the currently flawed trading system, giving small-scale miners access to a government-regulated market where they can directly and legally trade gold without the necessity of traveling to major cities. Despite the government’s efforts to establishment mineral market in Geita District, that can significantly contribute to the acceleration of socio-economic development by setting policies, strategies and laws that regulate the mineral markets.

Despite the details on empirical literatures on how mining sector can benefit the community yet there are no studies so far conducted to assess the extent of establishment of mineral market in Geita region influencing social economic changes? Therefore, there is still a gap of integrating the mineral markets and the emerging socio-economic opportunities. This forced a researcher to conduct this study so as to assess emerging opportunities (socially and economically) influenced by the establishment of mineral market in Tanzania.

1.3 Research Objectives
1.3.1 General Objective
The general objective of this study is to asses emerging opportunities of socio-economic changes in Tanzania since establishment of mineral market.
1.3.2 Specific Objectives
The study aims to achieve the following specific objectives: 

i. To determine sources of people’s income generation after the launching of mineral’s market in Geita region.

ii. To assess impact on employment opportunities resulting from access to Mineral Market in Geita.
iii. To describe kind of businesses emerged after the Mineral Market was launched.
iv. To analyze effective measures to be taken so as to maintain mineral market at the study area.
1.4 Research Questions
This study planned to answer the following questions;
i. How is the launching of mineral market in Geita region influencing people’s incomes generation? 
ii. Is there any employment opportunities resulting from access to Mineral Market in Geita?

iii. What types of businesses emerged after the Mineral Market was launched? 
iv. What should be done to maintain minerals market at the study area? 

1.5 Significance of the Study

The study findings may be significant in the following;

The study may further encourage government to understand socio-economic opportunities that emerging after establishment of mineral market in Tanzania. It may also be beneficial to other upcoming researchers to investigate further about the emerging socio-economic opportunities in Tanzania’s mining sector since the establishment of mineral markets. Additionally, the study will also act as a reference to the policy makers when they want to make reforms on the current mineral market and Mineral Policy in Tanzania. Furthermore, this study will also be used as an empirical literature review by academicians who will be conducting study of the same topic. 

1.6 Scope of the Study

The area of the study is Geita region particularly at Geita district where most of people engage in mining activities as their main economic activities. The study is interested to assess the emerging socio-economic opportunities in Tanzania’s mining sector since the establishment of mineral markets. The target populations for this study consisted of officers from various departments of Geita Regional mines office (R.M.O), Government officers pursuing their activities in Geita gold market (Business officers), Minerals (gold) dealers in Geita gold market, artisanal and small scale miners as well as elution plants owners and their workers so as to get reliable information for the study upon which conclusions and recommendations will be based.
1.7 Limitation of the Study
The study came across with challenges of time and resources. Despite the fund is not enough to cover the cost of the research, although time was limited the study. Due to these factors the study could not cover the wide area of the country. Hence, it was conducted at only one district so as to make sure timeframe for fulfillment of the study are met. 
1.8 Organization of the Study
This dissertation is presented in five chapters. Chapter one includes the background of the research problem, statement of the research problem, the research limitations objectives of the study, significance of the study, scope and the organization of the study. Chapter two includes theoretical literature, empirical literature, research gap and conceptual framework; Chapter three which is the methodology of the study will cover study design, area of study, population of the study, sample size and sampling techniques, sources of data, methods of data collection and data analysis. Chapter four presents the research findings and discussion. Chapter five gives the conclusion and the recommendation of the study.
CHAPTER TWO
2.0 LITERATURE REVIEW
2.1 Introduction
This chapter provides the definition of key concepts and the literature review related to the topic under study. It also explains the theoretical perspectives. It further presents the definition of key concepts, theoretical literature, empirical literature review, the research gap and the conceptual framework of the study. 

2.2 Definition of Key Concepts

2.2.1 Mineral Market

There is several definition of the term Mineral Market provided by the various scholars  into their studies, for example, (Phillips, et al.2001), defines Mineral Markets as a material goods which are bought and sold in mines that are established as mineral trading hubs in order to eliminate illegal exporting and crack down on tax evasion. In the same case, (Massot, 2020) defined Mineral Market as any area over which mineral and precious metal buyers and sellers are in such close touch with one another either directly or through dealers that the prices obtainable in one part of the market affect the prices in other parts. Also, another definition of mineral market is the whole of any region in which buyers and sellers are in such free intercourse with one another that the prices of the same types of mineral tend to equality, easily and quickly this is according to (Schoneveld, et al., 2018). But apart from all those definition, the best and prominent definition that proposed to be used in the current studies is that first elaborated definition from the study of (Phillips, et al.2001).
2.2.2 Socio-Economic Opportunities
Socio-economics is referred to as activities that are affected by social processes that are going on in a certain place. Generally, socio-economic opportunities analyze how developments are brought in the societies, deteriorate, or degenerate because of their local or regional economy, or the global economy. Socio-economic means to the ways that social and economic factors influence the environment (Ericsson & Löf , 2019).
2.3 Theoretical Literature
This study is guided by theory on the socio-economic changes. The Resource Curse Model is chosen to provide theoretical framework for this study. 

2.3.1 Resource Curse Model 

This Model which is also known as the Paradox of Plenty was introduced by Richard Auty in his book “Sustaining Growth in Mineral Economies” in 1993. In 2015, Paul explains that, under this model, it is stated that, nations with plenty natural resources such as minerals and fuels normally generate negative progressive results such as poor economic performance, slow economy growth, politics and high levels of corruption which leads to ineffective governance and mismanagement of resources. Therefore, it is regarded that, natural resources, in many developed and poor countries, are more of a negative impact that a positive impact (Paul, 2015). Studies suggest that, revenues accrued from resources such as minerals should be allocated to promote economic growth and poverty reduction. On the contrary, countries with abundant resources strands of economic development resulting from low levels of investment – so-called ‘capital fundamentalism’ (Di John, 2011).  Di John (2011) explored that, under Resource Curse Model, less developed countries are the ones experiencing this due to concentrated and undiversified industrial sectors. Once a natural resource is discovered, available investment capital tends to fall to this sector. The new sector becomes a source of economic growth and relative economic prosperity, as jobs and disposable income that were previously absent become available. This means that, other economic activities are abandoned and the state concentrates more in the available resource. Resource Curse Model suggests that the deliberation of the new industry that is bringing economic prosperity begins to negatively impact other parts of the economy by distracting available means of production and investment only to the new industry itself. 
The concentration of capital, labour, and economic resources to a single sector can leave countries at risk of a downturn in that sector. Highlights that countries with more varied economies tend to endure to do better in the global economy than countries with concentrated economies (Dina, 2018). However, there is critique that there is relationship between resource abundance and higher price level of non-tradable sectors which make resource abundant countries to have higher levels of price. For instance, mineral market using expensive domestic inputs, and selling outputs in international trade, is losing its competitiveness. As the result, mineral markets fail to develop, while non-tradable sectors continue to expand (Sachs & Warner, 1997, p.6, 23). Finally, according to Dina (2018) natural resources abundant countries often fail to pursue export-led growth because of high-price level and lack of exports promotion.
2.4 Empirical Literature
The study conducted by Olof (2016) on the contribution of mining industry to national economies shows that, the development of mineral markets retains a rapid growth rate of economy and other social economic developments in a particular country. In China, for instance, mineral development not only provides important raw materials for China's industrialization, but also impacts wide investment, employment sector, economy growth, and industrial structure, as well as per capita income of individuals. (Olof and Ericson, 2016). Another study by Dongyan in 2013 shows that, mineral markets in China especially coal mining, petroleum and natural gas extraction industries, have played a great role in increasing China’s investment and the country’s Gross Domestic Product (GDP).  Furthermore, Dongyan adds that, the mineral market in China has created a lot of jobs among youth and women and help in reducing the employment pressure while promoting China’s technology investment. 
In his study, Ericson (2017) explores that, mineral markets in low and middle income countries play a minor contribution in the total formal employment in countries with large mining sectors. The number of direct jobs created by mineral markets is normally relatively small, as mining is capital-intensive. However, informal jobs are normally indirectly created.  A study conducted in Congo revealed that, mines and mineral markets are often located in remote areas with limited other opportunities making it difficult to bring socio-economic changes. Nevertheless, the job created by large mineral companies pays well in Congo, unlike other similar jobs in the same country. This indicates that, the contribution of mineral markets to the total wage bill of a country is proportionately larger than its contribution to the number of jobs (Ludovick, 2011). On the other hand, the study by Kane-Berman (2017) on the impact of mining on the South African economy and living standards reveals that, mineral markets have played a major role in transforming South African economy at large, compared to the contribution of other sectors. Kimberly and Johannesburg mineral markets attract vast quantities of foreign capital and eventually it resulted to the establishment of stock market, universities and other public and private institutions. With this regard, the mineral market directly brought socio- economic impacts to the South Africans (Kane-Berman, 2017). In Tanzania, a study conducted by Tesha (2015) reveals that, despite the development that the GoT has achieved through mining sector that at large boosted the economy, the mineral markets are characterized by undeveloped mineral markets, poor and inadequate infrastructure, skills shortage and limited experience. Additionally, there is still illegal mining and illicit trade. Similarly, despite being rich in minerals and extensions of mineral markets, to the large extent, many Sub-Saharan African communities are characterized by high poverty rates and unemployment, price inflation, low infrastructural development, high infant and maternal mortality rates, low levels of education, and insecurity for lives and properties (Onugu, 2015). 
These problems are manifestations of the region’s failed economic policies and developmental choices.  In an attempt to overcome these socio-economic problems, the governments in this region have adopted and implemented several initiatives and developmental frameworks (Havenevik et al., 2013). For instance, African countries through the African Union, have adopted a mineral resource-driven initiative is the known as African Mining Vision 2050 (AMV 2050), which was approved by the Heads of State in February 2009, in Addis Ababa, Ethiopia. The main objective of the initiative is to alleviate poverty and stimulate accelerated socio-economic development in Africa through the mineral resources and mineral markets. Among the visions of this initiative is to improve livelihoods of the citizens in member states through the stimulation of national and local entrepreneurship and the advancement of rural socio-economic development (Tamufor, 2009).
2.5 The Research Gap
Although studies suggest that there are mineral reforms in mineral markets in Tanzania, but there is a still socio-economic challenge that exists in Geita region. Generally, in the mineral market, there is a persistent gap between what should be achieved, and the capability to implement the policy given the resources available. However, there are very limited literatures addressing the emerging socio-economic opportunities of mineral markets in Tanzania especially at the regional level. This necessitates pursuing this study for the same in order to bridge the existing knowledge gap and propose measures to address the socio-economic challenges that exist. 

2.6 Conceptual Framework
Conceptual framework can be referred to as the researcher’s knowledge of how the study variables connect with each other. Conceptual framework identifies the variables that are needed in the exploring the study. The conceptual framework is a guideline for the presentation of the particular research question that determines the study being reported based on the problem statement (McGaghie, 2001). The conceptual framework represents relationship between dependent variables and independent variables. 
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Figure 2.1 Conceptual Frameworks Conceptual Framework of Emerging Socio-        Economic Opportunities of Mineral Markets in Tanzania Based on Resource Curse Model
CHAPTER THREE
3.0 RESEARCH METHODOLOGY

3.1 Introduction

This chapter shows how this study was conducted, procedures and plan that will be employed in collecting data during the study. The chapter also outlines the choice of research approach and study design how was conducted to the study at hand, defines the participants that involved in the study, the measuring instrument used, the procedures that will be followed and the statistical techniques used to analyse the data. 

3.2 Research Approach 

This study had employed qualitative approach. Kothari (2007) defines qualitative approach as the use of descriptions, observation and impressions to gain a holistic picture and in-depth understanding of a situation or event. Qualitative research designs enable researchers to give a complete, detailed description of observed phenomenon.
3.3 Research Design 
Kothari (1990) defines research design as the conceptual structure within which research is conducted. According to him it constitutes the blue print for the collection, measurement and analysis of data. According to Oso (2011) defined research design as the pattern that the researcher intended to follow in conducting the research. This study adopted the descriptive research design in order to describe emerging opportunities (socially and economically) influenced by emerging of mineral markets in Tanzania, where by surveys and fact finding was involved in order to enquire accurate data for research questions. Surveying techniques was useful in order to gather data from a large number of samples at a particular time so as to describe the nature of the problem being investigated.  
3.4 Area of the Study

The study was conducted in Geita Town and in few cases in Chato (Buseresere Mineral markets). The town of approximately 807,619 people is located in Geita district one of 5 districts that make up the Geita Region and is a capital town of the region. It is located between 1,100 and 1,300 from the see level, also found south of Equator at latitude 2o8 to 3o28 and east of Greenwich at longitude 32o45 and 37o. The town covers 1080.3Km3 and located north east of Tanzania in the center of a gold mining area which bounder the districts such as Geita, Mbogwe, Chato, Nyang’hwale and Sengerema.
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Figure 3.1: A Map of Geita Region Showing the Location of Geita District
Source: www.google.com
3.5 Study Population 
Study population can be defined as a group of study units which the researcher is interested in gathering the information from, as well as drawing conclusions on (Crowl, 1993). Therefore, can be referred as total elements a researcher intended to obtain information. The researcher intended to gather information from local community, mineral dealers, artisanal miners, Business Administration Officer (BAO) and Mines Officers (MO).
3.6 Sampling Design and Techniques
Sampling is the use of definite and defined procedures in the selection of a part of a total population for the purpose of obtaining from its descriptions, estimates and analysis of certain properties and characteristics of the whole population (Feuerstein, 1986). This study was involved one types of sampling techniques which was purposive sampling.
3.6. 1 Purposive Sampling 

This happens when a researcher selects sample of participants that conform to some criterion. According to (Kothari, 2004), purposive sampling technique enables the researcher to choose respondents basing on the fact that they have desirable characteristics and variables related to the issue being studied. In this study this technique was used in selection of some respondents which are directed involved in mining activities and can provide actual information about mineral market in Geita town such as minerals officers and also administrative officers such as business officer was selected purposely in order to bring official and actual information of changes of business situation during and after the introduction of mineral market in a study area. 
3.7 Sample Size 
Adam and Kamuzora (2008), defines a sample size as the exact number of items selected from a study population to constitute a sample. Therefore the sample size for this study were 70 as shown in Table 3.1.
Table 3.1: Show Study’s Sample Size
	No.
	Type of respondents
	No. of Respondents
	% of Respondents
	Sampling method

	01
	Local community member
	30
	42.8
	Purposive

	02
	Minerals Officers
	1
	1.4
	Purposive 

	03
	Business Administration Officer
	1
	1.4
	Purposive 

	05
	Minerals dealers 
	8
	11.4
	Purposive

	06
	Artisanal miners
	30
	42.8
	Purposive

	
	Total
	70
	100
	


Source: Field Survey
3.8. Methods of Data Collection 
According to Lewis et al, (2003) witnessed that, process of earning objective confirmation is referred to as data collection. The indication obtained is about the evidence of research problem. The study were used multiple tools in data collection rendering to the type of data as follows;

3.8.1 Primary Data 
Primary data were collected from the field through the use questionnaires, observations and interviews. 

3.8.1.1 Questionnaires 
A questionnaire is an instrument of data collection consisting of a set of predetermined and structured questions given to the subject to respond to in writing or to be filled by the researcher through self-administered questionnaire or researcher administered questionnaire respectively (Adam and Kamuzora, 2008). This helped a researcher to obtain primary data suitable for a study especially on the changes on income generation among the local community, whereby questionnaires were directed to local people’s living and artisanal conducting their activities in Geita town. 
3.8.1.2 Interview 
This is a popular data collection technique working in qualitative researchers which allow the researcher to ask number of face to face close and open-ended questions. This method of collecting data involves the presentation of oral verbal words and reply in terms of oral verbal responses (Kothari, 2007). This is suitable for this study because through interview attitudes, perceptions, awareness and other psychological entities were discovered. Residence Mines Officers (RMO) and Business Administration Officer (BAO) will be administered an interview.
3.8.1. 3.  Observation 
According to Marshall& Rossman, (1989) referred observation as one of data collection tool in research   where by defined it as “the systematic description of events, behaviors, and Artefacts in the social setting chosen for study” (Marshall &Rossman, 1989). Observation method is roped in by the researcher to develop an overall understanding of the phenomena being investigated, in the most objective and accurate way possible (De Walt and De Walt, 2002). Observation was done to understand the physical situations of respondents (for example their living stands and in an interview method the participants may become conscious of their responses being monitored). They may give responses that may deviate from what they may do in real life, as they want to portray themselves in a favorable light. (Cargan, 2007) On the contrary, observation technique allows for noting people’s behavior when they are not aware of it. 
3.8.2 Secondary Data
Cohen (2007) stated that data can be generated from documents and report which is non – human sources made accessible, often at low cost, and being truthful. Therefore, secondary data was obtained through reviewing difference literatures. 

3.8.2.1 Documentary Review 
According to Revenge and Robinson (2001) documentary review defined as a process of interpreting various extracts found in official documents in places dealing with related issue to what the researcher is investigating. It includes authorised sources from libraries, internet, government documentation, research works, reports and other available materials that are related to my study. Through this technique a researcher intends to acquire information about people’s background of incomes generation before and after establishment of mineral market at the study area. Various reports from mine office and business office was reviewed so as to get useful data for answering research question such as “The Statistical Data Showing Amount of Gold (Minerals) Received in the Geita Mineral Market since the Launching of markets in 17th March,2019 up to 30th March, 2021”
3.9 Validity and Reliability

The validity is a measure of how well a test measure what is supposed to measure while reliability is a measure of how consistent the results from test are (Kombo and Tromp, 2006). To ensure validity and reliability within this study, a researcher conducted a pilot testing of the study tools such as questionnaire and interview guide. This was carried out on a suitable sample selected from local community, gold dealers, artisanal miners and mineral officers. The aim of the pilot testing was to validate the data collection tools on the questions asked. Also, a researcher intends to apply more than one data collection tool on the same study to ensure validity and reliability are archived.
3.10 Data Analysis 
According to Kombo et al, (2006) defined data analysis as the examination of what has been collected in survey or experiment and making deductions and inferences. Content analysis applied to analyse qualitative data by focusing on the themes of the study while both quantitative and qualitative data will be categorized, coded and interpreted according to the research specific objectives and research questions so that to obtain respondents’ frequencies and percentages. Tabulation and calculation of frequencies and percentages was done by using the Statistical Package for Social Science (SPSS), where by data examined presented in the frequency tables where percentage of responses will be specified for discussion.
3.11 Research Ethical Issues

Ethics are moral principles that control or influence a person’s and professional behaviour. According to Hubert (2008) research ethics are formed to protect those who are being researched and to protect the researcher from topics or events that may be unsafe or may make another party feel uncomfortable. Ethical issues in research revolve around the maintenance of certain moral responsibility towards the participants of the research. The researcher intends to secure permission from relevant authorities, before starting collecting data respondents was informed about the nature, purpose and procedures of the study, also was let participants involved voluntarily in research activities, as well as confidentiality of data was maintained.
Written permission to conduct this study was sought and obtained from the Geita Region Administrative Secretary (RAS), Geita Town Director, and Geita Resident Mining Office as well as from Faculty of Arts and Social Sciences (FASS), Department of Geography. The Open University of Tanzania (OUT). 
CHAPTER FOUR

4.0 FINDINGS AND DISCUSSION
4.1 Chapter Overview
This chapter presents the analysis of collected data and its interpretation according to the requirements of the research methodology. The analysis focused on findings and discussion based on assessing emerging socio-economic opportunities of mineral markets in Tanzania in Geita Region. The chapter is divided into the following sections: the socio-demographic characteristics of the respondents (Age distribution of respondents; sex distribution of respondents and principal occupation of respondents  in Geita town), the sources of people’s income generation after the launching of mineral’s market in Geita region , the impact on employment opportunities resulting from access to Mineral Market in Geita, the kind of businesses emerged after the Mineral Market was launched, and finally the effective measures to be taken so as to maintain mining market at the study area.
4.2 Presentation of Findings

4.2.1 Socio-Demographic Characteristics of Respondents
Social demographic characteristics of the respondents includes description of age, gender and principal occupation of the respondents in Geita town. Figure 4.1 shows that the dominant age group is 15-35 years of age. This because the respondents of this age group were mostly available and willing to take part in the study since most of them they are engaging in mining activities, business and other activities taking place in mineral market. This age group is however, the one which highly benefited with the various socio-economic opportunities emerging as the result of mineral market in Geita town. The next age group is 36-55 years.
4.2.1.1 Age Distribution of Respondents

Figure 4.1 shows the age distribution of the respondents for the study.
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Figure 4.1: Age Distribution of Respondents

Source: Field Survey



The data shows that there were fewer respondents for age group of 56 years of age and above because at the time of study they were almost not present in town and in the targeted study area which is mineral market, mines areas and elution plants, and most of people of this age group reside outside the Geita town. This age group had high frequency and consisted of elders who could understand the questions and aware of socio-economic opportunities issues.

4.2.1.2 Sex Distribution of Respondents

Figure 4.2 shows the sex distributions of respondents for the study.
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Figure 4.2 Sex Distribution of Respondents
Source: Field Survey
Figure 4.2, shows that male respondents have the majority and implies that they were the main active respondents responsible for mining activities, operation of mineral market and taking control over socio-economic opportunities emerging in Geita region as the result of existence of mineral market in Tanzania compared to female respondents. The fact of male majority as well implies that males are the head of households in Tanzania’s societies and made male a dominant sex tendency in term of economic activities. In different circumstances, the female were also responsible and contributing the mining activities as well as benefiting direct and indirect from the socio-economic opportunities brought by the presence of mineral markets. Some females are employed in the mineral dealer’s office within the mineral markets as well as in the elution plants as office attendant. Also, they work in selling foods, drinks and fruits to the gold mines, elution plants worker as well as people pursuing their activities within and near to the mineral markets.
4.2.1.3 Occupation of Respondents 
Figure 4.3 shows the occupational distribution of the respondents of the communities near the mineral market, mining sites and elution in the Geita region specifically in Geita district. The data shows that many people in Geita communities have principal occupation where by most of them are employed in mining sector and another large group of people in Geita communities were self-employed in various activities which influenced by presence of mineral market, for example the study revealed that mining activities is the main economic activity for the livelihood of the large portion of population in the communities of Geita region. It followed by the group of people that employed them self in gold smelting activities within the mineral market, selling gases, selling mining chemicals, as well as selling several equipment used in mining activities.
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Figure 4.3 Principal Occupation of Respondents
Source: Field Survey
In study area many people are employed in the informal sectors to support the population. The main job generator in informal sector are artisanal mining. Regard to influence of Mineral Markets many people are employed in rural Trade, retail shops and supply of accommodation and foods on eating place. 
4.2.1.4 Income Status of Respondents
Figure 4:4 shows that the large portion of population in Geita region have medium income status which enhanced by group of high income who own the several potential activities taking place over the region. Also, presence of mineral market stimulated the emergence of other economic activities for example; shops for selling various products, transportation, restaurants, fruits, bars and many other. These economic activities used to determine the individuals income status.
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Figure 4.4 Show the Income Status of the Respondents
Source: Field Survey.
Also, the study shows that even remaining group of people with low income in Geita are able to afford paying bills for basic needs such as shelter, food, water, education and health care, thus because they benefit indirect with the opportunities emerged in their community due to presence of mineral market.
4.2.1.5 Level of Education of Respondents

The research findings show that most of respondents had some level of formal education as shown in the Figure 4.5 below. Out of 70 respondents, 20% have attained basic education level mainly primary education. 22.86% respondent have obtained secondary. Also, a total of 25.72% respondents completed collage education and obtained certificate and diploma education pursuing various academic programme. Other 17.14% as well as 7.14% of respondents indicated to have attained university education and obtained bachelor and master degree programme, while remaining 7.14% respondents they have not been attended to obtain any formal education at all.
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Figure 4.5 Show the Education Level of Respondents
Source: Field Survey.
These data suggest that, the majority of the population are attained high level education including secondary education, collage and universities. It implied that, the study area has majority of its population possessing enough awareness of the emerging socio-economic opportunities of mineral market in the study area.
4.3 The People’s Income Generation due to the Existence of Mineral’s Market in Geita Region
The importance socio-Economic opportunities of Mineral Markets can be measured in terms of people’s income generation in a particular community. Taking into consideration the present trends of Geita Mineral Markets, It is increasingly important to assess the socio-economic opportunities of mineral markets basing in various sources of income generation emerged in the communities. The studies demonstrate clearly that there are substantial socio-Economic benefit. The most cases are related to the growth of local small and micro-enterprise activities, providing supplies and related services to the Mineral markets and mineral processing sites; and local Economic development and activity diversification. (Walser, 2019). 
This study was carried out to find the Emerging socio-Economic opportunities of mineral markets in Tanzania in Geita region. The respondent had realized that the sources of people’s income generation after the launching of mineral market in Geita Region are increasing and creating a lots of opportunities that promote the rise of personal income to the Geita communities and Respondent were asked to give general view on the sources of people’s income generation in their localities based on researcher’s proposed factors for income generation. The respondent who participated in the study were asked to share their views through questionnaire and interview methods (However direct observation Method was applied). These were their responses:-
4.3.1 Selling of Food
Respondents through the questionnaire distributed offered their views about the influence of mineral markets to the selling of food in Geita. Findings in the Table 4.1 showed that about 51.4% respondent witnessed that the introduction of Mineral Markets in Geita region in both rural and urban areas had helped to increases the growing and development of food business to great extent. About 24.3% witnessed that to some extent mineral markets influence selling of foods in the study area. Also, respondents of about 18.5% saw that the mineral markets have low influences in the rise of food selling in Geita. Also 2.9% revealed that the launch of mineral markets had very low influences in selling of food as well as other 2.9% they had not witnessed any contribution.
Table 4.1: The Respondents views about the Influence of Mineral Markets to the Selling of Food in Geita
	Magnitude to the Selling of Food
	Respondents
	Percent

	Not at all
	2
	2.9

	Very low
	2
	2.9

	Low
	13
	18.5

	To some extent
	17
	24.3

	To great extent
	36
	51.4

	Total
	70
	100.0


Source: Field data, (2021)
One of the respondent near the mineral market said that;

“……When you go around These Mineral markets you will see some restaurant built alongside the Mineral Markets….. Also some food traders have been offering food delivering services to the Minerals dealers, brokers, Government officers and people who come to sell their Minerals in Mineral Markets. To the great extent Mineral Markets contributes a lots to the emerging and growing of some small businessman and women’s capital which influencing their personal incomes and improvement of living standards…..” said during the interview in 13th April 2021.
From the interview the respondent said that food business have been increases since the introduction Mineral Markets, people that sell food around Mineral Markets may boost their personal income. Generally, the Geita communities were witnessing the increase of food business since the launching of mineral markets because these markets influenced the increase of the number of people in the market area as well as increases the money circulations.
4.3.2 Trading of Goods and Services
Respondents through the questionnaire distributed and face to face interviews offered their views about the influence of mineral markets to the trading of goods and services in Geita. Findings in the Table 4.2 showed that about 45.7% respondent revealed that since the launching of mineral market in Geita the trading of goods and services have been increasing to the great extent. Also, about 35.7% respondents witnessed that in some extents the introduction of Mineral Markets in Geita region had helped to increases the trading of goods and services. About 12.8% witnessed low influences of mineral markets in trading of good and services in the study area. Also, respondents of about 2.9% saw that the mineral markets had very low influences in the trading of goods and services in Geita. Also, Other 2.9% respondents revealed that the launch of mineral markets had no any influences in trading of goods and services in Geita. The findings show that trading of goods and services occupy an important and growing place of personal income as well as the communities. Various services emerged as the result of existence of Mineral Markets in Geita Generate more than two-third of personal income, Employ highest proportion of workers in the study area and generate most new jobs. 
Table 4.2: The Respondents views about the Influence of Mineral Markets to the Trading of Goods and Services in Geita
	Magnitude in Trading of Goods and Services
	Respondents
	Percent

	
	Not at all

	2
	2.9

	
	Very low
	2
	2.9

	
	Low
	9
	12.8

	
	To some extent
	25
	35.7

	
	To great extent
	32
	45.7

	
	Total
	70
	100.0


Source: Field Survey, (2021)
The contributions of trading of goods and services to the personal income has been increasingly over time at all level of development since the launching of mineral markets. One of the respondent said that:

“…..since Establishment of Mineral Markets, Even for the people with lower income generation capacity, trading of goods and services became are central and have crusistently been gaining importance over time to the personal income of the Geita communities……” said during the interview in 13th April 2021.
Also, the finding revealed that there is rise of trading of goods and services as the influence of existence of mineral markets because the mineral dealers begin to invest their wealth accumulated in these market  in other trading and services opportunities for example people are invested in Education and Health services, bring goods from produces to individuals and enterprises that consume them transport people and Merchandise, Ensure the functioning of the financial system, provide information and Entertainment. All these changes was not observed before the establishment of the formal mineral markets. In the condition of the formation and Deeping of the Markets relations, the ultimate goal of Mineral Markets is to increase the personal income and increase the welfare of the population.

4.3.3 Improvement of Housing and Living Standards
The findings in the Table 4.3 shows that the majority of respondents about 35.7% through the questionnaire and interview methods argued that to great extent the launch of mineral markets have significant contribution to the improvement of housing and the living standards of the population. Also, about 25.7% respondents witnessed that in some extents the introduction of Mineral Markets in Geita region had helped to the improvement of housing and living standards. About 30.1% witnessed low influences of mineral markets to the improvement of housing and living standards in the study area. 
Also, respondents of about 7.1% saw that the mineral markets had very low influences in the improvement of housing and living standards in Geita. Also, Other 1.4% respondents revealed that the launch of mineral markets had no any witnessed contribution to the improvement of housing and living standards in Geita. The respondents described that Mineral Markets can be seen as an avenue for raising living standards through offering opportunities for gainfall direct and indirect activities taking place in the study area (Geita region) which turn to the rise of personal income of the communities.
Table 4.3: The Respondents views about the Influence of Mineral Markets to the Improvement of Housing and Living Standards in Geita
	Improvement of housing and living standards
	Respondents
	Percent

	
	Not at all
	1
	1.4

	
	Very low
	5
	7.1

	
	Low
	21
	30.1

	
	To some extent
	18
	25.7

	
	To great extent
	25
	35.7

	
	Total
	70
	100.0


Source: Field Data, (2021)

 “……Although the lives of people in Geita region have significantly improved the condition of living have been high for the other members of community who are not involved directly or indirectly in Mining activities. The area has witnessed an increasing rise in the price of rents, goods, foods and other products……..” said during the interview (15th April, 2021)
According to respondents, the introduction of Mineral Markets in Geita has resulted increase of new Building such as House, apartments for various uses as well as rebuilding of the old Building. This change occur as the result of high income generated by community since the launch of mineral markets.
4.3.4 Increasing of Salaries from Employers
The findings in the Table 4.4 shown that about 40% of the respondents witnessed that to the some extant the presence of mineral markets influenced employers to rise salaries of their workers. Also, about 25.7% respondents witnessed that to great extents the introduction of Mineral Markets in Geita region had helped employers to rise salaries of their workers. About 22.8% witnessed low influences of employers to rise salaries of their workers in the study area. Also, respondents of about 8.6% saw that the mineral markets had very low influences to the employers to rise salaries of their workers in Geita. Also, Other 2.9% respondents revealed that the launch of mineral markets had no any influences to the employers to rise salaries of their workers in Geita.

Table 4.4: The Respondents views about the Influence of Mineral Markets to the Increasing of Salaries from Employers in Geita
	Magnitude in Increasing of salaries from Employers
	Frequency
	Percent

	
	Not at all
	2
	2.9

	
	Very low
	6
	8.6

	
	Low
	16
	22.8

	
	To some extent
	28
	40.0

	
	To great extent
	18
	25.7

	
	Total
	70
	100.0


Source: Field Data, (2021)
The finding show that Mineral markets has also provide significant source of Employment to Geita communities. Through the Mineral markets a large portion of Geita population including women and youth have been employed in Mining sector and their employers have been increased wages and salaries to motivate their Employees to rise up working capability rate which promote high production in their working area. One of the respondent said that: 

“……However the increase of salaries from Employer who are the Gold dealer and Broker and Elution plant owners depending on the availability of materials (Gold)(Minerals) and or production levels, stability of  Mineral price to the world markets and the government regulatory environment in addressing the sector in a particular period of time…….” said during the interview in 15th April 2021
Finding of this study tally with Rodon &Levesque, (2015), in their study who stated that “…..the presence of well declined markets played the great role to influence Employers to increase salaries to their Employees. These increased salaries also become the source of to the improvement of Employee personal income and the wellbeing of many people since it allowed them to buy food and other things they needed for their Everyday life like furniture, new clothes and other essential goods…..”
4.3.5 Purchases of Assets
Respondents through questionnaire and face to face interview offered their views on the fact that purchases of assets as the factors for people income due to the existence of mineral markets. Finding in the table 4.5 showed that about 31.4% of the respondents revealed that the existence of mineral markets influenced the purchases of assets to large extents. Also, about 31.4% respondents witnessed that in some extents the introduction of Mineral Markets in Geita region had helped to the rise of the purchases of assets to the people in Geita. About 25.7% witnessed low influences of mineral markets to the increase of communities’ power to the purchases of assets in the study area. Also, respondents of about 8.6% saw that the mineral markets had very low influences in the increase in purchases of assets in Geita. Also, Other 2.9% respondents revealed that the launch of mineral markets had no any remarkable contribution to the increase in purchases of assets in Geita.
Table 4.5: The Respondents views about the Influence of Mineral Markets to the Purchases of Assets in Geita
	Magnitude to the Purchases of the Assets
	Respondents
	Percent

	
	Not at all
	2
	2.9

	
	Very low
	6
	8.6

	
	Low
	18
	25.7

	
	To some extent
	22
	31.4

	
	To great extent
	22
	31.4

	
	Total
	70
	100.0


Source: Field Survey, (2021).

The finding shows that after the Government of Tanzania (GOT) opened Mineral markets it pave the way to some mineral dealers and brokers to buy and invest their capital into different assets in relation to minerals activities (Extraction and trade). Among those dealers in Geita Mineral markets had bought a mineral processing plant called Nyarungusu processing plant located in Geita District Council. Also others invested their capital in Elution plants by installing new machines and expanding their processing plants. Respondents showed that introduction of these markets increases confidence to some gold dealers and other people who deals with minerals to buy some assets and invest in different economic and social activities such as rental Houses, transportation sectors, modern hotels and lodges as well as business apartments. 
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Figure 4.6: Business Apartments Invested by one of the Mineral Dealer in Geita Town
Source: Field Data, (2019).
Also, one of the respondent who have been interviewed state that;

 “.…Now days minerals dealers and brokers they have ability to afford purchasing of various asset and invest their capital into several economic sector as the influence of mineral market, the government started to recognize the contribution of mineral dealers and brokers to the sustainability of mineral markets, mining sector and other social and economic sectors, but all these changes was not observed before these formal mineral markets ……” said during the interview in 15th April 2021
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Figure 4.7: Sampled On-Construction Building Invested by one of the Mineral Dealer in Geita Town
Source: Field Data, (2021)

Generally, the introduction of mineral markets in Geita region increased the power of the people and community to purchase important asset and invest their capital into profitable sectors.
4.4 The Impact of Employment Opportunities Resulting From Access to Mineral Market in Geita 
Mineral market has high significant impact on the Employment opportunities. About 83.4% of the respondent concerted that large portion of population in Geita have taken up Mining activities as the sources of their Economic livelihood whilst others especially the women and girls are engaged in petty trading of goods demanded highly by the people within the markets compound and Geita town at all. Mineral Markets has therefore helped to reduce the rate of unemployment in the area as well as improvement in the lives of the average people.
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Figure 4.8: A Sampled Geita People who employed in Elution Plant (Gold    


processing plants)
Source: Field Survey, (2021)

The respondent of this study revealed that since the establishment of mineral markets have been created a lot of Employment opportunities to the people of Geita region for example in the mineral markets compound there is 51 Mineral dealers office and each office has approximately Employed 6 people as office attendant. Therefore, within the Mineral market only there is 306 employment opportunities created. Also, due to the increased demand of Gold in the market the elution plant owners also they increased production effort by employing enough man power as to rise up production. As that the case Geita there is 39 registered elution plant and each plant have created approximately 10 Employment opportunities including machine operator and watchman (Security Guard). Therefore, approximately 390 of employment opportunities created. Respondent through face to face interview and questionnaire administration realized that mineral markets have a lots of benefits to the community. The majority of respondent realized that mineral markets existence created employment opportunities in and outside the mineral markets compounds. This is because youth are employed in mineral markets dealers’ office as office attendants, other employed as elution plants and CIP plant (Gold processing plants) as Machine operators and drivers for carbon and gold raw materials transportation from gold rush and mines sites to the processing plants. Also, a good percent of respondents observed that mineral markets created approximately 3,000 self-employment opportunities to the Geita communities where by many people engaged themselves in Gold rush mines digging because they have perfect place to sell their mineral which enabled them to earn income which may standardize the social and economic welfare of the population.
“…Mineral Markets have brought several benefits not only in Geita town but also the Region communities. We are now Employed in this mineral markets and other people employed themselves outside the mineral markets as small entrepreneurs. Through this employment opportunities created as the result from access to mineral markets we are able to earn income to be used in various social and economic development issues…” said one among the respondents (14th April,2021).
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Figure 4.9: Small Businessmen employed themselves on fruits business near the Geita Mineral Market
Source: Field Data, (2021).

With regard to the impacts on Employment opportunities resulting from access to mineral markets to the socio-economic opportunities (changes), The researcher put emphases on the fact that mineral market has to be operated in the sustainable ways that will attract artisanal miners who are the source of Gold/ Mineral that feed the particular market to have access with the place without any restriction but without comprising their wellbeing. Taking into consideration that this study is referring to the emerging socio-economic opportunities of mineral markets. The several other studies revealed these issues in detail. Hilson, (2002), has revealed the same the impact of employment opportunities resulting from access to mineral markets in some area based on his study. He analyzed the contribution of mineral markets to the creation of employments opportunities. 
Hilson, (2002) has did research in different countries including Philippines, Brazil and Bolivia, in his study argued that as result of mineral market in china approximately three million people employed in mineral market and other activities related to the mineral markets, in Bolivia 20,000 people are employed in mineral market related sector. However, the case study of Chile, (McMahon & Moreira,2014) in their writing “The Contribution of the Mining Sector to Socioeconomic and Human Development” “described that “…….In Chile in 2011, There were 720,000 jobs in the mining services industry and another 40,000 jobs in mineral markets. Similarly in Peru it is estimated that there were 709,000 persons employed in the mining services and mineral markets in 2011 the number that is expected to rise substantially in the near future……” Generally, The Geita communities were well aware of mineral markets and their impact on creating employment opportunities to their people. Mineral markets acts as a source of for many people in Geita region.
4.5 Kind of Business Emerged after the Mineral Market was Launched
A deeper understanding of the various components of the mineral markets and mining industries in terms of production value and socio-economic opportunities may help to illustrate the main types of business emerged after the mineral market was launched. The amount of these kind of business emerged depends on over all mineral markets outputs and the compensation of its existence, the communities of particular place get opportunities to establish several business to supply goods and services to the people (Dorin et al,2014)
The study revealed that even in Geita region the existence of mineral markets influencing the emerging of various kinds of business because most of people in Geita depends to mineral markets and mining activities as their as essential source of capital used to invest in other economic sectors like Hotels, House for renting, Transportations business, Retail shops, Gases supplier and many other business. About 85.1% of the Respondents through face to face interview and observation methods argued that since the launching of mineral market in Geita region the trends of emerged new business increasingly at large extent and also addressed a number of issues about the business emerged in their area after launching of Mineral Market From the field study.

“……since the mineral markets was launched many people are affording to start a business like selling Gasses, Restaurants, Min super markets, Stationaries and building modern rental Houses as you see in the streets. Mineral Market stimulated circulation of money in Geita and such circumstance influence some people to start cellular phone networking money transfer business (M-pesa, Tigo pesa, Airtel money)……”said one of the respondent (14th April,2021).
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Figure 4.10: New Shops Emerged in Mineral Market Selling and Provide Various Products
Source: Field Survey, (2021)
Meanwhile through observation methods, Researcher witnessed the ongoing circumstance of various business building apartments, Mineral processing plants, where by most of these building are the investments projects of dealers and Brokers operating the Mineral Markets. Many residents benefited from Mineral Markets as highlighted through face to face interview results that since the launching of mineral market people afford to get capital and start business of his/her choice, This statement justified with the finding showing that since March 2019 department of business in Geita town council registered 1200 new business and all these new business influenced with the existence of Mineral markets. Also, there is several other studies described this issues in details. However, Hilson, (2002) in his writing “small-scale mining and its socio-economic impacts in developing countries” Point out that 
“…...Mineral Markets plays a pivotal role in creating business opportunities in the developing world, Today an estimated 30 Million depends their capital from income generated directly or indirectly by small scale mining in Mineral Markets…..” 
Also, Hollaway, (1997) Revealed the same kind of business emerged after the mineral market was launched in some area based on his study. He described that 
“….The importance of Minerals markets in Latin America from emergence of new business perspectives is best exemplified by Brazil where within the Amazonian region alone, a business contingent of 500,000 Emerged as the impact of Mineral Markets and Mining activities…..” 
he further put an emphasis on the influence of mineral markets to the emergence of new business.
4.6 Effective Measures to be taken so as to Maintain Mineral Market at the Study Area
The study required respondents to share their views about corrective and effective measures to be taken so as to maintain the efficiency of mineral markets. Findings in the Table 4.5 Shown that large portion of respondents who participated through questionnaire and interview methods about effective measures to be taken so as to improve and maintain the efficiency of mineral markets (However direct observation and documentary review methods) revealed that despite of the initiative taken by Government of United Republic of Tanzania (URT) to establish mineral markets, also there is significant needs to employ efficiency and collective measure to ensure the sustainability and prosperity of these markets because since establishment of these  market the community of Geita witnessed a lots of potential socio-economic opportunities including employments opportunities, rise of personal income, improvement of  living standards and increasing power to afford purchasing of assets and investments. However, the following were the responses of respondents as shown in the Table 4.6.
Table 4.6: The Respondents Responses on the Effective Measures to be taken so as to Maintain Mineral Market at the Study Area. (Figures in Brackets are percentages)
	Effective measures to be taken so as to maintain mineral market at the study area
	Respondent’s Responses

	
	To great extent
	To some extent
	Low
	Very low
	Not all
	Total

	
	Respondents
	Respondents
	Respondents
	Respondents
	Respondents
	Respondents

	Provision of education to public on the significant of mineral market
	54 (77.1)
	12 (17.1)
	2 (2.9)
	1 (1.4)
	1 (1.4)
	70 (100)

	Transparent in selling and buying minerals
	57 (82.6)
	12 (17.1)
	0 (0)
	0 (0)
	1 (1.4)
	70 (100)

	Community participation and involvements.
	50 (71.4)
	16 (22.9)
	0 (0)
	3 (4.3)
	1 (1.4)
	70 (100)

	Developing policies which will enable monitoring of the market.
	53 (75.7)
	13 (18.6)
	3 (4.3)
	0 (0)
	1 (1.4)
	70 (100)

	Improving security services
	50 (71.4)
	18 (25.7)
	1 (1.4)
	0 (0)
	1 (1.4)
	70 (100)

	Service and infrastructures should be improved
	54 (77.1)
	13 (18.6)
	2 (2.9)
	0 (0)
	1 (1.4)
	70 (100)

	Improvement of customer care in mineral market
	48 (69.6)
	20 (28.0)
	0 (0)
	0 (0)
	2 (2.4)
	70 (100)

	Employment of the  competent and skilled workers
	45 (64.3)
	20 (28.6)
	4 (5.7)
	0 (0)
	1 (1.4)
	70 (100)

	Developing a performance measures
	52 (74.3)
	13 (18.6)
	4 (5.7)
	1(1.4)
	0 (0)
	70 (100)


Source: Field Data, (2021)

4.6.1 Provision of Education to the Public on the Significant of Mineral Market
The findings in the Table 4.6 shows that the majority of about 77.1% respondents suggested that provision of education to the public on the significant of mineral markets should be applied to the great extent so as to improve and maintain the efficiency and the sustainability of the mineral markets in Tanzania. About 17.2% saw that to some extent there is need to provide education to the public on the significant of mineral market.  Also, about 2.9% of the total respondents suggested that to low extent there is need for authorities to provide education to the public in significant of mineral market. It is however, about 1.4% revealed that there is very low needs for authorities to provide education to the public. Lastly about 1.4% suggested that there is no needs of education provision to the public on the significant of mineral market so as to improve its efficiency. 
The respondents realized that large portion of population were recognized the contribution of these mineral markets to their social and economic wellbeing, most of them expecting that the performance and operation of these mineral markets should have significant consistence for the benefit of present and future generation. So there is great need for the authorities responsible for the existence of the mineral markets (Tanzania commission of minerals and ministry of minerals) to rise up spirit of providing Education to the people on the significant of mineral markets. Despite of this mineral market operates for two years still some of the people especially small miners see this market as a Government tools used to exploit them. This notion was observed during the interview made to some small miners who come to sell their minerals in Katoro and Geita mineral market whereby one of the respondent states that:
“….the Government through these mineral markets enabled small miners and artisanal miners who are selling their minerals into particular markets to make notable profits that had not been experienced before the launch of mineral markets, but the problems comes after the sale the government takes 7% of the total value of minerals as the government royalties and inspection fees regardless of the production costs as well as 0.03% as service levy…..” Said respondent in Geita mineral in 15th April, 2021.
Another respondent said that:
“.......mineral markets established to support dealers who have large capital to collect minerals in a formal ways but not favorable for artisanal and small miners because peoples with large capital still have  power to decide the price of mineral in these markets….…..” Said respondent in Geita mineral in 15th April, 2021.
Based on this observation and respondents perception it implicates that the Government through the ministry of mineral have the need to prepare the short and long plans strategies of providing education to the public. This education strategies can be done in every quarter of the year (after 3 months).  Based on the questionnaires provided, the findings shows that it is very important to provide education to the public on the significant of mineral market to the community. Therefore, there is a need of the responsible ministry to prepare journal, conducting media interviews and reach the place where mining activities are done and provide education to the people. This also can be done through regional resident office (RMO).
4.6.2 Transparent in Selling and Buying Minerals
Based on the questionnaire provided, the total of 82.6% of respondents indicates that the government should increase the level transparency in selling and buying minerals in the mineral markets as shown in the Table 4.6. Also, about 17.1% respondents suggested that to some extent government should increase the level transparency in selling and buying minerals in the mineral markets. Also, respondents of about 1.4% saw that there is no need for government increase the transparency in selling and buying minerals in the mineral markets mineral markets. While, to the magnitude of low and very low extent there no respondents suggestion provided during the study. (See Table 4.6). Also this point is supported by the dealers who was in the Geita gold market who advised the government to provide the report about the trend of the mineral market by considering the amount of gold sold per day, week, monthly, quarter and annual to the public. By doing this it will help to create the confidence to the people who found within and outside the country to come and conduct business in our mineral markets. During the interview with RMO of Geita he said that; 

“…..our office (RMO office) have been trying to prepare report on the performance and successes of mineral markets and disclose such market report to the public through Region Administrative Secretary office which are the responsible supervisor of these mineral markets through these reports people and mineral stake holder become aware with all activities taking place in markets…..” Said respondent in Geita mineral market in 15th April, 2021.
Based on the observation and interview made to some respondents it shows that the large population of people do not have access of exactly information of activities going on in mineral market. One of the respondents states that:
“----we often hear the statistical information of our mineral markets performance and progress only when the national leaders visit into our region otherwise there is no open and transparency in the activities going on in the markets, such circumstance threatening the efficiency of mineral markets……” said one of the respondent in Geita mineral market (14th April, 2021).
The findings shows that there is the need of the responsible office to prepare performance report of the markets and make them public through notice boards found in mineral markets RMO office, regional, commissioner and district to enable all people to have access to them. 
4.6.3 Community Participation and Involvements
Based on the findings of the study the shows that there is the need of responsible ministry to involve people engaging to mining activities and other stakeholders in different issues concerning the mineral markets. By doing this it will make them to own the market and be ready to protect and use these markets. One of the respondents said that:
“…….during the early stages of the process of launching these mineral markets have been witnessed a number of experts and government officer’s from Tanzania commission of minerals and the Ministry of mineral visiting to our areas and collect people’s opinions and suggestions concerning to the important things to be considered in the management and operations of the mineral markets in the efficiency way, but since after being launched the peoples and markets stakeholders opinions not concerned any more…....” Said respondent in Geita in 17th April, 2021.
Based on that statement it shows that still there is a need of the Government through its responsible ministry to continue visiting people and collect their opinion pertaining the mineral markets. Due to the questionnaire provided, the findings in the Table 4.6 shown that about 71.4% of respondents suggested that there is a great need of involving the community in some decision making and its implementation in order to make mineral market efficiency. About 22.9% saw that to some extent there is need for community participation and involvements in mineral market. Also, about 4.3% of the total respondents suggested that to very low extent there is need for community participation and involvements mineral market. As well as, about 1.4% revealed that there is very low needs for authorities to recognize community participation and involvements in mineral market so as to improve its efficiency.
4.6.4 Developing Policies Which Will Enable Monitoring of the Market
The finding of the study shows that there is a need of responsible ministry to continue to amend and implement the policies that will enable to monitor mineral markets. For example up to now there is regulation known as: mineral and germ stone house regulation of 2019. For the sake of managing the mineral market this regulation fit, but in reality this regulation is not known by many people, therefore there is a need of government through its responsible ministry to continue to find the helping tools that will be used to support this regulation.

According to the questionnaire provided to the respondents the findings in the Table 4.6 revealed that 75.7% of the respondent participated in this study suggested that there is high demand of developing and adopting a new policies that can lead the management of these mineral markets so as to improve its efficiency. About 18.6% suggested that to some extent the authorities should develop and adopt new policies. Also, about 4.3% of the total respondents suggested that to low extent there is need of new mineral market policies. As well as, about 1.4% suggested that there is no needs for authorities to develop policies which will enable monitoring of mineral markets so as to improve its efficiency.
4.6.5 Improving Security Services
Based on the questionnaire provided the findings in the Table 4.6 describes that about 71.4% of the respondents suggests that in order to improve the efficient of mineral market security service within the market must be improved to great extent. About 25.7% suggested that to some extent the authorities should make efforts to improve security services in the markets. Also, about 1.4% of the respondents suggested that to low extent there is need of markets authorities and stakeholders to improve security service. Lastly, other respondent about 1.4% suggested that there is no necessary needs for authorities to improve security services in the mineral markets as the means to maintain and improve the efficiency of these mineral markets in Tanzania. During the researcher visit in Geita, Katoro and Buseresere mineral market observed that there is the need to strengthen the security service of these places for example, 
In Geita mineral market there is no any kind of inspection to the people who visit in the market, there is no metal detector or walk through scanner, this weakness can be used by bad people to conduct unlawful acts within the mineral markets. Also. researcher found that in small mineral markets of Katoro and Buseresere the security services are offered by private security companies which is different from Geita gold market which is protected by Tanzania police force and other private company including Suma JKT. Based on interview with dealers found in Geita gold market they all insist that the Government of Tanzania (GOT) should improve security services around mineral markets in order to safeguard their properties such as money and gold which is reserved in mineral markets. If the GOT improve security services in mineral markets it will help to create confidence to the dealers, brokers and people who visit mineral market for various purpose such as buying and selling minerals. Therefore, the efficiency of mineral market will be improved.
4.6.6 Services and Infrastructures Should be improved
During the researcher visit at Geita Gold Market, Katoro and Buseresere Mineral Market, the researcher observed that there is a shortage of some infrastructures which can be used to reduce the working capacity to government officials, For example in Geita Gold Market there is a shortage of computers (there is only two computer and the requirement is three computers), shortage of printers in Mining Commission Office found within Geita Gold market there is only three printers while the requirement is six printers, there is  no photocopying machines, cabinets to keep some document, shortage of weighing scale and XRF Machines in small markets especially Katoro and Buseresere. Also based on the findings of this study it shows that, in these markets there is no government vaults/safe or Strong room that can be used to store minerals as insisted in the regulation of “The (The mineral markets) Mineral and Gem Houses”. During the interview with one dealer at Geita Gold Market said that:

“…. There is only two computer at the accountant office of the mining commission found at Geita Gold Market, this situation require dealers to wait for long time to wait for the control numbers processing which is used to pay royalty, inspection fee and export fee…. Said respondent in Geita mineral in 13th April, 2021.
    Another respondents at the same place described that:
“…..it reach the time we see our government does not take any initiatives to improve some infrastructure for example when there is no electricity in the market you will find some of the activities are not taking place especially measuring weight of gold and gold purity…...”

Also, through questionnaires provided to respondent’s shows that the total of 77.1% respondents suggest that in a greater extent there is a need to improve infrastructure in mineral markets in order to make these markets effective. However about 16.6% suggested that to some extent the authorities should make efforts to improve services and infrastructures in the markets. Also, about 2.8% of the respondents suggested that to low extent there is need of markets authorities and stakeholders to improve services and infrastructures. Other 2.1% revealed that in very low extent services and infrastructures should be improved in these mineral markets. Furthermore, other 1.4% respondent suggested that there is no necessary needs for authorities to improve services and infrastructures in the mineral markets as the means to maintain and improve the efficiency of these mineral markets in Tanzania as shown in the Table 4.6. Based on these finding it reveals that efficiency and effectiveness of Mineral Markets depend much on the provision of good services and the use of modern infrastructures in these markets.
4.6.7 Improvement of Customer Care in Mineral Market
 During the interview with different respondent’s claims that there is an average level of customer care in these mineral markets especially in Geita gold market. 

“……government officials working in these mineral markets they do not care about their customers most of them use harsh language during the services delivery to the customers. This condition discourage the customer’s especially small miners to use these mineral markets effectively…..” one of the respondent (15th April, 2021)
Also, the findings in the Table 4.6 based on the questionnaire provided shows that the total of 69.6% of respondents suggests that there is a need to improve customer care service in order to attract many people to visit and use these markets consistent. About 28% suggested that to some extent the authorities should make efforts to improve customer care in the markets. Also, about 5.7% of the respondents suggested that to low extent there is need of markets authorities to improve customer care. Lastly, other respondent about 2.4% suggested that there is no necessary needs for authorities to improve customer care in the mineral markets as the means to maintain and improve the efficiency of these mineral markets in Tanzania. These claims are directed to government official who work in these markets. Based on the findings the government should invest a lot of efforts to empower staffs in customer care issues because these are the key factor for the growing sustainability and efficiency of these markets.
4.6.8 Employment of the Competent and Skilled Workers
Key success of any institution is well trained and motivated employees/staffs. Based on the findings of this research show that there is a need of a ministry of mineral through Tanzania Mineral Commission put more power on searching of employee especially to the work post associated with monitoring of minerals markets. Through questionnaires distributed to respondents the findings in the Table 4.6 show that the 64.3% of respondents believed to large extent that when the government employ well trained and competent employees will help to increase the efficiency of these markets. About 28.6% suggested that to some extent the authorities should invest in employment of competent and skilled workers in the markets. Also, about 5.7% of the respondents suggested to low extent that the mineral market should have competent and well trained skilled workers. Lastly, other respondent about 1.4% suggested that there is no necessary needs for authorities to employ skilled and competent workers so as improve the efficiency of these mineral markets in Tanzania. Also, skilled and competent employees can be made by the responsible ministry by take the responsibility of conduct on-the-job training and seminars in order to develop their career as the individual and the prosperous growth of the mineral markets, this would empower them to contribute their level best for the wellbeing of the government office in the mineral markets.
4.6.9 Developing Performance Measures
Through Questionnaires provided to respondents and interview methods the findings in the Table 4.6 show that 74.3% of the respondents suggested that there is high needs of authorities responsible to the monitoring and managing of mineral markets to setup the performance measurement methods in order to improve the performance and efficiency of mineral markets. About 18.6% suggested that to some extent the authorities should develop and adopt a performance measures. Also, about 5.7% of the total respondents suggested that to low extent there is need of developing a performance measures. 
As well as, about 1.4% suggested that to very low extent needs for authorities to develop performance measures which will enable to improve efficiency of mineral markets. The respondents revealed that the performance measurement in these mineral markets  may  be regarded as one of  key tools,  which  help  to  assess  the present situation and  to make decisions, which help  to  improve the quality  of  provided services  with  regard  to  this. The objective of mineral markets is to provide accessible and qualitative services, to satisfy public needs and to use the available resources effectively and efficiently. Through face to face interviews one of the respondents in Geita Mineral markets said that:
“…….the competitive environment affects  the  most  painfully  such  Mineral markets,  which  performance result  is  not tangible, and  which impact  is  felt after the long time. Therefore it is  very  important for these Markets to measure their performance systematically and consistently  in  order to improve the  organization’s  management and  to increase the satisfaction of  society  with  provided  services and  their accessibility……” one of the respondent (15th April, 2021) 
Also, in the same situation RMO describes the performance measurement system in the mineral markets should be based on the objectives set by strategic plans and it should measure their achievement. In such a way the preconditions are created for systemic observation of performance processes of these Markets by collecting the information necessary to describe the present situation and to foresee the changes in case some tasks have not been implemented. Furthermore, during the face to face interviews RMO said:
“…...as authorities responsible for management and monitoring of these Mineral Markets found in Geita region we have already set up goals and objectives which used as a tools to assess the performance and efficiency of these markets….for example one of our target is to make sure that in every month the Geita Mineral markets receive not less than 500 kg of gold, this goal is compulsory to be  implemented by all my subordinates into their   working areas, therefore, the aims of these effort is to improve the performance measures.......” one of the respondent (15th April, 2021)
The performance measurement system in public sector has to match the selected strategy, while the measurement criteria have to be selected according to the measurement perspectives with regard to activities of public sector organizations. Therefore, according to responses of respondents the finding revealed that the RMO office, Tanzania Commission of Mineral, Ministry of Mineral and other government organization responsible to mineral markets have not clear performance measures strategies being implemented in these markets. So there is a needs of Authorities to set, introduce implements performance measures so as to improve the efficiency of Mineral Markets.
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Figure 4.11: Geita Gold (Mineral) Market Found in Geita Town

Source: Field Data, (2021)
4.7 Summary of Findings
The main objective of this study was to investigate the emerging social and economic opportunities of mineral market in Tanzania in Geita Region where there is major and prominent mineral market, which in one way or another linked directly to the socio-economic development of the communities in a particular area of study. The study was conducted in Geita Region at Geita Town, Katoro and Buseresere mineral markets where many people engaging in mining activities use these markets as the mineral trading point. The study employed a multi-stage sampling procedure involving purposive selection of the study area which are much more benefited with the emerging socio-economic opportunities of mineral markets. The study adopted qualitative approaches for data analysis. The study was guided by four specific objectives; the first objective was to determine the sources of people’s income generation after the launching of mineral’s market in Geita region; the second objective was to assess impact on employment opportunities resulting from access to Mineral Market in Geita; third objective was to describe kind of businesses emerged after the Mineral Market was launched; and finally to analyze effective measures to be taken so as to maintain mining market at the study area. Geita region is the region in United Republic of Tanzania (URT) which its people depend on mining activities as the main economic activities, as the influence of mining activities GoT decided to open a formal mineral Markets to monitor and control the Mineral businesses where by these Markets also played a vital role in creating socio-economic opportunities and promote the rise of people development as well as its wellbeing. 
Geita Mineral markets receives about 98% of total Gold minerals produced in Geita region and other neighboring region of Shinyanga, Mwanza, Simiyu, Singida and Tabora. The findings have also identified number of emerging socio-economic opportunities after the introduction of Mineral Markets including: The rise of level of personal income generation to the people, the increase of employment opportunities resulting from access to mineral market, the opportunity of launching various types of business and the rise of government revenues and collection. These opportunities enhance the people of Geita and Government to promote the community willingness to use and maintaining the efficiency of these Markets for the present and future generations. Interviewing key people directly or indirectly involved in Mineral Market activities and mining activities was one of the methods used to compile data in this research. The researcher interviewed various respondents from Geita Town, Katoro and Buseresere. The researcher however, interviewed Resident Mining Officer (RMO) of Geita region on the background of mineral markets and mining activities in the communities and discovered that the ideas of launching Mineral markets started on 22 January, 2019 during the meeting of the fifth president of united republic of Tanzania   with the minerals stakeholder held in Dar es Salaam then Geita region launched the first mineral markets which stared its operation on 17th March,2019. Since then the miners and mineral market stakeholders were enjoying opportunities influenced by these markets.
From this study the researcher discovered that Geita Town have been heavily benefited by the mineral markets and have had vital influence on socio-economic opportunities emerged on the surrounding communities. The Selling of food, trading of goods and service, Improvement of housing and living standards, increasing of salaries from employers and Purchases of the assets were reported as the most common opportunities created by existence of mineral markets in the areas. Nevertheless, Mineral Dealers, Brokers, Artisanal miners, RMO, and mineral markets stakeholders from Geita, Katoro and Buseresere gave many suggestions on the collective measures to improve efficiency of mineral markets. Provision of education to public on the significant of mineral market, Transparent in selling and buying minerals, Community participation and involvements, Developing policies which will enable monitoring of the market, Improving security services, Service infrastructures should be improved, Improvement of customer care in mineral market, Employment of the competent and skilled workers and Developing a performance measures. All these means that, the residents were aware of the emerging socio-economic opportunities of mineral market and were willing to be involved in policy and mineral market regulations making and implementation so as to ensure its sustainability. Also, the findings found that these mineral markets not only benefits communities, also the GoT have been benefited from these mineral markets because since its launching the collection of government revenue has been higher and easier because all mineral dealers, brokers and all people who have licensed to buy minerals are all found in one designated place and this make easy for governments agencies to monitor those people who responsible for revenue payments. 
The findings revealed that since the establishment of mineral markets the governments through ministry of minerals and the commission of mineral experiencing the rise of revenues collected from mining sector from royalties and inspection fees whereby after Geita mineral market launch in March, 2019 the revenue collected in this month was 177,163,291 but the following months the collection of government revenues is no less than 3,098,492,805.Therefore, the total revenue collected in Geita Mineral market since have launched up to March,2021 is 73,176,192,372.
CHAPTER FIVE

5.0 CONCLUSION AND RECOMENDATIONS

5.1 Introduction
The research was carried out to investigate the causal – emerging socio-economic opportunities of the mineral markets in Tanzania: a case study of Geita region where the mineral markets are launched and influences social and economic development of the Geita region. The specific objectives were: to determine the sources of people’s income generation after the launching of mineral’s market in Geita region; to assess impact on employment opportunities resulting from access to Mineral Market in Geita; to describe kind of businesses emerged after the Mineral Market was launched and lastly to analyze effective measures to be taken so as to maintain mining market at the study area.
5.2 Conclusion

The study on emerging socio-economic opportunities of mineral markets has revealed several essential opportunities that have been emerged due to the influence of these Markets. It highlighted the views of people benefited to those socio-economic opportunities of mineral markets through questionnaires, face-to-face interviews, documentary review and direct observation. Though the existence of mineral markets people have witnessed  a lots of social and economic changes into their community (such as building of modern structures; increase of food business; rise in trading of goods and service; improvement of housing and living standards; increasing of employee’s salaries from employers; purchases of  assets; increase of new investment projects such as modern hotels, rental houses, businesses apartment, transportation facilities as well installation of new and modern Mineral processing machines) the majority of the respondents were happy with these Markets because they are enjoying the opportunities of its existence in their community. It is however Mineral Markets resulted into formalization of mining activities and mineral trading Businesses, also has created a room of trust for financial institutions to provide loans and capitals to the mineral dealers, brokers and groups of artisanal and this loan contribute to the increase production which also promote the efficiency performance of mineral Markets. 

The socio-economic opportunities in Geita  has been increasing exponentially since the launching of mineral markets but the consistency in operation of these markets and awareness of people on the significant of these markets is one  of  the  most  challenging  problems for  a  government to address, and the  GoT has made policies and regulations to guide the activities taking place in minerals markets that  would  lead  to  the  successful  management of  these Markets if  once  strictly  put  in  action. The Mining (Mineral and Gem Houses) Regulations of 2019 put emphasis to the all people engaging in mining activities use mineral markets to sell or buy their minerals. For example, section 24. (1) states that “Trading on the mineral exchange shall take place on the physical trading floor of the Mineral and Gem Houses (Mineral Markets or on an electronic platform provided by the Commission”, the implementation of this regulation would be an effective methods of insisting people to use mineral market for most beneficial ways for all parties involved directly or indirectly. However, mineral markets is still a strong force in creating socio-economic opportunities and stimulate development of the region given these considerations. On other hands, the Governments of Tanzania and mineral markets stakeholder should at all times adhere to the acts and regulations governing mineral markets operations specifically on the aspect of accountability, responsibility and transparency, and should continuously partner with each other in providing advocacy and awareness on the favourable contributions of mineral markets in the lives of the people and the community (Magai & Márquez-Velázquez , 2011). Further investigation of the emerged socio-economic of mineral markets to the community is necessary because currently little is being done to rise the communities awareness on the significant of these mineral markets. The sustainability and increases of socio-economic opportunities emerged as the result of launched mineral market in Tanzania depends on the efficiency and consistence in performance of mineral markets then the opportunities has become extensive to the communities. Without the implementation of collective measures of improving the efficiency of mineral markets, the trend of emerged opportunities to the communities will begin to diminish gradually.
5.3 Recommendations
From the major findings and conclusion of the study, the researcher included the following recommendations to be taken into account in order to improve the efficiency of mineral markets in Tanzania.

5.3.1 Recommendations to Decision Makers
To ensure the sustainability and efficiency of mineral markets the following under-listed recommendations were suggested:
(i)  Tanzania commission of mineral and ministry of mineral should increase an efforts of providing education to the miners, dealers, brokers and all mining stakeholders on the significant and importance’s of mineral markets. This could enhance their commitments towards the use of these markets sustainably and also improve the socio-economic livelihoods of the communities.
(ii) The Tanzania government through the Tanzania commission of minerals should call for high level decision making forum involving all mineral markets and mining stakeholders to discuss the problems associating with mineral markets and come up with immediate solutions which could improve the efficiency of mineral markets.
(iii) The Tanzania government through the Ministry of Mineral should invest in supporting artisanal and small miners through conduct geological survey to search for the new mines areas, provide financial supports, mining equipment and mining licenses. This could enhance the increase of mineral production as well as improve the efficiency and sustainability of mineral markets.
(iv) The Tanzania government through the Commission of minerals and Regional Administrative Secretary (RAS) should take initiatives to improve security services in all mineral markets. This could build trust of mineral markets stakeholders towards effective use of these markets.

(v) The ministry of mineral and the Tanzania Commission of mineral should Formulates job specifications guidelines to the government officials and Tanzania Commission of mineral officers working in these markets. This could harmonize the accountability of those workers and promote the efficiency performance of the mineral markets.
5.3.2 Recommendations of Local Government and the Responsible Community
(i) Adoption of specific Mineral Markets (The Mineral and Gem Houses) Policy Statement: There is a need for local government to adopt a new directive and effective Mineral Markets policy which can state and address clearly the significant and challenges of mineral markets regarding to the market management and operation. So, there should be a specific mineral markets policy statement bearing that all mineral trading and exchange activities should be conducted within the mineral market.
(ii) Delegate Power to the Ward Executive Officers (WEO) and Village Leaders: Political and religious leaders have more influence to the people. Village leaders and WEO should be given power to work closely and have a mandate and power to charge and penalize all miners and mineral markets stakeholders who committing any mistake which relate to mismanagement and threatening the efficiency of mineral market.
5.3.3 Recommendation for Future Research

The following recommendations for further research were suggested:
Any future study of Mineral Markets in Tanzania would benefit greatly from more extensive interviews with government officials at the beginning of the research.  An awareness of the socio-economic requires about markets and knowing more of the process of mineral markets operation and management would allow better and more specific questions for interviewing throughout the research.  In future studies, an in-depth survey of the communities around the mineral markets would prove critical information about more emerging socio-economic opportunities of mineral markets. Another location to be studied would be the mineral market (germ house) found in Mirerani protect area in Simanjiro District where there is prominent Tanzanite and other Germ stones trading hub as the emerging socio-economic opportunities influenced by the mineral market are likely huge. One future study that needs to be done is a comparison of the government revenues collected from mining activities including Royalties fee, inspection fee and service levies before and after the launching of mineral markets in Tanzania. A comparison of the mineral markets and socio-economic implications of these issues would prove most beneficial to the communities of Tanzania because it could impact future socio-economic opportunities.
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APPENDICES
Appendix I: Questionnaire for local community members
Introduction

I am Buhari Mdiliko Seiph, the student of the Open University of Tanzania (OUT), pursuing Master of Art in Natural Resources Assessment and Management. I am conducting a research on the emerging socio-economic opportunities of mineral markets in Tanzania: case of Geita region.

I would greatly appreciate your support in taking part in this study. Your responses are secret and will remain confidential. Most of the questions can answer by simply tick in brackets provided. 
SECTION A; Respondents information 

1. Gender 


1) Male 


 [image: image13.png]



             2)  Female 
            [image: image14.png]



2.  Age (Years);      1) 15-35 [image: image15.png]


 
2) 36-55 [image: image16.png]



3) More than56 [image: image17.png]



3. Level of education; 1) No formal   [image: image18.png]


 2) Primary  [image: image19.png]


 
3)   Secondary
[image: image20.png]


 


4) Certificate & Diploma [image: image21.png]



       5) Degree [image: image22.png]



 6) Other [image: image23.png]



4. Occupation;  

1) Employed
[image: image24.png]



2) Self-employed [image: image25.png]



  3) Other [image: image26.png]


  Specify….
5. Average income status of the area: 1) High [image: image27.png]


 2) Medium   [image: image28.png]


   3) Low    [image: image29.png]



PEOPLE’S INCOME GENERATION DUE TO THE EXISTENCE OF MINERAL MARKET
6. To what magnitude does the existence of mineral market influence to the following source of income? Tick the appropriate numbers using the scale below (To great extent=5, To some extent=4, low=3, very low=2, Not at all=1)

	No.
	Factors for income generation
	1
	2
	3
	4
	5

	1
	 Selling of food
	
	
	
	
	

	2
	Trading of goods and service
	
	
	
	
	

	3
	Improvement of housing and living standards 
	
	
	
	
	

	4
	Increasing of salaries from employers 
	
	
	
	
	

	5
	Purchases of the assets
	
	
	
	
	


CORRECTIVE MEASURES TO IMPROVE THE EFFICIENCY OF MINERAL MARKETS
7. Indicate the extent to which the following should be employed by authorities and so as to have effective minerals markets. (To great extent=5, To some extent=4, low=3, very low=2, Not at all=1)

	No.
	Strategies for effective minerals markets
	1
	2
	3
	4
	5

	1
	Provision of education to public on the significant of mineral market.
	
	
	
	
	

	2
	Transparent in selling and buying minerals.
	
	
	
	
	

	3
	Community participation and involvements.
	
	
	
	
	

	4
	Developing policies which will enable monitoring of the market.
	
	
	
	
	

	5
	Improving security services. 
	
	
	
	
	

	6
	Service infrastructures should be improved.
	
	
	
	
	

	7
	Improvement of customer care in mineral market.
	
	
	
	
	

	8
	Employment of the  competent and skilled workers
	
	
	
	
	

	9
	Developing a performance measures.
	
	
	
	
	


Appendix II: The Research interview guide.

Q1.
What are the sources of people’s income generation in Geita Region? 

Q2.
Is there any types of business emerged in Geita due to the existence of 
mineral market?
Q3.
Are there any changes in social and economic opportunities in Geita Region 
since the launching of mineral market?
Q4.
Do you think the Geita communities are benefiting from the changes in Q3?
Q5.
What are the collective measures to be taken to ensure efficiency and 
sustainability of mineral market in Geita Region?
