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ABSTRACT

The study assesses the impact of CSR on financial performance of the Telecom Companies. The research was conducted in Dar es Salaam region by selecting a case study of TIGO Tanzania. The study selected a sample of 133 respondents where a sample was obtained through purposive sampling technique. The data was collected by using interview and distribution of research questionnaires. Data analysis was conducted using content analysis and Statistical Packages of Social Science (SPSS). SPSS was used to run multiple regression analysis which is also based on correlation analysis in order to arrive into conclusions. The findings of this study show that CSR has positive effects to the financial performance of the corporate. That, there have been no actual evidence of impact of CSR is documented toward financial performance of the company. Adopting CSR involves non-refundable costs and it is considered by its nature to rest on voluntariness of the corporate to be responsible to the society without the monetary or profit motives. I was further found that, although TIGO Tanzania engages in CSR but it is inefficient on its policies and mechanisms of implementing CSR. Basing on the findings, it is recommended that the there is a great need for companies to have effective CSR policies and mechanisms which will make CSR influence the financial performance of the company. This means CSR should not focus only on moral influence but it should also target to meet the companies goals.
Keywords: Telecommunication, Financial Performance, Corporate Social Responsibility, Telecom.
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CHAPTER ONE
INTRODUCTION

1.1 Chapter Overview 
Chapter presents the background information of the study, statement of the problem, research objectives and research questions. It further states the significance, limitation and organization of this study. 
1.2 Background of the Study

This study rests on assessing the impact of CRS to the financial performance of a corporate. Under CSR the stakeholders expects to benefit from the corporates’ business, and on the other hand, corporates’ business needs a stable social environment that provides a predictable climate for investment, trade and improvement of corporates’ productivity. The stakeholders of CSR may include employees of a corporates who expects good relations, labour welfare, worker health, safety and good working conditions from the company as CSR. In return the corporate expects to benefit loyalty, attraction and retention of employees who are the working force of the corporate. Another stakeholders are customer and suppliers who with CSR are attracted and increased (Chaffee, 2017). 
Furthermore, CSR is realized through the environmental impact like adoption of clean technologies, pollution prevention and helping community in needs like poverty eradication and education. That, with the existence of good policies regulating CSR a corporate business enhances reputation and credibility among stakeholders. In todays’ independent world understanding and taking into account of society’s expectations is quite simply enlightened self-interest for business. Githinji (2015). Historically, the concept of Corporate Social Responsibility (CSR) can be traced from industrial revolution era (Meechan, 2006). This was in 1800s when there was a growing concern about workers wellbeing and productivity among industrialists. During the industrial revolution era there was increasing criticism in respect to the emerging factory system, poor working conditions and the then employment practice which were contributing to social problems, including poverty and labor unrest. The greatness of CSR during industrial revolution was inconspicuous (Milton Friedman, 2007). At this era CRS was considered as much of ethical influence to help the society in need rather than enhancing productivity of the corporates.

The increasing globalizations have influenced much the transformation in the implementation of CSR. According to Wood et al (1991) and Crane and Matten (2004) CSR was tied to the political, social and environmental challenges of globalization. This is due to the fact globalization  is associated with a limited set of global governance mechanism and weakened national governments while on the other side private sector, wealth, power and impact. Stiglitz (1984). Companies have raced to communities and engaging into CSR. Various parts of African countries and Asia CSR culture was experienced even before colonial traders’ regime (Chatterji, 2011). During pre-colonial regime in early 1950s the concept of CSR was known as nobility obliges and it has experienced rigorous reappearance (Mintzberg, 1986). 
There are different perceptions in respect to the effects of CSR to the financial performance of the companies particularly in telecommunication sector. Different authors have approached the impacts of CSR in various ways which can be categorized in to two main categories. These includes authors who states that CSR worsens a company’ competitive positions. For instance, according to Windsor (2001), elaborates that CSR involves costs from the company and therefore worsens a forms’ competitive position. Besides, on the other hands some authors portrays that CSR have positive impacts not only to the community but also to the corporates.  CSR is increasingly seen as a way companies or firms engage their external environment to develop linkages between business strategies and societal stakeholders’ impact strategies (Browne & Buttall, 2013).
Multinational Corporations (MNCs) contends to access low-income markets like Africa for searching legitimacy and growth opportunities. Giving an example of Malaysia, Multinational Corporations provides income supports and build public housing as a way to gain legitimacy to operate. Moreover, in India corporate social responsibility takes a variety of forms which may include the building wells and building rest house; religious grants; commissioning relief works in times of disaster so as to gain social status; art and culture; public welfare; and developing infrastructures (Enels, 2005; Greider, 1997; & Chatterji, 2011). It revealed that with the technological advancement and increase of business competitive at the globe, CSR is considered to have both behavior influence and intention of facilitating the financial performance of the company.
CSR in Tanzania is experienced in several companies. TIGO Tanzania being one of the leading telecommunication company, have participated in several CSR. The Corporate Social Responsibility policy of TIGO focuses on three basic areas which are digital inclusion; education; and business entrepreneurship. Under digital inclusion TIGO Tanzania involves in providing access to information and communication technology to the society. It is used as a tool of facilitating education advancements, supporting economically and encouraging social wellbeing. Moreover, TIGO Tanzania supports education sector and supports business entrepreneurs by equipping them with skills on building business. It also creates different forums for learnings and sharing ideas on business. (TIGO Official website).
Basing on the above cited literatures it is revealed that CSR have both importance to the stakeholders and financial advantage to the corporate. However, literatures have left some gaps of which researcher intend to cover under this study. The literatures have not addressed on CSR to the telecommunication sector particularly in Tanzanian context, the issues which was covered under this study. It as also been found that many literature depend on the secondary method of collecting whereby they only review the annual report in determining the financial performance of a corporate while under this study the researcher discussed into detail and use both primary and secondary method of data collection. This research assesses the non-financial parameters rather than many literatures which focuses only on financial performance.
Now therefore, this study makes a detailed analysis on the impact of CSR to the financial performance of a corporate. The researcher links the relationship between the independent variables, control variables and dependent variables. The link is on the relationship of independent variables which is the perception of managers, corporate officers, employees and customers toward dependent variable which is better financial performance which will lead to increase of customer’s attraction, retention and loyalty; employee’s attraction and retention; and general corporate productivity which is access to capital by advancing corporate reputation and brand of business. The focus is based on TIGO Tanzania as one of leading Telecommunication Company which have engaged much in various CSR. The selection of TIGO Tanzania as a case study is based on the reason that the company have many customers all over the country with its involvement in CSR is more important to the community who are stakeholders, but also on the other side TIGO Tanzania provides important service to the community hence requires to maintain financial stability.
1.3 Statement of the Problem 
CSR can be viewed as a tool employed by firms to take responsibility of standing for the values that benefit the whole society. However, in doing so the corporate should not put itself in the position of being affected financially. Both the society and the corporate should take a reciprocal obligation of not destroying the benefit of the other. (Mbirigenda, 2015) TIGO Tanzania has participated in the different corporate social responsibilities. It has incurred several costs in the implementation of the corporate social responsibility. For instance in July 14, 2016 TIGO Tanzania entered into a partnership with the Ministry of Communication, Works and Infrastructure to facilitate the rollout of internet access points in the country’s secondary schools so as to complement the e-Schools Project for a period of 2 years.
The e-school’s project is among various projects that TIGO has undertaken to support community initiatives through the telecom’s corporate social responsibility portfolio. They include donation of over 2,700 desks to needy primary schools in a sustainable venture that is meant to alleviate the serious shortage of desks in the country’s schools. Moreover, in 2015 TIGO partnered with Dar Teknohama Business Incubator (DTBI), a local NGO to offer scholarships worth over Tsh. 300m/- (about $ 136,363) to cover tuition fees, research fees, meals and accommodation for a period of four years to nine students undertaking ICT courses in local universities. Besides, TIGO Tanzania’s partnership with UNICEF was critical for scaling-up the decentralized birth registration system to two more regions, successfully registering more than 290,000 children under the age of five since September 2016. 
In the promotion of education, TIGO in 2015 alone donated 2,000 desks in various primary schools benefitting 6,000 pupils across the country. This initiative continued in 2016 in parallel with Tigo FIESTA 2016 season where 5,700 desks was to be donated across the country before year end to lift more than 17,000 off the floor.  Notwithstanding the contribution made by TIGO Tanzania through its CSR policy but there have been no actual evidence of impact of CSR is documented toward financial performance of the company. 
Adopting CSR involves non-refundable costs. CSR is considered by its nature to rest on voluntariness of the corporate to be responsible to the society without the monetary or profit motives (Lukman 2017). For instance, cost for purchase of pollution reducing equipment, and being social responsible like supporting community in poverty or in need of education makes corporates runs costs which are non-refundable. This is a very big challenges to the financial performance of a corporate especially if the CSR policy is not efficient. Besides, there are existing corporates with no CSR policy, while others have policy existing but not implemented or partially implemented which as a results affects the financial performance of the corporates. Now therefore, this study aims at examining the effects of CSR to the financial performance of the telecommunication sector in Tanzania, focusing on TIGO Tanzania as a case study which have revealed to have invested much finances in CSR.
1.4 General Objective
To assess the impact of corporate social responsibility on financial performance of the Telecom companies. The researcher is delving on examining the impact of CSR focusing on TIGO Tanzania. 
1.4.1 Specific Objectives 
i. To determine the impact of community donation as a CSR toward financial performance of TIGO Tanzania.
ii. To determine the impact of CSR though creating good marketing place toward attraction of customers and financial performance of TIGO Tanzania.

iii. To determine the impact of creating a good workplace toward attraction, retention and motivation of the employees at TIGO Tanzania.

iv. To determine the impact of CSR through environmental initiatives toward the financial performance of TIGO Tanzania.

v.  To examine the link between CSR and brand recognition, social trust, good employee motivation and creation of good organization image or reputation.
1.4.2 Research Questions
i. What are the impacts of community donation as a CSR toward financial performance of TIGO Tanzania?

ii. What are the impacts of CSR though creating good marketing place toward attraction of customers and financial performance of TIGO Tanzania?

iii. What are the impacts of creating a good workplace toward attraction, retention and motivation of the employees at TIGO Tanzania? 

iv. What are the impacts of CSR through environmental initiatives toward the financial performance of TIGO Tanzania?
v. What is the link between CSR and brand recognition, social trust, good employee motivation and creation of good organization image or reputation?

1.5 Significance of the Study

The findings of this study will be helpful to the telecommunication companies and other stakeholders in telecommunication sector on bringing awareness in respect to the management of corporate social responsibility. It will also bring awareness on the impact of corporate social responsibility to the financial performance of telecommunication companies. Moreover, the study will influence positive perceptions of the employees, customers and the community on the impact of corporate social responsibility. This may encourage full participation and commitment of the employees, customers and the general community on the advantages of corporate social responsibility. It will also be helpful in identifying the challenges facing telecommunication companies in the implementation of corporate social responsibility. This will be helpful in calling upon the telecom companies to impose sufficient mechanisms in overcoming the challenges in implementing corporate social responsibility.
1.6 Organization of the Study

The researcher has divided this research into five chapters. Chapter one addresses on general information of the background of the study. Chapter two deals with literature review, it contains the ideas, theories and opinions of different authors in relation to the effect of corporate social responsibility to the financial performance of the corporate. Chapter three covers research methodology describes the various methods employed by researcher under this study. Chapter four presents the findings of the research, research analysis and discussion. It generally, presents what will be found in the field by researcher. Chapter five gives a conclusion of the study and recommendations advanced by researcher under this study.
CHAPTER TWO

LITERATURE REVIEW

2.1 Chapter Overview
This chapter defines key concepts and discusses theories used in this study. Moreover, it critically presents empirical literature and at the last part the researcher addresses on the research gap and conceptual framework.
2.2 Definition of Key Terms 
2.2.1 Corporate Social Responsibility

The term corporate social responsibility (CSR) is an equivocal concept which can be defined in various ways. CSR is defined to mean that apart from the responsibility of the firm or a business entity to its stockholders or investors, modern businesses’ responsibility extends to the society as stakeholders. (Kolb, 2018). The responsibility of the modern business extends to other stakeholders in the society who may include employees, consumers, government, the community at large, and the natural environment. (Mbirigenda & Msoka 2015). 
Corporate Social Responsibility means any activity done by a firm or a corporate which is designed to benefit a society. It may directly benefit the corporation itself or may not benefit the corporation directly. It defines how a company conducts its business in a socially acceptable way and that it is accountable for its effects on all of its stakeholders, including the environment. According to the World Business Council for Sustainable Development (WBCSD) Corporate Social Responsibility (CSR). CSR was described as business commitment to contribute to sustainable economic development, working with employees, their families, the local communities and the society at large to improve their quality of life (WBCSD, 2015). The Commission of the European Communities defines CSR as a concept whereby companies integrate social and environmental concerns in their business operations and in their interaction Social with their stakeholders on a voluntary basis (Commission of the European Communities, 2001). CSR is a commitment to improve community well-being through discretionary business practices and contributions of corporate resources – Kotler and Lee (2005). 
Generally, CSR involves community involvement, which may include Donation to public health; Sponsorship to arts, sports and culture; Assistance to vulnerable groups (women, orphanage, disabled etc) and Donation to the education, training and other organizations. CSR also involves human resource where corporates involves Training, seminar and workshop; Good working environment; and employee’s health and safety. CSR involves also on the corporate involvement in environmental matters like promoting environmental awareness and maintain sustainability of the environment. Lastly, CSR involves in disclosure of products and customers which includes customers satisfaction; provision for difficult to reach customers and disabled customers; and information about the quality of product and services.
2.2.2 Financial Performance

Financial performance is defined to mean business performance in a certain specified period of time, which is expressed by considering profits and losses during that time.(Mc Williams & Siegel 2018). It entails to determine the extent to which a corporate financial health over certain period of time is measured. (Naz & Ijaz 2016). Financial Performance is based on the interpretation of financial statements in determining the extent of a corporate profitability and financial soundness of the business. In determining financial performance the financial analysts assesse the corporate’s production and productivity performance, profitability performance, liquidity performance, working capital performance, fixed assets performance, fund flow performance and social performance. Financial performance examines the financial actions which are employed in order to generate higher sales, profitability and worth of a business entity for its shareholders through managing its current and non-current assets, financing, equity, revenues and expenses. 
2.2.3 Telecommunication Companies
Telecommunication companies are the companies which are registered and licensed to provide telecommunication services. In Tanzania the term ‘telecommunication services’ is defined under the Electronic and Postal Communications (Tele-Traffic) Regulations, 2018 to mean any transmission, emission or reception of signs, signals, writing, images and sounds or intelligence of any nature by wire, radio, optical or other electromagnetic systems. Generally telecommunication companies are dealing with the exchange of information over significant distance by electronic means which involves all types of voice, data and video transmission. Telecommunication companies includes the mobile phones operators. This study will specifically focus on TIGO Tanzania as one of the operating telecommunication company in Tanzania. 
2.3 Review of the Theories 

There are various theories on corporate social responsibility advanced by different authors, but under this study three main theories will be discussed. These theories are Monetary Theory of Corporate Social Responsibility, Ethical Approach on Corporate Social Responsibility and Legal Responsibility. (Raimi, L., 2017) 
2.3.1 Monetary Theory

Friedman initially stated monetary theory in 1970s. Under this theory, it is viewed that a corporation is profit oriented which focus on increasing the generation of profit through CSR. This means corporate social responsibility is used as a way for a corporation to maximize profit, which is also considered its responsibility in society. (Friedman, 1970). Monetary theory is considered a pure profit oriented view where it is considered that the more the corporation is involved in the society the better is the outcome for the corporation. That CSR targets on creating wealth for the corporation (McWilliams & Siegel, 2001). This theory emphasizes that the cost involved in taking social responsibility should be lower that the profit which the corporation obtains from it. Through this theory, it is true that the corporate benefits financially through taking responsibilities to the society. It purports that CSR is a business opportunity to the corporate and it is used as a tool for productivity. 
The strength of this theory is that it encourages much the investment in CSR as a tool for enhancing corporate productivity. However, this theory have received criticisms basing on the ground that it takes away the real meaning of the concept of taking responsibility to the community which is grounded on the voluntary giving back to the community without expecting to generate profit or gain from the society. Besides, the theory is relevant to this study especially in respect to the contribution of CSR to the financial performance of the corporate because it view CSR as an instrument to enhance financial performance of the corporate.
2.3.2 The Ethical Approach 

The ethical approach of corporate social responsibility is based on the ground that the corporation responsibility to the society is to be understood in factors than just maximization of profit. This theory purports that the corporation under CSR does not just focus only on its profit maximization on its own economic self-interests, but rather take the norms and interest of the whole society into perspective (Lukman, 2017). 
According to Freeman (1984) the corporation should on a voluntary basis act as an arena for the different stakeholders, which would be optimal for the corporation in the long run. The ethical approach centers the corporation at a position in a greater social context by taking the responsibility of standing for the values that benefits the whole society and not just within monetary terms. The corporation is considered to be responsible in ethical way by making the world a livable place. This theory is considered at a rational part of the corporation because the corporation makes it on voluntary basis to be responsible to the society (Lukman, 2017). 
The corporate takes moral responsibility to the society as a whole.  Although this theory addresses the key purpose of taking social responsibility which is giving to the community and supporting the community on some problems like poverty and other social services but it does not indicate if there is any financial benefits of engaging to the CSR. The theory is relevant to this study and it can be used to draw a conclusion that CSR have no direct positive impact to the financial performance of the corporate rather it is a voluntary giving back to the community.
2.3.3 Reasons for Corporate Social Responsibility 

There are different reasons for a corporation to take corporate social responsibility. These are considered by different authors to be economic drivers which may vary from one company to another basing on the different reasons. Generally, some of the basic drivers of corporate social responsibility includes attracting and retaining a talented and workforce; learning and innovation; maintenance and management of reputation; risk management; competitiveness and market positioning and operational efficiency. 
2.3.3.1 Building the Reputation of a Corporate

Corporate social responsibility may be used by the companies as an effective means for influencing the perception of the stakeholders which is the society. It influences the positive altitude and builds trust to the society by creating good relationship to the whole society which also leads to business advantage. This brings positive benefits in respect to how the corporate is judged by customers and the whole society. It also plays a vital role to the profitability and success of the corporate. It is suggested that there should a positive link between corporate financial performance and societal activities (Andriof & Waddock, 2017).
2.3.3.2 Influence to the Innovation and Business Opportunities 

Corporate social responsibility can be used as a tool for a corporate to find more business opportunities. It is due to the reason that CSR puts a corporate more close to the society to respond to environmental and societal risks which at the end a corporate turns it into the opportunity. The corporate learns from the society and gets to acquire the long-term survival of any business. 
2.3.3.3 Management of Risks 

Companies uses corporate social responsibility to reduce avoidable losses, managing risks, identifying new immerging issues and uses leadership positions as a tool of gaining competitive advantage. 
2.3.3.4 Marketing Advantages and Competitiveness

Companies may use corporate social responsibility as a tool for marketing its business and draw consumers away from competitors. This increases the profitability of the company because the corporate is branding itself by using the services offered to the society as part of corporate social responsibility.
2.3.3.5 License to Operate

The grant of licenses to operate to the corporate considers also the commitment of the corporate to the society. For instance, many investors in the business which have impact to the environments are required under the Environmental Laws to obtain the license after showing how the operation of the business will consider protection of the environment under the environmental sustainable development. For instance, in Vietnam, the lack of a respective legal foundation and weak law enforcement was considered as factors which have hindered the development of CSR (Le, 2011). This theory is relevant to the study because it addresses on the legal influence to the corporates to engage in CSR. However, under this theory it presupposes that the corporate engagement in CSR is not influenced by the financial reasons and that being the case it does not draw conclusion on the important of CSR to the financial performance of a corporate.
2.3.4 Review at the Globe Context 
According to Chaffee, E. C., 2017 who conducted research on the origins of corporate social responsibility, points out that many business advisors and corporate managers’ supports corporate social responsibility as a good behavior without giving out the reasons. The author states further that the reason for CSR behavior is due to the nature of a corporate. The nature of corporate was elaborated using a collaborative theory. According to collaboration theory the corporation apart from seeking profit, it is obliged it is obliged to treat each other in good faith. 
When the corporate is acting in good faith in the circumstances of either when the business entity is uncertain, or a corporate engages in the business which neither financially benefits nor financially harms the corporation, it should engage in socially responsible behavior to ensure compliance with the implied duty of good faith within corporation. Although the author points out that CSR to be a good behavior of supporting the society in need, however does not elaborate into detain the financial effects or benefits which corporate gains from CSR. This gap will be covered under this study.
Ganiyat, (2015) Istanbul, Turkey Proceedings of SOCIOINT. The author employed content analysis by analyzing data from published sources such as Annual reports and CSR reports. In his findings the author puts corporate social responsibility basing on four theories which are: instrumental theory; political theory; ethical theory and integrative theory of corporate social responsibility. Under the instrumental theory the corporation is considered as an instrument for creation of wealth as the only social responsibility. The author recommends that the corporation engage in CRS for purpose of generating profit. Under political theory the author elaborates that the responsibility and relationship of corporate to the society is associated with its social power while under ethical theory states that corporate engage into social responsibility behavior basing on ethical perspective not for financial gain. Lastly, under integrity contends that business depends on society for its growth that is the reason they engage into CSR. This literature is relevant for the purpose of this study, however the author does not specifically focus on the corporate financial advantages of engaging into CSR, the gap which will be covered under this study.  
Riyadh, et al. (2019) “The Impact of Corporate Social Responsibility Disclosure and Board Characteristics on Corporate Performance.” Cogent Business and Management, Was of the opinion that corporate social responsibility is used as to satisfy the implicit expectations of stakeholders which in return improves a reputation of a corporate to the citizens. The good reputation of a corporate to the citizen has a positive effect to the financial performance by attracting the investors and other stakeholders’ bodies. The author further contends that disappointing stakeholders may bring negative consequence to the financial performance. This is due to the fact that the financial performance of a corporate operates basing on the customers satisfaction. The author recommends that the managers can obtain competitive advantages and reap more financial benefits by investing in CSR.
Akben-Selcuk, (2019) “Corporate Social Responsibility and Financial Performance: The Moderating Role of Ownership Concentration in Turkey.” States that the ideas of corporate social responsibility emerged after a realization of the need for an` economic responsibility embedded in the corporation business ethics where the corporation will be considered to be an instrument for wealth creation, and its social activities are only a means to achieve economic result. That SR is about business, government and civil society collaboration with the bottom line is the achievement of win-win situation among the three entities.   
According to World Business Council for Sustainable Development (WBCSD, 2015) in its article titled Corporate Social Responsibility. By using, context research method of analysis found that in their dialogues with diverse stakeholders throughout the world which have been conducted since 1998, it has been revealed that corporate social responsibility is perceived differently by different stakeholders depending on various local factors which may include differences in religion, culture government or legal framework. Thus, recommended that, in order to determine its financial consequences to the corporation one has to consider the purpose of the corporation to conduct CSR. This literature is relevant to this study because it indicates that CSR may have positive and negative financial effects to the corporation basing on the motive and other local factors influencing the corporation conducting it. 
2.3.5 African Context 
Githinji R. K., (2015) the Corporate Social Responsibility Strategies and Activities Employed By the Equity Bank in Kenya to Improve Its Performance. The author used case study methodology where he selected Equity Bank as a case study. The author found that CSR involves costs from the corporates thus if not looked upon affects the company negatively hence worsen competitive position of a firm. The author recommends and calls upon the companies, using Kenya as an example to keep into consideration the main purpose of supporting the community than looking for financial gains. This literature is relevant to our study by pointing out the core purpose of CSR however it does not point out the positive financial consequences of engaging into corporate social responsibilities.  The author does not addresses on the position of telecommunication companies like TIGO Tanzania. That gap will be covered under this study. 
According to Uwafiokun, (2014) in his article titled Corporate Social Responsibility and Development in Africa: Issues and Possibilities. The author used regression analysis where deferent corporate in Tanzania were comparatively analyzed. In his findings he contends that one of the reason of corporate social responsibility is monetary motive. That the monetary concept of CSR was initially propounded by Adam Smith’s notion of economic self-interests which focus on putting the interests of corporate first over the interests of the society and maximizing the profit of the company. 
Coldwell, David Alastair Lindsay, and Tasneem Joosub. (2015) “Corporate Social Responsibility in South Africa: Quo Vadis?” African Journal of Economic and Management Studies, 2015. Contends that under CSR the cooperation does not only have responsibility to the stakeholders but also to the generation of wealth of the corporate. The CSR should only be active if it leads to creating wealth for the corporation. That in nowadays consumers are aware of CSR thus it is important for the corporation not to neglect CSR as part of business. The role of business does not only focus on creating wealth but also acting responsibly towards stakeholders.

Sroka, et al. (2018) “Corporate Social Responsibility and Business Ethics in Controversial Sectors: Analysis of Research Results.” Journal of Entrepreneurship, Management and Innovation, explained on the importance of traditional views of doing business in maximizing profit. However, the in today’s business environment it is no longer accepted instead the corporation have adopted corporate social responsibility which basically focus focuses on economic, social and environmental performance.
Moreover this was reflected in the writing by Thomas Kimeli, (2016) in the book titled Corporate Social responsibility in Africa: Context, Paradoxes, Stakeholder Orientations, Contestations and Reflections, who further insisted that due to the existing different corporation with different financial capacity engaging into CSR for monetary gain will benefit big companies and destroy the nature of serving the community. This literature is relevant to our study however it only base on benefiting the society than the financial interest of the corporation. Another weakness is that the literature does not specifically address the situation in telecommunication sector basing on Tanzanian context, the gap which will be covered under this study.
2.3.6 Tanzanian Context

Shukrani, (2015), Corporate Social Responsibility in Tanzania: Experience of Misconception, Misuse and Malpractices. Contemporary Concerns in Development Studies: Perspectives from Tanzania and Zambia. The author used annual reports to collect data from corporates. The Author founds that there is a social contract between a business and the society where there are rights and obligation, and tradeoffs between the business and society. The author termed these social contract as a question of give and take. That each party has a reciprocal duties with others where on one side the consuming community has the obligation of making the trade-off between costs, sustainability and integrity. Both the community and business should play its role and no one should destroy the benefit of the other. 
The society turns to corporation for help with major social problems like poverty and the business is rewarding society be providing knowledge and skills of carrying out business and understanding modern society in more organized ways. Multinational Corporation (MNC) they take social responsibility to low income markets like Africa for the core purpose of searching for their legitimacy and finding marketing opportunity.  Corporate which are socially responsible have enhanced brand image and reputation to their society. 
Moreover, in making recommendations, the Author by giving example of telecommunication companies like Vodacom and Tigo; and Banks like Barclays and CRDB contends that they sometimes engage into CSR to create a need for the people to buy their products. For example, telecommunication and banking companies may provide education on entrepreneurship, finance and loans freely to the society for the key purpose of creating a need to the society, the need which is only filled by provision of their service. Although this literature is relevant to this study as it elaborates on the concept of CSR in telecommunication sector and Baking focusing on Tanzanian context but it does not specifically elaborate the practical effect of CSR to the financial performance of the corporate particularly in TIGO Tanzania by analyzing data basing on primary research.
Lauwo, Sarah George, Olatunde Julius Otusanya, and Owolabi Bakre. (2016) “Corporate Social Responsibility Reporting in the Mining Sector of Tanzania.” Accounting, Auditing & Accountability Journal, addresses on the ongoing debate on governance, accountability, transparency and corporate social responsibility (CSR) in the mining sector of a developing country context. The author takes a political economy perspective to consider the serious implications of the neo-liberal ideologies of the global capitalist economy, as manifested in Tanzania’s regulatory framework and in NGO activism, for the corporate disclosure, accountability and responsibility of transnational companies (TNCs). 
A qualitative field case study methodology is adopted to locate the largely unfamiliar issues of CSR in the Tanzanian. It was recommended that among other, CSR should not only focusing on generating firms profit but making it responsible to the society especially in mining sector where mining practice affects much the community, for instance the pollution of the environment. Isanzu, et al. (2016) “Impact of Corporate Social Responsibility on Firm’s Financial Performance: The Tanzanian Perspective.” Journal on Innovation and Sustainability, This study rests on investigating on the impact of CSR to the firm performance in the least developed countries by using a case study of Tanzania. It focuses on finding out the significance difference in financial performance of firms that engage in CSR relative to those that do not practice CSR. 
Independent sample t-test was used to test hypotheses. The data set included randomly selected 101 firms operating in Tanzania using accounting based measures of financial performance namely Returnon Asset, Return on Equity. The findings presented revealed that there is a significance difference in financial performance favoring those firms that do Corporate Social Responsibility, implying that CSR has a positive influence on firm financial performance. The author further recommends that firms should then engage incorporate social responsibility so as to improve their financial performance and managers should not underestimate the contribution they make by committing their time and resources to make sure their CSR programs are effective in order to achieve the competitive advantage.
Emel, et al. (2012) “Problems with Reporting and Evaluating Mining Industry Community Development Projects: A Case Study from Tanzania.” While reporting on contributions to community development is one way gold mining companies communicate the expanse and depth of their commitment to social responsibility. That, these projects are intended to provide the mine-proximate communities with some of the wealth and other benefits generated by mine development in their locales. It was found that the corporate reporting is misleading, ambiguous, and omissive. Much of the effort labeled community development benefited the companies directly via infrastructure development, food supplies to the mine cafeteria, and worker health. 
The author argue that, if Corporate Social Responsibility (CSR) projects are to be the primary way local people directly benefit from mine development, the relationship between the value of those projects and the wealth taken from the location should be considered, community projects should be well defined and differentiated from company-oriented projects, and community representatives should participate in monitoring the success and impact of community development projects. The study employed documentary review comparing the Report of AngleGold Ashanti of 2005, 2007 and 2010
Fulgence, Samuel E. (2016) “Corporate Social Responsibility in Tanzania,” Contends that CSR is viewed as one of the most important issue in our time for business prosperity. The author discusses on the role of politicians, government regulations, legislation, and voluntary standards play in the adoption of CSR strategies. The questions asked above are examined in a deep review of literature. The study employs inductive approach with a cross-sectional literature review, which applies the analytical research method to underpin the subject matter. More than 40 current articles, including peer and non-peer reviewed research papers, surveys and several materials such as books and newspaper have been gathered and reviewed accordingly. The analysis reveals that the CSR awareness and practice in Tanzania is increasing at a significant rate, despite the fact that there are a lot of challenges and barriers, which hinder its promotion. 
A number of factors influencing and promoting CSR practices, including CSR opportunities in Tanzania. The Author recommends on continues improvements in CSR because it will encouraging both foreign and local entrepreneurs to comply with CSR standards and codes of practice. Ng’eni, et al. (2015) “The Role of Corporate Social Responsibility (CSR) in Community Development in Tanzania.” States that Corporate Social Responsibility plays important roles in poverty reduction and in ensuring prosperity of the community surrounding its endeavors. This study uses desktop and library methodology to explore and present the Tanzanian context existing literature and facts on the role of Corporate Social Responsibility (CSR) in community development. The paper reveals that between 2001 and 2005 the mining Transnational Corporations (TNCs) along spent about US$ 20.94 million for various community development projects through CSR. It further reveals that in two years 2008 and 2009 different companies across industries spent about US$ 23.8 million for CSR initiatives 48.4% being on health, welfare and education in addition of cumulative amount US$ 6.7 million incurred by five selected companies for five years. 
It further divulges that the most activities for which substantial Corporate Social responsibility expenditure is incurred are education, healthcare, education, infrastructure (roads) while relative low expenditure is incurred on microfinance, electricity, Youth and HIV AIDS programs. The results imply that that poverty reduction and sustainable development will not be achieved through government actions alone. It requires helpful hands from all stakeholders including the business entities through the CSR initiatives and the like. With this reality countries, developing in particular, should work closely and institute friendly environment(Policy inclusive) that encourage the CSR activities among corporations.
2.4 Research Gap
Although the above literature have reviewed clearly on the concept of corporate social responsibility and its influence to the stakeholders, but the problem is that the existing literatures lack a research focusing on telecommunication companies especially in Tanzanian context. This being the case, very little is known about impact of CSR to the telecommunication corporates like TIGO Tanzania. Another gap is revealed through the research methods employed where many literatures uses secondary methods of data collection by reviewing the annual report of corporates to determine the financial performance of a corporate.
2.5 Conceptual Framework 

 Independent Variables 


   Dependent Variables 


Figure 2.1: Conceptual Model Developed from Literature Review

The researcher intends link the relationship between the independent variables, control variables and dependent variables. The link will be on the relationship of independent variables which is the perception of managers, corporate officers, employees and customers toward dependent variable which is better financial performance which will lead to increase of customers attraction, retention and loyalty; employees attraction and retention; and general corporate productivity which is access to capital by advancing corporate reputation and brand of business. The focus will base on TIGO Tanzania as one of leading Telecommunication Company, which have engaged much in various CSR.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Chapter Overview
This chapter presents study area, research design, research approach, study population, sample and sampling procedures, data sources both primary and secondary as well as data analysis methods and techniques.
3.2 Research Philosophy

This study employed positivist research philosophy. This is because in this philosophical approach the study focused much on testing the effectiveness of CSR to financial performance of the corporate. Positivism is a philosophical theory stating that certain positive knowledge is based on natural phenomena and their properties and relations. Thus, information derived from sensory experience, interpreted through reason and logic, forms the exclusive source of all certain knowledge. This research philosophy was chosen by the researcher because of the nature of this study which is basing on the factual knowledge. Since this study employs quantifiable observations that leads to statistical analysis on the financial performance of a corporate. It gives a room to a researcher to quantitatively describe the facts and information obtained from the respondents. (Cohen, 2007). This helps in determining the impacts of CSR to the financial performance of a corporate.
3.3 Research Approach

The researcher adopted induction approach. This study adopted goal-setting theory, which had been already established by Edwin Locke and Gary (1990). The qualitative approach has dominated this study and was supported by quantitative approach, which was used to measure numerical data. This approach was used in making an assessment on the effects of the CSR to the financial performance of the corporate. The researcher under this study employed different research methods. This is due to believe that all methods are valuable if used appropriately. A
t some points, the researcher will include some elements of both the positivism and interpretivist approach. Our over-riding concern is that the research undertakes should be both relevant to our research question, as set out in Chapter One, and rigorous in its operationalization. An interpretivist philosophy is required for this purpose, i.e. the understanding of how groups adopt and adapt to the use of 3-4 Information Systems, specifically Group Support Systems. By recognizing the lack of objectivity sometimes associated with interpretivist research methods, we adopt a positivist, quantitative approach to the development of our key research instrument. These various elements of our research approach are further elaborated in the following sections.
3.4 Research design and Strategy 
Research design is the arrangement of conditions for the collection and analysis of data in a manner that aims to combine relevance to the research purpose with economy in procedure. It constitutes the blueprint for the collection, measurements and analysis of data (Kothari, 2004). This study used case study research design, due to the fact that it offers the researcher with an opportunity for doing an in depth examination intensively and detailed information needed for the study as it covers a variety of characteristics ranging from individual to community level. It helped to get the detailed information and data about the effect of corporate social responsibility to the financial performance of the company. Before introducing the methodologies we use in this research, we summarized the key features of the key methodologies in the table, identifying their respective strengths and weaknesses. In the following sections, we justify our choice of methodologies and explain how they both operate and interoperate in our research.
3.4.1 Case Studies 
The researcher in addressing the effect of CSR to the corporate employed case study. The researcher used TIGO Tanzania as a case study. This involves an attempt to describe relationships that exist in reality, very often in a single organization. The Case studies may be positivist or interpretivist in nature, depending on the approach of the researcher, the data collected and the analytical techniques employed. Reality can be captured in detail by an observer-researcher, with the analysis of more variables than is typically possible in experimental and survey research. The weakness of Case studies is that it is restricted to a single organization for instance under this study it is in TIGO Tanzania and it is difficult to generalize findings since it is hard to find similar cases with similar data that can be analyzed in a statistically meaningful way.
3.4.2 Area of Study 

The study was conducted in Dar es Salaam Region particularly at the headquarters of TIGO Tanzania. TIGO Tanzania being the case study of this research has potential respondents who will help the researcher during collection of data on the effect of corporate social responsibility to the telecommunication companies. Moreover, Dar es Salaam Region is the most populated area with many customers of telecommunication and other members of the society who are stakeholders and beneficiary of corporate social responsibility. This was helpful to the researcher in getting adequate information for the purpose of this study.
3.4.3 Population of the Study Area
Population refers to a large group of people possessing one or more characteristics in common on which a research study focuses (Creswell, 2009). The population of study is defined as a group of subjects from whom the researcher expects to draw conclusions about the research topic (Kothari, 2004). The population of the study was 200 who constitute employees and staff management department from TIGO Tanzania. Other population studies were 30 customers of TIGO Tanzania.
Table 3.1: Population of the Study Area
	Respondents
	Population

	Managing Officers from TIGO Tanzania
	47

	Employees of TIGO Tanzania
	70

	Customers of TIGO Tanzania
	83

	TOTAL
	200


Source: Field Data, 2020
3.4.4 Sample Size and Sampling Technique
In determine sample size Yamane (1967) suggested simplified formula for calculation of sample size from a population which is an alternative to Cochran’s formula. According to him, for a 95% confidence level and 0.5, size of the sample should be 
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Where by 

n = Sample size

N = Population 

e = Level of Precisions (Level of tolerance 5% = 0.05)

1 = Constant
n =              200

                                   1+200(0.05) (0.05)

n =                   200

                                                1.5

n =          133 respondents     

The sample size of the study comprised of 133 respondents from the population of 200. The study used purposive sampling technique to obtain the sample size. Purposive is a non-probability sampling technique used to obtain respondents from TIGO Tanzania who are required to possess knowledge on CSR and financial performance. 
Table 3.2:  Sample Size of the Respondents 
	Respondents
	Number of Respondents
	Population
	Sampling Technique 
	Data Collection Tools

	Managing Officers from TIGO Tanzania
	39
	47
	Purposive Sampling 
	Questionnaire and Interview 

	Employees of TIGO Tanzania 
	48
	70
	Purposive Sampling
	Questionnaire and Interview

	Customers of TIGO Tanzania
	46
	83
	Purposive Sampling
	Interview

	TOTAL
	133
	200
	
	


Source: Field Data, 2020

This study used a sample size of 50 respondents. These respondents were selected from TIGO Tanzania and other beneficiaries of the CSR facilitated by TIGO Tanzania. This sample size was appropriate because it is large enough to provide the true picture of the situation, given time and financial resources constraints (Kalpana, 2011).
3.5 Data Collection Methods

The process of data collection was done in two stages namely library research and field research. Under the primary data collection, the researcher collected the first hand information.  This is data collected for the first time and happens to be original in character (Kothari 2006). This information were collected directly from the study area. The secondary data collection is a method of collecting data from the literature, reports, journal, magazine, internet and reports, which contains information relating to the effect of corporate social responsibility towards telecommunication sectors.
3.5.1 Primary Data

Kothari (2004) defines primary data as data, which are collected afresh and for the first time, and thus happen to be original in character. Primary data collection method used was questionnaires.
3.5.2 Data Collection Tools
Interviews: Interviews was a part of the researcher‘s field research. The researcher employed structured and unstructured interview. This method was employed to the respondents from TIGO Tanzania offices who provided data on the effect of corporate social responsibility to the telecommunication company. The interview was also conducted to academicians and other members of the society who are beneficiaries of corporate social responsibility. This method is important because it gives a wide range to the respondent in responding to the interview questions and become helpful to the researcher to acquire relevant information for purpose of this study.
Questionnaire: The researcher supplied questionnaires to some respondents as an instrument to collect data. This method involved the distribution of questionnaires through various means to respondents. The target respondents includes some officers of TIGO Tanzania particularly those who was not available for an interview. Other target respondents who was supplied with the questionnaires includes academicians and other members of the society who had no convenient time to conduct an interview. This method was helpful because it gives the respondent enough time and hence becomes able to provide detailed data basing on their experience, feelings, opinions and give their recommendations for the purpose of this study. It is also less time consuming.
3.6 Data Analysis 

This data collected from the case study was analyzed quantitatively. Quantitative data analysis is an analysis of the value of data in the form of counts or numbers where each data set has a unique numerical value associated with it, (Pallant, 2011). It includes the calculation of frequencies of variables, descriptive analysis and differences between variables. The researcher under this study employed Correlation Data Analysis which is a statistical method used to evaluate the strength of relationship between pair of two or more quantitative variables, (Pallant, 2011). The researcher employed correlative analysis in evaluating if there is a relationship between CSR on one side and the financial performance of the organization on the other. ALSO linear Regression. 
3.6.1 Variables and Measurements Procedures 
This research contains independent variables CSR which involves Community donations, good workplace, good marketplace, and environmental support which is linked to the dependent variables which is better financial performance which includes increase on customers, Net profit margin, return on assets and total profit
Table 3.3: Variables and Measurements Procedures 
	Variables of independent variables CSR
	Observed variable
	Controlling Variables
	Dependent variable

Better financial performance

	A: Community Donation  
	A1: Contribution to religious charities

A2: Partnership with NGOs

A3: Sponsorship of sports tournaments

A4: Employee volunteering

A5: Contribution to education initiatives

A6: Contribution to disaster relief

A7: Contribution to community health initiatives
	Brand recognition

Good public Relation

Good organization image and identity 

Social Trust 

Reputation
	Increase on customers

Net profit margin

Return on Asset

Total profit



	B: Creation of Good Workplace 


	B1: Health and safety

B2: Lunch and refreshments

B3: Credit for housing/education

B4: Bonus/ rewards to employees

B5: Sponsor/finance higher education

B6: Training and development

B7: Recreational facilities

B8: Freedom of association and collective bargaining

B9: Work-life balance

B10: Formal representation of workers in decision making

B11: Women representation in the Board of Directors development policies
	Improving the employees ethical
	

	C: Support on Good Marketplace
	C1: Consumer awareness

C2: Restrictions on suppliers

C3: Suppliers’ empanelment

C4: Customer grievance handling

C5: Codes for advertising
	New Market Opportunity 

Enhanced Customers’ Trust 
	

	D: Environmental Support 
	D1: Explicit environment policy

D2: Use renewable sources of energy

D3: Policy of recycling/treatment of waste

D4: Provision of environment pollution

D5: Environmental awareness

D6:Substitution of polluting/hazardous

materials

D7: Voluntary information to consumers

D8: Environmental emergency plan
	Good Public Relation 

Good Organization Image

Social Trust 

Reputation 
	


Source: Field Data, 2020

3.7 Validity 

The term validity can be defined to mean the extent to which testing instruments actually measure the concept declared to measure. (Burns & Burns, 2008). It indicates the degree to which an instrument measures what is supposed to be measured. (Saunders et al. 2007).  Under this study validity was measured using confirmatory factor analysis (CFA) to see the items loaded as predicted (IBM-SPSS_ AMOS_24). When the confirmatory factor analysis (CFA) was performed the modal was not exactly fit, but the relationship between the items were substantial and very strong relationship. 
3.8 Reliability 

Reliability refers to the consistency and stability of the findings that enables the findings to be replicated (Burns & Burns, 2008). A reliability analysis using Cronbach’s alpha (α) was conducted to estimate the reliability of the predictor variables. The higher Cronbach’s alpha value is 7 which show a greater scale reliability. Cronbach’s α analysis is a useful way of determining internal consistency and homogeneity of groups of items in tests and questionnaires (Burns & Burns, 2008). 
In assessing, the effect of CSR to the financial performance of the Corporate all variables were tested for reliability and it was found that all variables were found to be reliable. Table 3.2 below shows scale of reliability test where in respect to CSR 1 where the Cronbach’s Alpha 7.6, followed by CSR 2 (8.2), CSR 3 Cronbach’s Alpha 7.4. CSR 4 Cronbach’s Alpha 8.8, CSR 5 Cronbach’s Alpha 8.1. 
Table 3.1: Scale for Reliability Test 

	Variable 
	No of items
	Cronbach’s Alpha 

	CSR 1
	133
	.7.6

	CSR 2
	133
	.8.2

	CSR 3
	133
	.7.4

	CSR 4
	133
	.8.8

	CSR 5
	133
	.8.1


Source: Field Data, 2020

Note: 
CSR 1 = Impact of community donation as a CSR toward financial performance of TIGO Tanzania

 CSR 2 = Impact of CSR though creating good marketing place toward attraction of customers and financial performance of TIGO Tanzania

CSR 3 = Impact of creating a good workplace toward attraction, retention and motivation of the employees at TIGO Tanzania

CSR 4 = Impact of CSR through environmental initiatives toward the financial performance of TIGO Tanzania

CSR 5 = Link between CSR and brand recognition, social trust, good employee motivation and creation of good organization image or reputation

3.9 Ethical Consideration

The study took into consideration rights of the respondents, institutions and individuals who are affected by the research. Various ethical considerations comprising of confidentiality of data, behavior, and objectivity of the researcher, the use of simple language, effect of data use, analysis and report, informed consent and reaction of participants was observed. Regarding the informed consent, the subjects or respondents were informed on their rights, the purpose of the study, the procedure to be considered and the potential risks and benefits of their participation. On the other hand, the use of simple language aimed at easy understanding of the participants to minimize the possibility of coercion or undue influence. In addition, the subjects’ physical, emotional and psychological capability was taken into consideration together with the right to withdraw at any time. The respondents were further informed that their participation was voluntary and that refusal to participate would not result in any loss of benefits that the subject is otherwise entitled.
CHAPTER FOUR

ANALYSIS AND DISCUSSION
4.1 Overview 

This chapter presents the findings and an analysis of the data collected from the field. It is based on three main parts which include the presentation of sample description of the respondents; research findings; and discussion of research findings. 

4.2 Sample Description 
Table 4.1 show different sample description of the respondents basing on age, sex, gender, education and position. The respondents age were distributed in different categories where respondents aged 59 and above were 10 (7.5%) followed by those aged 49 – 59 who were 14 (10.2%); respondents aged between 39 – 48 were 24 (17%); respondents aged 29 – 38 were 38(27.7%); and respondents aged between 18 – 28 were 47 (34.3%). The table indicates that majority of respondents were aged between 18 to 28 years followed by respondents aged 29 – 38 years.

Table 4.1 Show that 49 (36.8%) of respondents were female and the remained 84 (63.2%) were male.  Moreover, respondents were categorized basing on their education qualification were degree holder are 86 (65%); diploma 37 (27%); and certificate 10 (7%). Besides, respondents were also categorized basing on the positions were Customers were 71(53.4%); employees 49(36.8%); and Managing officers were 13(9.8%). 

Table 4.1: Sample Description 
	S/N
	
	Frequency
	Percentage 
	Mean
	Std. Dev

	1
	Age 

59 and above 

49 - 59

39 - 48

29 - 38

18 - 28
Total 
	10

14

24

38

47

133
	7.5

10.2

17.5

27.7

34.3

100
	2.26
	1.255

	2
	Gender 

Female

Male

Total 
	49

84

133
	36.8

63.2

100
	1.37
	.484

	3
	Education 

Degree holder

Diploma

Certificate

Secondary School

Primary School

Total
	86

37

10

-

-

133
	65

27

7

0

0

100
	4.57
	.631

	4
	Position 

Customers


Employee


Managing Officer

Total

	71

49

13

133
	53.4

36.8

9.8

100
	2.44
	.667


Source: Field Data, 2020

4.3 Descriptive Statistics for the Impact of Community Donation as a CSR toward Financial Performance of TIGO Tanzania

Table 4.2 shows that highest mean score 4.00 indicates that community donation serves as a source of competitive advantage. It is also followed by mean score 3.38 which reveals that community donation attracts investors; promotes long-term profit for business (mean score 3.71); improves business image and reputation (mean score 2.97); and enhances core business activities (mean 3.14). Besides, it also reveal that the engagement of TIGO Tanzania in to community donation has average score (mean score 2.72). It also revealed that average mean score of 2.72 indicate that the community donation have average impact to the financial performance of TIGO Tanzania. 
Table 4.2: Descriptive Statistics for the impact of Community Donation as a CSR toward Financial Performance of TIGO Tanzania

	Descriptive Statistics on Community Donation as a CSR towards financial performance of TIGO Tanzania Descriptive Statistics

	
	N
	Mean
	Std. Deviation

	TIGO Tanzania engage in Community Donations
	133
	2.72
	1.018

	Community donations conducted by TIGO Tanzania have great significance to its financial performance
	133
	2.62
	1.263

	It promotes long-term profits for business
	133
	3.05
	1.293

	Stimulates and sustains customer demand
	133
	3.50
	1.363

	Serves as a source of competitive advantage
	133
	4.00
	4.650

	Attracts investors
	133
	3.38
	4.740

	Improves business image and reputation
	133
	2.97
	1.285

	Enhances core business activities
	133
	3.14
	1.088

	It promotes long-term profits for business
	133
	3.71
	4.664

	Valid N (listwise)
	132
	
	


Source: Field Data, 2020

4.3 Descriptive Statistics for Good Marketing place toward attraction of Customers and Financial Performance of TIGO Tanzania
Table 4.3 shows that there are average mean score on the engagement of TIGO Tanzania in creating good marketing place (mean score 1.98) and average mean score of 2.21 in respect to the laid down mechanisms for creating good market place through CSR. On the other side, there was high mean score on the fact that the employed mechanism for creating market place impact the financial performance of TIGO Tanzania; TIGO service and products are well known (mean score 3.40); TIGO services are regarded as he best among other mobile services provider (mean score 3.40). It also shows that respondents have used TIGO mobile service for more that past three months (mean score 3.65) and have heard and seen people using TIGO Mobile Services (mean score 3.44); it further show that TIGO has excellence service and coverage (mean score 3.61); and that TIGO can be recommended to friends and colleague. 
Table 4.3: Good Marketing Place toward Attraction of Customers and Financial Performance of TIGO Tanzania

	Good Marketing place toward attraction of Customers and financial Performance of TIGO Tanzania.

	
	N
	Mean
	Std. Deviation

	TIGO Tanzania engage in creating good marketing place
	133
	1.98
	.853

	TIGO has a laid down mechanism in creating good market place through CSR
	133
	2.21
	.871

	the employed mechanisms for creating good market place impact the financial performance of TIGO Tanzania
	133
	3.40
	1.114

	TIGO services and products are well known
	133
	3.67
	1.278

	TIGO services are regarded as the best among other mobile service providers
	133
	3.66
	1.249

	For the past three months I have used TIGO mobile services
	133
	3.65
	1.262

	For the past Six months I have heard and seen people using TIGO Mobile services
	133
	3.44
	1.047

	TIGO has excellent service and coverage
	133
	3.61
	1.134

	TIGO can be recommended to friends and colleagues
	133
	3.32
	1.505

	Valid N (listwise)
	133
	
	


Source: Field Data, 2020

4.4 Descriptive Statistics for creating a Good Workplace toward Attraction, Retention and Motivation of the Employees at TIGO Tanzania
Table 4.4 shows that there was average mean score respondents who agree that employee of TIGO Tanzania have a good workplace (mean score 2.93); and that there is high mean score for the respondents who agrees that the good workplace conducted by TIGO Tanzania have great significance to company’s financial performance (mean score 3.30); that TIGO Tanzania an work it workers reach their full potential (mean score 3.17); the workers feels comfortable working with teammates (mean score 3.22); always get feedback (mean score 3.08); clear understanding about the carrier path and promotion plan (mean score 3.25); happy with carrier path and promotion plan (mean score 3.25); interested to apply for the same job again (mean score 3.30); interested to go to work (mean score 3.29); value of the work done (mean score 2.98); intention to work for next year (mean score 3.01); and last there was high mean (3.00 mean score) of respondents who agree that they are able to reach their full potential at TIGO Tanzania.
Table 4.4: Descriptive Statistics for creating a Good Workplace toward Attraction, Retention and Motivation of the Employees at TIGO Tanzania 

	Descriptive Statistics

	Good workplace toward attraction, retention and motivation of the employees at TIGO Tanzania
	N
	Mean
	Std. Deviation

	Employees of TIGO Tanzania have a good workplace
	133
	2.93
	1.244

	Good workplace conducted by TIGO Tanzania have great significance to company’s’ financial performance
	133
	3.30
	1.331

	I feel like I am able to reach my full potential at TIGO Tanzania
	133
	3.17
	1.315

	I feel comfortable working with my teammates
	133
	3.22
	1.328

	I feel like I always get feedback
	133
	3.08
	1.185

	I have a clear understanding about my career path and promotion plan
	133
	3.48
	1.098

	I am happy with my career path and promotion plan
	133
	3.25
	1.190

	I would apply for this job again
	132
	3.30
	1.159

	I like going to work
	133
	3.29
	1.140

	I feel like my feedback is valued
	130
	3.42
	3.506

	I feel like my work is valued
	133
	2.98
	1.365

	I can see myself working here in a year
	131
	3.01
	1.212

	I feel like I am able to reach my full potential at TIGO Tanzania
	131
	3.00
	1.215

	Valid N (listwise)
	128
	
	


Source: Field Data, 2020

4.6 The Impact of CSR through Environmental Initiatives toward the Financial Performance of TIGO Tanzania

Table 4.5: Description on the impact of CSR through Environmental Initiatives toward the Financial Performance of TIGO Tanzania

	
	N
	Mean
	Std. Deviation

	TIGO Tanzania engage in creating CSR environmental initiatives or supports
	133
	2.98
	1.305

	CSR environmental initiatives have effects to the financial performance of TIGO Tanzania
	133
	3.14
	1.381

	CSR has Promotes long-term profits for TIGO business
	133
	2.95
	1.302

	Through CSR TIGO has attracted investors
	133
	3.06
	1.254

	Through CSR TIGO has improved business image and reputation of their company
	133
	3.05
	1.278

	CSR has Enhanced core business activities of TIGO mobile company
	133
	3.65
	1.274

	CSR has Promotes long-term profits for TIGO business
	133
	2.96
	1.252

	CSR has stimulated and sustained TIGO customers demand
	132
	3.05
	1.238

	CSR has promoted socio-economic development of Tanzania Community
	133
	3.17
	1.162

	TIGO Employees and Serves as a source of competitive advantage over other mobile companies
	133
	3.14
	1.169

	Valid N (listwise)
	132
	
	


Source: Field Data, 2020

Table 4.5 shows that there is high score that CRS environmental initiatives have effects to the financial performance of TIGO Tanzania (mean score 3.14); it also reveals that attracts investors (mean score 3.06); improve business images and reputation of the company (mean score 2.95); there is also high score to the respondents who agrees that CSR on environmental initiatives promotes social –economic development of Tanzania community (mean score 3.17); TIGO employee serves as source of competitive advantage of other mobile companies (mean score 3.14); CSR has stimulated and sustained TIGO customers demand (mean score 3.02). On the other side there was average score on TIGO Tanzania engaging in creating environmental initiatives or support (mean score 2.98); followed by average response that CSR promotes long-term profits for TIGO business (mean score 2.96).
4.7 Descriptive Statistics for link between CSR and Brand Recognition, Social Trust, Good Employee Motivation and Creation of Good Organization Image or Reputation, and its Effects to the Financial Performance of TIGO Tanzania

Table 4.6 shows that there are high mean score revealing that engaging into CSR creates social trust, good public relation and customers trust (mean score 3.02); TIGO offer a product with a constant quality level (mean score 3.19); TIGO help solve any service problem (mean score 3.09); TIGO interested in satisfaction (mean score 2.06); TIGO will value of consumer of its products (mean score 2.98); TIGO offer recommendations and advice on how to make the most of its Mobile products (mean score 2.87); 
TIGO supports employees who want to acquire additional education (mean score 3.33); TIGO’s policies encourage the employees to develop their skills and careers (mean score 3.40); TIGO Company has flexible policies to provide good work-life balance for employees (mean score 3.14); TIGO management of the company is primarily concerned with employees need and wants (mean score 2.80); TIGO managerial decisions related with the employees are usually fair( mean score2.77); TIGO Company provides full and accurate information about its product to consumers( mean score 2.77); and TIGO Company makes investment to create a better life for future generations (mean score 2.76).

Table 4.6 Descriptive Statistics for link between CSR and Brand Recognition, Social Trust, Good Employee Motivation and creation of Good Organization Image or Reputation, and its effects to the Financial Performance of TIGO Tanzania

	
	N
	Mean
	Std. Deviation

	Engagement in CSR have an impact to the reputation of the company and brand recognition
	133
	2.84
	1.242

	CSR affect the reputation and brand recognition of TIGO Tanzania
	133
	2.49
	1.216

	Engagement in CSR creates social trusts, good public relation and customer trust
	133
	3.02
	1.174

	TIGO will offer me a product with a constant quality level
	133
	3.19
	1.226

	TIGO will help me solve any problem I could have with the any service problem
	133
	3.09
	1.097

	TIGO will be interested in my satisfaction
	133
	2.63
	1.545

	TIGO will value me as a consumer of its products
	133
	2.98
	1.345

	TIGO will offer me recommendations and advice on how to make the most of its Mobile products
	133
	2.87
	1.389

	TIGO supports employees who want to acquire additional education
	132
	3.33
	1.322

	TIGO’s policies encourage the employees to develop their skills and careers
	133
	3.40
	1.273

	TIGO Company has flexible policies to provide good work-life balance for employees
	133
	3.14
	1.217

	TIGO management of the company is primarily concerned with employees need and wants
	133
	2.80
	1.228

	TIGO managerial decisions related with the employees are usually fair
	133
	2.77
	1.159

	Customer satisfaction is highly important for TIGO company
	133
	2.74
	1.172

	TIGO Company emphasizes the importance of its social responsibilities to society
	132
	2.39
	1.116

	TIGO Company contributes to campaigns and projects that promote the well-being of the society
	133
	2.47
	1.012

	TIGO Company endeavors to create employment opportunities
	133
	2.53
	1.056

	TIGO Company always pays its taxes on a regular and continuing basis
	133
	2.77
	1.159

	TIGO Company would co-operate with its competitors on social responsibility projects
	133
	2.60
	1.174

	TIGO Company implements special programs to minimize its negative impact on the natural environment
	133
	2.50
	1.222

	TIGO Company targets sustainable growth which considers future generations
	133
	2.29
	1.139

	TIGO Company makes investment to create a better life for future generations
	133
	2.76
	1.116

	Valid N (listwise)
	131
	
	


Source: Field Data, 2020

4.8 Regression Analysis

Table 4.7: Regression Analyses for CSR1, CSR2, CSR3 CRS4 on Performance 
	Variables
	CSR1
	CSR2
	CSR3
	CSR4

	Constant 
	2.88***
	.28***
	1.16***
	1.6

	CSRP
	-.04***
	-.49***
	- .76*
	-.07**

	Fstat
	.19***
	.79*
	1.85**
	1.55**

	R2
	.02
	4.12
	3.8
	.01


Source: Field Data, 2020

Table 4.7 shows the four regression models results for SCR1, SCR2, SCR3 and SCR4 on SCR5P. It shows that the total variance in SCR1 explained by SCR5P was 20%, F (1, 133) = .19, P ˂ .001. CSR5P was negatively and statistically related to CSR1. The Variance in SCR2 explained by SCR5P was 41.2%, F (1,133) = .79 ˂ .001. CSR5P was negatively and statistically related to CSR2. The Variance in SCR3 explained by SCR5P was 38%, F (1, 133) = 1.85 ˂ .001. CSR5P was negatively and statistically related to SCR3. The Variance in SCR4 explained by SCR5P was 10%, F (1, 133) = 1.55 ˂.001. CSR5P was negatively and statistically related to SCR3. 
*p < 0.05 (two – tailed), **p< 0.01 (two – tailed) ***p < 0.001 (two – tailed)

Note: CSR 1 = Impact of community donation as a CSR toward financial performance of TIGO Tanzania

 CSR 2 = Impact of CSR though creating good marketing place toward attraction of customers and financial performance of TIGO Tanzania

CSR 3 = Impact of creating a good workplace toward attraction, retention and motivation of the employees at TIGO Tanzania

CSR 4 = Impact of CSR through environmental initiatives toward the financial performance of TIGO Tanzania

CSR 5 = Link between CSR and brand recognition, social trust, good employee motivation and creation of good organization image or reputation
Outliers, Normality, Linearity and Homoscedasticity Regression Assumptions Testing Results for SCR1: The histogram ( figure 4.1) Show a bell shaped curve of the distribution of residuals ( mean is close to 0 and SD close to 1, evidence that there is a normal distribution of residuals. Adding to that (figure 4.2) clearly shows that, residuals plot along the diagonal line. Thus there is no deviation from normality. The histogram (figure 4.1) also shows that there is no residual values lying outside the ± 3 cut off. Tabachnick and Fidell (2007) suggested any value outside the cut off to be an outlier. But there is no outlier. The scatter plot (figure 4.3) shows that case residual dots are not spread rectangularly around zero (0) to infer homoscedasticity (equality of variance). Therefore it suggests there is a suspicious of heteroscedasticity (un-equal variance in the data. 
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Figure 4.1:  Histogram for SCR1
Source: Data analysis 2020 
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Figure 4.2: P-P Plot for SCR1
Source: Data analysis 2020
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Figure 4.3: Scatter Plot for SCR1 
Source: Data analysis ( 2020)
Outliers, Normality, Linearity and Homoscedasticity Regression Assumptions Testing Results for SCR2
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Figure 4.4: Histogram for SCR2
Source : Data analysis 2020
The histogram (Figure 4.4) Show a bell shaped curve of the distribution of residuals  (mean is close to 0 and SD close to 1, evidence that there is a normal distribution of residuals. Adding to that (figure 4.5) clearly shows that, residuals plot along the diagonal line. Thus there is no deviation from normality. The histogram (figure 4.4) also shows that there is no residual values lying outside the ± 3 cut off. Tabachnick and Fidell (2007) suggested any value outside the cut off to be an outlier. But there is no outlier. The scatter plot (figure 4.6) shows that case residual dots are not spread rectangularly around zero (0) to infer homoscedasticity (equality of variance). Therefore it suggests there is a suspicious of heteroscedasticity (unequal variance in the data. 
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Figure 4.5: P-P Plot for SCR2 
Source:  Data analysis 2020
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Figure 4.6: Scatter Plot for SCR 2
Source:  Data analysis 2020

Outliers, Normality, Linearity and Homoscedasticity Regression Assumptions Testing Results for SCR3: The histogram ( figure 4.7) Show a bell shaped curve of the distribution of residuals ( mean is close to 0 and SD close to 1, evidence that there is a normal distribution of residuals. Adding to that (figure 4.8) clearly shows that, residuals plot along the diagonal line. Thus there is no deviation from normality. The histogram (figure 4.7) also shows that there is no residual values lying outside the ± 3 cut off. Tabachnick and Fidell (2007) suggested any value outside the cut off to be an outlier. But there is no outlier. The scatter plot in figure 4.9 shows that case residual dots are not spread rectangularly around zero (0) to infer homoscedasticity (equality of variance). Therefore it suggests there is a suspicious of heteroscedasticity (un-equal variance in the data.
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Figure 4.7: Histogram for SCR2

Source : Data analysis 2020
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Figure 4.8: P-P Plot for SCR2 

Source :  Data analysis 2020
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Figure 4.9: Scatter Plot for SCR 2

Source:  Data analysis 2020

Outliers, Normality, Linearity and Homoscedasticity Regression Assumptions Testing Results for SCR4
The histogram (figure 4.10) Show a bell shaped curve of the distribution of residuals (mean is close to 0 and SD close to 1, evidence that there is a normal distribution of residuals. Adding to that (figure 4.11) clearly shows that, residuals plot along the diagonal line. Thus there is no deviation from normality. The histogram (figure 4.10) also shows that there is no residual values lying outside the ± 3 cut off. Tabachnick and Fidell (2007) suggested any value outside the cut off to be an outlier. But there is no outlier. The scatter plot (figure 4.13) shows that case residual dots are not spread rectangularly around zero (0) to infer homoscedasticity (equality of variance). Therefore it suggests there is a suspicious of heteroscedasticity (un-equal variance in the data.
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Figure 4.10: Histogram for SCR2

Source: Data analysis 2020
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Figure 4.11: P-P Plot for SCR2 

Source:  Data analysis 2020
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Figure 4.12: Scatter Plot for SCR 2

Source:  Data analysis 2020

4.9 Discussion 

The study aimed to assess the impact of corporate social responsibility on financial performance of the Telecom companies. The researcher is delving on examining the impact of CSR focusing on TIGO Tanzania. Descriptive analysis was used to analyze the data. Focusing on the study objectives, the discussion elaborates the findings information as generated from data analysis and compares or contrasts the current findings with what has been found out in previous related studies. Contributions of each finding are shown.
4.9.1 What are the Impacts of Community Donation as a CSR toward Financial Performance of TIGO Tanzania?

FINDING = SCR5P. It shows that the total variance in SCR1 explained by SCR5P was 20%, F (1, 133) = .19, P ˂ .001. CSR5P was negatively and statistically related to CSR1. Basing on those regression findings it indicates that the study found that TIGO Tanzania engages in community donation as a means of CSR. For instance, in July 14, 2016 TIGO Tanzania entered into a partnership with the Ministry of Communication, Works and Infrastructure to facilitate the rollout of internet access points in the country’s secondary schools to complement the e-Schools Project for a period of 2 years. They include donation of over 2,700 desks to needy primary schools in a sustainable venture that is meant to alleviate the serious shortage of desks in the country’s schools.
The community donation contributes to the financial performance of the organization. This is through promotion of long-term of business, attracting investors, stimulation and sustainability of customer demand, enhancing core business activities and improving business image and reputation. This opine with the monetary theory which contends that corporates engages in CSR as a way to maximize profit (Friedman, 1970). This finding is in consistence with the study by Riyadh, Hosam Alden, Eko Ganis Sukoharsono, and Salsabila Aisyah Alfaiza. (2019) “The Impact of Corporate Social Responsibility Disclosure and Board Characteristics on Corporate Performance.” 
Cogent Business and Management, which opined that corporate social responsibility is used as to satisfy the implicit expectations of stakeholders, which in return improves a reputation of a corporate to the citizens. The good reputation of a corporate to the citizen has a positive effect to the financial performance by attracting the investors and other stakeholders’ bodies. However, this finding is different from the study of Lukman, 2017 who in support of ethical approach of CSR contends that CSR does not just focus on its profit maximization on its own economic self-interests, but rather take the norms and interest of the whole society into perspective (Lukman, 2017).
4.9.2 What are the Impacts of CSR though creating Good Marketing place toward attraction of Customers and Financial Performance of TIGO Tanzania?

Findings reveals that the variance in SCR2 explained by SCR5P was 41.2%, F (1,133) = .79 ˂ .001. CSR5P was negatively and statistically related to CSR2. This generally entails that the study found that the creation of good marketing place facilitates towards attraction of customer and as results influences the financial performance of an organization. It was also found that with good market place there would be creation of consumer awareness, restriction on suppliers, suppliers’ empanelment, roper mechanisms of handling consumers’ grievance and existence of codes for advertising. The findings on the influence of creating good marketing place is consistence with the study by (Enels, 2005). This findings supports the the monetary theory of CSR which contends that it is true that the corporate benefits financially through taking responsibilities to the society. It purports that CSR is a business opportunity to the corporate and it is used as a tool for productivity (McWilliams & Siegel, 2001).
4.9.3 What are the Impacts of creating a Good Workplace toward Attraction, Retention and Motivation of the Employees at TIGO Tanzania? 

The Variance in SCR3 explained by SCR5P was 38%, F (1, 133) = 1.85 ˂ .001. CSR5P was negatively and statistically related to SCR3. This entails that creating a good workplace influences the attraction, retention and motivation of the employees at TIGO Tanzania, which in return enhances the productivity, and the financial performance of an organization. The health and safety; lunch and refreshments; credit for housing/education; bonus rewards to employees; sponsor/finance higher education; training and development; recreational facilities; freedom of association and collective bargaining; work-life balance; formal representation of workers in decision making; and women representation in the Board of Directors development policies. However, on other side it has been revealed that with the existence of challenges at work place it affects the financial performance of the organization.
4.9.4 What are the Impacts of CSR through Environmental Initiatives toward the Financial Performance of TIGO Tanzania?

The Variance in SCR4 explained by SCR5P was 10%, F (1, 133) = 1.55 ˂.001. CSR5P was negatively and statistically related to SCR3. This entails that in respect to environmental initiatives, TIGO Tanzania engages in corporate social responsibilities has positive effect towards financial performance of an organization. This is through promoting long-term profit, stimulating customer demands and promoting social-economic development, which in return increases productivity of an organization. The study is in support of monetary theory of CSR which contends that corporates engages in CSR as a way to maximize profit (Friedman, 1970). 
The findings also relates to the study by Shukrani K. Mbirigenda, (2015), Corporate Social Responsibility in Tanzania: Experience of Misconception, Misuse and Malpractices. Contemporary Concerns in Development Studies: Perspectives from Tanzania and Zambia. The author is of the view that termed CSR as a question of give and take. That each party has a reciprocal duties with others where on one side the consuming community has the obligation of making the trade-off between costs, sustainability and integrity. In other words was corporates created environmental initiatives to benefit the community but also may generate profit either directly or indirectly.
4.9.5 What is the Link between CSR and Brand Recognition, Social Trust, Good Employee Motivation and Creation of Good Organization Image or Reputation?

The study found that there is a link between CSR and brand recognition, social trust, good employee motivation and creation of good organization image or reputation. It was further revealed that the brand recognition, social trust, good employee motivation and creation of good organization image or reputation is a result of the willingness of the company to donate or give to the community. That although, CSR is sometimes linked with the ethical theory contending that corporate engage into social responsibility behavior basing on ethical perspective not for financial gain, but through social responsibility the firm or corporate creates social trust and brand recognition which in return it has financial advantages. 
This findings relates to the study by Akben-Selcuk, et al. (2019) titled “Corporate Social Responsibility and Financial Performance: The Moderating Role of Ownership Concentration in Turkey” which states that the ideas of corporate social responsibility emerged after a realization of the need for an` economic responsibility embedded in the corporation business ethics where the corporation will be considered to be an instrument for wealth creation, and its social activities are only a means to achieve economic result. That CSR is about business, government and civil society collaboration with the bottom line is the achievement of win-win situation among the three entities. 

CHAPTER FIVE

CONCLUSION AND RECOMMENDATIONS

5.1 Overview

This chapter presents the research conclusion, recommendations. It also present the limitations and areas for further study.
5.2 Conclusions
This study addresses on the impacts of corporate social responsibility to the financial performance of an organization by focusing at TIGO Tanzania as a case study. The main objectives of the study includes: to determine the impact of community donation as a CSR toward financial performance of TIGO Tanzania; to determine the impact of CSR though creating good marketing place toward attraction of customers and financial performance of TIGO Tanzania; to determine the impact of creating a good workplace toward attraction, retention and motivation of the employees at TIGO Tanzania; to determine the impact of CSR through environmental initiatives toward the financial performance of TIGO Tanzania; lastly, to examine the link between CSR and brand recognition, social trust, good employee motivation and creation of good organization image or reputation.
The study findings reveal that the community donation contributes to the financial performance of the organization. This is through promotion of long-term of business, attracting investors, stimulation and sustainability of customer demand, enhancing core business activities and improving business image and reputation. It was also found that the creation of good marketing place facilitates towards attraction of customer and as results influences the financial performance of an organization. This is through creation of consumer awareness, restriction on suppliers, suppliers’ empanelment, roper mechanisms of handling consumers’ grievance and existence of codes for advertising. Moreover, it was found that creating a good workplace influences the attraction, retention and motivation of the employees, which in return enhances the productivity, and the financial performance of an organization. 
5.3 Recommendation

i. It is recommended that corporate should engage in CSR through community donations which are useful for financial performance of the organization. Community donation involves participation in contribution to religious charities, sponsorship of sports tournaments, contribution to education initiatives, disaster relief and contribution to community health initiatives. In return the company will create trust and hence influence the financial performance of the organization.

ii. It is recommended that corporates/firms should engage in creating good workplace as CSR in ensuring effective commitment, retaining of workers and attraction of workers. The organisation are recommended to ensure health and safety, lunch and refreshment, credit for housing/education, bonus/rewards to employees, sponsor/finance higher, training and development so as to ensure effective performance of workers and financial performance of an organization.

iii. It is recommended that corporates should engage in CSR through creating good market place in realization of effective financial performance of an organisation. This should involve bringing consumers’ awareness, restrictions on suppliers, suppliers’ empanelment, customer grievance handling and codes for advertising. This will create new market opportunity and enhance customers trust.

iv. It is also recommended that corporates should engage in environmental support as a CSR by employing environmental policies in their organisation, using renewable source of energy, use of recycling or treatment of waste, provision of environmental pollution, environmental awareness, voluntary information to consumers and employing environmental emergency plan in the company. These initiatives will promote not only environmental support to the community, but also create good public relation, good organisation image, social trust and promote the reputation of the organisation.
5.4 Limitations and Areas for Future Study 

The study focused on the effects of CSR on financial performance of an organisation. It was unable to cover all the areas due to various limitations emanating from scope, resources, methodological and time as stated below. This study selected TIGO Tanzania as a case study by focusing specifically on TIGO Tanzania headquarters located in Dar es Salaam. This being the case the findings of this study were limited to the specific population within a single organisation without covering other private and public organisations. Thus, it is recommended that more research should be conducted to cover many organisations. 
This study employed a quantitative approach. It is recommended that the future study may adopt qualitative approach in determining the impact of CSR on the financial performance of an organisation. The study employed structured questionnaires as a source of collecting data. The future studies  may apply an interview, group discussion or observation as a method of collecting data in determining the impact of CSR to the financial performance of an organisation.
Some of the questionnaires were not filled and some questionnaires were partially filled while leaving some questions not covered. There was also some questionnaires where some respondents did not disclose their personal descriptions for various reasons. Moreover, there is a need to involve many variables in determining the effects of CSR. This study-involved determination of CSR towards financial performance of TIGO Tanzania, but further research need to be conducted which may involve impact of CSR towards community developments.
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APPENDIX

Questionnaire

My name is Husna Abdul Rugeiyamu I am carrying out research entitled “The Impact of Corporate Social Responsibility on Financial Performance of the Telecom Companies. Case Study of TIGO Tanzania” in fulfilment of the award of Masters of Business Administration degree of the Open University of Tanzania. Hereunder is a questionnaire which I would like you to fill up.  While filling up this questionnaire, please encircle the rating number {1, 2, 3, 4, or 5} that represents your excellent level of agreement with each statement where 1 = Strongly Disagree 2 = Disagree 3 = neither Disagree nor Agree 4 = Agree 5 = Strongly Agree. 
	A: Personal Information

	1. Age of respondent 
	a. 18-28 (  )
	c. 49-58 (  )

	
	b. 39-48 (  )
	d. 59 and above (  )

	2. Sex of the respondents
	a. Male (  )
	b. Female (  )

	3. Level of education
	a. Primary (  )
	f. Advanced diploma (  ) 

	
	b. Secondary (  ) 
	g. Master’s degree  (   )  

	
	e. Colleges  (  )
	h. Others (please specify)  (  )

	4.What is your occupation?
	a. Self-employed
	c. Employed (  )

	
	business person (  )
	d. Jobless (  )

	5. What is your job position?


	a. Manager (  )

b. Officer (  )
	c. Staff (  )


	
	   To determine the impact of community donation as a CSR toward financial performance of TIGO Tanzania.
	SD
	D
	N
	A
	SA

	
	
	1
	2
	3
	4
	5

	1
	TIGO Tanzania engage in Community Donations
	
	
	
	
	

	2
	community donations conducted by TIGO Tanzania have great significance to its financial performance
	
	
	
	
	

	3
	It promotes long-term profits for business  
	
	
	
	
	

	4
	Stimulates and sustains customer demand  
	
	
	
	
	

	5
	Serves as a source of competitive advantage  
	
	
	
	
	

	6
	Attracts investors  
	
	
	
	
	

	7
	Improves business image and reputation  
	
	
	
	
	

	8
	Enhances core business activities
	
	
	
	
	

	9
	It promotes long-term profits for business  
	
	
	
	
	

	
	To determine the impact creating good marketing place toward attraction of customers and financial performance of TIGO Tanzania.
	SD
	D
	N
	A
	SA

	
	
	1
	2
	3
	4
	5

	1
	TIGO Tanzania engage in creating good marketing place
	
	
	
	
	

	2
	TIGO has a a laid down mechanism in creating good market place through CSR
	
	
	
	
	

	3
	the employed mechanisms for creating good market place impact the financial performance of TIGO Tanzania
	
	
	
	
	

	4
	TIGO services and products are well known 
	
	
	
	
	

	5
	TIGO services are regarded as the best among other mobile service providers
	
	
	
	
	

	6
	For the past three months I have used TIGO mobile services
	
	
	
	
	

	7
	For the past Six months I have heard and seen people using Tigo Mobile services
	
	
	
	
	

	8
	TIGO has excellent service and coverage 
	
	
	
	
	

	9
	TIGO can be recommended to friends and colleagues 
	
	
	
	
	


	
	  To determine the impact of creating a good workplace toward attraction, retention and motivation of the employees at TIGO Tanzania.
	SD
	D
	N
	A
	SA

	
	
	1
	2
	3
	4
	5

	1
	employees of TIGO Tanzania have a good workplace
	
	
	
	
	

	2
	good workplace conducted by TIGO Tanzania have great significance to company’s’ financial performance
	
	
	
	
	

	3
	I feel like I am able to reach my full potential at [company name]
	
	
	
	
	

	4
	I feel comfortable working with my teammates
	
	
	
	
	

	5
	I feel like I always get feedback
	
	
	
	
	

	6
	I have a clear understanding about my career path and promotion plan
	
	
	
	
	

	7
	I am happy with my career path and promotion plan
	
	
	
	
	

	8
	I would apply for this job again
	
	
	
	
	

	9
	I like going to work
	
	
	
	
	

	10
	I feel like my feedback is valued
	
	
	
	
	

	11
	I feel like my work is valued
	
	
	
	
	

	12
	I can see myself working here in a year
	
	
	
	
	

	13
	I feel like I am able to reach my full potential at [company name]
	
	
	
	
	


	
	To determine the impact of CSR through environmental initiatives toward the financial performance of TIGO Tanzania
	SD
	D
	N
	A
	SA

	
	
	1
	2
	3
	4
	5

	1
	TIGO Tanzania engage in creating CSR environmental initiatives or supports
	
	
	
	
	

	2
	CSR environmental initiatives have effects to the financial performance of TIGO Tanzania
	
	
	
	
	

	3
	CSR has Promotes long-term profits for TIGO business 
	
	
	
	
	

	4
	CSR has stimulated and sustained TIGO customers demand  
	
	
	
	
	

	5
	CSR has promoted socioeconomic development of Tanzania Community 
	
	
	
	
	

	6
	TIGO Employees and Serves as a source of competitive advantage over other mobile companies 
	
	
	
	
	

	7
	Through CSR TIGO has attracted investors  
	
	
	
	
	

	8
	Through CSRTIGO has improved business image and reputation of their company 
	
	
	
	
	

	9
	CSR has Enhanced core business activities of TIGO mobile company 
	
	
	
	
	

	10
	TIGO Employees and Serves as a source of competitive advantage over other mobile companies 
	
	
	
	
	


Independent variable CSR


Community donation   


Creation of Good Workplace 


Supporting on Good Marketplace


Environmental Support 





Dependent variable


Better financial performance


Increase on customers


Net profit margin


Return on Asset


Total profit








Control variable Effective corporate social Responsibility:


Brand recognition


Good public relation


Good organization image and identity


Enhanced customers trust


Improve employees morale


Improve Social trust


New market opportunities


Reputation








