4

EXAMINING FACTORS INHIBITING GROWTH OF WOMEN   MICROENTERPRISES
(MEs) IN TANZANIA: A CASE STUDY OF WOMEN MICRO ENTREPRENEURS IN ILALA MUNICIPALITY.


GALILA RAMADHANI WABANH`U

DISSERTATION SUBMITTED IN PARTIAL FULFILMENT OF THE REQUIREMENTS FOR THE MASTER OF BUSINESS ADMINISTRATION (FINANCE) DEGREE OF THE OPEN UNIVERSITY OF TANZANIA
2016.
CERTIFICATION
The undersigned certifies that he has read and hereby recommends for acceptance by the Open University of Tanzania a dissertation titled: factors inhibiting growth of Women microenterprises (MES) in Tanzania in partial fulfillment of the requirements for the Master of Business Administration (Finance) degree of the Open University of Tanzania.

 -----------------------------------------------------------------------------------




Dr. Raphael Gwahula 



    

  Supervisor

 -----------------------------------------------------------------------------------



Date

COPYPRIGH

This dissertation is copyright material protected under copyright Act of 1999 and other International and National enactments, in that behalf on Intellectual Property. It may not be reproduced by any means in full or in part, except for short extracts in fair dealing for research or private study, critical scholarly review or discourse with acknowledgement without written permission of both the author and the Open University of Tanzania.

DECLARATION
I, Galila  Ramadhani Wabanhu hereby, declare that, this dissertation is my own original work and that is has not been submitted and will not be presented  to any other University and High learning Institution for similar or any other degree award.


Signature…………………………………………….

Date ………………………………………………….
DEDICATION

This work is dedicated to several people who hold a very special place in my life: My beloved Parents- Mother Esther Mboje Kitangina and my late father, Mr. Ramadhani Galila for inspiring my love school. My Wife Magdalena A. Koka for her love, patience, support and encouragement in the entire period of my study. The entire families of the late Muganga S and Ilala Director of Open University of Tanzania for her moral and material support throughout the duration of my study.

ACKNOWLEDGEMENTS

My first and foremost thanks go to the Almighty God for giving me the strength and courage to pursue my studies and conduct this research study. I also grateful to all those who helped me in conducting this study. Their encouragement, criticism and suggestion have been precious. I firmly believe that without their cooperation I could not produce this report. My special thanks are due to Dr. Raphael Gwahula, my supervisor, for this valuable guidance and assistance during the research period that have resulted in completion of this work on time. 
I wish to express my gratitude to my sponsoring my studies at the Open University of Tanzania. I would like to express my sincere thanks to PRIDE workers for their assistance during the collection of data. Special thanks should go to the Managers of Loan and Facilitation (Marketing) Safii Abeid (Finance), Juliana Swai (Operation) and all staff members of Pride Tanzania. Thanks are also due to lecturer of the Open University of Tanzania for equipping me with necessary knowledge. Special thanks are also due to my beloved children’s who missed my parental care during my studies as well to my wife Magdalena A. Koka, particular thanks are also due to my fellow students. I thank who typed this project tirelessly and tolerantly.
Furthermore, I also feel to express my heartfelt gratitude to all Librarian staff from Open University of Tanzania and to my coordinator Mr Karanje for spent time in exchanging ideas with me during the study. Since it is not easily to mention everybody who assisted me in this study and while maintaining anonymity of the respondents, I say thanks to all.

ABSTRACT

This study aimed at examining factors that inhibiting growth of women entrepreneurship in Tanzania, with specific focuses on microenterprises in Ilala municipality. Specifically, the study had the aim of finding out the extent, to which women business ventures are growing, innovative, the effects of loans received from MFI on growth in women business venture and also identifying challenges and solutions associated with loans for business sustainability. The study was carried out in Dar es Salaam, in Temeke districts. Literature on factor inhibiting growth of women entrepreneurs in the Micro and Small enterprise was extensively reviewed. To measure the extent of factors inhibiting growth of women, several levels of factors inhibiting women growth were categorized, namely Education level, Access to finance, record keeping, Working capital management etc. To achieve the desired results, a questionnaire, interviews guides and field observations were used for data collection. The statistical Package for Social Sciences (SPSS) and content analysis were used for data analysis. The study findings revealed that women who own micro and small enterprises in Temeke Municipality do Business but the effect and role of loan played a minimal in the factors inhibiting women in these enterprises. The study recommends that women’s micro and small scale entrepreneurs who are keen on enhancing their factors inhibiting growth should seek entrepreneurial courses and further education in business so as to master the management of their enterprises. Also financial institutions need to expand on the specification type of loans introducing loan for business purposes. Furthermore payment mechanisms by financial institutions should take into consideration the type of the loan taken, collateral needed and the nature of the enterprise that took the loan while interest rate on loan should be reevaluated to lower rates.  
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CHAPTER ONE
1.1 Introduction
This chapter consists of background to the research problem, statement of the problem, objectives, and research questions, significance of the study, relevance of the study, scope and limitation of the study and organization of the report.
1.2. Background to the Research Problem
During the years of colonial rule in the country, the development of indigenous entrepreneurship was hampered. Tanzania of Africans origin was mainly employed as laborers in cash crop farming, with limited access to business. After independence in 1961, enterprises remained under the control of expatriates and business people of Asian origin. The declaration of Arusha in 1967 served as a landmark in the history of Tanzania. It is set out a policy focusing on socialism, self-reliance and rural development. The result of this declaration was the nationalization of industrial activities and a substantial inverse in state intervention in the economy (Nchimbi, 2002). 
However, the “Africanization of the economy did not take place through the transfer of ownership to the indigenous   business class. Within the framework of socialism and self-reliance, which was linked to a strategy of import substitution, the government opted for the development of large scale, monopolistic, mostly state-owned enterprises. At the time, leaders were of the view that rapid development was only possible if key enterprises were owned by nationals (the indigenous business class being too small to take on this mission. (ILO 2000). 
The government took control of the production of many goods, import and export marketing tasks, the allocation of resources and foreign exchange, and the determination of prices. These control foreign exchange, and the determination of prices. These control mechanism were used to stimulate the development of the public sector; the policy environment was strongly biased against small private enterprises. This economic adjustment programs had both positive and negative impacts and small enterprises, depending on their characteristics, but tended to dramatically suppress “entrepreneurial impetus” In fact, during the socialist era if 1967-1976,a campaign was launched to discourage private entrepreneurship, projected in the popular press and among politicians as evil and something to be tolerated only during  the transition to full socialism ( Nchimbi,2002). 
By the end of 1970s, the stimulation of large-scale state enterprises, capital and import intensive, was proving ineffective due to the lack of technology and management know-how. Due to the extent of the economic crisis of the 1970 and early 1980s, and pressure from the World Bank and IMF, the government was forced to change its economic policies from 1986. The government adopted the Economic Recovery programs, designed to put an end to the economic deterioration and to transform the state-led economy into a market-driven economy. Final reforms took place in 1988, and the regulatory environment partially adjusted accordingly. Due to privatization activity and the retrenchment of workers from public institutions, coupled in order to make ends meet (ibidi). 
These “first generation entrepreneurs” found and in many cases still find themselves operating in an underdeveloped “enterprise culture” (Kurwijira and Due 1989) Development partners are now clearly focused on working with the government to strengthen the Tanzania economy. Several new policies have been into place over the past three years, including the National Micro Finance Policy (2000), the strategic Trade Policy (2000)  the Business Environment  Strengthening  in Tanzania (BEST) Programs (2001), the poverty Reduction Strategy Paper (2001), an Agricultural Sector Development  strategy (2000), a Rural Development Strategy, and a Sustainable  Industrial Development Policy (1996-2020). 
To these can be added the National SME Development Policy (2003) and the National Trade Policy (2003). In addition, several donors are implementing major development strategies the UNIDO Integrated Country Program (2002, and 2008), and the UNDP Private Sector Development Program. For changes to take place, every community requires rapid access to relevant and current information for effective implementation of day-to-day activities and service delivery. Both current and retrospective resources offer different perspective and ideas on how improved access to use of information contributes to socio-economic development and poverty alleviation. In this study, the literature review is organized around the following broad themes: Theoretical background, information needed to alleviate factors hindering women enterprises, the access to and use of information by SMEs, factors facilitating and that constraining access to and use of information among women entrepreneurship.

It is now increasingly recognized that the Small and Medium Enterprises (SMEs) play a crucial role in employment creation and income generation in Tanzania. SMEs all over the world and in Tanzania in particular, can be easily established since their requirements in terms of capital; technology, management and even utilities are not as demanding as it is the case for large enterprises. These enterprises can also be established in rural setting and thus add value to the agro products and at the same time facilities the dispersal of enterprises. Indeed SMEs development is closely associate with more equitable distribution of income and thus important as regards poverty alleviation. At the same time, SMEs serve as a training ground for emerging entrepreneurs. (URT, 2002). In Tanzania, the full potential of the SME sector has yet to be tapped due to the existence of a number of constraints hampering the development of the sector. They include:  unfavorable legal and regulatory framework, undeveloped infrastructure, inadequate business supporting services, limited access of SMEs to finance, ineffective and poorly coordinated institutional support framework etc. (URT, 2002). 
In recent years, Tanzania has embarked up on economic recovery process and is continuing to build upon and address the needs of micro enterprises. Tanzania women entrepreneurs need greater access to financial sources, affordable technical and entrepreneurship training. In cases where the focus is on technical training along sector lines such as food processing, entrepreneurship and business management skills, marketing and financial management. Women in both rural and urban areas need more consistent access to training opportunities and to a wider range of business development services. (Mujukwa 2002). 
Younger women are reported to have an interest in more innovative economic activities, and this  should be encouraged by way of exposure, education, technical training and  business support, perhaps  supplements  by small business and technology  incubators.(ILO,2002) for  the benefit of  women already operating  micro enterprises that have growth potential, the removal of financial constraints by way of a loan guarantee program is essential. In addition, the bureaucratic barriers to formalizing an enterprise must modify and made more user and growth- friendly. Otherwise many micro enterprises operating in the informal economy will be prevented from making the transition from informal to formal and consequently achieving growth. Improving the availability of proper business premises and marketing outlets will help women increase production and sales. Since independence, Tanzania women have been experiencing some problems regarding their roles in the society. Women have been marginalized excluded from participation in almost all economic productive sectors, the reason behind being the traditional beliefs and values which regard women as more tools for carrying out household chores activities (Mujukwa, 2002). 
The current economic hardship, the increasing number of educated women and the current global technological changes, have necessitated the change in attitudes towards women and now have taken the great role in doing business, particularly in microenterprises sector. Although few women are running successful small and medium enterprises, but majority of microenterprises owned by women have been operating without growing while others collapsed (ibid). 
The factors considered to attribute to the poor growth of enterprises owned by women micro entrepreneurs include lack of entrepreneurial skills, difficulty in accessing finance in financial institutions, competitions, marketing, poor access to business information and lack of lack of motivation for growth. However, studies have shown that these constraints are similar to both developed and developing countries, though of different extents,(Levitsky 1996). Hence, it is possible to break through these constraints if the critical factors that inhibit the growth of microenterprises are identified and addressed to open a room MEs to grow.
Women Empowerment through Education

Women  empowerment  is now becoming  an interesting  slogan for the Government, non-government  organizations, and donors, financial institutions, politicians, International community etc. a number of reasons  have been addressed advanced to regarding why it is important to empower women in economic  activities. Some of the reasons are as follows:-

Economic hardship within the family members, Environmental changes, Changes in historical, cultural values and beliefs among the people

Education: Many women have acquired training and necessary knowledge and skills required in executing some business activities (Aikael, 2010).
In order for women to play a vital and equal role in economic development, education becomes a perquisite, it is due to the importance of women  participation  in economic development that is becomes necessary to educate women in order to finally educate the whole nation. You need to educate women before empowering her in various business activities. When you talk of women empowerment, you talk of the ability of a woman to exercise control, independence, freedom and flexibility in their life style. From the Tanzania perspective, women participation in business. The increase in the number of educated women now possesses a challenge for the Government and the need to review a number of constraints affecting their participation in to business activities,(Stevenson and St-Onge, 2005).
 Women in Business

The economic reforms and structural adjustments program adopted by Tanzania government reflects three under trying assumptions; firstly, Tanzania is committed to a free market economy system. Second, private sectors will be the leading sectors for income generating activities and therefore creations of more employment opportunities. Thirdly, the major role of the state will be to build infrastructure and play a regulatory role to facilitate the private sectors in driving the economic growth of the country. These initiatives of economic reforms and structural adjustments have made women in particular to join the private sector, Micro- and small Enterprises account for a very large share of the active enterprises in Tanzania which has thus created more employment opportunities to Tanzanians women and youth in particular (Stevenson and St-Onge, 2005).
 Despite the increase of participation of women  in SMEs  sector  over the  past  few years  women Enterprises are  found to be at low levels, the performance of women Enterprises in Tanzania are very measures are needed to encourage the formation of more women owned micro enterprises and to engage these association in membership growth. More  value- added business development  service and other information  service must be  available  to members working  with individuals to form a national alliance would give a stronger voice to the  needs and concerns of women- owned MSEs and help  raise  the profile  of women enterprises among  governments, lending institutions and community- support organizations (ILO 2002).
Finally, the creation of a favorable entrepreneurial environment for women entrepreneurs is extremely important. In addition to stronger promotion of women entrepreneurs, this may require changes in some of the laws and cultural practices that discriminate against women or deny them equal rights and opportunities.  In addition, there is a greater need for gender main steaming initiatives in the public and private sector, as they affect women’s enterprise development in Tanzania. Few women expand enterprises- this issue has lacked both attention and support. Annette and Lois (2003). 
In Tanzania women operating in the micro enterprises sector are subject to a number of cultural, socio-economic and operational barriers that limit their ability and capacity to take their enterprises to the next stage of development. In addition, women in different stages of transition from the informal economy to the SME sector face other unique challenges. For  those who run informal micro-enterprises ( Where most of  the women are engaged), the main challenges are: dealing with costly and complicated formalization procedures ( if they wish to formalize); harassment due to operating  in locations  and premises that are not meant for business; and finding  the time required to attend training  supported by donors and NGOs. For those who run formal micro-enterprises, the unique critical challenges are in dealing with high and multiple taxes, complex tax compliance procedures, and access to finance. 
For women enterprises who are already running small enterprises, the main challenges are: limited access to quality and affordable business development services; access to tem finance and sufficient working capital to meet their needs; multiple taxes, and compliance with labor laws. (Nchimbi, 2002). This study if focusing on growth problems facing women enterprises in business as opposed to their male counterparts. The research was motivated by the following underline factors. 
Women have been receiving special attention and assistance from both government and non- government organization in terms of financial and non-financial support. Women have been receiving soft loans from a number of micro- finance Institutions (MFI). Women and men seem to have the same required qualities of Entrepreneurial behavior More than half of the Tanzania population 35 million people are women (National census, 2002) hence much needs to be studied on how to improve their business career to reach the growth level.
Importance of Small and Medium Enterprises

It is estimated that about a third of the GDP originates from the SME sector. According to the Informal Sector Survey of 1991, micro enterprises operating in the informal sector alone consisted of more than 1.7 million businesses engaging about 3 million persons that was, about 20% of the Tanzanian labor force (UDEC, 2002). 
Though data on the SME sector are rather sketchy and unreliable, it is reflected already in the above data that SME sector plays a crucial role in the economy.  Since SMEs tend to be labor-intensive, they create employment at relatively low levels of investment per job created. At present, unemployment is a significant problem that Tanzania has to deal with. Estimates show that there are about 700,000 new entrants into the labor force every year. About 500,000 of these are school leavers with few marketable skills,(Ibidi). 

The public sector employs only about 40,000 of the new entrants into the labor market, leaving about 660,000 to join the unemployed or the underemployed reserve. Most of these persons end up in the SME sector, and especially in the informal sector. Given that situation and the fact that Tanzania is characterized by low rate of capital formation, SMEs are the best option to address this problem. SMEs tend to be more effective in the utilization of local resources using simple and affordable technology. SMEs play a fundamental role in utilizing and adding value to local resources. In addition, development of SMEs facilitates distribution of economic activities within the economy and thus fosters equitable income distribution. Furthermore, SMEs technologies are easier to acquire, transfer and adopt (UDEC, 2002). 

Also, SMEs are better positioned to satisfy limited demands brought about by small and localized markets due to their lower overheads and fixed costs. Moreover, SME owners tend to show greater resilience in the face of recessions by holding on to their businesses, as they are prepared to temporarily accept lower compensation. Through business linkages, partnerships and subcontracting relationships, SMEs have great potential to complement large industries requirements. A strong and productive industrial structure can only be achieved where SMEs and large enterprises not only coexist but also function in a symbiotic relationship. However, the linkages between SMEs and large enterprises are very weak in Tanzania. SME development Policy, therefore, creates the potential for enhancing linkages within the economy (Nchimbi, 2003).

 In addition, SMEs serve as a training ground for entrepreneurship and managerial development and enable motivated individuals to find new avenues for investment and expanding their operations. There are also opportunities indicating a bright future for SME sector development in Tanzania. This includes the various on-going reforms that are oriented towards private sector development and, thus, lay the ground for SMEs development. In addition, the recognition of SME sector that it has higher potential for employment generation per capital invested attracts key actors to support SME development program (ibid).
 Since SME development does contribute significantly to poverty alleviation, resources earmarked for poverty alleviation will also be availed to the SME sector. Various initiatives towards improving the infrastructures and especially roads do provide an added opportunity for SME development. 

Furthermore, there are several ongoing schemes aimed at strengthening SME service providers such as Small Industries Development Organization (SIDO), Vocational Education Training Authority (VETA), Micro Finance Bank (NMB) and various Industrial Support Organizations. These interventions do provide opportunities for growth of the SME sector.  Given the fact that Tanzania is endowed with abundant natural resources, the creation of enabling business environment will facilitate exploitation of these resources through SMEs. This is again an opportunity for SMEs development (Kessy and Arne, 2008).
 Government Efforts

In recognition of the importance of SME sector, the Government has continued to design and implement a number of policies and programs supportive to the development of the sector especially women as today it has established Women Bank and other women opportunities.

 Developmental Role
The Government’s main role is to create a conducive macroeconomic environment that will allow SMEs to emerge, survive and grow. In addition, the government has the Responsibility of putting in place the requisite infrastructural facilities which will provide a basic support for the growth of the sector. There is need to develop entrepreneurship through education and training and fostering pro-active entrepreneurship attitude within the civil service and local government service (World Bank, 1989).

In the financial services sector, the Government will take measures that will reduce the risks and transaction costs of lending to increase competition in the financial sector and strengthen the capabilities to serve small and medium enterprises. The government will provide seed capital and other financial resources for SMEs. Local government authorities will allocate and develop areas for use of SMEs (Reynolds and White, 2007).

In the non-financial services sector, major role of the Government will be to Encourage and support market development to facilitate greater demand and supply of BDS. The government will support the establishment and strengthening of extension services for the SMEs. The Government will promote consultations and partnership with the private sector. This will be achieved by ensuring appropriate representation of SME relevant issues on the agenda of the Tanzania National Business Council (Ahuja, and Lampert, 2010).
 Supervisory role of the Ministry of Industry and Trade

The Ministry of Industry and Trade (MIT) shall have the overall responsibility for coordinating the implementation of the SME Development Policy. MIT will function as the secretariat of the SME Forum and publish the Annual SME Report that will include information on the status of the SME sector. The Ministry will establish a data bank to function as research and information clearing house, interconnected with major stakeholders. The Ministry will also coordinate the activities of all SME stakeholders and will be responsible for organizing monitoring and evaluation of implementation of the SME Development Policy. MIT will continue to assist SMEs produce high quality goods both for domestic and external markets. Special attention will be focused on packaging which is a critical marketing aide (Ram, 2009).

Private Sector
The private sector has assumed the leading role in carrying out direct investment in industries. Given this role they are expected to be the major investor in the SME sector. They will have to mobilize resources, implement projects, manage operations and in so doing ensure that the policy is put into effective implementation. Furthermore, it will, through their constituencies provide BDS which will foster the creation of a competitive SME sector. Through their associations they will strengthen the representation of SMEs to promote advocacy in the respective dialogue with the government (Nhimbi, 2003).

Non-Governmental Organizations (NGOs)

NGO’s intervention in supporting SMES in Tanzania range from institutional capacity building, direct provision of financial and non-financial services to infrastructure development.

Development Partners

Development partners of Tanzania are intensively involved in all key areas of intervention that are covered in this policy. They provide finance for micro finance operations, physical infrastructures; capacity-building of the SME institutions and various activities intended to create a favorable environment for the SME development. Development partners are expected to design and implement sustainable interventions especially in the financial and non-financial services for the SMEs in compliance with the Principles stated in this policy, (Nchimbi, 2003).

Women’s Strategies for Success and for development of the SME sector

An assessment of the SME sector has shown that it is facing constraints which need to be addressed adequately through this policy. Given the importance of the sector and the need to transform it to a vibrant and dynamic one, it is crucial to put in place strategies that will facilitate the removal of those constraints so that it can attain the desired vision and identified objectives. The major areas of focus include: creation of the enabling business environment and strengthening financial and non-financial services (World Bank, 2001).
To overcome the various challenges that they face, women entrepreneurs who have become upwardly mobile have adopted a number of effective strategies. These include:
Financing:- To address the problem of collateral, some women have been using friend’s properties to pledge as collateral while others have been strategically building up assets (e.g., fixed deposit, equipment) gradually and then using them as collateral. To deal with the problems of costly procedures and small loans from MFIs, some started borrowing small sums and repaying the capital and interest quickly in order to graduate to bigger loan sizes, which is what they need to develop their businesses. Others have used their trusted assistants to attend the frequent borrowers’ meetings. They have also tried to minimize the need for external financing through very careful management of cash (World Bank, 2001). 

 Marketing:- Many of the upwardly mobile women have been developing a knowledge of needs and tastes of their customers; maintaining quality; advertising their services in mass media; attending trade fairs; recruiting and retaining highly qualified staff (sometimes from outside the country), and motivating their employees to deliver the best service possible. To circumvent the high cost of advertising in mass media, some have used greeting cards as a means of advertising (ibid).
 Dealing with unfriendly laws, regulations and bureaucracy: Some of the successful women have demonstrated firmness when confronted with officials who harass them. They have kept good records of financial performance and used these to convince tax officials of their appropriate tax liabilities. In some cases, they have had to engage in bribing the officials. Some have been operating informally until they were able to meet licensing requirements, while using a women’s business association as a cover for unlicensed activities (ibid).

 Dealing with gender-related problems: Many of the women entrepreneurs who have become successful make sure that they are open and transparent to their spouses in order to cultivate their trust and co-operation. Some run the business independently from the husband to minimize his influence. Others focus their time and effort on one (or few businesses) in order to be able to develop it while still taking care of their family.
1.3. Statement of the Problem
Women being the backbone of economies in developing countries and specifically in Tanzania, play a significant role to ensure their families’ well-being (Phizacklea, 2003). Micro-finance presents benefits such as restoration of women’s confidence and dignity, raising their economic security, involvement in major household decisions, ability to make purchases, decline in domestic violence and more usage of contraceptives (Schuler and Riley, 2010). 
As mentioned in the introduction above, there are a large number of women in Ilala Municipality. But the area does not yet exploit them very well to contribute a lot for economic development. One of the reasons for this might be problems of women in MSEs. This is supported by different empirical evidences. For example, Gemechis (2007) and ILO (2009) stressed that entrepreneurs are surrounded by a number of challenges .This forces entrepreneurs in MSEs not to contribute a lot to the poverty reduction of the town, region and the country as a whole. 
This study is different from those researchers discussed above in that their focus areas were in all entrepreneurs regardless of their sex. Besides, they did not see the factors with respect to the different personal, organizational, economic, socio-cultural and legal/administrative matters. Similarly, their studies did not address women entrepreneurs in MSEs. But this study specifically emphasis on factors that inhibiting growth of women entrepreneurs in MSEs particularly in Ilala Municipality. Technical and Vocational Education Trainings (TVETs) are targeted to produce entrepreneurs who are able to create own jobs rather than seeking employment in any organization. 

1.4
Objectives of the Study

1.4.1
General Objective

The General objective of this study is to examining factors inhibiting the growth of women microenterprises in Tanzania, specifically in Ilala Municipality. 

1.4.2.
Specific Objectives

However, specifically the study is aimed to achieve the following:

i. To examine whether capital has effects on the growth of microenterprises owned by women.

ii.  To examine whether there is a correlation between entrepreneurial strategic skills and the growth of women microenterprises.

iii. To examine the role played by Government for supporting and facilitating upward 
mobility for growth of women enterprises.
1.4.3 Research Questions
In order to attain the above research objectives, the researcher sought answers to the following questions.
(i) To what extents do women entrepreneurs, aspires, try and actually achieve significant capital for growth?

(ii) What strategic do women entrepreneur’s skills and growth of business will correlates from one level to the other adopt?

(iii) What role if any does the Government played to support on facilitating upward mobility of women enterprises?

   1.4.4 Significance of the Study
This study is of importance to women entrepreneurs as it had outlined the major factors inhibiting the growth of women entrepreneurs in Ilala Municipality. The study also determined how women’s entrepreneurship affects economic growth and development and the impact of women’s entrepreneurship in economic development. To the stakeholders, the study will have importance for provided information that can be used to formulate policy. To academicians and researchers, the study was a source of reference material for future researchers on other related topics; it also helped other academicians who undertake the same topic in their studies. The financial institutions endeavored to offer community service, do business and come up with appropriate products for women in business.
1.5
The Relevance of the Study

This study is relevant for the following reasons. The study examined in detail all factors (Social and Economic) which inhibit the growth of women micro enterprises; in turn the study provided suggestions and recommendations on possible solutions for the examined problems. It provided useful information on growth for women enterprises’ example Specific skills, training etc. Marketing, Customer care, Quality product/service in motivation and creativity. It would also be useful to document the strategies adopted buy successful women and use them as part of the training programs for the women. The study has become useful source of understanding the potential of business associations in providing useful information to members such as access to finance, regulatory frame work and legal requirement, access to working premises and facilities. 
1.6
Scope and Limitation of the Study

1.6.1
Scope of the Study

The study was carried out at Ilala district in the city of Dar es salaam, the choice of Ilala district as area of study was influenced the fact that, is one of the districts in Tanzania with a large number of self-employed business entrepreneurs (URT survey 2012). 

1.6.2 Limitations of the Study 
The study focused on small scale women enterprises at the Ilala Municipality, some entrepreneur were not be honest in their responses especially given their levels of education and personal interests. Time and financial constraint may also pose major limitation to be experienced by the researcher. The high expectations of the target group in thought may give skewed information that might lead to derailing the objective of the study, however it had been overcome by the expected concerned female traders ready responded and even to asked more advice on access to microfinance for their businesses. The study was limited to small scale entrepreneurship markets in Dar es Salaam. However this was not possible due to time, financial and other logistics constraints. 

CHAPTER TWO
LITERATURE REVIEW
   2.1 Chapter Overview.
This chapter covers other scholars work on the factors inhibiting growth of women micro entrepreneurs in Tanzania. It also discusses theoretical framework, Performance of Women Entrepreneurs in Small Medium Enterprise, Financial Factors Affecting Women Entrepreneurship Development, Accessing Business Finance, Budgeting, experience, Record keeping, working capital management and conceptual framework variables.

As globalization reshapes the international economic landscape and technological change creates greater uncertainty in the world economy, the dynamism of entrepreneurship is believed to be able to help to meet the new economic, social and environmental challenges. 
Governments increasingly consider entrepreneurship and innovation to be the cornerstones of a competitive national economy, and in most countries entrepreneurship policies are in fact closely connected to innovation policies, with which they share many characteristics and challenges. The dynamic process of new firm creation introduces and disperses innovative products, processes and organizational structures throughout the economy. Entrepreneurship objectives and policies nevertheless differ considerably among countries, owing to different policy needs and diverse perspectives on what is meant by entrepreneurship. In support of this Schumpeter (2005) stated.
2.2 Operational Definitions and Meaning of Entrepreneurship and Terms
According to Ponstadt (1998) Entrepreneurship is the dynamic process of creating incremental wealth. This wealth is created by individuals who assume the major risks in terms of equity, time and/or career commitments of providing values for some product or service. The product or service may/may not be new or unique but value must be infused by the entrepreneur by securing and allocating the necessary skills and resources.
 Timmons (1989) defined it in such a way that: Entrepreneurship is the process of creating and building something of value from practically nothing. That is, it is the process of creating or seizing an opportunity and pursuing it regardless of the resources currently controlled. It involves the definition, creation and distribution of values and benefits to individuals, groups, organizations and society. Entrepreneurship is very rarely a get rich-quick proposition (not short term); rather it is one of building long term value and durable cash flow streams.
In addition, Hisrich (2005 :) defined entrepreneurship as follows: Entrepreneurship is the process of creating something new with value by devoting the necessary time and effort, assuming the accompanying financial, psychic, and social risks, and receiving the resulting rewards of monetary and personal satisfaction and independence.
From the definitions given above, it is possible to conclude that in almost all of the definitions of entrepreneurship, there is agreement that we are talking about a kind of behavior that includes: (1) initiative taking, (2) the organizing and reorganizing of social and economic mechanisms to turn resources and situations to practical account, (3) the acceptance of risk or failure. Therefore my studies used Timmom (1989), definition on examining the factors inhibiting growth of women microenterprises.
Entrepreneurship:
 Entrepreneurship is the act of being an entrepreneur or one who undertakes innovations, finance and business acumen in an effort to transform innovations into economic goods". The most obvious form of entrepreneurship is that of starting new businesses (referred as Start-up Company); however, in recent years, the term has been extended to include social and political forms of entrepreneurial activity (Harrison, R. T. & Mason, C. M. (2007).
Sole Proprietorship:   A business that is established, owned, operated, and often financed by one person (UDEC: 2002).
Micro-credit: Programs that extend informal credit or small loans to low income people or groups for micro-enterprise development hence an investment not (Brana, S. (2008).
Budgeting: 
Budgeting in a business sense is the planned allocation of available funds to each department within a company. Budgeting allows executives to control overspending in less productive areas and put more company assets into areas which generate significant income or good public relations. Budgeting is usually handled during meetings with accountants, financial experts and representatives from each department affected by the budgeting (Baumol, W., J. (2005).
Micro Enterprise:
 means commercial enterprise whose capital is not exceeding Tshs 2000,000 other than technological and consultancy services (Tanzania Ministry of Trade and Industry, 2004).
Micro finance: Refers to the provision of financial services to low-income clients, Including consumers and the self-employed (Tanzania Ministry of Trade and Industry, 2004).
Performance: overall activities and operations performed by women entrepreneurs in strengthening their enterprises. Small Enterprise means a business engaged in commercial activities whose capital is Exceeding birr 20,000 and not exceeding 50,000 birr, other than high technological and consultancy service institutions ((Ethiopia Ministry of Trade and Industry, 2003).

Supports: training, machinery, financial, raw material and facility assistances that TVETs provide to Mses.
Women entrepreneurs: women in MSEs running their own business rather than employed in any organization (UDEC: 2002).
Capital: The inputs, such as tools, machinery, equipment, and buildings, used 
to produce    goods and services and get them to the customer (Porter EG: 2005).
Stakeholders:
The owner of a corporation, who hold shares of stock that, 
provide certain rights (Eshetu.B: 2008).
Entrepreneurial team: A group of experienced people from different areas of business who join together to form a managerial team with the skills needed to develop, make, and market a new product ( Nchimbi M.I :2003).
  Business: Any activity that seeks to provide goods and services others while operating at a profit (Kothari C; 1990). Is the process by which economic agents borrow from and lend to other agents in order to save and spend (Mugenda AG; 2003).
Partnership:
Business entity owned by at least two people who share capital and 
the risks of the business (UDEC: 2002).
ANOVA: A statistical analysis tool that separates the total variability found within a data set into two components: random and systematic factors. The random factors do not have any statistical influence on the given data set, while the systematic factors do. The ANOVA test is used to determine the impact independent variables have on the dependent variable in a regression analysis (Porter E.G:2005).
2.3. Theoretical Literature Review
This research is supported by the entrepreneurship theories shane, (2005). The theories consist of opportunity discovery, evaluation of the opportunity, motivation and the decision to exploit the opportunity. Other elements of the theories include self-employment, business operation and performance. The theory highlighted four operational measures of performance which are survival, growth, profitability/income, and experiencing initial public offering. Survival refers to continuation of microenterprises activity while growth refers to increase in the venture’s sales and employment. Profitability refers to new surplus of revenue over cost while experiencing initial public offer refers to the sale of stock to the public (Aldrich, H., and Kenworthy, L. 1999).
Expectancy Theory 

The expectancy theory says that individuals have different sets of goals and can be motivated if they have certain expectations. This theory is about choice, it explains the processes that an individual undergoes to make choices. Opportunities are created by the institutional or external environment for those microenterprises who could identify them to start or improve their businesses and subsequently, their welfare. Microenterprises’ ability to identify and tap such opportunities differs between Microenterprises it also depends on their ability to access information and willingness to act upon the information in terms of risk; that is their attitude (Shane, 2005). 
Changes in business environment such as economic, financial, political, legal, and socio-cultural factors also affect discovery of opportunity. For example, income level of the entrepreneur, capital availability, political stability, laws concerning private enterprise and property rights, and desire for enhanced social status by the entrepreneur could affect discovery of entrepreneurial opportunity, business setting also affect opportunity discovery. Industrial sectors such as distribution, manufacturing, agriculture, catering, and business services are more attractive to entrepreneurs Brana, (2008). 
The decision to exploit the opportunity depends on the intention of the entrepreneur, and the appropriate measure of entrepreneurial decision-making is intention which leads to recognition of entrepreneurial opportunities (Shane, 2005). Exploitation of the opportunity depends on the entrepreneur’s level of education, skills or knowledge acquired through work experience, social networks, credit, and cost-benefit analysis of the business (Shane, 2005).
Social Learning Theory

Social learning can occur through the observation of behavior on how to manage business, often referred to as role models. The individual's socialization process, which occurs in the family setting, transmits social norms, language, educational aspirations, and shapes career preferences on how the entrepreneurship gone through observational learning and modeling (Bandura; 1977).

The utility of social learning theory to explain entrepreneurial career preferences was explored in several studies. The effects of observational learning through perceived parental entrepreneurial role model performance was explored by Scherer et al. (1989).

This research found that the presence of a parent in an entrepreneurial role was associated with increased education and training aspirations, task self-efficacy, and expectancy for an entrepreneurial career. One Israeli study did find a clear link between role models (entrepreneurial fathers) and choice of an entrepreneurial career by offspring (Lerner 1992). 
These results support the importance of entrepreneurial role models in the backgrounds of practicing entrepreneurs identified in earlier studies (Brockhaus and Horwitz 1986; Hisrich and Brush 1984). In the Tanzania context, a comparatively small percentage of both men and women are entrepreneurs. The small number of self-employed women suggests women have fewer female role models. Because the expectation for women is to choose a career that is compatible with family life and responsibilities and not to have demanding careers (Azmon and Izraeli 1994), socialization and norms for women to be entrepreneurs would be minimal, leading to the following,
Feminist Theory

The argument of this report rest on the fact that the factors that inhibiting growth on women enterprises would be significantly different from male owned enterprises. This argument is anchored on liberal and social feminist theories. Liberal feminist theory is rooted in liberal political philosophy that encompasses basic beliefs in the equality of all beings, and in human beings as essentially rational, self-interest-seeking agents. The liberal feminist theory attributes gender-based differences to the variations in power, opportunity accorded men, and women in society, that is, the structural positions women and men occupy in society (Beasley, 1999).
Thus, differences in the achievements of men and women are ascribed to the inability of women to realize their full potential because they are denied equal access to opportunities in the labor markets and to resources. This in turn has hindered women from acquiring the skills and capabilities necessary to compete on an equal basis with men. According to the liberal feminist theory, once equal access to resources is ensured, gender differences in performance seemingly disappear (Carter et al., 1997).

In contrast to the liberal feminist theory, the social feminist theory, which emanates from the social learning theory and psychoanalysis, holds that differences between men and women exist from their earliest moments in life and result in fundamentally different ways of viewing the world. These differences are seen in the way women and men construct and interpret reality and how these influence the formation of their values and intentions (Carter et al., 1997). Men and women are inherently different because of differences in their socialization, training and experiences encountered prior to entry into particular work positions. Differences in nurturing result in different self-perceptions, motivations and belief structures. Consequently, women adopt different approaches to work that may, or may not be as equally effective as those adopted by men (Fischer et al., 1993). Drawing and to use the feminist theories and research on the factors that influence performance of small enterprises, it help this research proposed on conceptual framework to guide the examination of factors inhibiting growth of women microenterprises in Ilala municipality.
2.4. Empirical Literature Review
Empirical literature suggests that the key factors that influence women entrepreneurship include attitude, environment, and motivation. According to Ekpe, Mat, and Razak (2011), the pull/push model can be used to explain the motives why women start a business. The push factors include unemployment, redundancy, recession, inadequate family income, dissatisfaction with being employed, or the need to accommodate work and home roles simultaneously. 
The pull factors are motivated by the need for independence and the need to succeed better than others as entrepreneurs. The critical pull factors in entrepreneurship include education, attitude and experience. Education refers not only to formal education and training, but also practical experience from previous employment. Education and experience have positive effects on the probability of engagement in entrepreneurship. 
Mansor and Mat (2010), based on a study of 436 women business establishments in the state of Terengganu in Malaysia, observed that environmental factors influence women's’ involvement in entrepreneurship include access to credit markets, experience, availability of technically skilled labor force, market access, and government regulations. Women are observed to be constrained in their access to formal bank credit as they are perceived to be risky borrowers due to lack of adequate collateral. This perspective is more pronounced in cultural settings where the women have less land and property rights as compared to men, and so cannot offer to the banks the preferred type of collateral (usually land and property). 
Mansor and Mat (2010) noted that the motivational factors that influence business venturing include satisfaction and fulfillment of society's needs and wants. The critical factors that influence involvement of women in entrepreneurship are both economic and non-economic factors. The economic factors include dissatisfaction with the previous job and the need to improve the quality of living. The non-economic factors include a strong motivational factor which serves as internal pushing factors, while others are triggered by positive opportunities offered in business ventures.
Simsek and Uzay (2009), in a study of 63 women entrepreneurs in Turkey, observed that the main problems encountered by women included financial constraints, balancing family and business life and inexperience. Women entrepreneurs also suffered stress caused by time pressure, mental tiredness, balancing family and business life, physical tiredness and excessive expectations from men. The key factors that contributed to success of women entrepreneurs included self-confidence, bravery, communication skills and level of education. The desire to improve their standard of living (and/or movement out of poverty) is also a key factor that influences women’s’ entrepreneurship. 

White and Kenyon (2001) noted that women are faced with limitations when starting a business and their businesses viability is questioned due to lack of financial opportunities. The possible avenues to external finance for microenterprises include grants, soft loans, and conventional banking credit and support networks. Developing relevant knowledge and skills through entrepreneurial education is important. Arguably, these should be fostered from an early age through educational institutions (Kourilsky et al, 2007) and also skills development through methods of Life Long Learning (Nafukho & Muyia, 2010). 
Minniti (2010) also observed that the likelihood of engagement in entrepreneurship is influenced by economic and demographic characteristics of the individuals (such as age, education, work status, income, and access to networks). The other factors also include the individual’s perceptions of business opportunities, self-confidence and fear of failure. As enterprise undertakings involve risk-taking, only risk-neutral entrepreneurs are more likely to exploit entrepreneurial opportunity.

Minniti and Naude (2010) argued that the individual’s decision to engage in an entrepreneurial activity is a reflection of an occupational choice between self-employment and wage employment. This occupational choice will be influenced by the individual’s entrepreneurial ability, relative returns to entrepreneurship, capital constraints, entry costs and the opportunity cost of self-employment (such as loss of social security). The higher the returns in entrepreneurship, the higher the probability of an individual opting for self-employment. Minniti and Naude (2010) also observed that women tend to choose enterprises that provide greater flexibility for balancing work and family responsibilities, which are reinforced by gender and cultural beliefs. 

Chamlee-Wright (1997), in a study in Ghana, observed that entrepreneurship is often a way out of poverty especially for women who have fewer opportunities in established labor markets. However, SMEs face a number of constraints that hinder their growth potential such as lack of access to external finance (Pissarides et al, 2003; Lin and Lin, 2001; Beck & Demirguc-Kunt , 2006), regulatory and tax constraints (Levy, 1993; Djankov, La Porta, Lopezde-Silanes, and Shleiler, 2000).
 In order to strengthen SMEs as a poverty reduction measure in Botswana, Mukras (2003) argued that SMEs should be provided with capital at affordable interest rates and capacity building. In addition, deliberate effort should be made in encouraging the advancement of women in SMEs so as to correct the imbalance in economic opportunities as well as to facilitate greater involvement of women in SMEs. 

Hinton, Mokobi and Sprokel (2006), in a study of the extent of access to the banking sector by SMEs in Botswana, found that approximately 15% of the SMEs were unbanked, with the highest proportion being small enterprises. In addition, a vast majority of employees of small enterprises were unbanked. This study concluded that increasing SMEs’ access to external finance could improve the growth of SMEs in Botswana. Furthermore, involving small business in the formal banking system by providing appropriate products and services could significantly contribute to the number of people with bank accounts in the economy. 
Kapunda et al (2007), in a study on factors affecting the performance of female owned SMEs, found that women had difficulties in raising the necessary finance, as well as in competing and accessing markets when compared with their male counterparts. The study also observed that the other challenges faced by SMEs included non-payment of outstanding accounts by clients; stiff competition and lack of market for their goods or services.
 Temtime and Pansiri (2004), in a study of factors which contribute to the perceived success or failure of SMEs in Botswana, reported that human resource development, managerial background and organizational development had significant influence on the performance of SMEs. The study also found relationships between the Perceived Critical Success/Failure Factors (PCSFs) and some firm specific demographic variables such as ownership status, experience and operating period.

2.5. Research Gap
Given the review of the literature above, some research gaps are identified. One of the limitations is the issue of methodologies employed in the studies. In most cases, the methodologies employed were quantitative, Descriptive and Survey study. These approaches have their own weaknesses especially when the data used are time series are non-stationary. It appears that no study on Tanzania on more or less similar study has employed the OLS regression model whose advantages are to quantitative at greater utility on action taking, the test of causal effect, also the probability of events are estimated and specified. Some of the studies however, are cross country and therefore their results may not reflect the true picture for individual countries. It is with picture in mind that the current study is envisaged to fill the gap by employing the OLS regression model in examining factors which inhibiting growth of women microenterprises, and gives the ways on how to overcome with it by using descriptive method on analyzing and interpreting the data.
2.6 Conceptual Framework of the Study
A conceptual framework can be defined as a set of broad ideas and principles taken from relevant fields of enquiry and used to structure a subsequent presentation. Kombo and Tromp (2006) explained that a conceptual framework is a research tool intended to assist a researcher to develop awareness and understanding of the situation under security and to communicate this in relation to the study, the model ( figure  1 ) was adopted for its importance in pointing out the sociological view on factors influencing business performance. 
Our conceptual framework may be reviewed as a part of resolving research literature on business women growth nexus. This literature has generally found that countries with “better” business policy system is measured in different ways have to be superior economic growth (King and Levine 1993). The process of acquiring business women (entrepreneurial) performance involves different steps and different factors which are involved in the process. It is anticipated that entrepreneurial performance is influenced by factors such as troubled childhood, small business experience, ethnicity, level of education and entrepreneurial education.
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Figure 1. Conceptual Framework






Operationalization of Variables
 Access to Finance 

Access to finance is a key issue for women. Women often have fewer opportunities than men to gain access to credit for various reasons, including lack of collateral, an unwillingness to accept household assets as collateral and negative perceptions of female entrepreneurs by loan officers. 

The women entrepreneurs are suffering from inadequate financial resources and working capital. The women entrepreneurs lack access to external funds due to their inability to provide tangible security. Very few women have the tangible property in hand. Women's family obligations also bar them from becoming successful entrepreneurs in both developed and developing nations. "Having primary responsibility for children, home and older dependent family members, few women can devote all their time and energies to their business" (Starcher, 2008) The financial institutions discourage women entrepreneurs on the belief that they can at any time leave their business and become housewives again . 
 Record keeping.
The ability to tap into new record innovation methods requires expertise, knowledge and contacts. Women in Tanzania are faced with many problems to get ahead their life in business. Women, in particular the less educated ones find it more difficult to get financing from banks because they lack information on how to go about securing a loan. A general lack of experience and exposure also restricts women from venturing out and dealing with banking institutions. 
Budgeting 

Women, in particular the less educated ones, also find it more difficult to get financing from banks because they lack information on how to go about securing a loan. Moreover, bank managers are often more reluctant to lend to women than to men. Sometimes, credit may be available for women through several schemes but there are bottlenecks and gaps, and the multiplicity of schemes is often not adequately listed nor is there networking among agencies. As a result, clients approaching one institution are sometimes not made aware of the best option for their requirements 
Working capital management 

Government of Tanzania has defined women entrepreneurs as an enterprise owned and controlled by a women having a minimum financial interest of 51% of the capital and giving at least 51% of employment generated in the enterprise to women. Unlike male entrepreneurs women entrepreneurs have many functions. Women have fewer business contacts, less knowledge of how to deal with the governmental bureaucracy and less bargaining power, all of which further limit their growth. Since most women entrepreneurs operate on a small scale, and are generally not members of professional organizations or part of other networks, they often find it difficult to access information.
Small business Experience

An individual’s managerial experience as well as previous business experience is considered to be incentives for one to become a successful entrepreneur. Previous experience as an employee in an enterprise also is thought as a driving force toward enhancing women entrepreneurial performance because employee will have greater probability of copping experience from where she is working.
Level of education

It is anticipated that level of education acquired by women have an influence in business performance  because apart from one bean creative thinker, education foster conformity and low tolerance for ambiguity, leading to thought and behavior process that refuse to admit tolerance and social values that preclude.

Entrepreneurial Education
It is agreed that there is positive association between taking entrepreneurship course and becoming self-employed. It is also thought that women who take entrepreneurship training tend to be less conforming, more impersonal, more risk taking, more welcoming of change, and have higher energy level, a profile similar to that of successful entrepreneurs. Also entrepreneurship training will attract those who have entrepreneurial qualities or alternatively more women towards entrepreneurial archetype by challenging assumptions and encouraging the development of competencies required. 
Table 1. Chapter Summary;
	Variables
	Country
	Method
	Findings
	Author

	Access to Finance
	Ethiopia
	Qualitative approach
	Factors affecting performance of women entrepreneur
	Mahbub:2000

	Record keeping
	Tanzania, and Malaysia
	Descriptive approach
	Challenges facing women in SMEs
	UDEC:2002  and APEC:1994.

	Budgeting
	Israel, Ethiopia
	Descriptive approach
	An examination of factors affecting women entrepreneurs’ performance.
	Robert Hisrich: 1997  and Samit:2006

	Working capital Management
	Iran, Nigeria
	Quantitative approach
	Individual factors affecting Iranian women entrepreneur`s growth.
	Zahra Arasti:2012 and Yusuff O.S: 2012.

	Experience
	Ethiopia and Kenya
	Descriptive methods.
	Factors affecting entrepreneur’s performance.
	Mugo Lucy:2012 and Gemechis:2007

	Entrepreneur level of Education
	Iran, and south western Ontario
	Qualitative approach
	Growth limitations in women owned venture
	Morries e at: 2005 and 
Roomi et al :2009


CHAPTER THREE


RESEARCH METHODOLOGY
3.1. Chapter Overview
This chapter sets out various stages and phases that are followed in completing the study. It involves a blueprint for the collection, measurement and analysis of data. In this section the researcher identified the procedures and techniques that were used in the collection, processing and analysis of data. Specifically the following subsections were included; research paradigms, research design, target population, data collection instruments, data collection procedures and finally data analysis.
3.1.1 Research Design 
The design of this research was a descriptive survey research. A descriptive survey research seeks to obtain information that describes existing phenomena by asking individuals about their perceptions, attitude, behavior or values (Mugendwa and Mugenda, 2003). A descriptive survey research design was employed in the study to examine the key factors that inhibiting growth of women microenterprises in MSEs in Ilala Municipality. The reason for using this design is that it enables to describe the different factors inhibiting of women microenterprises in MSEs as they exist.
3.1.2
Research Paradigms
Paradigm comes from the Greek paradeknyai – to show side by side- and is a pattern or example of something. The word connects the ideas of a mental picture or pattern of thought (Shtarshall, 2004). While Henning et al. define a paradigm as “ a theory or hypothesis”, a paradigm is rather a framework within which theories are built, that fundamentally influences how you see the world, determines your perspectives, and shapes your understanding of how things are connected.
Guba and Liconln (1994) state that the basic beliefs that defines a particular research paradigm may be summarized by the responses given to three fundamental questions: The ontological question i.e. What is the form and nature of reality; The epistemological question i.e. What is the basic belief about knowledge ( i.e what can be known); and the Methodological question i.e. How can the researcher go about finding out whatever s/he believes can be known. A research is a perspective based on set of assumptions, concepts and values that are held by a community or researchers (Creswell, 2003). There exist in three main paradigms of research namely qualitative approach which gives subjective analysis for the form and nature of reality of the subject matter, quantitative approach was giving the ways on understanding on the ways examine the subject matter, and mixed approach .
This research / study will adopt Guba and Liconln (1994) methodology; because it going to gives us a true picture on the results from my finding for examine factors inhibiting growth women microenterprises in Ilala Municipality. And will give a basic belief about knowledge of business.
3.1.3
Area of Study (Coverage)
The area of study refers to the extent to which the covers (Kothari, 1990).  The target population in this study was women microenterprises in Ilala district .Ilala district in the city of Dar es salaam was selected because the researcher had Simple /easy on the availability of women microenterprises that could cooperate well. Furthermore, these areas were accessible to the researcher especially in terms of time and transport.
3.1.4
 Target Population 
Ngechu (2004) defined a population as a well-defined or set of people, services, elements, and events, group of things or households that are being investigated. In this study the population of interest was women entrepreneurs and their representatives’ heads in the Ilala Municipality. Currently the total women entrepreneurs registered at Ilala Municipality stands at more than 1000 women enterprises. 
Table 3.1 Targeted population on women microenterprises

	Categories
	population
	Percentages (%)

	Pride (T)
	40
	4

	Saloon
	170
	17

	Food keeping
	100
	10

	Handcraft
	120
	12

	Wholesale, Retail
	140
	14

	Carpenter
	50
	5

	Sewing machine
	150
	15

	Perishable item
	70
	7

	Hotels and Bar
	40
	4

	Guest house
	50
	5

	Poultry
	40
	4

	Diary keeping
	20
	2

	TOTAL
	1000
	100


Source: Researcher 2016
3.4. Sampling Procedure 
Stratified random sampling technique was used to select the sample. The technique produced estimates of overall population parameters with greater precision. The study grouped the population into strata .From each stratum the study used simple random sampling to select 300 respondents. Since this category of the target population is not that big, the sample size was undertaken 12 categories of women microenterprises in Ilala Municipality. Mugenda and Mugenda (2003), argue that for a sample to be representative enough, it should be at least 10% of the target population. 
Cooper and Schindler (2000) state that the sample size is the selected element or subset of the population that is to be studied. To ensure that the sample accurately represents the population, Cooper and Schindler (2000) further recommend that the researcher must clearly define the characteristic of the population, determine the required sample size and choose the best method for selecting members of the sample from the larger population. Using this as a guide, a sample size of 300 respondents was selected. 
From the above population of one thousand, a sample of 30% from within each group in proportions that each group bear to the population as a whole was taken using stratified random sample which gave each item in the population an equal probability chance of being selected. The selection was as follows. 
Table 3.2: Sample Size
	Categories
	population
	Sample ratio
	sample

	Pride (T)
	40
	0.3
	12

	Saloon
	170
	0.3
	51

	Food keeping
	100
	0.3
	30

	Handcraft
	120
	0.3
	36

	Wholesale, Retail
	           140
	0.3
	42

	Carpenter
	50
	0.3
	15

	Sewing machine
	150
	0.3
	45

	Perishable item
	70
	0.3
	21

	Hotels and Bar
	40
	0.3
	12

	Guest house
	50
	0.3
	15

	Poultry
	40
	0.3
	12

	Diary keeping
	20
	0.3
	6

	TOTAL
	1000
	              0.3
	300



Source: Researcher 2016.
3.2
Research Instruments 
The researcher collected data using open ended and closed ended questions in order to assess factors affecting women micro enterprises in Ilala district at the city of Dar es salaam. The questionnaire was designed to collect qualitative and quantitative data. Interviews were conducted using a prepared schedule.
3.2.1
 Validity and Reliability of the Instruments

Validity means that the research findings truly represent the phenomenon the study is trying to measure (Mugenda and Mugenda 2003). The Cronbaach’s alpha coefficient was calculated to test for the internal consistency and validity of the instruments using the pre-test survey data (Ho, 2006). A value of 0.7449 was obtained showing that all the items in the instruments were reliable and the entire test internally consistent.
Reliability of a research instrument concerns the extent to which the instrument yields the same results on repeated trials. To ensure reliability of the research instruments, the researcher tested and retested the instruments in different situations and checked the results if they were similar. To increase reliability each respondents were asked to free and enormity was preserved. Furthermore, the researcher calculated the cronbanch`s alpha to test the reliability of the data, in this research cronbanch`s Alpha test was used to assess the reliability of the scale where a cut-off point of 0.70 was adopted and whenever possible was raised above the cutoff point to ensure the reliability increase so that the corrections between items of particular scale improved. The following test was used to check the alpha degree. The reliability test computation ** Method 1 (space saver) will be used for this analysis**

RELIABILITY ANALYSIS – SCALE (ALPHA)

Reliability coefficients

N of cases = 300


N of items =8
Alpha = 0.75
3.2.2
 Data Collection Procedure 
The study made use of both primary and secondary data. The data was obtained from the women entrepreneurs association or from their representative at their head office in Buguruni using questionnaires. The questionnaire contained closed-ended question and also a few open ended. These types of questions were accompanied by a list of possible alternatives from which respondents are required to select the answer that best describes their situation. 
The researcher trained two research assistants on all issues pertaining to the data collection procedures and techniques before carrying out the study. A set of 403 questionnaires was issued to women microenterprises. The two research assistant helped respondents to understand the questions and answer them correctly. Data collection took eight days. 

The questionnaires was administered using drop and pick method. The questionnaires was used because they allowed the respondents to give their responses in a free environment and help the researcher get information that would not have been given out had interviews been used. The questionnaire was self-administered to some respondents. 
3.2.3
 Data Analysis and Presentation 
The data collected was analyzed using inferential statistics. After the data collection, the researcher pre-processed the data to eliminate unwanted and unusable data which would have been contradictory or ambiguous, developed a coding scheme by creating codes and scales from the responses which was then summarized and analyzed. 

The data was then stored in paper and electronic storage and finally the researcher used the Statistical Package of Social Science (SPSS) to analyze the data. The researcher used a probabilistic model to predict the extent to which the identified independent variables affected the dependent variable. The population regression model is represented by the equation: 
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Where; 

Y = Growth of women microenterprises. – The dependent variable 

X1 = Access to finance – independent variable 

X2 = Budgeting – independent variable 

X3 = Working capital – independent variable 

X4 = record keeping – independent variable 
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= error variable which represents all the factors that affects the dependent variable but were not included in the model either because they were difficult to measure or not known. 
3.2.4
Ethical Consideration 
Ethics are norms governing human conducts which have a significant impact on women welfare. It involves making a judgment about right and wrong behavior. According to Bryman, (2007) he states that it is the responsibility of the researcher to carefully assess the possibility of harm to research participants, and the extent that it is possible; the possibility of harm should be minimized. The researcher recognized that the issue under study was sensitive because it involved the core business of the organization. Therefore, there was need to protect the identity of the respondents as much as possible. This means that the questionnaires did not require the respondent’s names or details that may reveal their identity. The researcher also obtain a letter from Open University of Tanzania allowing to undertake the study and an introductory letter explaining the purpose of the study and confidentiality was upheld for all respondent
3.3 Operational Definition of Variables 
The operational definition of variables influencing implementation factors inhibiting growth of women microenterprises as given in Table 3.2
Table 3.2: Operational Definition of Variables 
	Objectives 
	Type of Variable 
	Indicators 
	Measurement 

Scale 
	Tools of Analysis 
	Type of Statistics 

	To examine the financial accessibility challenges affecting women microenterprises in Ilala District at Dar es salaam city. 
	Financial Accessibility 
	Provision of soft loans to entrepreneurs 

Accessing credit 

lack of collateral 

lack access to external funds 

Gender-based obstacles – conventional thinking, cultural and social values 

heavy paperwork are further impediments to women entrepreneurs 

Lack of information 
	Ordinal 
	Mean, 

Percentage, and Mode 
	Descriptive 

	To examine the effect of record keeping & experience challenges on women microenterprises growth in Ilala district at Dar es salaam city.
	Record Keeping & experience
	on the cost of obtaining such services 

lack of awareness of existing credit schemes 

high interest rates 

lengthy and vigorous procedures for loan applications 
Establishment of more training institutions teaching entrepreneur on record keeping by the government 

Women entrepreneurs have low-level management skills. 

A general lack of experience and exposure 
	Ratio 
	Mean, 

Percentage, and Mode 
	Descriptive 


	To examine the effect of budgeting on financial factors affecting women microenterprises in Ilala district at Dar es salaam city. 
	Budgeting 
	Women entrepreneurs engaged in business due to economic factors, which encourage women to have an independent budgetary occupation and stands. 

Inventory costing 

Women engaged in business activities due to family compulsion and the responsibility 

Women have limited access to vocational and technical training in Tanzania

Tanzania is characterized by low enrolment among women in education 

Lack of information 
	Ratio 
	Mean, 

Percentage, and Mode 
	Descriptive 



  
3.4 Methods of Data Analysis
After the data has been collected, it was coded and fed to excel sheet so as to simplify further tasks. The respondents’ scores were summarized from the sheet and made ready for analysis. After that, it was analyzed using both descriptive statistical techniques and descriptive narrations. The demographic profiles and items related to characteristics of women entrepreneurs were analyzed using simple statistical tools such as tables and percentages. Descriptive statistics (mean and standard deviations) of the respondent scores were computed for the Likert statements and analyzed by comparing these mean scores and deviations among respondents. The reason for using descriptive statistics is to compare the different factors that affect the performance of women entrepreneurs in MSEs by the means and standard deviations of scores. The interview questions were analyzed using descriptive narrations.
Finally, all these were followed by the necessary interpretations and discussions so as to achieve the desired goals. In interpreting the results for the likert questions, the mean scores less than 2.45 implies respondents do not agree; scores 2.45-3.44 shows undecided and greater than 3.44 indicates agreement among respondents on the issues raised rounding results to the nearest two decimal places.

CHAPTER FOUR
       DATA PRESENTATION, ANALYSIS, INTERPRETATION AND DISCUSSION 
4.1 Chapter Overview
This chapter presents analysis and findings of the study as set out in the research methodology. The results were presented on factors inhibiting growth of women microenterprises in the Ilala district of the city of Dar es salaam. The research sought to answer the following research questions; what is financial accessibility challenges affecting growth of women microenterprise in Ilala district?  What are the effects of record keeping on growth of women microenterprise in Ilala district? Does poor budgeting have an effect on financial factor affecting women entrepreneurship in Ilala district of the city of Dar es salaam? What is the effect of working capital management on women entrepreneurs in Ilala district of the city of Dar es salaam? The study targeted 1000 questionnaires with a sample, 300 from all distributed (Mugenda and Mugenda 2003). 
Stipulation that a response rate of 50% is adequate for analysis and reporting; a rate of 60% is good and a response rate of 70% and over is excellent. This commendable response rate was due to extra efforts that were made via personal calls and visits to remind the respondent to fill-in and return the questionnaires. The chapter covers the demographic information, and the findings are based on the objectives.
Table 4.1 Descriptive Statistics for growth of Women Entrepreneurs (n =300)

Variable 




Percentage 

Mean 
SD

Education level/university 


69% 


6.2 
1.6

Area of university education:  

- 32.8%

Previous entrepreneurial experience 

22.3%

Previous managerial occupation 

18%

Previous experience in industry 

51.6%

Involvement in the start-up 


91%

Membership in women's association 

76%

Industry: services



 58.1%

Wholesale




19.1%

Retail





22.8%

Age of entrepreneur 






50.5 
8.5

Marital status: currently married 

76.2%

Number of children 



91.8% 


2.5 
1.2

First child's age 






19.5 
9.1

Father in business 



55.0%

Revenues 







5.3 
3.2

Number of employees 





12.2 
24.7

Profitability 




73 %


 1.3 
0.65

Sources of finance: personal 


76.4%
     Source: Field survey July 2015
Descriptive statistics showed that the average age Tanzanian woman entrepreneur in this study was 50.5 (SD = 0.6, median = 51, see Table above). The range of ages of the    entrepreneurs was between 32 and 74, with 53% between 32 and 51. An overwhelming majority (92.4%) of all respondents were mothers, mostly of two or three children (33% and 36 %, respectively). Seventy-six percent of the entrepreneurs in the study were married (only 9% of them never had been married). Twelve percent were divorced or widowed (3 %). The average ages of the entrepreneurs' children were 19.5 for the first child, 16.5 for the second child, and 14 for the third and fourth. In addition, 55% of the entrepreneurs in the study were exposed to business socialization during their childhood.
4.1.3 Demographic Information 
Table 4.1.2: Age Category 
The study sought to enquire the age of the respondents. The findings are indicated in the Table below
	Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Respondent Age category
	300
	1
	6
	4.14
	1.283

	Valid N (listwise)
	300
	
	
	
	


	Table 4.1.3 Respondent Age category

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Below 18 years
	6
	2.0
	2.0
	2.0

	
	18-25 years
	36
	12.0
	12.0
	14.0

	
	26-35 years
	48
	16.0
	16.0
	30.0

	
	36-45 years
	66
	22.0
	22.0
	52.0

	
	46-55 years
	108
	36.0
	36.0
	88.0

	
	Above 55 years
	36
	12.0
	12.0
	100.0

	
	Total
	300
	100.0
	100.0
	


	Case Processing Summary

	
	Cases

	
	Included
	Excluded
	Total

	
	N
	Percent
	N
	Percent
	N
	Percent

	Respondent Age category  * Demographic information
	39
	13.0%
	261
	87.0%
	300
	100.0%


Source: Researcher computation 2015.

The table 4.1.2 above indicates that 36% of the respondents were of an age category 46-55, 16% were aged between26-35, and 12% of the respondents were of an age category of 55 and above. 12% were of age category 18-25, followed by those aged below 18 with only 2%. These findings deduce that most of women microenterprises in the Ilala are of an age category 46-55 which shows that they have been entrepreneurs for long period of time; at this age women business enterprises engage more in the business, either because of their maturity, ability to access for technology as well to secure a capital for start and running a business;
4.1.4: Age of the Respondent at the Start of the Business 
The study sought to find the age of the respondents at the start of her business. The findings are indicated in the table below.
	Table 4.1.5 Respondent at start of the Business

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Below 18 years
	5
	1.7
	1.7
	1.7

	
	18-25 years
	33
	11.0
	11.0
	12.7

	
	26-35 years
	143
	47.7
	47.7
	60.3

	
	36-45 years
	42
	14.0
	14.0
	74.3

	
	46-55 years
	67
	22.3
	22.3
	96.7

	
	Above 55 years
	10
	3.3
	3.3
	100.0

	
	Total
	300
	100.0
	100.0
	


Source: Researcher computation 2015.

	                                              Case Processing Summary

	
	Cases

	
	Included
	Excluded
	Total

	
	N
	Percent
	N
	Percent
	N
	Percent

	Respondent at start of the Business  * Demographic information
	39
	13.0%
	261
	87.0%
	300
	100.0%


  Source: Researcher computation 2015.

From the table, 47.62% of the respondents started their business when they were at an age category of 26-35;  22.22% started their business when they were at an age of 46-55; 14.29% started their business when they were at an age of 36-45;  1.59% of the respondents started business when she was at an age of below 18.From these findings, it is noted that most of the women entrepreneurs in Ilala district started their business when they were at an age category of 26-35 whereby at this age they have saved enough to raise capital for a business. 
The results imply that almost all women SMEs are not in better position to cope with current business challenges in the markets, otherwise special capacity building program is designed for them. Special program should be designed for women SMEs to gain the necessary skills appropriate for running and promoting their business. Few of surveyed enterprises were found to have been formalized for about 5 years have enough experience to operate in formal sector. Analysis shows that the major motive for some of these enterprises to formalize is to have an opportunity to acquire tenders for their products.
The research findings revealed that many SMEs operators do not significantly benefit to operate in formal system. However, very few women enterprises were found benefit from operating through tendering. Among the constraints facing enterprises that operate formal include high operating costs to comply with formal procedures, many and unnecessary local taxes and licenses including bureaucracy in formal system. Similarly, it has been found that many enterprises still operate informal because most of them cannot meet the cost of formalization. In addition to that it becomes difficult for many enterprises to operate formal due to several factors such as bureaucracies in some government authorities. 
More analysis shows that, among the surveyed women enterprises about 43% have acknowledge major changes after being formalized. At the same time, 57% have not noted significant changes in their business after operating formal. Those benefited from operating formal have been in position to obtain bank facilities such as loans and overdraft. On top of that some enterprises have grown and start selling their products outside their localities.

Effect of formalization on SMEs has been observed by this study. Different impacts have been found to exist among the SMEs. Table 4.1.1 below gives a summary of impacts faced by SMEs operators after being formalized.  
Table 4.1.6
Effects of formal SMEs

	Items

	Negative (%)
	Neutral (%)
	Positive (%)
	Unknown (%)

	Capital  cost
	5
	17
	78
	0

	Product  Quality
	2
	0
	68
	30

	Product  Quality and Administrative cost
	0
	29
	63
	8

	Market  Opportunities
	0
	0
	100
	0

	Financing 
	16
	15
	69
	0

	Sales product price
	17
	23
	44
	16

	Product Quality
	0
	33
	52
	15

	Marketing Costs
	0
	11
	22
	78

	Sales
	8
	16
	53
	23




Source: Field survey 2015
The researcher found that formal businesses significantly increase operation cost of SMEs. Similarly, it increased administrative and capital costs (refer Table 4.1.13.1). However, it has been found that formalization has improved market opportunities, financing opportunities as well as improvements in products quality and pricing. Among the marketing opportunities includes an opportunity to export some of products such handcrafts, agricultural products etc. this has resulted to major improvements on product quality so as to be able to complete in international markets. Some of SMEs operators such as enterprises adopt to expand their sales by partially formalize their business by registering them. This allows them to supply formal clients, who required invoices and other formal business documents for their purchases
4.1.5 Level of Education

The study sought to enquire the level of education of women respondents Temeke Municipality. The findings are indicated in the figure 4.2 below. 
	Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Respondent level of Education
	300
	1
	6
	1.61
	.771

	Valid N (listwise)
	300
	
	
	
	


	Table 4.1.7 Respondent level of Education



	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	
  Valid
	Primary level of education
	150
	50.0
	50.0
	50.0

	
	secondary level of education
	133
	44.3
	44.3
	94.3

	
	Diploma level of education
	7
	2.3
	2.3
	96.7

	
	Bachelor’s degree
	6
	2.0
	2.0
	98.7

	
	Master degree
	3
	1.0
	1.0
	99.7

	
	PhD, Level of education
	1
	.3
	.3
	100.0

	
	Total
	300
	100.0
	100.0
	


	Table 4.1.8 Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate
	Change Statistics

	
	
	
	
	
	R Square Change
	F Change
	df1
	df2
	Sig. F Change

	1
	.786a
	.618
	.608
	.749
	.618
	59.866
	1
	37
	.000

	a. Predictors: (Constant), Respondent distribution level of education
	
	
	
	


	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.
	95% Confidence Interval for B

	
	B
	Std. Error
	Beta
	
	
	Lower Bound
	Upper Bound

	1
	(Constant)
	.583
	.187
	
	3.122
	.003
	.205
	.962

	
	Respondent distribution level of education
	.009
	.001
	.786
	7.737
	.000
	.007
	.012

	a. Dependent Variable: Respondent level of Education
	
	
	
	
	



Source: Field survey 2015
From the findings, 44.44% of the respondents had secondary education. 2.320% had diploma education. 50% had primary school education, 1.90% had bachelor degree and 1.00% had master degree while only 0.3% had PhD. This is an indication that most of the women entrepreneurs turn to business when they fail to continue with education to secondary school, a diploma or degree level.
4.2 Factors Affecting Women growth Microenterprises’ In Tanzania for Ilala Context 
4.2.1 Any challenges Faced in Business /Microenterprises
The study sought to find the challenges faced by women microenterprises in Ilala Municipality at the city of Dar es salaam
	Table 4.1.9Respondent challenges faced in Business

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	primary level of education
	234
	78.0
	78.0
	78.0

	
	secondary level of education
	66
	22.0
	22.0
	100.0

	
	Total
	300
	100.0
	100.0
	


Source: Researcher computation 2015.

From the findings, 78% of the respondents agreed that they faced a lot of challenges while only 22% disagreed that there are challenges in the women microenterprises. This indicates that there are many challenges facing women microenterprises that need to be addressed. The findings also revealed that majority of SMEs operators are economically active (26-35 years). This means that informal sector in highly characterized by economically active people who have not been aborted in formal employment.  Majority of economically active people used to start their working life with informal jobs whereby few of them manage to grow and be formal. In other words, the majority of young people have been engaged in informal employment due to fact that formal sector cannot absorb a large number of young people.
Table 4.1.10: Financial Accessibility
	Accessibility Factor 
	Mean 
	SD 

	a) Provision of soft loans to entrepreneurs 


	40
	8.213 

	b) Accessing credit , particularly for starting an enterprise, is one of the major constraints affecting women entrepreneurs 


	41 
	9.325 

	c) Lack of collateral 


	30 
	3.921 

	d) Women entrepreneurs lack access to external funds due to their inability to provide tangible security 


	38 
	6.342 

	e) Gender-based obstacles – conventional thinking, cultural and social values 


	23 
	8.987 

	f) Heavy paperwork are further impediments to women entrepreneurs 


	24 
	9.568 

	g) Lack of information on the cost of obtaining such services 


	36 
	5.963 

	h) Lack of awareness of existing credit schemes 


	36 
	5.963 

	i) High interest rates 


	35 
	5.021 

	j) Lengthy and vigorous procedures for loan applications 


	35 
	4.236 


Source: Researcher 2015
From the study findings in table 4.1.6 above majority of the respondents were of the opinions that the above factors affects their entrepreneurs to high extent as shown by the means 41 Accessing credit, particularly for starting an enterprise, is one of the major constraints affecting women entrepreneurs, 40 Provision of soft loans to entrepreneurs, 38 women entrepreneurs lack access to external funds due to their inability to provide tangible security. Lack of information on the cost of obtaining such services and lack of awareness of existing credit scheme had mean of 36, high interest rates had a mean of 35. The respondents also had a feeling that lengthy and vigorous procedures for loan applications was to some extent a factor affecting their entrepreneurs with a mean of 32 and lack of collateral with a mean of 30. However, they also had a feeling that ‘to a small extent’ heavy paperwork is further impediments to women entrepreneurs with a mean of 24 and Gender-based obstacles – conventional thinking, cultural and social values with a mean of 23 were also factors affecting their entrepreneurship. The study therefore concludes that the major factor affecting women growth microenterprises in Ilala municipality at the city of Dar es salaam are; Accessing credit , particularly for starting an enterprise, is one of the major constraints affecting women entrepreneurs with mean of 41 and Provision of soft loans to entrepreneurs with a mean of 40 while the least factors were; heavy paperwork are further impediments to women entrepreneurs with a mean of 24 and Gender-based obstacles – conventional thinking, cultural and social values with a mean of 23. This also shows that if many of the women had access to financial aid there would be many entrepreneurs. 
4.2.2 Record Keeping 
The study sought to establish whether the women microenterprises in Ilala municipality are practiced record keeping for their businesses

Table 4.1.11: Record Keeping
	Statement 
	Mean 
	SD 

	a) Establishment of more training institutions teaching entrepreneur on record keeping by the government 


	25 
	9.867 

	b) Women entrepreneurs have low-level management skills. They have to depend on office staffs and intermediaries, to get things done, especially, the marketing and sales side of business 


	23 
	7.939 

	c) Women, in particular the less educated ones, also find it more difficult to get financing from banks because they lack information on how to go about securing a loan 


	39 
	9.62 

	d) A general lack of experience and exposure also restricts women from venturing out and dealing with banking institutions 


	44 
	2.252 


From the findings, the respondents were of the opinion that, to a “ high extent” a general lack of experience and exposure also restricts women from venturing out and dealing with banking institutions with a mean of 4.4, which is of high extent. In particular the less educated ones, also find it more difficult to get financing from banks because they lack information on how to go about securing a loan with a mean of 3.9, also the respondents were of the opinion that “to some extent” Establishment of more training institutions teaching entrepreneur on record keeping by the government with a mean of 2.5 and Women entrepreneurs have low-level management skills. They have to depend on office staffs and intermediaries, to get things done, especially; the marketing and sales sides of business were also factors that contributed failure of having proper record keeping in their entrepreneurs. 
The study therefore advocates for women education through seminars to help them keep proper record showing proper figures for business operation, also to help them assess the business margins and mark-up to weigh the rate of business returns. This intern helps in stabilization and forecasting for the present and future of the entrepreneur in an independent mind 
4.2.3 Budgeting 

The research sought to discover factors involved or that limits their budgeting for the women microenterprises.
Table 4.1.12 Budgeting.
	Factor 
	Mean 
	SD 

	a) Women entrepreneurs engaged in business due to economic factors, which encourage women to have an independent budgetary occupation and stands. 


	43 
	3.21 

	b) Women engaged in business activities due to family compulsion and the responsibility 


	41 
	9.835 

	c) Women have limited access to vocational and technical training in Tanzania

	22 
	4.893 

	d) Tanzania characterized by low enrolment among women in education, high dropout rates and poor quality of education 


	30 
	1.297 

	e) Lack of information on who is offering what and the cost of obtaining such services are some of the limitations faced by these entrepreneurs 


	38 
	5.635 

	f) Inventory costing 


	43 
	3.21 


Source: Researcher 2015.

From the findings, to a “very high extent” Women entrepreneurs engaged in business due to economic factors, which encourage women to have an independent budgetary occupation a stands and Inventory costing with a mean of 43 respectively. The respondents were also of the opinion that to a “high extent” Lack of information on who is offering what and the cost of obtaining such services are some of the limitations faced by these entrepreneurs as shown by a mean of 38. However, he respondents were also of the opinion that “to small extent” Tanzania is characterized by low enrolment among women in education, high dropout rates and poor quality of education as indicated with a mean of 30 and Women have limited access to vocational and technical training in Tanzania as shown by a mean of 22 in the table above. The research finds that failure to budget for the women microenterprises is majorly due to lack of enough funds for inventor.
4.2.4 Working Capital Management 

The study also sought to establish the ways in which the women microenterprises work out their capital management. 
Table 4.1.12: Working Capital Management

	Statement 
	Mean 
	SD 

	a) High production cost of some business operations adversely affects the development of women entrepreneurs 


	46 
	2.651 

	b) Reduction of tax for small and micro enterprises 


	39 
	17.891 

	c) Since most women entrepreneurs operate on a small scale, and are generally not members of professional organizations or part of other networks, they often find it difficult to access information 


	41 
	8.995 

	d) Women have fewer business contacts, less knowledge of how to deal with the governmental bureaucracy and less bargaining power, all of which further limit their growth 


	34 
	4.821 

	e) Maintaining the operations and pouching back money for surplus generation requires high risk taking attitude, courage and confidence 


	42 
	9.684 


From the research, the respondents were of the opinion to a “very high extent” with a mean of 46 that, High production cost of some business operations adversely affects the development of women microenterprises, maintaining the operations and pouching back money for surplus generation requires high risk taking attitude, courage and confidence with a mean 42 and Since most women microenterprises operate on a small scale, and are generally not members of professional organizations or part of other networks, they often find it difficult to access information with a mean of 41. 
Nevertheless, the respondent were also of the opinion that some factors affected their microenterprises at a “high extent” with a mean of 39, Reduction of tax for small and micro enterprises was a major factor and Women have fewer business contacts, less knowledge of how to deal with the governmental bureaucracy and less bargaining power, all of which further limit their growth with a mean of 34 as indicated in the table above. From the above information, it shows that the high cost of running the entrepreneurs is a big threat to the women development due to lack of adequate capital. On the other hand lack of information on how to access funds to boost the business also is a major factor.
4.2.5.1 Lack of Entrepreneurship Training and Education

Entrepreneurship training and education acts as a facilitator for entrepreneurial activities, with the main focus on stimulating entrepreneurial activity and growth of business. The importance of entrepreneurship education and training is well established. From an economic perspective, education is seen as a critical factor in promoting long term employment and economic grow.
4.2.5.2 Access to Appropriate Technology 
Because of changes in the political climate, women entrepreneurs necessarily have to steal a march on competitors by upgrading and improving technology to meet the challenge of change. Successful entrepreneurs will have to be technology oriented and willing to adapt to a changing environment. In a changing environment, innovation is a key survival strategy. 

4.2.5.3 Access to Markets 

Access to markets contributes significantly to the survival of an enterprise. It is a critical component of a competitive economy. The government has an important role to play by ensuring that a conducive regulatory environment prevails for entrepreneurs. 

4.2.5.4 Mismanagement of Resources 
It is common practice in businesses for managers or owners to reward themselves with huge amounts of money before realizing the prospects of the business. This aspect is prevalent especially in young enterprises. It is the responsibility of business owner’s and4.2.5 Other Factors Affecting Women Entrepreneurs’ Performance

Managers to avoid using assets of the business for personal use at the expense of the business. 
4.2.5.5 Lack of Managerial Skills 

One of the most significant reasons for the failure of SMMEs is their inadequate application of essential business and management practices. Therefore training for small business owners/managers as well as their subordinates allows them to acquire the necessary skills to ensure the survival and success of their business.
4.2.5.6 Fraud 
Fraud may be defined as the use of deception with the intention of obtaining an advantage, avoiding an obligation or causing loss to another party. Obviously, fraud can be perpetrated by persons outside as well as inside an organization. The criminal act is the attempt to deceive and attempted fraud is therefore treated as seriously as accomplished fraud.
Table 4.1.13: Distribution of Statistical Summary of Variables

	                       
	    N                 
	      Min        
	 Max             Mean
	Std. Deviation 

	Access to Finance 
	300
	23 
	41 
	30.63 
	6.875 

	Record keeping 
	300
	26.0 
	44 
	41.100 
	6.3722 

	Budgeting 
	300
	20.0 
	43 
	27.650 
	6.2081 

	Working Capital 
	300
	25.0 
	36.7 
	32.708 
	3.3903 


	
	
	Access to finance
	Recoding keeping
	Budgeting
	Working capital
	

	Personal correlation
	Growth
	1.000
	
	
	
	

	
	Access to Finance
	0.753
	1.000
	
	
	

	
	Recoding keeping
	0.776
	0.672
	1.000
	
	

	
	Budgeting
	-0.695
	-0.741
	-0.356
	1.000
	

	
	Working capital mgt
	0.704
	-0.058
	0.774
	-0.583
	1.000

	
	
	
	
	
	
	



Source: researcher 2015.
 The results of descriptive statistical analysis for the factors affecting women growth microenterprises are presented in the table above. This measurement scale consisted of 4 items Access to finance, Record Keeping, Budgeting and Working Capital Management. Respondents were asked to provide answers on each item that was measured by a five point Likert scale ranging from 10 being strongly disagree to 50 being strongly agree. Based on the mean score of each item, respondents tended to access to finance (M=30.63, SD=6.875), and record keeping (M=41.100, and that budgeting (M=27.650, SD=6.2081), and working capital (M=32.708,

SD=6.3722), SD=3.3903).
Table 4.1.14: Distribution of Correlation of Variables
The table 4.1.11 below shows the Distribution of Correlation of Variables

The correlation coefficient can range from -1 to +1, with -1 indicating a perfect negative correlation, +1 indicating a perfect positive correlation, and 0 indicating no correlation at all. The Correlation matrix is used to determine the extent to which changes in the value of an attribute (such as access to finance) is associated with changes in another attribute (budgeting). The data for a correlation analysis consists of two input columns. Each column contains values for one of the attributes of interest. When the values are greater than 0.5 then the variables are correlated and when values are less than -0.5 then the values for are not correlated. The table 4.1.15 shows that there is high positive correlation of performance against access to finance, record keeping, budgeting and working capital management.
	Model
	R
	R square
	Adjusted square
	Std. Error of the estimate
	F change statistics

	
	
	
	
	
	R square change
	F change
	Df1
	Df2
	Sig F change

	1
	0.918a
	0.843
	0.805
	0.51038
	0.843
	1.242
	4
	67
	0.001


Table 4.1.15: Analysis of Variance Model Summary
Predictors: (Constant), Access to finance, record keeping, budgeting and working capital management. Dependent Variable: Growth of women microenterprises.
Table 4.1.16: ANOVA Results
	Model
	
	Sum of square
	Df
	Mean square
	F
	Sig.

	1
	Regression
	16.412
	4
	4.103
	5.342
	0.001

	
	Residual
	51.463
	67
	0.768
	
	

	
	Total
	67.875
	71
	
	
	


Predictors: (Constant), Access to finance, record keeping, budgeting and working capital management
Dependent Variable: Growth of women microenterprises
The summary of the basic logic of ANOVA is the discussion of the purpose and analysis of the variance. The purpose of the analysis of the variance is to test differences in means (for groups or variables) for statistical significance. The accomplishment is through analyzing the variance, which is by partitioning the total variance into the component that is due to true random error and the components that are due to differences between means. The ANOVA analysis is intended to investigate the variation in variables; the independent variables explain the observed variance of the outcome of the study and outcome Level of women microenterprises growth. The coefficient of determination (the percentage variation in the dependent variable being explained by the changes in the independent variables) R2 equals 0.843, that is, Access to finance, record keeping, budgeting and working capital management only 15.7 percent unexplained. The P- value of 0.001 (Less than 0.05) implies that the model of performance is significant at the 95% confidence level. 
The ANOVA results indicate that the independent variables significantly (F=5.342, p=0.001) explain the variance in the firm performance. In this context, as have been presented in the table above, the dependent variable is the level of acceptance of firm performance while the independent or the predictors are Access to finance, record keeping, budgeting and working capital management.
Table 4.1.17: Distribution of Coefficients

	
	Unstandardized 
	coefficient
	Standardized coefficient
	
	

	
	B
	Std. error
	Beta
	T
	Sig.

	1 (constant)
	.255
	.133
	
	4.870
	.001

	Access of finance
	.131
	.133
	.041
	.335
	.000

	Recording keeping
	.170
	.167
	.161
	.666
	.000

	Budgeting 
	.051
	.006
	-.643
	.256
	.000

	Working capital mgt
	.048
	.006
	-.165
	.332
	.001


Dependent Variable: Growth of women microenterprises
These are the values for the regression equation for predicting the dependent variable from the independent variable. The regression equation is presented below.
Regression equation:

Y = 0.255 + 0.131X1 + 0.170X2 + 0.051X3 + 0.048X4

Y is Growth of women microenterprises, X1 is Access to finance, X2 is Record Keeping, X3 is Budgeting, and X4 is Working Capital Management.
Where: 
Constant = 0.255, shows that if Access to finance, record keeping, budgeting and working capital management all rated as zero, Growth of women microenterprises  would be 0.255 
X1= 0.131, shows that one unit access to finance results in 0.131 units increase in Growth of women microenterprises.

X2 is 0.170, shows that one unit change record keeping results in 0.170 units increase in Growth of women microenterprises. 
X3 is 0.051, shows that one unit change in budgeting results in 0.051 units increase in Growth of women microenterprises. 
X4 is 0.048, shows that one unit change in working capital management results in 0.048 units increase in Growth of women microenterprises.
4.3 Analysis of in- depth Discussions.
Many of the women enterprises owners who participated in the in the in- depth study have not formalized their business activities. For example of the 10 enterprises started informally, 2 acquired formal business premises; and principal licenses as well. According to discussion, two reasons accounted for their decision to formalize. First, the business had grown to a level where it was difficult to sustain constantly since they are being harassed by tax officials. 
Secondly the need for formal business needed to establish formal premises and procedures in order to attract customers and increase market opportunities and exporting some their products. Many of  them said  that it is  difficult  to sell their  products  to some  customers  because  they demand receipts, which they cannot issue  without  a license. As to what motivated formalization, the main reason cited is profitability of the business, which gave them the confidence to commit themselves to paying rents and taxes. Similarly, it was found that lowering costs and reducing bureaucracy in business licensing does not motivate informal enterprises to be formal. The existence of direct benefits in the formal sector appears to be necessary to motivate voluntary formalization among SMEs operators. In addition, based on discussions with SMEs women owners further elaborated that some associated with formality might be reduced but others might remain.
According to them, costs of incorporation of a business might be reduced, but unnecessary steps required to operate might remain. During discussion, it was noted that majority of women MSEs operator has no knowledge steps required to operate might remain. During discussion, it was noted that majority of women MSEs Operators has no knowledge of the advantages of formality and of the steps necessary to become formal. Thus majority of operators do not know advantages of formality and might remain under informality with the assumption that it is very difficult and costly to become formal.
4.3.1 High Tax Rate and Fees
Based on discussion majority of formal enterprises are required to pay taxed and fees when grow in quarterly installment, an amount which for them is just equal their capital. Thus most of these charges are viewed as nuisance taxes by women business owners. Business locating constraints among MSEs operating informal. SMEs several premises are a requirement for business licensing, formalization is constrained and creates a ground for corrupt practices. Women MSEs owners interviewed in this study said to have been faced a number of constraints in starting and during their business operation. Many respondents cited access to markets (difficulties or services) as the main constraint. In addition, other cited lack of capital/ finance as a constraints. Other constraints include licensing regulations.
Some of the respondents were also discussed what problem, if any, face which formal enterprises are not shared by informal enterprises are overtaxed. This is not surprising because formal enterprises, most of which have no audited accounts, pay fixed income tax regardless of whether they make profit or lose money. Also, there is no adequate differentiation in terms of license fee depending on the level of business or location. A substantial business located in the Centre pays the same license fee as one located in a poor suburb. Other problems cited included frequent harassment by law enforcement agencies and competitions among MSEs operators.
North withstanding the successes in getting loans among formalized enterprises, those who had attempted to borrow money to increase working capital and expand business indicated that they had faced a number of problems. The most commonly cited problems are cumbersome procedures and high interest rates. These are followed by small loan sizes from MFIs, lack of collateral in the case of bank loans. The MSEs owners who participated in the in- depth study gave a number of reasons why it is difficult to access finance. First, the banks require borrowed having collateral worth at least 125 percent of the amount borrowed. The small enterprises owners were unable to provide  collateral and therefore only very few have been to access reasonable bank loans, and the rest remain to enjoy unsatisfactory minimum loan of 50,000/-with 20-29% interest  rate  and weekly loan repayment . Secondly, the banks are not accustomed to deal with small business and as such see them as very risks. One business says that when they approached bank officials for a loan, they concentrated more on the collateral he/she would provide than on the history and performance of the business, which he/she believes should be the most important factor in making a lending decision. The third problem is that banks charge about 20-30 percent interest for loans to small enterprises owners who consider this to be very expensive.
An alternative to bank loans is borrowing from Micro-Finance Institutions (MFIs). These institutions have two limitations. First, one has to start borrowing very small amounts and graduate to higher amounts. The  amount  they start lending ( about Tshs 200,000/=) is  considered  too low  to be  of much use to most of the MSEs owners interested  in growing their own businesses, Secondly, MFLs require the borrowers  to attend weekly meetings which take a lot of their working time.
Lastly, informal sector indicates the changes in various aspects of the businesses among women SMEs when they were established and as they are at present. These aspects include legal status, bank accounts and licenses. Some of the enterprises owners seem to be missing business opportunities due to not having information or not being aware of them. There are also few mechanism in place for providing basic marketing information or advice to enterprises owners particularly where women MSEs Operate.
4.4 Analysis of Research Question
Research Questions 1

 To what extents do women entrepreneurs, aspires, try and actually achieve significant growth?
To ensure effective contribution for SMEs growth, various actions have been taking place to play an important role; Major areas are to view their voices for advocacy and awareness. Since the 1990s, the participation of the private sector in the development process has been involving women participation. Furthermore, a number of initiatives have been undertaken to strengthen and widen the contribution of private sector in socio-economic development. The Tanzania development Vision 2025, and  its  implantation tools, the National  Strategy for Growth  and Reduction of Poverty (NSGRP), population known in Kiswahili as “ MKUKUTA”  Medium Term Plan (MTP) and various sectorial strategies spell out the importance  of private sector as the engine for women economic growth . The women economic groups have been established to gain economic power and stability e.g. establishment of FEWATA.
Federation of Women Association in Tanzania advocate on women economic power through women entrepreneurs growth. The women have been trying to attend several training to acquire appropriate skills and acknowledge. Findings from research on women entrepreneurs in Tanzania and interview with key informants indicate that women tend to have low levels of business knowledge and technical skills for creativity and innovative ways.
In order to acquire significant business growth, women should value and attend various business training, courses, seminars, and workshops to sharpen their brain and knowledge. Sometimes, they have to use role models for successful fellow members. This will assists women entrepreneurs to realize their strengths and weaknesses for business improvement and hence growth. Frequently women aspire to undertake and then progressive business. The findings revealed that most of women entrepreneurs do not maintain business reads. This has been an issue since they can’t asses they businesses progress before declining.
Research question 2.

What strategic do women entrepreneurs who manage to formalize their businesses and those who develop from one level to the other adopt?

In order to make sure that women entrepreneurs grow constantly and finally formalize their enterprises the government as major factors including other stake holders have started to undertake measure for the growth of SMEs sector in general. Nonetheless, changes to micro and small firms are already under way. There has for instance been a significant chance in the regulatory environment which has gone largely unnoticed by both institutions and micro and small business operators. In July 2000, the Tanzania Revenue Authority TRA) introduce a new simplified tax schedule for small taxpayers (as well as simplified balance sheets and tax declaration formed), as part of a drive to make it easier for informal sector operator to formalize and start paying taxes.
Others efforts to “mainstream” the growth of women enterprises is through regulatory and other types of support are at different stages. There is a on census that helping informal to formalize, i.e. by removing the obstacles and providing  the support to enable them to grow out the informality, poor working  conditions and low productivity and quality will facilitate  more informal enterprises to formalize their undertakings.
Research question 3:

What strategic do women entrepreneur’s skills and growth of business will correlates from one level to the other adopt?

In order to discuss the business environment, the respondents were involved to feel the below table.

Table 4.1.18:
Problem facing Women MSEs operators

	No 
	
	
	
	

	
	
	POSITIVE
	NEGATIVE
	TOTAL

	1
	Lack of business transaction and lack of record keeping
	77%
	23%
	100%

	2
	Management  problem
	70%
	30%
	100%

	3
	Marketing  information between SMEs and governmentally responsible
	65%
	35%
	100%

	4
	High formalization costs
	72%
	28%
	100%

	5
	Multiple  taxes and bureaucracy
	73%
	27%
	100%

	6
	Motive  behind  business operation
	69%
	31%
	100%

	7
	Source of financing and financial  insufficient  (loan offered)
	74%
	26%
	100%

	8
	Weakly  loan repayment  cause business  instability
	78%
	22%
	100%

	9
	Lack of business uniqueness
	66%
	34%
	100%

	10
	Lack of business premises 
	76%
	24%
	100%

	11
	Lack of business training from different  actors
	85%
	25%
	100%

	12
	Lack of entrepreneurial cultural
	70%
	30%
	100%

	13
	Gender role
	88%
	12%
	100%

	14
	
	62%
	38%
	100%


Source: Data from Questionnaires and interview 2015.
Among surveyed SMEs operators some have been engaged in business in business for about 5 years therefore have enough experience to operate in SMEs sector and were in better position to explain their business history before and after formalization and what drove to formalization.

The study revealed that there are many factors inhibiting  women MSEs growth is to explore market opportunities and financing  opportunities to increase working capital and expand their business. Furthermore analysis shows that some of reasons accounted for more contribution for poverty reduction within enterprises are the business growth. 
It has been found that some of enterprises business had grown to a level where it was difficult to sustain then without being constantly harassed by tax officials. Secondly, they needed to establish formal premises and procedures in order to attract more customers and increasing market opportunities especially exporting their product. Majority of enterprises owners says that it is difficult to sell products to some customers because they demand receipts, which they cannot issue without a license. 
Therefore, some SMEs operators have voluntarily formalized because of market opportunities, financing opportunities, business growth and to be able to comply with conditions of formal customers who demand official documents after transactions. Knowledge gap on entrepreneur culture also has been mentioned as among of contributing factors as SMEs operators lack business techniques, on creativity and few innovation.
CHAPTER FIVE

SUMMARY FINDINGS, DISCUSSION, RECOMMENDATIONS AND

CONCLUSION
5.1 Overview 
This chapter presents the summary of the study findings, conclusion of the study and recommendations drawn from the study findings. The chapter is based on the study objectives which were to examine the factors affecting growth of women microenterprises in Ilala municipality of the city of Dar es salaam. 
5.2 Summary of Findings 
A summary of findings is given in Table 5.1. From the data analysis it was established that from these findings, it is noted that most of the women entrepreneurs in Ilala municipality started their business when they were at an age category of 26-35 whereby at this age they have saved enough to raise capital for a business. In terms of the response rate majority of the respondents were of the opinions that the above factor affects their entrepreneurs to high extent. Majority of the respondents were involved in all the stages of requirements analysis, Systems design, Implementation, training and usage. 
The Objectives of the study was to examine the factors affecting growth of women microenterprises in Ilala municipality of the city of Dar es salaam. The study findings found that accessing credit, particularly for starting an enterprise, is one of the major constraints affecting women entrepreneurs and Provision of soft loans is the major factor that hinders the women entrepreneurs in running the businesses effectively. Project team was found to be committed and achieved their targets and goals in good time to a high extent.  

The Objectives of the study was to establish effect of budgeting on financial factors affecting growth of women microenterprises in Ilala municipality of the city of Dar es salaam. The study findings found that failure to budget for the women entrepreneurs is majorly due to lack of enough funds for inventory. Lack of information on who is offering what and the cost of obtaining such services limit them and high inventory costing are some of the major drawbacks for success in women entrepreneurship. 
The Objectives of the study was to establish the effect of working capital management on examine the factors affecting growth of women microenterprises in Ilala municipality of the city of Dar es salaam. The study findings indicate that the high cost of running the entrepreneurs is a big threat to the women development due to lack of adequate capital. On the other hand lack of information on how to access funds to boost the business also is a major factor. 
5.3 Discussion 

The contextual factors inhibiting women growth of women microenterprises in Ilala entrepreneurs’ are highly supported by the major factors in relation to Financial Accessibility, Record Keeping, Budgeting, Experience, Entrepreneurial education and Working Capital Management. From the findings most of women entrepreneurs in Ilala municipality are of ages between 26-35 which is the most productive and energetic age group. My finding is relating with the variable that affecting the performance of women entrepreneurs in micro and small enterprises study which conducted in Ethiopia by Mulugeta C. W (2012). 
Birley (1987) found that the background and personal characteristics of women entrepreneurs in MSEs in that they are from a middle or upper class family, the daughter of a self-employed father, educated to degree level, married with children, forty to forty five at start-up and, with relevant experiences. We can reach to the conclusion that women entrepreneurs in Ilala municipality are at the age of middle thus 26-36 age class. This is because, had these entrepreneurs be from such a family failed to continue with further studies. Similarly, the maximum educational level that these entrepreneurs reach is mostly in primary school and ordinary secondary level of education. 
This shows that the entrepreneurs run their business by common sense than supporting it with scientific principles. Regarding their age and experience, it is also possible to deduce that women Entrepreneurs in MSEs in Ilala Municipality are in the age categories of 19-25, 26- 35 and join the business without adequate experiences. This implies women entrepreneurs in MSEs in Ilala Municipality are youngsters and within the productive age that can contribute a lot for their Performance. However, the fact that they are less experienced in their areas of work may negatively affect their growth performance.
In relation to family size, even though Shane (1997) and ILO (2003)   found that women entrepreneurs have an average larger family size, this study found that the majority women entrepreneurs have a family size of less than 3 which is even less than the average family size in Ethiopia that is 4.8 (CSA, 1995).This is contradictory with my finding on Examining factors inhibiting growth of women microenterprises.

5.4 Recommendations of the Study
The above analysis indicates that various research efforts have been undertaken to identify the factors influencing successful performance of entrepreneurs and that the factors have been studied in isolation entrepreneurs. Prior literature has indicated that women possess different characteristics and thus strengths and/or weaknesses compared to men. As such, the collection of data on the profile, experience, management skill and competency, size and sector, individual characteristics and the motives of Tanzania women entrepreneurs are needed in order to allow the policy makers, educators, women associations and public to identify appropriate planning of national policies and program. 
This not only helps the government to identify the appropriate target, but also leads the women entrepreneurs in developing appropriate skills and capabilities in doing businesses especially at the startup phase and might help them to create and sustain their business ventures successfully. In this regard, a comprehensive study on examining factors inhibiting growth of women microenterprises in Ilala municipality, particularly in the pre-startup and start-up phases would be beneficial.

Another important factor to be taken into consideration is the support received from the government of Tanzania. While the government has undertaken various efforts in promoting entrepreneurship especially among the women, there are more to be accomplished. The policy makers should continue their efforts in nurturing more women entrepreneurs and also to facilitate their success. A policy that is friendly to new firms must be enacted. These include removing constraints such as red-tapes and to simplify the licensing requirements. More financial support are needed in various forms such as pre-seed and seed funding in order to draw more women into entrepreneurship. It is also important to encourage big corporations to have business collaborations with SMEs and to facilitate SMEs’ growth as they go international. Without these supports, the efforts in creating quality, resilient and successful women entrepreneurs in all sectors of the economy would be cumbersome. Given a conducive environment and adequate support, Tanzanian women entrepreneurs can realize their full potential and maximize their contribution to the country’s economic development.
In line with the social learning theory, the parents must be encouraged to motivate their Children, particularly daughters to venture into entrepreneurship. In the past decades, many of these parents are focused on employees and therefore, they would expect their child to become one too. However, with the strong economic growth and greater awareness on entrepreneurship, many new ventures have surfaced. The broadcast of success stories of women entrepreneurs coupled with the need for more employment opportunities due to economic growth have prompted greater attention from all parties, including parents to venture into businesses and/or to encourage their children in doing so.

 Many universities has started to offer degree programs in entrepreneurship and/or make the subject of entrepreneurship mandatory. If it is true that entrepreneurial parents influence their daughters to become entrepreneurs, then these efforts by the government and universities will not fetch maximum results if the majority of parents are not entrepreneurs.

Nevertheless, if this notion holds true, the current women generation who venture into entrepreneurship will create a larger pool of women entrepreneurs of the next generation! Women and men entrepreneurs tend to perform differently. The women entrepreneurs

Should realize that by gaining access to the technical networks and business training that Women need to succeed is of great importance. Thus, the women entrepreneurs should utilize this opportunity to the fullest extent by becoming members of these associations.

Women nowadays certainly do not need to lose their femininity to achieve success in a Man’s world in social network perspective. They should stay competence and objective and improve themselves to prove their capabilities in this business world (Sze, 2005, p.26). Besides, their spouses play important roles in encouraging their entrepreneurial wives to join and participate in the activities of these associations. 
Women nongovernmental organizations (NGOs) and groups should network so that information on Government assistance available specifically for women entrepreneurs can be filtered down. This can contribute to the efficiency and competitive edge of the companies not only related to financing but also to programs such as capacity-building, benchmarking, development of best practices and development of export markets. With the proactive intervention of associations representing women entrepreneurs, many more would be aware of the various support programs and facilities (The Star Press, 2006).

Furthermore, women entrepreneurs were less likely to own multiple businesses, less eager to plan for expansion, and where expansion was planned, their strategies for growth were often significantly different from those of their male counterparts (Rosa et al.1996). Clearly, there is a need of more and better opportunities for potential women entrepreneurs to gain equal access to management, and financial skills that are deemed to be important for business success. In addition, the Tanzanian women entrepreneurs need to have an acute understanding of the entrepreneurial skills in order for them to succeed in their ventures. These skills, including confidence, courage, strong will power, risk taking, creativity and innovativeness, and so on can be embedded within the women entrepreneurs through short courses, training programs, mentoring or even long-term courses leading to the award of a diploma or degree. This is where the government agencies and associations play an important role in nurturing these skills within the women entrepreneurs. Incentives in the form of income tax relief, discounted or free-of-charge association membership and training could help to mound successful women entrepreneurs.

5.5. Conclusion
In conclusion, this study has contributed to both theoretical and practical aspects of factors inhibiting growth of women entrepreneurs. If we can achieve a better understanding of the important factors influencing the growth of women entrepreneurs, this will have implications for Tanzanian women entrepreneurs and investors to broaden their business successfully in this globalized environment. If certain factors increase the odds for success, then entrepreneurs can appraise their own prospects with this in mind.

Future studies are necessary to investigate the variables depicted in the theoretical framework. It is also interesting to compare the findings between men and women entrepreneurs using the comprehensive framework developed. Comparison between nations is another area that warrants further research attention. 
The finding of qualitative study found that growth of women entrepreneurs is affected by Business experience, Access to Finance, Budgeting, Working capital management, Entrepreneurs education, female identity and personal characteristic. It makes clear that modest and high growth entrepreneurs differ in how they view themselves, their families, and their ventures. In addition, they utilized strategies that helped them to moderate the work-family conflict. They are devoted to their businesses and see their firm as the most important thing in their life. Comparing to other women entrepreneurs they are more ambitious and higher in risk taking and energy level. They do not take obstacles as limitation, and if possible, they will convert them to opportunities.

The implications of this study expose the areas of women entrepreneurs as well as policy makers. Although this study is not expected to be generalized; nonetheless, the findings reveal the need for more attention to the results. It raises attention to growth orientation as one of the most important factor of business growth. The implications for policy makers are therefore as follows: the Tanzanian government needs to focus on motives and goals of women entrepreneurs in order to present the appropriate policy support for different types of women entrepreneurs. In addition, by identifying personal characteristics, the government can encourage those women who have these kinds of characteristics to establish or grow their businesses. 
5.6 Future Research Topics

Future studies are necessary to investigate the variables depicted in the theoretical framework. It is also interesting to compare the findings between men and women entrepreneurs using the comprehensive framework developed. Comparison between nations is another area that warrants further research attention. Also individual factor which affecting women entrepreneurs performance in Tanzania. As well the studies will focuses on necessary investigate the variables depicted in the theoretical framework. We can therefore make a safe conclusion that our present knowledge of factors affecting performance of women entrepreneurship separately in developing countries is still insufficient especially in Tanzania. 
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APPENDICES 
APPENDIX I: WOMEN ENTREPRENEURS QUESTIONAIRE 
This set of questions is intended to get the factors affecting growth of women microenterprises in Ilala municipality. With your honest answers, the interested stakeholders will have the right information to plan the way forward. You are hereby guaranteed that the information you give will be treated with utter confidentiality. 
APPENDIX I:   WORKPLAN

	ACTIVITY
	START
	FINISH

	PROPOSAL WRITING
	APRIL, 2014
	JULY,2014

	SUBMISSION DATE
	AUGUST, 2014
	

	DEFENDING PROPOSAL
	AUGUST,2014
	

	DATA COLLECTION
	SEPTEMBER,2014
	OCTOBER,2014

	DATA ANALSIS AND PRESENTATION
	NOVEMBER,2014
	DECEMBER,2014

	REPORT SUBMISSION
	DECEMBER,2014
	


APPENDIX II: BUDGET FOR THE RESEARCH

	ACTIVITY
	SUB-ACTIVITY
	AMOUNT ESTMATED (TSH)
	ACTUAL COST 
USED IN TSHS.

	PROPOSAL WRITING
	MATERIALS

PHOTOCOPYING,PRINTING
	60,000

60,000
	67,000
67,000

	QUESTIONNAIRE PREPARATION
	TYPING

DITING AND CODING

PRINTING
	100,000

60,000

60,000
	100,000
60,000
67,000

	ADMINISTERING QUESTIONNAIRES
	TRANSPORT-DELIVELING

TRANSPORT-COLLECTION
	100,000

100,000
	120,000
120,000

	DATA ANALYSIS
	DATA EDITING

CODING

ACTUAL ANALYSIS
	200,000

200,000
	300,000
300,000

	REPORT WRITING
	TYPE SETTING

PRINTING

BINDING
	90,000

90,000

40,000
	145,000

145 000

50,000

	TOTAL
	
	1,160,000
	1,441,000


APPENDIX III : QUESTINNAIRE

Please answer the following questions and give the necessary details in the spaces provided.

SECTION A: BIODATA

1. Kindly indicate your gender

Male                                               Female


2. Age of the respondent



a)
18 – 24





b)
25 – 35




c).
Above 35
      

3. What is the name of your business…………………………………………………... 


4. What is the level of your education?

Primary Level

Secondary Level

Bachelors Level

Masters Level

PHD

5. Number of years of the establishment of the business

             Below 5 years 

Between 5 -10 Years

Between 10-15 Years

Above 15 Years

SECTION B

INFORMATION ON MICRO ENTERPRISES

Please tick in the boxes provided for the most appropriate response. The information you give will be treated with confidentiality and will be used for the purpose of this study. 

6. To what extent does your business invest in the following activities?  Use a scale of 1-5; where 5-greater, 4- Great, 3-Moderate, 2-Little extent and 1-None

	Statement
	1
	2
	3
	4
	5

	Marketing
	
	
	
	
	

	Product innovation
	
	
	
	
	

	Training
	
	
	
	
	

	Investment projects such as advertising, research and development
	
	
	
	
	


7. Capital has effects on the growth of micro enterprises owned by women. Give your opinion.

i. Strongly Agree

ii. Agree

iii. Not Sure

iv. Disagree

v. Strongly Disagree

8. What are the effects of capital on growth of microenterprise owned by women? Please pick your response from the following scale of 1-5 where;1 -Strongly Agree(SA), 2 – Agree(A), 3 –Uncertain(U), 4 –Disagree(D), 5 –Strongly Disagree(SD).

	Statement
	SA
	A
	U
	D
	SD

	High cost of compliance
	
	
	
	
	

	Insufficient working premises
	
	
	
	
	

	Limited access to finance
	
	
	
	
	

	Technology development
	
	
	
	
	

	Bureaucratic and legal procedures 
	
	
	
	
	



9. What are the objectives of your Business?

……………………………………………………………………………………………………………………………………....................................................................................…
10. Rate the relationship between entrepreneurial skills and the growth of business owned by women

i. Very Strong

ii. Strong

iii. Moderate

iv. Weak

v. Very Weak

11. a) Do you have any other  business  than this one? ………  why……………………….................................................................
12. Do you keep business records?……………………………………………………
13.  To what extent are you aware of the following associations?

a) Viwanda na Biashara Ndogondogo (VIBINDO)

Have you heard of it?

YES

NO

Do you know its objectives?
YES

NO

Are you a member?

YES

NO

b) Tanzania Chamber of Commerce,

Have you heard of it?

YES

NO   

Do you know its objectives?
YES

NO

Are you a member?

YES

N

c) Tanzania Chamber of Commerce, Industry and Agriculture (TCCIA)




Have you heard of it?

YES

NO

Do you know its objectives?
YES

NO

Are you a member?

YES

NO

d) Tanzania Federation of Women Entrepreneurs (FAWETA)

Have you heard of it?

YES

NO

Do you know its objectives?
YES

NO

Are you a member?

YES

NO

e) Tanzania Food Processors Association (TAFOPA)

Have you heard of it?

YES

NO

Do you know its objectives?
YES

NO

Are you a member?

YES

NO

f) Tanzania Private Sector Foundation (TPSF)


Have you heard of it?

YES

NO

Do you know its objectives?
YES

NO

Are you a member?

YES

NO

g) National Business Council (NBC) 

Have you heard of it?

YES

NO

Do you know its objectives?
YES

NO

Are you a member?

YES

NO




14. If you are a member of any of those associations mentioned in question 13 above, what services have you obtained from it/them?

.…………………………………………………………………………………
.…………………………………………………………………………………
15. Your age when you started this business: 
Below 18 [ ] 

18-25 [ ] 

26-35 [ ] 

36-45 [ ] 

46-55 [ ] 

55 and above [ ] 
16. Have you been facing any challenges in your business? ……………….. Mention them
……………………………………………………………………………………………
17.
Do you have any future plan? ............................................. 
why ..................................................................................................................................................
18.
Is your business registered?................................................................
19.How……………………………………………………………………………………

20.
How long do you think you will stay in this business………………………………….

21.
How many hours do you normally operate per day…………………………………

20.
Which type of training/ workshop are you interests  for your business

a.
Accounting/ bookkeeping skills


b.
Marketing


c.
Financial services a bank


d.
Other specify

21.
What is the location of your business ………………………………………………..

22.
What are premise for your business 

a
Your own house


b
Family house


c.
Renting 


d.
Others specify…………………………………………………………………..

23.
Please fill the table which show your average daily/ monthly business expenses:

	Types of expenses
	Daily payments (Tshs)
	Monthly payments (Tshs)

	Salaries and wages
	
	

	Business premises rent
	
	

	Business license
	
	

	Electricity/Fuel
	
	

	Water 
	
	

	Accommodation /House allowance to
	
	

	Employee 
	
	

	Insurance 
	
	

	Advertising 
	
	

	Transport  allowance to employees
	
	

	Taxes and Levies
	
	

	Medical expenses to employees
	
	

	Food allowance  to employees
	
	

	Others ( Please  mention)
	
	


24. What was the main source of your star up capital?
	Source of Capital
	Amount in Tshs

	MFI Loan
	

	Commercial Bank
	

	Spouse
	

	Loan  from relatives
	

	Grant from relatives/ friends
	

	My own savings
	

	Others: Please mention:                           1
	

	2
	

	3
	

	4
	

	5
	


25.
What things to you think they need to be changed so as to increase you satisfaction?

	
	Not at all important to be revised=1
	Slightly  important =2
	Important =3
	Very important
	Extremely important

	Factor to be revised 
	
	
	
	
	

	Open more business to reduce distance from my business premise to MFIs office
	
	
	
	
	

	Reduce the number of meeting
	
	
	
	
	


THANK YOU VERY MUCH FOR YOUR COOPERATION.
MASWALI KWAAJILI YA UTAFITI WA MIRADI MIDOGOMIDOGO MANISPAA YA ILALA

1. Jinsia ya Mhojiwa   KE………………….. ME …………………

2. Miaka ya mhojiwa


chini ya 18
 [
]



18-25 

[ 
] 


26-35

 [
 ] 


36-45

 [
 ] 


46-55

 [
 ] 


Miaka zaidi ya 55  [     ] 
2.
Kiwango cha elimu ya mhojiwa

Elimu ya msingi
 [   ] 


Elimu ya sekondari
 [   ] 


Elimu ya stashahada
 [   ] 


Elimu ya digrii
 [   ] 


Digrii ya uzamili
 [   ] 


Didrii ya uzamivu
 [  ] 
3.
Historia ya familia kuhusiana na masuala ya biashara…………………………………


…………………………………………………………………………………………
4. Lini ulianzisha biashara hii ? nzishwa……………………………………………………

5.
Umilikaji wa biashara hii ni wa aina ipi?..........................................................................


a.
Biashara binafsi


b.
Biashara ya familia


c.
Biashara ya ushirikiano (Zaidi ya mtummoja)


d.
Kampuni



[
]
6.
Taja Aina ya biashara yako …………………………………………………….
7.
Taja malengo ya biashara yako/ yenu………………………………………………


…………………………………………………………………………………….

8.
Umeshafikia malengo


a.
Ndiyo, ilikuwa biashara tofauti na hii


b.
Hapana, kama jibuu ni hapana, kwanini hujafikia malengo…………………



………………………………………………………………………………………

9.
Je umewahi kufanya biasharan yingine kabla ya hii?


a.
Ndiyo, itaje …………………………….

b.
Hapana





10.
Je unabiasharanyingine?


a.
Hapana


b.
Ndiyo,kama jibu ni ndiyo, itaje au zitaje


…………………………………………………………………………….

11.
Unafikiriutaendeleanabiasharahiikwamudagani?


………………………………………………………………………………………

12.
Je, unatumia masaa mangapi kwasiku katika biashara yako hii ?


…………………………………………………………………………………

13.
Je, unafahamu kitu chochote kuhusu mikopo midogomidogo?


………………………………………………………………………………….

14.
Je, unatumia mikopo kuendesha biashara yako ?


a.
Hapana


b.
Ndiyo, kama jibu ni ndiyo, nani anaetoa mkopo au mikopo hiyo?

…………………………………………………………………………………..

15. je riba inayotozwa na mkopeshaji inastahili?........................ kwanini?............................................................................................................
16.
Je, kuna msaada wowote unaopata kutoka serikalini kuendeleza biashara yako?


…………………………………………………………………………………..

17.
Je, unapendelea mafunzo yapi ili kuimarisha biashara yako kati ya haya chini?


a.
Mahesabu na utunzaji wa kumbukumbu katika vitabu


b.
Masoko


c.
Huduma  yamikono




d.
Nyingine, Taja…………………………………………………………….

17.
Je, wewe ni mwanachama katika chama chochote cha biashara?


a.
Hapana


b.
Ndio, kama ndiyo taja chama hicho……………………………….

18.
Biashara yako ipo maeneo yapi?


…………………………………………………………………………………….

19.
Je, eneo/sehemu unayotumia kuendesha biashara yako inamilikiwa na nani?


a.
Ni eneolako binafsi


b.
Ni eneo la familia


c.
Ni eneo la kukodi


[
]

d.
Nyingine, Taja………………………………………………………….

20.
Unafikiri ni matatizo yapi yanazuia wanawake kuanzisha biashara ndogondogo?


a.
……………………………………………………………………………


b.
…………………………………………………………………………….


c.
……………………………………………………………………………

21.
Toa maoni yako nini serikali na asasi binafsi unafikilia zifanye ili kuboresha biashara 
yako na  wanawake wa Kitanzania kwa ujumla
…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………….



ASANTENI SANA KWA USHILIKIANO WENU.
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